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About Kjell Group

Knowledge and accessories for
consumer electronics

Since its inception over 35 years ago,
Kjell Group has become the leading
group in electronic accessories and ad-
visory services in the Nordics, with a
clear focus on simplifying and improv-
ing people's lives through technology.

Number of employees

1,249

Kjell & Company

The Kjell & Company brand combines a market-lead-
ing curated assortment with advisory services -
online, via 148 service points, including 117 in Swe-
denand 31 in Norway, and together with collabora-
tion partners through the Kjell & Company Express
concept. In addition, the Danish company AV-Cables,
which has been part of Kjell Group since April 2021,
offers a broad assortment of consumer electronics
accessories, with online sales.

Net sales, MSEK

2,379

The majority of the Group's customers begin their
customer journey at Kjell.com or AV-Cables.dk,
where they search on their own or receive advice
from our experts. Products are delivered from ser-
vice points or the central warehouse. Kjell & Compa-
ny's customer club has approximately 3.7 million
members.

In 2025, sales amounted to MSEK 2,379.1, adjusted
EBITA totaled MSEK 43.0 and the number of employ-
ees was approximately 1,250.

Adjusted EBITA, MSEK

43
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The year in brief

First quarter

During the first quarter, Kjell Group expanded its shop-in-shop concept in collabo-
ration with EKO Stormarknad. Following a successful pilot, a decision was made to
establish 13 new unmanned units in 2025. The first to open was the newly built
store in Vaxjo, which was inaugurated on March 19. The concept offers a selection
of the company's most popular products in the kitchen and gift categories. The ini-
tiative increases geographic reach and strengthens the Group's position in smart
and functional everyday technology.

In February, the Board of Directors appointed Sandra Gadd as the new President
and CEO. She took up the role in September 2025, succeeding Andreas Rylander,
who remained in his position until her appointment. Sandra Gadd previously
served as CFO at Boozt and has been a Board member of the company since 2023.

The Board also resolved on a fully guaranteed rights issue of approximately MSEK
199.1 before transaction costs. The capital raise was intended to strengthen the
balance sheet and fund investments in a new automated central warehouse, which
is expected to improve logistics efficiency and create the conditions for scalable
and profitable growth.

Second quarter
The second quarter was characterized by significant ownership and capital mar-
kets activities.

The Annual General Meeting approved the Board's decision to carry out a fully
guaranteed rights issue of approximately MSEK 199.1 before issue costs. The
rights issue was intended to strengthen the Group's financial position and enable
continued investment in line with its strategy.

The quarter also brought a change in ownership structure. The principal share-

holder FSN Capital, which had held its stake since 2014, divested its entire holding
of approximately 22.9 percent. The shares were acquired by, among others, Jofam,
Cervantes Capital, Nordea Fonder and SIBA Invest, as well as additional investors.

At the Annual General Meeting on May 21, 2025, Jan Friedman (Chairman), Ola
Burmark, David Zaudy, Ebba Ljungerud and Adeline Sterner were elected as
Board members.

During the quarter, Kjell & Company was named category winner in the Sustaina-
ble Brand Index for the fourth consecutive year in the category "Home Appliances
& Electronics - Stores." The recognition confirms the company's long-term com-
mitment to circular initiatives such as reuse and recycling.

Third quarter

During the third quarter, further changes were made to the senior management of
Kjell Group AB as part of the company's ongoing transformation.

Fredrick Sjoholm was appointed as the new CFO in August, succeeding Thomas
Pehrsson, and took up the role in October 2025. Fredrick Sjéholm previously
worked at Deloitte and held several positions within the finance organization at
Boozt, most recently as Head of FP&A and Treasury.

During the quarter, impairment charges totaling MSEK 346.0 were recognized. Of
this amount, MSEK 271.8 related to goodwill, brand and software attributable to
the acquisition of the Danish subsidiary AV-Cables in 2021. In addition, an inven-
tory write-down of MSEK 74.2 was recorded in connection with older and discon-
tinued products.

The composition of the Nomination Committee of Kjell Group AB was established
ahead of the 2026 Annual General Meeting. As of August 31, 2025, the three larg-
est shareholders by voting rights were Cervantes Capital (12.18 percent), Fosie-
lund Holding AB (10.98 percent) and Jofam AB (10.05 percent). David Zaudy (Cer-
vantes Capital), Joel Eklund (the Eklund family) and Bo Bértemark (Jofam AB)
were appointed to the Nomination Committee.

Fourth quarter
The fourth quarter was characterized by structural changes within the framework
of the action program.

During the quarter, significant focus was placed on reviewing and renegotiating
supplier agreements with the aim of improving purchasing terms. External con-
sultants were engaged to support this work, resulting in a one-time cost of MSEK
36.1 charged to the quarter. The cost is contingent on an actual future reductionin
cost of goods sold.

Kjell & Company became a pink partner to Cancerfonden in connection with
Breast Cancer Awareness Month and, together with TP-Link, donated SEK
400,000 to cancer research.

As part of the company's circular initiatives, the campaign "Recycle Your Light
String" was launched in Sweden and Norway, offering customers a 20 percent dis-
count upon returning worn-out light strings.

A partnership was established with IKEA. A first store opened within the IKEA
store in Kalmar, followed by the announcement of a location at Kungens Kurva,
IKEA's largest store in Sweden. The concept is based on a shop-in-shop model with
afocus on smart technology solutions for the home.

Ahead of the commissioning of the new automated central warehouse in early
2026, organizational adjustments were made. A redundancy notice was issued and
an outsourcing agreement was signed with Insitepart for the operation of the
warehouse. The arrangement involves a transfer of warehouse staff and creates a
more flexible and scalable operating model.

Net sales (MSEK)
MSEK mm Quarter
1,000
800
600
400
200

(0]

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
24 24 24 24 25 25 25 25

Adjusted EBITA (MSEK)

MSEK s Quarter

50
40
30
20
10

0

-10

0 —
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
24 24 24 24 25 25 25 25

Adjusted EBITA-margin
12%
10%

8%
6%
4%
2%
0%
-2%
-4%

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
24 24 24 24 25 25 25 25

Annual report 2025




CEO letter

A year of challenges, insights and the
foundations for change

Finding a single word to sum up 2025 is no easy task.
Turbulent comes close. A year marked by a sense of
keeping one's head above water while alternating be-
tween exhaustion and hope. Somewhat like the emo-
tional register of a teenager. When | recently read
through all the comments in our ongoing employee
survey, | recognized exactly that breadth of feeling.
Employees who have found energy in the change pro-
cess, side by side with those expressing fatigue at eve-
rything that is going on.

And both perspectives are true. Balancing long-term
change with day-to-day operations is our greatest
challenge. Our ambitionis clear — you can seeitinthe
engagement and in the ideas. But our ability to fully
execute, to do what actually moves a number in the
right direction, needs to be stronger.

Our industry is not built on revolutionizing the world
with new innovations. We need to sell the right things,
attherightprice, in theright place. Simple and difficult
at the same time.

During the year, we put into words things that had
long gone unnamed. We needed to understand why
our situation looks the way it does — not to dwell on
history, but to solve the underlying problems rather
than merely treat the symptoms. 2025 became a year
in which much was put to the test: new owners, a new
Board, changes in management, and a business that
had been in a downward spiral for some time. All
bringing perspectives that now need to be woven to-
gether and directed forward.

Avyear in which the foundation was laid

The first two quarters of the year were characterized
by a changing market and a company fighting head-
winds. In the first quarter, we strengthened the bal-
ance sheet through a rights issue and continued work
to improve operational efficiency. Norway delivered

strongly, while Denmark developed weakly amid the
ongoing integration.

During the second quarter, the challenges intensified.
Sales declined, working capital deteriorated and AV-
Cabiles fell sharply. In response, management and the
Board jointly launched an accelerated action program
targeting assortment, the supplier base and profitabil-
ity.

When | took over in September, it quickly became
clear that we could no longer take small steps. We
needed to make real changes. The third quarter there-
fore became a quarter defined by honest assessment.
Weinitiated a comprehensive assortment review, car-
ried out a significant inventory write-down of MSEK
74, and began renegotiating all of our supplier agree-
ments. Goodwill in AV-Cables was written down tore-
flect the reality the business is in. It was a necessary
settling of accounts with the past in order to move for-
ward.

The cost of decisions and the value of patience
During the fourth quarter, we maintained our focus on
the fundamentals: assortment, margins and the condi-
tions for execution. Supplier negotiations were con-
cluded with external support, resulting in a one-time
cost of MSEK 36, contingent on actual improvements
in cost of goods sold. This is a critically important in-
vestment in our long-term gross margin.

At the same time, our inventory was temporarily af-
fected. Following clearances and transitions, the as-
sortment is thinner than it should be, which is weigh-
ing on the top line. That effect is not unexpected, but
it requires patience — perhaps our most valuable cur-
rency right now.

We have also made important structural decisions to
strengthen our future capabilities. The operation of
our new warehouse is being outsourced to free up

focus for the commercial business. A limited reduction
in headcount at head office has been carried out to
create balance and long-term cost control. And to en-
able future investments, the Board prepared an addi-
tional capital raise in line with the communication
made in January.

As in the Stockdale Paradox, we need to hold two
thoughts in our heads at the same time: we must con-
front reality exactly as it is, without euphemism, while
maintaining an unwavering conviction that we will get
through this. That combination is essential.

Looking ahead - focused on what truly matters

We now enter a period where the groundwork is cen-
tral. It is about ensuring that we have a relevant as-
sortment, replenished inventory, clear agreements, an
organization set up to succeed and a cost base we are
fully in control of. We will strengthen the customer ex-
perience — the heart of everything we do — and re-
build our margins.

It will not be spectacular ideas that turn the tide, but
consistent, methodical work in everyday operations.
We have a unique strength in our store staff and in the
knowledge built up over nearly 40 years. The trust our
customers place in us is an asset we must manage with
care. It does not appear on the balance sheet, but it is
invaluable.

2025 was a tough year. No annual report will be able
to phrase that away. But it was also a year in which we
laid the foundation for what must come next. We will
not get everything right at once. But we are doing
what is required. And we are doing it with our eyes
fixed firmly forward.

Malmé, Sandra Gadd
2026-04-14 CEO

Annual report 2025 5



Business model and strategy

The leading expert in everyday
technology in the Nordics

Kjell Group combines technological and
retail expertise to improve people's lives
through everyday technology and to make
technology accessible for all. As a retailer
specializing in everyday technology, we
have been developing and implementing
solutions to meet each generation's tech-
nological needs for over 35 years. With an
ecosystem of retailer platforms, a sourcing
company, our own brands, distribution
partners and the knowledge gained from
3.7 million loyalty club members, we are
the leading expert in everyday technology
in the Nordics.

Central aspects of the value proposition are availabil-
ity, the opportunity to inspire and offer customers the
right solutions through high-quality customer service
and advice, and the ability to fulfill customers' delivery
requirements with a seamless omni-channel offering.
A majority of customers begin their purchasing jour-
ney inthe Group's digital channels. The online channel
is designed to inspire customers to discover new ways
to use technology by highlighting the opportunities
technology provides through a comprehensive
knowledge library, which includes product guides, in-
spirational videos and customer reviews.

Omni -channel strategy

The online channel kjell.com and the company's phys-
ical presence with 148 service points provide a com-
bined platform for Kjell & Company's experts to de-
liver the best available service in the channel chosen
by the customer. Service and the assortment are com-
plemented by a set of matching services, such as
Click&Collect. By making the customer offering in-
creasingly seamless, from online service and ordering
to the physical meeting, the company is able to meet
customers' technology needs in the best manner pos-
sible.

AV-Cables offers consumer electronics products
online. These products largely complement Kjell &
Company's range. The businesses work together to
further strengthen their offerings in their respective
markets.

Through the integrated omni-channel platform, cus-
tomers can enjoy the convenience of online shopping
together with the advantages offered by physical ser-
vice points. Online orders are available to collect at
the service point selected by the customer within an
average of approximately ten minutes. In cases where
the product does not meet the customer's needs or ex-
pectations, Kjell & Company has a flexible and cus-
tomer-friendly return policy.

Flexible and space-efficient service points

Our service points have a dynamic and compact de-
sign built to provide customers with personalized ad-
vice and service from our experts. The store environ-
ment is designed around the customer interaction,
with our sales staff available to help customers find
the right solution. We continuously work to develop
our store spaces to create an even more commercial
and customer-friendly environment.

Our service points offer high product availability, both
for products sold directly in store and for products

sold through kjell.com where the customer selects
Click&Collect as the delivery option. Click&Collect
creates value by allowing customers to reserve prod-
ucts online and collect them at a service point, giving
Kjell & Company the opportunity to help the customer
find the right solution and to generate additional sales.

The extensive network of service points and the high
level of product availability allow the premises to be
used as delivery hubs to ensure fast deliveries of prod-
ucts sold through kjell.com.

Nomadelic

Wireless Headphones Solo 350

Long battery life and powerful bass

Punch perfect

More or less punch in the bass? A matter of taste,
of course. With Nomadelic Solo 350, the choice
is yours. Turn on Deep Bass, adjust the sound in
the app’s equalizer. Fine-tune it. Then listen for
up to 60 hours on a single charge.
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Knowledgeable staff with a passion

for technology

Kjell Group's mission is to help people use technology
in ways they didn't know were possible. It is therefore
important to recruit staff with a genuine interest in
technology and a willingness to help customers in the
best possible manner.

To ensure that the Group recruits competent staff
with an interest in technology, all recruitment is han-
dled by dedicated recruiters. Ongoing further educa-
tion and investments in personnel are an important
part of customer satisfaction work and the strategy to
drive profitable growth. Sales staff take part in regular
internal training through the company's own training
program, Kjell Academy, to strengthen their technical
knowledge and develop their skills in customer inter-
action and service.

Our greatest asset and the key to success

Kjell Group's employees are crucial to the business.
Service point employees are passionately interested
in technology and in maximizing the potential of tech-
nology for customers. Our philosophy is that the right
technical solution can make customers' everyday lives
significantly easier, improving their quality of life in
many ways.

When our employees share their enthusiasm and
knowledge, this creates a customer relationship char-
acterized by trust and loyalty, which has led to Kjell &
Company having 3.7 million members in its customer
club.

Most store managers started with the company as
sales staff. This ensures that the strong corporate cul-
ture that has always characterized the company, the
"Kjell Spirit," lives on.

Kjell & Company

A focus on customer satisfaction

The ultimate proof that customers appreciate our
brands' offering is the ratings they give us. For exam-
ple, AV-Cables has an industry-leading level of cus-
tomer satisfaction in its main market of Denmark,
based on data from trustpilot.com, where AV-Ca-
bles.dk has an average rating of 4.8 out of 5.0 based on
approximately 160,000 reviews, which is the highest
of the largest players in the Danish CEA market.

Loyalty club a key factor

Kjell & Company's loyalty club, with 3.7 million mem-
bers, is a key factor for the Group's continued success.
Through its members, Kjell & Company has built up a
comprehensive customer database containing infor-
mation about customers' shopping patterns and pref-
erences. Data from the loyalty club is used to design
relevant communication to members, including mem-
bership points and membership offers, and to monitor
customer satisfaction.

Relevant and curated assortment

To remain relevant and provide solutions to as many
potential customer problems as possible, the Group
offers a customer-centric and curated assortment of
high-quality consumer electronics accessories. A cu-
rated and customer-centric assortment is an ad-
vantage as it limits the time customers need toreach a
decision. The assortment is divided into eight main
product categories, as well as service.

.. Frictionless
Inspiration shopping

Convenience Advice

Customer

g Needs -B

Service points Fast delivery

EKB Click-and-collect

partnership m

User-friendly CircleK
website partnership

Real-time support
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Broad product mix

Kjell & Company has a broad product mix and offers a
curated range of approximately 400 A and B brands as
well as 45 own brands and no-name brands. The
Group continuously strives to optimize the pricing of
products in these brand categories using a strategic
and data-driven approach.

A-brands: Well-known brands help to increase traffic
to our sales channels, provide credibility for the as-
sortment and enable additional sales of other
products with higher margins.

B-brands: Less well-known brands that allow us to as-
sess demand for complex products among our cus-
tomers.

Own brands: Kjell Group's brands that offer higher av-
erage margins than A and B brands and make an
important contribution to the Group's gross mar-
gin.

No-name-brands: These brands are primarily used to
provide a relevant and curated assortment of vari-
ous niche products, such as converters or adapters
between different types of connectors, while hav-
ing a similar margin profile to own-brand products
and therefore a positive impact on gross margin.

Trends in focus

We currently work primarily with four trends that
shape our assortment development: the mobile life-
style, the connected home, an active lifestyle, and me-
dia on demand. The mobile lifestyle refers to the fact
that consumers want to remain constantly mobile,
flexible and within reach for friends and work, regard-
less of their location. The connected home refers to
the fact that the home is becoming increasingly con-
nected to technology to assist in everyday life. An ac-
tive lifestyle refers to the fact that consumers want to
optimize their training and everyday life with con-
sumer electronics accessories, such as smartwatches
and smart scales. Media on demand refers to the fact
that consumers want the opportunity to consume and
create culture, music and video whenever and wher-
ever they choose. We continuously update our assort-
ment to maintain relevance and reflect customer de-
mand.

Focus on raising the value of own

brands
Kjell & Company has a long tradition of developing
own brands and has over time successfully developed

products that have contributed to the business's
growth. The focus going forward is on offering afford-
able alternatives to leading brands, with high quality
that reflects the Kjell & Company brand and that our
sales staff can wholeheartedly recommend to custom-
ers.

Partnerships to expand distribution

In May 2020, Kjell & Company entered into a partner-
ship with Circle Kunder which selected products from
Kjell & Company are sold at selected staffed Circle K
stations. Since February 2021, the partnership con-
cept has been rolled out across 278 of Circle K's
staffed stations in Sweden.

In October 2024, a shop-in-shop collaboration was in-
itiated with EKO Stormarknad, which is now present
in 14 stores across Sweden. This new concept has sig-
nificantly increased the physical availability of Kjell &
Company. Toward the end of 2025, distribution part-
nerships were further strengthened when Kjell &
Company moved into IKEA Kalmar and Kungens
Kurva.

Local sourcing makes new technology

available quickly

Kjell & Company has a central purchasing function
that works closely with category managers to handle
warehouse planning, product allocation and the anal-
ysis of product demand. Combined with a local pres-
ence in China, this ensures that new technology
trends are identified at an early stage.

AV-Cables' logistics and purchasing functions are
managed by Kjell & Company's central functions.

Data-driven marketing maximizes po-

tential

Future growth depends on the strength of the Kjell &
Company brand and customers' perception and
awareness of its offering. Since its founding in 1988,
Kjell & Company has developed into a strong brand in
the Swedish market with growing awareness in the
Norwegian market as well.

Inthe current phase, we are prioritizing strengthening
relationships with existing customers and ensuring
that they experience clear value in every interaction
with us, whether in store, online or through the loyalty
club. The loyalty club, launched in 2017, is an

important channel that enables cost-efficient and per-
sonalized communication based on customers' pur-
chase history and behavior.

Our approach to marketing is channel-agnostic: we
select the channels deemed most relevant based on
purpose and target audience, rather than maintaining
a broad presence across all media. Communication is
personalized as far as possible and focused on the cus-
tomer segments currently deemed to have the great-
est potential. Marketing follows a seasonal theme
with campaigns planned well in advance, with particu-
lar focus on Black Friday and the Christmas shopping
season as the most commercially important periods.

Nikabe

Active Optical HDMI Cable
HDMI-cable for long distances

Cruise control

Long distances demand more. Nikabe Active Op-
tical HDMI Cable maintains speed and perfor-
mance. Keeps resolution and refresh rate high
even with 10 meters or more between source
and screen. Performance you can rely on.
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Market and position

Unique position in
an attractive market

Most of the product range sold by Kjell & Company
and AV-Cables comprises products normally defined
as consumer electronics accessories (CEA). The CEA
market in Sweden, Norway and Denmark is a sub-cat-
egory of the larger consumer electronics (CE) market.
While the CE market has declined in recent years due
to deteriorating consumer confidence, the CEA mar-
ket has shown greater resilience in challenging times
thanks to a more needs-focused offering.

In recent years, the CEA market in Sweden, Norway
and Denmark has been driven by market trends such
as an increasing number of accessories per consumer
electronics product, an increasing number of con-
nected devices, and growing demand for convenience
and customer service.

The market trends are driven by general technology
development, creating demand for consumer elec-
tronics accessories when new consumer electronics
products are launched. Accessories are frequently
needed for new products launched inthe marketinor-
der to get the most value from the product as a cus-
tomer or to connect the product to others in an eco-
system.

The CEA market in Sweden, Norway and Denmark is
fragmented and consists of numerous players with dif-
ferent primary focuses, competing across multiple
product categories.

The key players in the CEA market are largely con-
sumer electronics chains which, unlike Kjell & Com-
pany and AV-Cables, sell consumer electronics prod-
ucts such as phones and televisions as their primary
focus, with an assortment of complementary accesso-
ries. Players with a primary focus other than con-
sumer electronics, such as do-it-yourself chains and
grocery and furniture retailers, also operate in the
CEA market and compete with Kjell & Company and
AV-Cables in certain product categories, including

smart home, batteries/charging and lighting. There
are also several smaller specialized players who fre-
quently compete in only one sub-category, such as
flashlights.

New behavior lays the foundation for

future growth

The expected growth in the addressable CEA market
going forward is driven by a number of underlying
growth factors related to new and changed consumer
behavior, which are in turn driven by general technol-
ogy development creating new consumer needs. Four
growth factors are considered key drivers of long-
term growth in the CEA market and are described be-
low.

Increased number of connected devices

Connected products included in the Internet of Things
(loT) are one example of an overall digitalization trend
where everyday products are connected wirelessly to
the Internet to create added value for consumers by
simplifying their daily lives. Significant volume growth
is expected in smart home, where product solutions
such as smart locks and lighting systems are designed
to increase convenience, improve security and save
time in consumers' everyday lives. The number of loT
connections per resident is therefore expected to in-
crease in line with this volume growth.

This shift to new connected products is also driving
volume growth for other consumer electronics acces-
sories, including products in the lighting and network
categories, as older accessories may not be compati-
ble with new technology. The fast-growing smart
home category is also giving rise to new product cate-
gories, and new products within existing categories
may emerge in the future as new technology contin-
ues to affect consumer behavior and consumer needs.

Increased number of accessories per consumer elec-
tronics product

An increased number of accessories per consumer
electronics product is expected to be a key growth
driver for the addressable CEA market, particularly in
the major product categories of mobile accessories
and audio. In mobile accessories, this is partly driven
by the fact that consumers are keeping their existing
phones for longer or reusing their mobile phones to a
greater degree than in the past, leading them to spend
more money on a variety of accessories, including
docking stations, mobile phone cases and mobile
phone holders, to personalize and extend the func-
tionality of the product.

Mobile phones have generally become more expen-
sive over time, leading consumers to spend more on
accessories such as mobile phone cases and screen
protectors designed to protect the product and ex-
tend its useful life. In addition, the high purchase cost
is driving growth in the secondhand market, which in
turn has a positive impact on accessories sales. In the
audio category, theincrease inthe number of accesso-
ries is mainly driven by consumer demand for head-
phones that serve different needs. For example, con-
sumers want different types of headphones for exer-
cise, everyday use and work.

Two consumer trends in particular are underpinning
and driving this growing need for accessories: a more
mobile lifestyle and a more active lifestyle. Consumers
are living a more mobile life than in the past, with a de-
sire to remain constantly reachable and available. This
requires a more frictionless user experience, where
consumers seek tailored solutions to meet their indi-
vidual needs.

Current health and fitness trends also mean that many
consumers live an active lifestyle, creating new inter-
ests and perceived needs, including measuring and
monitoring exercise performance and health

Cleverio

Smart Mini Plug IP100

App controlled scheduling and timer

—_—
o
. P~
Smartis smooth

Making your home a little smarter is easy. Plug
the Cleverio Smart Mini Plug into a wall socket,
connect a lamp, and you are all set. Now it can
turn on automatically at sunset. No matter when
the sun goes down.
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development through digital devices. This is consid-
ered to be a growth driver of smart wearables, which
are products such as smartwatches, fitness trackers
and smart scales. This trend is also driving growth in
product categories such as mobile accessories and au-
dio to meet needs such as carrying a mobile phone
while running, or wearing headphones designed for
different types of activities, including running and
swimming.

Increased need for convenience and customer
service

Many consumers are living increasingly busy lives
with a constant need to coordinate work and private
life in terms of time. This means that consumersarein-
creasingly looking for service and more convenient
solutions to free up time for work and private life. As
digitalization increases, product complexity in some
product categories will also increase, further driving
demand for service and advisory solutions.

Responsible products and a long-term focus on
quality

Kjell & Company strives to offer products that last,
both in terms of quality and from a sustainability per-
spective. This is built on a genuine commitment to sell-
ing responsible products that we can truly stand be-
hind. In an industry where low-price alternatives with
short lifespans are common, we aim to be a clear alter-
native.

As part of this, we offer trade-in and resale of used
phones, tablets and computers through our collabora-
tion with ReuselT, as well as repair and service
through Mentech, which is available in all stores. This
extends the useful life of products and reduces unnec-
essary electronic waste.

Expert knowledge as a competitive

advantage

The CEA market spans a broad assortment with con-
siderable variation in complexity, from simple cables
to advanced smart home solutions. For many consum-
ers, parts of the assortment can feel difficult to navi-
gate, and this is a clear gap in the market that Kjell &
Company fills. Our strength lies in having sales staff
with genuinely deep expertise who can meet custom-
ers where they are and help them find the right solu-
tion, regardless of their prior knowledge.

Strong bargaining power relative to

suppliers

The CEAmarket is characterized by a number of prod-
uct categories with a wide range of products in each
category. Ingeneral, there is a relatively low degree of
brand and supplier differentiation for many products,
which contributes to the fact that CEA market players
generally have stronger bargaining power compared
with the overall CE market.

Low brand preference

Brand preference in the CEA market is generally
lower compared with the overall CE market, and a
higher proportion of the assortment of some retailers
comprises own brands. Kjell Group believes that con-
sumers in the CE market are more likely to have clear
brand preferences, as these brands can be associated
with strong brand awareness among consumers in
general and, as such, personal identity.

Customers in the CEA market are seeking solutions to
needs rather than specific brands and products, which
increases opportunities for players to offer substitute
products of alternative brands. This enables CEA mar-
ket players to adjust their assortment to achieve
higher margins. A lower brand preference for prod-
ucts in the CEA market also means that the player's
own brand becomes relatively more important, as
consumers turnto the player that best helps them find
the right product and solve their problem.

Lower price sensitivity among

accessories

The CEA market is characterized by a high share of
products with a relatively low average basket size,
where consumers often buy products spontaneously
when a need arises. In a market where pricing infor-
mation is fully transparent, competitive pricing is a
fundamental requirement. At the same time, the
lower average basket size and more impulsive pur-
chasing process for accessories means that consum-
ers are somewhat less likely to compare prices than is
the case for primary products in the CE market.

Nomadelic

Boombox Loud 711

Water resistant speaker with powerful sound

Watt for the wet

60 watts and a water-resistant design give you
options. Just ask anyone with a Nomadelic
Boombox Loud 711. The speaker for boats, pool
parties, and unexpected showers. And with 10
hours of playtime and fast charging. In case the
guests stay late.

Annual report 2025 10



Market structure and players

The addressable CEA market can be divided into five
major retailer segments, which combined account for
the vast majority of the CEA market. The five retailer
segments are described below.

Specialists in consumer electronics accessories

This retailer segment includes players that are mainly
focused on one or more product categories in con-
sumer electronics accessories, and includes Kjell &
Company. Kjell & Company holds a unique position in
this segment of the Swedish and Norwegian CEA mar-
ket as the only player of considerable size with a pri-
mary focus on consumer electronics accessories. In
the Danish market, there are several online-based
players in this segment but no player of considerable
size with a physical presence. AV-Cables commands a
strong position in the Danish CEA market among e-
commerce players thanks to its broad assortment of
accessories combined with high customer satisfac-
tion.

Traditional consumer electronics chains

This retailer segment consists of players with con-
sumer electronics products, such as televisions, com-
puters and white goods, as their primary product of-
fering. These players also have a secondary assort-
ment that includes a number of consumer electronics
accessories complementing the primary product of-
fering, including mobile accessories, smart home
products and complementary accessories for televi-
sions and computers.

Online players

This retailer segment consists of players whose main
sales channel is online and who sell consumer elec-
tronics accessories tovarying degrees. Smaller online-
based specialized players focused on specific product
categories, such as gaming, are also included in this
segment.

Do-it-yourself chains

This segment includes players who primarily offer a
wide assortment of products covering most aspects of
the home, including building, gardening, home furnish-
ings and kitchen accessories, as well as consumer elec-
tronics accessories such as headphones, cables and
lighting.

Grocery and furniture retailers

This segment includes the major grocery chains, furni-
ture retailers and supermarkets. These players mainly
have high market shares in product categories in con-
sumer electronics accessories with a high level of
standardization that complement their primary as-
sortment. For example, these players largely offer
products such as batteries and lighting, as well as cer-
tain products in the smart home category.

Marketplaces

This segment comprises platforms that sell products
both from their own warehouses and through third-
party sellers who sell directly to customers via their
marketplace platforms. Players in this segment have a
wide assortment across multiple product categories.

Linocell

Fast 20 W USB Charger

Fast charger for phones and accessories

Small charger, big praise

Rated 4.5 out of 5 and praised in reviews: fast as
aflash, small and handy. Linocell Fast 20 W USB
Charger combines compact size, fast charging,
and quality to rival original chargers.
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Product categories

The CEA market can be divided into nine product categories. A summary of the product categories with a
description and product examples is presented below.

Product category

Description

Product example

Batteries/charging

Includes different types of batteries
for avariety of purposes, and various
charging solutions and related prod-
ucts.

Alkaline batteries, camera batteries,
tool batteries, battery chargers and
EV chargers.

Lighting Includes a wide range of lighting Light bulbs, LED strip lights, UV
products for a variety of purposes lights, interior lamps and task light-
and of varying complexity. ing.

Computer accesso- Includes a wide range of computer Keyboards, hard disks, graphics cards

ries accessories. and computer cables.

Gaming Includes computer gaming accesso- Keyboards, microphones, cameras
ries. and gamepads.

Audio Mainly consists of speakers and Wireless headphones, noise cancel-

headphones, in which there is a wide
selection of products to meet various
customer needs.

ling headphones, sports headphones,
portable speakers and Bluetooth
speakers.

Mobile accessories

Includes a wide range of products
that complement and enable the use
of mobile phones in various ways.

Mobile phone cases, screen protec-
tors and chargers.

Network Includes products that enable net- Wireless routers, mesh systems and
work connections for customers in network cables.
various ways.

Smart home Includes connected products in the Remote controls, connected cameras,
sub-categories of controllers/connec- digital locks, fire sensors and con-
tion/automation, security and smart nected lighting.
lighting.

Services Includes various types of services for  Arranging charging station installa-

consumers.

tions.




Performance in our markets

Segment Sweden

Net sales in segment Sweden decreased 3.8% in 2025
compared with the previous year, to MSEK 1,791.3
(1,862.7), and adjusted EBITA amounted to MSEK
51.7 (28.8). Sweden reported sales growth in compa-
rable service points of -4.2%.

Shop-in-shop and a strengthened store network
Kjell Group has been established in the Swedish mar-
ket through Kjell & Company since the chain was
founded, and has over the years built a store network
of 117 service points, an increase of three compared
with 2024 as a result of the collaboration with IKEA.
The IKEA partnership represents a further develop-
ment of the shop-in-shop concept, integrating the
company's technical expertise and product range into
an environment with strong customer traffic and a
broad target audience. By establishing locations
within existing IKEA stores, Kjell reaches new cus-
tomer segments and can offer complementary prod-
ucts and advisory services in connection with larger
home and furnishing purchasing decisions. The initia-
tive strengthens the omni-channel strategy, increases
availability and creates opportunities for cross-sell-
ing, while also contributing to increased brand aware-
ness and presence in an established retail environ-
ment.

Alongside the expansion of service points, the com-
pany has continued to develop its shop-in-shop model
as a complement to its own store network. During the
year, the presence was expanded by a further 13 units
in EKO Stormarknad stores, for a total of 14. In

Net sales per segment (%), full year

Sweden

Kjell & Company

addition, the shop-in-shop concept is established in
278 Circle K stations and in 27 unmanned stores
within the 24-SJU franchise chain. This distribution
model strengthens the company's geographic cover-
age and availability, while also exposing the brand in
high-traffic retail environments.

Macroeconomic environment and market impact
During 2025, the Swedish economy was in a recovery
phase following a period of high inflation and weaker
economic conditions. Inflation fell back toward the
Riksbank's target of around 2%, contributing to a
more stable price environment. The policy rate was at
a relatively lower and more stable level compared
with the inflationary years that followed the pan-
demic, creating better conditions for households and
businesses. Lower inflation gradually strengthened
household purchasing power, although the labor mar-
ket remained somewhat cautious and the recovery is
progressing gradually.

Demand within consumer electronics and accessories
was mixed. Certain traditional electronics segments
were affected by more cautious consumption and
lower volumes, while niche products linked to digitali-
zation, connected devices and e-commerce showed
greater resilience. At the same time, price and value
sensitivity remained high, influencing consumer pur-
chasing decisions in a market characterized by strong
competition and careful comparison of alternatives.

Denmark

8%

Norway

17%

The geopolitical environment, including ongoing con-
flicts in the Middle East among other regions, repre-
sents an external factor to be monitored. The uncer-
tainty may affect commodity prices and global supply
chains, which could in turn have implications for pur-
chasing costs and product availability within the elec-
tronics sector. The company does not assess that
these factors have had any material impact on opera-
tions during 2025, but continues to monitor develop-
ments as part of its overall risk assessment.

Sales and efficiency measures

Kjell & Company's sales declined during 2025, reflect-
ing a broader trend in the Swedish consumer electron-
ics retail market, where the overall market was under
pressure. At the same time, the company imple-
mented strategic initiatives to improve margins and
efficiency, including assortment reviews and inven-
tory optimization. While these measures have had a
short-term negative impact on sales levels, they are
aimed at strengthening long-term competitiveness.

During 2025, Kjell & Company also carried out exten-
sive measures to adjust its cost structure and
strengthen the company's long-term profitability in a
continued challenging market environment. The sav-
ings program has included organizational efficiency
improvements and reductions in fixed costs across
both central functions and operational activities. The
objective has been to create a more scalable and capi-
tal-efficient structure suited to current market condi-
tions.

As part of the efficiency program, the company de-
cided to outsource its warehouse operations to an ex-
ternal logistics partner. The measure is intended to in-
crease flexibility in goods supply, reduce costs and im-
prove efficiency in warehousing and distribution
flows. The transition is expected to contribute over
time to improved cost control and stronger opera-
tional efficiency.
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The company also carried out asset impairments, pri-
marily relating to fixed assets attributable to the ac-
quisition of AV-Cables and an inventory write-down,
as part of the action program conducted during the
year. The impairments form part of the strategic work
to streamline operations and ensure a more sustaina-
ble financial platform over time.

Strong brand and sustainability profile

For the fourth consecutive year, Kjell & Company
was ranked by Swedish consumers as Sweden's most
sustainable brand in the category "Home Appliances
& Electronics - Stores" in the Sustainable Brand In-
dex, Europe's largest brand study with a focus on sus-
tainability.

During the year, Kjell & Company was named Swe-
den's strongest consumer electronics brand for the
third consecutive year in the Evimetrix Swedish
Brand Awards, a survey based on the Satisfied Cus-
tomer Index and brand awareness measurements.

Being ranked highest in its category in the Sustaina-
ble Brand Index for the fourth consecutive year and
named the strongest brand in the Evimetrix Swedish
Brand Awards for the third consecutive year con-
firms a high level of customer trust and a clear sus-
tainability profile. The recognitions strengthen the
company's competitiveness, contribute to increased
customer loyalty and create favorable conditions for
long-term brand development.

Kjell & Company

Kjell & Company’s market position

The Swedish CEA market was characterized through-
out 2025 by continued strong competition, pricing
pressure and cautious consumer demand in a market
where household purchasing power has gradually im-
proved but where purchases of electronics and ac-
cessories are often more discretionary in nature. E-
commerce continued to be an important and growing
channel, while physical stores play a central role in
customer service and direct sales. The market is
structurally driven by an increasing number of con-
nected devices per household, creating underlying
demand for accessories, but near-term development
is influenced by economic conditions and consumer
caution.

Kjell & Company holds a strong position in the CEA
segment in Sweden, with a broad assortment and an
established omni-channel model combining stores
and e-commerce. The company is one of the more
prominent specialist players in technology accesso-
ries and competes with both larger electronics retail-
ers and pure-play online companies. During 2025,
sales were affected by the general market situation
and strategic initiatives that have had a short-term
negative impact, but the company's position is sup-
ported by brand awareness, customer relationships
and a focus on customer service and availability
across multiple channels.

The company is aware that investment in the brand
during this period has not been at the level required
to fully leverage and develop its market position. The
fact that brand awareness nonetheless remains
strong is an indication that the underlying foundation
is solid. Going forward, targeted efforts will be re-
quired to consolidate and strengthen the brand, and
this is something the company is actively planning for
as part of its continued strategy.

Competitive landscape

Kjell & Company operates in a highly competitive
Swedish market for electronics and technology ac-
cessories in 2025. The company competes with both
large consumer electronics chains and strong e-com-
merce players, where price, assortment, delivery and
digital presence are decisive factors. The market is
characterized by significant pricing pressure, rapid
product cycles and consumers who can easily com-
pare alternatives online. Kjell & Company's strengths
liein its niche focus on accessories and technical so-
lutions, combined with a physical store presence and
alarge customer club that strengthens loyalty and re-
peat purchases.

The industry is also undergoing a structural transition
in which the growth of e-commerce, increased com-
petition from broad low-price players and the need
for efficient logistics are all weighing on margins.
Strengthening the company's position requires pro-
active work on cost control, development of the store
concept and strategic adjustments across the busi-
ness. Overall, the competitive environment in 2025 is
intense but also dynamic, where success depends
largely on how effectively Kjell & Company can com-
bine specialization, customer relationships and effi-
cient operations in a rapidly changing retail market.
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Segment Norway

Net sales in segment Norway decreased 0.2% in 2025
compared with the previous year, to MSEK 408.8
(409.6), and adjusted EBITA amounted to MSEK -6.2
(6.6). Norway, a market with continued potential, de-
livered positive sales growth in three of four quarters.
The sharp decline in the fourth quarter, which
weighed on the full-year result, was primarily driven
by internal factors rather than market conditions.
Norway reported sales growth in comparable service
points of 2.8%.

Kjell Group has been established in the Norwegian
market through Kjell & Company since 2015, initially
through e-commerce and seven service points. As of
2025, the physical presence comprises a store net-
work of 31 service points.

Norway represents a market with favorable condi-
tions and plays animportant role in the Group's struc-
ture. During the year and in coming periods, the focus
is on improving profitability toward parity with the
Swedish market. This work includes a continuous re-
view of the cost structure, improved purchasing terms
and a sharper prioritization of the service points and
channels best positioned to deliver profitable sales. As
profitability improves, capacity will be created for
brand-building activities and a more proactive market
presence.

Economic developments and market conditions

During 2025, the Norwegian economy was character-
ized by a more balanced development following a cou-
ple of years of pronounced inflationary pressure and
interest rate increases. The rate of price increases has
moderated significantly and household finances have
strengthened as real wages have improved, although
consumption remains cautious, particularly with

Net sales per segment (%), full year

Sweden

Kjell & Company

respect to larger purchases. Norway is in a somewhat
different position than many other European coun-
tries thankstoits strong energy sector and substantial
publicfinances, which contribute to a more stable eco-
nomic foundation even during periods of global uncer-
tainty. Retail is nonetheless affected by the general re-
straint among consumers, and within consumer elec-
tronics and technology accessories the market picture
is divided. Demand for more capital-intensive prod-
ucts is subdued, while segments linked to smart home,
energy efficiency and connected services are develop-
ing more steadily.

Performance in the Norwegian market

The Norwegian CEA market is characterized by a
strong connection between consumer behavior and
digital development, where new product categories
gain traction quickly when they offer clear functional
benefits. Growth is particularly linked to segments
that improve everyday technology flows, where de-
mand is often more needs-driven than trend-driven.
The Norwegian market displays a clear maturity inthe
consumer purchasing process, where quality, func-
tionality and long-term value carry significant weight,
which favors players with a well-considered assort-
ment and competent advisory services. Overall, this
represents a market with stable underlying demand
and favorable conditions for players that can combine
assortment breadth with an effective market pres-
ence.

Inthis market, Kjell & Company has established a clear
position as a specialist player in the CEA segment,
with a focus on accessories, technical solutions and
advisory services. The company meets demand both
digitally and locally through an integrated omni-

Denmark

channel structure, which is particularly relevant in a
geographically dispersed market.

Competitive landscape

The Norwegian market is dominated by large Nordic
players such as Elkjgp and Power, while e-commerce
companies such as Komplett hold a clear position
online. Competition takes place largely through price,
promotions and availability, with consumers easily
comparing offerings across digital platforms. Factors
such as fast delivery, omni-channel capability, service
offerings and product knowledge are becoming in-
creasingly important differentiators. Physical stores
are combining digital solutions with personalized ad-
visory services to strengthen the customer experi-
ence, a model in which Kjell & Company has a natural
strength. Growth is most stable in niche and value-
driven segments where clear positioning is essential
for competitiveness.
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Segment Denmark

Net sales in segment Denmark decreased 42.5% in
2025 compared with the previous year, to MSEK
179.0 (311.3), and adjusted EBITA amounted to
MSEK -2.5 (13.6). Sales in the Swedish market ac-
counted for 0.3% of AV-Cables' total net sales in
2025. The earnings performance reflects a period of
significant challenges, in which the integration of AV-
Cables into Kjell's central functions proved more de-
manding than anticipated. At the beginning of 2025,
all central functions from AV-Cables were consoli-
dated into Kjell & Company's organization, which
meant that the Danish operations received insuffi-
cient attention and resources during this period. In
hindsight, it is clear that we underestimated how
much focus and capacity the integration would re-
quire, and that the Danish operations needed more
dedicated support than was available.

Alongside the integration challenges, the Danish
market was affected to a greater extent than the
Swedish and Norwegian markets by increased com-
petition from international e-commerce players,
which contributed to pricing pressure and changed
consumer behavior.

Toward the end of 2025, extensive work was carried
out to analyze the situation and determine how the
segment should develop going forward. As part of
this work, the supplier base has been consolidated
and the segment is now operating with Kjell's assort-
ment, creating a more cohesive and cost-efficient
structure. The company has a clear plan for the seg-
ment's continued development, which will be com-
municated when the conditions are in place.

Net sales per segment (%), full year

Sweden

75%

Kjell & Company

Integration and structural efficiency

The integration of AV-Cables continued during 2025
as the assortment was aligned with the customer of-
fering provided by Kjell & Company in Sweden and
Norway. As a result, the Swedish e-commerce opera-
tion was wound down, as it overlapped with the exist-
ing offering. The final step in the integration was the
relocation of the warehouse from Denmark to Staf-
fanstorp at the beginning of 2026, in connection with
the establishment of the Group's new central ware-
house. Since February 2026, operations have been
concentrated on the Danish market, creating a more
focused operating structure and increased coordina-
tion within the Group.

The Danish market in 2025

The Danish CEA market is characterized by contin-
ued structural demand driven by digitalization, tech-
nological development and a high degree of con-
sumer maturity. During 2025, the market is assessed
to have developed steadily as the macroeconomic sit-
uation gradually normalized following the period of
high inflation and rising interest rates. Demand
within consumer electronics is structurally driven by
the increasing number of connected devices in
households, continued expansion of smart home so-
lutions and a growing need for accessories linked to
existing consumer electronics. The Danish market is
characterized by high per capita consumption across
several technology-related segments, providing fa-
vorable structural conditions over time.

Market development in Denmark

E-commerce in Denmark has a well-developed and
mature structure and accounts for a significant share
of total retail. The high level of digital maturity and
consumers' familiarity with online purchasing create

Denmark

Norway

17% 8%

favorable conditions for digital commerce, while at
the same time requirements around delivery speed,
simplicity of the purchasing experience and efficient
return solutions are increasing. This favors players
with efficient logistics, scalable platforms and strong
digital processes.

Market structure and competition

The Danish CEA market is dominated by a number of
established players in traditional consumer electron-
ics retail, competing through both physical stores and
online channels. In recent years, competition hasin-
tensified significantly through the entry of interna-
tional e-commerce companies that have progres-
sively gained market share, leading to greater pricing
pressure particularly within generic accessories seg-
ments. In this environment, brand strength, efficient
logistics, cost structure and digital capabilities are
central success factors.

AV-Cables position in the Danish market

AV-Cables has an established position in the Danish
consumer electronics accessories market, with a par-
ticular focus on mobile accessories, network, audio
and computer accessories. The company's fully online
business model enables a cost-efficient structure well
suited to the Danish market. An important strategic
asset is the high level of customer satisfaction: on
Trustpilot, AV-Cables has received an average rating
of 4.8 out of 5.0 based on more than 159,000 re-
views, placing the company in the very top tier among
larger players in the Danish market. The high rating
reflects customers' perceived value in terms of price,
delivery accuracy and service, and represents an im-
portant competitive advantage in a digital market
where transparency and reviews have a significant
influence on purchasing behavior.
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Material sustainability topics

Preparatory work ahead of CSRD reporting
Inrecent years, the Group has carried out extensive
preparatory work ahead of CSRD reporting. During
the 2024 financial year, Kjell Group conducted a dou-
ble materiality assessment (DMA), a gap analysis and
animplementation of the Group's software for sus-
tainability reporting. A high-level inventory of the
Group's greenhouse gas (GHG) emissions was also
carried out.

DMA

The Group conducted the DMA within its software
for sustainability reporting. The process began with a
mapping of the Group's value chain, business model
and core activities. This was supplemented by a re-
view of internal governing documents and industry-
specific information.

Interviews were subsequently conducted with em-
ployees from various parts of the organization to
deepen the understanding of internal processes, risks
and opportunities. The assessment itself was then
carried out on the basis of these sources.

The DMA evaluates materiality from two perspec-
tives: impact materiality and financial materiality. Im-
pact materiality refers to the Group's actual and po-
tential impact on people and the environment. Scale,
scope, severity and likelihood are the specific param-
eters included in the impact materiality assessment.

Financial materiality assesses how external factors
may affect the Group, both in the form of strategic
opportunities and risks. The assessment is based on
the likelihood of the external factor occurring and the
magnitude of the financial effect.

Finally, the results were validated together with rele-
vant functions within the Group to ensure quality, ac-
curacy and organizational anchoring. The double ma-
teriality assessment identified eleven material sub-
topics within environmental sustainability, nine
within social sustainability and three within govern-
ance.

Work continued during 2025

During 2025, the Group began developing its sustain-
ability reporting in line with the requirements of the
CSRD and ESRS. This work has included building the
processes and procedures needed to ensure reliable
reporting, conducting a policy assessment and updat-
ing selected governing documents. During this year,
calculations were also carried out in accordance with
the GHG Protocol for the financial years 2024 and
2025.

Own workforce

In a large organization, social sustainability work be-
gins with the employees. Ensuring a sustainable, in-
clusive and safe working environment for the own
workforce is a central priority for the Group. A signif-
icant portion of the year's sustainability work has
therefore been devoted to preparing, structuring and
quality-assuring personnel-related data and govern-
ing documents.

Regulatory compliance in the value chain

The majority of Kjell Group's direct suppliers in the
upstream value chain are based in China and Europe.
It is therefore essential to ensure responsible sourc-
ing throughout the supply chain, including protecting
human rights and promoting fair working conditions.
During the year, governing documents were updated
accordingly, including Kjell Group’s code of conduct
and Kjell Group’s supplier code of conduct.

The 2025 reporting year

Regulatory developments in relation to the CSRD
have been closely monitored throughout the year.
Given the Group's size and its listing on Nasdaq First
North Growth Market, we are among the companies
required to report under the CSRD for the first time
for the financial year 2027, in accordance with the
EU's "stop the clock" directive and its implementa-
tion into the Swedish Annual Accounts Act.

With this year's sustainability report, we aim to artic-
ulate the Group's ambition to conduct proactive sus-
tainability work and contribute to transparent and
comparable data within the consumer electronics in-
dustry. The report represents the Group's first step
toward a more standardized and comprehensive

sustainability reporting, moving in the direction of re-
porting in accordance with a technical standard such
as ESRS.

The work during the year has been carried out in par-
allel with a rapidly changing regulatory environment,
placing significant demands on flexibility and ongoing
adaptation of processes and working methods. De-
spite this, we have taken meaningful steps forward
and established an important foundation for the
work ahead.

The content of this year's report has been designed
with reference to EFRAG's proposed simplified ESRS,
primarily for the thematic standards E1 (Climate
Change), G1 (Business Conduct) and S1 (Own Work-
force). We also address topics and key metrics within
E2 (Pollution) and E5 (Resource Usage & Circular
Economy) in the section on the environmental impact
of products.

The path toward CSRD

The work to align sustainability practices and report-
ing will continue during 2026, with the objective of
meeting all applicable requirements under the CSRD
and ESRS for the financial year 2027. During 2026,
we will establish the central prerequisites for report-
ing by updating the DMA and further developing the
processes and allocation of responsibilities that were
initiated during 2025. We will also review our proce-
dures for data collection, quality assurance and docu-
mentation of sustainability data.

During 2027, we plan to apply these processes fully
across the organization. Targets, action plans and key
metrics will be linked to each material topic, sustaina-
bility data will be monitored systematically and re-
porting will be integrated into the regular business
performance review. The focus is on ensuring relia-
ble, traceable and comparable information and on
continuously improving the quality of reporting.

Rosabandet

Partnership with Rosa Bandet

Light that
brings
hope!
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The Swedish Cancer Society’s

Breast Cancer Awareness

In October 2025, Kjell & Company became a
pink partner of the Swedish Cancer Society's
Breast Cancer Awareness campaign. Through
the lighting campaign "Light that brings hope"
across all 117 stores, we used our reach to con-
tribute to society and raise awareness of breast
cancer.
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Double materiality assessment

Impact materiality
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Climate & Energy

Introduction

Kjell Group's operations give rise to climate impact
throughout the value chain. The business also faces
risks linked to supply chain uncertainties, while there
are strategic opportunities to develop our assort-
ment of energy-optimized products. Ensuring long-
term resilience requires proactive climate and energy
work and clear requirements placed on suppliers.

Purchasing policy

Clear requirements are essential for a group operat-
ing in consumer retail. Kjell Group's value chain is
largely global, with a significant majority of products
sourced from Asia. Our governing documents are de-
signed in accordance with recognized social and envi-
ronmental standards and frameworks, including the
UN Guiding Principles on Business and Human Rights
and ILO's Declaration on Fundamental Principles and
Rights at Work. Further description of supplier dia-
logue and sourcing controls is provided in the follow-
ing section on the environmental impact of products.

Indirect emissions in Kjell’s value chain

The majority of Kjell Group's GHG emissions are indi-
rect supply chain emissions, arising primarily from
the production and use of our products. A first com-
plete emission calculation in accordance with the
GHG Protocol was carried out for the 2024 financial
year, showing that 99.5% of emissions can be allo-
cated to Scope 3 categories.

These indirect emissions represent an actual nega-
tive climate impact in the short, medium and long
term. They are linked to both upstream and down-
stream value chain activities, with 77% of Scope 3
emissions attributable to upstream activities.

Purchased goods and services accounted for 71% of
emissions in 2024, confirming the need for targeted
reduction measures directed at the supply chain, par-
ticularly with respect to product design, supplier re-
quirements and logistics optimization.

Direct emissions in own operations

. i . N . 2025 2024 Change (%)
Kjell Group's operations give rise to direct Scope 1
emissions and indirect Scope 2 emissions. These Category (tCOze) (tCOze) 2025 &2024
emissions contribute to climate change and repre-
sent an actual negative climate impact in the short, Scope 1 GHG emissions
medium and long term. Although levels are relatively
low compared with Scope 3 emissions, they nonethe-  Gross GHG emissions, Scope 1 84.6 93.6 -9.6%
less represent both a responsibility and an oppor-
tunity to actively reduce GHG emissions within the Percentage of Scope 1 GHG emissions from regulated 0 0
Group’s operational activities. emission trading systems (%)
Gross Scope 1, 2 and 3 and total GHG emissions
Emission calculations in accordance with the GHG Scope 2 GHG emissions
Protocol were carried out for both 2024 and 2025, . o
using the Group's software for sustainability report- Location-based gross GHG emissions, Scope 2 62.5 67.0 -6.8%
ing. The focus of the 2025 calculation was on improv- . .
ing emission factor quality and increasing the cover- Market-based gross GHG emissions, Scope 2 42.0 44,9 -6.3%
age of the Group's activities in Scope 3.
Overall, the reduction in the Group's GHG emissions Significant Scope 3 GHG emissions
betweer) 2024 and 2925 is largely I|nl.<ed'to lower Category 1: Purchased goods and services 18,431.7 21,266.7 -13.3%
purchasing levels during the year, which is also re-
flfeFted in lower em|§5|9n |njcen5|ty. Given that a sig- Category 2: Capital goods 154.6 467.3 -66.9%
nificant share of emissions is related to purchased
goods and services, purchasing volumes have beena  Category 3: Fuel- and energy-related activities not in- 66.3 715 -7.3%
key contributing factor to this trend. Changesinen-  (|uded in Scope 1 &2
ergy usage have lowered the emission levels in Scope
1and 2, but lower emission factors also played apart  Category 4: Upstream transportation and distribution 740.7 719.6 0%
in the reduction. Furthermore, in the Scope 3 catego-
ries where emissions increased, the primary explana-  Category 5: Waste generated in operations 1.2 1.7 -26.7%
tion is increased reporting coverage.
Category 6: Business travel 111.6 42.4 +163.4%
Emission intensity 2025 2024 .
Category 7: Employee commuting 494.2 536.7 -7.9%
Total location-based GHG emis- 107 117 Category 8: Upstream leased assets 760.8 755.6 +0.7
sions per net sales
(tCO2e/MSEK) Category 11: Use of sold products 44018 61621 -28.6%
Total market-based GHG emis- 10.7 11.7  Category 12: End-of-life treatment of sold products 56.4 47.0 19.9%
sions per net sales
(tCO2e/MSEK) Total GHG emissions, Scope 3 25,219.3 30,070.5 -16.1%
Total location-based GHG emissions 25,366.4 30,231.1 -16.1%
Total market-based GHG emissions 25,345.9 30,208.9 -16.1%
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Scope 1

The Group's direct emissions are allocated to com-
pany vehicles used within the Swedish operations and
stationary combustion in the Danish warehouse. In
2025, the Group's Scope 1 emissions amounted to 85
tonnes COze, representing a decrease of just under
10% compared with 2024. The primary explanation
for the reduction is a change in emission factors.

Emissions from company vehicles is calculated using
the distance-based method. For 2025, national emis-
sion factors for gasoline and diesel vehicles from Driv-
kraft Sverige, the Swedish Energy Agency and the
Swedish Transport Administration were used. The
transition to these emission factors is the primary rea-
son for the 15% reduction in emissions compared with
2024.

Stationary combustion covers emissions arising from
the combustion of natural gas for heating the ware-
house in Denmark. The calculation is based on activity
data and the fuel-based method, together with emis-
sion factors from DEFRA. Natural gas consumption
decreased by 4% during 2025, resulting in a 3% reduc-
tion for this category.

2024
m 2025

45
tCO.e

Company vehicles  Stationary combustion

Scope 2

For Kjell Group, Scope 2 emissions relate primarily to
electricity consumption in service points, warehouse
and office operations, as well as purchased district
heating for the Swedish warehouse and the Group's
electric vehicles. In 2025, market-based emissions
amounted to 42.0 tonnes CO2e and location-based
emissions 62.5 tonnes COze.

Electricity emissions were calculated using activity
data for 113 of our 148 service points, warehouse and
office operations. National electricity emission factors
from AIB were applied for the Nordic countries, and
IEA emission factors for the Chinese operations.

Heat consumption is attributable to the Swedish
warehouse operations, calculated using national emis-
sion factors from Energiféretagen and the energy mix
based on preliminary figures from the district heating
supplier. Emissions from electric company vehicles
were calculated using the distance-based method with
national emission factors from AIB and the Swedish
Transport Administration.

Calculations on district heating for all service points
and electricity consumption for the remaining 35 ser-
vice points were conducted in Scope 3, Category 8.

Overall, 84% of the Group's energy consumption and
99% of electricity consumption are covered by energy
certificates for fossil-free energy, resulting in market-
based emissions from purchased electricity of just 13
tonnes COze, despite electricity accounting for 85% of
energy consumption.

13
tCO,e

Purchased electricity Purchased heat

Scope 3

3.1 Purchased goods and services

This category covers emissions arising from raw mate-
rial extraction, production and transportation of
goods and services purchased by the Group. Emissions
in this category amounted 18,432 tonnes CO2e in
2025, a decrease of 13% compared with 2024, primar-
ily as a result of the assortment review. Calculations
are based on an average method using weight-based
data and general emission factors from DEFRA.

Purchased goods and services account for 73% of the
Group's Scope 3 emissions in 2025. The Network and
Smart Home product categories together represent
60% of emissions. Going forward, the Group's primary
focus is on increasing the use of supplier-specific data
to improve reliability and data quality.

3.2 Capital goods

This category covers upstream GHG emissions related
to capital goods acquired by Kjell Group during the
year, including store fit-outs, store furnishings, IT
equipment and warehouse equipment. The emission
amounts to 155 tonnes CO,e in 2025 (467 tonnes
CO,e in 2024). The reduction is primarily explained by
alower acquisition value and secondarily by changes
in emission factors.

To achieve full category coverage, the spend-based
method with emission factors from Exiobase is used.
The conditions for stronger data quality and use of ac-
tivity data will be explored during 2026.

3.3 Fuel- and energy-related activities

This category covers fuel- and energy-related activi-
ties not included in Scope 1 and 2, reflecting emissions
arising during the manufacturing phase of the energy
used by the business in the form of fuel, electricity and
heat. The emissions in this category amounted to 66
tonnes CO,e in 2025. The 7% decrease from 2024 is
linked to a lower energy consumption within the
Group in 2025.

3.4 Upstream transportation and distribution

Emissions of upstream transportation and distribution
amounted to 741 tonnes CO.e in 2025, an increase of
3%. The increase occurred despite lower purchasing
volumes and is assessed to be primarily linked to
changes in transportation arrangements and modes of
transport.

Emissions in this category are based on pre-calculated
emissions from six transportation suppliers, supple-
mented by data calculated using the expenditure-
based method for one supplier. The category also in-
cludes distribution emissions for a period in which
Kjell & Company held temporary inventory with a
third party, calculated using the average data method
based on the number of pallets during the period.

3.5 Waste from own operations

The Group's waste consists largely of corrugated card-
board, combustible waste, electronics, plastic and
metal. Emissions from waste management totaled 1.2
tonnes CO,e in 2025, calculated using a waste-specific
method with general emission factors from DEFRA.

3.6 Business travel

Emissions from the Group's business travel totaled
112 tonnes CO,e in 2025. The significant increase of
164% compared with 2024 is explained by increased
coverage of the Group's travel. 80% of emissions are
attributable to air travel but the business travels also
include trips by train, taxi, private car, rental car and
bus.

Emission data is primarily based on pre-calculated
emissions from the Group's travel agency and payroll
system, with the remaining 5% supplemented using
the distance-based method for private vehicles and a
fee-based method.

3.7 Employee commuting

Emissions of employee commuting were estimated on
the basis of a survey conducted by Kjell Group during
2025. The results were used in calculations applying
the distance-based method with emission factors from
NTMCalc Advanced 4.0 and DEFRA.

3.8 Upstream leased assets

Upstream leased assets refers to leased properties
where Kjell Group conducts operations without oper-
ational control over electricity and heating consump-
tion. This category includes district heating for all ser-
vice points in Sweden and Norway, electricity con-
sumption for 35 service points, and electricity and dis-
trict heating consumption for office operations in
Sweden.
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Energy consumption for these assets is estimated us-
ing average data based on the size of the leased area
and standard data from the Swedish Energy Agency
on energy consumption for office buildings and resi-
dential buildings respectively. Emissions are calcu-
lated using the estimated energy consumption and
national emission factors from AlIB.

3.11 Use of sold products

This category covers emissions arising during the use
phase of the Group's electrically powered products
that were sold during the year in each respective
country. Emissions for use of sold products amounted
to 4,402 tonnes CO,e for 2025, representing 18% of
the Group's Scope 3 emissions.

The calculation method for direct use-phase emis-
sionsis applied in the calculation. The best-selling
product within each product group is used as a repre-
sentative model, with product-specific data on en-
ergy consumption and assumptions about expected
useful life and number of uses. National emission fac-
tors from AIB are used.

3.12 End-of-life treatment of sold products

This category covers emissions arising from the fu-
ture waste management of all products sold during
the reporting period. Emissions amounted to 57
tonnes CO,e for 2025. Emission calculation was
based on waste-specific method with general emis-
sion factors from DEFRA.

Energy consumption in own operations

Energy consumption takes place in Kjell Group's of-
fices, warehouses and service points. Energy usage in
own operations is governed primarily by the Group's
sustainability policy, which states that Kjell & Com-
pany shall maintain a high quality standard while con-
tinuously reducing its environmental impact. The pol-
icy will be updated during 2026 to reflect changes
that have taken place in the business.

Energy use is also governed by the decision to consol-
idate all electricity agreements in each Nordic coun-
try under a single supplier, creating better conditions
for monitoring, analysis and management of energy
consumption. All Kjell Group facilities in Sweden,
Norway and Denmark where electricity agreements
are managed directly by the Group are today pow-
ered by fossil-free energy sources.

The energy consumption was approximately 4,220
MWh during 2025, a reduction of approximately 290
MWh from 2024. The energy mix consists of 79% re-
newable energy sources, 12% nuclear energy and 9%
fossil fuels. All electricity purchased by the Group for
its Nordic operations is fossil-free. Fossil energy re-
lates primarily to company cars used in operations
and heating of the Danish warehouse.

Energy consumption in the upstream value chain
The extraction of raw materials is an energy-inten-
sive process. In many regions, extraction still relies
heavily on non-renewable energy sources, increasing
the climate impact in the upstream value chain. The
manufacturing of electronics accessories can also be
energy-intensive, with processes such as battery pro-
duction and the manufacturing of electronic compo-
nents requiring significant amounts of electricity and
thermal energy. The requirements in Kjell Group's
purchasing policy aim to reduce this climate impact
by placing demands on suppliers with respect to en-
ergy efficiency and the transition to renewable en-
ergy sources.

Energy-efficient products

Developing products with improved energy effi-
ciency and accessories that can optimize the energy
use of consumer electronics represents a strategic
opportunity for Kjell Group. This is in line with sus-
tainable business practices and growing customer de-
mand for energy-efficient solutions and can reduce
operating costs for both the Group and its customers
during the use phase. This proactive approach not
only addresses environmental challenges but also
strengthens the Group's competitiveness and con-
tributes to long-term value creation.

Energy consumption and energy mix, MWh 2025 2024
Fuel consumption from coal and coal products 0 0
Fuel consumption from crude oil and petroleum products 184.8 2194
Fuel consumption from natural gas 190.0 197.7
Fuel consumption from other fossil sources 0 0
Consumption of purchased or acquired electricity, heat, steam or cool- 15.2 18.6
ing from fossil sources

Total fossil energy consumption 390.0 435.7
Share of fossil sources in total energy consumption (%) 9.3% 9.7%
Total nuclear energy consumption 484.8 551.0
Share of nuclear energy in total energy consumption (%) 11.5% 12.2%
Total renewable energy consumption 3,344.0 3,518.3
Share of renewable sources in total energy consumption (%) 79.3% 78.1%
Total energy consumption 4,218.9 4,505.0
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Environmental impact of products

Chemicals and pollution

The extraction of raw materials, manufacturing of
electronics and transportation of goods contribute to
emissions into air and water. This is particularly rele-
vant for the local environment in the regions where
Kjell Group's upstream value chain is located. There
are also increased risks associated with the extrac-
tion and manufacturing of substances categorized as
substances of concern and substances of very high
concern. The Group operates in an industry subject
to a large number of complex and continuously evolv-
ing regulations, placing high demands on internal pro-
cesses and reliable controls.

Responsible purchasing

Products and components in electronics products are
manufactured predominantly in Asia, with a limited
number of articles produced or post-processed
within the EU and the Nordics. Through the purchas-
ing office in Shanghai and requirements in the pur-
chasing policy, we enable closer collaboration with
suppliers, regular audits, internal controls and
stronger monitoring of changes in regulations.

Control and follow-up

Documentation for new and changed products is re-
viewed in accordance with Kjell Group's procedures
when legal requirements or product design change,
to ensure that it is updated to the latest standard.
Documentation, including safety data sheets and EU
declarations of conformity, must accompany the
product upon delivery.

Regular controls are also carried out on manufactur-
ers of Kjell Group's own brands. All new suppliers are
audited before a collaboration begins, and existing
suppliers are followed up in connection with changes.
Controls include testing of products at accredited la-
boratories and physical factory visits, during which
suppliers are reviewed for established procedures on
traceability, relevant legislation and non-conform-
ance management.

For serial production of own brands, ongoing ship-
ment checks are carried out based on risk

categorization, with products checked against speci-
fications and associated documentation.

The Group also collects data on product non-con-
formances through returns, complaints and warranty
cases. These insights are used for product improve-
ments and fed back to manufacturers and suppliers.
Through structured non-conformance and documen-
tation management, we can reduce the risk of sub-
standard products and incorrect purchases, resulting
in fewer shipments and a more resource-efficient
value chain.

Resource inflows

As aretailer of electronics accessories, the Group's
environmental impact is largely linked to the product
assortment. Electronics products and their packaging
are manufactured from various types of input materi-
als and raw materials, including critical raw materials.

At the same time, a strong focus is placed on accesso-
ries that can extend the lifecycle of or optimize the
use of other electronic products. Through active pur-
chasing and quality work combined with the technical
expertise of our store staff, the Group strives to offer
the right product to the right customer, products
with long useful lives, and to avoid unnecessary
waste.

Kjell Group has for another year achieved and main-
tained its target of keeping plastic content in own
brand packaging below 10% of packaging weight. In
2025, plastic use in own brand packaging amounted
to 7.7% (7.4%). Since 2019, this figure has decreased
from 22%.

Resource outflows

Circular business models and responsible waste man-
agement are fundamental parts of Kjell Group's strat-
egy for sustainable resource use and for increasing
resource efficiency in the downstream value chain.
The Group runs several initiatives aimed at increas-
ing the share of products that are repaired, reused or
recycled.

Repair

Through our collaboration with electronics repair
company Mentech, we increase access to sustainable
repair solutions in the downstream value chain. All
148 of Kjell & Company's service points in Sweden
and Norway are integrated into Mentech's drop-in
network, allowing customers to easily hand in elec-
tronics such as mobile phones, smartwatches, tablets
and laptops for repair. When handing in a mobile
phone, Kjell Group also offers a free loan phone in
collaboration with Samsung, lowering the threshold
for customers to choose repair.

In 2025, the number of repair cases handled through
these partnerships totaled 4,380.

Kjell Group is also responsible for ensuring that its
own products contribute to a resource-efficient flow
in the aftermarket. During the year, Mentech han-
dled 2,206 warranty cases for Kjell Group's products,
of which 1,920 products were repaired.

Electronics trade-in at Kjell

Kjell Group's collaboration with Reuseit contributes
positively to resource circulation in the value chain.
Through the initiative, customers can hand in and
trade in electronics for compensation at 36 of Kjell
Group's stores. After reconditioning by Reuseit,
products are offered for sale online via Kjell's web-
site. The buy-back program, which covers mobile
phones, tablets and computers, enables an efficient
return flow of resources and supports extended
product lifecycles. During 2025, 517 products were
traded in while 1,330 reconditioned products were
sold in stores.

Electronic waste

The Group collected 20 tonnes of electronic waste
during 2025. The Group's definition of electronic
waste includes electronics, batteries, fluorescent
tubes and lamps. The target is for 80% of all collected
electronic waste to be recycled. During 2025, 71.0%
(73.6%) of the electronic waste collected from Nor-
wegian and Swedish stores went to material recy-
cling.

Repaired products

1,920

Incoming repair cases

6,586

Collected electronic waste
(tonnes)

20.1

Electronic material recycling

71.1%

Plastic in packaging

7.7%
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Governance

Corporate culture

Kjell & Company has a deeply rooted corporate cul-
ture that over the company's 35 years in the industry
has contributed to high loyalty, strong engagement
and stable career paths. A knowledge and solution-
oriented approach to customer interactions has been
central since the beginning and remains key to our fu-
ture development. Our strength lies in the customer
meeting, where our employees deliver world-class
service through deep technical knowledge and genu-
ine commitment, something deeply embedded in Kjell
Group's corporate culture.

All new employees complete an onboarding program
covering sales training, a review of the Group's poli-
cies and procedures, and digital training modules.
This ensures that our values, ways of working and
ethical guidelines are established from the outset.
The rapid digital development in the electronics in-
dustry places high demands on continuous skills de-
velopment, which all employees access through Kjell
Academy.

Strong and present leaders are a central prerequisite
for maintaining an ethical, cohesive and develop-
ment-oriented corporate culture. Kjell & Company
therefore offers a leadership program for store man-
agers in which skills development, experience sharing
and shared direction are central components. In April
2025, all store managers gathered for a three-day
leadership conference featuring seminars, assort-
ment exhibitions and social activities, generating val-
uable discussions and strong engagement around our
shared vision and targets for 2025.

During 2025, we also gathered the Group's office-
based staff at the head office to strengthen cross-
functional collaboration and ensure a consistent and
systematic way of working across the Group. We
view physical presence as an important enabler of
natural knowledge sharing, faster decision-making
and increased collaboration between functions.

With the foundational structure in place, we continue
to see significant potential to develop and further
strengthen the customer meeting. Our ambition is to
exceed customer expectations by inspiring new

Kjell & company

technical solutions that we make simple, accessible
and enriching, both for the customer and for the sales
associate. The customer meeting should not only re-
solve an immediate need, but also create curiosity,
learning and long-term relationships.

Against this backdrop, we have initiated a strategic
process focused on how our stores should develop in
line with our assortment and changing customer be-
haviors. By further developing the stores' role as in-
spiring, knowledge-driven meeting places, we create
the conditions for an even stronger customer meet-
ing and a long-term sustainable business.

({

Our goal is simple: to make technol-
ogy and expertise accessibleto allin a
responsible, transparent and
sustainable way .

) )

Jenny Wimnér, CRO

Anti-corruption

As part of a global value chain, Kjell Group is exposed
to corruption risks. Through our supplier code of con-
duct, we place requirements on business ethics, due
diligence and regulatory compliance. Suppliers are
required to work preventively, avoid conflicts of in-
terest and prevent corruption and money laundering.
The code of conduct is based on international frame-
works, including the ILO Declaration on Fundamental
Principles and Rights at Work and the UN Guiding
Principles on Business and Human Rights. Kjell
Group’s code of conduct was updated in 2025 and all
active direct suppliers have signed it.

Systematic internal work

By training employees and upholding business ethics
across the entire business, Kjell Group can have a
positive impact on people and society. The Group's

anti-corruption policy for employees and Board
members sets out guidelines and requirements for
Kjell Group to maintain the highest ethical standards
in all countries of operation. Business is to be con-
ducted in an ethical and transparent manner, free
from corruption and bribery.

Employee training in business ethics is a key part of
the preventive work. Kjell Group continuously evalu-
ates which functions are particularly exposed to cor-
ruption risks. During 2025, all such employees com-
pleted our annual anti-corruption training. All new
employees complete a digital anti-corruption training
module.

Whistleblowing

Kjell Group encourages all individuals connected to
the business, including employees and business part-
ners, to report suspicions of irregularities or miscon-
duct that contravene our values, code of conduct or
applicable law. No one who reports in good faith shall
be subject to retaliation or other negative conse-
guences. Reports can be made anonymously through
an external whistleblowing service.

None of the cases reported during the year were
qualified as whistleblowing cases. No fines have been
paid and the Group has not been involved in any con-
victions.

KPI 2025 2024
Number of confirmed cases 0 0
of corruption or receipt of

bribes

Total fine amount (SEK) 0 0
Number of convictions 0 0
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Our employees

Kjell Group employs approximately 1,250 people and
therefore carries an important responsibility to cre-
ate a safe, inclusive and inspiring working environ-
ment. We strive to be a workplace where every indi-
vidual has the opportunity to grow, develop and take
pride in their work. By promoting equal opportunities
and actively supporting both personal and profes-
sional development, we strengthen employee wellbe-
ing and engagement, as well as our long-term ability
to attract and retain talent.

Kjell Group’s Code of Conduct

Through our code of conduct, Kjell Group has com-
mitted to conducting its business in line with interna-
tionally recognized frameworks, including the UN
Guiding Principles on Business and Human Rights
(UNGPs), the ILO's core principles and the OECD
Guidelines for Multinational Enterprises. The code of
conduct is therefore a central governing document
for the company's work on human rights, working
conditions and ethical conduct.

Kjell Group expressly prohibits forced labor, human
trafficking, child labor, harassment, discrimination
and unjustified dismissals. Managers and leaders
have a particular responsibility to promote an ethical,
inclusive and respectful working environment and to
ensure that the principles of the code are followed in
day-to-day operations. Employees are encouraged to
report incidents that breach the code of conduct
through the Group's reporting channels. The Group
shall also work proactively to strengthen diversity,
equity and inclusion, including through fair recruit-
ment and promotion processes.

The code of conduct applies to all employees and
Board members in all countries where Kjell Group
operates. Suppliers and other external parties, in-
cluding consultants, are also subject to equivalent re-
quirements through the supplier-specific code of
conduct.

Employee data

The number of employees in Kjell Group is 1,249 in
2025. Approximately 80% are employed in Sweden,
16% in Norway, 3% in Denmark and 1% in China. This
data represents a snapshot of the number of employ-
ees as of December 31, 2025, sourced from the pay-
roll system in each respective country.

Form of employment

Employees measured in full-time equivalents total
699 FTEs in 2025. A full-time equivalent is defined as
working hours in relation to the annual working
hours regulated in the applicable collective agree-
ment. The start and end dates of employment are in-
cluded in the calculation. Employees with non-guar-
anteed hours covers individuals in the Danish opera-
tions with a flexible employment arrangement.

Form of employment, FTE Total
Number of permanent employees 655,8
Number of temporary employees 37,8
Number of employees with non- 5,6
guaranteed hours

Total number of employees 699,2

Employee turnover

Employee turnover for the Group is calculated as the
number of employment contracts terminated during
the financial year in relation to the total number of
employees, sourced from the Group's HR system.
Employee turnover amounted to 35% in 2025.

The Group has historically had a relatively high em-
ployee turnover rate, which is common in the retail
industry. A significant portion of the sales organiza-
tion consists of employees at the early stages of their
careers, often in combination with studies, which
contributes to natural mobility over time.

During 2025, we therefore worked actively to reduce
employee turnover through targeted leadership

Country, number of Women Men Non-binary Total
employees

Sweden 291 705 3 999
Norway 36 162 1 199
Denmark 21 15 0 36
China 10 5 0 15
Total 358 887 4 1249

initiatives and by offering higher employment rates
through the Availability project. The initiative ena-
bles work across multiple stores within a local area,
creating more effective staffing, an improved work-
ing environment and greater employment security.
This work will be developed further during 2026.

Gender distribution

Gender distribution at Group level is 71% male, 29%
female and 0.3% non-binary in 2025. Gender identity
has been self-reported by employees in the Group's
HR system. The distribution represents a snapshot as
of December 31, 2025 and covers all forms of em-
ployment.

The Group's work on gender distribution and equal-
ity is governed primarily by the company's code of
conduct, which expressly prohibits discrimination,
harassment and victimization. The Group is also
working to adjust and develop its pulse and employee
surveys, clarify complaints and reporting channels,
and continuously develop recruitment processes and
leadership training across the organization.

Employee health

Kjell Group acknowledges that challenges exist in the
working environment, particularly relating to injury
risks in warehouse operations and stress among both
store staff and office employees. The Group's work
with occupational health and safety aims to create a
physically, psychologically and socially sustainable
and developing workplace for all employees, based

on a hands-on and proactive approach in which col-
laboration with our employees is central.

Our work with occupational health and safety is gov-
erned primarily by the Group's code of conduct,
working environment policy and the more detailed
working environment handbook. A Group-wide pro-
cess is underway to update governing documents to
better reflect changes in the organization.

The working environment is monitored through inci-
dent reporting in our Group-wide system, as well as
through regular safety inspections and workplace vis-
its in stores, warehouses and offices.

During 2025, 43 work-related accidents were re-
ported, of which 8 resulted in 1 to 14 days of absence.
There were also 17 cases of recordable work-related
ill health. These accidents and cases of work-related
ill health are managed in accordance with the Group's
rehabilitation procedure. The rate of recordable
work-related accident is 42.1. 96% of the Group's
employees are covered by the Group's working envi-
ronment system. There have been no work-related
fatalities.
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Key metrics Statistics apply to 2025
Work-related accidents Number of recordable work-related accidents in own work- 43
force

Work-related ill health Number of cases of recordable work-related ill-health during 17
Accident frequency rate Number of work-related accidents per million working hours 421
Coverage of occupational Share of the Group's employees covered by the company's sys- 94%
health and safety manage- tem support for incident reporting

ment system

Fatalities Number of work-related fatalities during the year 0

Initiatives during 2025

During the year, we intensified the work of
strengthen preventive health work in the retail or-
ganization. Sick leave decreased from 2024 to 2025,
partly as a result of focused trainings and a review of
the rehabilitation process and sick leave routines.

Managers are also required to complete an annual
working environment training. They receive continu-
ous support and training in psychosocial working en-
vironment management to ensure that early warning
signs are identified. We have also developed our
scheduling process and conducted training that
equips our leaders for greater responsibility, the pos-
itive effects of which were evident during 2025 and
will continue to be built uponin 2026.

We have further strengthened our Group-wide
safety work by developing processes, risk assess-
ments and technical safety solutions, while also rais-
ing awareness and competence across the organiza-
tion. Governing guidelines and working methods
have been clarified and modernized to ensure a con-
sistent and robust safety structure throughout the
business.

As a further enhancement of working environment
efforts, we have updated the procedure for safety in-
spections in stores, warehouses and offices, which
are now conducted more frequently. For stores, daily
safety checks have also been updated and clarified
through checklists.

During 2025, the Group also introduced an initiative
that creates a more sustainable working environment
for store sales staff by allowing them to indicate their
own availability for additional shifts. This reduces the
need for ad hoc contact and gives employees greater
control over their working hours.

Pulse survey

To strengthen both the working environment and
employee engagement, we introduced a new ap-
proach during the year in which the organizational
and psychosocial working environment is measured
quarterly through the Group's pulse survey system.
Results are followed up by all managers with person-
nel responsibility together with their teams and are
used as an operational tool in ongoing working envi-
ronment work.

The purpose of the pulse survey is for the Group's
leaders to measure team engagement and follow up
on the psychosocial and physical working environ-
ment. The eNPS metric describes how likely an em-
ployee is to recommend Kjell Group as an employer.
In this year's survey, eNPS amounted to 7 (-3) and en-
gagement to 8.4 (7.8). Participation in the survey was
63% (79%).

Our employees report high levels of satisfaction
within their teams, strong relationships with col-
leagues and a genuine commitment to their work. A
lower eNPS reflects an organization in transition.
Many employees would find it difficult to recommend

Participation eNPS

63%

Kjell as an employer to a friend, which mirrors the
transformation the organization is undergoing. The
result indicates a need for greater clarity, communi-
cation and long-term stability to rebuild trust and
strengthen our attractiveness as an employer.

As part of the survey, discrimination is also moni-
tored. During the year, 55 employees reported hav-
ing at some point felt subjected to offensive conduct
or harassment in the workplace. All reported inci-
dents occurred in a store environment in interactions
with customers. The incidents have been docu-
mented and handled in accordance with our estab-
lished procedures, including support for affected em-
ployees and a review of preventive measures.

Development opportunities for employees

Our employees have access to a broad range of learn-
ing formats, including on-the-job learning, courses,
seminars and specialized training through Kjell Acad-
emy. This strengthens professional competence and
creates conditions for development in line with
changing internal and external requirements. Devel-
opment opportunities are currently monitored
through engagement metrics in the pulse survey.

Through our annual trainee program Vax med Kjell,
we offer employees the opportunity to develop into
future leaders and take the next step in their career
as store managers in Sweden and Norway. The pro-
gram covers 20 to 30 participants annually, of whom

Engagement

approximately 60 to 80 percent go onto a store man-
ager position within 12 months.

Work continues

During 2026, we will conduct a full review and up-
date of our incident reporting procedures, with the
aim of ensuring that the system is clear, user-friendly
and accurately reflects the needs of the business, and
that all employees have a consistent understanding
of how and when to report incidents.

A Leadership Forum will also be introduced at the
head office, an internal initiative aimed at establish-
ing a shared platform for strategic dialogue, continu-
ous learning and knowledge sharing, while ensuring
that our leaders are continuously informed about
business developments. The content of the forum will
vary and be shaped by current needs and priorities,
with the objective of further strengthening and coor-
dinating our Group-wide leadership.

Together, these initiatives contribute to creating a

safer, more sustainable and improved working envi-
ronment for all employees within Kjell Group.
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General

The Board of Directors and CEO of Kjell Group AB
(publ) hereby submit the annual report and consoli-
dated accounts for the 2025 financial year. All
amounts are in thousands of kronor (TSEK) unless
otherwise stated. Figures in parentheses refer to the
2024 financial year.

Kjell Group AB (publ) has been listed on Nasdaq First
North Growth Market since September 16,2021 and
its registered office is in Malmo, Sweden.

Operations

Since its inception approximately 38 years ago, the
Group has become one of the leading players in elec-
tronic accessories in the Nordics, with a relevant and
curated assortment and associated services.

Kjell & Company combines a large product range with
a high degree of advisory services and customer ser-
vice, offered via a seamless omni-channel offering,
online and through 148 service points, of which 117
are located in Sweden and 31 in Norway. Kjell &
Company's products are also offered through collab-
orations at 278 Circle K stations, 29 of 24-SJU's
stores and 14 EKO Stormarknad stores. Through AV-
Cables, Kjell Group is also established in the Danish
market, further strengthening its position in the Nor-
dics. Through Kjell & Company's customer club, with
approximately 3.7 million members, the Group has an
in-depth understanding of people's technology
needs, and its approximately 1,250 employees work
every day to improve people's lives through technol-
ogy.

Most of Kjell & Company's customers begin their cus-
tomer journey through digital channels, where they
navigate on their own or receive advice from our em-
ployees through video or chat. Regardless of sales
channel, fast deliveries are offered directly to service
points or to the customer's home via a service point
or central warehouse when the purchase is made
online through kjell.com. Sales from kjell.com are
seamlessly integrated with service points and repre-
sent the fastest growing sales channel. The Group's
objective is to increase the share of sales from its
own online channels. The total share of sales from
online channels, excluding Click&Collect, amounted
to 24%, compared with 29% in the preceding year.

Kjell & Company's service point concept is standard-
ized, the culture is strong and the model for establish-
ing new service points is structured, enabling geo-
graphic expansion to new markets.

In addition, Kjell & Company grows through selected
partners where partnerships can create mutual value.
The collaborations with Circle K, 24-SJU and EKO
Stormarknad mean that these players act as retailers
of a selection of Kjell & Company's assortment, signif-
icantly increasing the physical availability of parts of
the Group's assortment.

Significant events during the financial

year

. On February 14, 2025, it was announced that
the Board of Directors had appointed current
Board member Sandra Gadd as the new Presi-
dent and CEO of Kjell Group, succeeding An-
dreas Rylander. Sandra Gadd took up the role in
September 2025.

. On February 19, 2025, the Board of Directors
resolved on a fully guaranteed rights issue. On
March 10, 2025, an Extraordinary General
Meeting was held, which resolved to approve
the Board's decision to implement a new issue
of 28,036,362 shares, corresponding to approxi-
mately MSEK 199.1 before the deduction of is-
sue costs, with preferential rights for existing
shareholders. On March 13, Kjell Group pub-
lished a prospectus regarding the rights issue.
On April 2, the final outcome of the rights issue
was announced. The subscription price was set
at SEK 7.10 per share. The outcome was that
27,806,211 shares were subscribed for through
the exercise of subscription rights, correspond-
ing to approximately 99.2% of the shares of -
fered. The remaining 230,151 shares were allot-
ted to parties who subscribed for shares with-
out subscription rights.

. In August, Fredrick Sjéholm was appointed as
the new CFO of Kjell Group, succeeding Thomas
Pehrsson. Fredrick took up his new role in Octo-
ber 2025.

. On December 11, 2025, the conclusion of a stra-
tegic agreement with Insitepart for the out-
sourcing of warehouse operations at the compa-
ny's new central warehouse was announced.
The collaboration creates a flexible and scalable
solution that strengthens the company's ability
to manage changing volume requirements and

frees up internal resources for the continued
transformation of the business.

Events after the reporting date

. On January 19, 2026, the Board of Directorsre-
solved on a directed share issue of MSEK 60 to
Goran Westerberg, and a guaranteed rights is-
sue of approximately MSEK 145.5. On February
5,2026, an Extraordinary General Meeting was
held, which resolved to approve the Board's de-
cision on the issuances of 36,148,823 shares,
corresponding to MSEK 205.5 before the de-
duction of issue costs of approximately MSEK
2.0. On February 10, Kjell Group published an
information document regarding the rights is-
sue. On February 27, the final outcome of the
rights issue was announced. The subscription
price was set at SEK 5.90 per share. The out-
come was that 24,017,875 shares, correspond-
ing to approximately 97.4% of the shares of-
fered, were subscribed for through the exercise
of subscription rights. In addition, applications
were received to subscribe for 22,330,433
shares without subscription rights. Subscrip-
tions with and without subscription rights to-
gether corresponded to approximately 178.9%
of the shares offered in the rights issue. The
rights issue was therefore oversubscribed and
no guarantee undertakings were utilized.

. At the end of September 2025, the Group's
long-term financing briefly fell short during on-
going negotiations. In March 2026, Kjell Group
signed a new revolving credit facility of MSEK
500. The agreement replaces the Group's previ-
ous financing arrangement and provides a long-
term and flexible framework to support the
business's ongoing capital requirements and
strategic initiatives. Upon the agreement taking
effect, the previous financing was repaid in full.

Expected future developments

During 2025, we carried out a comprehensive review
of the business and initiated a transformation with
the aim of building a long-term sustainable and prof-
itable business model.

All work currently being conducted in the company is
fundamentally directed toward this goal. During
2026, the focus is on continuing this work. Our new
automated central warehouse will be commissioned
during the year, and the assortment will be

replenished with the right products on the right
terms, with an emphasis on our core offering of eve-
ryday technology accessories. We are humble about
the fact that transformation takes time and that fur-
ther adjustments may be required along the way.

Our conviction is that a focused assortment, strong
supplier relationships and the unique customer ser-
vice delivered by our store staff every day give us a

distinct position that is difficult to replicate.
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Financial targets

Sales Net sales growth is to exceed 5%.
Profitability Adjusted EBITA margin in the range of 6-8%.
Capital structure Net debt in relation to adjusted EBITDA, rolling 12

months (excluding the effects of IFRS 16) is to be a multi-
ple of less than two (2).

Dividend policy Dividends are to comprise at least 60% of earnings per
share after tax, taking into account the Group’s financial
position and growth potential.




Information on the company’s share

and ownership structure

Kjell Group AB's (publ) share is listed on Nasdaq First
North Growth Market under the ticker KJELL, with
the ISIN SE0016797591.

The share price on the final day of trading during the
period was SEK 8.84. The highest price paid, SEK
13.60, and lowest price paid, SEK 6.05, were quoted
onJuly 8 and January 15, respectively.

As of December 31, 2025, Kjell Group AB (publ) had
approximately 4,400 shareholders, the largest of
which were Cervantes Capital (12.18%), the Eklund
family (10.98%), Jofam AB (10.05%), Nordea Fonder
(6.62%) and Futur Pension (5.42%).

The number of shares issued as of December 31,
2025 was 59,187,876, all of which were common
shares.

For more information, visit www.kjellgroup.com

Development of the company’s oper-

ations, earnings and position

The Group's financial performance is presented be-
low, followed by comments on developments in
2025.

Net sales

Net sales decreased 7.9% to MSEK 2,379.1(2,583.6)
during the period. Comparable growth amounted to -
7.5% during the period.

Net sales in segment Sweden decreased 3.8% during
the period compared with the corresponding period
in the preceding year. Net sales for segment Norway
increased 3.9% during the period. In segment Den-
mark, net sales declined 40.6%.

During the period, sales at service points accounted
for 65% of sales, online sales for 24%, Click&Collect
for 10% and other channels for the remaining 1%.

Operating expenses

Costs of goods for resale amounted to MSEK 1,446.4
(1,536.7) for the period, while gross profit declined to
MSEK 932.7 (1,046.9), a decrease of 10.9%. The
gross margin was 39.2% (40.5%).

Personnel costs amounted to MSEK 511.7 (523.7) for
the period, a decrease of 2.3%. The number of full-
time equivalents in 2025 amounted to 699 (750). The
decrease in personnel costs is explained by a lower
number of employees and restructuring and effi-
ciency measures carried out during the period. The
period includes items affecting comparability of
MSEK 127.4.

Other external expenses amounted to MSEK 344.3
(310.0) for the period, an increase of 11.1%. The in-
crease is attributable to consultancy fees relating to
the action program carried out during the year.
Lower marketing costs and previously completed re-
structuring and integration of AV-Cables had a posi-
tive effect for the full year.

Other operating expenses amounted to MSEK 0.0
(12.5) for the period. Other operating income
amounted to MSEK 4.3 (3.4) and consisted primarily
of exchange rate gains, investment grants in connec-
tion with relocations and expired gift cards and cred-
its. Total currency effects from the remeasurement
of balance sheet items amounted to a net gain of
MSEK 2.9 in the period, compared with a net loss of
MSEK 12.5 in the comparative period.

Total depreciation and amortization amounted to
MSEK 453.6 (190.7) for the period, of which MSEK
288.1(18.9) pertained to amortization of intangible
assets arising from the acquisition of AV-Cables. De-
preciation of right-of-use assets in accordance with
IFRS 16 amounted to MSEK 132.2 (131.2). Impair-
ment of intangible assets related to AV-Cables of
MSEK 271.8 for the full year represents an item af-
fecting comparability but does not impact EBITDA.

Items affecting comparability

Items affecting comparability amounted to MSEK
127.4 (16.7) during the period. These consist of an in-
ventory write-down of older and discontinued prod-
ucts of MSEK 74.2 (-), consultancy fees relating to the
action program of MSEK 36.1 (-), and personnel costs
of MSEK 12.2 (16.7) relating to garden leave in con-
nection with terminations, both within the manage-
ment team and among other office-based staff. In ad-
dition, other items of MSEK 4.9 (-) are included, com-
prising costs attributable to the completed rights is-
sue and write-down of systems in AV-Cables.

Adjusted EBITA

The Group's adjusted EBITA amounted to MSEK 43.0
(49.1), corresponding to an adjusted EBITA margin of
1.8% (1.9%).

Operating profit

The Group's operating profit amounted to MSEK -
372.6 (13.4), corresponding to an operating margin of
-15.7% (0.5%).

Net financial items

The Group's net financial items amounted to MSEK -
35.4 (-38.4) for the period, including interest ex-
penses attributable to lease liabilities of MSEK 13.6
(10.3).

Cash flow

The Group's cash flow from operating activities to-
taled MSEK 167.0(139.2) for the period. The in-
crease in cash flow was primarily driven by a reduc-
tionininventories and operating receivables, par-
tially offset by a lower profit before tax and a de-
crease in operating liabilities.

Cash flow from investing activities amounted to
MSEK -102.2 (-18.0) for the period, primarily at-
tributable to investments in the new central ware-
house in Staffanstorp of MSEK 83.2 for the full year,
as well as ongoing investments in the omni-channel
platform and service points.

Cash flow from financing activities amounted to
MSEK 38.3 (-139.4) during the period, comprising the
rights issue proceeds of MSEK 185.6 after

transaction costs, and repayment of lease liabilities
and bank financing in accordance with plan.

The Group's cash and cash equivalents amounted to
MSEK 271.2 at the end of the reporting period, com-
pared with MSEK 178.8 at the beginning of the year.

Core working capital

Core working capital decreased from MSEK 143.8 at
the beginning of the year to MSEK 23.1 at year-end,
primarily linked to reduced inventories and lower ac-
counts receivable and accounts payable.

Net debt

The Group's financial net debt amounted to MSEK
212.8 at the end of the period, compared with MSEK
321.6 at the beginning of the year, corresponding to
financial net debt in relation to rolling 12-month ad-
justed EBITDAaL of 3.4x (4.1x).

Equity

The Group's equity amounted to MSEK 782.3 at the
end of the reporting period, compared with MSEK
1,005.4 at the beginning of the year.

For definitions and reconciliations of alternative per-
formance measures, refer to the section "Reconcilia-
tions of alternative performance measures.".

MSEK 2025 2024 2023 2022
Net sales 2,379.1 2,583.6 2,559.4 2,607.9
Sales growth, % -7.9% 0.9% -1.9% 8.8%
Comparable growth, % -7.5% 0.8% -3.2% 0.7%
Gross profit 932.7 1,046.9 1,078.6 1,099.2
Gross margin, % 39.2% 40.5% 42.1% 42.1%
Adjusted EBITA 43.0 49.1 80.1 134.8
Adjusted EBITA margin, % 1.8% 1.9% 3.1% 5.2%
Operating profit (EBIT) -372.6 134 59.6 117.2
Cash flow from operating activities 167.0 139.2 259.7 242.3
Equity ratio, % 36.2% 41.0% 41.8% 40.8%
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Parent Company

The object of the Parent Company's operations is to
own and manage shares in subsidiaries and to pro-
vide intra-Group services.

Net sales

The Parent Company's net sales amounted to MSEK
26.0(30.9) for the period and pertain entirely to in-
tra-Group invoicing.

Operating expenses

Operating expenses for the full year amounted to
MSEK 32.6 (39.0). Personnel costs decreased and
amounted to MSEK 25.7 (32.6) for the full year. The
decrease in personnel costs is attributable to cost
savings following the restructuring carried out in
2024, where the management team decreased in size
compared with the same period in the preceding
year, from six to five members.

Other external expenses amounted to MSEK 2.2 (0.7)
in the quarter and MSEK 6.6 (5.5) for the full year.

Financial items

Financial expenses amounted to MSEK 22.8 (29.6).
Profit after financial items amounted to MSEK -24.9
(-33.4) for the period. The Group's financing is raised
in the Parent Company.

Profit after financial items amounted to MSEK -24.9
(-33.4) for the full year.

Net profit for the period
Net profit amounted to MSEK -21.0 (-18.8) for the
full year.

Financial position
Non-current financial assets amount to MSEK
1,625.4(1,621.3).

Current receivables amount to MSEK 139.9 (96.5),
consisting largely of intra-Group balances.

The Parent Company's equity amounted to MSEK
1,299.7 at the end of the reporting period, compared
with MSEK 1,132.6 at the beginning of the year.

Non-current and current interest-bearing liabilities
amounted to MSEK 427.2 (431.0) at year-end. Other
operating liabilities relate primarily to intra-Group
balances.

Proposed appropriation of the com-
pany’s profit or loss

The following amounts are available for the Annual
General Meeting's disposal/consideration in SEK:

Retained earnings 43,064,874
Share premium reserve 1,276,615,701
Net profit for the year -21,006,420
Total 1,298,674,156

The Board of Directors proposes that the available
profit and non-restricted reserves be allocated as fol-
lows:

Dividend 95 336 699 shares * 0 kr 0
To be carried forward 1,298,674,156
Total 1,298,674,156

For the company's earnings and position in general,
refer to the following financial statements and re-
lated notes.
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Significant risks and uncertainties

The operations entail risks that are continually evalu-
ated in order to manage them in the best way. This
section summarizes a number of risks and uncertain-
ties associated with the operations under normal
conditions.

Operational risks

Market and demand risk

Kjell Group's net sales and earnings are significantly
impacted by consumer behavior in the CEA markets
in Sweden, Norway and Denmark. Demand is ulti-
mately determined by customers' purchasing power
and is influenced by factors beyond the Group's con-
trol, including current and expected general eco-
nomic conditions and consumers' perceptions of such
conditions. Growth in the CEA market is also influ-
enced by underlying trends such as the number of
connected devices, the number of accessories per
consumer electronics product, customers' need for
convenience and service, and an increased focus on
sustainability.

Although weak economic conditions have historically
had limited impact on net sales, the economic envi-
ronment may affect the composition of demand. Dur-
ing periods of economic growth, demand for accesso-
ries for new consumer electronics and compatible ac-
cessories may increase, while periods of economic
weakness and an increased focus on sustainability
may drive demand for accessories that extend the
useful life of consumer electronics. Changes in de-
mand may require adjustments to assortment, pricing
and marketing.

Competition risk

The CEA market in Sweden, Norway and Denmark is
competitive. To manage this competition, the Group
must continuously monitor the market, identify rele-
vant success factors and adjust its marketing and
pricing strategies in particular. Success can, depend-
ing on the market, be influenced by factors including
service, advice and customer experience, sustainabil-
ity, product quality and pricing, product range, geo-
graphic location of service points, integration of an
online offering into an omni-channel platform, distri-
bution efficiency, brand strength, marketing rele-
vance and the ability to anticipate and meet changing

customer preferences with the right products at the
right time.

Supplier and assortment risk

The Group's offering depends on access to relevant
products and competitive purchasing terms. Risks
may arise from dependence on individual suppliers,
brands or product categories, limited volume availa-
bility, changed delivery terms, or if key products are
discontinued or replaced. Insufficient product availa-
bility or unfavorable assortment developments may
affect net sales, gross margin and customer experi-
ence.

Inventory and obsolescence risk

The Group holds inventory to ensure high delivery
capability in both service points and the online chan-
nel. Rapid technological development, changing
trends, inaccurate demand forecasts or changes in
product mix may give rise to obsolescence risk and
the need for markdowns or inventory write-downs.
Such effects may impact gross margin and earnings,
particularly during periods of weaker demand or sig-
nificant assortment changes.

Cyber risk and fraud

In addition to general IT operational reliability, the
Group is exposed to cyber risks such as unauthorized
access, malware attacks, ransomware, denial-of-ser-
vice attacks or other incidents that may affect sys-
tems, data and business-critical flows. The Group
may also be exposed to fraud related to e-commerce
and payments, such as payment fraud and charge-
backs. Incidents may result in operational disrup-
tions, direct costs, legal and regulatory consequences
and a negative impact on brand and customer trust.

Regulatory and product liability risk

The Group is subject to a number of regulations re-
lated to retail and online commerce, including con-
sumer protection, marketing, product safety and
product liability, as well as relevant environmental
and producer responsibility requirements for elec-
tronics products. Non-compliance or quality deficien-
cies may lead to demands from authorities, sanctions,
remediation costs including potential product recalls,
and a negative impact on brand and customer rela-
tionships.

Brand and customer experience risk

The Group's competitiveness is affected by trust in
the brand and the ability to deliver a consistent cus-
tomer experience in service points and online. Defi-
ciencies in advice and service, delivery accuracy, han-
dling of complaints and returns or other customer-
facing processes may affect customer satisfaction
and loyalty. Negative publicity or recurring quality is-
sues may therefore have a negative impact on de-
mand and the Group's financial performance.

Logistics and distribution risk (central warehouse)
The Group established a new automated central
warehouse in Staffanstorp during 2025, which was
commissioned during 2026. From the central ware-
house, distribution takes place in an integrated flow
to service points and directly to online customers, as
well as distribution of AV-Cables products. If the cen-
tral warehouse were to be damaged, destroyed or re-
quired to close due to accidents or other factors, it
could impair the Group's ability to store, process and
distribute products to meet its operational needs.

In connection with the commissioning of the new
central warehouse, risks exist relating to teething
problems in automated systems and early-stage tech-
nical disruptions, the learning curve for personnel
with respect to new technology and changed work
processes, and integration risks with existing IT sys-
tems and order flows. In addition, distribution is con-
centrated to a single central warehouse, meaning
that any operational disruptions may have an imme-
diate impact on delivery capability. The Group has
developed detailed plans to manage such eventuali-
ties.

IT systems and operational reliability

The Group relies on a number of IT systems across
various parts of its operations. Should IT systems
cease to function appropriately, in full or in part,
those parts of operations that depend on them could
be adversely affected. This risk is managed by contin-
uously keeping business and other critical IT systems
updated and adapted to the operations, and through
work to ensure operational reliability and data pro-
tection.

Data protection and regulatory compliance (GDPR)
The Group processes personal data relating to a large
number of customers and employees, which requires
compliance with the General Data Protection Regula-
tion (GDPR). Non-compliance may result in regula-
tory sanctions and a negative impact on the Group's
brand and customer trust. This risk is managed
through ongoing employee training, internal guide-
lines and processes for handling personal data, and
continuous review of systems and procedures to en-
sure compliance with applicable regulations.

Financial risks

Currency risk

Due to the Group's cross-border operations, Kjell
Group has material assets and liabilities and gener-
ates a portion of its net sales and incurs a material
part of its expenditure in currencies other than SEK.
The Group is therefore exposed to currency risks in
the form of translation exposure and transaction ex-
posure. In addition to sales in SEK, the Group gener-
ates salesin NOK and DKK. Currency risk also arises
when goods are purchased from abroad, primarily in
EUR and USD. The Group may hedge parts of its cur-
rency exposure using currency futures as needed.
There were no currency futures on the reporting
date.

Interest rate risk

The Group may use interest rate swaps to hedge ex-
posure to interest rate risk. There were no interest
rate swaps on the reporting date.

Financing risk

The Group's financing is associated with financing
risk, which includes risk related to access to financing
and the terms of existing financing agreements. The
Group's financing is subject to financial covenants
that must be met. Failure to meet the covenants may,
depending on the terms of the agreements, resultin
requirements for remedial action, restrictions or re-
negotiations, and could ultimately affect the Group's
financial position and room for maneuver.

For more information on the Group's financial risks,
refer to Note 24.
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Risks and uncertainties requiring spe-

cial attention during the year
Geopolitical environment and demand

Group management and the Board continuously
monitor changes in the geopolitical situation. At the
time this annual report was published, the war be-
tween Russia and Ukraine is still ongoing. The Group
has no direct exposure to these markets, but continu-
ously evaluates the potential negative impact on de-
mand that the indirect effects of the war may have
through its influence on consumer confidence.

Energy prices, trade barriers and global supply
chains

The ongoing conflict in the Middle East carries arisk
of rising energy prices, which may affect consumer
purchasing power. Tensions between China and the
US have escalated and resulted in significant tariff in-
creases, which risk affecting global supply chains and
purchasing prices for technology products. Supply
chain disruptions may also lead to shortages at sup-
pliers, delays in the availability of finished products
and increased transportation costs. Taken together,
this may affect both the Group's cost structure and
its ability to meet demand in a timely manner. These
factors, combined with a broader global trend toward
protectionism and trade barriers, contribute to in-
creased uncertainty in the global economy and may
affect consumer confidence and thereby demand for
the Group's products.
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Board of Directors

Jan Friedman
Chairman of the board

Born 1952. Chairman of the board since
2024.

Nationality: Swedish.

Independent in relation to the company
and the company management / major
shareholders: Yes/Yes.

Education: Degree in Economics, Stock-
holm School of Economics.

Other current engagements: Board
member, Vitec Software Group B.

Previous engagements/Experi-

ence: Chairman and member of a number
of listed and unlisted service companies
aswell as companies in media and trade,
including as chairman and co-founder of
Sportamore, Tretti.se, Netonnet.

Shareholding: Jan Friedman owns 114
198 shares, private och via company.

David Zaudy
Member of the board

Born 1979. Board member since 2025.
Nationality: Swedish.

Independent in relation to the company
and the company management / major
shareholders: Yes/No.

Education: Studies in business admin-
istration at Lund University, Chartered
Financial Analyst (CFA).

Other current engagements: Founder,
board member, and shareholder of Cer-
vantes Capital, Chairman of the board of
Dulcinea Invest, Investment advisor to
Cervantes Capital.

Previous engagements/Experience: Pa-
reto Securities, Veckans Affarer.

Shareholding: David Zaudy indirectly
owns 7,211,075 shares in the company
through Cervantes Capital.

Ola Burmark
Member of the board

Born 1969. Board member since 2021.
Nationality: Swedish

Independent in relation to the company
and the company management / major
shareholders: Yes/Yes.

Educatiqn: Bachelor of Science in Eco-
nomics, Ostersunds University.

Other current engagements: CFO Out-
post24.

Previous engagements/Experience: CFO
Enea AB (Publ), CFO of ZetaDisplay,
Medivir, OneMed, Aditro and SVP Fi-
nance and M&A of Thule.

Shareholding: Ola Burmark owns 43,114
shares in the company.

Ebba Ljungerud
Member of the board

Born 1972. Board member since 2025.
Nationality: Swedish.

Independent in relation to the company
and the company management / major
shareholders: Yes/Yes.

Education: Degree in economics from
Lund University.

Other current engagements: CEO and
Group Chief Executive of Rugvista Group
(Publ), member of the board of Goals

AB, Chairman of the board of Nelly
Group AB (Publ) and Canucci AB.

Previous engagements/Experience: CEO
of Paradox Interactive, Leading roles at
Kindred Group PLC and Betsson, Mem-
ber of the board of Paradox Interactive
and Bingo.com Ltd.

Shareholding: Ebba Ljungerud owns
40,053 shares in the company.

Adeline Sterner
Member of the board

Born 1989. Board member since 2025.
Nationality: Swedish.

Independent in relation to the company
and the company management / major
shareholders: Yes/Yes.

Education: Degree in economics from the
Stockholm School of Economics.

Other current engagements: Chariman
of the board of GLOWid, Member of the
board of Care of Carl, Member of the
board of Myrqvist.

Previous engagements/Experience: CEO
of Caia Cosmetics and Kids Brand Store,
Member of the board of Original Brands
and Beauty lcons.

Shareholding: Adeline Sterner owns no
shares in the company.
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Kjell & company

Management

Sandra Gadd
CEO

Born 1983. Chief Executive Officer
(2025)

Employment within Group since: 2025
Member of Management since: 2025
Nationality: Swedish.

Education: MSc in Business Administra-
tion (M.B.A), University of Lund.

Other current engagements:
Member of the board at Hemnet (publ).

Previous engagements/Experience: CFO
Boozt AB (publ), Auditor and manage-
ment consultant at Deloitte, Member of
the board at Hévding AB, Member of the
board at Kjell Group.

Shareholding: Sandra Gadd owns 63,755
shares in the company.

Fredrick Sjoholm
CFO

Born 1990. Chief Financial Officer (2025)
Employment within Group since: 2025
Member of Management since: 2025
Nationality: Swedish.

Education: BSc in Business Administra-
tion and Economics, University of Lund.

Other current engagements: -

Previous engagements/Experi-

ence: Head of FP&A and treasury at
Boozt AB (publ), Senior analyst in transac-
tion services at Deloitte AB.

Shareholding: Fredrick Sjoholm owns
34,799 shares in the company.

Jenny Wimnér
CRO

Born 1980. Chief Retail Officer (2025)
Employment within Group since: 2024
Member of Management since: 2025
Nationality: Swedish.

Education: Studies in strategic planning
and leadership in retail.

Other current engagements: -

Previous engagements/Experi-

ence: Country Manager Sverige at Kjell &
Company, Retail Manager at JYSK, Mer-
chandising Manager Sweden at Clas Ohl-
son, Regional Manager at Clas Ohlson.

Shareholding: Jenny Wimnér owns
22,950 shares in the company
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Consolidated
statement of
profit and loss

1 januari - 31 december

TSEK Note 2025 2024
Operating income
Net sales 2,3 2,379,118 2,583,570
Other operating income 4 4,287 3,357
2,383,405 2,586,927
Operating expenses
Goods for resale -1,446,377 -1,536,669
Personnel costs 6 -511,690 -523,691
Other external expenses 7 -344,305 -309,990
Other operating expenses 5 - -12,460
Depreciation/amortisation of tangible and intangible assets -453,590 -190,716
Operating profit -372,557 13,400
Financial items 25
Financial income 1,944 2,642
Financial expenses -37,317 -41,000
Net financial items 8 -35,373 -38,358
Profit (loss) before tax -407,930 -24,958
Income tax 10 19,800 5,069
Net profit for the year -388,130 -19,889
Net profit for the year attributable to:
Parent Company's shareholders -388,130 -19,889
Net profit for the year -388,130 -19,889
Earnings (loss) per share 11
basic (SEK) -7.49 -0.64
diluted (SEK) -7.49 -0.64
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Consolidated
statement of profit
or loss and other
comprehensive
income

1 januari - 31 december

TSEK Note 2025 2024
Net profit for the year -388,130 -19,889
Other comprehensive income
Items that are or may be reclassified subsequently to profit or loss
Exchange differences of foreign operations -22,897 12,782
Cash flow hedges
Tax attributable to items that have been or may be reclassified to net profit for the year 10

-22,897 12,782
Items that will not be reclassified to profit or loss - -
Other comprehensive income for the year -22,897 12,782
Total comprehensive income for the year -411,027 -7,107
Total comprehensive income attributable to:
Parent Company's shareholders -411,027 -7,107
Total comprehensive income for the year -411,027 -7,107
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TSEK Note 2025/12/31 2024/12/31

C idated

onsolidate posets
Intangible assets 12 1,033,270 1,332,439

St a te me nt of Tangible assets 13 137,358 96,502

. . .. o Right-of-use assets 25 308,050 242,592

flnanCIaI pOSItlon Deferred tax assets 10 483 513
Total non-current assets 1,479,161 1,672,046
Inventories 15 312,281 479,675
Tax assets 10 25,769 17,967
Accounts receivable 23 24,308 33,483
Prepaid expenses and accrued income 16 47,129 69,610
Other receivables 342 1,296
Cash and cash equivalents 17 271,196 178,826
Total current assets 681,025 780,857
Total assets 2,160,186 2,452,903
Equity 18
Share capital 978 515
Other contributed capital 650,262 462,707
Reserves 26,250 49,147
Retained earnings including net profit for the year 104,856 492,985
Equity attributable to Parent Company's shareholders 782,346 1,005,354
Total equity 782,346 1,005,354
Liabilities
Non-current interest-bearing liabilities 19,23 - 478,529
Non-current lease liabilities 25 195,153 118,308
Deferred tax liabilities 10 87,731 111,544
Total non-current liabilities 282,884 708,381
Current interest-bearing liabilities 19,23 483,956 21,945
Current lease liabilities 25 104,983 109,397
Accounts payable 24 313,475 369,318
Tax liabilities 10 - 3,485
Other liabilities 21 69,729 85,550
Accrued expenses and deferred income 22 115,507 141,752
Provisions 20 7,306 7,721
Total current liabilities 1,094,956 739,168
Total liabilities 1,377,840 1,447,549
Total equity and liabilities 2,160,186 2,452,903
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Consolidated
statement of
changes in equity

Equity attributable to Parent Company's shareholders

e

Other incl. net profit

contributed  Translation Hedge (loss) for the
TSEK Share capital capital reserve reserve period Total equity
Balance at 1 January 2024 515 459,439 36,365 - 512,874 1,009,193
Transactions with owners of the company
Incentive programme 3,268 3,268
Comprehensive income for the period
Net profit (loss) for the period - - - - - 19,889 -19,889
Other comprehensive income for the period - - 12,782 - 12,782
Total comprehensive income for the period - - 12,782 - - 19,889 -7,107
Balance at 31 December 2024 515 462,707 49,147 - 492,985 1,005,354

Other incl. net profit

contributed  Translation Hedge (loss) for the
TSEK Share capital capital reserve reserve period Total equity
Balance at 1 January 2025 515 462,707 49,147 - 492,985 1,005,354
Transactions with owners of the company
New share issue 463 185,183 185,646
Incentive programme 2,372 2,372
Comprehensive income for the period
Net profit (loss) for the period - - - - - 388,130 -388,130
Other comprehensive income for the period - - - 22,897 - - -22,897
Total comprehensive income for the period - - - 22,897 - -388,130 -411,027
Balance at 31 December 2025 978 650,262 26,250 - 104,855 782,346
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Consolidated
statement of
cash flows

1 januari - 31 december

TSEK Note 2025 2024
31
Cash flow from operating activities
Profit (loss) before tax -407,930 -24,958
Adjustments for non-cash items 539,709 201,325
Income tax paid -14,439 -11,134
117,340 165,233
Increase (-)/decrease (+) in inventories 86,704 -41,680
Increase (-)/decrease (+) in operating receivables 31,590 -30,563
Increase (+)/decrease (-) in operating liabilities -68,585 46,167
Cash flow from operating activities 167,049 139,157
Investing activities
Acquisition of tangible assets -87,003 -7,728
Acquisition of intangible assets -15,202 -10,233
Cash flow from investing activities -102,205 -17,961
Financing activities
New share issue 185,646 -
Repayment of loans -17,344 -9,200
Repayment of lease liabilities -130,046 -130,214
Cash flow from financing activities 38,256 -139,414
Cash flow for the year 103,100 -18,218
Cash and cash equivalents at the beginning of the year 178,826 196,275
Exchange rate differences in cash and cash equivalents -10,730 769
Cash and cash equivalents at the end of the year 271,196 178,826
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Parent Company
income statement

1januari - 31 december

TSEK Note 2025 2024
Operating income
Net sales 26,045 30,940
26,045 30,940
Operating expenses
Other external expenses 7 -6,615 -5,458
Personnel costs 6 -25,673 -32,649
Other operating expenses -260 -829
Depreciation of tangible assets -16 -22
Operating profit -6,519 -8,018
Financial items 8
Financial income 4,531 4,237
Financial expenses -22,893 -29,639
Profit (loss) after financial net -24,881 -33,420
Appropriations 9 - 10,000
Profit (loss) before tax -24,881 -23,420
Income tax 10 3,875 4,577
Net profit (loss) for the year -21,006 -18,842
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Parent Company
statement of profit
or loss and other
comprehensive in-
come

1januari - 31 december

TSEK Note 2025 2024
Net profit for the year -21,006 -18,841
Other comprehensive income

Other comprehensive income for the year = -
Total comprehensive income for the year -21,006 -18,841
Net profit for the year attributable to:

Parent Company's shareholders -21,006 -18,841
Total comprehensive income for the year -21,006 -18,841
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Parent Company

balance sheet

TSEK Note 2025/12/31 2024/12/31
Assets

Non-current assets

Non-current assets

Machinery and equipment 13 12 28
Financial non-current assets

Participation in group companies 30 1,611,533 1,611,239
Right-of-use assets 10 13,819 10,045
Total non-current assets 1,625,364 1,621,311
Current assets

Receivables from group companies 14 131,532 88,629
Prepaid expenses and accrued income 16 1,264 1,281
Other receivables - 1
Tax receivables 7,131 6,622
Total current receivables 139,927 96,533
Cash and cash equivalents 17 144,958 145,106
Total current assets 284,885 241,639
Total assets 1,910,249 1,862,950
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Parent Company
balance sheet, cont.

TSEK Note 12/31/2025 12/31/2024
Equity and liabilities

Equity

Resticted equtiy

Share capital 18 978 515
Non-restricted equity

Share premium reserve 1,276,616 1,091,433
Retained earnings 43,064 59,535
Profit (loss) for the period -21,006 -18,842
Total equity 1,299,652 1,132,641
Untaxed reserves

Tax allocation reserves 13,575 13,575
Total untaxed reserves 13,575 13,575
Non-current liabilities

Non-current interest-bearing liabilities 19,23 = 421,767
Total non-current liabilities - 421,767
Current liabilities

Current interest-bearing liabilities 19,23 427,186 9,200
Overdraft facility 27,456 336
Liabilities to group companies 127,230 272,527
Other current liabilities 7,584 2,647
Tax liabilities 10 = 1,074
Accrued expenses and deferred income 22 7,566 9,183
Total current liabilities 597,022 294,967
Total equity and liabilities 1,910,249 1,862,950
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Parent Company
statement of
changes in equity

Resticted equity

Non restricted equity

Share premium Retained Net profit (loss)

TSEK Share capital reserve earning for the period Total equtiy
Balance at 1 January 2024 515 1,091,433 64,759 -8,492 1,148,215
Transactions with owners of the company

Incentive programme 3,268 3,268
Comprehensive income for the period

Net profit (loss) for the period - - - -18,842 -18,842
Total comprehensive income for the period - - - -18,842 -18,842
Appropriations of profit - - -8,492 8,492 -
Balance at 31 December 2024 515 1,091,433 59,535 -18,842 1,132,641

Resticted equity Non restricted equity
Share premium Retained Net profit (loss)

TSEK Share capital reserve earning for the period Total equtiy
Balance at 1 January 2025 515 1,091,433 59,535 -18,842 1,132,641
Transactions with owners of the company

New share issue® 463 185,183 - 185,646
Incentive programme 2,372 2,372
Comprehensive income for the period

Net profit (loss) for the period - - - -21,006 -21,006
Total comprehensive income for the period - - - -21,006 -21,006
Appropriations of profit - - -18,842 18,842 -
Balance at 31 December 2025 978 1,276,616 43,064 -21,006 1,299,652
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Parent Company
cash flow statement

1 januari - 31 december

TSEK Note 2025 2024
31
Cash flow from operating activities
Profit (loss) after financial items -24,881 -33,420
Income tax paid -1,483 -2,895
Adjustments for non-cash items 2,911 3,837
-23,453 -32,478
Increase (-)/decrease (+) in operating receivables -42,886 -59,248
Increase (+)/decrease (-) in operating liabilities -114,855 111,664
Cash flow from operating activities -181,194 19,938
Investing activities
Acquisition of tangible assets = -31
Cash flow from investing activities = -31
Financing activities
New share issue 185,646 -
Repayment of loans -4,600 -9,200
Received group contribution - 10,000
Cash flow from financing activities 181,046 800
Cash flow for the year -148 20,707
Cash and cash equivalents at the beginning of the year 145,106 124,399
Cash and cash equivalents at the end of the year 144,958 145,106
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Notes

Note 1. Significant accounting policies

(A) Basis of accounting

The consolidated financial statements have been prepared in accordance with International Financial Report-
ing Standards (IFRS) issued by the International Accounting Standards Board (IASB) as adopted by the EU. The
Swedish Financial Reporting Board recommendation RFR 1 Supplementary Accounting Rules for Groups has
also been applied.

The Parent Company applies the same accounting policies as the Group except in the cases specified below in
the section "Parent Company accounting policies."

The annual report and consolidated financial statements were approved for publication by the Board of Direc-
torsand CEO on April 14, 2026. The consolidated statement of profit or loss, statement of profit or loss and
other comprehensive income, statement of financial position and the Parent Company income statement and
balance sheet will be adopted at the Annual General Meeting on May 20, 2026.

(B) Functional currency and reporting currency
The Parent Company's functional currency is Swedish kronor, which also constitutes the reporting currency for
the Parent Company and the Group. Accordingly, the financial statements are presented in Swedish kronor.
Unless otherwise stated, all amounts are rounded to the nearest thousand.

(C) Judgements and estimates in the financial statements

Preparing the financial statements in accordance with IFRS requires management to make judgements and es-
timates, and to make assumptions that impact the application of the accounting policies and the recognized
amounts of assets, liabilities, income and expenses. The actual outcome may differ from these estimates and
judgements.

Estimates and assumptions are regularly reviewed.

(D) Significant accounting policies applied
The accounting policies stated below have been applied consistently to all periods presented in the consoli-
dated financial statements. Moreover, the Group's accounting policies have been consistently applied by the
Group companies.

(E) Changes in accounting policies as a result of new or amended IFRS

The IASB has implemented amendments to IAS 21 The Effects of Changes in Foreign Exchange Rates, relating
among other things to the translation of results and financial position of foreign operations included in the com-
pany's financial reports. The amendments take effect as of January 1, 2025 and have been adopted by the EU.
The amendments to IAS 21 have not resulted in any changes to the translation of foreign subsidiaries for Kjell
Group.

(F) New IFRS that have not yet been applied
The new or amended IFRS or IFRIC interpretations that take effect in future financial years have not been ap-
plied in advance in the preparation of these financial statements. The Group does not plan to apply new or
amended standards with future application in advance.

IFRS 18 Presentation and Disclosures in Financial Statements takes effect on January 1, 2027 and has been
issued by the IASB. For Kjell Group, IFRS 18 will affect the company's financial reporting and the disclosures
provided in connection with reporting. Work has begun to analyze the changes required, and a transition plan is
being developed to determine the effects of the new amendments. The company is on track with planning to
report in accordance with IFRS 18 for the period ending March 31,2027 and the annual report for the period
ending December 31, 2027.

The changes expected to affect financial reporting for Kjell Group relate to the reporting of operating profit,
and analysis is underway to ensure correct classification of this item in accordance with IFRS 18. In addition,
the new requirements will result in changes to the cash flow statement, as interest income and interest ex-
penses will be required to be presented in separate categories.

Kjell Group currently reports adjusted EBITDA to investors. The company expects this measure to meet the
definition of a company-defined performance measure. A review is underway of the measures currently re-
ported outside the financial statements and whether they meet the definition of company-defined perfor-
mance measures.

The company does not plan to apply the new standard in advance.
None of the other IFRS or IFRIC interpretations that have not yet taken effect are expected to have a material

impact on the consolidated financial statements.

(G) Operating segment reporting
Kjell Group's operations are divided into three geographical operating segments that reflect how the chief op-
erating decision maker monitors the operations:

"Sweden," which covers service point and online-generated sales from the legal Swedish company,
"Norway," which covers service point and online-generated sales from the legal Norwegian company, and
"Denmark," which covers online-generated sales from the legal Danish company.

Refer to Note 2 for a more detailed description of the Group's division and a presentation of operating seg-

ments.

(H) Basis of consolidation

Subsidiaries are recognized using the acquisition method. Transaction costs that arise, except for transaction
costs attributable to issues of equity instruments or debt instruments, are recognized directly in profit or loss.
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Consideration transferred in connection with the acquisition does not include amounts related to the settle-
ment of pre-existing relationships. This type of settlement is usually recognized in profit or loss.

Contingent considerations are recognized at fair value on the acquisition date. If the contingent consideration
is classified as an equity instrument, no remeasurement is performed and the adjustment is made within equity.
Other contingent considerations are remeasured at each reporting date and the change is recognized in profit
orloss..

(I) Revenue

(i) Performance obligations and revenue recognition policies

Revenue is measured based on the consideration specified in the contract with the customer. The Group recog-
nizes revenue when control of a good or service is transferred to the customer.

Information on the nature and timing of the fulfillment of performance obligations in contracts with customers,
including material payment terms, and the associated revenue recognition policies are summarized below.

Sale of goods

Revenue recognition takes place at a point in time for both store-generated and online sales. For goods sold in
stores (service points), revenue is recognized when the customer receives the goods. For online sales, recogni-
tion takes place when the goods are delivered or collected at the service point.

Nearly all customer contracts allow goods to be returned through either an exchange or a refund. Revenue is
recognized only insofar as the risk of a material reversal is low. Expected returns are adjusted on the basis of
historical data, and a repayment liability and a right to receive returned goods are recognized.

A deduction corresponding to the goods expected to be returned is made from revenue and cost of goods sold.
The repayment liability is recognized under accrued expenses and deferred income, while the right to receive
returned goods is included in inventory. Kjell Group reviews its estimate of returns at each reporting date and
updates assets and liabilities accordingly.

The Group also has sales of services in which revenue is recognized when the service has been completed. The
proportion of services in total sales is not material.

Customer loyalty program

Kjell & Company's customers are offered the opportunity to participate in a customer loyalty program, earning
points that give rise to bonus checks that can be used as payment at a later date. Kjell & Company allocates a
portion of amounts received from customers participating in the loyalty program to loyalty points. The alloca-
tion is based on relative independent selling prices. The amount allocated to the loyalty program is recognized
as revenue when the loyalty points are used, or when the likelihood that the customer will use the points is low
or the points expire. Not all bonus checks issued are redeemed, which is why participants' probable future re-
demptions are continuously taken into account.

(i) Government grants

Government grants are recognized in the statement of financial position as accrued income when there is rea-
sonable certainty that the funding will be received and that Kjell & Company will meet the conditions associ-
ated with the grant. The funding is systematically allocated in profit or loss in the same manner and over the
same periods as the costs the funding is intended to offset, provided that the terms for receiving the funding
are not met after the related costs have been recognized. In these cases, the funding is recognized as other op-
erating income in the period in which Kjell & Company obtains a receivable from the state.

(J) Leases

Kjell Group acts only as a lessee and not as a lessor. The principles below therefore pertain only to how the
Group recognizes leases as a lessee.

The Group's leases consist essentially of store contracts for the service points used in its operations. The
Group's leases include an option to extend or terminate the lease when it expires, or to terminate it in advance
where such an option exists. Under IFRS 16, extension options that entitle the lessee to extend a lease or termi-
nate it in advance are to be included in the lease term if it is deemed reasonably certain that this option will be
exercised. The assessment therefore impacts the amount of the lease liability and the right-of-use asset. Regu-
lar assessments are made as to whether the Group will exercise an extension option when it is reasonably cer-
tain based on strategic decisions about local presence at retail locations.

Refer to Note 25 Leases for more information on the Group's lease terms.

The lease payments are normally discounted with the Group's incremental borrowing rate at the time the lease
liability is measured, which in addition to the Group's credit risk reflects the respective lease terms of the con-
tracts, currency and quality of the underlying asset intended as collateral. The lease liability comprises the pre-
sent value of fixed (including fixed in substance) and variable lease payments linked to an index or an interest
rate that will be paid during the estimated lease term.

The lease liability for the Group's property leases with rent indexation is calculated based on the rent in effect
at the end of the respective reporting periods. At that point in time, the liability is adjusted and a corresponding
adjustment is made to the carrying amount of the right-of-use asset. Similarly, when the lease term is reviewed,
the value of both the liability and the asset is adjusted. Such a review is carried out when the final cancellation
date within the previously determined lease term has elapsed, or when significant events occur or circum-
stances change significantly in a way that is within the Group's control and impacts the determination of the
current lease term.

The Group presents right-of-use assets and lease liabilities as separate items in the statement of financial posi-
tion.

For leases with a lease term of 12 months or less or with an underlying asset of low value, below TSEK 50, no
right-of-use asset and lease liability is recognized. Lease payments for these leases are expensed on a straight-
line basis over the lease term.

(K) Financial income and expenses

Financial expenses comprise interest expenses on the Group's credit facilities, interest expenses on lease liabil-
ities, changes in the fair value of contingent consideration, coupon rates on interest rate swaps and other finan-
cial expenses. The Group has only insignificant financial income.

Interest income or interest expenses are recognized using the effective interest rate method.

(L) Taxes

Income tax comprises current tax and deferred tax. Income tax is recognized in profit or loss, except when the
underlying transaction is recognized in other comprehensive income or in equity, in which case the associated
tax effect is recognized in other comprehensive income or in equity.
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(M) Financial instruments

(i) Recognition and initial measurement

Accounts receivable and issued debt instruments are recognized when they are issued. Other financial assets
and financial liabilities are recognized when the Group becomes a party to the contractual terms of the instru-
ment. A financial asset or financial liability is measured on initial recognition at fair value plus, when it concerns
financial instruments that are not measured at fair value through profit or loss, transaction costs that are di-
rectly attributable to the acquisition or issue. Accounts receivable are measured at the transaction price estab-
lished under IFRS 15.

(i) Classification and subsequent measurement

Financial assets

The Group's financial assets comprise accounts receivable, accrued income, other receivables and cash and
cash equivalents. All financial assets are measured at amortized cost using the effective interest rate method,
as they are held within a business model whose objective is to receive the contractual cash flows, while the as-
sets only give rise to payments of principal and interest on the outstanding principal amount.

Financial liabilities
The Group's financial liabilities consist of liabilities within the framework of the Group's credit facilities, ac-
counts payable and accrued expenses.

(iii) Impairment

The loss allowance for accounts receivable is always measured at an amount corresponding to expected credit
losses during the remaining maturity of the receivable. The Group uses a matrix for calculating the loss allow-
ance with expected loss percentages divided by the number of days a receivable is past due and the customer
category from which the receivable originates. The loss percentage rates are based on historical experience
and specific conditions and expectations at the end of the reporting period. The loss allowance is deducted
from the gross value of the receivable in the statement of financial position. The recognized gross value of the
receivable is written off when the Group no longer has any reasonable expectations of recovering the amount
of the receivable.

(iv) Hedge accounting
Financial derivatives and hedge accounting

The Group does not currently apply hedge accounting through financial derivative instruments.
(N) Tangible assets

(i) Owned assets

Tangible assets are recognized in the Group at cost less accumulated depreciation and any impairment losses.
Accounting policies for impairment are presented below.

Any gain or loss arising from the sale or disposal of an asset consists of the difference between the selling price
and the asset's carrying amount less direct selling expenses. Gains and losses are recognized as other operating
income or expenses.

(i) Depreciation

Depreciation is applied on a straight-line basis over the estimated useful life of the asset; land is not depreci-
ated. Right-of-use assets are also depreciated over their estimated useful lives or, if shorter, over the contrac-
tual lease term. The Group applies component depreciation, meaning that the estimated useful lives of individ-
ual components form the basis for depreciation.

Estimated useful lives:

Buildings 50vyears
Equipment, tools, fixtures and fittings 5years
Computers 3years
Leasehold improvements 3-5years

The depreciation methods applied, residual values and useful lives are reviewed at each year-end.
(O) Intangible assets

(i) Key judgements in the application of the Group’s accounting principles

Assumptions made by the Group in connection with impairment testing of intangible assets such as goodwill
and brands are deemed to be of material significance. This is because the judgements and assumptions, which
encompass a number of areas described further in Note 12, are based on in-depth insight into the business as
well as the industry and other macroeconomic aspects. When testing intangible assets for impairment, the car-
rying amount is compared with the recoverable amount, which comprises the higher of the asset's net realiza-
ble value and value in use. Following testing and assessment of value in use, no impairment need is assessed to
exist in respect of intangible assets including goodwill and brands.

Refer to Note 12 for more information on the Group's intangible assets.

(ii) Ingangible assets with indefinite useful lives

Goodwill

Goodwill is measured at cost less any accumulated impairment losses. Goodwill is allocated to cash-generating
units and tested for impairment at least annually.

Brands
Brands are recognized at cost less any accumulated impairment losses. Brands are allocated to cash-generating
units and tested for impairment at least annually.

(iii) Intangible assets with finite useful lives

Development expenditure

Development expenditure pertains to the e-commerce platform, analysis tools and the check-in solution for the
company's service points. These assets are recognized at cost less accumulated amortization and any impair-
ment losses.

Licenses and similar rights
Licenses and similar rights comprise software and associated licenses. These assets are recognized at cost less
accumulated amortization and any impairment losses.
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Customer relationships
Customer relationships were acquired through the acquisition of AV-Cables and are recognized at cost less ac-
cumulated amortization and any impairment losses.

Other intangible assets
Other intangible assets comprise primarily property rental rights. These assets are recognized at cost less accu-
mulated amortization and any impairment losses.

(iv) Amortization

Amortization is recognized in profit or loss on a straight-line basis over the estimated useful lives of intangible
assets, unless such useful lives are indefinite. Useful lives are reviewed at least annually.

The estimated useful lives are:

Software 3-10vyears
Capitalized development expenditures 5years
Customer relationships 5years
Property rental rights 2-10vyears

(P) Impairment of tangible assets, intangible assets and right-of-use assets

If there is an indication of impairment, the recoverable amount of the asset is calculated as described below.
For goodwill, other intangible assets with an indefinite useful life and intangible assets not yet brought into use,
the recoverable amount is also calculated annually.

The recoverable amount is the higher of the fair value less selling expenses and value in use. In calculating value
in use, future cash flows are discounted at a discount rate that takes into account the risk-free interest rate and
the risk associated with the specific asset.

In calculating the recoverable amount for cash-generating units that contain right-of-use assets, the choice has
been made to deduct future lease payments from the expected cash flows. Right-of-use assets are included in
the carrying amount of the unit. To obtain a carrying amount for the unit that is consistent with the estimated
recoverable amount, the carrying amount is reduced by the lease liability of the unit. Using this approach, the
right-of-use assets are managed as part of the operations rather than as financing, with the effect that the dis-
count rate is calculated as a weighted average cost of equity and debt financing, where lease liabilities are not
included in the debt component.

(Q) Inventories

Inventories are measured at the lower of cost and net realizable value less deductions for obsolescence. Cost is
calculated using weighted average prices. The cost includes expenditure that arose in connection with the ac-
quisition of inventories and their transportation to their current location and condition.

(R) Earnings per share

Kjell Group AB has ongoing long-term incentive programs in the form of performance share savings programs
with a TSR criterion (see Note 18). Performance share rights are dilutive to the extent the TSR criterion is ful-
filled on the reporting date. To calculate the dilutive effect, an exercise price is applied for the share rights that
corresponds to the value of future services per outstanding share right, calculated as the remaining expense to
be recognized in accordance with IFRS 2.

(S) Employee benefits

(i) Pensions

The Group has only defined contribution pension plans. Company obligations pertaining to fees for defined
contribution pension plans are expensed in profit or loss at the rate they are vested as the employees perform
services for the company during a period.

(ii) Share-based payments

In connection with its IPO, the Group introduced a long-term incentive program in the form of a performance
program targeted at senior executives and key employees. Further incentive programs were introduced in
2022 through 2024. More information about these incentive programs can be found in the respective annual
reports. At the Annual General Meeting on May 21, aresolution was passed to introduce an incentive program
for 2025 targeted at senior executives and key employees. To participate in the long-term incentive program,
participants have acquired shares in Kjell Group AB, known as "savings shares." Participants who retain their
savings shares during the vesting period of approximately three years and remain employed within the Group
for the entire vesting period will be entitled to receive performance shares free of charge, provided that a per-
formance criterion is fulfilled. The performance criterion refers to the total shareholder return on the compa-
ny's share during the vesting period of approximately three years, known as a "TSR criterion." The number of
performance shares vested and allotted depends on the extent to which the performance criterion is fulfilled in
relation to the set minimum and maximum levels. For each savings share, the CEO may be allotted a maximum
of seven performance shares, while the CFO, COO, CRO and CSCO may be allotted a maximum of six perfor-
mance shares. Other participants may be allotted a maximum of four performance shares. The minimum and
maximum levels for the TSR criterion are set at 30% and 60% respectively. If the minimum level is achieved,
25% of the maximum number of performance shares will be vested. Between the minimum and maximum lev-
els, vesting is linear.

Since the incentive programs will be settled in shares in Kjell Group AB, they are classified as "equity -settled"
under IFRS 2. Accordingly, personnel costs for the value of services received are accrued over the vesting pe-
riod, calculated as the fair value of the share rights allotted to participants in the program. A contra entry is
made directly against equity under "Other contributed capital." Total shareholder return (TSR) constitutes a
market condition, which is included in the initial valuation of the share rights. The cost of the share rights is
based on the fair value of the share, calculated by an external party through a Monte Carlo simulation. During
the vesting period, no assessments or adjustments are made to the recognized cost for expected or confirmed
outcomes, and the full number of share rights that are conditional on the share return are used for expense
recognition, regardless of outcome. When share rights are vested and shares allotted, social security contribu-
tions are to be paid for the value of the employee's benefit. An expense and provision are recognized, allocated
over the vesting period, for these social security contributions. The provision for social security contributions is
based on the number of share rights expected to be vested and on the fair value of the share rights at each re-
porting date and finally upon allotment of shares.

(T) Provisions
Garantier
A provision for guarantees is recognized when the underlying products are sold. The provision is based on his-
torical data on guarantees and a weighted average of possible outcomes in relation to the probabilities associ-
ated with those outcomes.
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Parent Company accounting principles

The Parent Company has prepared its annual report in accordance with the Swedish Annual Accounts Act
(1995:1554) and the Swedish Financial Reporting Board recommendation RFR 2 Accounting for Legal Entities.
The statements issued by the Swedish Financial Reporting Board applicable to listed companies are also ap-
plied. RFR 2 requires that the Parent Company, in the annual report for the legal entity, applies all IFRS and
statements adopted by the EU to the extent that this is possible within the framework of the Swedish Annual
Accounts Act, the Swedish Pension Obligations Vesting Act and with consideration given to the relationship
between accounting and taxation. The recommendation specifies the exceptions and amendments to IFRS that
must be applied.

Differences between Group and Parent Company accounting principles

The differences between the Group's and the Parent Company's accounting principles are presented below.
The accounting principles stated below for the Parent Company have been consistently applied in all periods
presented in the Parent Company's financial statements.

Classification and presentation formats

For the Parent Company, the terms income statement, balance sheet and cash flow statement are used for the
financial statements titled statement of profit or loss, statement of financial position and statement of cash
flows in the consolidated financial statements. The Parent Company income statement and balance sheet have
been prepared in accordance with the schedules in the Swedish Annual Accounts Act, while the statement of
profit or loss and comprehensive income, the statement of changes in equity and the cash flow statement are
based on IAS 1 Presentation of Financial Statements and |AS 7 Statement of Cash Flows. The differences in re-
lation to the consolidated financial statements that are reflected in the Parent Company income statement and
balance sheet consist primarily of financial income and expenses, non-current assets and equity.

Subsidiaries

Participations in subsidiaries are recognized in the Parent Company in accordance with the cost method. This
means that transaction costs are included in the carrying amount of holdings in subsidiaries. In the consolidated
financial statements, transaction costs attributable to subsidiaries are recognized directly in profit or loss as
they arise.

Financial instruments

The Parent Company has chosen not to apply IFRS 9 for financial instruments. In the Parent Company, non-
current financial assets are measured at cost less any impairment and current financial assets at the lower of
cost and net realizable value. For financial assets recognized at amortized cost, the impairment rules of IFRS 9
are applied.

Group contribution
Koncernbidrag redovisas som bokslutsdisposition.
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Note 2. Operating segments
The Group's operations are divided into operating segments based on the parts of the organization monitored
by the company's chief operating decision maker, known as the management approach.

The Group's operations are divided into three segments: Sweden, Norway and Denmark, which correspond to
the operations in each respective country. The segments encompass sales via service points and online sales in
Sweden and Norway from each legal entity, and online sales in Denmark from the Danish legal entity. Segment
Sweden is charged with costs for Group-wide functions, including the purchasing organization in Shanghai, as
this reflects how the segments are monitored internally within the Group. The operations are similar across all
segments and no intra-segment sales occur. All segment revenue is therefore attributable to sales to external
customers. The same accounting policies have been applied to the segments as for the Group.

Information about each reportable segment is provided below.

Adjusted EBITA is used to measure performance as management believes this information is the most relevant
for evaluating each segment. Adjusted EBITA is defined as profit before amortization and impairment of intan-
gible assets arising in connection with business combinations, excluding items affecting comparability.

For information about items affecting comparability, refer to the section "Reconciliations of alternative perfor-
mance measures."

Group’s operating segments

2025

TSEK Sweden Norway Denmark Total
Net sales 1,791,332 408,788 178,998 2,379,118
Amortisation excl. amortisation on intangible assets

related to business combinations 128,703 33,301 3,468 165,472
Adjusted EBITA 51,662 -6,223 -2,464 42,975
Amortisation on intangible assets

related to business combinations -288,118
Items affecting comparability -111,436 -8,931 -7,047 -127,414
Operating profit -372,557
Net financial items -35,373
Profit (loss) before tax -407,930

2024

TSEK Sweden Norway Denmark Total
Net sales 1,862,660 409,571 311,339 2,583,570
Amortisation excl. amortisation on intangible assets

related to business combinations 134,812 35,024 1,961 171,797
Adjusted EBITA 28,776 6,636 13,647 49,059
Amortisation on intangible assets

related to business combinations -18,919
Items affecting comparability -13,785 -694 -2,261 -16,740
Operating profit 13,400
Net financial items -38,358
Profit (loss) before tax -24,958
None of the Group's customers accounted for more than 10% of net sales in either 2025 or 2024.
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Non-current assets
Non-current assets excluding deferred tax assets.

Revenue per geographic area

TSEK 2025/12/31 2024/12/31 TSEK 2025 2024
Sweden 1,339,787 1,240,443 Sweden 1,791,332 1,862,660
Norway 70,502 56,103 Norway 408,788 409,571
Denmark 67,814 374,078 Denmark 178,998 311,339
Other countries 575 909 2,379,118 2,583,570
1,478,678 1,671,533
Contract balances
Note 3. Revenue
Revenue streams The Group recognises the following assets and liabilities attributable to contracts with customers:
The Group mainly generates revenue from sales of technology products to consumers through store and online
sales. Sales proceeds are recognized less value added tax, returns and discounts as net sales in the consolidated
statement of profit or loss. Sales take place in Sweden, Norway and Denmark. TSEK 2025/12/31 2024/12/31
Revenue is recognized in connection with sale and delivery to the customer. Points earned under the Group's Gross amount of accounts receivable 25,106 33813
loyalty program that have not yet been utilized by the customer are recognized as a liability and reduce reve- L I 798 '
nue to offset future costs arising from the loyalty points issued. 0ss a. owance _ -330
Carrying amount, accounts receivable 24,308 33,483
The Group's revenue displays seasonal variations, with the fourth quarter of the financial year normally report-
ing higher sales figures compared with other quarters.
Customer loyalty programme recognised as other liabilities 1,841 2,908
Gift vouchers and other balances recognised as other liabilities 7,316 6,968
Total contract liabilities 9,157 9,876

All contract liabilities recognized at the beginning of 2025 and 2024 were recognized as revenue in subsequent
periods. No information is provided about transaction price allocated to outstanding performance obligations
since, as of December 31, 2025, no such obligations exist with an original expected maturity of more than one
year.

For disclosures on the Group's guarantee provisions, refer to Note 20.
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Note 4. Other operating income whereof whereof whereof whereof

Group Average no. of employees 2025 men men % 2024 men men %
TSEK 2025 2024 Parent company
Sweden 6 4 67% 7 5 73%
Grants and compensation - 8 Total parent company 6 4 67% 7 5 73%
Subsidiaries
Exchange rate gains on operating receivables/liabilities 2,860 - Sweden 549 390 71% 561 406 72%
Insurance compensation and damages 167 111 Norway 103 83 81% 111 92 83%
Investment grants 1,016 2,229 Denmark 26 14 53% 48 28 58%
Other 244 1,009 China, Shanghai 16 6 38% 22 5 23%
4,287 3,357 Total, subsidiaries 694 493 71% 743 531 72%
. Group total 700 497 71% 750 536 72%
Note 5. Other operating expenses
Group Gender distribution in board and other senior executives Share women
TSEK 2025 2024 2025/12/31 2024/12/31
Exch | ti ivables/liabiliti 60 Parent company
xchange rate losses on operating receivables/liabilities - -12,4 Board 40% 29%
- -12,460
Other senior executives 40% 27%
Note 6. Employees, personnel costs and remuneration of senior executives Group
. Board 40% 29%
Costs for remuneration to employees . .
Other senior executives 40% 27%
TSEK 2025 2024
Group
Salaries and other remuneration 382,606 390,621 . . . L
h b Total salaries, other remuneration, pension costs and pension obligations
(whereof bonuses) ) Kt 16,761 for senior executives Senior officers Senior officers
Share related compensation 2,849 3,268 TSEK 2025 2024
Pension costs, defined contribution plans 44,948 24,238
Social security contributions 104,189 102,295 Group
534,592 520,422 Numbers of senior executives 10 14
Parent company Salaries and other remuneration 18,300 22,785
Salaries and other remuneration 15,887 19,770 (of which bonuses, etc.) - 1,001
(whereof bonuses) _ 1,001 Pension costs 3,202 4,016
Share related compensation 2,413 3,015 Parent company
Pension costs, defined contribution plans 3,202 4,016 Numbers of senior executives 10 14
Social security contributions 5,327 6,204 . X
Salaries and other remuneration 18,300 22,785
26,829 33,005 .
(of which bonuses, etc.) - 1,001
Pension costs 3,202 4,016
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Salary and other remuneration for senior execu-
tives, Parent Company 2025 Base salary/Board  Variable renem- Shate related
TSEK remuneration uration Pension cost Other benefits costs Total

Chairman of the Board
Jan Friedman
Remuneration from Parent Company 579 = = = - 579

Board members
Ola Bjurmark

Remuneration from Parent Company 325 - - - - 325
Ebba Ljunerud
Remuneration from Parent Company 169 - - - - 169

Adeline Sterner

Remuneration from Parent Company 169 - - - - 169
David Zaudy *
Remuneration from Parent Company 184 - - - - 184
Fredrik Dahnelius **
Remuneration from Parent Company 125 - - - - 125

Ingrid Johansson Blank
Remuneration from Parent Company 104 - - - - 104

Joel Eklund ik

Remuneration from Parent Company - - - - - -
Sandra Gadd

Remuneration from Parent Company 125 - = = = 125

Hkkk

Simon Larsson
Remuneration from Parent Company

President and CEO

Sandra Gadd

Remuneration from Parent Company 1,584 - 200 46 121 1,951
Andreas Rylander

Remuneration from Parent Company 1,304 - 551 78 1,017 2,950

Other senior executives

(6 individuals)

Remuneration from Parent Company 10,634 - 2,451 462 1,275 14,822
Total 15,301 - 3,202 586 2,413 21,502
**) This Board member represents Cervantes Capital.

**) This Board member represents the Dahnelius family.

***) This Board member represents the Eklund family.

**#**) This Board member represents FSN Capital. No Board fees were paid by Kjell Group AB.
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Salary and other remuneration for senior execu-
tives, Parent Company 2024

TSEK

Base salary/Board
remuneration

Variable renem-
uration

Pension cost

Other benefits

Shate related
costs

Total

Chairman of the Board
Jan Friedman

Remuneration from Parent Company

Board members
Fredrik Dahnelius
Remuneration from Parent Company

Ingrid Johansson Blank
Remuneration from Parent Company

Joel Eklund
Remuneration from Parent Company
Sandra Gadd

Remuneration from Parent Company

Simon Larsson
Remuneration from Parent Company

Ola Bjurmark
Remuneration from Parent Company

President and CEO
Andreas Rylander
Remuneration from Parent Company

Other senior executives

(5 individuals)

Remuneration from Parent Company
Total

344

300

362

%

279

325

3,262

570

912

106

1,050

344

300

362

279

325

5,900

13,275

431

3,104

516

1,965

19,291

18,147

1,001

4,016

622

3,015
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Remuneration of senior executives

Terms of employment for the CEO

The Group's CEO has a six-month period of notice if the CEO terminates employment and 12 months if employment is terminated by the company. During the period of
notice, the CEO retains the salary and benefits that applied on the date of termination. The total remuneration of the CEO comprises fixed base salary, variable salary,
pension and other benefits. Variable salary is linked to predetermined and measurable financial criteria. The maximum outcome is 50% of the annual base salary and
amounted to 0% (19%) for 2025.

Pension costs to be paid by the company amount to 25% of base salary.
Other benefits comprise company car and private health insurance. The total value of such benefits is a minor part of the total remuneration.

Terms of employment for other senior executives
The total remuneration of other senior executives comprises fixed salary, variable salary, pension and other benefits, similar to the CEO. The variable remuneration is
based on predetermined financial targets and can correspond to up to four monthly salaries. The outcome for 2025 was 0% (12%).

The defined contribution pension costs for senior executives based in Sweden is capped at 25% of the annual base salary including holiday pay. Other benefits comprise
company car and private health insurance. The total value of such benefits is a minor part of the total remuneration.

If the company terminates employment, the period of notice is between nine and 12 months. If the employee terminates employment, the period of notice ranges be-
tween six and nine months.

Incentives programs
Kjell Group AB has three ongoing incentive programs.

Incentives sprogram 2025

The Annual General Meeting on May 21, 2025 resolved to introduce a long-term incentive program in the form of a performance share savings program. In order to
participate in the long-term incentive program, participants are required to acquire shares in Kjell Group AB, known as "savings shares." The maximum investment in
savings shares varied from approximately SEK 9,000 to approximately SEK 240,000 depending on the participants' seniority in the organization.

Participants who retain their savings shares during the vesting period of approximately three years and remain employed within the Group for the entire vesting period
are entitled to receive performance shares free of charge, provided that a performance criterion is fulfilled. The performance criterion refers to the total shareholder
return on the company's share during the vesting period of approximately three years, known as a "TSR criterion." The number of performance shares vested and allot-
ted depends on the extent to which the performance criterion is fulfilled in relation to the set minimum and maximum levels. For each savings share, the CEO may be
allotted a maximum of seven performance shares, the CFO, COO, CRO and CSCO may be allotted a maximum of six performance shares, and other participants may be
allotted a maximum of four performance shares. The minimum and maximum levels for the TSR criterion are set at 30% and 60% re spectively. If the minimum level is
achieved, 25% of the maximum number of performance shares will be vested. If the maximum level is achieved or exceeded, 100% of the performance shares will be
vested. Between the minimum and maximum levels, vesting is linear.

The vesting period for the program is three years. The fair value per share right was SEK 5.05 on the allotment date. The cost of the share rights is based on the fair value
of the share, calculated by an external party through a Monte Carlo simulation. Valuation variables in addition to the Monte Carlo simulation include the vesting period,
the share's IPO price and potential dividends during the vesting period.

The costs for the incentive program are presented in the following table.

Incentives program 2024

The Annual General Meeting on May 15, 2024 resolved to introduce a long-term incentive program in the form of a performance share savings program. In order to
participate in the long-term incentive program, participants are required to acquire shares in Kjell Group AB, known as "savings shares." The maximum investment in
savings shares varied from approximately SEK 7,000 to approximately SEK 280,000 depending on the participants' seniority in the organization.
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Participants who retain their savings shares during the vesting period of approximately three years and remain
employed within the Group for the entire vesting period are entitled to receive performance shares free of
charge, provided that a performance criterion is fulfilled. The performance criterion refers to the total share-
holder return on the company's share during the vesting period of approximately three years, known asa "TSR
criterion." The number of performance shares vested and allotted depends on the extent to which the perfor-
mance criterion is fulfilled in relation to the set minimum and maximum levels. For each savings share, the CEO
may be allotted a maximum of seven performance shares, the CFO, CRO, CMO, CPCO, CSCO and CTO may be
allotted a maximum of six performance shares, and other participants may be allotted a maximum of three per-
formance shares. The minimum and maximum levels for the TSR criterion are set at 30% and 60% respectively.
If the minimum level is achieved, 25% of the maximum number of performance shares will be vested. If the max-
imum level is achieved or exceeded, 100% of the performance shares will be vested. Between the minimum and
maximum levels, vesting is linear.

The vesting period for the program is three years. The fair value per share right was SEK 9.85 on the allotment
date. The cost of the share rights is based on the fair value of the share, calculated by an external party through
aMonte Carlo simulation. Valuation variables in addition to the Monte Carlo simulation include the vesting pe-
riod, the share's IPO price and potential dividends during the vesting period.

The costs for the incentive program are presented in the following table.

Incentives program 2023

The Annual General Meeting on May 16, 2023 resolved to introduce a long-term incentive program in the form
of a performance share savings program. In order to participate in the long-term incentive program, partici-
pants are required to acquire shares in Kjell Group AB, known as "savings shares." The maximum investment in
savings shares varied from approximately SEK 20,000 to approximately SEK 250,000 depending on the partici-
pants' seniority in the organization.

Participants who retain their savings shares during the vesting period of approximately three years and remain
employed within the Group for the entire vesting period are entitled to receive performance shares free of
charge, provided that a performance criterion is fulfilled. The performance criterion refers to the total share-
holder return on the company's share during the vesting period of approximately three years, known as a "TSR
criterion." The number of performance shares vested and allotted depends on the extent to which the perfor-
mance criterion is fulfilled in relation to the set minimum and maximum levels. For each savings share, the CEO
may be allotted a maximum of seven performance shares, the CFO, CRO, CMO, CPCO, CSCO and CTO may be
allotted a maximum of six performance shares, and other participants may be allotted a maximum of four per-
formance shares. The minimum and maximum levels for the TSR criterion are set at 30% and 60% respectively.
If the minimum level is achieved, 25% of the maximum number of performance shares will be vested. If the max-
imum level is achieved or exceeded, 100% of the performance shares will be vested. Between the minimum and
maximum levels, vesting is linear.

The vesting period for the program is three years. The fair value per share right was SEK 8.40 on the allotment
date. The cost of the share rights is based on the fair value of the share, calculated by an external party through
aMonte Carlo simulation. Valuation variables in addition to the Monte Carlo simulation include the vesting pe-
riod, the share's IPO price and potential dividends during the vesting period.

The costs for the incentive program are presented in the following table.

Incentives program 2022

The Annual General Meeting on May 16, 2022 resolved to introduce a long-term incentive program in the form
of a performance share savings program. The incentive program expired during 2025 without any allotment.
More information regarding the incentive program for 2022 can be found in the 2022 annual report, available

at www.kjellgroup.com.

TSEK 2025 2024
IFRS 2 costs 2,371 3,268
Social security contributions 478 -194
2,849 3,074

Changes in the total number of share rights outstanding are as follows
Number of share rights 2025 2024
Balance at the beginning of the period 760,447 943,384
Granted 693,000 301,650
Forfeited -286,201 - 484,587
Balance at the end of the period 1,167,246 760,447

No share rights have been vested yet. Full allotment of the remaining share rights will result in dilution of ap-
proximately 1.14% for incentive program 2023, 0.97% for incentive program 2024 and 1.24% for incentive pro-
gram 2025.
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Note 7. Fees and remuneration of auditors Note 8. Net financial items

TSEK 2025 2024 TSEK 2025 2024
Qroup Group
Ohrlings PricewaterhouseCoopers AB
Audit assignment 1,744 _ Other interest income 1,944 2,642
Audit services in addition to audit assignment 255 - Financial income 1,944 2,642
Other assignments 7 -
2,006 - Interest expenses -22,807 -29,967
KPMGAB Interest expenses on lease liabilities -13,630 -10,316
Audit assignment - 2,008 Other -880 -717
Audit services in addition to audit assignment = 165 Financial expenses -37,317 -41,000
Tax advisory services - 226
- 2,399
Net financial items recognised in profit or loss -35,373 -38,358
Other audit firms 280 37
Parent Company
Parent Company
Ohrlings PricewaterhouseCoopers AB Interest income cashpool 2,804 2,105
Audit assignment 1,244 - Other interest income 1,727 2,132
Audit services in addition to audit assignment 255 - Financial income 4,531 4,237
Other assignments 7 R
1,506 - Financial expenses -22,093 -28,813
KPMG AB Other -800 -825
Audit assignment - 972 Financial expenses -22,893 -29,638
- 972
Net financial items recognised in profit or loss -18,362 -25,401

The audit assignment covers the statutory audit of the annual report and consolidated financial statements, the
accounting records and the administration of the Board of Directors and the CEOQ, as well as other audits and
reviews conducted in accordance with agreements or contracts.

This includes other assignments that are incumbent upon the company's auditors as well as advisory services or Note 9. Appropl"iations

other assistance resulting from the findings of such reviews or the performance of such other assignments. TSEK 2025 2024
Parent Company

Group contribution - 10,000

- 10,000
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Note 10. Taxes
Recognized in statement of profit or loss and other comprehensive income/statement of profit or loss
Group
TSEK 2025 2024
Current tax expense (-) / tax revenue (+)
Current tax expense / tax revenue -3137 -6,755
Adjustment of tax attributable to prior years -86 251
-3223 -6,504
Deferred tax expense (-) / tax revenue (+)
Deferred tax attributable to temporary differences 19248 6,312
Tax value of loss carry-forwards 3775 5,261
23023 11,573
Total recognised tax expense 19800 5,069
Parent Company
TSEK 2025 2024
Current tax expense (-) / tax revenue (+)
Current tax expense / tax revenue 0 -541
Adjustment of tax attributable to prior years 100 -143
100 -684
Deferred tax expense (-) / tax revenue (+)

Tax value of unutilized interest deduction (loss carry-forwards) 3775 5,261
3775 5,261
Total recognised tax expense 3875 4,577

Reconciliation of effective tax

Group
TSEK 2025 2024
Profit (loss) before tax -407,930 -24,958
Tax according to applicable tax rate for Parent Company 20.6% 84,034 20.6% 5,141
Effect of other tax rates for foreign subsidiaries 0.0% 44 0.8% 193
Non-deductible expenses -13.2% -53,934 -1.8% -452
Non-taxable revenue 0.0% 48 0.3% 66
Increase/Decrease in remaining negative net interest 0.0% -10 0,0% -4
utan motsvarande aktivering av uppskjuten skatt

-2.8% -11,540 0.0% -
Standard interest rate on tax allocation reserve -0.1% -277 -1.2% -293
Other 0.4% 1,435 1.7% 418
Effective tax recognised 4.9% 19,800 20.3% 5,069
Parent company
TSEK 2025 2024
Profit (loss) before tax -24,881 -23,420
Tax according to applicable tax rate for Parent Company 20.6% 5125 20.6% 4,824
Non-deductible expenses -0.3% -74 0.3% -81
Non-taxable revenue 0.1% 16 -0.1% 14

21.6% 1,106 0.0%
Standard interest rate on tax allocation reserve -0.2% 55 -0.8% -37
Other -0.1% -31 0.6% -143
Effective tax recognised 16% 3,875 20% 4,577
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Tax attributable to other comprehensive income

2025
TSEK Before tax Tax After tax
Exchange differences of foreign operations -22897 - -22,897
Other comprehensive income -22897 - -22,897
2024
TSEK Before tax Tax After tax
Exchange differences of foreign operations 12782 - 12,782
Other comprehensive income 12782 - 12,782

Deductible temporary differences and tax loss carry-forwards for which deferred tax assets have not been rec-
ognised in the statement of financial position:

Group
TSEK 2025 2024
Tax losses 49,520 -

49,520 -

Deferred tax has been recognized on unutilized net interest income, which amounts to TSEK 67,084, of which
TSEK 2,046 falls due in 2027, TSEK 21,177 in 2029, TSEK 25,120 in 2030 and TSEK 18,964 in 2031.
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Change in deferred tax in temporary differences
and loss carry-forwards

Koncernen
other Balance on
Balance on Recognisedin comprehensive Recognisedin  Recognised by 31 December
TSEK 1 January 2025 profit or loss income equity acquisition 2025
Tangible assets 2,813 1,766 4,579
Intangible assets -105,534 7,015 -98,519
Inventories 924 -147 777
Accounts receivable 368 341 709
Tax allocation reserves -13,879 11,166 -2,713
10,044 3,775 13,819
Other -6,025 -893 760 -6,158
Capitalised loss carry-forwards 258 - 258
-111,031 23,023 - 760 - -87,248
other Balance on
Balance on Recognisedin comprehensive Recognisedin  Recognised by 31 December
TSEK 1 January 2024 profit or loss income equity acquisition 2024
Tangible assets 2,444 369 2,813
Intangible assets -109,108 3,574 -105,534
Inventories 829 95 924
Accounts receivable 149 219 368
Tax allocation reserves -16,168 2,289 -13,879
4,783 5,261 10,044
Other -5,184 -234 -607 -6,025
Capitalised loss carry-forwards 258 258
-121,997 11,573 - -607 - -111,031

Annual report 2025

62




Note 11. Earnings per share
Earnings per share are calculated as net profit for the

period divided by the weighted average number of 2025 2024
shares during the period. Basic earnings per share, kr -7.49 -0.64
Earnings per share for 2024 have been restated due Diluted earnings per share, kr “6.70 -0.52
to the bonus issue elements arising in connection

with the rights issues carried out in April 2025 and The amounts used in numerators and denominators are shown below.

February 2026. Previously reported EPS 2024: SEK -

0.64. Restated EPS 2024 is presented in the table. Basic earnings before dilution per share, kr

Earnings per share for 2025 have been adjusted due - - 2025 2024
to the bonus issue element in connection with the Net profit for the year attributable to Parent Company shareholders -388 130 -19,889
rights issue carried out in February 2026, which was Cumulative dividend on preference shares attributable to the period - -
completed after the reporting date but before the fi- Profit attributable to the ordinary equity holders of the Parent Company -388 130 -19,889

nancial statements were approved for publication.
Previously reported earnings per share 2025: SEK -
7.49. Restated earnings per share 2025 is presented
inthe table.

The weighted average number of shares was 51,813,919 (31,151,514) and the number of common shares
outstanding at year-end was 59,187,876 (31,151,514).

Diluted earnings per share

Earnings attributable to the Parent Company's shareholders used in calculating diluted earnings per share
correspond to what is stated above for the calculation of basic earnings per share. The table below shows a
specification of the weighted average number of common shares used in calculating diluted earnings per share

Taking into consideration the Group's incentive pro-
grams as described in Note 6, there is a potential fu-
ture dilutive effect on the company's shares provided
that certain conditions are met. Full allotment will re-
sultin dilution of approximately 1.14% of the total

number of shares outstanding for the program 2025 2024
launched in 2023, and a potential dilutive effect of Average number of shares before dilution 51,813,929 31,151,514
0.97% for the program launched in 2024. The incen- Effect from incentive programme N )
t!ve program for 2025 will result in a potential dilu- Average number of shares after dilution 51813929 31151514
tive effect of 1.24%.

Instruments that may result in future dilutive ef-
fects

Kjell Group AB has three ongoing incentive programs
classified as long-term incentive programs in the
form of performance share savings programs with a
TSR criterion (see Note 6). Performance share rights
are dilutive to the extent the TSR criterion is fulfilled
on the reporting date.
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Note 12. Intangible assets

Customer relationships pertain to the value arising in connection with the acquisition of AV-Cables. The category of "other" includes property rental rights and advance payments to suppliers for intangible assets. The category
of "licenses and similar rights" includes licenses for various types of software used in operations. Capitalized development expenditure pertains to the e-commerce platform, analysis tools and the check-in solution for the
Group's service points.

Allintangible assets, apart from goodwill and brands, are amortized. "Brands" refers to "Kjell & Company" and "AV-Cables." Management's intention is to retain and further develop each brand by offering competitive and
attractive products. The assessment is that the Group works actively to maintain each brand in its relevant markets, and each brand is therefore deemed to have an indefinite useful life.

For information about amortization, refer to the accounting policies in Note 1.

Group Internally generated intangible assets Acquired intangible assets

TSEK Development costs Licenses and similar rights Brands Goodwill Customer relation Other Total

Accumulated cost

Opening balance 1 January 2024 78,968 33,771 486,390 781,420 87,095 4,949 1,472,593
Business combinations 8,356 - - - - 1,877 10,233
Other changes 4,468 -4,468 - - - - -
Exchange rate differences for the year 262 - 1,351 8,348 2,790 - 12,751
Closing balance 31 December 2024 92,054 29,303 487,741 789,768 89,885 6,826 1,495,578
Opening balance 1 January 2025 92,054 29,303 487,741 789,768 89,885 6,826 1,495,577
Business combinations 6,954 - - > = 8,250 15,204
Exchange rate differences for the year -535 -4 -2,249 -15,330 -5,124 - -23,242
Closing balance 31 December 2025 98,473 29,299 485,492 774,438 84,761 15,076 1,487,539

Accumulated amortisation and impairment

Opening balance 1 January 2024 -43,372 -30,855 - - -46,451 -4,949 -125,627
Amortisation for the year -17,510 -347 - - -17,996 - -35,853
Other changes -2,385 2,385 - - - - -
Exchange rate differences for the year -126 -2 - - -1,533 -1 -1,662
Closing balance 31 December 2024 -63,393 -28,818 - - -65,979 -4,950 -163,141
Opening balance 1 January 2025 -63,393 -28,818 - - -65,979 -4,950 -163,140
Amortisation for the year -14,505 -164 -10,084 -253,572 -17,361 - -295,686
Exchange rate differences for the year 396 4 - - 4,157 = 4,557
Closing balance 31 December 2025 -77,502 -28,978 -10,084 -253,572 -79,183 -4,950 -454,269
Carrying amounts

0On2024-01-01 35,596 2,916 486,390 781,420 40,644 - 1,346,966
0On2024-12-31 28,661 485 487,741 789,768 23,906 1,877 1,332,439
On2025-01-01 28,661 485 487,741 789,768 23,906 1,877 1,332,439
On2025-12-31 20,971 321 475,408 520,866 5,578 10,126 1,033,270
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Impairment testing of cash-generating units containing goodwill and brands
The Group tests the carrying amount of goodwill and brands for impairment at least once annually. In addition,
impairment testing is performed whenever there is an indication of impairment.

The performance of the Danish operations has been declining during 2024 and 2025, with sales and earnings
falling short of expectations. The primary reason is that the conditions underpinning the business model at the
time of the acquisition of AV-Cables are no longer present. This has affected the company's ability to operate
the business in accordance with the original plan. The transition to a new e-commerce platform has further
complicated the situation, and the conversion rate has declined despite improvement initiatives. Taken to-
gether, this led to an impairment test being carried out on AV-Cables as a cash-generating unit in accordance
with IAS 36 in September 2025. The impairment test resulted in a write-down of goodwill of MSEK 260.5, a
write-down of brands of MSEK 10.1 and a write-down of software of approximately MSEK 1.2 during Q3 2025.
The difference between the carrying amount as of December 31, 2024 and the date of impairment relates to
exchange rate differences. The recoverable amount of the Danish operations is its value in use. The pre-tax dis-
count rate applied at the time of testing was 17.6% (14.9%). No further impairment need exists as of the bal-
ance sheet date.

The accumulated carrying amount of goodwill and brands is allocated to cash-generating units as follows:

Goodwill 2025 2024

TSEK

Sweden 520866 520,866

Denmark 0 268,903
520,866 789,769

Brand

TSEK

Sweden 444 258 444258

Denmark 31150 43483
475,408 487,741

Impairment testing of goodwill and brands involves comparing the recoverable amount with the carrying
amount of the cash-generating unit. The recoverable amount of the cash-generating unit in the Group was cal-
culated using a value in use and determined by discounting the future cash flows that may be generated from
the continued use of the cash-generating unit. The value in use was determined based on a forecast period of
four years (four years).

The recoverable amount exceeds the carrying amount for all financial years presented, and therefore no im-
pairment need exists.

Assumptions applied to estimates of value in use

Important assumptions when calculating the recoverable amount are growth drivers (the market as a whole
and market share), the trend in purchase costs and other cost items and investments relevant to each group of

cash-generating units. The amounts attributed to the assumptions applied to cash flow forecasts are based on
Group management's assessments for long-term business plans, normally with a four-year horizon. These plans
reflect previous experience and take into consideration future trends that are relevant to the industry (based
on both external sources and internal historical data tracking the market trend) when preparing forecasts for
key drivers.

Important variables Determination of values assigned to key assumptions

Market share and growth Expected market growth, based on historical growth and observed
trends, combined with new market shares due to a strengthened market
position through further development of the customer experience and

range offering.

Inflation in line with macroeconomic trends, cost increases driven by fur-
ther developing the customer experience and range, offset by continuous
negotiations of improved conditions in market-leading positions.

Purchase price

Inflation and trends in salary increases, trade union agreements, training
costs and potential efficiency enhancements.

Personnel costs

Investment requirements Investments according to assessed needs.

Cash flow is forecast for a period of four years, with assumptions about subsequent constant annual growth.
After four years, the cash flows are extrapolated with a constant annual growth rate deemed reasonable given
the long-term average rate of growth for the industry. The annual forecast growth for the cash-generating unit
for the final period is based on the assumed rate of inflation of 2.00%, which is in line with management's expec-
tations of future market growth.

The following table presents the pre-tax discount rate applied when determining the recoverable amount and
the terminal growth rate used:

Discount rate Terminal growth rate

2025 2024 2025 2024
Percent
Sweden 14.9% 13.7% 2.0% 2.0%
Denmark 18.1% 14.9% 2.0% 2.0%
Sensitivity to changes in assumptions
Group management estimates that no reasonable changes in key assumptions will lead to impairment.
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Note 13. Tangible assets

Group
Pagaende

Equipment, tools, Forbattringsutgift nyanlaggningar och
TSEK Buildings and land fixtures and fittings pa annans fastighet foérskott Total
Accumulated cost
Opening balance 1 January 2024 38,249 237,058 16,098 - 291,405
Acquisitions - 29,726 2,002 - 31,728
Reclassification - - 1,032 - 1,032
Divestments - -21,641 - - -21,641
Exchange rate differences 1,225 -759 - - 466
Closing balance 31 December 2024 39474 244,384 19,131 - 302,990
Opening balance 1 January 2025 39,474 244,384 19,131 = 302,990
Acquisitions - 11,671 6,102 45,229 63,002
Other changes - -24,000 - 24,000 -
Divestments - -2,107 - - -2,107
Exchange rate differences -2,251 -3,759 = = -6,010
Closing balance 31 December 2025 37223 226,189 25,233 69,229 357,875
Accumulated depreciations
Opening balance 1 January 2024 -5,079 -196,052 -4,166 - -205,297
Depreciation for the year -747 -18,690 -3,452 - -22,889
Divestments - 21,222 - - 21,222
Exchange rate differences -164 641 - - 477
Closing balance 31 December 2024 -5990 -192,879 -7,618 - -206,487
Opening balance 1 January 2025 -5,990 -192,879 -7,618 - -206,487
Depreciation for the year -723 -14,168 -4,473 - -19,364
Divestments - 1,692 - - 1,692
Orhwe changes 0 = = = =
Exchange rate differences 359 3,284 - - 3,643
Closing balance 31 December 2025 -6354 -202,071 -12,091 - -220,516
Carrying amounts
0On2024-01-01 33,170 41,006 11,932 - 86,108
0On2024-12-31 33,484 51,506 11,513 - 96,503
On2025-01-01 33,484 51,506 11,513 = 96,503
On2025-12-31 30,869 24,118 13,142 69,229 137,358
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Equipment, tools, fixtures and fittings

TSEK 2025 2024
Parent company

Accumulated cost

Ingaende balans 70 39
Other acquisitions - 31
Utgdende balans 70 70
Accumulated depreciations

Ingdende balans -43 -21
Depreciation for the year -16 -22
Utgaende balans -59 -43
Carrying amounts 12 27
Note 14. Receivables from Group companies

Parent Company

TSEK 2025/12/31 2024/12/31
Accumulated cost

At the beginning of the period 88,629 29,046
Reclassification - 77,773
Additional receivables 42,903 -
Reglerade fordringar - 10,000
Disposal - -28,190
At the end of the period 131,532 88,629

For information on credit risk associated with Group receivables, refer to Note 24 Financial risks and risk man-

agement.

Note 15. Inventories

Group

TSEK 2025/12/31 2024/12/31

Finished goods and goods for resale 307 006 478,043

Right to receive returned goods 5275 1,632
312281 479,675

Note 16. Prepaid expenses and accrued income

TSEK 2025/12/31 2024/12/31
Group
Accrued income, suppliers according to contract 23741 41,637
Prepaid cost of premises 12484 12,484
Accrued marketing grants 4750 12,834
Insurance 2455 1,894
Store start-up costs 445 427
Other 1777 334
47 129 69,610
Parent company
Insurance 1035 1,085
Other 229 196
1264 1,281
Note 17. Cash and cash equivalents
TSEK 2025/12/31 2024/12/31
Group
The following subcomponents are included in cash and cash equivalents:
Cash and bank balances 271196 178,826
271196 178,826
Parent company
The following subcomponents are included in cash and cash equivalents:
Cash and bank balances 144 958 145,106
144958 145,106

For information on credit risk associated with cash and cash equivalents, refer to Note 24 Financial risks and

risk management.
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Note 18. Share capital

As of December 31, 2025, the share capital
amounted to 59,187,876 common shares. Holders of
common shares are entitled to receive dividends that
are determined in accordance with a resolution and
the shareholding carries entitlement to vote at gen-
eral meetings with one vote per share. Each share has
aquotient value of SEK 0.017.

Incentives program

Dividend

Translation reserve

Parent Company

2024

Number of shares, thousand Zommonshares Preferensshares Total
Issued 1 January 31,151,514 - 31,151,514
Issued 31 December 31,151,514 - 31,151,514
2025

Number of shares, thousand Zommonshares Preferensshares Total
Issued 1 January 31,151,514 - 31,151,514
New share issue 28,036,362 - 28,036,362
Issued 31 December 59,187,876 - 59,187,876

Kjell Group AB has three incentive programs in the form of performance share savings programs with terms described in Note 1, Accounting Policies.

Full allotment of the remaining performance shares could result in dilution of approximately 1.14% (incentive program 2023), 0.97% (incentive program 2024) and 1.24%
(incentive program 2025) of the total number of shares outstanding.

The Board of Directors proposes that the Annual General Meeting resolve to pay a dividend of SEK O per share for the 2025 financial year.

The translation reserve encompasses all exchange rate differences that arise when translating the financial statements of foreign operations that have prepared their
financial statements in a currency other than the currency in which the consolidated financial statements are presented. The translation reserve also includes exchange
rate differences arising on the remeasurement of liabilities recognized as hedging instruments for a net investment in a foreign operation.

Share capital
This item pertains to share capital in the Parent Company, Kjell Group AB. As of December 31, 2025, the share capital amounted to 59,187,876 common shares. There

are no other classes of share capital. Each share entitles the holder to one vote.

Restricted reserves
Restricted reserves may not be reduced through the payment of dividends.

Non-restricted reserves
Along with net profit for the year, the following funds comprise non-restricted equity, meaning the amount available for dividends to shareholders.

Share premium reserve
When shares are issued at a premium, meaning that the price to be paid for the shares exceeds the quotient value of the shares, an amount corresponding to the amount
received in excess of the quotient value is to be allocated to the share premium reserve.

Retained earnings
Retained earnings comprise the preceding year's retained earnings and profit less any dividends paid during the year.
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Note 19. Interest-bearing liabilities
Refinancing of credit facilities

In conjunction with Kjell Group AB's IPO, a new fi-
nancing agreement was signed comprising credit fa-
cilities of MSEK 910, provided by Nordea. In 2022,
the agreement was renegotiated and the nominal
value was adjusted to MSEK 785. The facilities have a
term of three years from September 20, 2021, with
the option of two extensions of one year each. At
year-end 2025, the Group had exercised both exten-
sion options. The facilities are subject to interest pe-
riods of one, two, three or six months. The credit fa-
cilities are conditional on the ratio between the
Group's total net debt and adjusted EBITDAaL (cal-
culated in accordance with the terms of the credit fa-
cilities) not exceeding the levels stipulated in the
credit agreement.

As of the reporting date, the Group had met these
conditions.

The following presents information on the credit fa-
cilities' contractual terms for interest-bearing liabili-
ties. For more information on the Group's exposure
to interest rate risk, refer to Note 24. In connection
with the refinancing in 2021, the Parent Company
signed a new credit facility. In accordance with the
loan agreement, the utilized portion of the revolving
credit facility was signed by the subsidiary Kjell El-
ektronik AB. At December 31, 2025, the utilized
credit facilities in the Parent Company amounted to
TSEK 427,186 (TSEK 430,967). No portion of these
facilities falls due for payment later than within five
years

After the reporting date

In March 2026, Kjell Group signed a new revolving
credit facility of MSEK 500. The agreement replaces
the Group's previous financing arrangement and pro-
vides a long-term and flexible framework to support
the business's ongoing capital requirements and stra-
tegic initiatives. The credit facility has a term of three
years with the option of two one-year extensions and
includes access to ancillary facilities. Upon the agree-
ment taking effect, the previous financing was repaid
in full.

TSEK

2025/12/31 2024/12/31

Non-current liabilities

Credit facility - 478,529
- 478,529
Current liabilities
Current component of non-current part of
interest bearing liabilities 483,956 21,945
483,956 21,945
Terms and repaymentperiods
2025
Nominellt Redovisat
TSEK Valuta Nominell rinta Forfall vérde virde
Credit facility B SEK 3.7% 2026-09-18 13,800 13,800
Credit facility A SEK 3.7% 2026-09-18 414,000 413,387
Aquisition facility SEK 3.7% 2026-09-18 56,769 56,769
Revolving credit facility SEK, EUR, NOK, DKK 3.7% 2026-09-18 150,000 -
Total interest bearing liabilities 634,569 483,956
2024
Nominellt Redovisat
TSEK Valuta Nominell rinta Forfall vérde virde
Credit facility B SEK 4.4% 2026-09-18 18,400 18,400
Credit facility A SEK 4.4% 2026-09-18 414,000 412,560
Aquisition facility SEK 4.4% 2026-09-18 69,514 69,514
Revolving credit facility SEK, EUR,NOK, DKK 4.4% 2026-09-18 325,000
Total interest bearing liabilities 826,914 500,474
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Note 20. Provisions Note 22. Accrued expenses and deferred income

TSEK TSEK 2025/12/31 2024/12/31
TSEK 2025/12/31 2024/12/31
Group
Provisions classified as current liabilities Accrued personnel costs 73,127 74,008
Guarantee commitments 7.306 7.721 Repayment liabilities 9,401 11,072
Total 7,306 7,721 Accrued freight costs 4,768 3,924
Accrued electricity costs 405 382
Guarantees Accrued rental costs 309 250
Upplupna konsultarvoden 624 2,685
TSEK )
2025/12/31 2024/12/31 Uppl inkdpskostnader varulager 6,621 13,489
Carrying amount at the beginning of the period 7,721 7,225 Uppl marknad§f0r|ngskostnader 2976 8,626
- . Omstruktureringskostnader 7,564 5,132
Provisions for the period 7,306 7,721 Other 9712 22183
Amount utilised for the period -7.721 -7,225 : .
Carrying amount at the end of the period 7,306 7,721 115,507 141,752
Provisions that will be utilized within one year are classified as current liabilities. Provisions have been made Parent Company

for estimated warranty costs for products that have been sold with the guarantee still valid at the end of the

Accrued personnel costs
financial year. The Group normally offers 12-month guarantees. Management assesses provisions based on his- Other P 2’811 2'328
torical outcome as well as development trends that indicate that future outcomes may deviate from historical e 055 6,
amounts. The estimates have been made using the same methodology for all periods presented. 7,566 9,183

Repayment liabilities

When a customer has a right to return a product within a certain period of time, a repayment liability is recog-
Note 21. Other liabilities nized amounting to the compensation received (or that will be received) that the Group does not expect to be
entitled to. The Group also recognizes a right to the returned products that is measured at the previous carry-
ing amount of the product; refer to Note 15. The cost of reclaiming the products is not material since customers
TSEK 2025/12/31  2024/12/31 normally return goods in resaleable condition.

Koncernen

Other current liabilities

Loyalty bonus 1,841 2,908
Gift vouchers and other balances 7,316 6,968
Value added tax 42,952 58,825
Employee withholding taxes and social security contributions 17,126 16,454
Other 494 395

69,729 85,550
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Note 23. Financial assets and financial liabilities
2025

Financial liabilities measured at fair

Financial assets measured at

Financial liabilities measured at

TSEK Note value amortised cost amortised cost Total

Financial assets not measured at

fair value

Accounts receivable - 24,308 - 24,308

Accrued income 16 - 23,741 - 23,741

Other receivables - 342 - 342

Cash and cash equivalents 17 - 271,196 - 271,196
- 319,587 - 319,587

Total financial assets - 319,587 - 319,587

Financial liabilities not measured at

fair value

Credit facility 19 = = = -

Accounts payable - - 313,475 313,475

Accrued expenses 22 - - 106,106 106,106

Current component of credit facility 19 - - 483,956 483,956
- - 903,537 903,537

Total financial liabilites - - 903,537 903,537

2024

Financial assets not measured at

fair value

Accounts receivable - 33,483 - 33,483

Accrued income 16 - 49,159 - 49,159

Other receivables - 1,296 - 1,296

Cash and cash equivalents 17 - 178,826 - 178,826
- 262,764 - 262,764

Total financial assets - 262,764 - 262,764

Financial liabilities not measured at

fair value

Credit facility 19 - - 478,529 478,529

Accounts payable - - 369,318 369,318

Accrued expenses 22 - - 130,679 130,679

Current component of credit facility 19 - - 21,945 21,945
- - 1,000,471 1,000,471

Total financial liabilites - - 1,000,471 1,000,471
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Fair value

The fair value of the liabilities in the Group's credit facility is estimated at TSEK 484,569 (501,914), compared
with the carrying amount of TSEK 486,955 (500,474). The facility carries a floating interest rate plus a margin.
Management estimates that there has been no change in credit margins since the loan agreement was signed
that could have a material impact on the fair value of the loans. The difference between the fair value and the
carrying amount is therefore primarily attributable to the carrying amount of the loan including transaction
costs that remain to be allocated as part of the effective interest rate of the bank loans.

The carrying amounts of all other financial liabilities and financial assets are considered to be reasonable esti-
mates of their respective fair values.

Classification of financial assets and financial liabilities
The tables below show the carrying amounts of the Group's financial assets and financial liabilities by measure-
ment category in accordance with IFRS 9.

Note 24. Finansiella risker och riskhantering
TSEK

Credit facility Nominal Used Available
Credit facility A 13,800 13,800 -
Credit facility B 414,000 414,000 -
Acquisition facility 56,769 56,769 -
Revolving credit facility 150,000 - 150,000
Total 634,569 484,569 150,000

Framework for financial risk management

The Group's finance policy for managing financial risks was prepared by the Board and forms a framework of
guidelines and rules in the form of risk mandates and limits for financial activities. The responsibility for the
Group's financial transactions and risks is managed by the Group's CFO. The finance function's overall objec-
tive is to provide cost-efficient financing and to minimize the negative effects of financial risks on the Group's
earnings. The Group's CFO regularly reports to the Group's CEO and the company's Board.

Through its operations, the Group is primarily exposed to financing risk, interest rate risk, currency risk and
credit risk.

Financing risk

Financing risk is the risk that the Group may not have liquidity due to inadequate access to financing or that the
Group may experience difficulties in refinancing existing credit facilities when they fall due. The Group is to en-
deavor to have access to both long and short-term financing at any given point in time, which is achieved
through planning and maintaining good relationships with banks and other creditors. According to the Group's
guidelines, the average remaining maturity of non-current loans is to always exceed 12 months. Furthermore,
the Group is to have liquidity available in the form of cash and cash equivalents, short-term deposits and unu-
tilized credit facilities in accordance with the Board's guidelines. Refer note 32 on updated financial agreement.

In 2021, Kjell Group AB signed a financing agreement comprising credit facilities of MSEK 910, which was rene-

gotiated in 2022 to a nominal value of MSEK 785. After the end of the financial year, the Group has entered
into a new long-term financing agreement. Refer to Note 19 for more information on existing credit facilities.

2025
TSEK 2026 2027 2028 2029 2030 >2030
Credit facility A 13,800 - - - - -
Credit facility B 414,000 - - - - -
Acquisition facility 56,769 - - - - -
Revolving credit facility - - - - - -
Lease liabilities 104,983 62,470 42,382 30,530 14,275 45,496
Accounts payable 313,475 - - - - -
Accrued expenses 106,106 - - - - -
1,009,133 62,470 42,382 30,530 14,275 45,496

2024
TSEK 2025 2026 2027 2028 2029 >2029
Credit facility A 9,977 9,524 - - - -
Credit facility B 23,308 431,481 - - - -
Acquisition facility 9,457 60,622 - - - -
Revolving credit facility - - - - - -
Lease liabilities 109,397 72,641 29,093 10,026 6,418 130
Accounts payable 369,318 - - - - -
Accrued expenses 130,680 - - - - -
652,137 574,268 29,093 10,026 6,418 130

Interest rate risk in interest-bearing liabilities

Interest rate risk is defined as the risk that changes in market interest rates will have a negative impact on the
Group's net financial items and the risk that fixed interest rates may be locked in at levels above the prevailing
market interest rates for extended periods of time. According to the guidelines, the Group is as a rule to have
short fixed interest rate periods (floating rate) on interest-bearing liabilities, as short fixed rate periods are as-
sessed to result in lower interest expenses over time while the Group avoids lengthy contracts with fixed prices
relative to customers.

The Group's exposure to interest rate risk arises primarily through the interest on the credit facility being regu-
lated by the ratio of net debt to adjusted EBITDAaL at each reporting date, at which point an interest margin is
calculated. In accordance with the agreement, interest rates vary from 1.45% to 2.25%. In addition to the inter-
est margin attributable to the ratio of net debt to adjusted EBITDAaL, the total interest rate is affected by a
variable component (IBOR). Adjustments for changes in interest rates are made in the subsequent period. The
total interest rate at year-end 2025 was 3.7%.

The effect on interest expenses during the coming twelve-month period of a 1-percentage-point increase in the
interest rate would be TSEK 4,841 (4,952), given the interest-bearing assets and liabilities existing on Decem-
ber 31 of the preceding year.

Currency risk

Currency risk can be divided into transaction exposure and translation exposure. Transaction exposure refers
to exposure to the risk that the value of future transactions is negatively impacted by fluctuations in exchange
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rates without the possibility of the Group being able to offset this through changed prices. Translation expo-
sure arises from the translation of assets or liabilities in foreign currency and from the translation of foreign
subsidiaries to SEK upon consolidation.

Transaction exposure

The Group's direct transaction exposure arises primarily in connection with purchases paid for in DKK, EUR,
USD and CNY. In 2025, the Group made purchases in DKK totaling TDKK 66,436 (143,559), purchases in EUR
totaling TEUR 55,891 (62,054), purchases in USD totaling TUSD 24,016 (29,395) and purchases in CNY total-
ing TCNY 22,152 (21,035).

Inaccordance with the guidelines, the exposure can be hedged using currency derivatives. However, there
were no currency derivatives outstanding as of December 31, 2025. The table below illustrates the effects that
a 10% weakening or strengthening of DKK, EUR, USD and CNY against SEK would have on the Group's ex-
penditure for purchases of goods and thereby the cost of goods for resale when these goods are sold to custom-
ers. The calculation is based on the assumption that all other variables remain unchanged and on the volume of
purchases in the various currencies made each year.

The following presents a sensitivity analysis of the effect of a 10% weakening or strengthening against SEK.

Impact on expenses for
purchases of goods (TSEK)
Currency 2025 2024
EUR +/-61858 +/-70941
usb +/-23582 +/-31045
CNY +/-3025 +/-3088
DKK +/-9852 +/-22003
Total +/-98317 +/-127077

Translation exposure

The Group's translation exposure relates primarily to subsidiaries in Norway, Denmark and China, which give
rise to translation exposure in NOK, DKK and CNY as the subsidiaries' financial statements are translated into
SEK, the Group's presentation currency and the Parent Company's functional currency. The table below shows
the Group's net investments in these currencies as of the reporting date.

Translation exposure - net investments in foreign currency

Currency 2025 2024
NOK 80,150 65,130
DKK 68,244 79,290
CNY 5,744 5,361

Translation exposure - sensitivity analysis of effect of 10% weakening/strengthening against SEK

Impact on equity Impact on operating profit

(TSEK) (TSEK)
Currency 2025 2024 2025 2024
NOK +/-6 691 +/-6 147 +/-1468 +/-1342
DKK +/-14 327 +/-18719 +/-2097 +/-1407
CNY +/- 994 +/- 1224 +/-71 +/-80

The sensitivity analysis is based on the assumption that all other variables remain unchanged.

Credit risk

Credit risk is the risk that a customer or counterparty is unable to fulfill its commitments, thus resulting in a loss
for the Group. Credit risk can be divided into commercial exposure, in the form of credit risk exposure to ac-
counts receivable, and financial credit risk, which for the Group is related primarily to cash and cash equiva-
lents. The carrying amount of financial assets comprises the maximum credit exposure. Sales against invoices
occur only to alimited extent.

Commercial exposure to credit risk

The Group's sales are primarily made to private individuals, at service points or online. Payment for sales at ser-
vice points normally occurs via card or in cash. For credit card sales, the card issuer bears the credit risk. For
online sales, the Group has a contract with a partner that provides a payment solution. The partner acquires a
receivable against the customer and also bears the credit risk associated with this receivable. The Group has a
receivable against the partner for sales completed. However, these receivables are settled shortly after the sale
is completed, which means that the maturity is extremely brief and the credit risk thereby limited. The Group's
exposure to commercial credit risk is therefore deemed to be low.

Change in loss allowance for accounts receivable
Movement in the reserve for impairment of accounts receivable during the year was as follow:

TSEK 2025 2024
Opening balance on 1 January 330 599
Amounts written-off -1,051 -844
Remeasurement of loss allowance, net 1,519 575
Closing balance on 31 December 798 330

Financial exposure to credit risk

The Group's exposure to financial credit risk is related primarily to cash and cash equivalents. On December 31,
2025, cash and cash equivalents amounted to TSEK 271,196 (178,826). Cash and cash equivalents consist en-
tirely of cash in hand and bank balances. The bank balances are deposited in banks with a short-term credit rat-
ing of A-1 from Standard & Poor's and can be disbursed to the Group upon request. The credit risk in cash and
cash equivalents is therefore deemed to be very low and is insignificant.

Capital management

The Group's financial objective is to have a strong financial position that helps it to retain the confidence of in-
vestors, creditors and the market and constitutes a basis for continued development of business operations,
while the long-term return generated for shareholders remains satisfactory.
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The Board has adopted the following target for the Group's capital structure and policy for dividends to share-
holders:

o Financial net debt (net debt excluding IFRS 16 lease liabilities) should be less than 2 times adjusted
EBITDAaL. As of December 31, financial net debt was 3.4 (4.1) times higher than adjusted EBITDAaL.

o Adjusted EBITDAaL includes the periods in which acquired companies were not included in the Group's con-
solidated financial statements for the most recent 12-month period.

o Dividends are to comprise at least 60% of earnings per share after tax, taking into account the Group's finan-
cial position and growth potential.

Capital is defined as total equity, including common and preference shares (as of December 31, 2025, there
were no outstanding preference shares).

Capital
TSEK 2025 2024
Total equity 782,346 1,005,354

Note 25. Leases

The Group has leases for several types of assets, primarily for premises (stores and office space) but to some
extent also other asset types such as vehicles, forklifts and office equipment. None of the leases contain cove-
nants or other limitations apart from the collateral in the asset covered by the lease.

Right-of-use assets

Group

TSEK Properties Vehicles Machinery Total
Depreciation for the year 127,672 2,573 997 131,242
Closing balance, 31 December 2024 239,057 1,856 1,679 242,592
Depreciation for the year 129,768 1,619 815 132,202
Closing balance, 31 December 2025 305,653 1,534 863 308,050

Additions to right-of-use assets in 2025 amounted to TSEK 207,273 (118,380). This amount includes the cost
of right-of-use assets newly acquired during the year of TSEK 134,919 (47,024) and additional amounts on the
remeasurement of lease liabilities of TSEK 72,354 (71,356).

Lease liabilities

Group
TSEK 2025/12/31 2024/12/31
Current lease liabilities 104,983 109,397
Non-current lease liabilities 195,153 118,308
Lease liabilities included in statement of financial position 300,136 227,705
For |6ptidsanalys av leasingskulderna, se not 24.
TSEK 2025 2024
Depreciation of right-of-use assets 132,202 131,242
Interest on lease liabilities 13,630 10,317
Variable lease payments not included in the measurement of the lease

e s 42 -541
liability*)

Costs for low-value leases 6,073 4,839
Amount recognised in statement of cash flows

Group
TSEK 2025 2024
Total cash outflow attributable to leases 130,617 130,214

*) The amount does not include property tax.

The above cash outflow includes amounts for leases recognized as lease liabilities as well as amounts paid for
variable lease payments and low-value leases.

Property leases

The Group has leases for properties, primarily store premises but also office space. These leases normally run
for three to five years. In most cases, there is an option at the end of the current lease term to extend the lease
for an additional one to three years. Extension periods are included in the lease term if, at the start of the lease
(or alternatively on transition to IFRS), the Group deems it reasonable that they will be utilized.

As of the reporting date, December 31, 2025, the Group has assessed that the threshold for reasonable cer-
tainty is 12 months. This means that when new leases are signed or the lease term changes for existing leases,
the end of the lease term is normally set so that it falls beyond 12 months. The remaining average lease term for
the Group's property leases for which a lease liability and right-of-use asset are calculated is 1.8 (1.7) years. The
lease liability increased during 2025 as a result of investments in a new warehouse property. Refer to Note 26,
Investment commitments, for further information.

The leases normally contain lease payments that are based on changes in local price indexes, while some leases
also contain variable lease payments that are based on the Group's sales in the leased stores during the year. In
addition to the above, the Group pays fees attributable to property taxes levied on the property owner.
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Other leases

The Group has leases for vehicles and equipment (forklifts, machinery, etc.) with lease terms of one to four
years, including extension periods, that the Group is reasonably certain of utilising. In some cases, the Group
has an opportunity to purchase the asset at the end of the lease term. In other cases, the Group guarantees the
residual value of the asset at the end of the lease term. Normally, it is not reasonably certain at the start of the
lease that the Group will buy out the asset. The Group also has leases for office equipment and IT equipment
with lease terms of a maximum of three years. These are low-value leases. The Group has chosen not to recog-
nise right-of use assets and lease liabilities for these leases.

Note 26. Investment commitments

Group

During 2024, the Group entered into an agreement to invest in a new automated central warehouse. The in-
vestment primarily pertains to the acquisition of tangible assets and was expected to amount to approximately
TSEK 80,000. The commitment has been fully settled during 2026. The Group also entered into a long-term
lease for the warehouse property during 2024. The commitment impacted IFRS 16 toward the end of 2025 and
increased the lease liability when the property was commissioned.

Parent Company
The Parent Company had no investment commitments in 2025.

Note 27. Pledged assets, contingent liabilities and contingent assets

TSEK 2025/12/31 2024/12/31

Group

Pledged assets

In the form of pledged assets for own liabilities and provisions

Floating charges 975,000 910,000
975,000 910,000

Contingent liabilities

Leasing guarantees 6,301 6,650

6,301 6,650

TSEK 2025/12/31 2024/12/31

Parent company

Pledged assets

In the form of pledged assets for own liabilities and provisions

Floating charges 910,000 910,000
910,000 910,000

Contingent liabilities
Leasing guarantees - -

Note 28. Proposed dividend

The following funds are available for distribution by the Annual General Meeting:

TSEK 2025
Retained earnings 43,064
Share premium reserve 1,276,615
Profit for the period -21,006
Total 1,298,674
Carried forward 1,298,674
Total 1,298,674

Kjell Group's Board of Directors has adopted a dividend policy stipulating that at least 60% of net profit after
tax s to be distributed, taking into account the Group's financial position and growth potential.

The Board's proposal to the Annual General Meeting is that the profit for the 2025 financial year be disposed of
inaccordance with the above.

Note 29. Related-party transactions

The shares in Kjell Group AB are listed on Nasdaq First North Growth Market. The three largest shareholders
as of the reporting date are Cervantes Capital, the Eklund family and Jofam AB. Cervantes Capital has repre-
sentation on the Board and is therefore considered a related party to the Group. Related parties also include
subsidiaries and Kjell & Company's Board of Directors and Group management together with their related par-
ties.

The Parent Company has a related-party relationship with its subsidiaries. Information about participations in
subsidiaries is presented in Note 30. Transactions between Kjell Group AB and its subsidiaries have taken place
on market terms.

Remuneration of the Board and senior executives is presented in Note 6. Kjell Group has not provided any
guarantees or sureties on behalf of its Board members or senior executives.

Related-party transactions between Kjell & Co Elektronik AB and Position Green AB for the purchase of ser-
vices valued at TSEK 836 (866) took place during the year. Outstanding accounts payable as of December 31,
2025 amounted to TSEK 0 (224). Transactions between Kjell & Co Elektronik AB and Position Green AB took
place on market terms. The CEO of Position Green is a related party to the Group's President and CEO Sandra
Gadd.

The Group has not identified any related-party transactions other than those specified in this note and the
other notes referred to herein.
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Note 30. Group companies

Note 31. Specifications for the statement of cash flows

Group Likvida medel
TSEK 2025/12/31 2024/12/31 TSEK 2025/12/31 2024/12/31
Accumulated cost Group
At the beginning of the year 1,611,239 1,610,967
Arets anskaffningar 294 272 The following subcomponents are included in cash and cash equivalents:
At the end of the year 1,611,533 1,611,239
Cash and bank balances 271,196 178,826
271,196 178,826
Specification of all holdings of participations in Group companies
Country of Parent Company
incorporation Owner interest, %
The following subcomponents are included in cash and cash equivalents:
2025/12/31 2024/12/31
. . . Cash and bank balances 144,958 145,106
Kjell MidCo AB, 559117-3934 Malm?, Sweden 100% 100% 144,958 145,106
.Kjell BidCo AB, 559113-2583 Malmo, Sweden 100% 100%
.. Kjell Koncern AB, 556965-5136 Malmo, Sweden 100% 100%
... Kjell Elektronik AB, 556400-5378 Malma, Sweden 100% 100% .
.... Kjell & CoNorway, 815420292 Sandvika, Norway 100% 100% Adjustments for non-cashitems
.... Scandinavia Sourcing Team Ltd, 61949671 Hongkong 100% 100% TSEK 2025 2024
. Scandsource Co Ltd, 310000400726926 Shanghai, China 100% 100%
... AV-Cables, 31260485 Hornsyld, Denmark 100% 100% Group
Depreciation/amortisation 453,590 190,716
Unrealised exchange differences 1,652 5,192
Inventory write-off 75,960 -
Bad debt -415 496
Share-based payment transaction 2,372 3,268
Capitalised loan fees 819 819
Other -285 834
539,709 201,325
Parent Company
Depreciation/amortisation 16 22
Share-based payment transaction 2,372 2,996
Capitalised loan fees 819 819
Other -296 -
Utgaende balans 2,911 3,837
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Changes in liabilities in financing activities

Leasing
TSEK Credit facility liabilities
Group
Opening balance2024 508,861 240,010
Cash flow from financing activities
Loan repayments -9,200 -
Repayment of lease liabilities - -130,214
Total cash flow from financing activities -9,200 -130,214
Exchange rate differences - -773
Additional lease liabilities - 118,682
Capitalised borrowing costs 813 -
Interest expenses 38,527 -
Interest paid -38,527 -
Closing balance2024 500,474 227,705
Opening balance2025 500,474 227,705
Cash flow from financing activities
Loan repayments -17,344 -
Repayment of lease liabilities - -130,046
Total cash flow from financing activities -17,344 -130,046
Exchange rate differences -3,883
Additional lease liabilities - 206,360
Capitalised borrowing costs 826 -
Interest expenses 35,303 -
Interest paid -35,303 -
Closing balance2025 483,956 300,136

Leasing
TSEK Credit facility liabilities
Parent Company
Opening balance2024 439,348 -
Cash flow from financing activities
Loan repayments -9,200 -
Total cash flow from financing activities -9,200 -
Capitalised borrowing costs 819 -
Interest expenses 26,120 -
Interest paid -26,120 -
Closing balance2024 430,967 -
Opening balance2025 430,967 -
Cash flow from financing activities
New share issue 185,646
Loan repayments -4,600 -
Total cash flow from financing activities 181,046 -
Capitalised borrowing costs 819 -
Interest expenses 21,810 -
Interest paid -21,810 -
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Note 32. Events after the reporting date

On January 19, 2026, the Board of Directors resolved on a directed share issue of MSEK 60 to Géran Wester-
berg and a guaranteed rights issue of approximately MSEK 145.5. On February 5, 2026, an Extraordinary Gen-
eral Meeting was held, which resolved to approve the Board's decision on the issuances of 36,148,823 shares,
corresponding to MSEK 205.5 before the deduction of issue costs of approximately MSEK 2.0.

On February 10, Kjell Group published an information document regarding the rights issue. On February 27,
the final outcome of the fully guaranteed rights issue was announced. The subscription price was set at SEK
5.90 per share. The outcome was that 24,017,875 shares, corresponding to approximately 97.4% of the shares
offered, were subscribed for through the exercise of subscription rights. In addition, applications were received
to subscribe for 22,330,433 shares without subscription rights. Subscriptions with and without subscription
rights together corresponded to approximately 187.9% of the shares offered in the rights issue. The rights issue
was therefore oversubscribed and no guarantee undertakings were utilized. Together with the directed share
issue to Goran Westerberg of 10,169,491 shares, the company receives MSEK 205.5 before the deduction of
issue costs of approximately MSEK 2.0.

At the end of September 2025, the Group's long-term financing briefly fell short during ongoing negotiations. In
March 2026, Kjell Group signed a new revolving credit facility of MSEK 500. The agreement replaces the
Group's previous financing arrangement and provides a long-term and flexible framework to support the busi-
ness's ongoing capital requirements and strategic initiatives. Upon the agreement taking effect, the previous
financing was repaid in full.

Note 33. Information about the parent Company
Kjell Group AB (publ) is a Swedish-registered limited liability company with its registered offices in Malmé. The
Parent Company's shares are listed on Nasdaq First North Growth Market in Stockholm.

The consolidated financial statements for 2025 comprise the Parent Company and its subsidiaries, jointly re-
ferred to as the "Group.".
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The Board of Directors and the CEO give their assur-
ance that the annual report has been prepared in ac-
cordance with generally accepted accounting princi-
ples in Sweden, and that the consolidated financial
statements have been prepared in accordance with
the international accounting standards referred to in
the European Parliament and Council's Regulation
(EC) No. 1606/2002 of July 19,2002 on the applica-
tion of international accounting standards. The an-
nual report and consolidated financial statements
provide a true and fair view of the Parent Company's
and the Group's position and earnings. The admin-
istration report for the Parent Company and the
Group provides a fair overview of the Parent Compa-
ny's and the Group's performance and the Group's
activities, position and earnings, and describes signifi-
cant risks and uncertainties facing the Parent Com-
pany and the companies included in the Group.

Our auditor’s report was submitted on
April 14,2026

Ohrlings PricewaterhouseCoopers AB
Eva Carlsvi
Authorized Public Accountant

Auditor in charge

Patrik Larsson
Authorized Public Accountant

Malmé April 14,2026

The annual report was approved on April 14,2026

Jan Friedman
Chairman of the board

Ola Burmark
Member of the board

Adeline Sterner
Member of the board

David Zaudy
Member of the board

Ebba Ljungerud
Member of the board

Sandra Gadd
CEOr
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Auditor’s report

To the general meeting of the shareholders of Kjell Group AB (publ), corporate identity number 559115-8448

Report on the annual accounts and
consolidated accounts

Opinions

We have performed an audit of the annual accounts
and consolidated accounts of Kjell Group AB (publ)
for year 2025. The annual accounts and consolidated
accounts of the company are included on pages 27-
79 in this document.

In our opinion, the annual accounts have been pre-
pared in accordance with the Annual Accounts Act
and present fairly, in all material respects, the finan-
cial position of the parent company as of 31 Decem-
ber 2025 and its financial performance and cash flow
for the year then ended in accordance with the An-
nual Accounts Act. The consolidated accounts have
been prepared in accordance with the Annual Ac-
counts Act and present fairly, in all material respects,
the financial position of the group as of 31 December
2025 and their financial performance and cash flow
for the year then ended in accordance with IFRS Ac-
counting Standards, as adopted by the EU, and the
Annual Accounts Act. The statutory administration
report is consistent with the other parts of the annual
accounts and consolidated accounts.

We therefore recommend that the general meeting
of shareholders adopts the income statement and the
balance sheet for the parent company and the con-
solidated statement of profit and loss and the consol-
idated statement of financial position for the group.

Basis for Opinions

We conducted our audit in accordance with Interna-
tional Standards on Auditing (ISA) and generally ac-
cepted auditing standards in Sweden. Our responsi-
bilities under those standards are further described
in the Auditor’s Responsibilities section. We are inde-
pendent of the parent company and the group in ac-
cordance with professional ethics for accountants in
Sweden and have otherwise fulfilled our ethical re-
sponsibilities in accordance with these requirements.

We believe that the audit evidence we have obtained
is sufficient and appropriate to provide a basis for our
opinions.

Other information

The audit of the annual accounts and consolidated ac-
counts for 2024 was performed by another auditor
who submitted an auditor's report dated 14 April
2025, with unmodified opinions in the Report on the
annual accounts and consolidated accounts.

Other information than the annual accounts and
consolidated accounts

This document also contains other information than
the annual accounts and consolidated accounts and is
found on pages 1-16 and 83-92 as well as the sustain-
ability report on pages 17-26. The Board of Directors
and the Managing Director are responsible for this
other information.

Our opinion on the annual accounts and consolidated
accounts does not cover this other information and
we do not express any form of assurance conclusion
regarding this other information.

In connection with our audit of the annual accounts
and consolidated accounts, our responsibility is to
read the information identified above and consider
whether the information is materially inconsistent
with the annual accounts and consolidated accounts.
In this procedure we also take into account our
knowledge otherwise obtained in the audit and as-
sess whether the information otherwise appears to
be materially misstated.

If we, based on the work performed concerning this
information, conclude that there is a material mis-
statement of this other information, we are required
to report that fact. We have nothing to report in this
regard.

Responsibilities of the Board of Directors and the
Managing Director

The Board of Directors and the Managing Director
are responsible for the preparation of the annual

accounts and consolidated accounts and that they
give a fair presentation in accordance with the An-
nual Accounts Act and, concerning the consolidated
accounts, in accordance with IFRS Accounting Stand-
ards, as adopted by the EU, and the Annual Accounts
Act. The Board of Directors and the Managing Direc-
tor are also responsible for such internal control as
they determine is necessary to enable the prepara-
tion of annual accounts and consolidated accounts
that are free from material misstatement, whether
duetofraud or error.

In preparing the annual accounts and consolidated
accounts, the Board of Directors and the Managing
Director are responsible for the assessment of the
company and group's ability to continue as a going
concern. They disclose, as applicable, matters related
to going concern and using the going concern basis of
accounting. The going concern basis of accounting is
however not applied if the Board of Directors and the
Managing Director intends to liquidate the company,
cease operations or has no realistic alternative to do-
ing any of this.

Auditor’s responsibility

Our objectives are to obtain reasonable assurance
about whether the annual accounts and consolidated
accounts as a whole are free from material misstate-
ment, whether due to fraud or error, and to issue an
auditor’s report that includes our opinions. Reasona-
ble assurance is a high level of assurance, but is not a
guarantee that an audit conducted in accordance
with ISAs and generally accepted auditing standards
in Sweden will always detect a material misstatement
when it exists. Misstatements can arise from fraud or
error and are considered material if, individually or in
the aggregate, they could reasonably be expected to
influence the economic decisions of users taken on
the basis of these annual accounts and consolidated
accounts.

Afurther description of our responsibility for the au-
dit of the annual accounts and consolidated accounts
is available on the Swedish Inspectorate of Auditors’

website: www.revisorsinspektionen.se/revisorn-
sansvar. This description is part of the auditor's re-
port.
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Report on other legal and regulatory
requirements

Opinions

In addition to our audit of the annual accounts and
consolidated accounts, we have also audited the ad-
ministration of the Board of Directors and the Man-
aging Director of Kjell Group AB (publ) for year 2025
and the proposed appropriations of the company’s
profit or loss.

We recommend to the general meeting of sharehold-
ers that the profit be appropriated in accordance
with the proposal in the statutory administration re-
port and that the members of the Board of Directors
and the Managing Director be discharged from liabil-
ity for the financial year.

Basis for Opinions

We conducted the audit in accordance with generally
accepted auditing standards in Sweden. Our respon-
sibilities under those standards are further described
in the Auditor’s Responsibilities section. We are inde-
pendent of the parent company and the group in ac-
cordance with professional ethics for accountants in
Sweden and have otherwise fulfilled our ethical re-
sponsibilities in accordance with these requirements.

We believe that the audit evidence we have obtained
is sufficient and appropriate to provide a basis for our
opinions.

Responsibilities of the Board of Directors and the
Managing Director

The Board of Directors is responsible for the pro-
posal for appropriations of the company’s profit or
loss. At the proposal of a dividend, this includes an as-
sessment of whether the dividend is justifiable con-
sidering the requirements which the company and
group's type of operations, size and risks place on the
size of the parent company's equity, consolidation re-
quirements, liquidity and position in general.

The Board of Directors is responsible for the com-
pany’s organization and the management of the com-
pany’s affairs. This includes among other things con-
tinuous assessment of the company and group's fi-
nancial situation and ensuring that the company's or-
ganization is designed so that the accounting, man-
agement of assets and the company’s financial affairs

otherwise are controlled in a reassuring manner. The
Managing Director shall manage the ongoing admin-
istration according to the Board of Directors’ guide-
lines and instructions and among other matters take
measures that are necessary to fulfill the company’s
accounting in accordance with law and handle the
management of assets in a reassuring manner.

Auditor’s responsibility

Our objective concerning the audit of the administra-
tion, and thereby our opinion about discharge from li-
ability, is to obtain audit evidence to assess with a
reasonable degree of assurance whether any mem-
ber of the Board of Directors or the Managing Direc-
tor in any material respect:

. has undertaken any action or been guilty of any
omission which can give rise to liability to the
company, or

. inany other way has acted in contravention of
the Companies Act, the Annual Accounts Act or
the Articles of Association.

Our objective concerning the audit of the proposed
appropriations of the company’s profit or loss, and
thereby our opinion about this, is to assess with rea-
sonable degree of assurance whether the proposal is
in accordance with the Companies Act.

Reasonable assurance is a high level of assurance, but
is not a guarantee that an audit conducted in accord-
ance with generally accepted auditing standards in
Sweden will always detect actions or omissions that
can giverise to liability to the company, or that the
proposed appropriations of the company’s profit or
loss are not in accordance with the Companies Act.

A further description of our responsibility for the au-
dit of the administration is available on the Swedish
Inspectorate of Auditors’ website: www.revi-
sorsinspektionen.se/revisornsansvar. This descrip-
tion is part of the auditor's report.

Malmé,
April 14,2026

Ohrlings PricewaterhouseCoopers AB

Eva Carlsvi
Authorized Public Accountant
Auditor in charge

Patrik Larsson
Authorized Public Accountant

This is a translation of the Swedish language original. In
the event of any differences between this translation and
the Swedish language original, the latter shall prevail.
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Auditor’s report on the statutory sustainability report

To the general meeting of the shareholders of Kjell Group AB (publ), corporate identity number 559115-8448

Engagement and responsibility

It is the Board of Directors who is responsible for the
statutory sustainability report for the year 2025 on
pages 17-26 and that it has been prepared in accord-
ance with the Annual Accounts Act according to the
prior wording that was in effect before 1 July 2024.

The scope of the audit

Our examination has been conducted in accordance
with FAR’s standard RevR 12 The auditor’s opinion re-
garding the statutory sustainability report. This means
that our examination of the statutory sustainability
report is substantially different and less in scope than
an audit conducted in accordance with International
Standards on Auditing and generally accepted audit-
ing standards in Sweden. We believe that the exami-
nation has provided us with sufficient basis for our
opinion.

Opinion
A statutory sustainability report has been prepared.

Malmé,

April 14,2026

Ohrlings PricewaterhouseCoopers AB

Eva Carlsvi
Authorized Public Accountant
Auditor in charge

Patrik Larsson
Authorized Public Accountant

This is a translation of the Swedish language original. In
the event of any differences between this translation and
the Swedish language original, the latter shall prevail.
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Selected financial
information

Quarterly data

MSEK 2025 2024
Members in loyalty club, thousand 3,736 3,387
Net sales 2,379.1 2,583.6
Sales growth, % -7.9% 0.9%
Comparable growth, % -7.5% 0.8%
Gross profit 932.7 1,046.9
Gross margin, % 39.2% 40.5%
Adjusted EBITA 43.2 49.1
Adjusted EBITA margin, % 1.8% 1.9%
Items affecting comparability 127.4 16.7
Cash flow from operating activities 167.0 139.2
Working capital -96.2 -5.8
Core working capital 23.1 143.8
Financial net debt 212.8 321.6
Financial net debt/Adjusted EBITDAaL 34 41
Equity ratio, % 36.2% 41.0%
Investments tangible assets -87.0 -7.7
Investments intangible assets -15.2 -10.2
Number of outstanding shares before dilution 59,187,876 31,151,514
Number of outstanding shares after dilution 59,187,876 31,151,514
Average number of outstanding shares befor dilution 57,339,325 31,151,514
Average number of outstanding shares after dilution 57,339,325 31,151,514
MSEK Q32024 Q42024 Q12025 Q22025 Q325 Q425
Net sales 624.3 773.4 561.3 529.7 590.9 697.2
Gross profit 2525 304.5 236.1 223.7 171.7 301.3
Gross margin, % 40.4% 39.4% 42.1% 42.2% 29.1% 43.2%
Adjusted EBITA 21.0 33.3 -2.3 -9.2 16.7 37.8
Adjusted EBITA margin, % 3.4% 4.3% -0.4% -1.7% 2.8% 5.4%
Cash flow from operating activities -12.2 142.7 8.6 -136.1 103.2 191.3
Working capital 107.1 -5.8 32.6 193.8 59.8 -96.2
Core working capital 203.6 143.8 148.2 296.7 148.1 23.1
Investments -2.7 -5.6 -28.0 -51.2 -10.6 -12.4
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Reconciliations of alternative performance measures

Certain information in this annual report that is used
by management and analysts to assess the Group's
performance has not been prepared in accordance
with International Financial Reporting Standards
(IFRS). Management is of the opinion that this infor-
mation makes it easier for investors to analyze the
Group's performance for the reasons stated below.
These measures are not a substitute for or better

measures may differ from other companies' defini-
tions of the same name. Investors are encouraged not
to place undue reliance on these alternative perfor-
mance measures.

Adjusted EBITA
Management has presented the performance meas-
ure of adjusted EBITA because it monitors this per-

Adjusted EBITA is calculated by adjusting net profit
for the period so that it excludes the impact of tax,
net financial items, amortization and impairment of
intangible assets arising in connection with business
combinations and items affecting comparability.

Items affecting comparability
Income and cost items that are presented separately

affecting comparability of MSEK 127.4 (16.7) are in-
cluded, relating to restructuring costs attributable to
personnel changes, as well as write-downs and con-
sultancy fees attributable to the ongoing assortment
review, which is expected to deliver an improved
gross margin in line with the company's targets.

formance measure at Group level and believes that
this measure is relevant for understanding the
Group's financial performance.

due to their nature and amounts. Items affecting
comparability are used by management to explain
fluctuations in historical profitability. In 2025, items

than financial measures reported in accordance with
IFRS and should be presented together with such
measures. Note that the Group's definitions of these

X : . TSEK 2025 2024 2023 2022
Operating profit (EBIT), EBIT-margin, /ot (ioss) for the period -388,130 -19.889 12,404 71,200
EBITA, adjusted EBITA, adjusted Income tax -19,800 -5,069 5,726 16,660
EBITA-margin, EBITDA, adjusted Net financial items 35,373 38,358 41,499 29,321
EBITDA och adjusted EBITDAaL Operating profit (EBIT) -372,557 13,400 59,629 117,181

Amortisation on intangible assets related to business combinations 288,118 18,919 18,949 17,575
EBITA -84,439 32,319 78,578 134,756
Depreciation excl. amortisation on intangible assets related to business

combinations 165,472 171,797 174,466 158,298
EBITDA 81,033 204,116 253,044 293,054
EBITA -84,439 32,319 78,578 134,756
Items affecting comparability 127,420 16,740 1,545 -
Adjusted EBITA 42,981 49,059 80,123 134,756
EBITDA 81,033 204,116 253,044 293,054
Items affecting comparability 127,420 16,740 1,545 -
Adjusted EBITDA 208,453 220,856 254,589 293,054
Depreciation right-of-use assets -132,202 -131,242 -132,798 -119,242
Interest on lease liabilities -13,630 -10,317 -9,126 -8,726
Adjusted EBITDAaL 62,621 79,297 112,665 165,086
Net sales 2,379,118 2,583,570 2,559,368 2,607,929
EBITA margin, % -15.7% 0.5% 2.3% 4.5%
Adjusted EBITA margin, % 1.8% 1.9% 3.1% 5.2%
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TSEK 2025 2024 2023 2022

Items affecting comparability

Write-offs 75,919 - - -
Assortment review 36,075 - - -
Severance pay 12,240 16,740 1,545 -
Other 3,186 - - -
Items affecting comparability 127,420 16,740 1,545 -
% 2025 2024 2023 2022
Net sales growth Net sales current period 2,379,118 2,583,570 2,559,368 2,607,929
Net sales preceeding period 2,583,570 2,559,368 2,607,929 2,398,033
Net sales growth, % -7.9% 0.9% -1.9% 8.8%
TSEK 2025 2024 2023 2022
Com parable grOWth Comparable sales comparative period
Recognised net sales comparative period 2,583,570 2,559,368 2,607,929 2,398,033
Adjustment for returns and loyalty programme comparative period 9,802 8,631 8,492 11,349
Revenue new service points and other channels -7,002 -15,355 -13,164 -9,419
Total comparable sales comparative period 2,586,370 2,552,644 2,603,257 2,399,963

Comparable sales current period

Recognised net sales current period 2,379,118 2,583,570 2,559,368 2,607,929
Recognised net sales current period 6,853 9,843 8,707 8,414
Revenue new service points and other channels -16,163 -31,207 -43,256 -65,735
Revenue from business combinations - - - -100,236
Currency effects 22,823 10,799 -5,593 -33,779
Total comparable sales current period 2,392,631 2,573,005 2,519,226 2,416,593
Total comparable sales comparative period 2,586,370 2,552,644 2,603,257 2,399,963
Total comparable sales current period 2,392,631 2,573,005 2,519,226 2,416,593
Comparable growth, % -7.5% 0.8% -3.2% 0.7%
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TSEK 2025 2024 2023 2022

Gross profit and gross margin

Net sales 2,379,118 2,583,570 2,559,368 2,607,929

Goods for resale -1,446,377 -1,536,669 -1,480,729 -1,508,760

Gross Profit 932,741 1,046,901 1,078,639 1,099,169

Gross Profit 932,741 1,046,901 1,078,639 1,099,169

Net sales 2,379,118 2,583,570 2,559,368 2,607,929
Gross margin, % 39.2% 40.5% 42.1% 42.1%

. . TSEK 2025 2024 2023 2022
Net debt, financial net debt and Non-current interest bearing liabilities - 478,529 493503 513,528
financial net debt/adjusted EBITDAAL  current interest bearing liabilities 483,956 21,945 15,358 9,200
Interest bearing liabilities 483,956 500,474 508,861 522,728

Cash and cash equivalents -271,196 -178,826 -196,275 -117,619

Net financial debt 212,760 321,648 312,586 405,109

Non-current lease liabilities 195,153 118,308 132,493 153,152

Current lease liabilities 104,983 109,397 107,518 113,465

Lease liabilities 300,136 227,705 240,011 266,617

Total interest bearing liabilities 483,956 500,474 508,861 522,728

Total lease liabilities 300,136 227,705 240,011 266,617

Total financial liabilites 784,092 728,179 748,872 789,345

Cash and cash equivalents -271,196 -178,826 -196,275 -117,619

Ned debt 512,896 549,353 552,597 671,726

Net financial debt 212,760 321,648 312,586 405,109

Adjusted EBITDAaL, R12 62,621 79,297 112,665 165,086

Net financial debt/Adjusted EBITDAAalI, times 34 41 28 25
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Working capital

Core working capital

Equity/assets ratio

TSEK 2025 2024 2023 2022
Current assets 681,025 780,857 724,890 698,224
Cash and cash equivalents -271,196 -178,826 -196,275 -117,619
Current liabilities excl. interest bearing liabilities and lease liabilities -506,017 -607,826 -536,759 -531,343
Working capital -96,188 -5,795 -8,144 49,262
Current liabilities excl. interest bearing liabilities and lease liabilities

Accounts payable 313,475 369,318 337,782 330,028
Tax liabilities - 3,485 7,692 22,342
Other liabilities 69,729 85,550 77,209 74,592
Accrued expenses and deferred income 115,507 141,752 106,851 96,773
Provisions 7,306 7,721 7,225 7,608
Total 506,017 607,826 536,759 531,343
TSEK 2025 2024 2023 2022
Inventory 312,281 479,675 437,410 487,525
Accounts receivable 24,308 33,483 23,882 28,369
Accounts payable -313,475 -369,318 -337,782 -330,028
Core working capital 23,114 143,840 123,510 185,866
% 2025 2024 2023 2022
Total equity 782,346 1,005,354 1,009,193 998,776
Total assets 2,160,186 2,452,903 2,417,076 2,446,916
Equity ratio, % 36.2% 41.0% 41.8% 40.8%
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Definitions - Alternative performance measures

Earnings measures

Definition

Reason why the earnings measure is used

Gross margin, %

Gross profit divided by net sales.

The gross margin shows the company’s profitability after the costs of goods for resale, which facilitates a com-
parison of the average gross margin on goods sold over time.

Gross profit

Net sales less costs of goods for resale.

The company’s gross profit shows the amount that remains for financing other expenses after goods for resale
have been sold.

Core working capital

Inventories plus accounts receivable less accounts payable.

This performance measure shows the business’s tied-up capital for sales of goods.

EBIT margin, %

EBIT divided by net sales.

The performance measure shows the company’s profitability generated by the operating activities after amorti-
sation, depreciation and impairment.

EBITA

Operating profit before amortisation and impairment of intangible assets
arising in connection with business combinations.

EBITA provides an overview of the profit generated in the operations before amortisation and impairment of
intangible assets arising in connection with business combinations, which provides a more comparable perfor-
mance measure over time.

EBITDA

Profit before tax, financial items, amortisation, depreciation and impairment.

EBITDA provides an overview of the profit generated in the operations before amortisation, depreciation and
impairment, which provides a more comparable performance measure over time.

Financial net debt

Net debt excluding current and non-current lease liabilities.

Used to monitor the debt trend and evaluate the level of refinancing requirements.

Financial net debt/Adjusted
EBITDAaL (multiple)

Financial net debt in relation to 12 months’ adjusted EBITDAaL.

This performance measure illustrates the company’s capacity to repay its debts. Management uses the perfor-
mance measure to monitor the level of financial gearing.

Investments

Acquisitions of tangible and intangible assets.

This performance measure describes the company’s continuous investments in the operations.

Adjusted EBITA

EBITA excluding items affecting comparability.

Management has presented the performance measure of adjusted EBITA because it monitors this performance
measure and believes that this measure is relevant for understanding the Group’s financial results.

The measure shows the financial results of the operations without the effect of material cost or income items
that impact comparability over time, as described under the heading “Items affecting comparability.”

Adjusted EBITA margin, %

EBITA excluding items affecting comparability divided by net sales.

This performance measure shows the company’s profitability from the operating activities excluding items af-
fecting comparability and amortisation and impairment of intangible assets arising in connection with business
combinations, which enables a comparison with the underlying operating profitability.

Adjusted EBITDA

EBITDA excluding items affecting comparability.

This measure indicates the company’s underlying profit generated by the operating activities before amortisa-
tion, depreciation and impairment excluding items affecting comparability, which provides a more comparable
performance measure over time.

Adjusted EBITDAaL

Adjusted EBITDA less amortisation, depreciation and interest expenses re-
lated to leases under IFRS 16 plus adjusted EBITDAaL for the periodsin
which acquired companies were not included in the Group’s consolidated fi-
nancial statements for the relevant period.

Adjusted EBITDAaL is used as the denominator in financial net debt/adjusted EBITDAaL for monitoring finan-
cial gearing.

Comparable growth, %

The change in comparable sales between the current and comparative period
in which comparable sales are sales in comparable units and channels, exclud-
ing currency translation effects. Comparable units and channels are sales

The measure facilitates a comparison of net sales over time by excluding revenue from sales units and channels
that were not operational for corresponding periods, adjusted for currency effects. The measure makes it possi-
ble to evaluate sales growth in existing channels.
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units and channels that were operational for the current and the comparative
period.

Items affecting comparability

Income and cost items that are presented separately due to their nature and
amounts. All items that are included are larger and material in certain periods
and smaller or non-existent in other periods.

Items affecting comparability are used by management to explain fluctuations in historical profitability. Pre-
senting and specifying items affecting comparability separately makes it possible for readers of the financial
statements to understand and evaluate the adjustments made by management when presenting adjusted
EBITA. Taking into account items affecting comparability increases comparability and thus understanding of
the Group’s financial performance.

Net sales growth, %

Net sales for the current period less net sales for the relevant comparative
period, inrelation to net sales for the relevant comparative period, expressed
as a percentage.

The measure makes it possible to analyse the Group’s total net sales growth and compare it in relation to the
market as a whole and competitors.

Net debt

The total of current and non-current interest-bearing liabilities and current
and non-current lease liabilities less cash and cash equivalents.

Net debt illustrates the company’s total indebtedness.

Working capital

Total current assets excluding cash and cash equivalents, less total current
liabilities excluding interest-bearing and lease liabilities.

The measure is used to analyse the company’s short-term tied-up capital.

Operating profit (EBIT)

Operating profit (EBIT) refers to the company’s net sales and other operating
income less goods for resale, personnel costs, other external expenses, other
operating expenses, and depreciation, amortisation and impairment of tangi-
ble and intangible assets.

The measure indicates the company’s underlying profit generated by the operating activities.

Equity/assets ratio, %

Total equity divided by total assets.

This performance measure describes the company’s long-term payment capacity.

Definitions - Operating performance measures

Operating performance measures Definition

Number of customer club members

Number of unique individuals who actively choose to be a member of Kjell & Company’s customer club.
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The share

Kjell Group AB's (publ) share is listed on Nasdaq First As of December 31, 2025, Kjell Group AB (publ) had For more information, visit www.kjellgroup.com
North Growth Market under the ticker KJELL, with approximately 4,400 shareholders, the largest of
the ISIN SE0016797591. which were Cervantes Capital (12.18%), the Eklund

family (10.98%), Jofam AB (10.05%), Nordea Fonder
The share price on the final day of trading during the (6.62%) and Futur Pension (5.42%).
period was SEK 8.84. The highest price paid, SEK

13.60, and lowest price paid, SEK 6.05, were quoted The number of shares issued as of December 31,
onJuly 8 and January 15, respectively. 2025 was 59,187,876, all of which were common
shares.
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Owner Country Amount Share/vote
Cervantes Capital Sweden 7,211,075 12.2%
Familjen Eklund Sweden 6,498,000 11.0%
Jofam AB Sweden 5,950,000 10.1%
Nordea Fonder Finland 3,915,300 6.6%
Futur Pension Sweden 3,210,240 5.4%
Hakan Roos (RoosGruppen) Sweden 2,824,271 4.8%
Avanza Pension Ireland/Sweden 2,484,034 4.2%
Wipunen varainhallinta Oy Finland 2,400,000 4.0%
Mariatorp Oy Finland 2,400,000 4.1%
LMK-bolagen & Stiftelse Sweden 1,141,600 2.6%
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Annual General Meeting

The Annual General Meeting of Kjell Group AB (publ)
will be held on Wednesday, May 20, 2026 at 10:00
a.m. at Lokgatan 10, Malmé. Shareholders may
choose to exercise their voting rights at the meeting
through physical attendance or by proxy. The notice
of the Annual General Meeting and agenda are avail-
able at www.kjellgroup.com.

Right to participate in the Annual General Meeting
Shareholders who wish to exercise their voting rights
at the meeting must:

. be included in the share register maintained by
Euroclear Sweden AB ("Euroclear") as of Mon-
day, May 11, 2026 (the "Record Date"), and

. notify the company of their intention to attend
the Annual General Meeting in accordance with
the instructions set out in the section "Notifica-
tion of attendance" no later than Wednesday,
May 13, 2026.

Nominee-registered shares

In order to be entitled to participate in the meeting,
shareholders whose shares are registered in the
name of a nominee must, in addition to giving notice
of their participation in the Annual General Meeting,
register their shares in their own name so that the
shareholder is listed in the preparation of the share
register as of the Record Date on Monday, May 11,
2026. Re-registration may be temporary (so-called
voting rights registration), and requests for such vot-
ing rights registration shall be made to the nominee
in accordance with the nominee's routines, at such
time in advance as decided by the nominee. Voting
rights registration that has been made by the nomi-
nee no later than Wednesday, May 13, 2026 will be
taken into account in the preparation of the share
register.

Notification of attendance

Notification of attendance at the Annual General
Meeting is to be made in writing to Kjell Group AB
(publ), c/o Setterwalls Advokatbyra AB, Att: Ebba
Olsson, Box 4501, 203 20 Malmé, or by email to
Ebba.Olsson@setterwalls.se.

The notification must state the shareholder's name
or company name, personal or corporate identity
number (or equivalent), address, telephone number,
shareholding, information about any assistants (no
more than two) and, where applicable, information
about proxies.

Shareholders represented by proxy shall issue a
dated power of attorney for the proxy. If the power
of attorney is issued on behalf of a legal entity, a cur-
rent registration certificate or equivalent for the le-
gal entity shall be appended. The power of attorney
and any registration certificate may not be more than
one year old. However, the validity of the power of
attorney may be a maximum of five years from the
date of issue if specifically stated. To facilitate regis-
tration at the meeting, copies of the power of attor-
ney and other authorization documents should be ap-
pended to the notification of attendance. Power of
attorney forms are available on the company's web-
site at www.kjellgroup.com and will be sent to share-
holders who so request and provide their address.

Personal data

Personal data obtained from the share register, no-
tices of attendance at the Annual General Meeting
and information on proxies will be used for registra-
tion, preparation of the voting list for the Annual
General Meeting and, where applicable, the minutes
of the Annual General Meeting.

For information about how personal data is pro-
cessed, please refer to the privacy policy available on
Euroclear's website: https://www.euro-
clear.com/dam/ESw/Legal/Integritetspolicy-bo-
lagsstammor-svenska.pdf, and on Kjell Group's web-
site: https://www.kjellgroup.com/integritetspolicy.

Annual report 2025

91


http://www.kjellgroup.com/
https://www.euroclear.com/dam/ESw/Legal/Integritetspolicy-bolagsstammor-svenska.pdf
https://www.euroclear.com/dam/ESw/Legal/Integritetspolicy-bolagsstammor-svenska.pdf
https://www.euroclear.com/dam/ESw/Legal/Integritetspolicy-bolagsstammor-svenska.pdf
https://www.kjellgroup.com/integritetspolicy

Kjell Group AB (Publ)
Box 50435

202 14 Malmd
Org.nr: 559115-8448

Kjell & Company

Kjell Group offers one of the market's most compre-
hensive product ranges in electronic accessories, in-
cluding advisory services and installation. The busi-
ness is conducted online in Sweden, Norway and Den-
mark and via 148 service points, of which 117 in Swe-
den and 31 in Norway. Headquartered in Malmo, the

Group generated SEK 2.4 billion in revenue in 2025.

With Kjell & Company's customer club, which boasts
over 3 million members, and its wholly owned Danish
subsidiary AV-Cables, the Group has a unique under-
standing of people's technology needs. Approximately
1,250 employees work every day to improve lives
through technology.




