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EDITORIAL

| have always considered that a company's
role must not only be an economic one, but
that it has a role as a responsible member of
society as well.

It is with this conviction that | created the
RAJA-Daniele Marcovici Foundation in 2006,
with the ambition of acting in favour of the
emancipation of women in France and around
the world.

Corporate Social Responsibility (CSR) concerns our team members, our customers, our suppliers
and our social environment. Within this frame we are committed to:

Fight against global warming by decarbonising our products and activities
Continue to develop ever more innovative and ecofriendly products
Develop our sustainable and ethical procurement

Preserve the Environment on our sites and in our activities

Act daily on social and societal equity

vV vV.v v Vv .Y

Contribute to reach sustainable development goals.

Packaging, the core business of the RAJA Group, has become a major concern for consumers and,
consequently, for businesses. We want to play a leading role in the ecological transition in
packaging, by offering eco-responsible solutions and informing our customers about good practices
such as reducing empty spaces in packages or recycling channels.

| reaffirm my commitment and that of the Executive Committee to make Corporate Social
Responsibility, promotion of the 10 principles of the United Nations Global Compact and
Sustainable Development Goals strategic issues for our Group in the coming years.

Daniéle KAPEL-MARCOVICI

RAJA Group Chairwoman &
Chief Executive Officer
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PRESENTATION OF RAJA GROUP

RAJA Group is the European leader in the multi-channel distribution of packaging, office supplies
and industrial equipment for companies, present in 19 countries with 26 companies. The Group's
companies serve more than 1,8 million customers in Europe, from start-ups to multinational
companies, in all sectors of activity: distribution, industries, e-commerce, services, administrations.
French family and independent group created in 1954, RAJA is distinguished by the high quality of
its products, the excellence of its services, as well as the proximity with its customers.

RAJA Group, whose European headquarters is in Roissy near Paris, brings together 4,500 team
members across Europe, of 65 different nationalities. RAJA is a committed company with strong
values focused on entrepreneurship, customer satisfaction, and societal and environmental
commitment. In 2022, the RAJA Group achieved a turnover of 1 billion 700 million euros.
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RAJA Group Key Figures & Business Activity

Multichannel Expertise

The business of the RAJA Group companies is carried out on four complementary sales channels
which guarantee the customer constant proximity, increased responsiveness and the smoothest
possible experience: catalogues, websites, field and sedentary sales forces.

Fundamentals
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Products Range

Through its various brands, the RAJA Group offers more than 250,000 product references adapted

to all business needs, from packaging to storage and handling, including hygiene and janitorial,
personal protection, office supplies and industrial equipment.

Packaging for industry, services and e-commerce

Handling, storage and workshop equipment

Janitorial, hygiene, safety and personal protection

Equipment and supplies for stores

14



RAJA Group Web Sites

All the RAJA subsidiaries’ commercial sites on the Internet are built and maintained by the Group
Digital Factory.

PACKAGING WEB SITES

RAJA OFFICE WEB SITES

INDUSTRIAL EQUIPMENT & RETAIL WEB SITES

15



GOVERNANCE

The Executive Committee

The Executive Committee, chaired by
Daniele Kapel-Marcovici, manages
operations and decides on the strategy to
implement to develop the Group. It meets
weekly.

The Strategic Committee

This committee is made up of members of the executive committee and members of the former

board of directors (dissolved in 2021 following the change in legal form from SA to SAS). It meets
twice a year.

The RAJA Group Management Committee

This committee is made up of Executive Committee members and of the Group subsidiaries
Managing Directors. It meets twice a year, in March and September.
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Missions and Values

Our missionis to be the preferred partner of our business customers for all their packaging, supplies
and equipment purchases. To achieve this objective, we have always placed, since the creation of
the company, the satisfaction of our customers as well as the quality of the products and services
at the centre of our challenges, our development and therefore our values. In this context, the
fundamental values are shared by all RAJA Group team members:

A customer-focused culture

The pursuit of excellence

A culture of service

Social responsibility

A policy of continuous innovation

vVvVvyyvVvyyvyy

Respect for diversity.

Stakeholders

RAJA Group subsidiaries engage with their various stakeholders through different means:

» Publications on
the website and on
social networks

» Participation in the
main trade fairs

v

Newsletters

» Sponsorship and
promotion of
contributions
aimed at socio-
economic and
environmental
development
issues of the
territory
Webinars

\ A 4

Regular meetings

with social partners

Intranet site

Internal & External Communication
Convention

Individual Interviews

Group Sustainable Procurement Policy
Selection of suppliers and analysis of performance in terms of quality and cost of service
Open days

Traditional Media

Press review

vVVvVvvVvYVvYVYVYY
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SUSTAINABLE DEVELOPMENT STRATEGY

Materiality Analysis

The materiality analysis is an exercise in identifying issues for the company.

The materiality analysis involves three steps:

>

Identifying issues related to the company's activity: the ISO 26,000 reference system and a
sector benchmark were used as a basis for determining our focus areas, and then a workshop
was conducted on any subjects that were missing or not applicable to identify the relevant focus
areas for the company.

Prioritisation of focus areas from the company's perspective: workshops were organised with
members of the Management Committee.

Prioritisation of focus areas from the external stakeholders' perspective: interviews were
performed with representatives of the primary external stakeholders (customers, suppliers,
transport providers, media, environmental organisations).

18



The priority issues are those with the highest internal and external rating:

vVvvyvVvyVvyy

Sustainable procurement

Eco-friendly solutions

Quality of relationship and service

Environmental impact of our activities and resource management
Ethical and responsible business conduct

Promotion of CSR among stakeholders

Risks Analysis

The transposition into national law of European Directive 2014/95/EU requires us to identify our

core non-financial risks. Our materiality analysis was used as input data for our risk analysis. The

table of focus areas was presented to a small Management Committee, which identified the
following priority risks:

>

Sustainable Procurement: a purchasing policy that lacks requirements on environmental, quality
and economic performance criteria would risk calling into question the quality of our product
offering, or compliance with French or European regulations.

Eco-friendly solutions: a product and service offering that does not meet eco-responsibility
criteria would risk degrading the environmental footprint of our activity and would not meet the
growing demands of our customers for alternative ecological solutions.

Evaluation of our suppliers according to business specificities, considering societal and
environmental aspects through questionnaires and a criteria grid

Quality of relationship and service de la relation et du service: a deterioration in the quality of
customer relations and service would cause our customers' dissatisfaction and therefore a
decrease in our customer base.

Environmental impact of our activities: Beyond the direct risks linked to climate change
(meteorological phenomena such as floods, etc.), the deterioration of the environmental impact
of French companies would expose them to restrictive regulations on energy consumption and
on CO2 emissions (carbon tax), with the risk of damaging their image with their partners, in
particular customers.

Ethical and responsible business conduct: corruption, unfair competition, failure to comply with
corporate regulations and laws, and other forms of unethical business can lead to legal and
financial consequences and tarnish the image of the company.

Social Responsibility: in the event of insufficient communication on our societal commitment,
we would miss the opportunity to enhance the image of the company with our partners and
customers. It is therefore about making CSR a competitive advantage.

Investment in our human resources: poor talent management could cause a mismatch between
our associates' professional skills and our company's needs, and lead to the reduced
attractiveness of the company and insufficient team member loyalty.

Safety at work: any degradation of safety conditions at the company would lead to the risk of
serious accidents or death, and therefore would generate operational risk, financial risk and a
risk of damaging the company's image.

19



Correspondences and Exclusions

With the transposition into national law of European Directive 2014/95/EU by Ordinance no. 2017-
1180 of 19 July 2017 and Decree no. 2017-1265 of 9 August 2017, all companies subject to reporting
obligations must publish "information concerning the impact on climate change of the company's
business activity and of the use of the goods and services it produces, its social responsibility
commitment to promoting sustainable development, circular economy, efforts to combat food
waste and food insecurity, and to promote animal welfare and responsible, fair and sustainable
foods, the collective agreements entered at the company and their impact on the company's
economic performance and employee working conditions, its actions to suppress discrimination
and promote diversity, and measures taken for the benefit of disabled persons” (Article L.225-102-
1 of the French Commercial Code).

This information therefore had to be included as mandatory input data for the materiality analysis
that was performed.

Below are the correspondences and exclusions of this information vis-a-vis the prioritised subjects:

» Climate change: addressed under "eco-friendly solutions" with regards to the environmental
impact of our products and their use by our customers.

» Social responsibility commitment to Sustainable Development: addressed under "Promotion of
CSR among stakeholders".

» Circular economy: addressed under "eco-friendly solutions".

» Fight against food waste, fight against food insecurity, respect for animal welfare, responsible,
fair and sustainable food: RAJA does not have an agribusiness activity and does not manage
company catering, this subject does not 'is not considered a material issue.

» Collective agreements entered at the company and their impact on the company's economic
performance and employee working conditions, its actions to suppress discrimination and
promote diversity, and measures taken for the benefit of disabled persons: addressed under
"talent management".

RAJA does not have securities traded on a regulated market, and we are thus not subject to the
obligation to publish information "regarding respect for human rights and efforts to suppress
corruption and tax evasion” (Article L.225-102-1 of the French Commercial Code).

However, we do include certain related elements under the heading of "ethical and responsible
business management."”
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PROMOTION OF CSR INITIATIVES

Corporate Social Responsibility (CSR) Policy

Our desire is to be the privileged responsible partner of companies for all purchases of packaging,
supplies and equipment, everywhere in Europe, and our ambition is to act as a major player in the
ecological transition.

We place at the centre of our challenges, our development and our values, the satisfaction of our
customers, the quality of our products and the excellence of our services, as well as our
commitment to social and to sustainable development.

As a distributor, we provide our customers with solutions that meet their needs and enable them
to improve their operational efficiency and reduce their costs, while limiting their impact on the
environment. We work with our suppliers to find innovative, efficient and greener solutions.

We are developing our Group by favoring management through trust and proximity, respect for
diversity, and the transmission to our employees of our values of excellence, solidarity and
collaboration. We ensure the well-being and safety of our employees, we give meaning to their
daily missions by involving them in the commitments made by the company.

RAJA's CSR approach revolves around six axes:

1. Fight against global warming by decarbonising our products and activities

» By working with our suppliers to continue to decarbonize the products we distribute

» By taking action to measure and reduce CO, emissions from all our activities, e.g.: warehousing
and transport of goods, employee travel and digital activities

» By raising awareness among our team members by implementing an energy sobriety plan within
the group

» By constantly monitoring products and technologies that emit less CO,, to reference and
disseminate them

2. Continue to develop ever more innovative and more eco-friendly products

» By working in partnership with our suppliers and in collaboration with our customers to offer
more innovative and ever more eco-responsible products

» By continuing to obtain numerous national and international awards rewarding our capacity for
responsible innovation (products distributed and websites)

» By ensuring that we reduce the impact of our products and services on the Environment, by
setting up a responsible logistics organisation and wind supports

» By actively monitoring the media and specialised trade shows
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3. Develop our sustainable and ethical procurement

(to better meet, among other things, the CSR expectations of our customers)

vvvyyvyy

v

By integrating CSR and ethical criteria into the rating, selection and contracts with our suppliers
By regularly evaluating the CSR and ethical practices of our suppliers

By building long-term loyalty and in our subsidiaries the most responsible suppliers

By regularly training our buyers in CSR

By encouraging our suppliers, team members and other stakeholders to meet our customers’
expectations in terms of CSR

By integrating responses to our customers' CSR expectations into the customer experience

4. Preserve the Environment on our sites and in our activities

(in addition to fighting global warming)

By preventing and reducing the environmental impact of our various activities, and by disseminating
good practices

By reducing our consumption of fossil energy, water and materials but also the production of waste,
emissions of pollutants into the environment, noise and the artificialisation of land when possible
and by encouraging renewable energies, the waste recovery, increasing the lifespan of products and
their reuse

5. Act on social and societal equity on a daily basis

>

v

By acting every day to prevent and combat discrimination and harassment and ensure fair treatment
between employees

By promoting quality of life, health and safety at work through prevention, encouraging social
dialogue and training employees to enable them to work optimally

By preventing professional risks and implementing actions to eliminate or reduce them

By supporting and participating in the projects of the RAJA-Daniéle Marcovici Foundation, which
works through local associations to improve the empowerment of women and ensure their rights
are respected around the world

6. Contribute to achieving the Sustainable Development Goals (SDGs)

v

v

By acting daily to respect the 10 principles of the Global Compact to which RAJA has adhered

By joining the CSR Europe network to be able to be proactive and act as best as possible on these
objectives on a European scale

By having the CSR approach of our European subsidiaries assessed by an independent third party
By respecting the European and national CSR requirements of the countries where we are
established

By placing ethics and the fight against corruption at the heart of our business model

By raising awareness and training our employees in CSR and helping them achieve our ambitious
objectives

22



Membership of the CSR Europe Network

At the end of 2022, RAJA France joined CSR Europe, a network of
10,000 European companies and organisations that promotes the
concrete deployment of corporate social responsibility (CSR) through
the sharing of knowledge and best practices.

Founded in 1995 and based in Brussels, CSR Europe brings together
companies and non-profit organisations: NGOs, unions, academic or governmental institutions.

CSR Europe pursues four main objectives:

» Improve the integration of CSR into the business model and management of companies

» Become a leading business network in terms of good CSR practices

» Be a platform for collaboration with all stakeholders involved in CSR and a catalyst for
responsible innovation

» Engage with the European Union on the policy to be followed to achieve the global objectives
of sustainable development

RAJA is the first company in its sector to join the 35 main members of CSR Europe. This large
European network supports companies and their ecosystems in implementing corporate social
responsibility. Our membership is part of the development of a differentiating 2023-2027 CSR
strategy.

As a member of CSR Europe, RAJA will work to contribute to the decarbonisation of the
distribution and e-commerce sectors at the European level. It will help its customers improve their
CSR performance and encourage its suppliers to respond to the challenges of civil society.

Membership of the EcoWatt Charter

Supported by RTE and ADEME, EcoWatt is a citizen system which allows
French people, businesses and communities to adopt responsible energy

consumption and thus contribute to ensuring the proper supply of electricity
to all.

Reduce and/or shift your electricity consumption. This is the commitment made by RAJA France
by becoming a partner of EcoWatt, “electricity weather”. At the end of 2022, RAJA France
formalised its commitment to RTE by signing the EcoWatt charter which provides for the adoption
of the right actions for red alerts on the electricity network, to avoid outages or reduce their
duration.

In this context, RAJA France has become an essential relay for deploying good practices in
electricity consumption in different ways:

» As an employer through awareness-raising actions with their employees, partners, suppliers

» As arelay of the Ecowatt signal to their customers

» As aresponsible consumer through concrete actions to moderate or shift their electricity
consumption
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Membership of the United Nations Global
Compact

Launched in 2000, the Global Compact is a United Nations initiative aimed at
encouraging companies around the world to adopt a socially responsible attitude
by committing to integrate and promote several principles relating to human
rights, to international standards of work, the environment and the fight against
corruption. By joining the United Nations Global Compact in 2020, RAJA France

is committed to promoting this international initiative and the 10 principles that
flow from it:

— HUMAN RIGHTS

» Support and respect the protection of internationally proclaimed human rights

» Make sure that they are not complicit in human rights abuses

-):(— INTERNATIONAL STANDARDS OF WORK

Uphold the freedom of association and recognize the right to collective bargaining
Contribute to the elimination of all forms of forced and compulsory labour

Contribute to the effective abolition of child labour

vV v v Vv

Contribute to the elimination of all discrimination in employment and occupation

ENVIRONMENT

» Support a precautionary approach to environmental challenges
» Undertake initiatives to promote greater environmental responsibility

» Encourage the development and diffusion of environmentally friendly technologies

J|:|I_ FIGHT AGAINST CORRUPTION
»  Work against corruption in all its forms, including extortion and bribery
The 10 principles of the United Nations Global Compact are derived from:

» The Universal Declaration of Human Rights

» The International Labour Organisation Declaration on Fundamental Principles and Rights at
Work

» The Rio Declaration on Environment and Development

» The United Nations Convention against Corruption.

In 2022, several subsidiaries of the Group have also committed to the social responsibility initiative
of the United Nations Global Compact.
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Communication on Progress

In 2022, RAJA France published its first Communication on
Progress (COP) for the 2021 financial year.

This report details the activities and actions carried out on
the 4 themes of the Global Compact:

Human Rights

International Labour Standards

Environment

vV v v Vv

Fight against Corruption

as well as the relevant United Nations Sustainable
Development Goals.

ACHIEVEMENTS IN FAVOUR OF HUMAN RIGHTS AND INTERNATIONAL
LABOUR STANDARDS

vVvVvvvyvVvYVvyYVYyy

New Human Resources Policy

Renewal of Agreements in Partnership with Social Partners

RAJA Sport Association

Company Committed to Diversity Label

Renewal of our Commitment to Diversity

Disability Awareness Campaign

Professional Equality between Women and Men

Actions of the RAJA-Daniéle Marcovici Foundation in Favour of Women's Rights

ACHIEVEMENTS IN FAVOUR OF ENVIRONMENT

>

A A 4

Introduction of the 10 Principles of the Global Compact and CSR in the Sustainable Procurement
Policy

Reduction of the Environmental Impact of our Products

Promotion of Innovative and Eco-Friendly Products

Responsible Logistics Organisation

25
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» Energy Sobriety Plan & Membership of the EcoWatt Charter

» Reduction & Recovery of our Waste

» EcoVadis Label & ISO 14001 Certification

» Actions of the RAJA-Daniéle Marcovici Foundation in Favour of the Environment
» Actions in Favour of the Ecological Transition

ACHIEVEMENTS IN FAVOUR OF THE FIGHT AGAINST CORRUPTION

» Anti-Corruption Compliance Program including:
» The Anti-Corruption Code of Conduct
» The Corruption risk mapping
» The Whistleblowing procedure

In 2023, RAJA France will publish its second Communication
on Progress (COP) for the 2022 financial year which will detail
the activities and actions carried out on the 4 themes of the
Global Compact and on the Sustainable Development Goals.
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Sustainable Development Goals

RAJA Group’s subsidiaries and the RAJA-Daniéle Marcovici Foundation contribute to the
Sustainable Development Goals of the 2030 agenda. In 2022 and continuing the achievements of

previous years, several actions have been carried out on the 17 Sustainable Development Goals of
the United Nations:

SDG #1: End poverty in all its forms everywhere

» Actions of the RAJA-Daniéle Marcovici Foundation
» Support to associations

SDG #2: End hunger, achieve food security and improved nutrition,
and promote sustainable agriculture

> Actions of the RAJA-Daniele Marcovici Foundation
» Support to associations

SDG #3: Ensure healthy lives and promote well-being for all at all ages

»> Actions of the RAJA-Daniéle Marcovici Foundation

b Actions for the Quality of Life at Work for team members within
RAJA Group’s subsidiaries

» Implementation of Occupational Health & Safety and occupational
risk prevention policies

» Protection of consumer health by communicating transparently on
the composition of products by making safety data sheets available

SDG #4: Ensure inclusive and equitable quality education and promote
lifelong learning opportunities for all

» Actions of the RAJA-Daniele Marcovici Foundation
» Implementation of a skills development plan

SDG #5: Achieve gender equality and empower all women and girls

» Actions of the RAJA-Daniéle Marcovici Foundation in favour of
Women and Girls’ Rights around the world

» Fight against discrimination in all its forms

» Gender Equality Index

» Commitments in favour of diversity

SDG #6: Ensure availability and sustainable management of water and
sanitation for all

b Actions within the framework of agroforestry projects to preserve
water quality

» Support for projects for the supply of drinking water

27



SDG #7: Ensure access to affordable, reliable, sustainable and modern
energy for all

> Investments in several projects supporting wind energy

> Installation of photovoltaic panels on the roof of the warehouse in
Belgium

> Project to install photovoltaic shades in the parking lot of RAJA
Group Headquarters

SDG #8: Promote sustained, inclusive and sustainable economic
growth, full and productive employment and decent work for all

Actions of the RAJA-Daniéle Marcovici Foundation

Economic growth

Inclusion of people with disabilities

Implementation of a skills development plan

Value sharing

Policies integrating the abolition of child labour and compulsory
labour
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SDG #9: Build resilient infrastructure, promote inclusive and
sustainable industrialisation, and foster innovation

> Renovation of existing sites and construction of new sites by
implementing resilient technical innovations (renewable energies) for
environmental protection

» Promotion of innovative and eco-friendly products

SDG #10: Empower and promote the social, economic and political
inclusion of all, irrespective of age, sex, disability, race, ethnicity,
origin, religion or economic or other status

» Fight against discrimination in all its forms
> Gender Equality Index

» Commitments in favour of diversity

» Inclusion of people with disabilities

SDG #11: Make cities and human settlements inclusive, safe, resilient,
and sustainable

> Renovation of existing sites and construction of new sites by
implementing resilient technical innovations (renewable energies) for
environmental protection

» Promotion of innovative and eco-friendly products

SDG #12: Ensure sustainable consumption and production patterns

> Referencing of labelled products from the circular economy

» Signature of the Sustainable Procurement Policy and the Code of
Conduct for Suppliers, in accordance with respect for labour law and
the dignity of people, compliance with applicable laws and
regulations, and the manufacturing of ecologically sustainable
products

> Increase in the range of eco-friendly products

» Purchasing products in Europe through European suppliers

» Reduction of the environmental impact of our products




SDG #13: Take urgent action to combat climate change and its impacts
by regulating emissions and promoting developments in renewable
energy

Reforestation programmes

Reduction of the environmental impact of our activities
Sustainable logistics

Circular economy

Reduction of our greenhouse gas emissions

Off-set of CO, measured by supporting several projects
Purchase of Carbon Offset Certificate

VVvVVVYVYYVYY

SDG #14: Conserve and sustainably use the oceans, seas and marine
resources for sustainable development

» Actions in favour of the Sea Acting project contributing to cleaning
the oceans

SDG #15: Protect, restore and promote sustainable use of terrestrial
ecosystems, sustainably manage forests, combat desertification, and
halt and reverse land degradation and halt biodiversity loss

» Reduction of virgin raw materials consumed in the production of
paper/cardboard/pulp products, FSC® and PEFC® labels

» Sale of labelled & eco-friendly products

» Circular economy

> Reforestation programmes

SDG #16: Promote peaceful and inclusive societies for sustainable
development, provide access to justice for all and build effective,
accountable and inclusive institutions at all levels

» Ethical business conduct
» Anti-Corruption Compliance Programme

SDG #17: Strengthen the means of implementation and revitalise the
global partnership for sustainable development

> Actions of the RAJA-Daniele Marcovici Foundation
» Support to associations
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RAJA-Daniéle Marcovici Foundation
The RAJA-Daniele Marcovici Foundation was 0 C Danic

. arcovii Founda <L RAJA e
created in 2006 on the initiative of Daniele Kapel- 1 Marcovici
Marcovici, Chairwoman & Chief Executive Officer , F d M

’ C
of the RAJA Group. Placed under the aegis of the Oun atlon
Empowering Women

partnerships with French associations which mobilise on the ground, all over the world, in favour

Fondation de France, the Foundation develops

of the emancipation of women and the improvement of their living conditions.

FOUNDATION GOVERNANCE

The governance of the Foundation is ensured by an Executive Committee made up of
representatives of the RAJA Group on the one hand, and people who are experts in the areas of
intervention of the Foundation on the other. The mission of this committee is to define the
strategic orientations of the Foundation, to select the projects it supports and to participate in
solidarity events.

A manager of the Agence Francgaise de Développement (AFD) group, a public establishment
implementing France's policy on development and international solidarity and contributing to the
commitment of France and the French people to the Sustainable Development Goals (ODD), joined
the Executive Committee of the Foundation in February 2022.

PARTNERSHIPS & MEMBERSHIPS
The RAJA Daniéle Marcovici Foundation is member of:

Fondation de France

With more than 50 years of experience, the Fondation de France is the leading Sgndatlon

philanthropy network in France. It brings together founders, donors,

France

volunteer experts, employees and thousands of associations, all committed
and driven by the desire to act. The RAJA-Daniele Marcovici Foundation was

created under the aegis of the Fondation de France.

Centre Francais des Fonds et Fondations

Created in 2002, the Centre Francais des Fonds & Fondations brings together
more than 300 members. Beyond their diversity of action, status and operating
methods, these funds and Foundations share common values and missions
around which they wish to come together. The CFF's mission is to promote
knowledge of the philanthropic sector, to promote its development and to
represent common interests for the benefit of the general interest.

Admical

A recognised public utility association founded in 1979, Admical's

mission is to give companies and entrepreneurs the desire and the means

to assert and realise their societal role through patronage. It represents a network of nearly 200
members, whom it supports in the management of their sponsorship policy on a strategic, legal and
fiscal level.

30



Charte du Mécénat

The RAJA-Daniéle Marcovici Foundation is a signatory of
the Admical Corporate Sponsorship Charter, which brings
together more than 480 corporate philanthropy players
around a common vision of philanthropy, its ethics and its
values.

Coalition Francaise des Fondations pour le Climat

Launched in November 2020 at the .- .

e of the Erench C cor Fund Codlition francaise

Initiative of the French Centre for Funas des fondations pour le Climat
and Foundations, the French Coalition of

Climate Foundations (CFFC) brings together and mobilises philanthropy stakeholders on climate
issues. The objective is to create a national philanthropic movement on issues related to climate
change by supporting Foundations and funds in their awareness of these issues, as well as in the

implementation of effective strategies. It already has 67 organisations, including the RAJA-Daniéle
Marcovici Foundation, signatory of the manifesto.

ASSOCIATIVE PROJECTS IN FAVOUR OF WOMEN’S EMPOWERMENT
The Foundation financially supports projects in its 4 areas of intervention:

» Defend women's rights and fight against violence against women.

» Strengthen education and equal opportunities.

» Support the professional integration and economic rights of women.
» Support women’s actions for the environment.

These missions are directly in line with the 2030 Agenda for Sustainable Development and its 17
Sustainable Development Goals (SDGs) — adopted in 2015 by the Member States of the United
Nations - to engage the world on a sustainable and resilient path.

110 projects supported including 56 projects under the “Fight against violence against women and
girls”, 22 “Education and leadership” projects, 14 “Professional integration and economic rights”
projects, 18 projects linked to “Women’s actions for the environment ". Of the projects financed
outside France, 36 are in Europe, 15 in Africa, 4 in Asia and 3 in Latin America.

Of the 110 projects financed by the foundation in 2022, 29 were selected as part of the call for
projects carried out between December 1, 2021, and January 16, 2022. To offer greater financial
security to associations, the envelope dedicated to multi-year projects increased significantly in
2022 to reach a third of the foundation's budget. In 2022, the foundation renewed its financial
support for 12 projects and made 14 new multi-year funding commitments.
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Fight against Violence against Women and Girls

The Foundation fights discrimination, physical, sexual and
psychological violence against women and children by
supporting prevention, support and reconstruction projects
for victims of gender-based violence.

Key Figures 2022:

163,652 beneficiaries including 130,912 women

victims of accompanied violence, via the national hotline of the Fédération Nationale Solidarité

Femmes, 30,340 people as part of awareness-raising actions for the general public and 2,400 trained
professionals.

56 projects supported including 52 in Europe, 2 in Africa and 2 in Asia.

Strengthen Women's Education and Leadership

By combating exclusion and discrimination and
encouraging women's leadership, the projects supported
by the Foundation enable the education of young girls and
promote access to essential social services for women who
are deprived of them.

Key Figures 2022:

31 6,794 beneficiaries including 8,494 young girls and women in school or having
strengthened their leadership and 308,300 people made aware of gender equality.

22 projects supported including 13 in Europe, 5 in Africa and 4 in Asia.

Support the professional integration and economic rights of women

In France and around the world, the Foundation intends to
offer women the opportunity to be independent and
financially autonomous, to provide for the needs of their
families and to fully integrate into society.

Key Figures 2022:

880 beneficiaries of professional training or

employment support enabling them to increase or diversify their income. The professional
integration of these women indirectly benefits 8,687 people around them.

1 4 projects supported including 7 in Europe, 4 in Africa and 3 in Asia.




“Women & Environment” Action Programme

The RAJA-Daniéle Marcovici Foundation participates in
the preservation of natural resources, the implementation
of concrete solutions, and the promotion of the major role
of women.

Through calls for projects, the RAJA-Daniéle Marcovici
Foundation financially supports projects promoting the

role and actions of women in environmental protection
and the fight against climate change: promotion of sustainable agricultural practices, access to
sustainable energy, natural resource management, waste management, or promotion of “green”
entrepreneurship. It pays specific attention to women bringing innovations and adaptation
strategies to preserve natural resources and biodiversity.

Since 2015, the Foundation and the RAJA Group have

strengthened their commitment through the “Women &

Environment” action program. A vast half-yearly product-

sharing operation, the “Women & Environment” action
program is led by RAJA France and 12 European companies in the Group (Belgium, Netherlands,
Austria, England, Italy, Spain, Poland, Switzerland). For each purchase made by a customer from a
selection of eco-responsible products, RAJA France or one of the companies participating in the
program pays €1 to the Foundation. All funds collected are allocated to associative projects
supporting initiatives led by women for a sustainable environmental transition.

Renewed every 6 months, the programme allows team members, suppliers and customers of the
RAJA Group to be involved. The latter can make solidarity purchases, and discover the associative
projects supported via this operation in the pages of the RAJA general catalogue, which appears in
March and September, and on the websites of the company and the RAJA-Daniéle Marcovici
Foundation.

Key Figures 2022:

940,649 beneficiaries including 6,949 women whose actions to combat global warming have

been strengthened, and 933,700 people as part of advocacy and awareness-raising actions carried
out by the National Federation of Organic Agriculture.

1 8 projects supported including 6 in Europe, 4 in Africa, 5 in Asia and 3 in South America.
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RAJA-DANIELE MARCOVICI FOUNDATION EMERGENCY FUND

The foundation's emergency fund, the creation of which was announced on its 15th anniversary in
November 2021, is intended to support associations working in favour of women and whose needs
are priority and immediate.

Still in the context of the war in Ukraine, the emergency fund supported 3 associations defending
women's rights in Poland, Romania and Hungary.

In Poland and Romania, the foundation supported the association Actions Santé
Femmes, which deployed mobile units at the borders with Ukraine for pregnant
refugee women.

In Hungary, the foundation supported the EMMA and Patent associations, which
have set up comprehensive support for the sexual and reproductive health of
refugee women, and in particular women from the rom community.

Following the Taliban takeover in August 2021 in Afghanistan, young girls can no longer study from
the age of 12. In 2022, the foundation also supported the FemAid association, which sets up
clandestine courses for young girls aged 12 to 18 in different parts of
the country. The association also offers university-level courses

online, in Dari.
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INVOLVEMENT OF RAJA GROUP TEAM MEMBERS

The RAJA Daniéle Marcovici Foundation also has the mission of raising awareness among the
company's team members about its action, while offering them the opportunity to get involved
alongside it.

Launched in 2013, the RAJA People program offers
different modes of involvement allowing them to
support projects in favour of women at their level:

Micro-Donation

Thanks to a salary rounding system, each employee has the possibility of making a monthly
donation of a few cents to several euros for the benefit of the Foundation. These donations are
matched by RAJA and collected in the team members' fund. Once a year, donor team members are
invited to vote to designate the associations that will receive the RAJA People Price and the
donations collected throughout the year.

Carry out Associative Projects: Sponsorship

Team members who identify an interesting initiative in favour of women can recommend it to the
Foundation, whether they are members of the association carrying the project. If it meets the
eligibility criteria, the sponsor is then invited by the Foundation to participate in the selection
process and the monitoring of the project, if it is supported.

Participate in Activities Organised by the Foundation

Throughout the year, the Foundation offers specific and varied events (especially around
International Women's Rights Day on March 8, and the International Day for the Fight against
Violence against Women on November 25), to allow team members to discover its actions, meet
the associations it supports, and act at their level in favour of women's rights.

RAJA People Awards

In June 2022, Sophie Pouget, General Delegate of the RAJA Daniele Marcovici foundation
presented the RAJA People Prices to 2 associations on behalf of the 200 micro-donors of RAJA.

The latter voted to reward 2 associative projects, one in France and the other internationally, which
each received half of the donations collected throughout the year: €12,926 or €6,463 per
association.
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Partnership with the Angouléme International
Comic Strip Festival

Since 2018, RAJA France has been the main partner of the Angouleme International Comic Strip
Festival. By joining forces with this Festival, RAJA is committed to an artistic, economic and
ecological partnership serving the public and comic book fans.

RAJA is committed to the festival to act together to gradually implement an eco-responsible
approach to the organisation of the event by positioning cardboard, an emblematic packaging
material, at the heart of the event. with the creation of cardboard furniture, stands and exhibition
designs.

CULTURAL AND ECO-RESPONSIBLE COMMITMENT

RAJA works daily alongside stakeholders in the comics ecosystem (publishers, booksellers, etc.) to
enable them to package, protect and ship their books and have them travel safely, before they are
shipped. themselves travel their readers. The festival is a unique opportunity to promote these
solutions, but also to discover the innovative uses of cardboard, a naturally ecological material.

RAJA Eco-FAUVE

On the renewal of this partnership in 2022 for three additional years, RAJA
has made a strong new commitment, with the sponsorship of a new official
Festival prize, the RAJA Eco-Fauve. This price aims to highlight and promote
an increasing number of authors who address the theme of sustainable
development.

RAJA Eco-FAUVE SPACE

To affirm their common desire to promote
comics dealing with ecological issues, the
Festival and RAJA presented to festivalgoers
of the 49th edition, in a dedicated space, the
RAJA Space, the books competing for the
award of the Eco-Fawn RAJA 2022.

Open to all, this place welcomed
festivalgoers, authors, publishers, school
groups... for signing sessions, readings,
workshops, etc.

Echoing the issues raised by the works
offered to festivalgoers, this space has been designed with recyclable materials: bookcases, tables,
chairs and other cardboard panels!
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CSR Initiatives in RAJA Group Subsidiaries

In line with the United Nations Sustainable Development Goals, each subsidiary has the latitude to
promote its social, societal, eco-responsible and environmental commitment. It is within this
framework that various actions are carried out within the Group.

CSRINITIATIVES AT RAJA FRANCE

In 2022, RAJA France carried out its first evaluation on the EcoVadis
platform and, by obtaining a score of 72/100, received the gold medal for its
CSR performance.

This result reflects the commitment of the entire company to continually
improve its CSR performance, judged by EcoVadis to be advanced. This score
positions RAJA France in the top 1% of companies evaluated by EcoVadis in
its sector of activity globally.

CSRINITIATIVES AT CENPAC Cenpac

solutions ‘emballage

Beyond its commitments in terms of Quality of Life at Work, the promotion of its Eco-friendly
products and the reduction of the impact of its activities on the Environment, CENPAC has
implemented Social, Societal and Environmental actions, demonstrating its involvement in the
RAJA Group’s values.

Coffee Break “Zero Waste”

In 2019, CENPAC set up, with the start-up Newcy, a system of
reusable cups for zero waste coffee breaks. System which also
contributes to the creation of permanent jobs in an association
employing disabled staff in charge of collecting and washing these
cups.

The results of this approach for 2022 have enabled CENPAC to
create employment in an adapted company for a volume of 629,53
hours and to improve its environmental performance.

Indeed, the use of these reusable cups compared to the use of
disposable cups saves:

» 24.5 tonnes of CO; equivalent
> 104,899 litres of water
> 2.3 tonnes of waste
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Donations in Kind for the Benefits of Associative Projects

For the year 2022, CENPAC made numerous donations in kind for a total amount of €202,806 for
the benefit of several associations:

Beneficiaries Nature of Donations Amount of Donations
EEAD Les 1 000 Couleurs (Bondy) Hydroalcoholic gel €14,472.00
EA APF P. Floucault (Amiens) Hydroalcoholic gel €6,912.00
EHPAD Hovia (Drancy) Hydroalcoholic gel €21708,00
ESAT APF De Rivery (Rivery) Hydroalcoholic gel € 3,456.00
(SS?LSCSO':\::Q:LQ;F France Handicap Hydroalcoholic gel €7,236.00
Les Restos du Cceur (Brie Comte Goods €1,224.35
Robert)
Linkee (Paris) Goods €9,979.22
SCTE ST Vincent de Paul (Beauchamp) Goods €694.40
Centre Communal Action Sociale Hydroalcoholic gel € 36,180.00
(Drancy) Masks & Detergents €1,813.80
Emmalis Défi (Rungis) Hydroalcoholic gel € 3,780.00
ADC St Cyr Hydroalcoholic gel €14,148.00
ASV (Lavaur) Hydroalcoholic gel & Masks € 5,340.00
ADAPEI des Landes (Mont de Marsan) Hydroalcoholic gel & Masks €16,596.00
APF Entreprises 64 (Sauvargnon) Hydroalcoholic gel & Masks €6,576.00
ACAP82 (Reynies) Hydroalcoholic gel €7,560.00
Hydroalcoholic gel €9,864.00
ADAPEI (Chambray)
Masks & Detergents € 6,443.04
APF 34 (Montpellier) Hydroalcoholic gel & Masks € 3,456.00
ESAT Industriel (Pamiers) Hydroalcoholic gel €7,236.00
ADAPEI ESAT PEnvol (Lourdes) Hydroalcoholic gel & Detergents €7,439.04
ESAT Magellan (Pessac) Hydroalcoholic gel €6,912.00
APEI ESAT (Libourne) Hydroalcoholic gel € 3,780.00
TOTAL € 202,805.85 ‘

Other Donations

» Donations to the RAJA-Daniéle Marcovici Foundation of €499,946
» Donations to different associations chosen by RAJA for €90,000
- Auberge Migration Association for 20K€
—> Aurore Association for 20K€
—> Action contre la Faim Association for 50K€
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Ref: tati [ A
eforestation ’qpemgTree

CENPAC acts daily to reduce its environmental impact. For this, we R
Plantons pour la planéte

have partnered with My Tree to contribute to the restoration of

forests managed by the ONF (Office National des Foréts). These reforestation projects aim to

strengthen biodiversity at the local level and rehabilitate carbon sinks at the national level.

» Thanks to this commitment, CENPAC has contributed to the planting of 10,000 trees in 2022
and aims to reach 2,000 additional trees planted by the end of 2023.

CSRINITIATIVES ATBERNARD

Our subsidiary BERNARD, specialist in Hygiene, Janitorial
and Safety, is committed to CSR and has written in this
context a brochure on its CSR commitments in line with
the axes defined in the CSR Policy from the RAJA Group.

Mission of BERNARD & its Values

“We help make your workspaces cleaner, safer, and more
environmentally friendly for everyone’s well-being. »

To achieve this objective, BERNARD has always placed,
since the creation of the company, the satisfaction of its
customers as well as the quality of products and services
at the heart of its challenges, its development and
therefore its values.
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In this context, fundamental values are shared by all BERNARD team members:

» Customer Culture » Social Commitment
» Search for Excellence » Permanent Innovation Policy
» Culture of Service > Respect for Diversity

BERNARD’s CSR Strategy Axes

BERNARD’s CSR Strategy is structured around 5 major axes:

Develop the talents of our team members

Promote the Quality of Life at Work and the Safety of our team members

Develop its Sustainable Procurement approach and its range of Eco-Friendly products
Reduce the environmental impact of its activities

vvVvyyvyy

Engage in a societal dimension

4Acting Programme

For 2022, BERNARD contributed to 3 sustainable actions for the Environment by marking its
products with the pictograms of the 4Acting programme:

Bee Acting, because bees play a much more important role than it seems in our
ecosystem, they alone pollinate 80% of all flowering plants on a planetary scale,
BERNARD contributed to sponsor 29,343 bees as part of its “1 litre sold = 1 bee
sponsored” programme

Tree Acting, because trees play a vital role for humans as well as for many animal
species. Thanks to them, we can live in a purified atmosphere. BERNARD has
contributed to plant 32 trees as part of its “1,000 litres sold = 1 tree planted”
programme

Sea Acting, because according to the McArthur foundation if we do nothing, in
2050 there will be more plastic than fish in the oceans, BERNARD has helped to
clean up 3,934 sqm of ocean as part of its "10 litres sold = 1 sgqm of cleaned ocean
+100% recycling of plastics”.
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CSRINITIATIVES AT JPG

Our French subsidiary, JPG, a specialist in the distribution of office supplies and furniture, has been
working for several years in the field of Corporate Social Responsibility and has placed its CSR
commitments at the heart of its corporate strategy, in line with with the directives of the RAJA
Group.

JPG’s CSR Strategy Axes

The axes of JPG's CSR strategy revolve around the following values:

» Reduce CO2 emissions (storage and transport of goods, movement)

» Reduce and optimise our energy consumption

» Optimise the management of our waste (reduce tonnage, improve sorting / recycling and
revaluation)

v

Participate in improving biodiversity
Raise awareness and train our team members on CSR issues

v

» Develop our responsible and ethical purchasing (integrate more CSR criteria in the selection
of products/suppliers, offer more eco-responsible products/services)

» Take daily action on social and societal equity (fighting discrimination and harassment,
ensuring gender equality, improving QVCT, supporting Raja Foundation projects, organizing
donations to local associations)

Commitment to Biodiversity

Partnership with EcoTree

French company offering nature-based solutions in several European countries. The partnership
with JPG makes it possible to participate in the sustainable management of French forests and
their ecosystem, and thus participate in the creation of carbon sinks, while preserving fauna and
flora. Thus 2,995 trees in Breton forests could be planted (Douglas and Sitka spruces in the forests

French leader in eco-grazing. Around fifty sheep are present on the JPG site to manage the mowing

of Kerautret, Ploérdut and Faouét).

Partnership with Ecomouton

of green spaces in a more ecological manner.
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Partnership with Ecobee

Installation of 3 hives on the JPG’s site. This partnership allows to participate in the protection of
the environment (safeguarding bees and therefore biodiversity, around 40,000 bees per hive and
up to 70,000 at the height of summer), to provide well-being and motivation among team members
(raising awareness of the life of the bee through tasting workshops and distribution of the annual
honey harvest).

Participation in Initiatives for the Benefit of Associative / Charitable
Projects

Donations in Kind

JPG team members collected 160 kg of goods for the benefit of Restos du Ceeur.

=

Partnership for Entrepreneurship with ADIE

JPG has chosen to support an association which works every day to help

the young entrepreneurs of tomorrow. In partnership with ADIE, we wish
to support 45 young creators in setting up their entrepreneurial project and
helping them to enter or reintegrate professionally.

Cash Donations

JPG participated in the action of the RAJA Group by donating €50,000 to associations for the fight
against violence against women.
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CSRINITIATIVES ATKALAMAZOO
CSR Policy

Our Spanish subsidiary KALAMAZOO, specialist in the
distribution of office supplies and furniture, wished to affirm
its commitment to CSR by drafting its own CSR Policy in line
with the CSR Policy of RAJA Group.

This policy is based on the following axes:

Commitment to results
Excellence in Customer Service

Sustainable Environmental Management

Occupational Health & Safety

Sustainable supply chain

>
>
>
» Social Policy & Quality of Life at Work
4
>
>

Integrity & Transparency

Donation Campaigns for the Benefit of Associative Projects

Strong social commitment is part of the DNA of the RAJA Group, within KALAMAZOQO, this
commitment has resulted in the desire to help those who need it most, it is in this context that
several donations were made throughout 2022.

Solidarity Notepad: Save the Children

Children are our future, which is why our subsidiary KALAMAZOO wanted to get
involved in a solidarity project to try to contribute to a better world by offering, at the
back of the catalogue, the possibility of purchasing solidarity notepads for €1.00. At the

end of the year, €0.25 per notebook purchased will be donated to a cause in favour of
children.

Donations to the Red Cross

In  January 2022, KALAMAZOO donated
+ Cruz RO]a Espa nola hydroalcoholic gels worth €13,525 to the Spanish Red
Cross.

These products were distributed to various health establishments in the region.
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Pink October

the disease.

Promotion of Fair Trade

Food Waste Awareness

Because food is a precious resource, it is necessary to avoid
waste. If we could recover a quarter of the food wasted or lost,
we could feed more than 870 million hungry people.

Waste can be avoided by managing storage, streamlining
purchases and orders, etc. If excess food is unavoidable, it is
necessary to collect it to donate it to hunger relief
organisations so that they can feed those in need. Inedible

organised.

KALAMAZOO team members
took part in a solidarity race
organised by ACAMBI at the
beginning of October to raise funds to support people affected by

October is breast cancer awareness month, in all subsidiaries of the
RAJA Group in partnership with the RAJA-Daniele Marcovici
Foundation, educational, charitable and sporting events are

In line with the values defended by the RAJA-Daniéle

Marcovici Foundation for women's rights,
KALAMAZOO organised a solidarity market in
November 2022.

The proceeds from the sale of fair-trade products were
donated to women farmers in developing countries so
that they receive a decent wage for their work.

This event was done in collaboration with Oxfam
Intermon, a global movement to end injustice and
poverty.

food can be recycled into other products such as animal feed, compost and worm castings,

bioenergy, bioplastics and clothing.
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During the month of September 2022, the International Food Loss and Waste Awareness Day took
place, in this context, KALAMAZOO organised workshops to raise awareness among team
members by providing advice and good practices to try to avoid this global problem:

» “Consume before” does not mean “throw away”, even if the quality of the product is less good

» Buy from local stores and support community farming to prevent food traveling unnecessary
miles

» Home composting can divert up to 150 kg of food per household per year.

Solidarity with Ukraine

Solidarity in favour of victims of the conflict in Ukraine was
demonstrated within KALAMAZOO by the collection of
necessities from team members in collaboration with the
Ukraine-Basque Country Socio-Cultural Development
association.

The products were sorted by the association's volunteers
and were delivered and distributed in Ukrainian localities

according to needs.

This operation was made possible thanks to the involvement of the warehouse team who mobilised
to deliver a large volume of materials, particularly first aid equipment.

Sénégaélle NGO

KALAMAZOO has, once again, collaborated with the NGO
Senegdelle, an association founded in 2019 by the family of Gaelle, a
woman who during a family trip collaborated with a town in Senegal
for the reconstruction of her school for happiness of more than 1,000
children from the village.

In 2022, many school supplies have still been sent.
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AVIFES Association

In June 2022, KALAMAZOO welcomed representatives of
AFIVES, a non-profit association declared of public utility
and social interest by the Basque government and
recognised as a collaborating entity of Emkunde.

AFIVES was founded in 1986 and its mission
is to provide personalised support
throughout life to people with mental illness.

CSRINITIATIVES AT MONDOFFICE

Our ltalian subsidiary MONDOFFICE, specialist in the distribution of office supplies and furniture,
also contributes to connection with the solidarity commitments defined within the RAJA Group to
help and support many associations.

Cash Donations for the Benefit of Associative Projects

For the year 2022, MONDOFFICE made numerous cash donations for a total amount of €24,000
for the benefit of several charities:

» Donation of € 15,000 to UNHCR to support Ukrainian refugees

» Donation of € 5,000 to Pane Quotidiano to fight against poverty

» Donation of € 1,500 to Young and Promising Artists’ Exhibition to support art and culture as an
enabler of social transformation

» Donation of € 1,500 to Agenda Digitale, a project to support Digital training and skills
improvement in Biella area

» Donation of € 1,000 for the Benefit of the Festival Contemporanea, a local event for women

In 2022, MONDOFFICE also made several donations in kind by providing associations, institutions

empowering

Donations in Kind

and schools with furniture and office supplies. During 2022 we kept on supporting Casa Oz, an
association in favour of sick children.
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« Spazi a luoghi sostenibili » Contest

The project aims to enhance the territorial heritage by giving back disused spaces to the social

dimension, creating 'places' that can respond to the collective needs and social requirements of the
community. In 2022, an amount of €40,000 has been allocated to 2 projects:

>

Il Giardino dei Libri in Battipaglia, in the Campania region, is a social cooperative that aims to
foster social inclusion processes between people with and without neurodiversity through
integrated pathways. MONDOFFICE supported the project to renovate the new premises of |l
Giardino dei Libri to become a place where neurodiversity is a resource for social and human
enrichment, a place designed to offer a variety of stimuli in contact with nature that promotes
the emotional, cognitive, and physical wellbeing of children.

Naturabilia in Ameglia, in Liguria region, is a Social Promotion Association that deals with the
recovery of wildlife, thanks to its CRAS (Centre for the Recovery of Wild Animals) and
environmental education for schools. The project involves the furnishing of a former stable of
farmhouse becomes a didactic classroom for training and a Biodiversity Garden.

Actions in Favour of the Environment

| 4
| 4

| 4
>

Training programme for Sustainable Procurement

Participation in a clean-up day aimed at collecting and disposing of all waste thrown into the
forest

Recycling and separate waste collection improvement action

Creation of a flower bed fertilised with a special fertiliser derived from coffee capsule waste

CSRINITIATIVES AT RAJA SWITZERLAND

In October 2002 our subsidiary RAJA Switzerland has started a
cooperation with “One Tree Planted” in Portugal. For every

customer review on Ekomi or Google, RAJA Switzerland pays to

plant a tree. The calculation takes place every 6 months.

In the first 6 months RAJA Switzerland has planted 80 trees.

47



CSRINITIATIVES AT RAJA GERMANY

Our subsidiary RAJA Germany, in line with the Group's values, organised several solidarity events
throughout 2022 for the benefit of charitable associations but also for the benefit of team
members.

Donations

» Like the RAJA-Daniele Marcovici Foundation action programme
“Women and environment”, RAJA Germany has been running its local
programme “Perspectives for Women” since 2016 supporting 3
charitable organisations in Germany that empower women: Horizont e.V. (helping homeless
women and their children in Munich), Papatya (anonymous crisis facility for female in Berlin),
VbfF e.V. (an association for the professional advancement of women in Frankfurt) In 20222
RAJA Germany donated €66,600 to those associations.
» Furthermore, RAJA Germany has made donations in kind and in cash for the benefit of 3 local
associations in favour of the empowerment of women, for a total
annual amount of €20,000 (aid for mothers in Ettlingen and
financing of a meeting place for homeless women in Karlsruhe)
as well as €20,000 to the local TAFEL (organisation for food
donations).
» RAJA Germany informed its team members about the topic
“Blood cancer” and encouraged them to register as possible aider.
» In October RAJA Germany took part in the Breast Cancer
Awareness Month.
» In November, team members were again mobilised to pack small
bags for Saint Nicholas, which were given to the children of the
women's shelter in Karlsruhe.

Sustainable Development Workshop

A "Sustainable Development Team" has been set up at RAJA Germany; it
works on important actions to improve eco-citizenship in our daily actions:

» By reducing waste

» By carrying out an awareness campaign on environmentally friendly
behaviour in the office or at home

> By organising a tree planting action for a greener working environment
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CSRINITIATIVES AT VIKING

As part of its CSR approach initiated several years ago, our
subsidiary VIKING in the United Kingdom has published a
report which presents the areas of commitment in terms of
Sustainable Development:

People & Community

Environment & Sustainability

Greenhouse Gas Monitoring & Reduction

Purchase of Carbon Offset Certificate

o Offsetting emissions created by transporting goods

vvyvyy

from their warehouses to their customers
» Investments in projects supporting
o Wind energy in Namibia
o Reforestation in Uruguay
o Access to drinking water in Uganda.

CSRINITIATIVES AT RAJA UNITED KINGDOM

CSR Policy

RAJA United Kingdom also wished to affirm its commitment
to CSR by drafting its own CSR Policy, articulating it around the
axes of the Group's CSR Policy:

>

>
>

v

>

>

Contribute to economic, social and environmental progress
to achieve sustainable development

Respect the human rights of those affected by our activities
Encourage human capital formation by providing training
opportunities for team members

Apply good corporate governance practices

Promote team members awareness of and compliance with
RAJA policies

Refrain from discriminatory or disciplinary action against
team members, who act as “whistle blowers” in good faith

Encourage business partners including suppliers and sub-
contractors to apply principles of corporate conduct compatible with RAJA guidelines
Abstain from any improper involvement in political activities

This CSR Policy will be updated in 2023.
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Carbon Off-Set

RAJA United Kingdom has off-set the CO, measured by supporting 3 projects:

» Zoba Anseba Community Safe Driving water project
» Southern Cardamom REDD
» 199.70 MW Wind Project in Maharashtra by BWDPL

In addition to this, 200 trees have been planted to support a
local forestation project in Corby 40 miles from our Head
Office location.

CSRINITIATIVES AT RAJA BENELUX

Winner of the VKA “Sustainable Business” Charter

RAJA Benelux is committed to carrying out concrete actions in accordance
with the United Nations Sustainable Development Goals (SDGs), to
proactively integrate them into company policies. Management is also
committed to reporting the results obtained to an evaluation committee and
communicating the results of the actions implemented to all stakeholders.

Activities & Projects Linked to the Sustainable Development Goals
(SDGs)

Invest in Human Resources

New Team Members On-Boarding

As part of their integration process, new team members share
a moment of conviviality with Management Committee
members over coffee and biscuits. This moment allows
everyone to get to know each other and discuss different types

of subjects.
Skill Development
New team members benefit from tailor-made training, the training course being defined in a

“personal training plan”. “Learning moments” are organised at regular intervals, team members of
all levels can follow the training for a few hours, half a day or a whole day.
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Numerous training courses (general and professional) are provided internally or externally,
supplemented by a wide range of training courses for which RAJA Benelux team members can
register themselves.

c ication & Social Dial

Screens have been deployed in the premises (catering area, warehouse) to inform employees of
what is happening in the company. Content is updated monthly.

“Ildea Boxes” have been set up in the premises to encourage team members to share their ideas on
work, safety or any other subject of their choice. Discussions with staff representatives on different
ideas take place once a month.

Promote Sustainable Mobility

RAJA Benelux promotes sustainable mobility for its
employees and actively encourages travel by bicycle or
carpooling.

In this context, developments have been made on the site
and discussions are underway to participate in mobility
initiatives:

» Car pool parking

» Cycling as a mode of commuting (providing
infrastructure for bicycles, offering bicycle rental)

» Home Office Policy (amendment to the employment
contract)

» Installation of charging stations has been put in place

with a view to the electrification of the commercial
vehicle fleet
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Promote Work-Life Balance

In this context, an agreement on flexible working hours was signed for team members
working in the offices. Furthermore, seniority leave is now granted to all team
members who are eligible for better well-being and a better balance between
professional and private life.

Promote Digitalisation & IT Security

The Human Resources Department and the Marketing Department have carried out numerous
actions to no longer use paper:

» Request for electronic bicycle compensation
» Digital treatment of sick leave

» General catalogue available online

» All our products available on the online store

Actions were also carried out about IT Security:

» IT security awareness sessions
» Phishing campaigns

Support Charity Associations

RAJA Benelux provides financial or material support to local charitable associations or those
linked to the RAJA-Daniele Marcovici Foundation:

» International Women's Day

» Month of action against breast cancer

» International Day against Violence against Women
» Operation RAJA “Enclave Bewel”
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Promote Renewable Energy

1/3 RAJA Benelux warehouse roof was covered with 1,090
solar panels (after strengthening the roof structure).

The expected production of this photovoltaic installation is
400,000 kW of green energy, or approximately 35% of our
annual consumption and corresponding reduction in the
impact in CO; equivalent.

Participate in the Green Deal

Packaging plays an important role in our society. Among

other things, they protect goods during transport and

guarantee longer preservation of foodstuffs. However,

not all packaging is equally, necessary and products may

also be packaged differently. If we want to use raw materials more sustainably and reduce our
mountain of waste, the prevention and reuse of packaging is a crucial link.

The objectives of this Green Deal are as follows:

» All participants submit concrete pilot projects in which single-use packaging is avoided through
prevention or reuse

> At least half of the actors participating in the realisation of a concrete project commit to
continuing and/or extending their pilot project

> At least 10% of the pilot projects, when scaled up after the Green Deal, will have the potential
to reduce the annual quantity of single-use packaging by at least 15,000 tonnes or 300 million
units.

More than 80 signatories have committed to achieving the objectives of the Green Deal “Pack
differently”.

RAJA Benelux proposed two projects which were approved:

» Reuse of cardboard in collaboration with VPK

» Reusable packaging for e-commerce
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CSRINITIATIVES AT RAJAITALY

Corporate Social Responsibility Reports

In December 2022, RAJA ltaly published its first CSR report
thanks to the involvement of its employees and all stakeholders
who allowed the company to be among the first in the
packaging and supplies distribution sector for businesses to
reach this important milestone.

RAJA Italy has in fact inaugurated a new method for defining
priority themes on which to focus reporting efforts and its
business development processes.

The CSR report was prepared in accordance with the
sustainability reporting standards of the Global Reporting
Initiative (GRI).

In 2023 for 2022, RAJA Italy
published its second CSR
report and reaffirmed its desire to play a leading role in the
ecological transition of packaging at all levels:

» Encourage suppliers to research and create innovative
packaging solutions

v

Propose environmentally friendly solutions
» Inform and advise customers in the choice and correct use of
packaging, promoting economic circulation

v

Focus on digital sales channels
» Limit CO; emissions during deliveries

Support for Associations

NGO Doctors Without Borders & Red Cross

During 2022, the RAJA Group has been at the forefront in supporting
Doctors Without Borders and the Red Cross in dealing with the
humanitarian crisis caused by the war in Ukraine. RAJA Italy, in
cooperation with MONDOFFICE and its team members who have
chosen to participate.
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Sermig Church Association

Voluntarily in the initiative, RAJA Italy has collected €20,000 in
support of the refugees.

In addition, the company has also donated more than 3,500
packaging packages and 2,000 boxes of various sizes to the Sermig
church association for delivery of food and raw materials of various
kinds in Ukraine.

“No Space for Waste” Project

Waste from our activity that could be reused was donated to trade

fair workshops and school workshops for children. Furthermore,

RAJA Italy acted as technical sponsor of the “No Space For Waste”
Mo Space for Waste  project presented at Milan Design Week.

small change, big difference

The exhibition focused on the circular economy features works
created by reusing waste packaging materials, thereby minimizing their environmental impact
and promoting the positive message of reuse.

Creakit

In 2022, the Company made donations of equipment for a total
amount of €42,927.

In this context, RAJA Italy created a partnership in 2022 with
the Piacenza Bussandri stationery by creating Creakit.

CSRINITIATIVES WITHIN THE OTHER SUBSIDIARIES OF RAJA GROUP

All subsidiaries respect and apply the RAJA Group's Corporate Social Responsibility (CSR) Policy
in connection with the 10 principles of the United Nations Global Compact, the Sustainable
Development Goals and participate in charitable actions linked to the RAJA-Daniéle Marcovici
Foundation.
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CSRINITIATIVES AT RAJA SPAIN

Since March 2022, our subsidiary RAJA Spain has been ISO 26000 certified, which highlights its
commitment to Corporate Social Responsibility (CSR). As part of the process that this entity
initiated in 2021, several awareness sessions were organised to inform team members of the
implications of this process.

Team members were made aware on the following 7 themes:

Governance of the Organisation
Work Organisation
Environment

Fair operating practices
Consumer satisfaction
Community Development

vVvvyvyvVvyvyy

Human rights

Support for Associations

Collection for Ukraine

RAJA Spain team members organised a collection of food and
necessities to send to victims of the war in Ukraine.

Research against cancer

Every Friday morning during the months of October and November, solidarity breakfasts were
organised by RAJA Spain team members to raise funds to finance cancer research..
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Pink Tide

During the month of October, several RAJA Spain team members participated in a race, all of the
profits from which were donated to the fight against breast cancer.
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Donations in Kinds

RAJA Spain donated packaging materials to several non-profit associations as well as health

centres:

>

Open Arms is a humanitarian, non-governmental and non-profit organization
whose main mission is to protect the lives of the most vulnerable in emergency
situations. This NGO was born from a first aid and maritime rescue company
with more than 20 years of experience on the coasts of Spanish territory.

SJD Solidaridad, an entity founded more than 500
years ago, which has 405 centres in 52 countries to
serve the most vulnerable people in society. Its non-
profit solidarity action is based on three pillars: social
work, volunteering and international cooperation.
Parc Tauli, Institute of research and innovation
against cancer & minority diseases whose mission is
to study and advance the groups of diseases in which
the Tauli Park Health Corporation is a reference
centre for the diagnosis and treatment of those -this.
Cercle Hispano Belga which aims to keep alive the
spirit of the Belgian community in Catalonia as well as
welcome new members, Belgians, Spanish and other
nationalities, who wish to be part of this group.

Donations in Cash

RAJA Spain donated to
Helia, a non-profit
association, created

feminism, intersectionality and human rights.

to

2008 by volunteers and professionals who support women
who have survived gender-based violence against women,
towards complete healing and empowerment, working in a
network to meet their needs from a perspective of
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Drawing Competition

On International Women's Day on March 8, 2022, a drawing competition was organized within
RAJA Spain. The children of certain team members took part in this competition on the theme
of equality.

CSRINITIATIVES AT RAJA POLAND

Support for Associations

In 2022, RAJA Poland supported around ten associations as well as the RAJA-Daniele Marcovici
Foundation for a total amount of €50,862.
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QUALITY EXCELLENCE OF THE RELATION
SHIP AND SERVICE TO OUR CUSTOMERS

Meeting our Customers’ Expectations

In France, RAJA, BERNARD, CENPAC, JPG and WELCOME OFFICE, as
members of the FEVAD (Federation of e-commerce and distance selling),
undertake to comply with all the rules contained in the FEVAD Professional
Code, also called the "Charter Quality ":

COMMITMENT n° 1 - Clear identification

FEVAD member companies undertake to be easily identifiable to consumers by
providing clear information on their website, their catalogue, etc., thus allowing
complete identification.

COMMITMENT n°2 - Fairness

FEVAD member companies undertake to comply with the obligations to ensure
that customers are appropriately informed about their business activities.
Member companies must uphold principles of fairness and professional diligence
so as to respect consumers' rights and fulfil their duties to consumers

COMMITMENT n° 3 - Providing a secure payment system

FEVAD member companies undertake to set up appropriate systems to secure
payments so as to increase consumer confidence at that important stage of the
ordering process

COMMITMENT n° 4 - Providing accessible customer service

FEVAD member companies undertake to provide a convenient and easily

contactable customer service so as to provide answers to consumers both
upstream and downstream of the order.

COMMITMENT n° 5 - Offering a mediation service

FEVAD member companies undertake to inform consumers of the existence of
one or more competent mediation mechanisms in the event of a consumer
dispute.
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In the UK, as a member of the Direct Marketing Association (DMA), RAJA
UK is committed to complying with all standards of conduct contained in the
DMA code, in addition to any legal requirements under UK law. RAJA UK has
therefore made the following commitments:

COMMITMENT n° 1 - Putting Customers First

We value our customers, understand their needs and offer products and services
that meet their expectations. For this, we are committed to respecting their
privacy, to being honest and fair, to securing data and to acting as a responsible
company.

COMMITMENT n°2 - Respect Privacy

We respect the privacy of our customers and act in accordance with their
expectations. We give customers a clear understanding of what they are getting
in exchange for sharing their data. This includes being open, honest and
transparent about why we collect their data and how we intend to use it. We are
responsive to customer requests and avoid intrusive or excessive marketing,
while recognizing vulnerable customers and marketing to them responsibly.

COMMITMENT n°3 - Honesty & Transparency

We are honest, fair and transparent throughout our activities. This involves
explaining in simple terms what data we collect, why it is useful and the benefits
to the customer. We are committed to be a good steward of this data as long as
it is under our control.

COMMITMENT n°4 - Vigilance in Data Processing

We treat the personal data of our customers with the utmost care and respect.
Customers know why we collect data and what it is used for and that it is accurate,
up-to-date and not kept longer than necessary. Data is always kept safe.

COMMITMENT n°5 - Act as a responsible company

We act responsibly at all times and honour our accountability to our customers.
We ensure we have the resources and systems in place to carry out the agreed
contract with the customer and take responsibility for the entire customer

experience. We take responsibility for our commitments and fix things when they
g0 wrong.
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Quality of the Customer Relationship

A MULTI-CHANNEL APPROACH FOR BETTER CUSTOMER
SATISFACTION

The business of the RAJA Group subsidiaries is exercised through four complementary sales
channels which guarantee the customer constant proximity, increased responsiveness and the
most fluid experience possible: catalogues, websites, field and sedentary sales forces.

A customer-focused culture of service has been in the RAJA Group's DNA since the company's
creation, and customer satisfaction is the foremost goal of all our team members. Our close and
human commercial relationship with our customers is what builds their loyalty and sets us apart
from our competitors. Each of the Group's companies has its own integrated customer relations
centre with customer service agents standing by to assist our clients. A team of 300 field and office-
based sales representatives is available to provide support and advice to our customers, helping
them find solutions that improve their operational efficiency and reduce their costs while limiting
their environmental impact.

We have undertaken several commitments in this context that offer the promise of quality service
to all our customers whatever their size, consumption levels, or geographical location.

Rapid delivery within 24/72 hours is a commitment followed by all Group entities, regardless of
the country.

Free delivery on purchases over €200 / €250
250 000 products available in stock
The assurance of quality products

vvyvyy

The guarantee of stable prices over a period of 6
months

v

Quantitative degressive discounts

v

“Satisfied or refunded” guarantees

Our commitments and customer culture are disseminated by our marketing and sales teams in
direct contact with our customers and via all our sales media. With our catalogues and websites,
we distribute precise, rich and detailed product information to facilitate customer choice. They
allow us to communicate our commitments and our ability to provide a unique quality service in
our market. We have chosen to produce all our media by our internal teams, and we have an
integrated photo studio which guarantees us control over the quality of our visuals.

Paper Materials

To provide complete product information, we use paper in different forms. The general catalogue
presents the completeness of the offer with detailed product information and numerous visual
products in use for better understanding. Specialised catalogues allow customers to discover
product worlds that complement packaging and help them group their purchases together (one
stop shop).
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A Unique Web Experience

The quality of our websites, in terms of presentation of the product
offering and its functionalities, allows our Internet customer to have a
seamless experience. We have developed many features over time:

» Algolia search engine
Online quote
Product comparison
Stocks in real time
Order tracking

Voice search

Etc.

vVvvyyVvyyVvyy

To support its customers, the RAJA Group has developed blogs with expert content on the
Environment, Safety, Eco-responsibility, good practices, etc. In 2022 more than 100,000 customers
visited the RAJA blog available in 16 languages.
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OUR CUSTOMERS GIVE US THEIR OPINIONS

To improve the quality of service to their customers, RAJA Group subsidiaries use platforms on

which customers can leave a review. The platforms used depending on the country are:

Rating | Rating

Rating Rating

Group’s Entities | Plateform Group’s Entities
P 2021 2022 P 2021 2022
RAJA
France 4,5/5 4,6/5 RAJA Norway NC 4,5/5
BERNARD 3,9/5 4,1/5 4,7/5 4,8/5
RAJA Poland
CENPAC 4,5/5 4,5/5 NC 5/5
RAJA
JPG 4,3/5 4,3/5 Portugal 4,4/5 4,3/5
WELCOME
OFFICE 4,4/5 NC RAJA Sweden 4.3/5 4,5/5
RAJA
RAJA Switzerland 48/5 47/5
4,5/5 4,4/5
Germany RAJA
Slovakia 48/5 4,8/5
.. RAJA Czech
UDO BAR 466/5 4,49/5 Republic 4,8/5 4,7/5
RAJA United
4,4/5 4,4/5 Kingdom 40/5 4,4/5
VIKING
4,66/5 NC MORPLAN NC 4,4/5
RAJA
Austria 4,6/5 4,8/5 4,0/5 4,1/5
VIKING
4,5/5 4,5/5 4,30/5 NC
VIKING
4,68/5 NC RAJA Spain 4,5/5 4,7/5
RAJA
Belgium 4,4/5 4,6/5 KALAMAZOO 4,6/5 4,5/5
BERNARD NC 4,2/5 RAJA NC NC
Hungary
RAJA The
Netherlands 43/5 44/5 RAJA Italy 4,7/5 4,7/5
3,9/5 3,9/5 MONDOFFICE 4,4/5 4,4/5
VIKING
RAJA
4,13/5 Denmark 4,4/5 4,6/5
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CUSTOMERS RELATIONS CENTRES AND SALES DEPARTMENTS

The commercial organisation of the Customer Relations Centre and the Key Accounts Sales
Department provides for the qualitative management of each customer:

Welcome
Advice on products and services

>
>
» Order entry and specific order management from Key Account customers
» Dedicated sales representatives on the phone and in the field

>

Claims management.

Since 2020, a sales department attached to the Department of International Development at Group
level has been created to meet the demands of our International Key Account customers.

The priority of the RAJA Group’s subsidiaries is to be close to the customer, attentive to his needs
to guarantee him a quality of the customer relationship. Thus, the quality of the customer
relationship is a monitored objective, listening to customer calls is carried out regularly and the calls
are evaluated to detect any training needs for advisers on the speech or products, and to fully
understand customer expectations.

A follow-up of the level of customer satisfaction, called "customer listening", is carried out through
the follow-up of complaint files, analyses of the surveys carried out, the group satisfaction
barometer, and customer reviews (Ekomi, Trustpilot, social networks, etc.). Corrective actions can
be implemented following these analyses.

PRICES & AWARDS

In 2022, the subsidiaries of the RAJA Group obtained several awards in the field of customer
relations and e-commerce.

Customer Service of the Year Award C,enl?ﬂg

On November 17,2022, in Paris, the “Elected Customer Service of the Year” award in the “business
supplies and equipment” category was awarded to 2 subsidiaries of the RAJA Group.

With the overall score of 16.77 out of 20, higher than the average of the
winners (16.29). Telephone reception (17.6), Internet navigation (17.2),
social networks (18.2) and chat (19) were particularly well rated, RAJA
France obtained 1st place, a distinction already obtained twice, in 2015
and 2017. CENPAC obtained the 2nd place.

Organised by Viséo Customer Insights since 2007, the Customer Service

of the Year Election aims to measure and rank the quality of customer services of French
companies. The 2023 awards list is based on mystery surveys lasting approximately eight weeks,
carried out from May 9 to July 2, 2022. Telephone calls, emails, chats, browsing the websites and
social networks of candidate companies, the Michelin guide for the service customer has not
neglected any means of appreciation.

66



BeCommerce Sustainability Award

On October 20, 2022, the BeCommerce Awards were presented, according to
annual custom. BeCommerce, the Belgian e-commerce federation, rewards
the best online stores in different categories. In the “sustainability” category,
RAJA Benelux won the most coveted trophy.

The BeCommerce Awards were awarded based on a
complete application, an interview between the candidates and a professional
jury, and votes from the public. During this seventeenth edition, it also became
clear that sustainability plays a major role in the success of an online store.
Companies that innovate in this regard and have a clear focus on sustainability
have won awards.

For the important “Sustainability” category, this year's award went to RAJA Benelux: “As a
European specialist in the distribution of packaging, office supplies and warehouse equipment,
RAJA excels in its innovative solutions and eco-friendly alternatives for doing business
sustainably”. RAJA Benelux convinced the jury with its dossier and its high number of public votes.

Netcomm Award

The price for excellence and innovation in e-commerce in Italy was awarded in September 2022 to
MONDOFFICE, the subsidiary of the RAJA Group specialising in office supplies and furniture.

The award created by Netcomm promotes and rewards the most
innovative projects in the field of e-commerce at the national level.
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CMMC Awards

In October 2022, MONDOFFICE was rewarded during the CMMC
Awards ceremony (prices awarded by the club of the same name which
represents ltalian companies with integrated call centres) with two
awards.

The “Youth Project” award which rewards companies that know how to

give space to young people (and young women) and promote their

professional growth and the “Digital Customer Service” award which

rewards the commitment of our Italian subsidiary to being an
increasingly omnichannel company which has seen us add innovative features for customer
support.

Deutscher B2B Award

For the second consecutive year, the German Society for Consumer
Research (DtGV) has recognised RAJA Germany as the most customer-
friendly company in the packaging materials sector. RAJA Germany
achieves the highest possible customer satisfaction through its extensive
range of services at the highest level: a wide product range, constant
product availability, a user-friendly e-commerce site and sound advice
from experts.

Chip Leading Shops Award

Our subsidiary VIKING in Germany obtained the Chip Leading Shops Award
which rewards the level of trust and quality of e-commerce (compliance with
mandatory legal requirements, but also and above all the practical advantages for
buyers).

Top Shop & Trend Shop Awards

VIKING also received 2 awards from Computer Bild and Statista magazine,
which voted for the best e-commerce sites in Germany.

The German VIKING website was awarded for its clarity, user-friendliness
and level of security.

“Forbes Diamonds” Ranking

Forbes Diamonds is an annual ranking of companies that
have most effectively increased their value over the past
three years. This confirmation of the strength, the ability
to create value and the quality of the brand and the
company is particularly important. Our subsidiary RAJA
Poland was one of the winners of this prestigious ranking.
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« Industria Felix » Award

RAJA ltaly received the “Industria Felix” award, promoted by Cerved Group
Spa, which examined no less than 800,000 Italian companies, rewarding only
160 of them for their financial performance, rewarding their solidity and high
organisational performance.

Quality of Service

The RAJA Group has always made quality of service and customer satisfaction a priority; the ISO
9001 certification of most of its subsidiaries has confirmed this practice. Guaranteeing customer
satisfaction is the first pillar of our Quality Policy. The values that RAJA team members defend
daily are as follows:

Quality of the customer relationship
Product quality

Process efficiency and performance
Employee competence

Compliance with regulations

vvvyvVvyVvyy

Investment in performance and competitiveness.

Quality of service is monitored via service level indicators as follows:

» Monthly, at Customer Satisfaction Board meetings, bringing together the directors and Quality
liaisons for the primary divisions to monitor service quality level indicators, organised by
Customer Quality.

» Monthly, at meetings of the Management Committee.

» Annually, during Management Review in the presence of the Management Committee,
addressing the annual report, the action plan and the objectives for the coming year.

» Biannually at meetings of the Group Management Committee in the presence of all subsidiary
Managing Directors, Group Directors and members of the Executive Committee.

Process performance is monitored annually in the integrated QSE Management System, during
process reviews, with an assessment of the past year and planning of objectives for the coming
year. Like any ISO 9001 management system, the Quality system of RAJA subsidiaries is based on
continuous improvement. The analysis of statistics makes it possible to identify proven or potential
malfunctions, and to implement the necessary curative, corrective and preventive actions. Action
plans are managed with all the RAJA Group’s businesses.
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Promotion of Sustainable Consumption

SUPPORT FOR OUR CUSTOMERS

Because preserving the planet must be our priority for all, RAJA is the eco-friendly partner at the
service of its customers and encourages them to make their company more respectful of the
environment so that they can engage in an active and sustainable reduction of their impact on the
environment.

Promotion of Best Practices within RAJA
"Packaging" Entities

Infographics

Packaging is essential to protect, transport, ship or correctly present all the products we consume.
It is by promoting a circular economic model, avoiding overpackaging and using more eco-
responsible packaging that we can reduce waste.

The RAJA "Packaging”" subsidiaries (France, Germany, Austria, Belgium, Netherlands,
Denmark, Spain, Italy, Norway, Poland, Portugal, Sweden, Switzerland, Slovakia, Czech
Republic & United Kingdom) offer their customers alternatives more ecological and adapted to
their needs and support them in promoting good packaging practices. The websites of these
subsidiaries are all modelled on the same matrix and have a section "Our eco-responsible approach”
in which the subsidiaries offer their customers the opportunity to download infographics on the
following topics:

> 5-Rs of Packaging (Reduce, Reuse, Replace, Renew, Recycle)
> Waste (Management, Selective Sorting & Recycling)
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Blogs RAJA

On each of the merchant sites of its parent company and its
subsidiaries, RAJA provides its customers with articles, to support
them in choosing eco-friendly solutions as part of their activities.

Eco-responsibility has become a major concern, both for consumers and for businesses themselves.
Driven both by legislation in this area and by an ecological emergency that continues to grow,
everyone must find eco-responsible practices to apply on a daily basis.
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Animation of Webinars & Participation in Conferences

During 2022, several Webinars were organised and put online on the resource centres of the
websites to raise awareness and inform our customers and prospects about eco-responsibility, the
evolution of the regulatory context and good practices to adopt to reduce the impact of their
activities on the Environment. The subsidiaries of the RAJA Group also participate in conferences
on eco-responsibility during trade fairs.

M . lly friendl kagi luti

The growing sensitivity of consumers and
industries to environmental concerns is
accelerating the growth of the eco-friendly
packaging market.

Continuing what was done in 2021, 3 trends are
emerging on new consumer expectations
around eco-friendly packaging in 2022:

» A return to nature with packaging made from
bio sourced materials that are safe for humans and nature.
» Mono-material packaging, much easier to recycle, without compromising product protection.
» Easy-to-use products (ease of opening the packaging and careful opening for reuse of the
packaging).

RAJA positions itself as an actor of the ecological transition by working with stakeholders
committed to the environment and promotes good practices to reduce the impact of its products
on the environment focused on the 5Rs of packaging:

» Reduce packaging and optimize the weight-volume of shipments.
(73% of consumers are sensitive to products ordered online being delivered in suitable packaging,
i.e.,, packaging that is not too large compared to the product they purchased - Toluna study 2020)

» Reuse packaging as much as possible
(85% of e-shoppers favour the reuse of packaging to return a package - Source FEVAD)

» Replace certain materials with more eco-friendly alternatives
(48% of consumers say they would avoid brands or retailers that did not seek to reduce the use of
non-recyclable plastic packaging - Toluna 2020 study)

» Renew by choosing materials based on renewable raw materials
(44% of consumers would be willing to spend more for a product if it is packaged with sustainable
materials - Toluna Study 2020)

» Recycle by giving packaging a second life
(86% of respondents recognize the Mébius loop (indicating that packaging is

recyclable), making it the most recognized logo in Europe. It is also considered the
most important mark by consumers - Toluna study 2020)
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The 5Rs of packaging, axes of our Eco-Friendly Strategy, were also discussed during 2 other
webinars:

Eood Packaging

The end of all single-use plastics by 2040
requires distributors to find alternative
solutions by offering our customers products
that comply with current legislation.

RAJA allows its customers to take advantage of
these regulatory constraints by offering a wide

range of eco-friendly products made from bio
sourced materials.

This support for our customers aims to enhance their image and improve the customer experience
and highlight their products. This approach allows our customers to:

Create a visual identity

Communicate on their brand

Convey their responsible commitment
Create the event

Be the bearer of new consumer trends
Stand out

vvvyyVvyyvwyy

Guides & White Books

Whether on their merchant site or on their blog, the RAJA “Packaging” subsidiaries provide
their customers with guides and white papers on the theme “Eco-Responsibility & Environment”
to support them in their approach.
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Compliance with the AGEC Law /,\

The Anti-Waste Law for a Circular Economy (AGEC)

intends to accelerate the change in production and LQI ANTI GASP"—LAGE
consumption models to limit waste and preserve natural U“Eeconomle C”"CU alre

resources, biodiversity and the climate. \V-

Better Inform Consumers

The ecological transformation of our economic and social model requires a change in consumer
behaviour and this change is based on better information. Such information makes companies more
accountable for the environmental quality and sustainability of their products and services. It is this
virtuous circle of information transparency which is reinforced in the law.

The Triman logo was made mandatory on January 1, 2022, it is indicated on the product, its
packaging, or on the documents provided with the product and will be accompanied by information
on the gesture specific to each type of sorting product.

The Triman logo does not mean that the waste necessarily goes into the recycling bin. This logo
means that the waste is subject to a sorting rule (return in store for electrical and electronic
equipment, specific terminals for batteries, yellow bin for packaging, etc.).

Thus, at RAJA, a new printing charter for packaging to better highlight their eco-responsible
characteristics and information sorting instructions has been put in place.

The new baseline “Made for a better planet” highlights eco-responsible values and promotes
RAJA’s eco-responsible purchasing policy: purchase of FSC products, % of recycled materials
included in the product, recyclability and sourcing in Europe.

To communicate with its customers about the sorting and recycling instructions applicable to their
place of residence or within their company, RAJA has created a QR Code expressed in several
languages, throughout Europe.
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Promotion of Best Practices Within Other Group Entities

Today companies want to adopt a responsible attitude, reduce their cenpac
d'emballage

level of packaging waste, and get closer to a more circular economy. solutions

They want packaging that meets expectations and features in terms of quality, protection and
image. It is in this context that CENPAC supports its customers so that the choice of products can
attest to their sustainable commitment.

Like the RAJA “Packaging” companies, CENPAC
adheres to the concept of the 5Rs of packaging:

Reduce
Reuse
Recycle
Renew
Replace

vvVvyyvwyy

and accompanies its customers to help them innovate
by adopting new packaging strategies to reduce
environmental impact.

Packaging is an essential and involving elements for all

businesses. Its role is much broader than that of product protection. It helps to strengthen the
identity and image of a brand

CENPAC raises awareness among its
customers of the importance of
innovating to respond to all their
environmental and eco-responsibility
concerns which are increasingly present
both for the issuing company and for
end consumers.

The anti-waste law for a circular
economy aims at the development of
reused packaging, the reduction and
recycling of single-use plastic packaging
as well as better consumer information.
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If providing answers to climate challenges is everyone's responsibility, it is

all the truer for a professional - what is more - specialist in cleaning and

hygiene products. This is why our subsidiary BERNARD places respect for the environment and
sustainable and responsible development at the heart of its concerns. To do this, BERNARD
promotes and develops product ranges that are part of this approach.

The ecological labels of BERNARD products are powerful allies that guarantee the many aspects
of responsible consumption. From the reduction of environmental impacts related to components
or their packaging, through the consideration of life cycles, these labels guarantee you to consume

green.

On its blog, BERNARD communicates best practices to its customers.
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On its website, our subsidiary JPG offers its customers the opportunity to
connect to the knowledge centre to provide them with advice on sustainable PG

consumption both for the layout of their workspaces and for good practices in
the office to remain respectful of the environment. Environment facilities only
for smart consumption at the office.

Also present on the JPG site, a store dedicated to eco-responsible products (presence of an eco
label and/or a composition partly made from recycled materials).
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On its web site, our subsidiary KALAMAZOO offers its customers the
possibility of connecting to a portal on which several guides have been

posted online to support them in their eco-responsible approach. Advice and tips are provided by

experts.

Tips for Sustainable Consumption and Responsible Recycling

Good Environmental Practices Guide

KALAMAZOO also provides its customers with a Guide to
Good Environmental Practices which are both useful, simple to
implement and low cost.

These good practices consist of:

>
>

A\ A 4

Reducing the consumption of energy resources

Reducing the generation of waste and facilitate their reuse
Minimising the environmental effect of atmospheric
Improving the company’s competitiveness

Improving the company’s image among customers and
employees

reducing the amount of waste,

The benefits of responsible recycling are countless:
avoiding the
deterioration of the planet due to overproduction,
helping to reduce global consumption of electricity, raw
materials and natural resources such as water, oil or oil.

The objective result is to preserve natural resources,
reduce pollution and save energy.

On its website, our subsidiary MONDOFFICE offers its customers the opportunity to connect to
the knowledge centre to provide them with advice on sustainable consumption.

Il materiale ho.re.ca eco-friendly firmato
Mondoffice

Hotellerie, Ristorazione, Catering ed eventi: il materiale
he.re.ca. eco-friendly firmato Mondoffice ti accompagna in
tutti questi settori nel segno della sostenibilita ambientale.
Scopri i prodotti menouse e i migliori articoli compostabili
per la tua attivitd commerciale. Difendi anche tu I'ecosistema
e proteggi le generazioni future. L'ecosostenibilita firmata
Mondoffice Da oltre 30 anni siama leader nella fornitura di
prodotti e servizi per gli ambienti di lavoro. Ma c'é molto
altro. La nostra etica & orientata alla sostenibilitd ambientale.
Le nostre proposte commerciali riflettone scelte ispirate alla

transizione ecologica, con prodotti tecnologici ricondizionati.

Ad esempio, cancellena realizzata mediante i processi della...

Leggi tutto
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Protection of our Customers' Health & Safety

SAFETY OF PRODUCTS INTENDED FOR SALE

Compliance with Standards, Directives and Regulations

The Health and Safety of our customers is an important concern, it is in this context that all
suppliers of products intended for sale distributed by RAJA Group’s subsidiaries of the are obliged
as part of their reference to sign the Responsible Purchasing and Sustainable Development Charter.

The Supplier Code of Conduct annexed to this charter mentions the standards, directives and
regulations that suppliers must respect to guarantee the conformity of their products.

Technical Sheets

All products, subject to CLP regulations on classification,
labelling and packaging for the purpose of ensuring a high
level of protection of human health and the environment as
well as the free circulation of substances, mixes and articles,
carry the regulatory pictograms.

Technical sheets mention:

The designation of the product

The properties

The composition

Precautions of use & manipulation
Storage conditions

Compliance with the regulation in force
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Descriptions of first aid where appropriate

can be downloaded from the websites of the
various entities of the RAJA Group.

These technical data sheets have only an
informative value, the Safety Data Sheet (SDS)
and the label remain the regulatory reference
documents.
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Safety Data Sheets

Safety Data Sheets (SDS) containing data relating to the properties of a chemical substance
concerning risks and dangers, are made available to customers upon simple request from the sales
or product quality teams. Some of our subsidiaries offer them in a downloadable version directly
from their website.

REACH Compliance Certificate

REACH is a European regulation (regulation n®1907/2006) which
came into force in 2007 to secure the manufacture and use of
chemical substances in European industry. This involves
identifying, assessing and controlling chemical substances
manufactured, imported and placed on the European market.

REACH certificates relating to the manufacture or use of
chemical substances are available to customers on request
from the sales or product quality teams.

Some of our subsidiaries offer them in a downloadable version
directly from their website.

EMERGENCY RESPONSE

Product Recall Procedure

Each entity of the RAJA Group has its own "Product Information / Recall" procedure which
describes the steps to follow when detecting a problem with a product sold that has a potential
impact on the health or safety of people, to inform customers. having ordered the product
concerned and/or proceed with a product recall.

This procedure also applies when detecting a problem calling into question the quality of a product
sold.

Whether the information provided by the supplier, from a customer review, from a random control
by competent authorities (DGCCRF) or from an internal detection, the references concerned are
identified and the nature of the failure and/or the potential impact is analysed. During the initial
analysis the information regarding the state of the stocks, the estimate of the number of orders
and customers concerned as well as the place of sale of the product are collected.

In the case where the issue is due to the quality of the product or the impact on the health and
safety of users or persons in contact with the product is avoided, communication with customers
is carried out by a written mail or by mail or by telephone and a product reminder is organised.

Stocks of the product in question are systematically blocked from sale and are either returned to
the supplier or confiscated. The product in question is removed from all sales platforms (catalogue,
website).
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SOCIAL AND HUMAN RIGHTS

Group Human Resources Policy

We have identified human capital as a strong issue in our mapping of CSR issues. Indeed, to support
our growth and to remain a leading player in our sector with a differentiating quality of service, we
must constantly evolve our strategy and anticipate the evolution of our businesses, our methods
and our tools.

Our Human Resources policy was focused on supporting the attractiveness of new external skills,
on the adaptation and development of our internal skills, and on employee retention and until then
was structured around commitments to integration, skills management, promotion, internal
mobility and annual performance evaluation.

In 2022, a Group Human Resources policy was formalised and applies to all RAJA Group entities,
it is based on 8 fundamental themes:

Share, communicate the ambition, goals and founding values of the Group
Promote the RAJA employer brand

Strengthen the organisation

Improve processes and tools

Develop talents (training, mobility, promotion & equal opportunities)
Strengthen HR capabilities

Promote CSR culture and sustainable development goals
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Promote Well-Being & Safety in the workplace
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Team Members’ Health & Safety

OCCUPATIONAL HEALTH & SAFETY MANAGEMENT
Health & Safety Awareness

Safety Welcome Booklet & E-Learning Sessions

In most of the Group's subsidiaries, new team
members are given a Safety welcome booklet in
which they find information relating to:

» Emergency Response Plan

> Risk prevention

» Internal &external H&S trainings

» Rules specifically applicable in the warehouse

At RAJA France, temporary staff receive a
lighter version of this welcome booklet in the
form of a leaflet which sets out the main rules to
follow to move around the site and perform their
tasks in complete safety.

Within VIKING entities and RAJA United
Kingdom, e-learning sessions are provided to all
new team members as training in safety and
learning the safety rules applicable on the sites.

Integration Day

In RAJA France, this project could not be initiated in 2021
given the health crisis, it was postponed to 2022.

During this integration day, new team members are
introduced to health & safety rules, followed by a tour of the
distribution centre.

Poster Campaign & Instructions

To raise awareness among Group team members on Health & Safety at Work themes, poster
campaigns are carried out. In addition, instructions are also displayed to remind you of good
practices.
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Occupational Health & Safety Training

All RAJA Group entities provide training in Health & Safety at Work. These training courses are
carried out in different ways, but all aim to preserve the Health and Safety of the Group's team
members.

Health & Safety Training at the Workstation

In addition to providing the QHSE welcome booklet to new arrivals, Health & Safety training is
provided to all new team members working in the logistics warehouse. This training at the
workplace is provided by the Manager and by the HSE representative for all matters relating to the
Safety rules applicable in the Warehouse.

Workstation Instruction Sheets

The aim of these sheets is to remind you of the instructions and good practices so that employees
can perform their tasks in complete safety and preserve their health by adopting the right gestures
and good postures.

Safety Updates during Team Briefings

Team members' health and safety is a daily priority. During team briefings a point on safety is
systematically addressed to remind everyone of the importance of complying with the guidelines
applicable to the site.

“Muscular Awakening” Training

In some subsidiaries, “Muscle Awakening” training sessions are given daily for 5 minutes. 20
referents were trained by a practitioner specialising in risk prevention.

Awakening your muscles before starting to work reduces the risk of musculoskeletal disorders.

Job-Related Safety Training

CACES
The Training Department of the Human Resources Department oversees safe operation certificate
(CACES) training, including both basic & refresher courses for the various forklift operators.

ELECTRICAL CERTIFICATIONS

All the team members in charge of the maintenance of the sites and the technical installations hold
electrical accreditation, the level of which varies according to the responsibilities of the people
concerned.

PREVENTION OF RISKS RELATED TO PHYSICAL ACTIVITY

Several Logistics team members performing manual handling, carrying loads, or performing
repetitive movements have received training in the Prevention of Risks Related to Physical Activity
(PRAP). This training is a real added value that allows the employees concerned to be actors in the
improvement of working conditions to reduce the risk of accidents at work or occupational
diseases.
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Safety Training Provided Internally

Within the parent company, RAJA France, several safety-related training courses are provided
internally:

Emergency Response Plan

First Aiders

Extinguishers' Handling (theory)

Line leaders & Line controllers

Personal Protective Equipment

Ergonomics at work

Occupational risk assessment

Hazardous & Chemical Products Management
Road Risk & Eco-Driving
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In certain subsidiaries of the RAJA Group, this safety training is provided by approved
organisations.

OCCUPATIONAL RISK ASSESSMENT

Occupational Risk Assessment Training

Internal prevention stakeholders have been trained in the risk assessment methodology and are
involved in its implementation.

Involvement of Team Members in Occupational Risk Assessment

For this risk assessment to be as efficient and representative as possible, working groups aimed at
involving team members have been set up to allow a participatory approach and for each person to
feel concerned and to be able to contribute to improving conditions. work if applicable.
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Steps of the Occupational Risk Assessment

Assessed Risks

The risks that are considered for the preparation of the occupational risk assessment document are

as follows:
» Organisation of Prevention » Risks related to working alone
» Organisation of work » Risk related to work on screen
» Risk of falling from height » Risks related to biological agents
» Risk of tripping > Risks related to lighting
> Risk related to the Internal Traffic of » Riskrelated to noise
Vehicles » Risks related to the thermal
> Risk related to co-activity environment
» Risk related to manual handling » Risksrelated to electromagnetic fields
» Risk related to mechanical handling » Risk related to falling objects
» Risk related to air quality » Risks related to work equipment
» Asbestos risk » Risk related to hazardous & chemical
» Risks related to electricity products
» Risk of fire / explosion » Road Risk
» Risk related to lack of hygiene » Psycho-social Risks (PSR)
» Risk related to home office
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Preventive Measures to Reduce / Eliminate Risks

Personal Protective Equipment

All team members are equipped with personal protective equipment (safety shoes, hearing
protection for positions with an exposure limit value greater than the 80 dB threshold, gloves,
glasses, etc.) and clothing that allow them to perform their tasks safely.

Safety Instructions

Safety instructions relating to the management of emergency situations (accident, fire, evacuation,
containment, etc.) are displayed in all premises and instructions have been drafted and displayed
near machines and operating equipment (wrapping machines, platform doors, etc.).

Safety Tips

Safety tips aimed at making team members aware of the risks, the preventive measures in place
and the best practices to follow to preserve their health and safety in the workplace have begun to
be drafted and will be deployed in 2022. following the annual review of the Occupational Risk
Assessment Document.

Prevention Measures for Musculoskeletal Disorders (MSDs)

Continuing what was done in 2021, several actions were carried out in 2022 to prevent
Musculoskeletal Disorders (MSD):

IN LOGISTICS

» Installation of height-adjustable and ergonomic tables for order picking

» Installation of a conveyor at the order picking line

» Provision of a mobile conveyor for unloading trucks

» Deployment of exoskeletons to assist the operator in handling oversized products

» Implementation of lighter and more manoeuvrable picking trolleys for picking parcels

» PRAP training followed by employees performing manual handling, carrying loads and repetitive
movements

v

Muscle awakening every morning before starting work

v

Reorganisation of automated preparation lines to avoid carrying heavy loads
» Gestures & Postures training followed by team members performing manual handling, carrying
loads and repetitive gestures

IN OFFICES

» Supply of ergonomic chairs and height-adjustable desks

» Supply of ergonomics equipment for workstation (mouse, mouse pads with gel wrist supports,
monitor risers, etc.)

» 5-minutes warm-up before starting work (20 referents were trained in the implementation of
muscle awakening by a state-certified osteopath practitioner specialising in the prevention of
risks related to physical activity

» Installation of anti-glare films on the windows located to the south
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Prevention of Psycho-Social Risks (PSR)

The organisation of work in the various departments has been put in place to prevent Psycho-Social
Risks (RPS). In this difficult health context, our Group has not suffered from the resulting economic
crisis and has implemented actions so that team members can carry out their tasks serenely:

» Several company agreements signed with representatives were renewed

» The Mandatory Annual Negotiation (NAO) was held with the Union Representatives in French
subsidiaries only

» Additional resources have been allocated to the various departments to compensate for the
increased activity

» A Social Worker is present on site at regular intervals (1/2 day per week)

» Home office has become more democratic

Periodic Regulatory Inspections

The periodic regulatory checks of the installations, equipment and site, mentioned below, are part
of the means of prevention which guarantee compliance but also the proper functioning of all the
material or technical resources necessary for the safe accomplishment of tasks of team members
of the RAJA Group:

Doors & Gates
Water networks

Electrical installation
Infrared thermography
Lifting devices & accessories Air pollutants
Lifts

Pressure equipment

Noise pollution
Lighting
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Fire protection & prevention
equipment

Electromagnetic fields
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Asbestos

Occupational Risk Assessment Document

The professional risks assessment is subject to an annual review in all the subsidiaries of the RAJA
Group, regardless of the methodology used. The risk assessment of the different work units is then
compiled into an Occupational Risk Assessment Document available for free consultation so that
all team members can read it.

Within the parent company RAJA France, an action plan was deployed following the update of the
Single Document. In 2023, an Annual Program for the Prevention of Professional Risks and
Improvement of Working Conditions (PAPRIPACT) will be presented to Staff Representative
Bodies.
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OCCUPATIONAL HEALTH

Occupational Health Service

Except for the RAJA France parent company, which, due to the number of team members, has a
nurse present on the site from Monday to Friday from 9:00 a.m. to 5:00 p.m. and an occupational
doctor available on request and is present V2 day per month, all the other subsidiaries are attached
to occupational medicine centres.

The missions of the Occupational Health Service are as follows:

Nurse

» Conduct occupational health actions, with the aim of preserving the physical and mental health
of workers throughout their professional career

» Advise management, team members and their representatives on the provisions and measures
necessary to avoid or reduce occupational risks, improve working conditions, prevent the
consumption of alcohol and drugs in the workplace, to prevent sexual or moral harassment, to
prevent or reduce hardship at work and professional disintegration and to contribute to the
retention of workers in employment.

» Ensure the monitoring of the state of health of workers according to the risks concerning their
health at work and their safety but also those of third parties, hardship at work and their age.

As part of the risk assessment process and in updating the Occupational Risk Assessment
Document (DUER), the nurse is involved alongside the members of the Health, Safety & Working
Conditions Commission (CSSCT).

Occupational Physician

The role of the occupational physician is to prevent any impairment of workers' health because of
their work, by monitoring the conditions of hygiene at work, the risks of contagion, and the
workers' state of health. The occupational physician is an adviser to the employer, team members,
staff representatives and social services, on:

» Improve living and working conditions at the company
» Adjust jobs, working techniques and the pace of work for better physical and mental health, with
a view to promoting employee retention in particular

v

Protect team members workers against all hazards, and against the risk of occupational
accidents or exposure to dangerous chemical agents

General hygiene at the company and in catering services

Health prevention and education at the company in connection with occupational activity
New construction and Improvement of our layouts

Changes made to our workplace and our equipment

The establishment or modification of night shift scheduling
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Support in case of any major reorganisation at the company

He also advises the employer, by participating in the risk assessment within the framework of the
development of the company file and within the framework of his action on the working
environment, which he leads with the other members of the multidisciplinary team, which he leads
and coordinates.
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First Aiders

In all RAJA Group’s entities, First Aiders oversee managing injured people or people having
discomfort. They provide first aid by following the instructions provided during their training and
contact the External Emergency Services if necessary.

If it is a minor accident, they fill out the infirmary notebook. In the event of an accident at work,
they inform the Human Resources Department.

The list of First Aid is displayed on the panels provided for this purpose.

Mandatory Health Checks

Throughout their career in the company, team members are subject to several medical
examinations aimed at validating their ability to perform their duties in the company or detecting
possible dangers to their health. at the workplace.

In the Group's French subsidiaries, by means of posters, team members are informed of the
various recurring medical check-ups that they will have to follow during their career:

Type of Visits Main Initiative Frequency

Mandatory Medical Visits

Information & Prevention Visit (VIP) 3 months maximum from the
e For all team members The Employer hiring's date

Recovery visit

o After maternity leave
e After an occupational disease Within 8 days from the date of
The Employer '
e After a stoppage of at least 60 days due to work's recovery
an accident at work, illness or non-
professional accident

Simple Individual Tracking (SIS)

e For all team members

5 years maximum after the last

The Employer visit

A medical visit is carried out by

Reinforced Individual Monitoring (SIR) the occupational physician

e For team members assigned to a position before hiring and is repeated at
subject to a specific aptitude test The Employer least every 4 years. An
(operating certain work equipment, intermediate visit is carried out
electrical clearances, etc.) by a healthcare professional no

later than 2 years after

Other Medical Visits

Occasional Visits

The Employer / the team According to the availability of

e For all team members member/the.attending the Occupational Physician
physician
Pre-recovery visits )
e For team members who have been off work The team member / the 3 months maximum from the
for more than 3 months attending physician date of recovery

Complementary Visits

e For all team members

In the other Group subsidiaries, the laws specific to each country that are applied.
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Complementary Health Insurance

In the French subsidiaries, membership of the complementary health mutual allows all team
members to complete their reimbursements of health costs in addition to the part reimbursed by
Social Security. Unlike individual complementary schemes, company complementary health
insurance are collective schemes that protect all employees and managers of the company by
offering guarantees adapted to the specificities of the company and/or the sector of activity.

In the other Group subsidiaries in Europe, this approach is also
implemented in accordance with the legislation in force in each
of the countries.

This is particularly the case within RAJA Spain which has set
up a private mutual insurance company for employees and
members of their families.

Flu Vaccination

Flu vaccination is offered and paid for by the employer in most RAJA Group subsidiaries. This
approach aims primarily to preserve the health of employees and contributes to the sustainability
of the activity by reducing the number of work stoppages during the epidemic period.

ACCIDENTOLOGY

Accidentology Monitoring

Accidentology is monitored by the Human Resources Department in each of the RAJA Group
subsidiaries. The methodology for the calculations varies according to the country according to
the regulations in force.

In general, minor accidents are recorded in the notebook provided for this purpose, commuting
accidents are not taken into consideration in all European countries. Regarding accidents at work,
they are systematically declared to local social security funds or equivalent.

Investigations are carried out internally to analyse the causes and implement preventive and/or
corrective actions to prevent accidents and near-misses from happening again and are shared
during Safety briefing meetings.

Frequency Rate & Severity Rate

Each year, all the subsidiaries of the RAJA Group calculate the frequency rate and the severity
rate based on monitoring of accidents. The methodology used is as follows:

FR = (number of accidents in first settlement/hours worked) x 1,000,000

SR = (total number of days of incapacity x 1,000) / number of hours worked.
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Working Conditions
NEw TEAM MEMBERS’ ON-BOARDING

Welcome Session

The arrival in a new company, in a new position, is an important period of professional life. Within
the RAJA Group, this translates into the desire to do everything possible to make it a privileged
moment to discover our businesses and our organisation.

On their first day, new employees are given a welcome booklet, a practical guide to human
resources, in which they find information relating to:

» Human resources contacts » Components of their remuneration
» Information about day-to-day life within » Trainings’ opportunities
the company » The different types of leave
» Working conditions > Team members’ benefits (health
> Health & safety insurance, provident insurance, child-

» Quality & the environment care, etc.)

During this welcome session, the new team member also receives:

» A copy of the internal rules of procedure

» A copy of the various agreements concluded with the social partners
» The ethics charter

» The anti-corruption code of conduct

» Their contractual documents

Integration Phase

With a view to limiting the use of subcontracting and outsourcing, the skills necessary for the
development of the RAJA Group are first sought internally, and all job offers are communicated
on the intranet of the various Group companies.

The integration phase, essential for understanding the specificities of our businesses and the
challenges of the workstation, contributes to the loyalty of our team members. We have set up
integration systems adapted to the job category and level of responsibility of each.
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PAID LEAVES & EXCEPTIONAL LEAVES
Paid Leaves, RTT & Leaves linked to Seniority

Paid Leaves & Leaves linked to Seniority

For the French subsidiaries, the acquisition period for CPs is from June 1 of year N-1 to May 31 of
year N. The period for taking main leave (summer leave) is from June 1 June of year N until October
31 of year N. The balance of legal leave must be taken before May 31 of the following year (N+1).
Depending on the number of years of seniority, additional days off are given to eligible team
members, the number of days varies according to the socio-professional category of the team
members.

In the European subsidiaries of the RAJA Group, the number of paid holidays and leave linked to
seniority varies according to the legislation of the country.

RTT

In France, the reduction in working time (RTT) is a system that provides allocation of days or half-
days off for team members whose working time exceeds 35 hours per week. The benefit of RTT
days is set by a company agreement.

Exceptional Leaves

Parents’ Leaves (until the child is 21)

The RAJA France and CENPAC subsidiaries offer their team members, depending on their socio-
professional category, 1 to 4 days of additional leave depending on the number of dependent
children and their seniority in the company.

Youth Leaves

Our subsidiary CENPAC offers 1/2 additional day off per month of actual work during the reference
year to all team members under the age of 21.

Status Days

Our subsidiaries CENPAC and JPG offer between 1 day and 4 days of additional leave to all older
team members depending on their seniority and their socio-professional status (supervisor or
manager).

Family Events’ Leaves

The French Labour Code provides for additional paid leave days granted according to family events,
the number of days as well as the nature of the event may vary from one collective agreement to
another, but the events considered as family are as follows:

» Marriage or PACS of the team member » Death of father, mother, spouse's
» Birth of a child parents, brother, or sister

» Adopting a child » Death of a grandparent

» Marriage of a child » Death of a grandchild, uncle or

» Death of spouse/child from an aunt

» Move »  Child disability
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In the European subsidiaries of the RAJA Group, the legislation of the country applies. In some
countries, days off for family events are given to team members, in others this type of leave does
not exist.

Maternity Leaves

The duration of maternity leave varies according to the legislation of the country where the Group
subsidiary is located. In France, within the parent company, maternity leave lasts 16 weeks for the
1st and 2nd child (6 weeks before, 10 weeks after) and 26 weeks (eight weeks before, 18 weeks
after) from the 3rd child. Future mothers will be able to postpone, within the limit of 3 weeks, the
starting point of the prenatal leave. Postnatal leave will be increased by the same amount.

Adoption Leaves

Only the French subsidiaries of the RAJA Group (RAJA France, BERNARD, CENPAC & JPG) offer
their employees the opportunity to take leave in the context of an adoption. The duration of this
leave varies according to the number of children adopted (10 weeks for the 1st and 2nd child, 18
weeks from the 3rd child and 22 weeks for a multiple adoption).

Paternity Leaves

Paternity leave does not exist in all the European countries where the subsidiaries of the RAJA
Group are present. In the subsidiaries where it is applicable, the duration of this leave varies
according to the legislation of the country. In France, since July 1, 2021, the paternity and childcare
leave previously planned for a period of 11 consecutive calendar days has been increased to 25 days
which can be divided for a single birth and from 18 to 32 days in case of multiple births. Paternity
leave is covered by Social Security up to 50% and must be taken before the child is 4 months old.

Parental Education Leave

Parental education leave does not exist in all the European countries where the subsidiaries of the
RAJA Group are present. In the subsidiaries where it is applicable, the duration of this leave varies
according to the legislation of the country. In France, following the birth or adoption of a child aged
16 or under, any employee present in the company for at least one year on the date of the child's
arrival, may benefit from parental leave for education.

There are two types of parental leave:

» Full-time leave, during which the employment contract is suspended

» Part-time work: the duration must be at least 16 hours per week. The team member can
choose the duration of work that suits him; on the other hand, the distribution of hours must
be fixed in agreement with the employer
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WAGES & WORKING BENEFITS
Remunerations

Wages

The individual increases, which each year represent a budget of 2% of the payroll, are validated by
the Human Resources Department, which ensures that they are distributed fairly. The principles
of individual increases are transparent and common to all the company's departments: individual
performance, alignment with the company's values and reference compensation.

In addition to the basic fixed salary, some French subsidiaries have built up over the years a
compensation package that values performance, with:

» Payment of 13th month and seniority bonuses
» A variable and individualised compensation system

Our subsidiary RAJA Italy, following Italian regulations, pays its employees a 14th month which is
paid in December.

RAJA Italy has adopted a global remuneration policy which includes a collective company bonus
on the overall results of the company, a pension plan thanks to which team members can benefit
from 500 € of goods and services and finally a quantitative and qualitative individual bonus
diversified according to the department to which it belongs. Note that a growth plan was shared
with team members in 2022, with a new economic and contractual positioning, promoting career
development and maintaining a high level of commitment.

Overtime

Within the French subsidiaries, all working hours, carried out at the express request of the
department manager, beyond the legal working time, give rise to increases for overtime.

Working Time = 37 Hours Working Time = 35 Hours

& Increase to be Applied}%’

» 25% beyond the 37" hour and up to » 25% beyond the 35" hour and up to
the 43 hour the 43" hour
» 50 % from the 44*" hour » 50 % from the 44" hour

Individual Social Report

Each year, all team members receive their Individual Social Report (BSI). This document allows
them to find out about the social benefits they have received.

It includes information relating to the position occupied by the team members as well as the
components of their remuneration.
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Employees Savings
Participation

In the Group's French subsidiaries, participation is a legal obligation for companies with more than
50 team members. Its overall amount (called the Special Participation Reserve) is determined by a
formula based on the company's financial results. All team members benefit from it, provided they
have a seniority of at least 3 months over the previous year.

Participation is distributed in proportion to salary and attendance time. Maternity leave, accidents
at work, training and all legal or contractual periods assimilated to actual work (paid leave,
delegation, etc.) are not deducted.

In the other subsidiaries in Europe and depending on their size, participation may take the form
of setting up a pension fund or life insurance.

Profit-Sharing

Profit-sharing is an optional approach, which is part of the company's desire to involve its
employees in the success of the company, while encouraging the performance of each of the
departments. Within the RAJA France parent company and CENPAC, it was the subject of a
collective agreement, signed with the social partners.

The overall amount of profit-sharing is determined by several criteria used to manage the company,
such as improving productivity, operational activity, support for the quality policy and
environmental protection.

All RAJA France and CENPAC team members benefit from it, provided they have a minimum of 3
months seniority over the previous year. The profit-sharing is calculated in proportion to the salary
as well as the time of presence. Maternity leave, accidents at work, training and all legal or
contractual periods assimilated to actual work (paid leave, delegation, etc.) are not deducted.

Employee Savings Schemes

In France, RAJA, CENPAC and JPG provide all employees (subject to 3 months of seniority) with
two employee savings plans:

» Company Savings Plan (PEE), with sums unavailable for 5 years, to build up medium-term
savings

» Collective Retirement Savings Plan (PERCO), with amounts not available until retirement age,
to constitute a supplementary pension

In the subsidiaries in Europe where participation results in the establishment of pension funds
and/or life insurance, employees can make the investments of their choice.
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Subsidy for Transport Costs

Public Transport

Only the French subsidiaries of the RAJA Group (RAJA France, BERNARD, CENPAC and JPG)
cover 50% of the price of the weekly, monthly or annual subscription of the transport ticket for the
journey home-workplace and return.

Personal Vehicle

Some of the Group's subsidiaries compensate team members who use their personal vehicle to get
to their place of work. The amount of this indemnity varies according to the entities in which it is
paid.

Child-Care Service

Not all RAJA Group subsidiaries, given their size or location, are able to provide childcare services
to their team members. In the subsidiaries in which this system exists, most of the time, the
company's contribution consists of the payment of a 'childcare’ allowance, the amount of which
varies according to the subsidiaries.

Private Nurseries Network

In the context of well-being at work and work-life balance, the parent eMons la Crg
, C
)

company RAJA France has chosen the nursery manager La Maison QP\O A o
Bleue, a recognised player in early childhood, to help its team members [ ) (3
find childcare solution. For the sake of fairness, the criteria for allocating i_ St

places in nursery no longer concern only seniority but also family LaMaison Bleue

quotient, family situation, etc.

RAJA ltaly also partners with the "Un Fiocco in Azienda" project which

un fiocco in azienda

allows women to obtain various benefits and services during maternity,
also accessible to fathers, to further advance the concept of
parenthood. This is a program intended to help both parents to
experience pregnancy and parenthood peacefully, as well as to facilitate
their return to work. Among the services offered, there is the possibility

of requesting facilitated working time, with part-time work until the
child's third year, post-natal services, the mother of tomorrow bonus,
the nursery and baby bonus, and the rest of the time for breastfeeding.

Furthermore, in 2022, all team members, men and women, who took parental leave returned to
work and are still employed by the company 12 months after their return, which is an important
factor in the long-term positive impact end of this initiative.
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FLEXIBLE ORGANISATION OF WORK

Home Office

To adapt the organisation of work within the RAJA Group to the health context, home office has
been permanently established in most entities and allows employees whose functions allow them
to work remotely.

In the subsidiaries in which home office is customary, an agreement on its implementation to
explain the terms and conditions has been signed with the social partners or through a company
policy signed by Management in the subsidiaries where there are no staff representatives.

Team members eligible for home office have signed an amendment to their employment contract
for a period defined by mutual agreement between the parties.

Within the parent company, RAJA France, the risks associated with home office, such as
ergonomics at the workstation, professional isolation or even the balance between professional
and private life have been integrated into the General Risk Assessment document (DUER).

Reduction of Working Time

In the French subsidiaries, the terms of the law of June 13, 1998, and that of January 19, 2000,
relating to the organisation and reduction of working time have been the subject of an agreement
signed with the social partners.

As part of the 35-hour agreement, employees who work a weekly schedule of 37 hours benefit from
RTT days. Absences (sickness, maternity, paternity, unpaid leave, work, or commuting accident)
reduce their RTT rights.

In some European subsidiaries, it is more a matter of working time flexibility with a modulation of
schedules in agreement with management.

Working Hours

The requirements applicable to working hours are defined in the employment contract, the internal
regulations, and the welcome booklets.

In 2022, RAJA Benelux has implemented a policy on flexible working hours to guarantee the well-
being and work-life balance of its team members by giving them, as far as possible, the possibility
of choosing the start and end time of the working day.

By developing this flexible working policy, RAJA Benelux wanted to create a framework allowing
its team members to work flexible hours on a voluntary basis.

97



EXCHANGES WITH SOCIAL PARTNERS

Health, Safety & Working Conditions Commission (CSSCT)

In the Group's French subsidiaries (RAJA France, CENPAC & JPG), the members of the CSE
appointed 4 staff representatives elected to be part of the Health, Safety & Working Conditions
Commission (CSSCT), they all followed the training necessary for the exercise of their mandates
in terms of health, safety and working conditions.

Our French subsidiary BERNARD, due to its headcount, does not have this body, however the
members of the CSE have followed the Health, Safety & Working Conditions training and 4
meetings per year are held on these subjects as provided for by legislation. in force.

The Health, Safety & Working Conditions Commission or the CSE must be informed:

» Before any major planning decision modifying the health and safety conditions or the working
conditions and before any major transformation of the workstations resulting from the
modification of the tools, a change of product or the organisation of work, before any change in
production rates and standards, whether related to the remuneration of work.

» On the introduction project and during the introduction of new technologies on the
consequences of this project or this introduction on the health and safety of team members.

» On the adaptation plan established during the implementation of major and rapid technological
changes.

» Measures taken to facilitate the employment, return to work or continued employment of
injured team members, civilian invalids, and disabled team members, particularly the adaptation
of workstations.

» On the documents related to their mission, on the internal rules of procedure.

The frequency of meetings between the representatives of the Management and the members of
the CSSCT is quarterly, however if the situation requires it, extraordinary meetings can be
organised.

Prior to these meetings, an agenda is drawn up and sent by the members of the CSSCT to the
Human Resources Department, which sends it to the various stakeholders so that the elements of
the answers can be given in return to be able to be debated in session. CSSCT members also
actively participate in the occupational risk assessment process and in updating the Occupational
Risk Assessment Document (DUER).

All the subsidiaries of the RAJA Group, due to their size, do not have representatives in terms of
Health, Safety & Working Conditions. In the subsidiaries where a commission equivalent to the
French CCSCT exists, meetings are organised at frequencies defined by the legislation in force in
the country.

In all the subsidiaries of the RAJA Group, even in the absence of an "official" commission, the
Health, Safety and Working Conditions of team members remain the concern of the management
teams who carry out preventive and corrective actions to provide a healthy work environment
adapted to the needs of their teams. Health, Safety and Working Conditions are the subject of
points during team briefings, particularly within logistics warehouses.
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Mandatory Annual Negotiation (NAO)

Only the French subsidiaries of the RAJA Group (RAJA France, BERNARD, CENPAC & JPG) are
subject to the Mandatory Annual Negotiation which is carried out between the union bodies and
the General Management and revolves around the following themes:

Remuneration

Working time

Disability

Sharing the Added Value

Professional Equality between Women and Men
Quality of Life at Work
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The results of the Mandatory Annual Negotiation are sent to all team members by the Human
Resources Department of the subsidiaries in France and are displayed on the Union panels provided
for this purpose.

QUALITY OF LIFE AT WORK & WELL-BEING

Within the RAJA Group, each entity has the latitude to implement the actions of its choice to
promote the Quality of Life at Work (QLW) and ensure the well-being of its team members.

Webinars

As part of the Quality of Life at
Work and Well-being, our Spanish
subsidiary KALAMAZOO has set
up a program called "Be Well"
offering a series of webinars lasting
90 minutes each, planned
throughout the year on the
following themes:

Stress reduction > Ergonomics at the workstation & at

Communication & conflict management home

> Sleep and rest

» Prevention of cardiovascular
disorders

» Smoking cessation

Adapting to change
Psycho-emotional well-being
Prevention of musculoskeletal disorders
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Food & nutrition

Quality of Life at Work Agreements

Our French subsidiaries BERNARD and JPG have each signed a Quality of Life at Work agreement
with their social partners on the following topics:

» Work-life balance

» Measures in favour of working conditions

» Measures in favour of the right of direct or collective expression
» Measures in favour of the right to disconnect
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RAJA Sport Association

Concerned about the health of our team members, their personal development and well-being at
work, we allow them to carry out, within the framework of the company, sports, well-being, and
artistic activities.

Our teams also participate in major international sporting events, and we have set up dedicated
spaces in the RAJA premises in Roissy: a sports and dance hall as well as a room dedicated to well-
being and sophrology.

The RAJA Sport association, chaired by Mohamed Fahim,
which manages these activities, was created in 2006 on the
initiative of Daniéle Kapel-Marcovici, convinced of the
benefits of sports practice and anxious to benefit her teams.

« I've always held the belief that the values promoted by sport, such as surpassing oneself, mutual aid, and
team spirit, are the ingredients for success and accomplishment in business. The in-company practice of sport
activities helps improve quality of life at work, which is the key to improved stress management and greater
dedication and performance amongst our teams. »

Daniéle Kapel-Marcovici, RAJA Group Chairwoman & Chief Executive Officer

Within the subsidiaries as well as the parent company RAJA France, various sports and well-being
activities are offered: sports lessons (Yoga, Pilates, Cross Fit, Nordic Walking) to photography, as
well as relaxation and welfare. Other activities and services are offered by professionals at
advantageous rates: hairdressing salon, beauty salon, massage, sophrology, energy treatments.

RAJA also has a European team of around thirty marathon runners, who every year wear the colours
of the Group by participating in marathons in France and abroad, with the financial participation of
the company.
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Organisation of Sports Events

Several of our subsidiaries organise sporting events to promote sport and team spirit.

In 2022, RAJA Italy entered into an agreement with the Valtidone
Padel centre, within this framework, the internal initiative RAJA Plays
padel was promoted to all employees.

The initiative included trial lessons for those who wanted to tackle the
discipline and a company tournament.

RAJA Benelux has obtained the “Sports Company” 2022-2023 label and has
organised and/or participated in several sporting events (football tournament and
race).

RAJA UK has also participated in numerous sporting events to support various associations.

» The teams from the » The “RAJA Ramblers” » “RAJA Runners®
different departments have climbed Mount Snowdon in completed the London
committed to taking more Wales Marathon in support of
than 10,000 steps per day Garden House Hospice

The Management of RAJA Germany motivates its team members to participate in
sporting events. Itis in this context that a RAJA-"B2Run" team is to carry out walks
and races in Karlsruhe as part of a charitable approach.

In September 2022, several team members of JPG took part in the Course du
Souffle in support of the fight against cystic fibrosis, the first genetic disease of
childhood.
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Health & Prevention Seminars

Our Italian subsidiary MONDOFFICE offers its team members face-to-face and remote seminars
with experts:

» Medicine “Breast Cancer Prevention”
» Psychology “Relationships & Family”

For the 1** time in 2022, RAJA Germany has organised a “Health Day” for its
team members. At the office building in Ettlingen RAJA offered workshops
on healthy nutrition, mental health, stress reduction as well as an eye
screening, body fat measurement, e-bike testing, smoothies and other
information on how to stay healthy.

RAJA Spain organised a conference on
the prevention of breast cancer and
colorectal cancer.

This conference, given by specialist
doctors, was attended by all team
members.

Promotion of Health & Ergonomics at the Workstation

Our subsidiary CENPAC works for its part to promote Health and Ergonomics at the Workstation
by regularly carrying out studies relating to:

> Fitting exoskeletons » The implementation of Segways to
» Setting up sit/stand desks facilitate movement in the warehouse
» Noise measurements carried out by

an ergonomist

Support to Team Members

Our subsidiary RAJA United Kingdom offers its team members a range of e-learning sessions
available on the dedicated platform on the following themes:

» Stress » Time management
» Home Office » Various other topics related to well-being

As part of ateam members assistance program, workplace first aiders specialising in mental health
assist team members with:

» Stress and anxiety » Alcohol and drug issues
> Bereavement > Family issues

> Relationship advice » Childcare support

» Tenancy and housing concerns » Medical information

» Financial Well-Being » Consumer issues
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Within the parent company, RAJA France, team members can meet the social worker who is on
duty on the site once a month.

Mobility Plan

Our subsidiaries VIKING Germany, RAJA Benelux and RAJA Germany offer their team members
the opportunity to rent bicycles at a preferential rate. This opportunity is regularly communicated
to increase the number of users and encourage workers to use a bike to go to work or shopping
instead of a car.

Pleasant Workplaces

All RAJA Group’s subsidiaries are investing to provide their team members with a pleasant and
environmentally friendly workplace. Numerous developments are carried out each year to improve
the common areas so that team members can spend convivial moments during their break. The
workspaces are equipped with more ergonomic furniture and are modernised.

Between 2022 and 2024, the head office of RAJA France and RAJA Group will be renovated,
including the expansion of spaces dedicated to RAJA Sport and more user-friendly catering spaces
as well as modified workspaces adapted to the needs of the different departments.

Annual Satisfaction Surveys

Each year, the Facilities Management Department of the RAJA France parent company carries out
a satisfaction survey among employees. The purpose of this survey is to engage us in a process of
continuous improvement and to provide a work environment adapted to changes within the
company. For 2022, the score obtained was 8.3/10. The summary of the responses gives rise to the
establishment of an action plan which is sent to employees to inform them of the preventive and/or
corrective actions that will be implemented.

Our subsidiary JPG also organises an employee engagement survey every 2 years. The next one
will take place in 2023. At the end of the analysis of the results, an action plan is put in place.

Our subsidiary RAJA United Kingdom measures Quality of Life at Work and Well-being through
annual team members engagement surveys. The results of the survey are analysed, and action
plans are drawn up by the Management team in collaboration with the non-elected representatives
of the team members Forum.

RAJA Germany has started to implement a bi-annual satisfaction survey to analyse the mood and
well-being situation in the company to set up an improvement and training plan.
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Internal Events

Throughout the year, moments of conviviality and sharing were organised in all the Group's
subsidiaries team members:

Happy New Year Ceremony

Online sport course during lunch break

Gifts offered for Easter, Women's Day and Christmas
Organisation of “After Work”

Summer and Christmas party

Huge company advent calendar

Annual Conventions
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RAJA Art Collection

Passionate about contemporary art, Daniele Kapel-
Marcovici has built an original and eclectic collection at her
company: the RAJA Art collection.

The collection started in the 90s and grew over the years
through encounters with artists and gallery visits; it now
includes more than 150 works, such as paintings, sculptures,
installations, photographs, and videos, created by more than
100 recognised and emerging artists from 5 continents

What makes the RAJA Art collection special and unique in
the world of corporate art collections is its specific theme:
packaging, a theme that reflects RAJA's historical core

business.

Packaging, an idea that sparks endless inspiration for artists! Some works are made from cardboard,
wood, paper, or polyethylene, giving these materials an unexpected nobility; others are inspired by
them, and transpose them in marble, bronze, metal or ceramic, exploring the rich symbolic universe
of packaging to express such notions as voyage, absence, the consumerist excesses of our society...

Exhibited at the Group's European headquarters with a
creative scenography tailored to the location, as well as
at several European subsidiaries, the RAJA Art
Collection is dedicated above all to the company's team
members. The collection helps to bring them together
around common values such as creativity, modernity and
diversity and gives them prime daily exposure to
contemporary art. The collection can also be viewed
during our Open House events, and as part of events
intended for our visitors or for the company's priority
customers.
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Social Dialogue

WORK COUNCILS

Not all the Group's European subsidiaries have a committee of elected staff representatives;
however, substitute bodies have been put in place.

Notably within RAJA United Kingdom, an Employee Forum made up of non-elected
representatives from each business meets every two months to discuss topical issues across the
business and foster effective two-way communication between employees and management team.

The Employee Forum is responsible for measuring the commitment of team members through
satisfaction surveys. The members of this forum analyse the results of the survey and establish an
action plan. The leadership team works with the employee forum to understand the survey results
and what is needed to improve areas of underperformance.

At KALAMAZOO in Spain, RAJA Germany and RAJA Benelux Works Councils composed of
elected members are in place. The social dialogue within these entities is essentially oriented
around the following themes:

Compliance with labour regulations

Occupational health and safety

Application of the principle of equal treatment and opportunities
Economic situation of the Company

Evolution of the headcount

Absenteeism, work accidents and occupational diseases statistics
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Studies on the Work Environment and prevention mechanisms.

The elected members of the Works Councils in these entities meet every month or as soon as the
situation requires it.

In the French subsidiaries (RAJA France, BERNARD, CENPAC & JPG), the members of the
Economic Social Committee (CSE) are staff representatives elected by the employees. Their term
of office is 4 years. Their missions are:

» To be informed and consulted on decisions relating to the organisation, management, and
general operation of the company

To manage social and cultural activities benefiting team members

To present individual or collective complaints to the employer during monthly meetings

To Support team members and set up mediation with management

To bring in outside experts when necessary

To exercise whistle-blower rights
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To contribute to promoting health, safety and the improvement of working conditions in the
company and to carry out investigations into work accidents or occupational or occupational
diseases.

The frequency of meetings between the Management and the members of the CSE is monthly,
however if the situation requires it, extraordinary meetings can be organised.
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UNION DELEGATION

Union delegations exist in most RAJA Group entities. Union delegates have the mission of:

>
>

Transmission of claims between team members and employer.

Participating in, creating, or making changes to various agreements concerning labour law, such
as: the collective agreement, the sectorial agreement, the company agreement, and the internal
rules of procedure.

COLLECTIVE AGREEMENTS

Social dialogue is dynamic, based on listening and trust. Discussions with social partners have thus

enabled the co-construction of numerous collective agreements for several years, which are

regularly updated to meet the challenges of the entities of the RAJA Group in France:
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Agreement on professional equality between women and men and on the quality of life at work
Agreement on the reduction of working hours

Agreement on the donation of days off

Agreement on night work

Company agreement on overtime work and annual quotas

Profit-sharing agreement

Amendment on incentive pay objectives

Agreement on Solidarity Day

Memorandum of Understanding on Wage Policy (Mandatory Annual Negotiations - NAO)
Agreement on the implementation of home office

Agreement on the right to disconnect

Intergenerational agreement on the generation contract

Agreement on the organisation and functioning of the works council (CSE)

Agreement relating to the adjustment of the information and consultation procedure of the CSE

RAJA Germany and RAJA Benelux have also signed agreements on the following topics:
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Working time

Use of information systems

Use of internet, intranet and e-mail

Lutte contre la discrimination et le harcélement sexuel
Home Office

Flex-Office

Financial subsidies for childcare

The other Group entities in Europe do not have collective agreements. They comply with the
labour laws in their country.
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COLLECTIVE LABOUR AGREEMENT

This text supplements the Labour Law in force at the national level and makes it possible to
consider the specificities of each trade, particularly the disparities of organisation, the arduousness
of the work and the particular social conditions.

RAJA France and CENPAC are attached to the Collective Agreement "Distribution & Wholesale
Trade of Paper-Cardboard", the following subjects are developed there:

Section 1: Scope

Section 2: Hiring, employment contract, medical visits

Section 3: Changes to the employment contract

Section 4: Duration & organisation of working time

Section 5: Holidays & bank holidays

Section 6: Termination of the employment contract, notice, job search hours, dismissal &
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contractual indemnities

Section 7: Maternity, sickness & accidents at work
Section 8: Provident Insurance

Section 9: Occupational Classification

Section 10: Salaries, bonuses & compensations
Section 11: Securing & developing career paths
Section 12: Diversity & enhancement of human capital
Section 13: Occupational Health & Safety

Section 14: Compensation for partial activity
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Section 15: Social dialogue, discrimination & freedom of association

JPG is attached to the Collective Agreement "Retail trade, Stationery, Office supplies, Office
automation”, the following subjects are developed there:

Section 1: Scope

Section 2: Hiring & promotion

Section 3: Fitness for employment and work

Section 4: Working time

Section 5: Suspension of the employment contract for illness or accident
Section 6: Paid leaves

Section 7: Guaranteed minimum wages

Section 8: Physically or nervously dangerous, unhealthy heavy work
Section 9: Professional equality between women and men

Section 10: Special provisions for women and young people

Section 11: Health & Safety

Section 12: Employment of the disabled

Section 13: Apprenticeship & professional training

Section 14: Provident Insurance
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BERNARD is attached to the "Distance Commerce" Collective Agreement, the following subjects
are developed there:

» Section 1: Scope
» Section 2: Hiring & promotion

107



VVvVVvVvVVVVVVYVyYVYYVYY

Section 3: Fitness for employment and work

Section 4: Working time

Section 5: Suspension of the employment contract for illness or accident
Section 6: Paid leaves

Section 7: Guaranteed minimum wages

Section 8: Physically or nervously dangerous, unhealthy heavy work
Section 9: Professional equality between women and men

Section 10: Special provisions for women and young people

Section 11
Section 12
Section 13

: Health & Safety
: Employment of the disabled
: Apprenticeship & professional training

Section 14: Provident Insurance

In Spain, KALAMAZOO is attached to the Collective Agreement of the "Trade of Paper & Graphic
Arts", the following subjects are developed there:
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Section 1:
Section 2:
Section 3:
Section 4:
Section 5:
Section 6:
Section 7:
Section 8:
Section 9:

Section 10:
Section 11:
Section 12:
Section 13:
Section 14:
Section 15:
Section 16:
Section 17:
Section 18:
Section 19:
Section 20:
Section 21:

Preliminary clauses

Scope & complaint

Compensation

Work organisation

Occupational Classification

Recruitment & Employment

Remuneration

Working day, working hours and breaks
Reduction of working hours for legal custody or family care
Suspension of the employment contract
Health & Safety

Retirement

Miscellaneous

Training

Non-application clause of the collective agreement
Disciplinary system

Trade union rights

Mixed commission

Conflict Management

Equal opportunities between men and women
Discrimination & Sexual Harassment

In Italy, MONDOFFICE is attached to the Collective Agreement "of Companies in the Commerce

Sector”, the following subjects are developed there
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Section 1:
Section 2:
Section 3:
Section 4:
Section 5:
Section 6:
Section 7:

Obligations of the employee
Prohibitions

Reasons for absences
Respect for working hours
Change of residence
Disciplinary measures
Disciplinary code
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» Section 8: Legislation on disciplinary measures

The other entities of the RAJA Group are not attached to any Collective Agreement, they comply
with the labour legislation in their country.

In all cases, collective agreements allow:

» For workers, to have a framework for the employment contract, which makes it possible to
guarantee minimum working conditions and income
» For employers, to guarantee social peace by defusing global conflicts through negotiation.
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Carreer Management

RECRUITMENT POLICY

The recruitment policy of RAJA Group subsidiaries is structured around several key principles:

>

Culture and respect for RAJA's values: We want to establish long-term relationships with our
team members, so we seek out candidates with values and interpersonal skills that are in line
with our customer satisfaction-focused corporate culture.

Sustainable employment: we endeavour to develop permanent employment relationships
whenever possible, and our use of temporary contracts is generally limited to periods when
peaks in activity, particularly in terms of logistics, make it necessary to reinforce our teams.
Non-discrimination: we've implemented the most objective recruitment processes possible, and
we raise awareness among all persons involved in hiring to guarantee equal treatment and
promote diversity.

STABILITY OF HUMAN CAPITAL

All subsidiaries of the RAJA Group aim to retain their team members by offering:

>
>
>
>

v

Professional development opportunities

Attractive and fair wages

Benefits in addition to compensation

Good working conditions with the provision of ergonomic and appropriate equipment to
perform tasks in complete safety

pleasant working environment that complies with current legislation

A strong employer brand that notably considers issues such as sustainability and social
commitment

Maintaining the employment of seniors and the integration of more junior employees, which
allows the contribution of new skills, the development and sustainability of our professions
thanks to the transmission of knowledge and know-how from the company

Thus, the average seniority within the Group's entities is between 10 and 15 years with a turnover
ranging from 2% to 10% in 2022.

SKILLS DEVELOPMENT & ADAPTATION

Annual Evaluation Interviews & Professional Interviews

Annual Evaluation Interviews

The annual evaluation interviews are carried out in all the RAJA Group’s subsidiaries and are an

opportunity for managers and their team members to have a privileged time for discussion and

make a statement on achievements of the past year and to set objectives for the coming year.

These performance reviews are intended to:
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Review the objectives

Assess technical business and behavioural skills
Identify areas of improvement

Review the performance of the past year

vvvyvVvyy

Make a statement on the workload, the organisation of work and the balance between
professional and personal life
» Make a statement on wishes for professional development and the development of skills

In all subsidiaries, managers have good practice guides for conducting annual appraisals in the best
conditions.

Professional Interviews

In France, the labour code requires companies to carry out professional interviews every 2 years.
Thus, RAJA France, BERNARD, CENPAC & JPG organise these professional interviews every two
years or when a team member has been absent for a long period. Even if the subject is broached
during the annual evaluation interview, the professional interview is an opportunity for the
manager to consider the professional development prospects of his and her team members and to
define the training needs that may contribute.

Skills Assessment Tools

In addition to interviews, all the tools useful for assessing skills, which are all means of ensuring
objective performance measurement, are in place in the Group's subsidiaries:

» Job descriptions
» Competency frameworks
> Interviews at the end of the trial period

In some subsidiaries, particularly in RAJA United Kingdom, the concept of role criticality
(management teams, value creators, points of failure) in the company is assessed by General
Management so that the activity be sustainable and that the areas of development training be
strengthened if necessary.

Training & Skills Development

The Human Resources Department of each of the Group's subsidiaries ensures that
documentation on the various existing training systems is made available to its team members.

Professional Training
Professional training aims to:

Promote the professional integration of team members
Allow them to remain in employment
Contribute to the economic development of the company
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Allow team members who have interrupted their professional activity to return to work.

This internal skills development policy is reflected in 2022, in all subsidiaries, by a substantial
budget for external training.
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Skills Assessment

The skills assessment, at the initiative of the employer and/or the team member, is intended to
enable him or her to analyse their professional and personal skills as well as their aptitudes and
motivations and to define a professional project and/or a training project.

Validation of Acquired Experience (VAE)

On the initiative of the employer and/or the team member, the validation of acquired experience
allows anyone engaged in working life to have the professional experience they have acquired
validated to obtain a diploma, a professional title or a certificate of qualification. The VAE also
allows access to a training course, without justifying the level of studies or diplomas usually
required.

Skills Development Plan

The skills development plan is built each year in support of the RAJA Group's strategy. Training is
primarily put in place for services undergoing transformation, whether it is a question of changing
professions or reorganising the production of catalogues in paper and web format.

Promotion of Internal Mobility

With a view to limiting the use of subcontracting and outsourcing, the skills necessary for the
development of the RAJA Group's subsidiaries are first sought internally, and all job offers are
communicated on the intranet and displayed on the signs provided for this purpose.

Promotion is an essential and priority lever of our Human Resources policy; internal applications
being favoured whenever possible.

Promotion helps build team loyalty, develop skills and employability but also guarantees the
sustainability and transfer of our know-how.

Promotion of Talents

The notion of “promoting talent” to
recognize  their = commitment  was
materialized  within  RAJA  United
Kingdom by the presentation of the
prestigious “Extra Mile Award” to team
members. who have shown continuous
effort in doing or achieving something
above what is expected.
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Diversity, Discrimination and Harrassment

DIVERSITY CHARTER

In 2022, for the 8th consecutive year, the parent company, RAJA France renewed its adherence to
the Diversity Charter and thus confirmed its desire to promote the application of the principle of
non-discrimination in all its forms (ethnic, generational, physical, social, sexual, cultural or religious)
in all acts of management and decision-making of the company or organization and in all stages of
human resources management.

This charter is structured around the following axes:

Commitment

Awareness & training

Process evolution

Hiring & internal promotions

Communication

Establishment of dialogue between social partners
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Assessment of diversity indicators

Solidarity and respect are strong values of the RAJA Group, embodied by its Chief Executive
Officer, Daniele Kapel-Marcovici and shared by all team members. The Group's Human Resources
policy testifies to this, by the signing of numerous agreements, such as the professional equality
agreement between men and women or the intergenerational agreement on the generation
contract.

The Diversity Charter contributes to developing management that respects differences and is
based on trust. It improves team cohesion, a source of better living together and therefore of
performance. Diversity is the foundation of a socially and economically successful society, its
purpose is to promote equal opportunities and diversity in all its components.

Even if the Group's subsidiaries do not officially adhere to an organisation such as the Diversity
Charter or its equivalent in the various European countries, they are all committed to acting in
favour of diversity and thus going beyond the legal and legal framework of the fight against
discrimination.

Thus, KALAMAZOO in Spain has set up an Equality
Commission which is responsible for enforcing the
commitment to equal treatment and opportunities
within the company.

This committee is made up of an equal number of
company representatives and team members. A total of
6 members, whose functions are:

> To participate in the development, implementation
and monitoring of the equality plan
> To promote initiatives for gender equality
> To raise awareness on gender equality and non-discrimination in the company.
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RAJA United Kingdom has implemented and applies an Equality,
Inclusion and Diversity Policy which is also mentioned in the welcome
booklet for new team members. This policy states that:

The Company is committed to the principle of equal opportunity in

employment. The terms equality, inclusion and diversity are at the heart

of this policy. Equality means ensuring everyone has the same

opportunities to fulfil their potential free from discrimination. Inclusion

means ensuring everyone feels comfortable to be themselves at work and feels the worth of their
contribution.

Diversity means the celebration of individual differences amongst the headcounts. We will actively
support diversity and inclusion and ensure that all our employees are valued and treated with
dignity and respect. We want to encourage everyone in our business to reach their potential.

And continues by stating that:

Management will ensure that recruitment, selection, training, development and promotion
procedures result in no job applicant, employee, or worker receiving less favourable treatment
because of a protected characteristic within the Equality Act 2010 which are race, including colour,
nationality, ethnic or national origin and caste; religion or belief; disability; sex; sexual orientation;
pregnancy or maternity; gender reassignment; marriage or civil partnership; and age.

In accordance with our overarching equal treatment ethos, we will also ensure that no one is
treated less favourably on account of their trade union membership or non-membership or based
on being a part-time worker or fixed-term employee. The Company’s objective is to ensure that
individuals are selected, promoted, and otherwise treated solely based on their relevant aptitudes,
skills, and abilities.

VIKING in the United Kingdom also has an Equality, Inclusion and
Diversity Policy in place which aims to create an environment which
includes all people in their unique abilities, strengths and differences and
promotes diversity by as a strategic business advantage for the company.
We seek to treat all associates as individuals, fairly and consistently, and
to create equal opportunities.

VIKING supports a working environment free of discrimination or harassment for team members
and will work within the guidelines of the Equality Act (2010) to promote a culture that challenges
discrimination and strives to be respectful to all. We want to recruit, retain and develop the most
talented people, whatever their background, to make the best use of their talents within the
company. We will continue to support our managers and teams to remove unnecessary barriers to
entry and demonstrate diversity and inclusion in their day-to-day activities, roles and functions.

MONDOFFICE in lItaly has established an ongoing collaboration
with the association "Mondes sans Frontieres" for the integration of
foreign personnel and/or political refugees into its workforce.
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LABEL COMPANY COMMITTED TO DIVERSITY

In 2022, for the year 2023, RAJA France was distinguished by the editorial
staff of Capital in the “Wholesale trade” sector of activity, based on a double
survey combining an online survey carried out with a panel of 25,000
employees and analysis of key indicators published by companies reflecting
their diversity policy.

FIGHT AGAINST DISCRIMINATIONS

Since its creation, RAJA has pursued a non-discriminatory Human Resources management policy
and has developed a professional culture of diversity and equality. RAJA condemns discrimination
in all its forms. The Group pays particular attention to respecting equal opportunities both in the
conditions of access to employment and promotion and in its salary policy, ensuring that objective
criteria are applied to the recruitment, mobility and promotional.

The subsidiaries of RAJA Group are particularly aware of the fight against gender discrimination,
respect for equal pay, equality during recruitment and equal promotion, by applying the following
principles:

» Definition of objective criteria for the hiring process: preparation of job descriptions, objective
analysis of CVs and career paths, with collective hiring sessions for certain profiles without prior
consultation of candidates' CVs, etc.

» Definition of objective criteria for the mobility and promotion processes through the
generalisation of annual interviews and the performance of skill assessments

» Actions to raise non-discrimination awareness among managers

» Monitoring of key indicators and biannual actions involving the social partners

The fight against discrimination is one of the subjects mentioned in the Group's Ethics Charter,
which has been given to all team members.

At RAJA United Kingdom, all team members must follow training on the following topics:

» Listening with empathy
» Unconscious Bias
» Gender Identity

In June 2022 RAJA United Kingdom ran a month of activities, educational updates and e-learning
to support PRIDE month and understanding of the LGBTQ community while raising money for
Gallop.
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RAJA Benelux has implemented the neutrality policy which is included in the internal regulations.
Employees scrupulously and unconditionally respect the rules in force within the company
regarding neutrality, with a view to preserving a peaceful and tolerant workplace.

Team members are expected to behave religiously, politically and philosophically neutral in the
workplace and towards third parties with whom they come into contact on behalf of the company.
They must also respect this neutrality in their clothing. They are therefore prohibited from wearing
visible signs of their political, philosophical or religious beliefs in the workplace and/or from
demonstrating any ritual that may result therefrom.

RAJA Benelux has also put in place a plan for the employment of seniors. The objective of the
Belgian government is to maintain or increase the number of workers aged 45 and over in
companies.

Furthermore, the employment plan for older workers is also inspired by economic and welfare
motives. Good policies for older workers can prevent health problems and absenteeism.
Additionally, an employment plan for older workers can also help prevent production losses, retain
expertise within the organisation and avoid staff shortages.

PROFESSIONAL EQUALITY BETWEEN WOMEN & MEN

Since the creation of RAJA, the European leader in the distribution of supplies and equipment to
companies, equality between women and men has been at the heart of its constituent values.

Created by two women: Rachel Marcovici, the mother of Daniéle Kapel-Marcovici and her partner
Janine Rocher in 1954, RAJA has always been exemplary in terms of professional equality.

Daniele Kapel-Marcovici, who has led the Group since 1982 and who created the RAJA-Daniéle
Marcovici Foundation for the emancipation of women in 2006, is personally very committed to
women's rights, professional equality is therefore natural in companies of the group.

In France, the gender equality index is calculated using the following indicators:

» Pay gap

» Chances of getting an increase of salary

» Chances of getting a promotion

» Wage increases upon return from maternity leave

» Number of women among the ten highest remunerations

Thus, for, the French subsidiaries of the RAJA Group obtained the scores below:

» RAJA France: 92/100
» BERNARD:90/100
» CENPAC: 81/100

» JPG:94/100
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INCLUSION OF PEOPLE WITH DISABILITIES

Aware of their role as responsible companies, the subsidiaries of the RAJA Group are attentive to
promoting the sustainable integration into employment of people with disabilities. Thus, the Group
regularly hires team members with disabilities and for whom the company makes sure to adapt the
working conditions if necessary.

Partnerships with Etablissements et Services d'Aide par le Travail
(ESAT) & Equivalents in Europe

Work support establishments and services are medico-social establishments for protected work,
reserved for people with disabilities and aimed at their social and professional integration or
reintegration.

Our subsidiaries CENPAC, BERNARD, KALAMAZOO and RAJA Germany have established a
partnership with ESAT or local equivalent and employ people with disabilities for services such as:

» Maintenance of green spaces
» Cleaning of the premises
» Reconditioning

» Vehicle cleaning

» Washing of reusable cups

Disability Awareness Campaigns

There are still many stereotypes related to disability, which contributes to an inaccurate perception
of it.

It is in this context that in 2021, an awareness campaign in favour of disability was launched by the
Human Resources Department of RAJA France. Taking disability into account is essential to
adapting positions in the best conditions and adapted solutions can be proposed to compensate for
difficulties of a very wide variety.

This campaign paved the way for
recognition of the status of “disabled
workers” for several employees already
present in our teams. An allocation of €300
in CESU checks has again been organised

in 2022 and will be organised every year for
any person who has declared their
disability

At CENPAC, posters are permanently positioned in the premises to make employees aware of the
different situations of disability.

As part of Disability Awareness Week, a quiz has been organised on all CENPAC sites which
mobilised many team members.
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Detachment of People with Disabilities on Site

RAJA Benelux and BEWEL have been
working together effectively for years. A
collaboration which was strengthened in
2022 with a permanent team of
professionals who assist the RAJA teams
internally.

These people seconded to the site carry
out packaging and repackaging work and
affix stickers to certain products.

HARASSMENT AT WORK

The employer is required by law under the general principles of prevention to take all necessary
measures to ensure the safety and protect the physical and mental health of its team members.
Thus, in matters of moral and sexual harassment, he must prevent wrongful acts, put a stop to
them and sanction the perpetrator.

The provisions relating to harassment, whether sexual harassment or moral harassment, are
described in the internal regulations of the company or in policies of the various subsidiaries of
the RAJA Group.

Referrals for Sexual Harassment & Sexist Acts

In the French subsidiaries, in accordance with the provisions of article L 1153-5-1 of the Labour
Code, RAJA France, BERNARD, CENPAC and JPG have appointed a referent responsible for
guiding, informing, and supporting female employees and employees in the fight against sexual
harassment and sexist behaviour.

Similarly, in accordance with the provisions of Article L 2314-1, a referent has been appointed from
among the members of the Economic Social Committee (CSE) to fight against sexual harassment
and sexist acts.

The names and contact details of the referents are displayed on the panels provided for this
purpose.
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Whistleblowing Procedure

The whistleblowing procedure, applicable to all entities of the RAJA Group explains the system
allowing the collection and processing of reports from employees on a threat or serious harm such
as the violation of human rights and fundamental freedoms. such as workplace harassment.

The procedure governing this system for RAJA Group’s subsidiaries was updated at the end of
2022 and distributed at the beginning of 2023 to adapt it to the new European directive on the
protection of whistleblowers.

For receiving and processing reports, an external and secure platform, the Integrityline© tool
(https://raja.integrityline.org), is available to all RAJA team members, as well as to its customers,
suppliers and other stakeholders.

Good Practices from Here and Elsewhere

Beyond the whistleblowing procedure to which all subsidiaries are required to comply, several good
practices for creating a Positive Work Environment exist within the various entities of the RAJA
Group.

MONDOFFICE in Italy has implemented a code of ethics as well as an ethics alert system to
prevent any risk of harassment in the workplace. Each team member is kept informed of the
procedure to follow and the steps to take if necessary

KALAMAZOO in Spain strives to create and maintain a work
environment in which people are treated with dignity and respect
and do not tolerate any form of unlawful discrimination or
harassment. It is in this context and to reaffirm its desire to fight
against all forms of harassment that the General Management of
this subsidiary has implemented a Policy on Harassment in the
Workplace aimed at preventing, correcting and disciplining
behaviours that infringe. All team members, regardless of their
position, are covered by this policy and must comply with it.

At the same time, a protocol and procedure for filing a complaint
for harassment, discrimination or reprisals have been put in place.
The company treats all aspects of the procedure confidentially
and in accordance with data protection regulations.

RAJA United Kingdom has a “Positive Work Environment” Policy in place which states, among
other things, that:

» The Company is committed to creating a harmonious and safe working environment, which is
free from harassment and bullying and in which every employee is treated with respect and
dignity. The Company strives to ensure that the different experiences, abilities, and skills of
everyone are valued by others. Inappropriate behaviour should be challenged. It is the
Company’s intention to encourage everyone to always behave in a proper manner.
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» Harassment or bullying causes stress, anxiety, and unhappiness to individuals, creates an
unpleasant environment in which to work and may be unlawful. This can reduce efficiency and
may ultimately have an impact on the way in which services are delivered to our customers. For
these reasons, it is important that the Company, as an employer, and individual employees strive
to achieve a working environment which is free from this type of behaviour.

» Any behaviour that is in contradiction to this policy is treated seriously with a grievance process
in place for team members to follow if necessary. The Gross Misconduct section of the
handbook specifically calls out ‘unlawful discrimination, harassment and/or bullying’ as an
example of gross misconduct for which a team member may be summarily dismissed from the
business if any such allegations are proven.
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SUSTAINABLE PROCUREMENT

Responsible Purchasing & Sustainable
Development Charter

Sustainable Development is about meeting the needs of the present

without compromising the ability of future generations to meet their own

needs. Corporate Social Responsibility (“CSR”) consists of implementing

the principles of Sustainable Development at the level of a company. CSR

harmoniously reconciles the following 3 pillars: economic profitability,

social and environmental equity. It translates into the company's desire

to take responsibility for the impacts of its decisions and activities on society and the environment
and to report on them.

The RAJA Group is fully committed to Sustainable Development and has positioned Corporate
Social Responsibility as a major strategic issue. Established in 19 European countries (France,
Germany, Belgium, Netherlands, Luxembourg, Switzerland, Austria, Spain, Portugal, ltaly,
Denmark, Sweden, Norway, Poland, Czech Republic, Slovakia, Hungary, United Kingdom, Ireland),
RAJA France has joined the United Nations Global Compact, thus confirming its desire to comply
with the 10 Principles defined by the UN.

Responsible for choosing suppliers and the product offering, the Purchasing function is an essential
component of the RAJA Group's Sustainable Development policy. Formed as a European
Purchasing Centre and supplemented by local purchasing teams located as close as possible to our
partner-suppliers, the Purchasing Department of the RAJA Group is committed to:

> Guarantee our customers impeccable product quality and service quality

> Playaleadingrolein the ecological transition by constantly improving our range of eco-friendly
products and reducing the impact of their delivery, in partnership with our suppliers

» Ensure proper compliance with environmental regulations applicable to its activity

> Guarantee ethical and responsible business conduct and fight corruption by implementing an
anti-corruption programme

» Encourage our suppliers to commit to a CSR approach and obtain certifications meeting the
most demanding international standards (ISO 14001 standards and equivalents, EcoVadis
certification or equivalent; Science Base Target, etc.)

To clarify our expectations, share our commitments and deploy good CSR practices as widely as
possible, we ask all our suppliers to co-sign our Sustainable Procurement Policy. This is an essential
prerequisite before any supplier referencing. The implementation of a real CSR approach, even
progressive, is a selection criterion as important as our requirements for quality, service and costs.
This charter constitutes an inseparable part of our Referencing Agreement: it is the subject of a
specific contractual clause and is attached as an annex to the Agreement.

By adhering to this Policy and the accompanying Code of Conduct, our suppliers undertake to
respect and promote these principles and to implement the necessary means to ensure their
application within their company, as well as at their own suppliers and subcontractors.
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RAJA's Purchasing teams are very attentive to proper compliance with this Charter and join forces
with suppliers to co-construct with them a process of continuous progress: annual CSR and quality
assessments (including product quality criteria, quality of service and CSR achievements),
ecological transition of the offer, circularity of products (recycled, recyclable, eco-certified) and
obtaining new eco-responsible certifications.

In 2022, 100% of the Group's Central Purchasing suppliers have signed our Responsible Purchasing
& Sustainable Development Charter.

RAJA GROUP COMMITMENTS

Fair Treatment

RAJA is committed to treating its suppliers with honesty, fairness and respect.

Impartial Selection

RAJA selects its suppliers impartially based on predefined, explicit and transparent criteria: quality,
service, cost, environmental and societal impact of the products offered (CSR approach).

Assurance of Financial Equity

RAJA makes every effort not to establish with its suppliers a link of economic dependence which
could jeopardize one of the two parties.

Performances’ Improvement

RAJA seeks to build long-term partnership relationships with its suppliers, in a common approach
to continuous improvement.

Fight Against Corruption

RAJA is committed to a policy of zero tolerance for any form of corruption. It has put in place an
anti-corruption system. RAJA acts in accordance with its Anti-Corruption Code of Conduct.

Confidentiality & Intellectual Property Rights

RAJA respects intellectual property rights and the confidential nature of technical and commercial
information communicated by its suppliers.

Security & Protection of Personal Data

RAJA undertakes to comply with applicable laws relating to the protection of personal data, as well
as all specific requirements relating to the confidentiality, integrity and availability of the data
collected.
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Human Rights

RAJA is committed to upholding international human rights law within its sphere of influence. Raja
ensures that its own operations are not complicit in human rights abuses.

RAJA offers equal opportunities and does not discriminate against its team members.

Labour Rights

RAJA supports freedom of association and effective recognition of the right to collective
agreements, the elimination of all forms of forced or compulsory labour, the effective abolition of
child labour and the elimination of all forms of discrimination in matters of employment and
profession and any form of harassment, while respecting applicable local law as well as the ILO
conventions to which France adheres.

RAJA hires team members based on documented contracts in accordance with the requirements
of the law.

Corporate Social Responsibility (CSR)

CSR concerns the preservation of the environment, social equity and the search for long-term
economic profitability through the establishment of mutually beneficial relationships with its
stakeholders (team members, suppliers, customers, partners). financial and associative
environment).

RAJA is committed to applying the precautionary approach to environmental problems, to
undertaking a constant search to reduce the impacts of its activities on the environment, through
innovation and to encouraging the development and implementation of environmentally friendly
technologies.

Through the development of a responsible purchasing policy, RAJA is committed to evaluating its
suppliers in terms of:

> Taking CSR into account in governance

» Fight against global warming

> Preservation of the environment by measuring and reducing environmental impacts, and the
extraction of natural resources

Compliance with applicable regulations

Respect for fairness, health and safety of the supplier’s employees

Respect for human rights

Establishment of win-win and long-term partnerships with its suppliers

Ethical practices in business relationships

Considering the answers provided to customer questions regarding the products
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Contribution of the activity to local communities and to local development.

RAJA, for its part, takes the necessary measures to contribute to this and to establish mutually
beneficial relationships with its suppliers.
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Suppliers Code of Conduct

Attached to the Responsible Purchasing and Sustainable Development Charter, the Supplier Code
of Conduct aims to clarify RAJA's expectations of its suppliers. By adhering to this charter and the
code of conduct, the supplier undertakes to respect and promote their principles and to implement
the necessary means to ensure their application by itself, its suppliers and its subcontractors.

ECONOMIC ASPECTS

Confidentiality and Transparency
The Supplier undertakes to work transparently and to provide RAJA with accurate information.

The Supplier respects the confidentiality of the information received which is the property of RAJA
and never uses this information for its own benefit.

Fight Against Corruption
The Supplier refrains from all forms of corruption, including extortion and bribery, from offering.

The Supplier shall refrain from offering, promising or granting illegal advantages to national or
international officials, nor to national or international decision-makers operating in the private
sector, to be granted preferential treatment or to obtain a favourable decision in the public or
private sector. The same applies to donations, gifts or invitations to business meals or commercial
events.

The Supplier undertakes not to offer RAJA team members any advantage which would aim to
facilitate its activities with RAJA.

The Supplier must also avoid conflicts of interest which could give rise to risks of corruption.

The Supplier undertakes to promote compliance with the regulations applicable where it operates
as well as compliance with the principles of the RAJA Code of Conduct among its own suppliers
and subcontractors, and to enforce it.

Competition

The Supplier must respect the rules of free and fair competition in all commercial relations and
must not act contrary to any law relating to competition.

Protection of Personal Data

The Supplier must comply with all applicable laws relating to the protection of personal data, as
well as all specific requirements relating to data protection and security provided for in the
referencing agreement signed with RAJA.
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SOCIAL ASPECTS

Respect for Human Rights and the Conventions of the International
Labour Organisation (ILO)

The Supplier promotes and respects the International Labour Organisation (ILO) declaration on
fundamental principles and rights at work as well as international human rights legislation. For
these purposes, the Supplier implements mechanisms guaranteeing compliance with the following
principles:

Elimination of Forced and Compulsory Labour

The Supplier undertakes not to have recourse to forced or compulsory labour under any
circumstances as defined in the fundamental Conventions 29 and 105 of the ILO.

Abolition of Child Labour

The Supplier must not use child labour. Workers must not be younger than the minimum age for
employment established by the country or local jurisdiction concerned. If no minimum age for
admission to employment is set, the applicable minimum age is 16 years.

Occupational Health and Safety Protection

The Supplier implements a health and safety policy which aims to guarantee each employee a safe
and healthy working environment and to maintain an environment in which the dignity of people
is respected.

Compliance with all Applicable Laws regarding Wages, Benefits and Working
Hours

The Supplier must grant remuneration in accordance with national regulations relating to the
minimum wage and benefit from legal advantages. Working time, including overtime, must at least
comply with applicable national laws. A written pay slip must be given to the employee each pay
period, clearly indicating their remuneration and any deductions. The Supplier must pay higher
hourly rates for night shifts than for day shifts. The Supplier must not deduct penalties from wages
for disciplinary infractions. In the absence of national laws, ILO standards must apply.

Elimination of Discrimination and Fair Treatment in the Workplace

The Supplier must prohibit and combat any discrimination based on criteria relating to race, colour,
gender, sexual orientation, language, disability, religion, political and other opinions, national or
social origin, wealth, birth and other situation. It must promote diversity, equality of opportunity
and treatment in matters of employment and work. The Supplier must treat all employees with
respect and must not inflict corporal punishment, use physical or moral coercion, any form of abuse,
harassment or threats of such treatment.
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Freedom of Association and Right to Collective Bargaining

The supplier undertakes to respect freedom of association and the right to organise, and collective
bargaining as defined in ILO Fundamental Conventions 87 and 98.

ENVIRONMENTAL ASPECTS

The Supplier must comply with the laws and regulations applicable in all countries where it carries
out its activity as well as European regulations (regulations or directives) in force.

The Supplier must also commit its own suppliers and/or subcontractors to respect the applicable
environmental legislation and regulations as well as the principles listed in this Policy.

More specifically, the Supplier undertakes to comply with all environmental laws and regulations
in force. A non-exhaustive list of European environmental regulations is included herein. It is up to
the supplier to monitor and apply legislative and regulatory developments on a regular basis.

It preserves and maintains up to date all the legislative and regulatory approvals required in terms
of environmental preservation.

The Supplier strives to achieve the best standards in terms of environmental protection, both for
its products and for its management system, particularly about the protection of nature, the
management of waste and toxic substances. It will take particular care to respect the founding
principles of environmental law, in particular:

» The principle of polluter = payer

» The principle of preventive action

» The principle of information and participation of all

» The precautionary principle

> The principle of continuous improvement in environmental protection (or principle of non-
regression)

» Respect for human rights

» Establishment of win-win and long-term partnerships with its suppliers

» Ethical practices in business relationships

» Considering the answers provided to customer questions regarding the products

» Contribution of the activity to local communities and for local development.

The Supplier integrates these principles of respect for the environment in its activities, and for the
health and safety of its employees in the design of its products, to eliminate or reduce the negative
impacts of its products, throughout their life cycle, while simultaneously maintaining and/or
improving their quality.

Conflict Minerals

The Supplier is required to ensure that products supplied to RAJA involving the acquisition and/or
use of conflict minerals (tin, tungsten, tantalum and gold) from conflict zones or at high risk comply
with the provisions of Regulation (EU) 2017/821 of the European Parliament and of the Council of
May 17, 2017 (known as “3TG Regulation”).
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In addition, the Supplier must have in place policies, due diligence frameworks and management
systems consistent with the OECD Due Diligence Directive for Responsible Supply Chains for
Minerals from Conflict Affected Areas or at high risk, to meet this expectation. If our suppliers do
not cooperate with our requirement to source conflict-free products or with our requests for
information regarding the supplier's sourcing activities, RAJA may require corrective action or
terminate its business relationship with the supplier.

EcoNoMiIC / SOCIAL / ENVIRONMENTAL / COMPLIANCE MONITORING
AND AUDITS

In order to guarantee compliance with this Charter throughout the duration of the contractual
relationship with RAJA, the Supplier will transmit on request and at any time to RAJA all
supporting elements enabling it to demonstrate such compliance and will immediately alert RAJA
by any means when it is aware, or has reason to believe, that it itself has failed, or that one of its
own subcontractors has failed, in its obligation to comply with the Sustainable Procurement Policy
and the corrective measures adopted in order to restore compliance with the principles set out
above.

ETHICS ALERT SYSTEM

As part of its ethical approach and its anti-corruption system, the RAJA Group has set up a
professional whistleblowing system allowing its team members, its commercial partners and any
other stakeholder to report breaches of compliance, anti-corruption regulations or codes of

conduct and other internal rules of the Group. m

It is possible to make a report at any time (24/7) and securely via the RAJA

Group's Integrity Line® platform available at the following link: INTEGRITY
LINE

I JJraia ity ind I

COMPLIANCE WITH REGULATIONS / DIRECTIVES

The main directives and regulations with which suppliers must comply are appended to the
Supplier Code of Conduct (non-exhaustive list):

European Directive 94/62 Directive (EU) 2018/852 of the European
Parliament and of the Council

Regulations related to packaging and packaging waste

Regulation (EC) 1935/2004 of the European Parliament and of the
Council

Regulations relating to materials and objects intended to be in contact with foodstuffs

European Directive 2006/121/EC and Regulation of the European
Parliament and of the Council

REACH regulations on the presence of chemical and hazardous substances in products
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European Directive 2002/95/EC of the European Parliament and of the
Council

RoHS regulations restricting the use of certain hazardous substances in electrical and electronic
equipment

European Directives 2002/96/EC and 2003/108/EC of the European
Parliament and of the Council

Regulations relating to the collection and processing of WEEE

Eco-contribution on Paper (France) Article L541-10 Environmental
Code

Citéo tax (contribution to the collection, recovery, and disposal of printed paper waste)

Supplier Referencing Framework Agreement

Beyond the Sustainable Procurement Policy and the Supplier Code of Conduct annexed thereto,
which suppliers are required to sign and respect, suppliers must sign a framework referencing
agreement which sets out the RAJA expectations on all contractual aspects related to the product.

Article 16.3 of the General Conditions of the Referencing Agreement integrates Corporate Social
Responsibility (CSR) and stipulates: "The Parties will carry out their respective activities in an
environmentally and socially responsible manner. You will implement an active and concrete and an
action plan with obtaining short- medium- and long-term results and will draft the relevant
documents in terms of Corporate Social Responsibility, the objectives of which will be integrated into
your strategy. You will encourage any stakeholder, partner or sub-contractor contracting party to
adopt and implement a similar policy. Signing the Responsible Purchasing and Sustainable
Development Charter/Supplier Code of Conduct (Appendix 6) and respecting its commitments
constitutes a contractual obligation”.

Suppliers’ Assessment

SELECTION CRITERIA FOR NEW SUPPLIERS

A new criteria grid for the selection of new suppliers was produced in 2022 and deployed in 2023.
This new grid now includes themes relating to the implementation of a Corporate Social
Responsibility (CSR) approach:

Environment

» 1SO 14001 certificate or EMAS (Eco-management and Audit System) registration in force.

Social

» 1SO 45001 or SA 8000 Certificate or Best Employer of the Year Award or equivalent third-party
recognition or assessment.
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Societal

» Mapping of stakeholders and considering their expectations through a materiality matrix or a
table allowing the CSR issues considered by the company to be prioritised, or Application of
Standard AA 1000, ISO 20400 or equivalent.

Fight Against Corruption

» Demonstrated existence of an anti-corruption system (completed self-assessment
questionnaire accompanied by supporting documents: ethical code + alert system and
procedures).

CSR Assessment by a Third Party

» Evaluation by a third-party organisation and/or adherence to the United Nations Global
Compact.

SELF-ASSESSMENT OF OUR SUPPLIERS’ CSR PERFORMANCE

In a constant desire for continuous improvement, we have undertaken to strengthen the
evaluations of our suppliers by implementing a self-assessment grid on CSR performance.

This grid is now integrated into our Referencing Framework Agreement. The self-assessment
themes included in this grid are as follows:

» CSR (policy, certification, etc.)
» Environmental Approach (certification, Carbon footprint, etc.)
» Safety & Working Conditions

> Ethics, fight against corruption & data security

SUPPLIERS’ CSR AUDIT ON SITE

The objective of the CSR audit of suppliers on site will be to verify compliance with the “Sustainable
Procurement Policy” and the Supplier Code of Conduct annexed thereto. The audit grid was
constructed using the 3 pillars of the Supplier Code of Conduct as assessment criteria:

» Economic Aspects
» Social Aspects

» Environmental & Compliance Aspects

Pillars of the Supplier

Audited Themes

Code of Conduct

e Confidentiality & Transparency
e Fight Against Corruption

e Competition

e Personal Data Protection

Economic Aspects
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Pillars of the Supplier Audited Themes

Code of Conduct

e Respect for Human Rights and the conventions of the
Social Aspects International Labour Organisation (ILO)

e Occupational Health & Safety

) e Compliance with Environmental Regulations
Environmental &

. Certifications
Compliance Aspects ¢

e Life Cycle Analysis of Products Sold to RAJA

ANNUAL REPORT AND ASSESSMENT CRITERIA
Evaluations of our suppliers representing 70% of our purchasing turnover are carried out each year.
The assessment criteria are mainly focused on:

Compliance with delivery deadlines

Conformity of deliveries and conformity of products
Regularisation of credit notes

Responsiveness in responding to requests
Innovation, particularly in terms of eco-responsibility

Flexibility and the ability to deliver in shorter lead times

vV v v v v v Y

The social, environmental and sustainable development approach.
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Reduction of the Environmental Impact of our
Products

Since 2016, the evolution of French and European legislation tends to limit, or even prohibit, the
sale of single-use products. This context forces players in the packaging sector to accelerate their
transition to more sustainable solutions. RAJA Group is part of this approach with concrete
solutions, by offering products requiring less material, products using recycled materials and/or
which can themselves be recycled or even reused. We offer eco-responsible products to our
customers, advise them, and inform them through a promotion of these products according to four
criteria:

» Products certified by ecolabels such as the European Ecolabel (EU Ecolabel®) or NF
Environnement®

» Products made from renewable resources (FSC® and PEFC® labels: products made from wood
from sustainably managed forests)

» Products that reduce the production of waste or save energy or raw materials, such as cardboard
made from recycled paper (signage on the share of recycled materials)

» Products entering the cycle of selective collection and recovery of waste, in particular products
made of plastic (signage on recyclability).

“Eco-DESIGN” CRITERION

Eco-designed products are certified by an eco-label, which covers the entire product design and
production cycle.

This European label concerns products that have a lower impact on the
environment based on performance criteria. These ecological criteria consider all
aspects of the life of the product, from its production and use to its subsequent
disposal.

The French NF-Environnement eco-label certifies products that have less impact
on the environment and a fitness for use at least equivalent to that of other similar
products. It is aimed at products intended for consumers and intermediate products.

This Nordic label (only in force in the countries of Scandinavia) uses the same
criteria as the European Ecolabel, although being stricter on the question of organic.
Issued for a period of 3 years, it must be renewed, with the same equally strict
criteria once this period has passed.

The green point is a French certification present on 95% of packaging marketed in
France. As for many Ecolabels, it is necessary for companies wishing to label their
products to pay a financial contribution to the Eco-Emballages program.

This certification is also intended to guarantee consumers that the company submits to pay this
mandatory contribution.

131



This German Ecolabel is a certification issued to fibre-based products that come
entirely from wastepaper. Respecting very strict safety and health standards, this
label is reputed to be complicated to obtain, in addition to being only given on
request. Many items on bernard.fr currently hold this environmental label, as do
other well-known Ecolabels.

“PRODUCTS DERIVED FROM RENEWABLE RESOURCES” CRITERION

Biobased products are made from materials derived from renewable natural resources (paper,

cardboard, wood, corn starch and other plant materials).

RAJA is a member of the FSC® (Forest Stewardship Council®), an NGO which has
established a certification system which defines global requirements for
responsible forest exploitation, respectful of the environment, socially beneficial
for local populations and economically viable.

Partner of PEFC France, RAJA is committed to promoting sustainable forest

management. This certification guarantees that the product purchased comes from

responsible sources and that through the act of purchase we participate in the

preservation of forests in France and around the world.

This independent environmental label makes it possible to guarantee that a
product does indeed come from a “similar” forest. That is to say, the objective is
to establish a completely similar tree ecosystem to preserve biodiversity. This
process has the advantage of not using any pesticides. This certification concerns

food products.

“REDUCTION OF WASTE, RAW MATERIALS OR ENERGY” CRITERION

These products reduce the production of waste or save raw materials or
energy (recycled products, pre-stretched film, etc.).

These symbols indicate that the product is made from recycled materials.
The percentage of these materials is indicated inside the loop.

The Ecolabel APUR (Association of Producers and Users of Recycled Paper)
ensures the control of the manufacturing process as well as the materials used in
the production of recycled paper. By purchasing an APUR labelled product, our
customers have the assurance that between 50% and 100% recycled fibres have
been used in its manufacture.

N

100%

RECYCLE

As with many other environmental labels, Paper by Nature promises to

promote certain green practices in the stationery industry. The label itself

serves as a reference for consumers. To obtain it, the company must justify

responsible actions in terms of forest management and in the manufacture of

ecological paper.
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As with many other environmental labels, Paper by Nature promises to promote
certain green practices in the stationery industry. The label itself serves as a
reference for consumers. To obtain it, the company must justify responsible
actions in terms of forest management and in the manufacture of ecological

paper.

The Eurofeuille label is a European label that certifies that a product is
indeed from organic farming. When this certification is on the packaging of
a product, the buyer has the certainty that it does not contain any synthetic
chemical product, and that it was indeed produced in a natural way. Its use

is mandatory for organic products sold within the European Union.

“SELECTIVE COLLECTION AND RECOVERY OF WASTE” CRITERION

These products enter the cycle of selective collection and recovery of waste.

This symbol indicates that the product is used for the selective collection of
waste helping companies in their sorting.

This symbol indicates that the product is recyclable and can be thrown in the yellow
bin anywhere in France.

The RESY symbol comes from a German organisation and can only be affixed to
cardboard products. It indicates that it is recyclable.

Triman is a logo. Compulsory since the beginning of 2015, it concerns all products [

on the market that can be recycled. Triman is not an Ecolabel or a certification, )
the company that attaches this logo to its packaging has not paid any royalties to V
anyone.

Guides are posted online on the websites of some of our subsidiaries to aware consumers on the
identification of eco-friendly products and the meaning of the different eco-labels.
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Promotion of Innovative and Eco-Friendly

Products

For several years, buyers from the Central Purchasing team, keen to provide our customers with

products from sustainable supply, have obtained numerous awards, proof that RAJA is constantly

looking for innovative and environmentally friendly products.

In 2022, RAJA won numerous trophies and awards which further strengthen RAJA’s leadership in

the field of eco-responsible innovation.

PACKAGING OSCARS

RAJA won 2 Packaging Oscars in the competition organised by
Emballages Magazine in November 2022.

Made from recycled and recyclable materials, the Ouatbox and

OSCARZOZZ

DE L"EMBALLAGE

Climaliner solutions convinced the jury of their technical and ‘

eco-responsible qualities.

100 % Recycled Textile Cushioning Liners

Made from textile
Ouatbox

plates constitute an alternative

fibres,
textile  cushioning
to polyurethane plates, a non-
recyclable plastic material still
widely used in industry.

This cushioning foam is made
from 100% textile
materials (cotton, wool, linen

recycled

and hemp).

This cushioning foam, made in

France, is labelled 100% recycled and recyclable. It has proven physico-mechanical properties and

offers maximum protection to all products during transport.

This assembly of fibres forms an expansive, lightweight
wadding plate which absorbs shock by returning to its initial
shape. It is also an excellent insulator against heat, cold and
humidity.

It does not charge with static electricity. Soft, it protects from
labelled “Protection Efficiency” and
“Sustainable Sourcing”.

scratches and is
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Climaliner Isothermal Packaging

Climaliner is an insulated paper packaging designed to replace aluminised or plasticised packaging
(non-recyclable) in the food e-commerce sector.

Made without plastic, renewable and recyclable, the Climaliner meets 3 objectives: protection, eco-
responsibility and value for money.

It guarantees the integrity of food products and respect for the cold chain up to the customer/end
user.

135



PURCHASING TROPHIES

In June 2022 and for the 2nd consecutive year, the Jury of the
prestigious Purchasing Trophies awarded the gold medal to
RAJA, in the “Innovative Supplier” category.

The Jury praised RAJA's constant commitment to eco-
responsibility, offering new solutions that are easy to implement
by our customers.

Two innovative and eco-friendly products were awarded.

Recyclable Kraft Paper Pallet Wrap Rolls

Hand stretch paper is made from PEFC certified natural
kraft. It is ideal for packaging standard homogeneous and
light pallets up to 200kg.

It ensures excellent support for goods during transport
and storage in the warehouse while protecting them from
dirt and dust.

Elastic up to 30% and resistant to tearing, fully recyclable,
stretch paper is an ecological alternative to the manual
plastic stretch film usually used to wrap pallets.

Recycled & Recyclable Paper Bubble Wrap Rolls

Made from 100% recycled paper, the fully
recyclable bubble roll is a major ecological
innovation which protects products from shocks
during transport thanks to the air captured
between the two layers of paper. Flexible and
light, it wraps easily around products whatever
their shape, its perfect opacity also guarantees
total confidentiality.

An ecological alternative to plastic bubble wrap,

recycled bubble wrap is environmentally friendly

and allows companies to adopt an eco-

responsible approach. Enhancing the company's image, it limits the production of plastic and is
recyclable.

Recycled and recyclable bubble wrap meets all packaging and protection needs.
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Training of Buyers on Evironmental Issues

BUYERS’ AWARENESS ON ECO-RESPONSIBILITY

Interventions of Fabrice PELTIER

Buyers from the RAJA Group’s Central Purchasing Centre attended
awareness sessions led by Fabrice PELTIER, recognised as an expert in
design-packaging who works for responsible packaging that is more
respectful of the environment.

Indeed, consumers are now demanding that packaging be more
environmentally friendly: recyclable, reusable, recycled. It is no longer a
trend but a real prerequisite.

The training focused on:

» Regulatory revolution for all sectors producing and using packaging
» Revolution in packaging design to continue to Reduce the number of
materials used
» Revolution in the origin of Resources used to produce packaging
materials
» Revolution to ensure the Recycling of all types of packaging placed on
the market
» Revolution to reintegrate ever more recycled materials into closed
loops
» Revolution to guarantee a reasonable return to the earth of non-recyclable biodegradable
packaging
» Revolution to make packaging Reusable without generating collateral environmental impacts

» In short, Revolution to Reinvent packaging that is more Respectful of our common good: the

environment.
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Ecocert Certification

As part of the release of its new range of cleaning products based on 98%

of natural origin ingredients, the RAJA France Purchasing & Sales teams
were made aware of the guarantees provided by Ecocert certification. ®

Ecocert is a private certification with strong influence

on the French market. It is a brand recognized by

consumers. This certification is present and recognised
in 130 countries.

Guarantees:

>

v

Environmentally friendly production and
transformation processes

Promotion of the use of ingredients of natural or
organic origin

Responsible management of natural resources
Requirements for sourcing ingredients of renewable

origin and ban on most petrochemical ingredients
(Vs EcolLabel)

E-Learning Sessions

Our subsidiary VIKING has deployed an e-learning on the Environment and Eco-responsibility:

» “Green Claims” versus “Green Washing”

» Recognising the benefits of green labels

» Understanding your role in the environmental claims process

At RAJA United Kingdom, the e-learning sessions focused on:

» What is Corporate Social Responsibility
» Environmental Awareness
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RAJA United Kingdom’s Product Data Manager and active ‘Green Team’ member is a STEM
Ambassador, he is supported twice a year to go into schools and talk about the environment. As
part of this he has completed:

» Open University - Supply Chain and Sustainability
» NCEF - Level 2 Certificate in Understanding Climate Change and Environmental Awareness

He has then bought these courses to life and made the content relevant to the wider purchasing
team in their team meetings.

All members of the Leadership and the Purchasing Teams attended a workshop on the 17
Sustainable Development Goals and Circular Economy delivered by the Product Data Manager and
the Human Resources and Social Responsibility Director.

Sustainable Procurement Awareness Policy

Our KALAMAZOO subsidiary in Spain has implemented a
Sustainable Procurement Awareness Policy which
specifies the environmental criteria that buyers must
respect when purchasing products such as:

Raw materials used for product design

Use of the product

Product end of life

Eco-design or environmental label.

Label d'Eco-conception ou environnemental.

vvVvyyvVvyy

SUSTAINABLE PROCUREMENT OBJECTIVES INTEGRATED IN ANNUAL
BUYER PERFORMANCE ASSESSMENTS

During their annual assessment interview, RAJA Group’s Central Purchasing Centre’s buyers
systematically have objectives to promote responsible purchasing, worded as follows:

» Pursue the eco-responsible transition of our purchases and product offering
» Increase the number of eco-certified suppliers (ISO 14001, EcoVadis Label)
» Increase the rate of eco-friendly references.

139



ENVIRONMENT

Installations Classified for the Protection of the
Environment (ICPE)

RAJA Group subsidiaries’ warehouses in France come under the legislation of Installations
Classified for the Protection of the Environment (ICPE) subject to authorisation, registration and
declaration. Their operation presenting a risk to the environment, these warehouses are subject to
regular monitoring. Being a distributor and not a manufacturer, we have a reduced environmental
impact.

SECTIONS OF THE ICPE NOMENCLATURE

» 1510: Storage of combustible materials, products or substances in covered warehouses
- Registration (RAJA France, BERNARD, CENPAC & JPG)

» 1530: Paper, cardboard or similar combustible materials including packaged finished products
- Registration (CENPAC & JPG)

» 1532: storage of wood or similar combustible materials
- Declaration (JPG)

> 2663: Storage of Tires & Products composed of at least 50% Polymers
- Declaration (RAJA France & CENPAC)

» 2910 : Combustion at Gas Installations> IMW & <20 MW
- Declaration (RAJA France, CENPAC & JPG)

» 2925: Charging room
- Declaration (RAJA France, CENPAC & JPG)

As such, RAJA France, BERNARD, JPG & CENPAC ensure the compliance of its buildings and
installations about ICPEs and implement the controls and preventive measures necessary to reduce
or even eliminate the impacts (pollution of water, air, soil, etc.) and the dangers (fire, explosion,
etc.) resulting from our activity to preserve the Environment.

Environmental Management System (EMS)

1ISO 14001 CERTIFICATION

Our certifications constitute a guarantee for our
products and security for our customers. Currently
within the RAJA Group, except for 7 (small)
companies, all the other companies are ISO 14001
certified for their Environmental Management
System.

Which represents 74% of RAJA Group entities. The
certificates appear in Appendix 1.
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As part of monitoring their Environmental Management System and to comply with the
requirements of the 1ISO 14001 standard (Version 2015), the RAJA Group’s subsidiaries have
notably:

» Drafted an Environmental Policy

» Performed an Environmental Analysis to identify Significant Environmental Aspects (SEAs)

» Set up a monitoring regulatory changes system so that the site and facilities are always in
compliance with the latest legislation in force.

ENVIRONMENTAL POLICY

The establishment of an Environmental Management System, essential as part of ISO 14001
Certification, requires the drafting of an Environmental Policy.

All Quality, Safety, Environmental & Energy Performance Policies of RAJA Group subsidiaries
appear in Appendix 2.

ENVIRONMENTAL ANALYSIS

To comply with the requirements of the ISO 14001 standard, RAJA has carried out an
Environmental Analysis in which all the company's activities, products or services have been
identified to determine the aspects that may have a significant aspect on the environment.

The field of environmental aspects covers water, air, energy, waste, noise, asbestos, etc. The
activities carried out on the site have been addressed in all types of situations: normal operation,
degraded or accidental operation, maintenance.

ENVIRONMENTAL & ICPE REGULATORY MONITORING

Environmental regulations are constantly evolving; to ensure the compliance of their installations
and buildings, the Group's subsidiaries, when concerned, use a personalised regulatory monitoring
tool which allows them to receive all texts which are likely to concern their activities and/or their
buildings.

Pollutions’ Prevention

WASTE MANAGEMENT

Waste Reduction: Pillar of the Group's Environmental Policies

Reducing the impact of our activities starts with reducing the waste produced at our various sites.
In accordance with one of the axes of the Group's Corporate Social Responsibility (CSR) Policy, all
the subsidiaries have taken up waste reduction as a pillar of their environmental policy.
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Selective Sorting of Waste

As part of our ISO 14001 certification, checks on the correct application of sorting instructions as
well as monthly inspections of sorting cells are organised. The selective sorting of waste is included
in the QHSE welcome booklet so that the instructions applicable on the sites are known and
understood by everyone.

In accordance with current regulations, the RAJA Group’s subsidiaries respect the obligation to
sort the 5 flows of waste:

Paper /

Cardboard Plastics

Signage and waste sorting awareness campaigns have been deployed on all Group sites in different
forms but always in the same spirit to be in line with the axes defined by Group Management, below
some examples:

142



At BERNARD and JPG, selective sorting is also in place.

All individual trash bins have been exchanged for recycling
bins.

So sorting is carried out even better and team members are
encouraged to move around their workplace.

On its website, our subsidiary BERNARD offers its customers
the possibility of downloading posters relating to waste
sorting that it uses within its premises.

As BERNARD and JPG, RAJA Germany has set up selective sorting central bins and removed all
individual bins from the offices.

143



Innovation Serving Waste Management

Our subsidiary RAJA Benelux has implemented an innovative
“Rollpacker” compaction solution for the management of its
wood waste.

This solution reduces the impact on the environment by 6.32
tonnes of CO; equivalent each year.

Without With Impact
Rollpacker Rollpacker Reduction
Capacity 1.5 tonne 6.0 tonnes | +4.5 tonnes
Number of Collections / 240 60 -180
years
Fuel consumption / year @ 3,120 litres 780 litres _I?t,f:so
h Emissi -6.32
(Gtrcegrzl) g;,lse Gas Emissions 8.43 tonnes | 2.11 tonnes toni:s R
eq CO2 eq CO: co 9
2

(1) 52 km journey with an average diesel consumption of +/- 25 [/100km
(2) 2,701 kgCOZ/litres

POLLUTANT DISCHARGES MANAGEMENT

The management of pollutant discharges is not applicable in all Group entities. To monitor releases
due to its distribution activities, the parent company, RAJA France, has implemented a monitoring
plan. Pollutant discharges are thus analysed by approved service providers, according to a fixed
frequency. The analyses carried out show that the RAJA France site is not very polluting and that
it complies with regulatory thresholds.

Legionella in Sanitary Water

In accordance with the decree of February 1, 2010, relating to the monitoring of Legionella in
installations for the production, storage and distribution of domestic hot water, the count of
Legionella pneumophila on the RAJA France site is below the detection threshold of the method
(<10 CFU)/litre) since no trace was detected in the 20 samples taken.

Aqueous Discharges into Wastewater Networks

The comparison of the analytical results with the values fixed in the prefectural decree of RAJA
France shows that the parameters analysed respect the thresholds.

Aqueous Discharges into Rainwater Networks

As no limit value is prescribed for rainwater in the RAJA France prefectural decree, the
prescriptions of the modified decree of 02/02/1998 were taken into consideration. The comparison
of the analytical results with the values fixed in this order shows that the parameters analysed
respect the thresholds.
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Boilers’ Atmospheric Emissions

The analyses carried out on the 3 boilers show that our installation is following the legislation in
force. Measures are taken to prevent releases, and protect in the event of an incident such as:

» The spillage of products on the ground

» The discharge of residual water from the fire, the dam valves are, in this sense, monitored to
avoid discharges from the water network at the site outlet

» With regards to the only sound emissions prescribed by our prefectural decree and by the
ministerial decree of January 23, 1997, the RAJA France site complies in all respect day and
night.

CHEMICAL & HAZARDOUS SUBSTANCES MANAGEMENT

The various entities of RAJA Group have implemented procedures for the management of
chemical & hazardous substances to comply with local and European legislation.

All chemical and hazardous products that are stored in our European warehouses meet the
requirements of the CLP regulation relating to the classification, labelling, and packaging of
substances and mixtures.

All the products distributed within the Group comply with the European REACH regulation.
Certificates of compliance with the various regulations in force are systematically required under
penalty of delisting the supplier in the event of non-update. These documents are updated every 6
months to ensure compliance with REACH regulations, which change every two years.

Instructions for Storage & Handling of Chemicals & Hazardous
Products

At RAJA France, the instructions for storage &
handling of chemical & dangerous products are
displayed and have been integrated into the
welcome booklet given to new team members.

These instructions include:

» The various pictograms present on the
containers
> Precautions to be taken when transferring

» Personal protective equipment to be worn
» The storage compatibility table

To prevent accidental spills that could cause soil pollution, chemicals and hazardous products are
stored in retention tanks.
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Safety Data Sheets (SDS) & Technical Data Sheets

Safety Data Sheets for all stored products bearing a hazard pictogram are available on demand.
They are all available in the storage areas in regularly updated binders.

The technical sheets still containing the prevention and safety advice to be applied when using the
product can be downloaded from the websites of the various Group entities.

Inventories & Monitoring of Chemicals and Hazardous Products
All the products stored in our warehouse are subject to regular inventories.

Products subject to the CLP (Classification, Labelling, Packaging) regulation relating to the
classification, labelling, and packaging of chemical substances are subject to special attention,
particularly as part of our approach to preventing situations emergency (fire, accidental spill).

Containers for Chemicals and Hazardous Products

Soiled packaging, standard & special DDQD (Dispersed Quantities Hazardous Waste) must be
discarded in plastic pallet boxes dedicated to each of these types of waste.

In French subsidiairies, this waste is systematically subject to a Waste Tracking Slip as required
by the Environmental Code, this ensures the traceability of waste from its collection to its
destruction.

Sustainable Marketing Materials

In accordance with one of the axes of the RAJA Group's Corporate Social Responsibility (CSR)
Policy, the various entities take care to reduce the impact of their activities and their products on
the environment, by offering their customers sustainable sales & marketing materials.

In all Group companies, actions have been taken to:

» Reduce the distribution of our paper catalogues to both customers and prospects
» Reduce the tonnage of paper used by reducing the weight of the paper used
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The catalogues of the Group's companies are printed on PEFC or FSC certified recycled paper
depending on the entity and the inks used are free of additives and adjuvants that are harmful to
the environment.

All catalogues are fully recyclable, some entities have affixed the TRIMAN logo which confirms
that the catalogue is recyclable and complies with the selective sorting instructions.

In 2022, most of the general catalogues of the RAJA Group will now be dematerialised and can be
downloaded from the websites of the various entities.

Environmental Impact of our Merchant WebSite

For the first time in 2022, we wanted to measure the environmental

Ye1e] INdeXx

The Ecolndex allows us to know the environmental impacts of a complete user journey linked to

impact of our e-commerce site via the Ecolndex site.

the consultation of a web page.
To calculate the environmental performance of a page, Ecolndex considers several elements:

» The number of DOM (Document Object Model) elements
» The weight of the data transferred
» The number of HTTP requests

As of 12/31/2022, the score for the site www.raja.fr was 21/100. An action plan has been put in
place with the Digital Factory to improve this score in 2023 for the parent company as well as for
the subsidiaries.

max. 100 min. 0
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Reduction of Energy Consumption and
Greenhouse Gas Emissions

ENERGY CONSUMPTION MONITORING
All energy (Gas & Electricity) and water consumption is monitored in all RAJA Group’s companies.

In ISO 50001 certified entities and in accordance with the obligations of this standard, energy
consumption indicators are communicated to team members.

Within the parent company RAJA France, indicators have been displayed to raise employee
awareness of reducing energy consumption. On the same model KALAMAZOO communicated its
own.

ENERGY PERFORMANCE AUDIT

In accordance with European Directive 2012/27/EU on energy efficiency and the DDADUE law
2013-619, since December 5, 2015, mandatory energy audits must be carried out every 4 years for
companies with more than 250 employees with a turnover of business of 50 million euros.

In this context, the Group's subsidiaries concerned by this directive have carried out an energy
performance audit carried out by an independent third party according to the energy audit standard
EN 16247.

RAJA Group’s subsidiaries having been ISO 50001 certified are exempt from carrying out this
audit since they have implemented an Energy Management System.
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ENERGY SOBRIETY PLAN

In our capacity as a corporate citizen, an energy sobriety plan
was initiated at the end of 2022 and implemented in 2023 for
all RAJA Group’s subsidiaries, to adapt to the economic
situation and to be able to concretely fight against global
warming. climate and aims to achieve carbon neutrality.

This energy saving plan concerns the electricity and gas used
daily in the offices and the distribution centres.

To raise awareness
among RAJA Group headquarters’ team members,
infographics on “eco-friendly gestures” have been set
up in all premises to remind people of good practices to
reduce our energy consumption.

The objective of this sobriety plan is to achieve a 15%
reduction in our electricity and gas consumption (at the
same time) in 2023.

In this context, the following action plan was
implemented:

» Join the EcoWatt Charter, RAJA France was the
first distributor in its category to join this national
energy sobriety system

v

Assess energy consumption and associated costs

v

Regulate temperatures in the premises

v

Cut off energy outside working periods using
programming on the Centralised Technical
Management (CTM) system

Reduce printouts

Do not leave devices in standby mode

Turn off electronic equipment

vvyvyy

Raise awareness among team members about good
practices while respecting eco-friendly gestures

v

Equip lighting fixtures that are not yet equipped with
presence detectors

This energy sobriety plan is part of our CSR strategy. It
will allow us to reduce our energy expenses and meet
our customers' expectations in terms of Sustainable
Development and the reduction of our CO, emissions.
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AWARENESS ON BEST PRACTICES

Whether through poster campaigns or documentation, the Group's employees are regularly made
aware of good practices in terms of reducing energy consumption.
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SUSTAINABLE LOGISTICS ORGANISATION

Goods transport is a key parameter of business performance. At the heart of business
transformation challenges, a driver of competitiveness and differentiation, its optimization can
prove decisive. Long reduced to costs, this must now extend to quality of service and
environmental impact.

FRET 21 Membership

In 2021, as part of the development of its CSR strategy, RAJA

France obtained its membership in the FRET21 system of the EVE

program (Voluntary Commitments for the Environment Transport and Logistics) with the
ambitious objective by the end of 2024 of reducing its CO, emissions on transport to its customers
in France, i.e. a reduction of 904 tonnes of CO, / year.

Supported by the Ministry of Ecological and Inclusive Transition, the FRET21 system is a process
of voluntary commitments by shippers to reduce the impact on the climate of the transport of their
products. Each member company signs an agreement with ADEME in which it specifies an
objective for reducing its emissions and undertakes to implement actions to achieve this.

To achieve the objective of reducing its emissions by 28%, the most ambitious objective among all
the companies participating in the FRET21 system, RAJA France relies on two main levers:

» Reduce shuttles between the north and the south
» Improve the loading rate to reduce the number of vehicles

RAJA France is also committed to working with carriers engaged in voluntary initiatives such as
ADEME's CO, Objective. 60% of carriers used by RAJA are currently labelled or engaged in an eco-
responsible approach.

As distributors, RAJA France and CENPAC have been engaged for many years in a strategy aimed
at reducing its impact on the environment by pursuing a proactive and committed purchasing policy
which favours local purchases and eco-responsible products. To reduce the carbon footprint of its
downstream logistics, the European leader in the distribution of packaging, office supplies and
industrial equipment has decided to adopt the FRET21 approach in France.

151



Use of “Clean” Vehicles

Deliveries from our BERNARD subsidiary are handled by the national Chronopost and Géodis
networks.

JPG's commitment is reflected in the desire to limit its CO.
emissions. By optimising routes, the number of packages per
order but also across its vehicle fleet.

Therefore, JPG is steadily increasing its fleet of clean vehicles
thanks to electric and biofuel.
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CARBON FOOTPRINT

A Carbon Assessment was carried out for the year 2021 and will be carried out regularly to measure
our areas of improvement to reduce the impact of our activity on global warming and the reduction
of greenhouse gases which must be reduced by 50% by 2030.

The development of the carbon footprint assessment is the first essential step to initiate a policy
of controlling and reducing the impact of companies on climate change.

Given its workforce of more than 500 employees, RAJA must carry out a carbon footprint
assessment at least every 3 years.

The method used to calculate our greenhouse gas emissions meets the ISO 1406-1 standard on the
emissions items to be considered.

Beyond the benefits for preventing global warming, carrying out a carbon footprint assessment
allows:

Structure our Environmental Policy
Identify actions to reduce our energy bill and our overall impact

>

>

» Assess our vulnerability

» To set ourselves apart by our exemplarity
>

To involve our team members, our subsidiaries and our partners through this exercise

To measure its emissions as accurately as possible, RAJA France has decided to consider the widest
possible operational scope, going from upstream to downstream of its activities, across all scopes
1, 2 and 3. C that all the group's induced emissions, direct or indirect, have been accounted for.

The operational scope taken into consideration as part of the development of our carbon footprint
assessment is as follows:
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ADEME Methodology

With the implementation of carbon footprint assessment, RAJA France is in line with the ADEME

methodology for quantifying greenhouse gas emissions, the principles of which are set out below:

>

Consistency, the approach is centred on the need: The development of the carbon footprint
assessment meets a regulatory requirement and reaffirms RAJA France's desire to control
these greenhouse gas emissions and implement an action plan to reduce them by 50% by 2030.
Accuracy, biases, and uncertainties are minimized: RAJA France provided data that met the
expectations of the tool used to calculate greenhouse gas emissions

Exhaustiveness, the approach seeks to cover a maximum of emissions: To meet this principle,
RAJA France wanted the 3 scopes to be considered in the scope

Relevance, the approach focuses on emissions that are relevant to the organisation: Given its
activity RAJA France wanted to calculate the emissions on the 3 scopes because the transport
of goods upstream and downstream remains an important item

Transparency, the process must be sufficiently transparent to allow informed decision-making:
The various departments contacted for data collection will work together to implement and
monitor an action plan aimed at reducing our greenhouse gas emissions

Verification, the process must lead to verifiable results: All the source data integrated into the
carbon footprint assessment spreadsheet has been sent by email and is therefore traceable.

Deployment of the GCI Tool

Concerned about fighting global warming and to calculate the carbon footprint and manage its

decarbonisation strategy, RAJA France has started working on the deployment of a GCI (Global

Climate Initiatives) platform which will allow it to independently develop its carbon footprint

compliant, precise and complete every year.

In 2023, all the RAJA Group’s subsidiaries will provide a GHG report in accordance with the
protocols:

154



GREENHOUSE GAS EMISSIONS

Greenhouse gas emissions were observed in the following categories:

Category

Energy

Relative Emissions

To fossil fuels and electricity

Excluding Energy

To processes / activities that emit energy outside of use
(refrigeration appliances, air conditioning, water fountains)

Inputs

Materials, products and services purchased

Future packaging

Materials, products and services purchased for future
packaging, i.e. consumables used to package the packaging
sold

Freight

For the transport of goods, upstream and downstream

Trips

Transport of people (personal, professional)

Direct Waste

To the waste produced on the site

Fixed assets

To the manufacture of durable goods used by the entity
(building, computer equipment)

Use

Fossil fuels or electricity used to use the product or service
sold or distributed

End of Life

End-of-life treatment of products sold or distributed

Scope 1: Direct Greenhouse Gas Emissions

Definition: These are greenhouse gas emissions that take place directly at the company level

T f Emissions:

» Emissions related to gas heating in offices and warehouse

» Emissions related to the combustion of fuel from service vehicles owned by the company

» Emissions related to refrigerant gases from air conditioning or chillers

Scope 2: Indirect Emissions Related to Energy

Definition: These are emissions related to energy consumption

T f Emissions:

» Indirect emissions linked to electricity consumption




Scope 3: Other Indirect Emissions

Definition: These are emissions related to the company's activity
T f Emissions:
» Energy-related emissions not included in Scopes 1 and 2

» Purchases of products or services

» Capital assets

> Waste

» Upstream freight transport

» Downstream freight transport
» Business trips

» End of life of products sold

» Home to work travel
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Actions for Ecological Transition

Among the solutions to fight against climate change, the RAJA Group’s subsidiaries have already
started a process to reduce their daily CO, emissions and carry out numerous actions in favour of
ecological transition.

FIGHT AGAINST DEFORESTATION

Some labels guarantee sustainable forest management. By purchasing products bearing the Forest
Stewardship Council (FSC) or European Program for Certified Forests (PEFC) label, RAJA France
and all the Group's subsidiaries contribute to the preservation of forests and thus limit their
anthropogenic greenhouse gas emissions (GHG).

In addition, to fight against deforestation, KALAMAZOO, JPG, BERNARD, CENPAC and RAJA
Switzerland participate in solidarity and sustainable reforestation actions.
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REDUCTION OF ENERGY CONSUMPTION

The various subsidiaries are implementing actions to reduce their energy consumption in
accordance with one of the axes of the RAJA Group's Corporate Social Responsibility (CSR) Policy
that all companies must respect. The implementation of the Energy Sobriety Plan is the new step
to further reduce our energy consumption.

The actions implemented in this context in the different entities of RAJA Group are mainly as
follows:

» LED relamping of offices and warehouses

v

Time programming from the technical building management tool for domestic water, lighting
and heating

Deployment of photovoltaic panels on roofs

Collection of rainwater for the maintenance of green spaces and the upkeep of premises
Installation of taps with detectors at hand basins

Thermal insulation of buildings

Use of 100% renewable energy

vvvyyVvyyVvyy

Installation of inflatable airlocks at platform level

CLEAN ENERGY CONSUMPTION

To reduce its impact on the climate and its CO, emissions, the RAJA France head office will install
shade houses equipped with photovoltaic panels as part of the headquarters renovation project
which will be spread over 2 years (between 2022 and 2024).

The RAJA Benelux distribution centre already equipped with photovoltaic panels on the roof since
2021. The expected production of this photovoltaic installation is 400,000 kW of green energy, or
approximately 35% of our annual consumption and corresponding reduction in the impact in CO,
equivalent.

Our subsidiary KALAMAZOO has subscribed to a 100% green electricity offer.
Its building has also been certified “Sustainable Construction” by the BRE
(Building Research Establishment).

AWARENESS AROUND THE CIRCULAR ECONOMY

In November 2022, KALAMAZOO launched a Circular Economy project as a distribution and
consumption model. This involved reducing waste by trying to extend the life cycle of products
returned by customers by reusing them.

In this project KALAMAZOO has been joined by Koop SF34,
a social micro-enterprise incubator created by sub-Saharan
people. This pioneering project aims to serve as a model for
learning and social development. Through their unlikely
connections, they will oversee helping KALAMAZOO to
achieve a second life for its products, improve the
management of the environmental aspects of its organisation

and develop its circular economy strategy.
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Whether at the level of their products or at the level of their activities, all RAJA Group’s
subsidiaries raise awareness among their customers, and their team members of good practices
based on the 5R principle:

REDUCE

RAJA offers the largest choice of packaging and advises you on how to properly
protect products without overpacking, and to reduce the weight and volume of
shipments.

REUSE

RAJA offers, whenever possible, reusable packaging offering greater sustainability

REPLACE

Whatever the needs, RAJA offers eco-friendly alternative solutions

RENEW

RAJA offers bio sourced packaging, made from renewable and already recycled
natural materials

RECYCLE

RAJA offers its customers the opportunity to give your packaging a second life by
choosing recyclable packaging.
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PARTICIPATION IN BIODIVERSITY

For several years, our subsidiary JPG has been
committed to reducing its CO, emissions by carrying
out actions contributing to biodiversity.

It is in this context that
Ecomouton has been

set up, a flock of sheep naturally shear the site and
are regularly monitored (visits, veterinary care,

shearing, extra food, etc.)

JPG also wanted to make its contribution to the protection of the

environment and biodiversity by acting on the protection of bees. Through
ECOBEE, our site hosts hives that receive regular visits from a beekeeper.

Our subsidiaries RAJA Germany and RAJA Poland have also taken the initiative of installing
several hives on their sites which are maintained by a beekeeper.

RAJA Benelux for its part worked in collaboration with the Tongres town hall and "Mieco Effect"
(consultant) to carry out a study of the flora and fauna present on the RAJA site, leading to
extensive mowing of the meadows and shoulders to improve the biodiversity of its site. A first draft
of this project was developed based on 7 fundamental principles:

Strive to maximise biodiversity on industrial land
Strive to integrate biodiversity into existing environmental obligations
Maximise the use of local plant material for plantations

vvyvyy

As far as possible, direct the management of herbaceous vegetation (current lawns) towards
obtaining flowered and biodiverse areas

v

When redeveloping existing paved areas, make every effort to work with water-permeable

materials and create as few new paved areas as possible

> Strive to establish a common organisation for the management of green spaces to save time and
money

» Commit to making biodiversity efforts known externally to show that the business park is very

attached to biodiversity
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DATA CLEANUP

%CYBER On Cyber Cleanup Day 2022, BERNARD team members were made

bernard

aware of digital cleaning.

- N

4 .
S81219 “ L2295 Theresult of this campaign was convincing since it allowed the deletion

of 561,929 emails and 107,020 files, or 2.2 tonnes of CO2 saved.

Bravo a la team Bernard !

PARTICIPATION TO THE WORLD CLEANUP DAY

In September 2022, team members of our subsidiary BERNARD
participated in World Clean Up Our Planet Day by cleaning the
exteriors of the company as well as the neighbouring streets.

This commitment to a planet without waste was the subject of a

post on social networks.

MORE ECO-RESPONSIBLE VEHICLE FLEET

Company Vehicles

As of December 31, 2022, within the parent company, even if the Group fleet remains mainly
equipped with thermal vehicles, the proportion of hybrid, plug-in hybrid or 100% electric company
vehicles and service vehicles is constantly changing between 2021 and 2022, at the level of the
parent company, it has even doubled from 6 to 12 vehicles, the fleet now consists of 18% (12% in
2021).

The range of vehicles offered to eligible team members for a company vehicle was modified in 2021
and now offers more clean vehicles (hybrids, plug-in hybrids and 100% electric).

Biogas & 100% Electric Delivery Vehicles

At the end of 2021, the first truck in the RAJA France fleet running on Biogas was put into service.
In 2022, the fleet included 8 additional new trucks.
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PROPOSAL OF A WIDE RANGE OF ECO-FRIENDLY PRODUCTS

The RAJA Group’s subsidiaries contribute to the
ecological transition by offering a wide range of
eco-friendly products and by constantly
innovating to reduce the impact of their products
on the environment.

The packaging boxes and cushioning used during
order preparation are 100% recycled & recyclable.

We innovate by offering our customers eco-
friendly, bio sourced alternatives to plastic

products.
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ETHICS

Code of Ethics

RAJA Group has established itself as a leader in the distribution of packaging, supplies and
equipment for companies in France and Europe thanks to its passion for service and the customer,
its dynamic innovation and know-how. of its team members.

As a benchmark player in its sector of activity, aware since its creation of its social and
environmental responsibility and endowed with a strong ethical culture, RAJA wished to formalise
its values and its commitments by establishing a Code of Ethics.

It is obvious that the Group's actions must be carried out in an ethical approach, respectful of rights
and regulations and of our values. This approach must become a key differentiator allowing us to
stand out from our competitors for the benefit of our team members, our customers, our suppliers
and other stakeholders. It must also contribute to the protection of one of the Group's main assets:
its reputation, its notoriety.

This document is a benchmark of behaviour that is binding on all Group team members, at all levels
without exception, and whose purpose is to serve as a guide and inspire action through respect for
the values and Group commitments.

This document will be a benchmark of behaviour that will bind on all Group team members, at all
levels without exception, and whose purpose will be to serve as a guide and inspire action through
respect for the values and Group commitments.

This Ethics Charter will be submitted for approval to the Executive Committee and will be given
to all team members of the Group.
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RAJA GROUP VALUES

Our values are based on the culture of the customer and service through the search for excellence,
permanent innovation, and respect for our societal and environmental commitment.

Our values are based on these fundamental pillars, shared by all team members of RAJA Group.
These values reflect our commitments to our customers, suppliers and other stakeholders and are
set out in ethical principles in the RAJA Group’s Code of Ethics.

RAJA GROUP COMMITMENTS

As a Responsible Company

Compliance with laws, regulations and national & international standards
Fight against corruption, conflicts of interest, fraud

Fair competition

Respect for the confidentiality of information

Protection of personal data

Relations with our suppliers

Sincerity and accuracy of accounting and financial information

Loyalty in communication

Use of company IT resources

VVvVVVVVYVYVYVYY

Representation of the company
As a Human Company

» Working Conditions

» Occupational health and safety protection
» Freedom of association & social dialogue
» Fight against discrimination

As a Committed Company
» RAJA-Daniele Marcovici Foundation
As a Social Company

» Our CSR approach
» RAJA & the Environment
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Anti-Corruption Compliance Programme

REGULATORY CONTEXT, THE SAPIN Il LAW

The Sapin Il law, promulgated in December 2016, introduces an obligation to prevent corruption
for companies and groups exceeding certain thresholds (turnover greater than €100 million and
workforce greater than 500 employees) and defines the key elements of an anti-corruption system.
These obligations have been applicable since June 1, 2017. Corruption constitutes a major issue for
companies because of the criminal, financial and reputational consequences that it can cause.

These new legal obligations imposed on the company by the Sapin Il law must be understood, not
as an additional constraint, but as a tool serving its competitiveness and its development, in a
context where the new global legal environment inscribes the ethics and the prevention of
corruption at the heart of its systems and where several international organisations intend to
ultimately impose a “fair level playing field” for all economic operators.

With a turnover of 1.7 billion euros in 2022 and nearly 4,500 employees in Europe, the RAJA Group
falls within the scope of the law. Beyond quantitative criteria, the international presence of the
RAJA Group within 19 European countries requires a certain vigilance regarding the phenomenon
of corruption, even if the activity seems less exposed than others. RAJA has therefore implemented
aninternal system designed to prevent and detect acts of corruption which are likely to arise during
the exercise of its commercial activity.

GOVERNANCE: THE ETHICS COMMITTEE

The RAJA Group Ethics Committee aims to support the ethical approach initiated by General
Management and to ensure proper compliance with the Code of Ethics. It is made up of 3 members
belonging to the Legal, Human Resources and Internal Audit Departments of the Group. Within
the subsidiaries, the General Directors play the role of ethical referents.

The Ethics Committee is the preferred point of contact for RAJA Group’s team members for any
questions relating to the application of the Code of Ethics as well as associated internal policies and
procedures.

Missions of the Ethics Committee

» Guide and influence strategic choices regarding anti-corruption compliance

» Transmit the anti-corruption culture within the organisation

» Validate the Group's anti-corruption compliance programme

» Receive and process reports from employees as part of the whistleblowing procedure

» Manage internal investigations to be implemented following revelations of suspicions or acts of
corruption and monitor their progress in relation to the resources mobilised for their processing

» Propose, where appropriate, disciplinary sanctions to the Human Resources Department in the
event of a breach of the anti-corruption code of conduct
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Anti-Corruption and Competition Law Training

FIGHT AGAINST CORRUPTION TRAINING SESSIONS

The Purchasing Department
teams, and the Sales Department
teams of the parent company
RAJA France followed training
on the fight against corruption
during the month of October
2022 to be made aware of the
measures of the Sapin Il law
regarding the actions to be taken.
carry out and put in place to
follow this law.

ANTI-CORRUPTION E-LEARNING SESSIONS

COMPETITION LAW TRAINING SESSIONS

The members of the RAJA
France Management Committee,
the  Purchasing Department
teams, and the Sales Department
teams of the parent company
have followed training relating to
Competition Law, in particular
relations between competitors
and relations with customers and
suppliers.

All  RAJA Spain team
members have completed
online anti-corruption
training.
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Third Party Compliance Project: e-Attestations

CHALLENGES

RAJA Group subsidiaries use many suppliers including service providers. In this sense, they must
respect legal obligations in terms of prevention:

» Hidden work
» Supplier compliance (Sapin Il) "

. . (N
» Abuse of the supplier’s state of economic dependence

» Bank details fraud e-Attestations

OBJECTIVES

» Control legal risk and the duty of vigilance by collecting legal documents

» Digitise and secure the procedure for creating, modifying and maintaining the supplier
(collection, evaluation and monitoring)

» Improve collaboration between different departments

This project, initiated in September 2022, will be deployed at the parent company RAJA France
between 2023 and 2024.

Corruption Risks & Anti-Competitive Practices
Mapping

As a cornerstone of the anti-corruption compliance program, RAJA has carried out corruption risk
mapping. It makes it possible to draw up an exhaustive overview of the risks within the group and
to identify, evaluate and prioritize them. The criteria of occurrence and severity are evaluated to
obtain the gross risk, the existing means of control and/or control are all elements which make it
possible to weight it to obtain a residual criticality.

Considering changes in the scope of the Group's activity and the latest AFA recommendations
published in January 2021, work to update the risk mapping was initiated in 2022.

Anti-Corruption Code of Conduct

The Anti-Corruption Code of Conduct applies to all Group team members, service providers,
suppliers and business third parties. Carried by the Chairwoman of the company and by her
Executive Committee, it demonstrates the commitment of the governing body.

The Anti-Corruption Code of Conduct defines the types of offenses associated with corruption and
specifies, with examples, the rules and principles applicable in the context of gifts and invitations
received or offered, sponsorship, sponsorship and assistance to associations, intermediaries ,
political contributions, payment of facilitations, influence peddling, collusion, conflicts of interest,
selection of suppliers and service providers, accounting and financial documents, the fight against
money laundering.

It is appended to the company's internal regulations and communicated to each team member who
undertakes to respect it.
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Alert System

In addition to traditional communication channels, RAJA has set up an alert system to allow the
collection and processing of reports from team members, Group or external, and relating to the
existence:

» Conduct or situations contrary to the Anti-Corruption Code of Conduct of the RAJA Group.

» A crime or misdemeanour, a serious or manifest violation of an international commitment duly
ratified or approved by France, a unilateral act of an international organisation taken based on
such a commitment, law or regulation.

» A threat or serious harm to the general interest, such as anti-competitive practices, risks or
serious violations of human rights and fundamental freedoms (including discrimination and
harassment at work), health and the safety of people and the environment.

WHISTLEBLOWING PROCEDURE

The whistleblowing procedure communicated to all team members describes the procedures for
exercising this right.

An external platform, the “Integrity Line” tool, allows the collection and processing of reports by
the Group Ethics Committee in complete confidentiality.

The whistleblowing procedure has been reviewed in 2022 to adapt it to the European directive on
the protection of whistle-blowers and the transposition laws in the various European countries in
which RAJA is present.

RAJA undertakes to continue the deployment of its anti-corruption program in all the group's
subsidiaries.

Protection of Personal Data

DATA PROTECTION OFFICER

In 2018, RAJA appointed a Data Protection Officer (DPO) in charge of steering the Group's
compliance with the General Regulations for the Protection of Personal Data ("GDPR") and has
formalised a policy which expresses its commitment to guarantee the collection, processing and
transfer of personal data in complete security within the Group with an appropriate and uniform
level of protection.

This policy has been validated by the members of the Executive Committee
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PERSONAL DATA PROTECTION POLICY

Through this policy, RAJA undertakes to protect the personal data entrusted to it and to respect
the data protection laws of the countries in which this personal data is collected.

The protection of natural persons with regards to the processing of their data is a fundamental
right enshrined in European legislation.

Indeed, the Charter of Fundamental Rights of the European Union and the Treaty on the
Functioning of the European Union provide that everyone has the right to the protection of their
personal data regardless of nationality or country of residence.

Ensuring a consistently high level of personal data protection is essential for our relationships with
our customers, team members, business partners, suppliers, and other stakeholders. They rely on
RAJA to carry out its activity in an efficient and competitive manner while ensuring the protection
of the personal data collected.

DATA PROTECTION UNDER GDPR

The Legal & Compliance Department of the RAJA Group has set up
workshops with RAJA France team members processing personal
data:

Sales Management

Customer Relations Centre Management
Marketing Management

Purchasing Management

Information Systems Management
Human Resources Management

vvvyyVvyVvyyvyy

Facilities Management

To raise awareness of the General Data Protection Regulation
(GDPR) and good practices to comply with the requirements of this text, a document containing
the 5 key takeaways to remember has been distributed.

1. GDPR makes companies responsible for protecting the personal data of employees, customers
and third parties. As a group, we must demonstrate that we are following the regulations, or
risk significant financial penalties.

2. Personal data means any information relating to an identified or identifiable natural person.
These include, for example, identity cards, photos, team members reviews, survey responses,
emails and IP addresses.

3. Sensitive data forms a special category of personal data representing a very high risk for
individuals. This includes, for example, information relating to people's racial origin, physical or
mental health and political opinions.
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4. At RAJA, we do not process or collect sensitive personal data. When writing customer notes
in comment boxes, be careful not to include sensitive information. Additionally, be sure to use
courteous language in all professional contexts.

5. Weall handle personal data during our business. We are therefore all responsible for respecting
the principles of the GDPR. We must:

» Clearly explain why we collect personal data, how we plan to use it and with whom we wiill
share it (purpose limitation)

» Determine whether the data collected is relevant to the purposes for which it is collected
(data minimisation)

» Determine where and for how long we store data (retention limitation)

» Follow procedures in place to update customer and employee files (accuracy)

IT Charter

The charter for the use of resources and data of the information & communication system, also
called IT charter, constitutes an appendix to the internal regulations of RAJA.

RAJA implements an information and communication system necessary for the exercise of its
activity. It thus provides its employees with the IT and communication tools essential to the
performance of their duties.

Any user of the RAJA information and communication system acknowledges having read this
charter and undertakes to apply all its provisions.

The objective of this charter is to specify the uses of RAJA's computer and digital technologies
while ensuring their operation and security while respecting the individual freedoms of each user.

The purpose of this charter is to set out the main rules and precautions that all users must respect
and implement, for responsible use of IT resources and external resources accessible via the RAJA
information and communication system.

Indeed, the sharing of computer and digital data generates exchanges of information favourable to
the good coordination of work, but also risk factors.

Finally, this charter defines the means of control and monitoring of this use put in place, not only
for the proper performance of the team members’ employment contract but also in the context of
the criminal and civil liability of the employer.
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Information Systems Security

TEAM MEMBERS AWARENESS

In 2021, a portal was created under SharePoint by the RSSI (Information Systems Security
Manager).

On this portal, employees can already consult policies, standards and procedures as well as good
practices. In 2022, new documents have been added and updates are made regularly.

INFORMATION SYSTEMS SECURITY RISK ASSESSMENT

Every year, as part of our ISO 9001 certification, all process drivers update the risk analysis. The
matrix relating to the management of information systems shows that the risks are controlled since
the residual rating is low.

DOCUMENT RETENTION SCHEDULE

This project is in progress and has not been finalised in 2022.

CONFIDENTIALITY AGREEMENT

The Legal & Compliance Department of the RAJA Group has set up 2 types of confidentiality
agreements:

» Unilateral confidentiality agreement
» Bilateral confidentiality agreement

The purpose of these confidentiality agreements is to set the rules relating to the protection and
use of information of a confidential nature communicated by RAJA to the receiving party or parties.

This document is accessible on the common directory as well as in the contract registration
database.
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CSR INDICATORS OF THE PARENT
COMPANY RAJA FRANCE

Quality Excellence of the Relationship & Service
to our Customers

CLAIM RATE
2020 2021 2022
Achieved Achieved Achieved
Number of Orders 455,400 475,059 513,351 475,059 505,627 480,333 480,732
Number of Open Claims - 32,212 - 32,205 - 29,736 -
Claim Rate 5.95% 6.81% 5.95% 6.37% 5.95% 6.12% 6.00%
Claim Rate 1.20% 1.41% 1.20% 1.35% 1.20% 1.04% 1.05%
(Commercial)
Claim Rate 1.20% 1.03% 1.00% 0.79% 0.90% 0.54% 0.60%
(Logistics)
Claim Rate 213% 2.55% 213% 2.08% 2.10% 1.70% 1.70%
(Transports)

Global Claim 6.29%

Rate

INTERNAL SERVICE RATE

2020 2021 2022
Achieved Achieved Achieved
Service Rate (Commercial) 98.80% 98.59% 98.80% 98.65% 98.80% 98.96% 98.95%
Stock Availability Rate 98.30% 98.28% 98.30% 97.95% 97.90% 97.78% 97.90%
Product QF;J;':Y Service | g9 5804 99.41% 99.58% 99.47% 99.50% | 99.48% | 99.50%
Service Rate 98.73% 98.97% 99.00% 99.21% 99.10% 99.46% 99.40%
(Logistics)

Rate

SELENTETRIEERED || o e ‘ 94.43% 93.88% ‘ 94.55% 94.05% 95.22% 95.25%

EXTERNAL SERVICE RATE

2020 2021 2022
Achieved Achieved Achieved
De"";;‘;;'zfﬁf:srv'ce 97.93% 95.81% 97.93% 98.24% 98.50% 97.87% 98.10%
Delivery Quality Rate 99.61% 99.70% 99.61% 99.66% 99.66% 98.62% 98.60%

Service Rate

LR 98.60% ‘ 95.50% ‘ 98.81% ‘ 97.96% 98.95% ‘ 97.08% 96.72%
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Social & Human Rights

TEAM MEMBERS’ HEALTH & SAFETY

Occupational Risk Assessment

GROSS RISK RESIDUAL RISK
Number of
Ass_essed Risk to be Risk to be si I:i:?c-ant Risk to be Risk to be si I:i:::-ant
Risks Controlled Monitored gnt Controlled Monitored gnt
Risk Risk
2020 NC NC NC NC NC NC NC
2021 764 23 326 415 1 129 634
2022 769 24 331 414 2 126 641

Number of Sites Concerned

Number of Sites conducting
Health & Safety Risks Assessment

% of Sites conducting

Health & Safety Risks Assessment

Medical Consultations Follow-Up

2020 2021 2022
Logistics Logistics Logistics Goal
Offices  Forklift Offices  Forklift Bureaux  Forklift 2023
Workers Othe s Workers ST Workers Rt
Number of
Team 458 104 70 458 118 31 576 122 54
Members
Medical Visits | 67 60 416 98 28 518 94 47
up to Date
Medical visits | o 37 10 42 20 3 58 28 7
not up to date
% of Medical
Visits up to 90% 64% 86% 91% 83% 90% 90% 77% 87%
date
Total up to ‘ 85% ‘ 89% 88% 90%
Date
First Aiders

2020
TOTAL

2021
TOTAL

Offices

2022
Logistics

‘ (cLE]

| 2023

TOTAL

Number gf New First 5 0 14 5 19
Aiders
Number of Flrst Aiders 0 23 0 0 0
retrained
Number of First Aiders
Up to Date 41 29 17 11 28
TotaluptoDate | 46 | 52 31 6 | a7 50
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Accidentology Monitoring

Logistics

2020 ‘

2021 ‘

2022

)

16

29

12

20

12

13

22

Logistics

Number of
accidents
with lost time

Number of days

of lost time

with lost time

Number of

Offices

Number of
days of lost

time

Number of

TOTAL

accidents

with lost time

Number of days
of lost time

2020 13 979 53 14 1032
2021 9 - 1209 4 197 1 15 4 1406
2022 11 82 1,062 20 168 5 14 102 | 1,230
Frequency Rate & Severity Rate
2020 2021 2022 Goal 2023
Total number of accidents 29 23 35 -
Number of accidents with lost time 14 15 14 -
Number of days of lost time 1,032 1,406 1,230 -
Frequency rate 15,60 15,90 14.11 13.00
Severity rate 1,13 1,49 1.24 1.00

WORKING CONDITIONS

Workplace Satisfaction Survey

Total Headcount

654

699

715

Goal 2023

Number of people who responded to
the survey

% of the headcount responded to the

106

107

153

satisfaction survey

Score Obtained

8.5/10

8.7/10

8.3/10
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SOCIAL DIALOGUE

Agreements Signed with Team Members’ Representatives

2020 2021 2022 Goal 2023
Number of Existing Agreements
Signed with Representatives 14 14 L )
Number of Renewed Agreements over 10 3 4
the Reference Period
Number of Newly Signed Agreements 4 6 2

with Representatives

Number of Agreements in Force ’

Meetings with Team Members’ Representatives

2020 2021 2022 Goal 2023
Number of Work Council Meetings 30 14 22 -
Number of H(.ea}lth, SafetY & Working 3 5 3 )
Conditions Meetings
Number of Union Meetings 15 12 18 -

Headcount Represented by Work Councils / Unions

Total Headcount

654

699

715

Goal 2023

Number of sites having Elected
Representatives

% of the Headcount Represented by

1/1

1/1

1/1

Elected Representatives

Health, Safety & Working Conditions Representatives

Total Headcount

654

699

715

Goal 2023

Number of sites having Health, Safety
& Working Conditions Representatives

% of the Headcount Represented by

Health, Safety & Working Conditions

1/1

1/1

1/1

Representatives
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Collective Labour Agreement on Working Conditions

Goal 2023

Total Headcount 654 699 715 -

Number of sites having a Collective

Labour Agreement 171 171 1/1 -

Collective Labour Agreement

% of the Headcount Covered by a ‘

CAREER MANAGEMENT

Annual Evaluation Interview

Goal 2023

Number of Team Members to 583 582 599 -
Evaluate

Number of Evall.,latlon Interviews 376 465 511 -
Achieved

% of Annual Evaluation Interviews
Completed

% of the headcount having been
assessed

Biannual Professional Interviews

Goal 2023
Number of Team Members to 415 138 377 -
Evaluate
Number of Profe§5|onal Interviews 374 106 322 -
Achieved

% of Professional Interviews
Completed

2020
W Total Total
Workers 47 30 77 49 45 94 113 71 184
Supervisors 38 39 77 30 46 76 33 58 91
Managers 112 119 231 62 83 145 94 137 231

Executives &

. 12 3 15 2 6 8 2 7 9
Directors

% of the headcount

who received
training
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Number of training hours & Average training hours / person

2020 2021 2022
‘ ‘ Total Total Total

Workers - mm

LD 11.80 5.48 9.34 41.00 15.82 28.95 9.41 14.23  11.27
Hours / Person

| supervisors | 50030 | 95530 | 145560 | 1079 | se6 | 1ess | 444 | 962 | 1,406 |

LD 13.17 24.49 18.90 35.97 12.30 21.64 13.45 16.59  15.45
Hours / Person

[ 1955 | 3,156 | 5111 ]

Averagelltaininz iy B vy 25.92 20.31 22.71 20.80  23.04 2213
Hours / Person

Directors
Average Training 3750  23.00 2663  43.00 29.29 3233

Hours / Person

Average Number of
Training Hours / 5 d 5 33.36 17.23 24.37 14.66 19.53 17.24
Person

Internal Mobility

2020 2021 2022
Number of intra or inter M 0 1 2
Department changes of
function W 0 1
Workers
Number of Professional M 5 2 0
Employment Categories
changes (promotions) W 6 8 3
Number of intra or inter M 0 1 0
Department changes of
function W 0 4 1
Supervisors
Number of Professional M 9 3 4
Employment Categories
changes (promotions) W 20 0
Number of intra or inter M 0 3 8
Department changes of
function W 1 > 6
Managers
Number of Professional M 1 0 0
Employment Categories
changes (promotions) % 1 0 1
Number of intra or inter M 0 0 0
Department changes of o 0
Executives & function W 0
Directors Number of Professional M 0 0 0
Employment Categories
changes (promotions) w 0 0 0
Total ‘ 43 ‘ 28 29
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DIVERSITY, DISCRIMINATION & HARASSMENT

Headcount by Professional Employment Categories & per Gender

2020 2021 2022

Men 146 149 147
% 57% 57% 59%

Women 110 113 104

Workers

% 43% 43% 41%

Total 256 262 251
% 39% 37% 35%

Men 54 61 53
% 40% 38% 35%

Women 80 101 99

Supervisors

% 60% 62% 65%

Total 134 162 152
% 20% 23% 21%

Men 101 112 121
% 41% 44% 42%

Women 146 145 166

Managers

% 59% 56% 58%

Total 247 257 287
% 38% 37% 40%

Men 10 9 12
% 59% 50% 48%

Women 7 9 13

Executives & Directors

41% 50% 52%

17 18 25

% 3% 3% 4%
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Headcount per Age & per Professional Employment Categories

2020 2021 2022
Workers 4 11 12
Supervisors 0 0
20 years and Managers 0 0
less Executives & Directors 0 0
Total 4 11 12
% 0.61% 1.57% 1.68%
Workers 33 40 38
Supervisors 14 9 4
From 21 to 25 Managers 13 12 11
years Executives & Directors 0 0 0
Total 60 61 53
% 9.17% 8.73% 7.41%
Workers 20 18 15
Supervisors 12 32 29
From 26 to 30 Managers 29 37 39
years Executives & Directors 0 0 0
Total 61 87 83
% 9.33% 12.45% 11.61%
Workers 19 27 23
Supervisors 9 10 15
From 31 to 35 Managers 35 29 40
years Executives & Directors 0 0 1
Total 63 66 79
% 9.63% 9.44% 11.05%
Workers 30 21 21
Supervisors 22 24 25
From 36 to 40 Managers 40 36 36
years Executives & Directors 0 0 1
Total 92 81 83
% 14.07% 11.59% 11.61%
Workers 39 37 37
Supervisors 26 26 19
From 41 to 45 Managers 35 42 50
years Executives & Directors 1 2 4
Total 101 107 110
% 15.44% 15.31% 15.38%
Workers 37 37 26
Supervisors 19 22 19
From 46 to 50 Managers 37 46 44
ans Executives & Directors 8 7 6

%

15.44%

16.02%

13.29%
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2020 2021 2022
Workers 34 32 36
Supervisors 17 19 21
From 51 to 55 Managers 33 28 36
years Executives & Directors 1 4 8
Total 85 83 101
% 13.00% 11.87% 14.13%
Workers 30 30 35
Supervisors 13 15 17
From 56 to 60 Managers 22 23 29
years Executives & Directors 4 1 2
Total 69 69 83
% 10.55% 9.87% 11.61%
Workers 8 8 7
Supervisors 1 4 2
From 61 to 65 Managers 3 4 2
years Executives & Directors 1 2 2
Total 13 18 13
% 1.99% 2.58% 1.82%
Workers 2 1 1
Supervisors 1 1 1
More than 65 Managers 0 0 0
Years Executives & Directors 2 2 1

%

0.76%

0.57%

0.42%

Equality Index between Women & Men

Equality Index W/M

99/100

94/100

92/100

Goal 2023

99/100

Average Remuneration by Professional Employment Categories

Workers

Professional
Employment Categories

Average
Remuneration

€2,356.29

Supervisors

W

€2,794.60

M

€2,877.00

Managers

W

€3,930.22

€4,080.27

€2,374.85

€2,824.93

€2,875.97

€3,939.25

€4,135.96

€2,453.76

€2,944.50

€2,979.37

€4,012.46

€4,399.08

Average Remuneration for Executives & Directors are not communicated.
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Headcount by Nationality

2020 2021 2022
Local Foreign Local Foreign Local Foreign
Nationality ‘ Nationality ‘ Total Nationality Nationality Total Nationality = Nationality

Workers 230 26 256 231 31 262 221 30 251
Supervisors 128 6 134 151 11 162 143 9 152

Managers 237 10 247 247 10 257 267 20 287
Executives & 16 1 17 17 1 18 24 1 25

Directors

% of the
Headcount
of foreign
nationality

Team Members with Disability

2020 2021 2022
Workers 6 4 4
Supervisors 1 4 4
Managers 4 3 5
Executives & Directors 0 0 0

% of the Headcount with
Disability

Average Annual Headcount

2020 2021 2022

Workers 25.21 259.98 247.81
Supervisors 127.76 145.56 153.07
Managers 238.77 250.31 273.02
Executives & Directors 16.59 17.93 22.07
Total | 635.33 | 673.78 695.47

Hires by Professional Employment Categories & by Gender

2020 2021 2022

Men 24 31 11

Workers
Women 40 46 22
Total " Workers " ‘ 70 77 33
Men 4 11 2

Supervisors

Women 12 20 11
Total " Supervisors " ‘ 16 31 13
Men 15 18 25

Managers
Women 21 18 47
Total " Managers " ‘ 36 36 72
Men 1 2 4

Executives & Directors

Women 0 4 3

Total " Executives & Directors "

Total
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Sustainable Procurement

SUSTAINABLE PROCUREMENT POLICY & SUPPLIERS’ CODE OF

ConDuCT
Signatories
2022 ‘ Goal 2023
Total Number of Suppliers 523 517 399 NC
Number of the Sustainable Procurement Policy and 523 515 399 NC

of the Supplier's Code of Conduct Signatories

% of the Sustainable Procurement Policy and of

the Supplier's Code of Conduct Signatories

Supplier Referencing Framework Agreement

2020 2021 2022 ‘ Goal 2023
Total Number of Suppliers 523 517 399 NC
Number of Suppliers who have signed a Framework
Requirements

% of Suppliers who have signed a Framework
Referencing Contract containing Clauses on

Environmental, Labour & Human Rights

Requirements

SUPPLIERS ASSESSMENTS
2022 ‘ Goal 2023
Total Number of Suppliers 523 517 399 NC
Number of Suppliers’ Assessment Completed 240 113 99 NC
Number of Suppliers Assessed on their CSR 240 113 99 NC
Performance
Number of Suppliers whc? have t?een the subject of 0 0 0 10
an on-site audit

% of suppliers assessed on their CSR Performance

% of suppliers who have been the subject of an
on-site audit
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REDUCTION OF THE ENVIRONMENTAL OF OUR PRODUCTS

2020 2021 2022 Goal 2023
% of suppliers who have signed the Sustainable 0 0 o o
Procurement Policy 100% 99,60% 100% 100%
% of purchasing turnover assessed on CSR o o
Performance NC NC 2k 70%
% of eco-friendly references NC 50% 66% 70%
% of products purchased in Europe 86% 86% 87% 87%
% of European Suppliers 95% 97% 99% 99%

BUYERS’ TRAINING ON ENVIRONMENTAL ISSUES
Buyers’ Awareness

‘ Goal 2023

Number of Buyers within the Group Purchasing
Centre

Number of Buyers within the Group Purchasing
Centre trained in Sustainable Procurement

% of Buyers trained

Sustainable Procurement Objective

2022 ‘ Goal 2023

Part of Sustainable Procurement Objective in Buyer

. 10% 10% 10% 15%
Evaluations
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Environment

WASTE MANAGEMENT

Tonnage of our Waste

NON-HAZARDOUS WASTE
5 Flows Waste

Other Non-Hazardous Waste

Paper / Cardboard 265.71 217.83 216.56
Scrap 13.02 1.88 0.00
Plastics (Films & Bottles) 1.61 3.04 6.97
Glass 0.17 0.24 0.00

Wood 29.88 9.48 16.72

Goal 2023

-5%

Sub-Total Hazardous Waste

Ordinary Industrial Waste (DIB) 199.44 188.55 193.13
Other (Cans, Cigarettes’ Butts, Coffee Capsules, 0.22 012 0.15 -5%
etc.)
Sub-Total Non-Hazardous Waste 510.05 421,14 m 412.00
HAZARDOUS WASTE
Asbestos 0.00 0.00 0.21
Waste Electrical and Electronic Equipment (WEEE) 0.29 2.29 1.26
PCB 0.00 0.00 4.66 -5%
Battery 0.00 0.08 0.13
Other (Packaging / Soiled Wipes, etc) 3.17 1.56 0.88

Recovery Rate of our Waste

New Indicator in 2022

2022
Tonnage Recovery Rate %Tfnmags:e
Paper / Cardboard 216.56 100% 49%
Scrap 0.00 - =
Plastics (Films & Bottles) 6.97 100% 1%
Glass 0.00 - -
Wood 16.72 100% 4%
Ordinary Industrial Waste (DIB) 193.13 59% 44%
Cans 0.04 100% 0%
Coffee Capsules 0.09 100% 0%
Cigarettes’ Butts 0.02 100% 0%
Hazardous Waste 7.14 68% 2%
Total 440.67 81% | 100%

Goal 2023

85% of
Recovery of
our Waste

85%
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Catalogues Tonnage Reduction

2020 2021 2022 ‘ Goal 2023
Tonnage of paper for printing catalogues 626 763 731 716
% of catalogues printed on recycled paper 100% 100% 100% 100%

ENERGY CONSUMPTION MONITORING

Gas & Electricity
2020 2021 2022 ‘ Goal 2023
Total Headcount 654 699 715 NC
Number of Business Days 253 254 253

Gas Consumption (in kWh) 2,353,628 3,371,224 2,723,703 15%
Number of KWh / Person / days 14.22 18.99 15.06

Electricity Consumption (in kWh) 2,506,694 2,511,653 2,511,419 15%
Number of KWh / Person / days 15.15 14.15 13.88

ENERGIE CUMULEE (GAZ & ELECTRICITE)

Cumulative Gas & Electricity Energy Consumption

(in kwh) 4,860,322 5,882,877 5,235,122 -15%
Number of KWh / Person / days 29.37 33.13 28.94
Water
2020 2021 2022 ‘ Goal 2023
Total Headcount 654 699 715 c
N
Number of Business Days 253 254 253

SANITARY WATER

Sanitary water consumption (in m?) 3,882 3,302 3,539
Number of m3/ Person / days 0.023 0.019 0.019

-5%

2022 ‘ Goal 2023

Fire network water consumption (in m?) 851 778 691 -5%

Greenhouse Gas Emissions

2020 2021 © 2022 ‘ Objectif 2023
Total Greer.'nhouse'Gas Emissions - Scope 1 NC 1,099 1,099
(in metric tons of CO>)
Total Greer.'nhouse'Gas Emissions - Scope 2 NC 60 60 -10%
(in metric tons of CO>)
Total Greer.1house.Gas Emissions - Scope 3 NC 526,341 526,341
(in metric tons of COy)

Total of Greenhouse Gas Emissions
(in metric tOnS Of COZ) 527,500 527,500 474,750

(*) Carbon Footprint Assessment Valid for 3 years but will be carried out in 2023 using the GCI tool
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ENVIRONMENTAL MANAGEMENT SYSTEM (EMS)

GROSS RISK RESIDUAL RISK
Number of
Ass'essed Risk to be Risk to be si I:i:?c-ant Risk to be Risk to be si I:i:;::-ant
Risks Controlled Monitored g . Controlled Monitored g )
Risk Risk
2020 202 27 83 92 1 59 142
2021 202 27 83 92 1 59 142
2022 204 29 83 92 3 59 142
Ethics
AWARENESS ON ETHICS ISSUES
Fight Against Corruption Training Sessions
2020 2021 2022 ‘ Goal 2023
Total Headcount 654 699 715 NC
Team Members Concerned @ NC NC 105 NC
Number of Trained Team Members NC NC 105 NC
% of Total Headcount Trained NC [\'[ o NC
% Of Team Members Concerned Trained NC [\'[ o 100% NC
(*) Purchasing & Sales Departments
Competition Law Training Sessions
2020 2021 2022 ‘ Goal 2023
Total Headcount 654 699 715 NC
Team Members Concerned @ NC NC 58 NC
Number of Trained Team Members NC NC 58 NC

% of Total Headcount Trained

8%

NC

% Of Team Members Concerned Trained _— 100%

(*) Members of the Management Committee (CODIR), Purchasing Department and Sales Department

FOLLOW-UP OF REPORTS THROUGH THE WHISTLEBLOWING
PROCEDURE

2020 2021 2022
Number of Reports 0 0 0
Number of Confirmed Corruption Incidents 0 0 0
Number of Data Security Incidents 0 1 2
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2023 CSR REPORT & INDICATORS SCOPE

For the 2023 CSR Report (for 2022), the Executive Committee of RAJA Group wanted to favour
entities with a Distribution Centre, so that the indicators can be representative as much as
possible.

The subsidiaries which were not involved in the drafting of this report still transmitted the
certificates and policies drawn up locally which were joined to this report.

Subsidiaries Involved in 2023 for 2022

RAJA PACKAGING SUBSIDIARIES

France France
cenpac
Germany Benelux
Spain Italy
Poland United
Kingdom
Germany

RAJA OFFICE SUBSIDIARIES

France France
Spain Italy
Germany United-

Kingdom
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SUBSIDIARIES CSR INDICATORS

Social & Human Rights

TEAM MEMBERS’ HEALTH & SAFETY

Occupational Risk Assessment

GROSS RISK RESIDUAL RISK
Number of
D Risk to be Risk to be - :;;:ant Risk to be Risk to be - I:ici,’::-ant
Risks Controlled Monitored g . Controlled Monitored g .
Risk Risk
2020 234 - - - 0 18 216
2021 222 - - - 0 13 209
2022 222 - - - 0 13 209
Number of Sites Concerned 1 1 1

Number of Sites conducting
Health & Safety Risks Assessment

% of Sites conducting
Health & Safety Risks Assessment

cenpac
GROSS RISK RESIDUAL RISK
Number of
Asstsed Risk to be Risk to be si I:i‘;?c-ant Risk to be Risk to be si I:i(;;::-ant
Risks Controlled Monitored g . Controlled Monitored g .
Risk Risk
2020 22 10 6 6 5 3 5
2021 22 5 3 5 0 2 2
2022 22 5 3 5 0 2 2
Number of Sites Concerned 7 7 7

Number of Sites conducting
Health & Safety Risks Assessment

% of Sites conducting
Health & Safety Risks Assessment

2020

2021

2022

GROSS RISK RESIDUAL RISK
Number of
Assessed  picktobe  Risktobe . :i‘;;:ant Risktobe ~ Risktobe I:i(i,’;::-ant
Risks Controlled Monitored g . Controlled Monitored e .
Risk Risk
372 - - - 2 50 320
372 - - - 2 50 320
372 - - - 2 50 320
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Number of Sites Concerned

Number of Sites conducting
Health & Safety Risks Assessment

% of Sites conducting
Health & Safety Risks Assessment

1/1

1/1 1/1

GROSS RISK RESIDUAL RISK
Number of
Ass'essed Risk to be Risk to be si I:i:?c-ant Risk to be Risk to be si I::;’;::-ant
Risks Controlled Monitored g . Controlled Monitored g )
Risk Risk

2020 11 0 2 9 0 1 10
2021 11 0 2 9 0 1 10
2022 11 0 2 9 0 1 10

Number of Sites Concerned

Number of Sites conducting
Health & Safety Risks Assessment

% of Sites conducting
Health & Safety Risks Assessment

GROSS RISK

Number of
Assessed
Risks

Risk to be
Controlled

Risk to be
Monitored

Non-

Significant

Risk

RESIDUAL RISK

Non-
Significant
Risk

Risk to be
Controlled

Risk to be
Monitored

Number of Sites Concerned

Number of Sites conducting
Health & Safety Risks Assessment

% of Sites conducting
Health & Safety Risks Assessment

1/1

1/1 1/1

GROSS RISK RESIDUAL RISK
Number of
Assessed  picktobe  Risktobe . ':i‘;;‘c'ant Risktobe ~ Risktobe :;::ant
Risks Controlled Monitored g s Monitored Controlled g s
Risk Risk

2020 62 0 19 43 0 0 0
2021 62 0 19 43 0 0 0
2022 60 0 21 41 0 0 0
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Number of Sites Concerned 1

Number of Sites conducting

Health & Safety Risks Assessment 71

% of Sites conducting
Health & Safety Risks Assessment

1/1 1/1

2020

2021

2022

GROSS RISK RESIDUAL RISK
Number of
Ass'essed Risk to be Risk to be si I:i:?c-ant Risk to be Risk to be si I::;’;::-ant
Risks Controlled Monitored g . Controlled Monitored g )
Risk Risk
NC NC NC NC NC NC NC
NC NC NC NC NC NC NC
318 92 82 144 7 47 264

Number of Sites Concerned

Number of Sites conducting
Health & Safety Risks Assessment

% of Sites conducting
Health & Safety Risks Assessment

GROSS RISK
Number of

Assessed Risk to be Risk to be . N'o !‘-
Risks Significant

Controlled Risk

Monitored

RESIDUAL RISK

Non-
Significant
Risk

Risk to be
Controlled

Risk to be
Monitored

Number of Sites Concerned 1

Number of Sites conducting

. 1/1
Health & Safety Risks Assessment /

% of Sites conducting
Health & Safety Risks Assessment

1/1 1/1

2020

2021

2022

GROSS RISK RESIDUAL RISK
Number of
Assessed  picktobe  Risktobe . ':i‘;;‘c'ant Risktobe ~ Risktobe . :;::ant
Risks Controlled Monitored g . Controlled Monitored g .
Risk Risk

38 0 23 15 0 1 37

38 0 23 15 0 1 37

41 0 26 15 0 1 37
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Number of Sites Concerned 1 1 1

Number of Sites conducting

Health & Safety Risks Assessment 71 1 /1

% of Sites conducting
Health & Safety Risks Assessment

2020
2021

2022

GROSS RISK RESIDUAL RISK
Number of
Ass'essed Risk to be Risk to be si I:i:?c-ant Risk to be Risk to be si I::;’;::-ant
Risks Controlled Monitored g . Controlled Monitored g )
Risk Risk
194 32 125 37 0 22 172
225 43 144 38 0 36 189
259 52 158 49 0 40 219

Number of Sites Concerned

Number of Sites conducting
Health & Safety Risks Assessment

% of Sites conducting
Health & Safety Risks Assessment

GROSS RISK

Number of

Assessed
Risks

Risk to be
Controlled

Risk to be
Monitored

Non-
Significant
Risk

Risk to be
Controlled

RESIDUAL RISK

Risk to be
Monitored

Non-
Significant
Risk

Number of Sites Concerned

Number of Sites conducting
Health & Safety Risks Assessment

% of Sites conducting
Health & Safety Risks Assessment

1/1

1/1

GROSS RISK RESIDUAL RISK
Number of
Assessed  picktobe  Risktobe . ':i‘;;‘c'ant Risktobe ~ Risktobe . :;::ant
Risks Controlled Monitored g . Controlled Monitored g .
Risk Risk

2020 6 0 0 0 3 2 1
2021 6 0 0 0 3 2 1
2022 6 0 0 0 3 2 1
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Number of Sites Concerned 1 1

Number of Sites conducting

Health & Safety Risks Assessment 71 1

% of Sites conducting
Health & Safety Risks Assessment

1/1

GROSS RISK RESIDUAL RISK
Number of
Assessed Risk to be Risk to be si I:i:?c-ant Risk to be Risk to be si I:i:;::-ant
Controlled Monitored g Controlled Monitored gRisk
2020 51 NC NC NC NC NC NC
2021 51 NC NC NC NC NC NC
2022 69 NC NC NC NC NC NC

Number of Sites Concerned 5 5

Number of Sites conducting

Health & Safety Risks Assessment >3 >3

% of Sites conducting
Health & Safety Risks Assessment

6/8

Medical Consultations Follow-Up

2020 2021 2022
Logistics ‘ Logistics Logistics
Offices  poruift oOffices  poruift Offices  poruift
Workers AT Workers i Workers i
Number of
Team NC NC NC 98 25 4 102 25 5
Members
Medical Visi
edical Visits | - NC NC 94 23 4 102 24 5
up to Date
Medical visits NC NC NC 4 ) 0 0 1 0
not up to date
% of Medical
Visits up to NC NC NC 96% 92% 0% 100% 96% 100%
date
Total up to ‘ NC ’ 95% 994
Date

Goal
2023

100%

100U
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solutions ‘ d'emballage

2020 2021 2022
Logistics ‘ Logistics Logistics Goal
Offices  porife Offices  porkiife Offices  porkife 2023
Workers Stiee Workers RUSE Workers (AL
Number of
Team 263 108 20 255 109 20 219 103 29
Members
Medical Visits |, 104 20 230 107 20 212 102 29
up to Date
dical visi 100%
Medical visits | 4, 4 0 25 2 0 7 1 0
not up to date
% of Medical
Visits up to 88% 96% 100% 90% 98% 100% 97% 99% 100%
date

Total up to
Date

2020 2021 2022
Logistics ‘ Logistics Logistics
Offices  poruiift i Forklift Forklift
Workers Workers Workers s
Number of
Team 256 9 123 273 8 120 267 50 80
Members
Medical Visits | 9 121 260 8 108 267 50 80
up to Date
Medical viel 100%
edical visits 5 0 2 13 0 12 0 0 0
not up to date
% of Medical
Visits up to 98% 100% 98% 95% 100% 90% 100% 100% 100%
date

Total up to
Date

2020 2021 y\\y ¥}
Logistics ‘ Logistics Logistics
Offices  porudift Offices  Eoruiife Offices  porudift
Workers ST Workers CAIEES Workers Rl
Number of
Team NC NC NC 108 17 12 NC NC NC
Members
Medical Visits |\ NC NC 73 11 10 NC NC NC
up to Date
. . . 75%
Medical visits || NC NC 35 6 2 NC NC NC
not up to date
% of Medical
Visits up to NC NC NC 66% 65% 83% NC NC NC
date
Total up to ‘ NC ‘ 69% NC 75%
Date
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2020 2021 2022
Logistics Logistics Logistics
Offices  poruife Offices  poruiift Offices  poriift
Workers SUSEE Workers SIise Workers S
Number of
Team 263 55 16 262 53 17 247 51 16
Members
Medical Visits | 444 55 13 117 53 15 107 61 14
up to Date
S 100%
Medical visits |, 5, 0 3 145 0 2 0 0 0
not up to date
% of Medical
Visits up to 50% 100% 81% 45% 100% 88% 100% 100% 100%
date

Total up to
Date

2020 2021 2022
Logistics Logistics Logistics
Offices  Eorkiift Forklift Forkift
Workers Workers Workers SIS
Number of
Team 115 0 0 130 0 0 140 (1] 0
Members
Medical Visits | 4,5 0 0 130 0 0 140 0 0
up to Date
Medical viel 100%
edical visits
not up to date 0 0 0 0 0 0 L 4 4
% of Medical
Visits up to 100% 100% 100% 100% 100% 100% 100% 100% 100%
date

Total up to
Date

2020 2021 y\\y ¥}
Logistics Logistics Logistics
Offices  poruiife Offices  Eoruiife Offices  porudift
Workers ST Workers CAIEES Workers Rl
Number of
Team 120 59 38 132 51 53 137 55 55
Members
Medical Visits | - 26 16 NC 44 53 NC 11 11
up to Date
ical visi 90%
Medical visits NC 33 22 NC 7 0 NC 44 44
not up to date
% of Medical
Visits up to NC 44% 42% NC 86% 100% NC 80% 80%
date
Total up to ‘ 43% 50% 80% 90%
Date
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100%

2020 2021 2022
Logistics Logistics Logistics
Offices  poruife Offices  poruiift Offices  poriift
Workers Sl Workers RINEE Workers il
Number of
Team NC NC NC NC NC NC 66 24 0
Members
Medical Visits | NC NC NC NC NC 66 24 0
up to Date
Medical visits NC NC NC NC NC NC 0 0 0
not up to date
% of Medical
Visits up to NC NC NC NC NC NC 100% 100% 0%
date

Total up to
Date

100%

2020 2021 2022
Logistics Logistics Logistics
Offices  porkiift Forklift Forkift
Workers Workers Workers s
Number of
Team 55 0 4 65 0 7 82 0 0
Members
Medical Visits 55 0 4 64 0 7 82 0 0
up to Date
Medical visits
not up to date 0 0 0 1 0 0 L 4 4
% of Medical
Visits up to 100% 100% 100% 98% 100% 100% 100% 100% 100%
date

Total up to
Date

2020 2021 y\\y ¥}
Logistics Logistics Logistics
Offices  poruife Offices  poruiift Offices  poriife
Workers ST Workers CAIEES Workers Rl
Number of
Team NC NC NC NC NC NC NC NC NC
Members
Medical Visits | - NC NC NC NC NC NC NC NC
up to Date
. . . Nc
Medical visits | NC NC NC NC NC NC NC NC
not up to date
% of Medical
Visits up to NC NC NC NC NC NC NC NC NC
date
Total up to ‘ NC NC NC NC
Date
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2020 2021 2022

Logistics Logistics Logistics
Offices  poruife Offices  poruiift Offices  poriift
Workers Sl Workers RINEE Workers il
Number of
Team NC NC NC NC NC NC 54 21 5
Members
Medical Visits | NC NC NC NC NC 54 21 5
up to Date
dical visi 100%
Medical visits NC NC NC NC NC NC 0 0 0
not up to date
% of Medical
Visits up to NC NC NC NC NC NC 100% 100% 100%
date

Total up to
Date

2020 2021 2022
Logistics Logistics Logistics
Offices  porkiift i Forklift i Forkift
Workers Workers Workers s
Number of
Team NC NC NC NC NC NC NC NC NC
Members
Medical Visits | - NC NC NC NC NC NC NC NC
up to Date
. | . . NC
Medical visits | - NC NC NC NC NC NC NC NC
not up to date
% of Medical
Visits up to NC NC NC NC NC NC NC NC NC
date

Total up to
Date

2020 2021 y\\y ¥}
Logistics Logistics Logistics
Offices . Offices : Offices .
Forklift Forklift Forklift
Workers SEISIE Workers L Workers R
Number of
Team NC NC NC NC NC NC 50 49 151
Members
Medical Visits | NC NC NC NC NC 10 49 74
up to Date
Sealvie 100%
Medical visits NC NC NC NC NC NC 0 0 0
not up to date
% of Medical
Visits up to NC NC NC NC NC NC 100% 100% 100%
date
Total up to ‘ NC ‘ e 100% 100%
Date
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First Aiders

2020
TOTAL

Number of New First
Aiders

2021
TOTAL

Offices

NC

2022

Logistics

NC

Number of First Aiders
retrained

24

NC

NC

30

Number of First Aiders
Up to Date

Total up to Date
so.'r.mons ‘ d’ Embaﬂage

2020 ‘ 2021 2022
TOTAL ‘ TOTAL Offices Logistics TOTAL
Number gf New First 0 7 4 0 4
Aiders
Number of Flrst Aiders 33 44 0 10 10 NC
retrained
Number of First Aiders
Up to Date
2020 ‘ 2021 2022
TOTAL ‘ TOTAL Offices Logistics
Number gf New First 0 0 NC NC 38
Aiders
Number of FII’St Aiders 3 23 NC NC 0 NC
retrained
Number of First Aiders
Up to Date
2020 ‘ 2021 2022
TOTAL ‘ TOTAL Offices Logistics
Number 9f New First 0 0 1 0 1
Aiders
Number of First Aiders 2 2 2 0 2 3

retrained

Number of First Aiders
Up to Date

Total up to Date
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2020

TOTAL ‘ TOTAL

Number of New First
Aiders

2021

2022

Logistics

Number of First Aiders
retrained

33

14

NC

Number of First Aiders
Up to Date

Total up to Date

retrained

2020 ‘ 2021 2022
TOTAL ‘ TOTAL Offices Logistics
Number <?f New First 5 5 13 0 13
Aiders
Number of First Aiders 5 0 5 0 5

13

Number of First Aiders
Up to Date

Total up to Date

2020

TOTAL ‘ TOTAL

Number of New First
Aiders

NC

2021

Offices

2022

Logistics

Number of First Aiders
retrained

NC

10

15

Number of First Aiders
Up to Date

Total up to Date

retrained

2020 ‘ 2021 2022
TOTAL ‘ TOTAL Offices Logistics TOTAL
Number 9f New First NC NC NC NC 8
Aiders
Number of First Aiders NC NC NC NC 12

NC

Number of First Aiders
Up to Date

Total up to Date
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Total up to Date

2020 ‘ 2021 2022
TOTAL ‘ TOTAL Offices Logistics
Number <?f New First 13 13 3 0 8
Aiders
Number of First Aid 100%
umber o .|rs iders 12 12 2 0 2 Up to
retrained
Date
Number of First Aiders
Up to Date 3 8 g L -

retrained

2020 ‘ 2021 2022
TOTAL ‘ TOTAL Offices Logistics
Number <?f New First 6 5 0 2 2
Aiders
Number of First Aiders 1 4 6 2 8

NC

Number of First Aiders
Up to Date

Total up to Date

2020

TOTAL ‘ TOTAL

Number of New First
Aiders

NC

2021

NC

Offices

16

2022

Logistics

20

Number of First Aiders
retrained

NC

NC

NC

Number of First Aiders
Up to Date

Total up to Date

retrained

2020 ‘ 2021 2022
TOTAL ‘ TOTAL Offices Logistics TOTAL
Number 9f New First 0 1 0 0 0
Aiders
Number of First Aiders 4 0 0 0 0

11

Number of First Aiders
Up to Date

Total up to Date
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2020 ‘ 2021 2022
TOTAL ‘ TOTAL Offices Logistics
Number .of New First 0 5 3 3 6
Aiders
Number of FII’St Aiders 5 4 4 4 8 NC
retrained
Number of First Aiders

Up to Date 21 17 24 48 72

Total up to Date 26 | 26 31 ‘ 55 ‘ 86 NC

Accidentology Monitoring

Logistics

Office

2021 ‘ 1

2022 1

Logistics

Number of

accidents

of lost time

with lost time

Number of days

Number of
accidents

Offices

with lost time

Number of
days of lost
time

TOTAL

Number of

accidents

with lost time

Number of days
of lost time

2020 ‘
2021 ‘

2022

Logistics

10

Office

2020 0 0 5 208 5 208

2021 1 1 8 16 0 0 0 1 1 8 16

2022 1 5 17 334 0 0 0 1 5 17 334
cenpac

13

16

11

20

accidents
with lost time

Logistics

Number of

of lost time

Number of

Number of days accidents

Offices

with lost time

Number of
days of lost
time

TOTAL

Number of

accidents

with lost time

Number of days
of lost time

2020 5 66 1 65 6 141
2021 1 8 13 780 2 0 10 1 10 13 790
2022 2 7 38 672 3 44 41 3 10 82 713
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Logistics

2020
2021

)

2022

17

21

10

10

11

14

Logistics

Number of
accidents

Number of days

of lost time

with lost time

Offices

Number of
days of lost
time

Number of
accidents
with lost time

TOTAL

Number of

accidents

Number of days

of lost time

with lost time

2020 17 999 4 163 21 1162
2021 2 9 10 40 0 0 0 0 2 9 10 40
2022 (1] 8 0 290 1 3 56 71 1 11 56 361

Logistics

Office

Logistics

Number of
accidents

Number of days

of lost time

with lost time

Offices

Number of
days of lost
time

Number of
accidents
with lost time

TOTAL

Number of

accidents

Number of days

of lost time

with lost time

2020 1 64 0 0 1 64
2021 0 3 0 37 1 1 157 20 1 4 157 57
2022 0 3 0 150 0 0 0 0 0 3 0 150

2020
2021

2022

Logistics

Office
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2020
2021

2022

Logistics

Number of

accidents .
of lost time

with lost time

Number of days

Number of
accidents

Offices

with lost time

Number of
days of lost

time

10

TOTAL

Number of
accidents
with lost time

Number of days
of lost time

98 0

0 54

152 0

24 0

24 0

Logistics

Office

2020
2021

2022

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC

Logistics

Offices

TOTAL

Number of
days of lost
time

Number of
accidents
with lost time

Number of
accidents
with lost time

Number of days
of lost time

Number of
accidents
with lost time

Number of days
of lost time

2020 NC NC NC NC NC NC
2021 NC NC NC NC NC NC NC NC NC NC NC NC
2022 NC NC NC NC NC NC NC NC NC NC NC NC

2020
2021

2022

Logistics

14

Office

14

14

14

10

11

Logistics

Number of

accidents
with lost time

Number of days

of lost time

Offices

Number of
accidents

with lost time

Number of
days of lost

time

TOTAL

Number of
accidents

with lost time

Number of days

of lost time

2020 13 492 0 0 13 492
2021 1 9 1 75 0 0 0 0 1 9 1 75
2022 1 6 1 105 1 1 27 1 2 28 7 106
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2020
2021

Logistics

NC

NC

NC

NC

NC

NC

NC

NC

NC

)

2022

Logistics

Offices

TOTAL

Number of
accidents

Number of
days of lost

Number of
accidents

Number of

accidents Number of days

Number of days

2020
2021

2022

2020
2021

2022

2020
2021

2022

2020
2021

2022

of lost time

with lost time

NC

NC

NC

with lost time

time

NC

of lost time

with lost time

NC

NC

NC

NC NC

NC

NC

NC NC

NC

NC

NC NC

NC

Logistics

Office

Logistics

Number of

accidents

Number of days

of lost time

with lost time

Number of
accidents
with lost time

Offices

Number of
days of lost
time

TOTAL

Number of

accidents

Number of days

of lost time

with lost time

Logistics

NC

Office

NC

NC

15

15

12

12
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Logistics

Number of
accidents

fl im
with lost time offost time

Number of days

Number of
accidents
with lost time

Offices

Number of
days of lost
time

TOTAL

Number of
accidents
with lost time

Number of days
of lost time

2020 NC NC NC NC NC NC
2021 0 0 0 0 0 0 0 0 0 0 0 0
2022 NC NC NC NC NC NC NC NC NC NC NC NC

Logistics

Office

2020 ‘

NC NC NC
2021 ‘ NC NC NC NC NC NC
2022 1 0 0 0 1 0

Logistics

Number of
accidents
with lost time

Number of days
of lost time

2020
2021

2022

2020
2021

2022

2020

2021

2022

NC

NC

Number of
accidents

with

Offices

Number of
days of lost

lost time time

TOTAL

Number of
accidents
with lost time

Number of days
of lost time

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC

39

39

Logistics

NC

Office

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC

Logistics

Number of

accidents
with lost time

NC

Number of days
of lost time

NC

Offices

Number of
accidents

with lost time

NC

Number of
days of lost
time

NC

TOTAL

Number of
accidents

with lost time

NC

Number of days
of lost time

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC

NC
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Logistics

2020 ‘ 47 0 47
2021 ‘ 21 0 23
2022 26 0 33

accidents
with lost time

Logistics

Number of

Number of days

Number of
accidents

of lost time

Offices

with lost time

Number of
days of lost

TOTAL

Number of

accidents

with lost time

Number of days

of lost time

2020 21 6 21
2021 11 0 33 0 1 0 25 0 12 0 58
2022 12 0 94 0 0 0 0 0 12 0 94
Frequency Rate & Severity Rate
2020 2021 2022 Goal 2023
Total number of accidents 9 5 11 0
Number of accidents with lost time 5 2 5 0
Number of days of lost time 0 38 334 0
Frequency rate 14.35 5.30 25.04 0
Severity rate 0.99 0.20 1.8 0
cenpac
2020 2021 2022 Goal 2023
Total number of accidents 15 19 24 NC
Number of accidents with lost time 6 11 10 NC
Number of days of lost time 141 803 713 NC
Frequency rate 13.34 23.01 19.6 NC
Severity rate 0.29 1.68 1.40 NC
2020 2021 2022 Goal 2023
Total number of accidents 21 13 15 NC
Number of accidents with lost time 20 11 12 NC
Number of days of lost time 814 420 417 NC
Frequency rate 16.43 18.21 18.64 NC
Severity rate 1.22 0.70 0.61 NC
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2020 2021 2022 Goal 2023
Total number of accidents 3 5 4 (1]
Number of accidents with lost time 1 5 3 (1]
Number of days of lost time 64 214 150 0
Frequency rate 3.61 19.37 2.16 0
Severity rate 0.23 0.83 0 0
2020 2021 2022 Goal 2023
Total number of accidents 1 6 1 0
Number of accidents with lost time 1 6 1 0
Number of days of lost time 10 152 24 0
Frequency rate NC NC 2.09 0
Severity rate NC NC 0.05 0
2020 2021 2022 Goal 2023
Total number of accidents 7 0 2 0
Number of accidents with lost time 0 0 1 0
Number of days of lost time 0 0 5 0
Frequency rate NC NC NC 0
Severity rate NC NC NC 0
2020 2021 2022 Goal 2023
Total number of accidents 14 15 13 NC
Number of accidents with lost time 13 10 9 NC
Number of days of lost time 491.5 75.5 134 NC
Frequency rate 41.38 25.95 21.95 20
Severity rate 0.74 0.21 0.33 0.25
2020 2021 2022 Goal 2023
Total number of accidents NC NC 2 NC
Number of accidents with lost time NC NC 2 NC
Number of days of lost time NC NC 53 NC
Frequency rate NC NC 12.91 NC
Severity rate NC NC 0.34 NC
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2020 2021 2022 Goal 2023
Total number of accidents 0 0 0 (1]
Number of accidents with lost time 0 1 0 (1]
Number of days of lost time 0 3 0 0
Frequency rate 0 6.81 0 0
Severity rate 0 0.02 0 0
2020 2021 2022 Goal 2023
Total number of accidents 21 15 12 NC
Number of accidents with lost time 0 0 1 NC
Number of days of lost time 0 0 9 NC
Frequency rate 51.74 24.93 3.98 NC
Severity rate 5.17 2.49 4.65 NC
2020 2021 2022 Goal 2023
Total number of accidents NC NC 0 0
Number of accidents with lost time NC NC 0 0
Number of days of lost time NC NC 0 0
Frequency rate NC NC 0 0
Severity rate NC NC 0 0
2020 2021 2022 Goal 2023
Total number of accidents 2 NC NC NC
Number of accidents with lost time 2 NC NC NC
Number of days of lost time 70 NC NC NC
Frequency rate NC NC NC NC
Severity rate NC NC NC NC
2020 2021 2022 Goal 2023
Total number of accidents 47 23 12 NC
Number of accidents with lost time 6 12 12 NC
Number of days of lost time 21 58 94 NC
Frequency rate 21.52 7.71 9.7 NC
Severity rate 0.44 2.52 0.07 NC
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SOCIAL DIALOGUE

Agreements Signed with Team Members’ Representatives

2020 2021 2022 Goal 2023
Number of Existing Agreements
Signed with Representatives 8 8 ol il
Number of Renewed Agreements over 0 0 3 1
the Reference Period
Number of Newly Signed Agreements
. . 1 3 2 1
with Representatives
Number of Agreements in Force | 9 11 12 12
cenpac
2020 2021 2022 Goal 2023
Number of Existing Agreements
Signed with Representatives 4 ! 4 NC
Number of Renewed Agreements over
the Reference Period 0 1 L NC
Number of Newly Signed Agreements 4 6 0 NC
with Representatives
Number of Agreements in Force 8 14 _ )\ [of
2020 2021 2022 Goal 2023
Number of Existing Agreements
Signed with Representatives 2 4 = NC
Number of Renewed Agreements over
the Reference Period 0 0 ! NC
Number of Newly Signed Agreements 0 0 0 NC
with Representatives
Number of Agreements in Force | 2 4 4 NC
2020 2021 2022 Goal 2023
Number of Existing Agreements
Signed with Representatives 0 0 = NC
Number of Renewed Agreements over
the Reference Period 0 0 L NC
Number of Newly Signed Agreements 1 1 1 NC
with Representatives
Number of Agreements in Force 1 1 n NC
2020 2021 2022 Goal 2023
Number of Existing Agreements
Signed with Representatives 0 0 : NC
Number of Renewed Agreements over
the Reference Period 0 0 . NC
Number of Newly Signed Agreements 0 0 0 NC
with Representatives
Number of Agreements in Force | (1 0 0 NC
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2020 2021 2022 Goal 2023
Number of Existing Agreements
Signed with Representatives 6 ? 2 NC
Number of Renewed Agreements over
the Reference Period 0 1 1 NC
Number of Newly Signed Agreements
with Representatives 3 2 0 NC
Number of Agreements in Force | 9 12 10 \ [ o
2020 2021 2022 Goal 2023
Number of Existing Agreements
Signed with Representatives 1 ! 1 NC
Number of Renewed Agreements over
the Reference Period 2 2 z NC
Number of Newly Signed Agreements
with Representatives 2 2 0 NC
Number of Agreements in Force | 5 5 3 3
2020 2021 2022 Goal 2023
Number of Existing Agreements
Signed with Representatives NC NC L NC
Number of Renewed Agreements over
the Reference Period NC NC L NC
Number of Newly Signed Agreements
with Representatives NC NC 0 NC
Number of Agreements in Force NC NC n ) [of
2020 2021 2022 Goal 2023
Number of Existing Agreements 0 0 0 0
Signed with Representatives
Number of Renewed Agreements over 0 0 0 0
the Reference Period
Number of Newly Signed Agreements 0 0 0 0
with Representatives
Number of Agreements in Force | (1 0 0 0
2020 2021 2022 Goal 2023
Number of Existing Agreements
Signed with Representatives 0 0 L NC
Number of Renewed Agreements over
the Reference Period 0 0 L NC
Number of Newly Signed Agreements
with Representatives 0 0 0 NC
Number of Agreements in Force | 0 0 0 )\ [ o
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2020 2021 2022 Goal 2023
Number of Existing Agreements
Signed with Representatives NC NC e NC
Number of Renewed Agreements over
the Reference Period NC NC : NC
Number of Newly Signed Agreements NCA NC 0 NC
with Representatives
Number of Agreements in Force | NC NC 1 NC
2020 2021 2022 Goal 2023
Number of Existing Agreements
Signed with Representatives 0 ! 1 NC
Number of Renewed Agreements over
the Reference Period 0 ! ! NC
Number of Newly Signed Agreements 0 2 2 NC
with Representatives
Number of Agreements in Force | 0 4 4 NC
2020 2021 2022 Goal 2023
Number of Existing Agreements
Signed with Representatives 1 0 L NC
Number of Renewed Agreements over
the Reference Period 0 1 L NC
Number of Newly Signed Agreements 0 1 3 NC
with Representatives
Number of Agreements in Force 1 2 n ) [of
Meetings with Team Members’ Representatives
2020 2021 2022 Goal 2023
Number of Work Council Meetings 11 11 12 12
Number of Health, Safety & Working 4 4 4 4
Conditions Meetings
Number of Union Meetings 3 11 14 5
cenpac
2020 2021 2022 Goal 2023
Number of Work Council Meetings 23 14 14 NC
Number of Health, Safety & Working
Conditions Meetings 12 6 : NC
Number of Union Meetings 36 26 27 NC
2020 2021 2022 Goal 2023
Number of Work Council Meetings 11 11 11
Number of Health, Safety & Working 4 4 4
Conditions Meetings
Number of Union Meetings 3 3 3
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2020 2021 2022 Goal 2023
Number of Work Council Meetings 10 4 9 NC
Number of Health, Safety & Working
Conditions Meetings > 6 2 NC
Number of Union Meetings N/A N/A N/A N/A
2020 2021 2022 Goal 2023
Number of Work Council Meetings 0 0 0 NC
Number of Health, Safety & Working
Conditions Meetings 10 12 8 NC
Number of Union Meetings 0 0 0 NC

Number of Work Council Meetings 12 12 12 12

Number of Hc.aaflth, SafetY & Working 1 1 4 4
Conditions Meetings

Number of Union Meetings 0 0 0 0

2020 2021 2022 Goal 2023
Number of Work Council Meetings NC 10 10 10
Number of Health, Safety & Working
Conditions Meetings NC 1 s 10
Number of Union Meetings NC NC NC NC

2020 2021 2022 Goal 2023
Number of Work Council Meetings NC NC 4 NC
Number of H(.ea}lth, SafetY & Working NC NC 4 NC
Conditions Meetings
Number of Union Meetings NC NC 0 NC
2020 2021 2022 Goal 2023
Number of Work Council Meetings 0 0 0 0
Number of Health, Safety & Working 0 0 0 0
Conditions Meetings
Number of Union Meetings 0 0 0 0
2020 2021 2022 Goal 2023
Number of Work Council Meetings 11 11 11 NC
Number of Health, Safety & Working
Conditions Meetings 4 4 - NC
Number of Union Meetings 3 3 4 NC
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2020 2021 2022 Goal 2023
Number of Work Council Meetings NC NC 0 NC
Number of Ht.aa}lth, SafetY & Working NC NC 2 NC
Conditions Meetings
Number of Union Meetings NC NC 0 NC

2020 2021 2022 Goal 2023

Number of Work Council Meetings 0 0 0 NC
Number of Health, Safety & Working

Conditions Meetings 4 4 g NC

Number of Union Meetings 0 0 0 NC

2020 2021 2022 Goal 2023

Number of Work Council Meetings 20 12 20 NC
Number of Health, Safety & Working

Conditions Meetings 1 / 15 NC

Number of Union Meetings 0 0 0 NC
Headcount Represented by Work Councils / Unions

2020 2021 2022 Goal 2023
Total Headcount 127 124 123 NC
Number of sites having Elected 11 11 1/1 NC

Representatives

% of the Headcount Represented by

Elected Representatives

Total Headcount

cenpac

solutions mballage

Goal 2023

349 339 362 NC

Number of sites having Elected
Representatives

% of the Headcount Represented by
Elected Representatives

Total Headcount

7/7 7/7 7/7 NC

Goal 2023
388 401 397 NC

Number of sites having Elected
Representatives

% of the Headcount Represented by

1/1 1/1 1/1 NC

Elected Representatives
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Goal 2023

Total Headcount 166 153 139 NC

Number of sites having Elected

Representatives 1/2 1/2 1/2 NC

% of the Headcount Represented by
Elected Representatives

Goal 2023

Total Headcount 334 332 314 NC

Number of sites having Elected

Representatives 171 11 | 1/1 | NC

% of the Headcount Represented by

Elected Representatives

2020 2021 2022 Goal 2023
Total Headcount 111 129 140 NC
Number of sites having Elected
Representatives 1 71 | 7 | NC

% of the Headcount Represented by

Elected Representatives

2020 2021 2022 Goal 2023
Total Headcount 217 236 247 NC
Number of sites having Elected 11 11 1/1 NC

Representatives

% of the Headcount Represented by
Elected Representatives

Goal 2023

Total Headcount NC NC 20 NC

Number of sites having Elected

Representatives NC NC 1/1 NC

% of the Headcount Represented by
Elected Representatives

Goal 2023

Total Headcount 59 72 82 NC

Number of sites having Elected

Representatives 171 171 1/1 NC

% of the Headcount Represented by

Elected Representatives
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Goal 2023

Total Headcount 125 187 185 NC
Number of sites having Elected
Representatives 0/1 0/1 | 0/1 | NC

% of the Headcount Represented by
Elected Representatives

Goal 2023

Total Headcount NC NC 80 NC

Number of sites having Elected

Representatives NC NC | 0/1 | NC

% of the Headcount Represented by

Elected Representatives

2020 2021 2022 Goal 2023
Total Headcount 119 115 110 NC
Number of sites having Elected
Representatives 0/1 0/1 | 0/1 | NC

% of the Headcount Represented by

Elected Representatives

2020 2021 2022 Goal 2023
Total Headcount 998 910 1517 NC
Number of sites having Elected 0/4 0/4 5/8 NC

Representatives

% of the Headcount Represented by

Elected Representatives

Health, Safety & Working Conditions Representatives

Goal 2023

Total Headcount 127 124 123 NC

Number of sites having Health, Safety

& Working Conditions Representatives 11 71 11 NC

% of the Headcount Represented by
Health, Safety & Working Conditions

Representatives

cenpac

solutions 'emballage

Goal 2023

Total Headcount 349 339 362 NC

Number of sites having Health, Safety

& Working Conditions Representatives 7 7 71 NC

% of the Headcount Represented by
Health, Safety & Working Conditions

Representatives
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2020 2021 2022 Goal 2023
Total Headcount 388 401 397 NC

Number of sites having Health, Safety

& Working Conditions Representatives 1 71 11 NC

% of the Headcount Represented by

Health, Safety & Working Conditions
Representatives

Goal 2023
Total Headcount 166 153 139 NC

Number of sites having Health, Safety

& Working Conditions Representatives 1 71 1/2 NC

% of the Headcount Represented by
Health, Safety & Working Conditions
Representatives

Goal 2023
Total Headcount 334 332 314 NC

Number of sites having Health, Safety

& Working Conditions Representatives 1 71 7 NC

% of the Headcount Represented by
Health, Safety & Working Conditions
Representatives

Goal 2023

Total Headcount 111 129 140 NC

Number of sites having Health, Safety

& Working Conditions Representatives 71 71 1/1 NC

% of the Headcount Represented by
Health, Safety & Working Conditions
Representatives

Goal 2023

Total Headcount 217 236 247 NC

Number of sites having Health, Safety

& Working Conditions Representatives 11 71 /1 NC

% of the Headcount Represented by
Health, Safety & Working Conditions
Representatives

Goal 2023
Total Headcount NC NC 20 NC

Number of sites having Health, Safety
& Working Conditions Representatives

NC NC 1/1 NC

% of the Headcount Represented by
Health, Safety & Working Conditions

Representatives
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Goal 2023
Total Headcount 59 72 82 NC

Number of sites having Health, Safety
& Working Conditions Representatives

171 11 | 1/1 | NC

% of the Headcount Represented by
Health, Safety & Working Conditions
Representatives

L0 Goal 2023
Total Headcount 125 187 185 NC

Number of sites having Health, Safety
& Working Conditions Representatives

0/1 0/1 0/1 NC

% of the Headcount Represented by
Health, Safety & Working Conditions
Representatives

. Goal 2023
Total Headcount NC NC 80 NC

Number of sites having Health, Safety

& Working Conditions Representatives NC NC 7 NC

% of the Headcount Represented by
Health, Safety & Working Conditions
Representatives

Goal 2023
Total Headcount 119 115 110 NC

Number of sites having Health, Safety
& Working Conditions Representatives

0/1 0/1 0/1 NC

% of the Headcount Represented by
Health, Safety & Working Conditions
Representatives

Goal 2023
Total Headcount 998 910 1,517 NC

Number of sites having Health, Safety
& Working Conditions Representatives

0/4 0/4 7/8 NC

% of the Headcount Represented by
Health, Safety & Working Conditions 99.8%

Representatives
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Collective Labour Agreement on Working Conditions

2020 2021 2022 Goal 2023
Total Headcount 127 124 123 NC
Number of sites having a Collective 11 11 1/1 NC

Labour Agreement

% of the Headcount Covered by a

Collective Labour Agreement

cenpac

solutions '‘emballage
2020 2021 2022 Goal 2023
Total Headcount 349 339 362 NC
Number of sites having a Collective 7/7 77 7/7 NC

Labour Agreement

% of the Headcount Covered by a
Collective Labour Agreement

Goal 2023

Total Headcount 388 401 397 NC

Number of sites having a Collective

Labour Agreement /1 1 1/1 NC

% of the Headcount Covered by a
Collective Labour Agreement

Goal 2023

Total Headcount 166 153 139 NC

Number of sites having a Collective

Labour Agreement 2/2 2/2 2/2 NC

% of the Headcount Covered by a

Collective Labour Agreement

2020 2021 2022 Goal 2023
Total Headcount 334 332 314 NC
Number of sites having a Collective 11 11 1/1 NC

Labour Agreement

% of the Headcount Covered by a

Collective Labour Agreement

2020 2021 2022 Goal 2023
Total Headcount 111 129 140 NC
Number of sites having a Collective 11 11 11 NC

Labour Agreement
% of the Headcount Covered by a

Collective Labour Agreement
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Total Headcount

217

236

247

Goal 2023
NC

Number of sites having a Collective
Labour Agreement

% of the Headcount Covered by a
Collective Labour Agreement

Total Headcount

1/1

NC

1/1

NC

1/1

90

NC

Goal 2023
NC

Number of sites having a Collective
Labour Agreement

% of the Headcount Covered by a

NC

NC

1/1

NC

Collective Labour Agreement

2020 2021 2022 Goal 2023
Total Headcount 59 72 82 NC
Number of sites having a Collective 11 11 1/1 NC

Labour Agreement

% of the Headcount Covered by a

Collective Labour Agreement

2020 2021 2022 Goal 2023
Total Headcount 125 187 185 NC
Number of sites having a Collective 0/1 0/1 0/1 NC

Labour Agreement

% of the Headcount Covered by a
Collective Labour Agreement

Goal 2023
Total Headcount NC NC 80 NC
Number of sites having a Collective NC NC 0/1 NC

Labour Agreement

% of the Headcount Covered by a

Collective Labour Agreement

Total Headcount

119

115

110

Goal 2023
NC

Number of sites having a Collective
Labour Agreement

% of the Headcount Covered by a

0/1

0/1

0/1

NC

Collective Labour Agreement
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2020 2021 2022 Goal 2023

Total Headcount 998 910 1517 NC

Number of sites having a Collective

Labour Agreement 0/4 0/4 7/8 NC

% of the Headcount Covered by a

Collective Labour Agreement

CAREER MANAGEMENT

Annual Evaluation Interview

Goal 2023

Number of Team Members to

110 109 116 NC
Evaluate

Number of Evaluation Interviews
Achieved

% of Annual Evaluation Interviews
Completed

107 107 112 NC

% of the headcount having been
assessed

cenpac

solutions ‘emballage

Goal 2023

Number of Team Members to

303 316 322 NC
Evaluate

Number of Evaluation Interviews
Achieved

% of Annual Evaluation Interviews
Completed

293 312 317 NC

% of the headcount having been
assessed

Goal 2023
Number of Team Members to 328 361 388 NC
Evaluate
Number of Evaluation Interviews 301 333 359 NC

Achieved

% of Annual Evaluation Interviews
Completed

% of the headcount having been
assessed

Goal 2023

Number of Team Members to

NC NC 120 NC
Evaluate

Number of Evaluation Interviews
Achieved

% of Annual Evaluation Interviews
Completed

NC NC 120 NC

% of the headcount having been
assessed
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Goal 2023

Number of Team Members to 334 332 314 NC
Evaluate

Number of Evall.,latlon Interviews 334 332 314 NC
Achieved

% of Annual Evaluation Interviews
Completed

% of the headcount having been
assessed

Goal 2023
Number of Team Members to 110 129 140 NC
Evaluate
Number of Evall',latlon Interviews 110 129 140 NC
Achieved

% of Annual Evaluation Interviews
Completed

% of the headcount having been
assessed

Goal 2023
Number of Team Members to 201 218 229 NC
Evaluate
Number of Evalgatlon Interviews 130 145 155 NC
Achieved

% of Annual Evaluation Interviews
Completed

% of the headcount having been
assessed

Goal 2023
Number of Team Members to NC NC 920 NC
Evaluate
Number of EvaIL.Jatlon Interviews NC NC 80 NC
Achieved

% of Annual Evaluation Interviews
Completed

% of the headcount having been
assessed

Goal 2023

Number of Team Members to 59 79 82 NC
Evaluate

Number of Evall.Jatlon Interviews 59 72 82 NC
Achieved

% of Annual Evaluation Interviews
Completed

% of the headcount having been
assessed
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Goal 2023

Number of Team Members to

125 187 180 NC
Evaluate

Number of Evaluation Interviews
Achieved

% of Annual Evaluation Interviews
Completed

21 93 127 NC

% of the headcount having been
assessed

Goal 2023

Number of Team Members to

NC NC 80 NC
Evaluate

Number of Evall',latlon Interviews NC NC 0 NC
Achieved

% of Annual Evaluation Interviews
Completed

% of the headcount having been
assessed

Goal 2023
Number of Team Members to NC NC NC NC
Evaluate
Number of Evaluation Interviews NC NC NC NC

Achieved

% of Annual Evaluation Interviews
Completed

% of the headcount having been
assessed

Goal 2023

Number of Team Members to

Evaluate 618 381 1,400 NC

Number of Evaluation Interviews

Achieved 442 197 1396 NC

% of Annual Evaluation Interviews
Completed

% of the headcount having been
assessed

Biannual Professional Interviews (French Subsidiaries Only)

Goal 2023

Number of Team Members to

Evaluate 93 10 113 NC

Number of Professional Interviews
Achieved

% of Professional Interviews

86 6 101 NC

Completed
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Goal 2023
Number of Team Members to 252 82 238 NC
Evaluate
Number of Profe§5|ona| Interviews 246 81 209 NC
Achieved

% of Professional Interviews
Completed

Goal 2023
Number of Team Members to NC 378 41 NC
Evaluate
Number of Profe§5|onal Interviews NC 337 a1 NC
Achieved

% of Professional Interviews
Completed

Total
Workers 21 23 44 17 23 40 9 5 14
Supervisors 12 5 17 18 12 30 10 6 16
Managers 7 4 11 9 8 17 8 15
Directors 0 0 0 0 0 0 0 0

% of the
Headcount who
have received
Training

cenpac

solutions 'emballage

Total
Workers 65 77 142 34 57 91 26 61 87
Supervisors 30 18 48 39 39 78 65 51 116
Managers 18 11 29 25 16 41 36 21 57
Directors 3 3 6 3 4 7 3 4 7

% of the

Headcount who
have received
Training
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Workers 34 85 119 43 108 151 53 118 171
Supervisors 11 8 19 13 22 35 33 47 80
Managers 11 15 26 28 39 67 37 52 89
Directors 3 0 3 7 1 8 1 0 1

% of the
Headcount who
have received
Training

M W Total M Total
Workers 7 13 20 30 82 112 6 19 25
Supervisors 0 0 1 4 5 0 0 0
Managers 2 2 8 6 8
Directors 3 6 5 4 9 4 9

% of the
Headcount who
have received
Training

2020
W ‘ Total Total
Workers 56 136 192 75 159 234 57 120 177
Supervisors 15 13 28 19 25 44 22 24 46
Managers 1 3 4 3 1 4 3 8
Directors 1 1 2 1 2 1 1 2

% of the
Headcount who
have received
Training

2020
w ‘ Total Total
Workers 27 54 81 34 68 102 44 75 119
Supervisors 0 1 1 0 4 4 2 5 7
Managers 5 11 5 13 3 7
Directors 1 0 1 1 0 1 1 0 1

% of the

Headcount who
have received
Training
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Workers 53 30 83 77 53 130 80 57 137
Supervisors 16 17 24 17 6 23

Managers 0 0 0 0 0 0 0 0

Directors 4 5 6 4 1 5

% of the
Headcount who
have received
Training

Workers NC NC NC NC NC NC 21 10 31
Supervisors NC NC NC NC NC NC 23 19 42
Managers NC NC NC NC NC NC 10 6 16
Directors NC NC NC NC NC NC 1 0 1

% of the
Headcount who
have received
Training

2020
M W Total
Workers 1 4 5 17 36 53 31 38 69
Supervisors 1 0 1 1 0 0
Managers 1 1 2 4 4 8 0
Directors 0 0 0 1
3 5 8

% of the
Headcount who
have received
Training

‘ Total
Workers 12 12 24 71 58 129 84 59 143
Supervisors 1 2 0 0 0 4 9 13
Managers 1 1 10 8 18 8 7 15
Directors 1 1 8 1 9 8 1 9

% of the

Headcount who
have received
Training
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Workers NC NC NC NC NC NC 18 20 38
Supervisors NC NC NC NC NC NC 10 14
Managers NC NC NC NC NC NC 3

Directors NC NC NC NC NC NC 1 0

% of the
Headcount who
have received
Training

Workers NC NC NC NC NC NC NC NC NC
Supervisors NC NC NC NC NC NC NC NC NC
Managers NC NC NC NC NC NC NC NC NC
Directors NC NC NC NC NC NC NC NC NC

% of the
Headcount who
have received
Training

Workers NC NC NC NC NC NC 527 788 1315
Supervisors NC NC NC NC NC NC 79 43 122
Managers NC NC NC NC NC NC 40 30 70

Directors NC NC NC NC NC NC 7 3 10

% of the

Headcount who
have received
Training
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Number of Training Hours & Average Training Hours / Person

2020

M ‘ w ‘ Total

Workers 192.5 371.50 564 148.5 206.50 355.00 94.50 63 157.50

Average Training
Hours / Person

Supervisors 208.5 455 254 260 95.5 355.5 127 91 218

Average Training
Hours / Person

Managers 335 38.5 72 93 94.5 187.5 54.5 51.5 106

Average Training
Hours / Person

Directors 0 0 0 0 0 0 0 0 0

Average Training
Hours / Person

Average Number of
Training Hours /
Person

cean

solutions embal.lage

2020 2021 2022

‘ ‘ Total Total Total

Average Training
Hours / Person

Average Training
Hours / Person

o [ | o

Average Training
Hours / Person

I T T 7 T T T T R

Average Training
Hours / Person

6.74 12.74 10.00 15.82 19.09 18.00 23.12 23.02 16.00
21.90 26.78 23.73 16.05 12.00 14.03 20.52 20.96 20.72

12.33 23.27 16.48 18.16 29.25 22.49 14.83 20.71 17.00

68.33 23.33 45.83 20.00 25.75 23.29 33.67 38.50 36.43

Average Number of
Training Hours / 13.12 16.41 14.72 16.61 18.34 17.53 19.77 22.35 21.09
Person
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2020 2021 2022

M ‘ \" ‘ Total Total Total

Average Training : . . 2147 1852 1936  17.00  25.00  22.53

Workers 384

Hours / Person

Supervisors 179 36 215 483 588 1071 245 547 792

Average Training

Hours / Person

Managers 150 205 355 704 1259 1963 615 795 1,410

Average Training
Hours / Person

Directors 16 0 16 199 14 213 14 0 14

Average Training

14.00 26.63
Hours / Person

Average Number of
Training Hours / - o ! 5 22.71 23.64 5 19.79 17.73
Person

2020 2021 2022

‘ ‘ Total Total Total

Average Training 8.77 14.30 45.20 37.78
Hours / Person

Average Training
Hours / Person

0

Hours / Person

Average Training
Hours / Person

Average Training 2.0 24.70 20.03 14.30 4.80 11.93

17.30 42.00 29.65 70.20 149.00 105.22 9.50 12.00 10.89

Average Number of
Training Hours / 6.93 13.66 11.13 14.76 16.07 15.70 13.10 35.71 27.10
Person
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2020 2021 2022

‘ \" ‘ Total Total Total
Workers 672.2 788.8 1,416 517.5 1,001.7 1,519.2 m-m

Average Training

Hours / Person

>

Supervisors 163.5 137.8 301 3211 282.5 603.6 156 204.5 360.5

Average Training

Hours / Person

Managers 13.2 36 49.2 38.4 135 51.9 110.5 84 194.5

Average Training
Hours / Person

Directors 16 16 32 16 16 32 235 17 40,5

Average Training
Hours / Person

Average Number of
Training Hours /
Person

2020 2021 2022

‘ ‘ Total Total Total

IECICIIEETIE 000

Average Training
Hours / Person

BN N N A A N A 3 N

Average Training
Hours / Person

Average Training
Hours / Person

o T [0 w0 o | w0 |

Average Training
Hours / Person

0.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00

10.00 20.00 14.55 10.00 15.00 1308 20.00 20.00 20.00

10.00 0.00 10.00 10.00 0.00 10.00 10.00 0.00 10.00

Average Number of
Training Hours / 10.00 15.50 13.51 10.00 15.25 13.50 11.00 15.54 13.84
Person
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Total Y] w Total

6.69 9.39 6.26 8.09

Workers 870 751

Average Training

Hours / Person

Supervisors 135 78 213 270 93 363 331 112 443

Average Training

Hours / Person

Managers 0 0 0 0 0 0 0 0 0

Average Training
Hours / Person

Directors 32 11 43 94 16 110 31 1 32

Average Training

Hours / Person 18:80 16:00

Average Number of
Training Hours /
Person

Total

Workers

Average Training 39.25 24.93 33.97
Hours / Person

Average Training NC  287.67 80.75 169.43
Hours / Person

Hours / Person

Average Training

Average Training

6.00 0.00 6.00

Hours / Person

Average Number of
Training Hours / 64.68 37.33 53.98

Person

231



2020 2021 2022

‘ \" ‘ Total Total Total

19.00 137.75 114.00 227.07 102.36 142.36 40.00 48.00 44.41

Workers

Average Training

Hours / Person

Supervisors 19 0 19 74 0 74 0 0 0

Average Training

Hours / Person

Managers 19 19 38 417,48 517,44 934,92 0 135 135

Average Training
Hours / Person

Directors 0 0 0 0 25,5 25,5 59 115 174

Average Training
Hours / Person

Average Number of
Training Hours / 4 d c 197.80 103.12
Person

Total

Workers

Average Training
Hours / Person

Average Training
Hours / Person

Average Training
Hours / Person

Average Training
Hours / Person

24.00 24.00 24.00

24.00 24.00 24.00 36.60 46.50 41.00

24.00 24.00 24.00 14.80 16.00 14.93 NC

Average Number of
Training Hours / 17.60 18.00 17.81 14.46 14.88 14.64 13.00 24.00 17.50
Person
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Workers

Average Training
Hours / Person

Supervisors NC NC NC NC NC NC 169.5 55 224.5

Average Training
Hours / Person

Managers NC NC NC NC NC NC 920 44 134

Average Training
Hours / Person

Directors NC NC NC NC NC NC 33 0 33

Average Training
Hours / Person

Average Number of
Training Hours /
Person

Workers

Average Training
Hours / Person

Average Training
Hours / Person

Average Training
Hours / Person

Average Training
Hours / Person

Average Number of
Training Hours /
Person
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2020

\" ‘ Total Total Total

Workers

Average Training

Hours / Person

Supervisors NC NC NC NC NC NC 600 438 1,038

Average Training

Hours / Person

Managers NC NC NC NC NC NC 350 300 650

Average Training
Hours / Person

Directors NC NC NC NC NC NC 5 2 7

Average Training
Hours / Person

Average Number of
Training Hours /
Person

Internal Mobility

Number of intra or inter M 1 0 1
Department changes of
function W 4 1 1
Workers -
Number of Professional M 4 2 2
Employment Categories 4 4
changes (promotions) w 8
Number of intra or inter M 0 2 2
Department changes of
function W 1 0 0
Supervisors -
Number of Professional M 0 5 0
Employment Categories 1 0
changes (promotions) W 1
Number of intra or inter M 0 0 0
Department changes of
function W 0 0 0
Managers -
Number of Professional M 0 0 0
Employment Categories
changes (promotions) W 0 0 0
Number of intra or inter M 0 0 0
Department changes of
function W 0 0 0
Directors -
Number of Professional M 0 0 0
Employment Categories
changes (promotions) W 0 0 0
Total 15 ‘ 14 15
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2020 2021 2022
Number of intra or inter M 5 2 5
Department changes of
function w 2 0 4
Workers -
Number of Professional M 0 0 2
Employment Categories
changes (promotions) W 0 0 0
Number of intra or inter M 0 4 1
Department changes of
function W 2 2 3
Supervisors
Number of Professional M 2 2 0
Employment Categories
changes (promotions) w 1 4 1
Number of intra or inter M 0 3 1
Department changes of
function W 0 0 1
Managers -
Number of Professional M 0 2 0
Employment Categories
changes (promotions) W 1 0 2
Number of intra or inter M 0 0 0
Department changes of
) function W 0 0 0
Directors
Number of Professional M 0 0 0
Employment Categories
changes (promotions) W 0 0 0
Total | 13 19 20
2020 2021 2022
Number of intra or inter M 3 6 2
Department changes of
function W 7 2 0
Workers
Number of Professional M 2 1 1
Employment Categories
changes (promotions) W 3 3 2
Number of intra or inter M 1 0 2
Department changes of
function w 6 3 4
Supervisors -
Number of Professional M 0 2 1
Employment Categories
changes (promotions) W 4 9 2
Number of intra or inter M 3 10 4
Department changes of
function W 8 8 7
Managers ;
Number of Professional M 0 0 0
Employment Categories
changes (promotions) w 0 0 0
Number of intra or inter M 0 0 0
Department changes of
function W 0 0 0
Directors -
Number of Professional M 0 0 0
Employment Categories
changes (promotions) W 0 0 0
Total ‘ 37 44 25
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2020 2021 2022

Number of intra or inter M 3 0 0
Department changes of
function W 1 0 2
Workers -
Number of Professional M 0 0 0
Employment Categories
changes (promotions) W 0 3 1
Number of intra or inter M 0 0 0
Department changes of
function W 0 0 0
Supervisors -
Number of Professional M 0 0 0
Employment Categories
changes (promotions) w 0 0 0
Number of intra or inter M 0 0 0
Department changes of
function W 0 0 0
Managers -
Number of Professional M 0 0 0
Employment Categories
changes (promotions) W 0 0 0
Number of intra or inter M 0 0 0
Department changes of
function W 0 0 0
Directors :
Number of Professional M 0 0 0
Employment Categories
changes (promotions) W 0 0 0

Total ‘ 4 ‘ 3

w

2020 2021 2022
Number of intra or inter M 1 2 2
Department changes of
function w 16 17 9
Workers -
Number of Professional M 0 0 0
Employment Categories
changes (promotions) W 0 0 0
Number of intra or inter M 0 0 0
Department changes of
function w 1 1 0
Supervisors -
Number of Professional M 0 0 0
Employment Categories
changes (promotions) W 0 0 0
Number of intra or inter M 0 0 0
Department changes of
function W 0 0 0
Managers -
Number of Professional M 0 0 0
Employment Categories
changes (promotions) w 0 0 0
Number of intra or inter M 0 0 0
Department changes of
function W 0 0 0
Directors -
Number of Professional M 0 0 0
Employment Categories
changes (promotions) W 0 0 0
Total | 18 | 20 11
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2020 2021 2022

Number of intra or inter M 0 1 0
Department changes of
function W 1 1 1
Workers -
Number of Professional M 0 0 0
Employment Categories
changes (promotions) W 0 0 1
Number of intra or inter M 0 0 0
Department changes of
function W 0 0 0
Supervisors
Number of Professional M 0 0 0
Employment Categories
changes (promotions) w 0 3 0
Number of intra or inter M 0 0 0
Department changes of
function W 0 0 0
Managers -
Number of Professional M 0 1 0
Employment Categories
changes (promotions) W 0 0 0
Number of intra or inter M 0 0 0
Department changes of
) function W 0 0 0
Directors
Number of Professional M 0 0 0
Employment Categories
changes (promotions) W 0 0 0

Total ‘ 1 ‘ 6

N

2020 2021 2022
Number of intra or inter M 0 1 1
Department changes of
function W 0 0 0
Workers
Number of Professional M 7 22 17
Employment Categories
changes (promotions) W 2 12 Le
Number of intra or inter M 0 0 0
Department changes of
function W 0 0 0
Supervisors -
Number of Professional M 1 2 8
Employment Categories 1 0 2
changes (promotions) W
Number of intra or inter M 0 0 0
Department changes of
function W 0 0 0
Managers
Number of Professional M 0 0 0
Employment Categories 0 0 0
changes (promotions) W
Number of intra or inter M 0 0 0
Department changes of
function W 0 0 0
Directors
Number of Professional M 0 0 0
Employment Categories 0 0 0
changes (promotions) W
Total ‘ 11 ‘ k¥ 43
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2020 2021 2022

Number of intra or inter M NC NC 3
Department changes of
function W NC NC 0
Workers -
Number of Professional M NC NC 3
Employment Categories
changes (promotions) W NC NC 0
Number of intra or inter M NC NC 0
Department changes of
function w NC NC 5
Supervisors
Number of Professional M NC NC 0
Employment Categories
changes (promotions) w NC NC >
Number of intra or inter M NC NC 3
Department changes of
function W NC NC 0
Managers -
Number of Professional M NC NC 3
Employment Categories
changes (promotions) W NC NC 0
Number of intra or inter M NC NC 0
Department changes of
) function W NC NC 0
Directors
Number of Professional M NC NC 0
Employment Categories
changes (promotions) W NC NC 0
Total ‘ NC ‘ NC 22
2020 2021 2022
Number of intra or inter M 0 2 0
Department changes of
function W 0 2 2
Workers
Number of Professional M 0 0 1
Employment Categories
changes (promotions) W 1 0 1
Number of intra or inter M 0 1 0
Department changes of
function w 0 0 0
Supervisors -
Number of Professional M 0 0 0
Employment Categories
changes (promotions) W 0 1 0
Number of intra or inter M 0 0 0
Department changes of
function W 0 0 1
Managers ;
Number of Professional M 0 0 0
Employment Categories
changes (promotions) w 0 0 0
Number of intra or inter M 0 0 0
Department changes of
function W 0 0 0
Directors -
Number of Professional M 0 0 0
Employment Categories
changes (promotions) W 0 0 1

(=)

Total ‘ 1 ‘ 6
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2020 2021 2022
Number of intra or inter M 0 0 1
Department changes of
function W 0 0 1
Workers -
Number of Professional M 6 6 5
Employment Categories
changes (promotions) W 2 2 9
Number of intra or inter M 0 0 0
Department changes of
function W 0 0 1
Supervisors
Number of Professional M 1 1 0
Employment Categories
changes (promotions) w 1 1 0
Number of intra or inter M 0 0 0
Department changes of
function w 0 0 0
Managers -
Number of Professional M 0 0 0
Employment Categories
changes (promotions) W 0 0 0
Number of intra or inter M 0 0 0
Department changes of
) function W 0 0 0
Directors
Number of Professional M 0 0 0
Employment Categories
changes (promotions) W 0 0 0
Total ‘ 10 10 17
2020 2021 2022
Number of intra or inter M NC NC 0
Department changes of
function W NC NC 0
Workers
Number of Professional M NC NC 7
Employment Categories
changes (promotions) W NC NC 3
Number of intra or inter M NC NC 0
Department changes of
function w NC NC 0
Supervisors -
Number of Professional M NC NC 3
Employment Categories
changes (promotions) W NC NC 2
Number of intra or inter M NC NC 0
Department changes of
function W NC NC 0
Managers ;
Number of Professional M NC NC 0
Employment Categories
changes (promotions) w NC NC 1
Number of intra or inter M NC NC 0
Department changes of
function W NC NC 0
Directors -
Number of Professional M NC NC 0
Employment Categories
changes (promotions) W NC NC 0
Total ‘ NC NC 16
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Workers

Number of intra or inter
Department changes of
function

2020

2021

2022

Number of Professional
Employment Categories
changes (promotions)

o (O -

o (O | =

Supervisors

Number of intra or inter
Department changes of
function

Number of Professional
Employment Categories
changes (promotions)

o (O O |o©

o |O | ©O | O

w oo o

Managers

Number of intra or inter
Department changes of
function

Number of Professional
Employment Categories
changes (promotions)

o O © |o©

o |O | O |[O

o (0| © (o

Executives &
Directors

N
N

Number of intra or inter
Department changes of
function

Number of Professional
Employment Categories
changes (promotions)

Total

s Il I/ =2)1s|2]sI=)s|=2]ls |

o (O o |o©

o |O | ©O |©O

I © O | o | o

2020 2021 2022
Number of intra or inter M 0 0 5
Department changes of
function W 0 0 15
Workers
Number of Professional M 0 0 3
Employment Categories
changes (promotions) W 0 0 7
Number of intra or inter M 0 0 0
Department changes of
function w 0 0 1
Supervisors -
Number of Professional M 0 0 2
Employment Categories
changes (promotions) W 0 0 4
Number of intra or inter M 0 0 0
Department changes of
function W 0 0 0
Managers -
Number of Professional M 0 0 0
Employment Categories
changes (promotions) w 0 0 0
Number of intra or inter M 0 0 0
Department changes of
Executives & function w 0 0 0
Directors Number of Professional M 0 0 0
Employment Categories
changes (promotions) W 0 0 0
Total 0 0 37
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DIVERSITY, DISCRIMINATION & HARASSMENT

Headcount by Professional Employment Categories & per Gender

2020 2021 2022
Men 30 27 27
% 43% 44% 40%
Women 39 35 27
Workers
% 57% 56% 50%
Total 69 62 54
% 54% 50% 44%
Men 19 17 18
% 51% 45% 42%
. Women 18 21 25
Supervisors
% 49% 55% 58%
Total 37 38 43
% 29% 31% 35%
Men 13 15 15
% 62% 63% 58%
Women 8 9 11
Managers
% 38% 37% 42%
Total 21 24 26
% 17% 19% 21%
Men 0 0 0
% - - =)
. Women 0 0 0
Directors

cenpac

2020 2021 2022

Men 91 83 88
% 50% 50% 49%

Women 91 83 92

Workers

% 50% 50% 51%

Total 182 166 180
% 52% 49% 50%

Men 65 67 69
% 60% 58% 57%

. Women 43 49 52

Supervisors

% 40% 42% 43%

Total 108 116 121
% 31% 34% 33%
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2020 2021 2022
Men 32 32 33
% 62% 64% 61%
Women 20 18 21
Managers % 38% 36% 39%
Total LY 50 54
% 15% 15% 15%
Men 3 3 3
% 43% 43% 43%
Women 4 4 4

Directors

2020 2021 2022
Men 103 99 102
% 48% 44% 46%
Women 112 125 121
Workers
% 52% 56% 54%
Total 215 224 223
% 55% 56% 56%
Men 40 39 35
% 43% 44% 42%
. Women 53 50 48
Supervisors % 570 56% 58%
Total 93 89 83
% 24% 22% 21%
Men 31 29 31
% 44% 37% 39%
Women 39 49 48
Managers
% 56% 63% 61%
Total 70 78 79
% 18% 19% 20%
Men 8 7 9
% 80% 70% 75%
. Women 2 3 3
Directors
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2020 2021 2022
Men 40 36 30
% 28% 28% 26%
Women 102 94 86
Workers % 72% 72% 74%
Total 142 130 116
% 86% 85% 83%
Men 1 1 1
% 20% 20% 20%
. Women 4 4 4
Supervisors % 30% 30% 80%
Total 5 5 5
% 3% 3% 4%
Men 4 2 2
% 40% 22% 22%
Women 6 7 7
Managers
% 60% 78% 78%
Total 10 9 9
% 6% 6% 6%
Men 5 5 5
% 56% 56% 56%
. Women 4 4 4
Directors

2020 2021 2022
Men 84 84 83
% 31% 32% 33%
Women 185 182 167
Workers
% 69% 68% 67%
Total 269 266 250
% 81% 80% 80%
Men 27 27 25
% 49% 48% 46%
. Women 28 29 29
Supervisors
% 51% 52% 54%
Total 55 56 54
% 16% 17% 17%
Men 5 5 5
% 63% 63% 63%
Women 3 3 3
Managers
% 37% 37% 37%
Total 8 8 8
% 2% 2% 3%




Directors

2020 2021 2022
Men 1 1 1
% 50% 50% 50%
Women 1 1 1

2020 2021 2022
Men 32 37 47
% 33% 33% 38%
Women 66 75 78
Workers
% 67% 67% 62%
Total 98 112 125
% 88% 87% 89%
Men 0 0 2
% 0% 0% 29%
. Women 1 5 5
Supervisors
% 100% 100% 71%
Total 1 5 7
% 1% 4% 5%
Men 6 7 3
% 55% 64% 43%
Women 5 4 4
Managers
% 45% 36% 57%
Total 11 11 7
% 10% 8% 5%
Men 1 1 1
% 100% 100% 100%
. Women 0 0 0
Directors
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Directors

2020 2021 2022
Men 136 141 149
% 69% 68% 68%
Women 60 65 70
Workers % 31% 320 32%
Total 196 206 219
% 90% 87% 89%
Men 9 17 17
% 56% 71% 74%
. Women 7 7 6
Supervisors % 44% 29% 26%
Total 16 24 23
% 7% 10% 9%
Men 0 0 0
% - - -
Women 0 0 0
Managers
% - - -
Total 0 0 0
% - - -
Men 4 5 4
% 80% 83% 80%
Women 1 1 1

2020 2021 2022
Men NC NC 21
% NC NC 68%
Women NC NC 10
Workers % NC NC 32%
Total NC NC 31
% NC NC 34%
Men NC NC 19
% NC NC 45%
. Women NC NC 23
Supervisors % NC NC 550%
Total NC NC 42
% NC NC 47%
Men NC NC 10
% NC NC 63%
Women NC NC 6
Managers
% NC NC 38%
% NC NC 18%




Directors

2020 2021 2022
Men NC NC 1
% NC NC 100%
Women NC NC 0

2020 2021 2022
Men 16 22 33
% 27% 31% 40%
Women 35 39 43
Workers
% 59% 54% 52%
Total 51 61 76
% 86% 85% 92%
Men 1 1 0
% 2% 1% -
. Women 0 0 0
Supervisors
% 0% 0% -
Total 1 1 0
% 2% 1% -
Men 4 5 0
% 7% 7% -
Women 2 4 3
Managers
% 3% 6% 4%
Total 6 9 3
% 10% 13% 4%
Men 0 0 2
% 0% 0% 3%
. Women 1 1 1
Directors
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Directors

2020 2021 2022
Men 57 93 85
% 58% 62% 59%
Women 41 58 60
Workers % 42% 38% 41%
Total 98 151 145
% 78% 81% 78%
Men 1 1 4
% 20% 11% 31%
Supervisors Women 4 8 °
% 80% 89% 69%
Total 5 9 13
% 4% 5% 7%
Men 7 10 10
% 50% 56% 56%
Women 7 8 8
Managers
% 50% 44% 44%
Total 14 18 18
% 11% 10% 10%
Men 7 8 8
% 88% 89% 89%
Women 1 1 1

2020 2021 2022
Men NC NC 30
% NC NC 54%
Women NC NC 26
Workers
% NC NC 46%
Total \[o \[o 56
% NC NC 70%
Men NC NC 11
% NC NC 69%
Supervisors Women NE NS >
% NC NC 31%
Total \[o \[o 16
% NC NC 20%
Men NC NC 4
% NC NC 57%
Women NC NC 3
Managers
% NC NC 43%
% NC NC 9%




Directors

2020 2021 2022
Men NC NC 1
% NC NC 100%
Women NC NC 0

2020 2021 2022
Men 54 51 47
% 56% 55% 55%
Women 43 41 39
Workers
% 44% 45% 45%
Total 97 92 86
% 82% 80% 78%
Men 7 6 11
% 58% 50% 69%
. Women 5 6 5
Supervisors
% 42% 50% 31%
Total 12 12 16
% 10% 10% 15%
Men 5 7 6
% 62% 88% 86%
Women 3 1 1
Managers % 38% 12% 14%
Total 8 ] 7
% 7% 7% 6%
Men 1 1 1
% 50% 33% 100%
. Women 1 2 0
Directors
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2020 2021 2022
Men 496 459 527
% 57% 58% 40%
Women 369 335 788
Workers ” 20 0 e
Total 865 794 1315
% 87% 87% 87%
Men 0 0 79
% 0% 0% 65%
Supervisors Women 0 0 S
% 0% 0% 35%
Total 0 0 122
% 0% 0% 8%
Men 68 59 40
% 62% 60% 57%
Women 42 40 30
Managers
% 38% 40% 43%
Total 110 99 70
% 11% 11% 5%
Men 20 16 7
% 87% 94% 70%
. Women 3 1 3
Directors

2020 2021 2022
Workers 0 0 0
Supervisors 0 0 0
20 years and Managers 0 0 0
less Directors 0 0 0
Total 0 0 0

% 0.00% 0.00% 0.00%
Workers 4 0 1
Supervisors 0 0 0
From 21 to 25 Managers 0 0 0
years Directors 0 0 0
Total 4 (1] 1

% 3.15% 0.00% 0.83%
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2020 2021 2022
Workers 5 6 3
Supervisors 2 4 4
From 26 to 30 Managers 0 0 1
years Directors 0 0 0
Total 7 10 8
% 5.51% 8.06% 6.67%
Workers 10 7 5
Supervisors 4 4 5
From 31 to 35 Managers 0 1 2
years Directors 0 0 0
Total 14 12 12
% 11.02% 9.68% 10.00%
Workers 13 13 11
Supervisors 8 8 8
From 36 to 40 Managers 5 4 4
years Directors 0 0 0
Total 26 25 23
% 20.47% 20.16% 19.17%
Workers 12 10 7
Supervisors 5 6 8
From 41 to 45 Managers 4 4
years Directors 0 0 0
Total 19 20 19
% 14.96% 16.13% 15.83%
Workers 8 10 9
Supervisors 6 6 7
From 46 to 50 Managers 8 8 7
ans Directors 0 0 0
Total 22 24 23
% 17.32% 19.36% 19.17%
Workers 9 7 7
Supervisors 6 6 5
From 51 to 55 Managers 2 3 3
years Directors 0 0 0
Total 17 16 15
% 13.39% 12.90% 12.50%
Workers 5 6 6
Supervisors 3 2 4
From 56 to 60 Managers 4 3 4
years Directors 0 0 0
Total 12 11 14
% 9.45% 8.87% 11.67%
Workers 2 2 2
Supervisors 3 2 2
From 61 to 65 Managers 0 1 1
years Directors 0 0 0
Total 5 5 5
% 3.94% 4.03% 4.16%
Workers 1 1 0
Supervisors 0 0 0
More than 65 Managers 0 0 0
Years Directors 0 0 0
% 0.79% 0.81% 0.00%

250




solutions ‘ d'emballage

2020 2021 2022
Workers 4 4 5
Supervisors 0 0 0
20 years and Managers 0 0 0
less Directors 0 0 0
Total 4 4 5
% 1.15% 1.18% 1.38%
Workers 20 15 18
Supervisors 3 3 4
From 21 to 25 Managers 1 0 0
years Directors 0 0 0
Total 24 18 22
% 6.88% 5.31% 6.08%
Workers 25 25 25
Supervisors 7 8 7
From 26 to 30 Managers 2 3 3
years Directors 0 0 0
Total 34 36 35
% 9.74% 10.62% 9.67%
Workers 28 24 26
Supervisors 9 12 13
From 31 to 35 Managers 4 4 6
years Directors 0 0 0
Total 41 40 45
% 11.75% 11.80% 12.43%
Workers 19 18 23
Supervisors 13 14 17
From 36 to 40 Managers 4 4 4
years Directors 0 0 0
Total 36 36 44
% 10.32% 10.62% 12.15%
Workers 21 20 22
Supervisors 16 16 16
From 41 to 45 Managers 11
years Directors 1 1 1
Total 47 46 50
% 13.47% 13.57% 13.81%
Workers 21 21 25
Supervisors 18 19 17
From 46 to 50 Managers 12 8 9
ans Directors 3 2 1
Total 54 50 52
% 15.47% 14.75% 14.36%
Workers 16 15 14
Supervisors 20 24 26
From 51 to 55 Managers 9 10 10
years Directors 3 4 3
Total 48 53 53
% 13.75% 15.63% 14.64%
Workers 20 14 16
Supervisors 18 17 13
From 56 to 60 Managers 9 11 9
years Directors 0 0 2
Total 47 42 40
% 13.47% 12.39% 11.05%
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2020 2021 2022
Workers 8 8 6
Supervisors 4 3 7
From 61 to 65 Managers 2 1 1
years Directors 0 0 0
Total 14 12 14
% 4.01% 3.54% 3.87%
Workers 0 2 0
Supervisors 0 0 1
More than 65 Managers 0 0 1
Years Directors 0 0 0
% 0.00% 0.59% 0.55%
2020 2021 2022
Workers 1 1 1
Supervisors 0 0 0
20 years and Managers 0 0 0
less Directors 0 0 0
Total 1 1 1
% 0.26% 0.25% 0.25%
Workers 20 24 24
Supervisors 3 5 2
From 21 to 25 Managers 0 0 1
years Directors 0 0 0
Total 23 29 27
% 5.93% 7.23% 6.80%
Workers 20 22 22
Supervisors 9 8 9
From 26 to 30 Managers 2 3 2
years Directors 0 0 0
Total 31 33 33
% 7.99% 8.23% 8.31%
Workers 21 23 27
Supervisors 12 8 8
From 31to 35 Managers 5 7 11
years Directors 0 0 0
Total kt:] 38 46
% 9.79% 9.48% 11.59%
Workers 24 27 20
Supervisors 9 10 9
From 36 to 40 Managers 10 10 4
years Directors 0 0 0
Total 43 47 KX
% 11.08% 11.72% 8.31%
Workers 37 32 35
Supervisors 18 17 18
From 41 to 45 Managers 16 15 18
years Directors 2 2 3
Total 73 66 74
% 18.81% 16.46% 18.64%
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2020 2021 2022
Workers 41 43 41
Supervisors 17 17 12
From 46 to 50 Managers 17 15 14
ans Directors 2 3 2
Total 77 78 69
% 19.85% 19.45% 17.38%
Workers 33 29 30
Supervisors 10 5 7
From 51 to 55 Managers 6 14 13
years Directors 4 2 3
Total 53 50 53
% 13.66% 12.47% 13.35%
Workers 16 21 19
Supervisors 14 16 14
From 56 to 60 Managers 12 10 13
years Directors 1 2 2
Total 43 49 48
% 11.08% 12.22% 12.09%
Workers 2 2 4
Supervisors 1 3 4
From 61 to 65 Managers 2 4 5
years Directors 1 1 0
Total 6 10 13
% 1.55% 2.49% 3.27%
Workers 0 0 0
Supervisors 0 0 0
More than 65 Managers 0 0 0
Years Directors 0 0 0
Total 0 0 0
% 0.00% 0.00% 0.00%
2020 2021 2022
Workers 0 0 0
Supervisors 0 0 0
20 years and Managers 0 0 0
less Directors 0 0 0
Total 0 0 (1)
% 0.00% 0.00% 0.00%
Workers 1 1 0
Supervisors 0 0 0
From 21 to 25 Managers 0 0 0
years Directors 0 0 0
Total 1 1 (1)
% 0.60% 0.65% 0.00%
Workers 8 4 3
Supervisors 0 0 0
From 26 to 30 Managers 0 0 0
years Directors 0 0 0
Total 8 4 3
% 4.82% 2.61% 2.15%
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2020 2021 2022
Workers 13 7 9
Supervisors 0 0 0
From 31 to 35 Managers 1 1 0
years Directors 0 0 0
Total 14 8 9
% 8.43% 5.23% 6.47%
Workers 22 19 14
Supervisors 0 0 0
From 36 to 40 Managers 0 0 0
years Directors 1 0 0
Total 23 19 14
% 13.86% 12.42% 10.07%
Workers 36 25 21
Supervisors 1 1 1
From 41 to 45 Managers 4 4 4
years Directors 0 1 1
Total 41 31 27
% 24.70% 20.26% 19.42%
Workers 39 46 44
Supervisors 3
From 46 to 50 Managers 2
ans Directors 3
Total 47 52 52
% 28.31% 33.99% 37.41%
Workers 15 21 21
Supervisors 1
From 51 to 55 Managers 1
years Directors 5 5
Total 20 27 28
% 12.05% 17.65% 20.14%
Workers 6 5 3
Supervisors 1 1 0
From 56 to 60 Managers 2 2 0
years Directors 0 0 0
Total 9 8 3
% 5.42% 5.23% 2.16%
Workers 1 1 1
Supervisors 0 0 0
From 61 to 65 Managers 1 1 1
years Directors 0 0 0
Total 2 2 2
% 1.20% 1.31% 1.44%
Workers 1 1 1
Supervisors 0 0 0
More than 65 Managers 0 0 0
Years Directors 0 0 0
% 0.60% 0.65% 0.72%
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2020 2021 2022
Workers NC NC 0
Supervisors NC NC 0
20 years and Managers NC NC 0
less Directors NC NC 0
Total [\ [ NC (1)
% NC NC 0%
Workers NC NC 5
Supervisors NC NC 0
From 21 to 25 Managers NC NC 0
years Directors NC NC 0
Total [\ [ NC 5
% NC NC 1.59%
Workers NC NC 12
Supervisors NC NC 1
From 26 to 30 Managers NC NC 0
years Directors NC NC 0
Total NC NC 13
% NC NC 4.14%
Workers NC NC 27
Supervisors NC NC 1
From 31to 35 Managers NC NC 0
years Directors NC NC 0
Total NC NC 1]
% NC NC 8.92%
Workers NC NC 37
Supervisors NC NC 7
From 36 to 40 Managers NC NC 0
years Directors NC NC 0
Total NC NC 44
% NC NC 14.01%
Workers NC NC 55
Supervisors NC NC 16
From 41 to 45 Managers NC NC 1
years Directors NC NC 0
Total [\ [ [\ [ 72
% NC NC 22.93%
Workers NC NC 54
Supervisors NC NC 16
From 46 to 50 Managers NC NC 3
ans Directors NC NC 0
Total NC [\ [ 73
% NC NC 23.25%
Workers NC NC 34
Supervisors NC NC 10
From 51 to 55 Managers NC NC 1
years Directors NC NC 2
Total NC [\ [ 47
% NC NC 14.97%
Workers NC NC 17
Supervisors NC NC 3
From 56 to 60 Managers NC NC 1
years Directors NC NC 0
% NC NC 6.69%
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2020 2021 2022
Workers NC NC 9
Supervisors NC NC 1
From 61 to 65 Managers NC NC 1
years Directors NC NC 0
Total NC NC 11
% NC NC 3.50%
Workers NC NC 0
Supervisors NC NC 0
More than 65 Managers NC NC 0
Years Directors NC NC 0
% NC NC 0.00%
2020 2021 2022
Workers 0 0 0
Supervisors 0 0 0
20 years and Managers 0 0 0
less Directors 0 0 0
Total 0 0 0
% 0.00% 0.00% 0.00%
Workers 2 2 2
Supervisors 0 0 0
From 21 to 25 Managers 0 0 0
years Directors 0 0 0
Total 2 2 2
% 1.80% 1.55% 1.43%
Workers 5 4 10
Supervisors 2 3 3
From 26 to 30 Managers 0 1 1
years Directors 0 0 0
Total 7 8 14
% 6.31% 6.20% 10.00%
Workers 14 18 21
Supervisors 0 0 0
From 31to 35 Managers 1 1 1
years Directors 0 0 0
Total 15 19 22
% 13.51% 14.73% 15.71%
Workers 20 23 23
Supervisors 3 3 3
From 36 to 40 Managers 1 1 1
years Directors 0 0 0
Total 24 27 27
% 21.62% 20.93% 19.29%
Workers 15 20 22
Supervisors 3
From 41 to 45 Managers 1 1 1
years Directors 0 0 0
Total 19 24 26
% 17.12% 18.60% 18.57%
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2020 2021 2022
Workers 23 27 27
Supervisors 1 1 1
From 46 to 50 Managers 0 0 0
ans Directors 0 0 0
Total 24 28 28
% 21.62% 21.71% 20.00%
Workers 4 5 5
Supervisors 1 1 1
From 51 to 55 Managers 2 2 2
years Directors 0 0 0
Total 7 8 8
% 6.31% 6.20% 5.71%
Workers 5 5 5
Supervisors 0 0 0
From 56 to 60 Managers 2 2 2
years Directors 0 0 0
Total 7 7 7
% 6.31% 5.42% 5.00%
Workers 5 5 5
Supervisors 0 0 0
From 61 to 65 Managers 0 0 0
years Directors 1 1 1
% 5.41% 4.65% 4.29%
Workers 0 0 0
Supervisors 0 0 0
More than 65 Managers 0 0 0
Years Directors 0 0 0
Total 0 0 0
% 0.00% 0.00% 0.00%
2020 2021 2022
Workers 7 7 2
Supervisors 0 0 0
20 years and Managers 0 0 0
less Directors 0 0 0
Total 7 7 2
% 3.23% 2.97% 0.81%
Workers 22 19 18
Supervisors 0 0 0
From 21 to 25 Managers 0 0 0
years Directors 0 0 0
Total 22 19 18
% 10.14% 8.05% 7.29%
Workers 38 38 41
Supervisors 0 1 2
From 26 to 30 Managers 0 0 0
years Directors 0 0 0
Total kt:] 39 X
% 17.51% 16.53% 17.41%
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2020 2021 2022
Workers 40 43 41
Supervisors 4 6 6
From 31 to 35 Managers 0 0 0
years Directors 0 0 0
Total 44 49 47
% 28.28% 20.76% 19.03%
Workers 20 25 41
Supervisors 3 5 3
From 36 to 40 Managers 0 0
years Directors 0 0 0
Total X 30 44
% 10.60% 12.71% 17.81%
Workers 22 20 18
Supervisors 1 3 4
From 41 to 45 Managers 0 0
years Directors 1 1 1
Total 24 24 23
% 11.06% 10.17% 9.31%
Workers 15 20 17
Supervisors 3 4 4
From 46 to 50 Managers 0 0 0
ans Directors 2 2 2
Total 20 26 23
% 9.22% 11.02% 9.31%
Workers 23 22 25
Supervisors 4 4 2
From 51 to 55 Managers 0 0 0
years Directors 0 1 0
Total 27 27 27
% 12.44% 11.44% 10.93%
Workers 8 12 16
Supervisors 1 1 2
From 56 to 60 Managers 0 0 0
years Directors 2 0 0
Total 11 13 18
% 5.07% 5.51% 7.29%
Workers 1 0 0
Supervisors 0 0 0
From 61 to 65 Managers 0 0 0
years Directors 0 2 2
% 0.46% 0.85% 0.81%
Workers 0 0 0
Supervisors 0 0 0
More than 65 Managers 0 0 0
Years Directors 0 0 0
Total 0 0 (1)
% 0.00% 0.00% 0.00%
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2020 2021 2022

Workers NC NC 0
Supervisors NC NC 0
20 years and Managers NC NC 0
less Directors NC NC 0
Total [\ [ NC (1)

% NC NC 0.00%
Workers NC NC 0
Supervisors NC NC 0
From 21 to 25 Managers NC NC 0
years Directors NC NC 0
Total [\ [ NC (1)

% NC NC 0.00%
Workers NC NC 6
Supervisors NC NC 0
From 26 to 30 Managers NC NC 0
years Directors NC NC 0
Total NC NC 6

% NC NC 6.67%
Workers NC NC 14
Supervisors NC NC 11
From 31to 35 Managers NC NC 0
years Directors NC NC 0
Total NC NC 25

% NC NC 27.78%
Workers NC NC 8
Supervisors NC NC 14
From 36 to 40 Managers NC NC 4
years Directors NC NC 0
Total NC NC 26

% NC NC 28.89%
Workers NC NC 8
Supervisors NC NC 0
From 41 to 45 Managers NC NC 6
years Directors NC NC 0
Total [\ [ [\ [ 14

% NC NC 15.56%
Workers NC NC 0
Supervisors NC NC 8
From 46 to 50 Managers NC NC 0
ans Directors NC NC 0
Total NC [\ [ 8

% NC NC 8.89%
Workers NC NC 0
Supervisors NC NC 2
From 51 to 55 Managers NC NC 6
years Directors NC NC 0
Total NC [\ [ 8

% NC NC 8.89%
Workers NC NC 0
Supervisors NC NC 0
From 56 to 60 Managers NC NC 0
years Directors NC NC 1

% NC NC 1.11%
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2020 2021 2022
Workers NC NC 1
Supervisors NC NC 0
From 61 to 65 Managers NC NC 0
years Directors NC NC 1
Total NC NC 2
% NC NC 2.22%
Workers NC NC 0
Supervisors NC NC 0
More than 65 Managers NC NC 0
Years Directors NC NC 0
% NC NC 0.00%
2020 2021 2022
Workers 0 0 0
Supervisors 0 0 0
20 years and Managers 0 0 0
less Directors 0 0 0
Total 0 0 0
% 0.00% 0.00% 0.00%
Workers 2 3 6
Supervisors 0 0 0
From 21 to 25 Managers 0 0 0
years Directors 0 0 0
Total 2 3 6
% 3.39% 4.17% 7.32%
Workers 9 16 18
Supervisors 0 0 0
From 26 to 30 Managers 0 0 0
years Directors 0 0 0
Total 9 16 18
% 15.25% 22.22% 21.95%
Workers 12 8 10
Supervisors 0 0 0
From 31to 35 Managers 1 1 0
years Directors 0 0 0
Total 13 9 10
% 22.03% 12.50% 12.20%
Workers 10 15 17
Supervisors 0 0 0
From 36 to 40 Managers 3 4 3
years Directors 0 0 0
Total 13 19 20
% 22.03% 26.39% 24.00
Workers 11 11 17
Supervisors 1 1 0
From 41 to 45 Managers 1 2 0
years Directors 1 1 0
% 23.73% 20.83% 20.73%
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2020 2021 2022
Workers 6 7 6
Supervisors 0 0 0
From 46 to 50 Managers 2 1 0
ans Directors 0 0 2
% 13.56% 11.11% 9.76%
Workers 0 1 2
Supervisors 0 0 0
From 51 to 55 Managers 0 1 0
years Directors 0 0 1
% 0.00% 2.78% 3.66%
Workers 0 0 0
Supervisors 0 0 0
From 56 to 60 Managers 0 0 0
years Directors 0 0 0
% 0.00% 0.00% 0.00%
Workers 0 0 0
Supervisors 0 0 0
From 61 to 65 Managers 0 0 0
years Directors 0 0 0
% 0.00% 0.00% 0.00%
Workers 0 0 0
Supervisors 0 0 0
More than 65 Managers 0 0 0
Years Directors 0 0 0
Total 0 0 0
% 0.00% 0.00% 0.00%
2020 2021 2022
Workers 0 2 1
Supervisors 0 0 0
20 years and Managers 0 0 0
less Directors 0 0 0
Total (1] 2 1
% 0.00% 1.00% 0.54%
Workers 10 14 12
Supervisors 0 0 1
From 21 to 25 Managers 0 0 0
years Directors 0 0 0
Total 10 14 13
% 6.40% 7.50% 7.03%
Workers 20 25 20
Supervisors 3 2 2
From 26 to 30 Managers 3 2 2
years Directors 0 0 0
Total 26 29 24
% 20.80% 15.50% 12.97%
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2020 2021 2022
Workers 14 30 27
Supervisors 1 2 1
From 31 to 35 Managers 2 2 2
years Directors 2 2 0
Total 19 36 30
% 15.20% 19.30% 16.22%
Workers 6 17 23
Supervisors 2 3 2
From 36 to 40 Managers 3 3 4
years Directors 2 1 1
Total 13 24 ki)
% 10.40% 12.80% 16.22%
Workers 9 14 14
Supervisors 1 2
From 41 to 45 Managers 0 1
years Directors 0 2
Total 10 19 19
% 8.00% 10.20% 10.27%
Workers 12 20 18
Supervisors 1 1 1
From 46 to 50 Managers 3 3
ans Directors 1 2
Total 19 25 24
% 15.20% 13.40% 12.97%
Workers 5 9 11
Supervisors 0 0 1
From 51 to 55 Managers 2 5 4
years Directors 3 2 2
Total 10 16 18
% 8.00% 8.60% 9.73%
Workers 7 5 8
Supervisors 0 0 0
From 56 to 60 Managers 0 2 2
years Directors 0 0 0
Total 7 7 10
% 5.60% 3.70% 5.41%
Workers 6 12 13
Supervisors 0 0 0
From 61 to 65 Managers 2 0 0
years Directors 0 0 0
% 6.40% 6.40% 7.03%
Workers 3 3 3
Supervisors 0 0 0
More than 65 Managers 0 0 0
Years Directors 0 0 0
% 2.40% 1.60% 1.62%
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2020 2021 2022

Workers NC NC 0
Supervisors NC NC 0
20 years and Managers NC NC 0
less Directors NC NC 0
Total [\ [ NC (1)

% NC NC 0.00%
Workers NC NC 12
Supervisors NC NC 0
From 21 to 25 Managers NC NC 0
years Directors NC NC 0
Total NC NC 12

% NC NC 15.00%
Workers NC NC 13
Supervisors NC NC 2
From 26 to 30 Managers NC NC 0
years Directors NC NC 0
Total NC NC 15

% NC NC 18.75%
Workers NC NC 16
Supervisors NC NC 4
From 31to 35 Managers NC NC 0
years Directors NC NC 0
Total NC NC 20

% NC NC 25.00%
Workers NC NC 10
Supervisors NC NC 4
From 36 to 40 Managers NC NC 3
years Directors NC NC 0
Total NC NC 17

% NC NC 21.25%
Workers NC NC 4
Supervisors NC NC 2
From 41 to 45 Managers NC NC 3
years Directors NC NC 1
Total [\ [of [\ [of 10

% NC NC 12.50%
Workers NC NC 4
Supervisors NC NC 1
From 46 to 50 Managers NC NC 1
ans Directors NC NC 0
Total NC [\ [ 6

% NC NC 7.50%
Workers NC NC 0
Supervisors NC NC 0
From 51 to 55 Managers NC NC 0
years Directors NC NC 0
Total NC [\ [ 0

% NC NC 0.00%
Workers NC NC 0
Supervisors NC NC 0
From 56 to 60 Managers NC NC 0
years Directors NC NC 0

% NC NC 0.00%
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2020 2021 2022

Workers NC NC 0
Supervisors NC NC 0
From 61 to 65 Managers NC NC 0
years Directors NC NC 0
Total [\ [of NC (1)

% NC NC 0.00%
Workers NC NC 0
Supervisors NC NC 0
More than 65 Managers NC NC 0
Years Directors NC NC 0

% NC NC 0.00%

2020 2021 2022

Workers 1 0 0
Supervisors 0 0 0
20 years and Managers 0 0 0
less Directors 0 0 0
Total 1 0 0

% 0.88% 0.00% 0.00%
Workers 8 7 3
Supervisors 0 0 0
From 21 to 25 Managers 0 0 0
years Directors 0 0 0
Total 8 7 3

% 7.08% 5.47% 2.73%
Workers 17 15 12
Supervisors 0 0 0
From 26 to 30 Managers 0 0 0
years Directors 0 0 0
Total 17 15 12

% 15.04% 11.72% 10.91%
Workers 10 18 16
Supervisors 3 5
From 31to 35 Managers 0 0 0
years Directors 0 0 0
Total 13 22 21

% 11.50% 17.19% 19.09%
Workers 14 14 12
Supervisors 3 1 2
From 36 to 40 Managers 0 0
years Directors 0 0 0
Total 17 15 14

% 15.04% 11.72% 12.73%
Workers 6 13 9
Supervisors 1 3
From 41 to 45 Managers 0 1 0
years Directors 1 1 1
Total 8 17 13

% 7.08% 13.28% 11.82%
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2020 2021 2022
Workers 13 8 9
Supervisors 3 2 2
From 46 to 50 Managers 2 3 2
ans Directors 0 0 0
Total 18 13 13
% 15.93% 10.16% 11.82%
Workers 12 17 16
Supervisors 1 2 3
From 51 to 55 Managers 3 3 4
years Directors 0 0 0
Total 16 22 23
% 14.16% 17.19% 20.91%
Workers 9 9 4
Supervisors 1 0 0
From 56 to 60 Managers 0 0 0
years Directors 0 0 0
Total 10 9 4
% 8.85% 7.03% 3.64%
Workers 4 0 6
Supervisors 1 2 1
From 61 to 65 Managers 0 0 0
years Directors 0 0 0
% 4.42% 1.56% 6.36%
Workers 0 6 0
Supervisors 0 0 0
More than 65 Managers 0 0 0
Years Directors 0 0 0
Total 0 6 0
% 0.00% 4.69% 0.00%
2020 2021 2022
Workers 1 0 20
Supervisors 0 0 0
20 years and Managers 0 0 0
less Directors 0 0 0
Total 1 0 20
% 0.12% 0.00% 1.32%
Workers 17 7 148
Supervisors 0 0 1
From 21 to 25 Managers 0 0 0
years Directors 0 0 0
Total 17 7 149
% 1.97% 0.88% 9.82%
Workers 58 34 144
Supervisors 0 0 7
From 26 to 30 Managers 4 0 2
years Directors 0 0 0
Total 62 34 153
% 7.18% 4.28% 10.09%
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2020 2021 2022
Workers 94 74 198
Supervisors 0 0 16
From 31 to 35 Managers 11 5 10
years Directors 2 0 0
Total 107 79 yyZ
% 12.38% 9.95% 14.77%
Workers 113 106 188
Supervisors 0 0 27
From 36 to 40 Managers 12 13 16
years Directors 0 1 0
Total 125 120 231
% 14.47% 15.11% 15.23%
Workers 117 102 153
Supervisors 0 0 21
From 41 to 45 Managers 20 14 10
years Directors 2 1 0
Total 139 117 184
% 16.09% 14.74% 12.13%
Workers 107 102 137
Supervisors 0 0 19
From 46 to 50 Managers 29 19 7
ans Directors 7 6 4
Total 143 127 167
% 16.55% 15.99% 11.01%
Workers 105 110 150
Supervisors 0 0 22
From 51 to 55 Managers 15 18 10
years Directors 5 3 4
Total 125 131 186
% 14.47% 16.50% 12.26%
Workers 81 83 105
Supervisors 0 0 7
From 56 to 60 Managers 11 12 10
years Directors 4 2 2
Total 96 97 124
% 11.11% 12.22% 8.17%
Workers 37 52 58
Supervisors 0 0 2
From 61 to 65 Managers 6 7 3
years Directors 1 0 0
Total 44 59 63
% 5.09% 7.43% 4.15%
Workers 5 19 14
Supervisors 0 0 0
More than 65 Managers 0 3 2
Years Directors 0 1 0
% 0.58% 2.90% 1.05%
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Equality Index between Women & Men (French Subsidiaries Only)

Goal 2023

Equality Index W/M NC 91/100 90/100

90/100

cenpac

‘emballage

solutions

Goal 2023

Equality Index W/M 95/100

NC 75/100
/ (d’ici 2 2027)

81/100

Goal 2023

Equality Index W/M 90/100

94/100

Average Remuneration by Professional Employment Categories

Workers Supervisors Managers

Professional Employment

Categories

2020

Average
Remuneration

2021
2022

Professional Employment
Categories

2020

Average 2021

Remuneration

2022

Professional Employment
Categories

2020
Average 2021
Remuneration

2022

Professional Employment

Categories

2020

Average 2021

Remuneration

2022

NC

NC

Workers

NC

NC

w
NC

Supervisors

|
NC

w
NC

Managers

€1816 € €1;824 €2,182 €2,260 €3,313 €4,151
€1,868 €1,874 €2,184 €2,336 €3,495 €4,202
cenpac

M
NC

€2,162

€1,890.87

€2,748.02

€2,993.39

€4,734.34

€4,859.20

€2,193.37

€1,945.66

€2,820.11

€2,984.59

€4,600.81

€5,291.26

Workers

Supervisors

w

H

Managers

w

M

Workers

NC

NC

Supervisors

w
NC

|
NC

Managers

w
NC

M
NC

€1,954.99

€2,248.12

€2,115.97

€2,878.29

€3,942.30

€5,263.77

€2,033.19

€2,338.04

€2,200.61

€2,993.42

€4,099.99

€5,474.32
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Professional Employment
Categories

2020

Average 2021
Remuneration

2022

Professional Employment
Categories

2020

Average 2021
Remuneration
2022

Professional Employment
Categories

2020

Average 2021

Remuneration
2022

Professional Employment
Categories

2020

Average 2021
Remuneration
2022

Professional Employment
Categories

2020

Average 2021
Remuneration
2022

Professional Employment
Categories

2020

Average 2021
Remuneration

2022

Workers

NC

NC

w
NC

Supervisors

H
NC

w
NC

Managers

M
NC

€2,016.67

€2,266.67

€3,441.67

€3,841.67

€10,008.33

€7,733.33

€2,037.28

€2,396.62

€3,374.90

€3,869.30

€10,585.88

€8,628.54

Workers

Supervisors

w

H

Managers

w

M

Workers

Supervisors

w

H

Managers

M

Workers

Supervisors

w

H

Managers

M

Workers

Supervisors

w

H

Managers

w

M

Workers

NC

NC

W
NC

Supervisors

H
NC

w
NC

Managers

M
NC

£2,178.75

£2,295.58

£3,313.67

£3,800.58

£6,416.67

£6,735.92

NC

NC

NC

NC

NC

NC
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Professional Employment
Categories

2020

Workers

Supervisors

H

Managers

M

Average
Remuneration

2021

2022

Professional Employment
Categories

2020

Workers

Supervisors

H

Managers

M

Average
Remuneration

2021

2022

Professional Employment
Categories

Workers

Supervisors

Managers

2020 NC

NC

NC

NC

Average
Remuneration

2021 £2,894.75

£3,267.42

NC

NC

£5,513.25

£5,831.33

2022

NC

NC

NC

NC

NC

NC

Headcount by Nationality

2022
Foreign Foreign Foreign Total
Nationality Nationality Nationality = Nationality
Workers 62 7 69 56 6 62 48 6 54
Supervisors 33 4 37 34 4 38 39 4 43
Managers 21 0 21 24 0 24 26 0 26
Directors 0 0 0 0 0 0 0 0 0

% of the
Headcount
of foreign
nationality

cenpac

solutions

2020 2021 2022
Local Foreign Local Foreign Total Local Foreign
Nationality Nationality Nationality Nationality Nationality = Nationality
Workers 172 10 182 156 10 166 166 14 180
Supervisors 106 2 108 115 1 116 120 121
Managers 52 0 52 50 0 50 54 54
Directors 7 0 7 7 0 7 7 7

% of the

Headcount
of foreign
nationality
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2020 2021 2022
Local Foreign Local Foreign Local Foreign Total
Nationality Nationality Nationality Nationality Nationality = Nationality
Workers 211 4 215 216 8 224 214 9 223
Supervisors 92 1 93 87 2 89 82 1 83
Managers 68 2 70 76 2 78 79 2 81
Directors 8 2 10 8 2 10 8 2 10

% of the
Headcount
of foreign
nationality

2020 2021 2022
Local Foreign Total Local Foreign Local Foreign
Nationality Nationality Nationality Nationality Nationality = Nationality
Workers 142 0 142 130 0 130 116 0 116

Supervisors 5 0 5 5 0 5 5 0 5
Managers 10 0 10 9 0 9 9 0 9
Directors 9 0 9 9 0 9 9 0 9

0

% of the
Headcount
of foreign
nationality

2020 2021 2022
Local Foreign Total Local Foreign Local Foreign
Nationality Nationality Nationality Nationality Nationality = Nationality
Workers 265 4 269 261 5 266 245 6 251
Supervisors 55 0 55 56 0 56 53 0 53

Managers 8 0 8 8 0 8 8 0 8
Directors 2 0 2 2 0 2 2 0 2

(]

% of the

Headcount
of foreign
nationality
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2020 2021 2022
Local Foreign Local Foreign Local Foreign Total
Nationality Nationality Nationality Nationality Nationality = Nationality
Workers 80 18 98 91 20 111 105 20 125
Supervisors 0 1 1 3 1 4 6 1 7
Managers 10 1 11 12 1 13 6 1 7
Directors 1 0 1 1 0 1 1 0 1

% of the
Headcount
of foreign
nationality

2020 2021 2022
Local Foreign Local Foreign Local Foreign
Nationality Nationality Nationality Nationality Nationality = Nationality
Workers 193 3 196 198 8 206 204 15 219
Supervisors 16 0 16 24 0 24 23 0 23
Managers 0 0 0 0 0 0 0 0 0
Directors 5 0 5 5 1 6 5 0 5

% of the
Headcount
of foreign
nationality

2020 2021 2022
Local Foreign Local Foreign Local Foreign
Nationality Nationality Nationality Nationality Nationality = Nationality
Workers NC NC NC NC NC NC 31 0 31
Supervisors NC NC NC NC NC NC 1 41 42
Managers NC NC NC NC NC NC 16 0 16
Directors NC NC NC NC NC NC 1 0 1

% of the

Headcount
of foreign
nationality
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2020 2021 2022
Nationality | Nationstity T Nationsity  Nationaity Nationality  Nationsity 7O
Workers 49 2 51 60 1 61 74 2 76
Supervisors 1 0 1 1 0 1 (1] 0 0
Managers 6 0 6 9 0 9 3 0 3
Directors 1 0 1 1 0 1 3 0 3
2

% of the
Headcount
of foreign
nationality

2020 2021 2022
Local Foreign Local Foreign Local Foreign
Nationality Nationality Nationality Nationality Nationality = Nationality
Workers 68 24 92 94 57 151 80 66 146
Supervisors 6 2 8 7 2 9 7 5 12
Managers 17 0 17 18 0 18 17 1 18
Directors 8 0 8 9 0 9 9 0 9

% of the
Headcount
of foreign
nationality

2020 2021 2022
Local Foreign Local Foreign Local Foreign
Nationality Nationality Nationality Nationality Nationality = Nationality

Workers NC NC NC NC NC NC 56 1 57
Supervisors NC NC NC NC NC NC 14 1 15
Managers NC NC NC NC NC NC 7 0 7
Directors NC NC NC NC NC NC 1 0 1

2

% of the

Headcount
of foreign
nationality
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2020 2021 2022
Local Foreign Local Foreign Local Foreign
Nationality Nationality Nationality Nationality Nationality = Nationality
Workers 99 0 99 94 2 96 78 9 87
Supervisors 12 0 12 12 0 12 15 0 15
Managers 7 0 7 6 0 6 7 0 7
Directors 1 0 1 1 0 1 1 0 1
9

% of the
Headcount
of foreign
nationality

2020 2021 2022
Local Foreign Local Foreign Local Foreign
Nationality Nationality Nationality Nationality Nationality = Nationality
Workers NC NC NC NC NC NC 944 371 1,315
Supervisors NC NC NC NC NC NC 85 37 122
Managers NC NC NC NC NC NC 30 40 70
Directors NC NC NC NC NC NC 3 7 10

% of the
Headcount
of foreign
nationality

Team Members with Disability

2020 2021 2022
Workers 5 4 4
Supervisors 2 3 3
Managers 0 0 0
Directors 0 0 0
7

% of the Headcount with

Disability

cenpac

solutions

2020 2021 2022
Workers 6 6
Supervisors 2 2
Managers 1 1 1
Directors 0 0 0

% of the Headcount with

Disability
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% of the Headcount with
Disability

Workers

Workers

Supervisors 0 1 1
Managers 1 1 1
Directors 1 1 1

Supervisors

Managers

Directors

% of the Headcount with
Disabilit

% of the Headcount with
Disability

Workers

Workers

Supervisors 3 3 3
Managers 0 0 0
Directors 0 0 0

Supervisors

Managers

Directors

% of the Headcount with
Disability

LB O (O (o |wn

LUl O (O (O W

o (oo |wn

% of the Headcount with
Disabilit

Workers 0 0 0

Supervisors 0 0 0

Managers 0 0 0

Directors 0 0 0
(1]

% of the Headcount with
Disability

2020 2021
Workers NC NC
Supervisors NC NC
Managers NC NC
Directors




Workers 4 5 4

Supervisors 0 0 0

Managers 0 0 0

Directors 0 0 0
5

% of the Headcount with

Disability

2020 2021 2022
Workers 8 8 9
Supervisors 0 0 0
Managers 1 0 0
Directors 0 0 0

% of the Headcount with
Disabilit

2020 2021 2022
Workers NC NC 0
Supervisors NC NC 0
Managers NC NC 0
Directors NC NC 0

% of the Headcount with
Disability

Workers 3 3 4
Supervisors 0 0 0
Managers 0 0 0
Directors 0 0 0

% of the Headcount with
Disability

Workers NC NC 50
Supervisors NC NC 3
Managers NC NC 3
Directors NC NC 0

% of the Headcount with
Disabilit
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Average Annual Headcount

2020 2021 2022
Workers 69 63 55
Supervisors 32 40 42
Managers 21 23 25
Directors NC NC 0

Total | 122 | 126 122

cenpac

2020 2021 2022

Workers 167 171 178

Supervisors 109 112 120
Managers 52 50 47
Directors 7 7 7

Total 335 340 351

2020 2021 2022

Workers 214 219 203
Supervisors 87 87 81
Managers 60 78 78
Directors 10 10 10

Total | 371 | 394 372

2020 2021 2022

Workers 133 123 116
Supervisors 5 5 5
Managers 9 9 9
Directors 9 9 9

Total 156 146 139

2020 2021 2022

Workers 268 264 259
Supervisors 55 56 54
Managers 8 8 8
Directors 2 2 2

Total 333 330 KyX]

2020 2021 2022

Workers 99 113 123
Supervisors 1 4 5
Managers 10 11 11
Directors 1 1 1

Total | 111 | 129 140

2020 2021 2022

Workers 176 185 202
Supervisors 16 24 23
Managers 0 0 0
Directors 5 6 5

Total | 197 | 215 230
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2
(g}
4
(g}
O
o

Total

2020 2021 2022
Workers NC NC 31
Supervisors NC NC 42
Managers NC NC 16
Directors NC NC 1

2020 2021 2022
Workers 52 62 73
Supervisors 1 1 0
Managers 6 9 3
Directors 1 1 3
Total | 60 73 79

2020 2021 2022

Workers 98 151 141
Supervisors 5 9 13
Managers 14 18 18
Directors 8 9 9

[y
N
i
[y
(]
~N

Total

181

2
0
4
0

Total

2020 2021 2022
Workers NC NC
Supervisors NC NC
Managers NC NC
Directors NC NC

2020 2021 2022
Workers 94 94 87
Supervisors 12 12 15
Managers 6 6 7
Directors 1 1 1
Total | 113 113 110
2020 2021 2022
Workers 730 677 1,315
Supervisors 0 0 122
Managers 111 99 70
Directors 23 17 10
Total | 864 793 1,517
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Hires by Professional Employment Categories & by Gender

2020 2021 2022
Men 7 0 2
Workers
Women 7 3 3
Total " Workers " ‘ 14 3 5
) Men 1 2 0
Supervisors
Women 5 6 5
Total " Supervisors " ‘ 6 8 5
Men 0 1 2
Managers
Women 0 1 1
Total " Managers " ‘ 0 2 3
) Men 0 0 0
Directors
Women 0 0 0
Total " Directors " 0 (1] 0

Total 13
cenpac
2020 2021 2022
Men 17 11 19
Workers
Women 23 14 27
Total " Workers " ‘ 40 25 46
) Men 7 6 10
Supervisors
Women 9 9 8
Total " Supervisors "
Men 2 1 4
Managers
Women 0 0 4
Total " Managers " ‘ 2 1 8
) Men 0 0 1
Directors
Women 0 0 0
Total " Directors " ‘ 0 (1] 1
Total 58 41 73
2020 2021 2022
Men 14 18 29
Workers
Women 45 40 32
Total " Workers " ‘ 59 58 61
. Men 3 1
Supervisors
Women 10 8 5

Total " Supervisors "

[y
O [
[y
'
o

Men 1 5
Managers
Women 6 2
Total " Managers " ‘ 18 7 7
. Men 0 0 0
Directors
Women 1 2
Total " Directors " 1 Y

Total

N
(<)
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2020 2021 2022

Men 0 1 2

Workers
Women 3 0 4
Total " Workers " ‘ 3 1 6
) Men 0 0 0

Supervisors

Women 0 0 0
Total " Supervisors " ‘ 0 0 0
Men 0 0 0

Managers
Women 0 1 0
Total " Managers " 0 1 0
. Men 0 0 0

Directors
Women 0 0 0
Total " Direct ‘ 0 (1] 0

Men 8 8

2
Workers
Women 12 8 3
Total " Workers " ‘ 5
. Men 2 1 2
Supervisors
Women 1 0 0
Total " Supervisors " ‘ 3 1 2
Men 1 0 0
Managers
Women 0 1 0
Total " Managers " ‘ 1 1 0
) Men 0 0 0
Directors
Women 0 0 0
Total " Directors " ‘ 0 (1] 0
Total | 24 | 18 | 7
2020 2021 2022
Men 3 13 6
Workers
Women 14 23 13
Total " Workers " ‘ 17 36 19
) Men 0 0 1
Supervisors
Women 0 3 1
Total " Supervisors " ‘ 0 3 2
Men 3 2 0
Managers
Women 0 0 0
Total " Managers " ‘ 3 2 0
) Men 0 0 0
Directors
Women 0 0 0
0 0 0

Total " Directors "

Total

Y
[y
N
=
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Workers

Supervisors

Managers

Directors

Total " Direct ‘

2020 2021 2022
Men 32 39 32
Women 20 21 15
Total " Workers " ‘ 52 60 47
Men 0 0 1
Women 1 0 0
Total " Supervisors " ‘ 1 0 1
Men 0 0 0
Women 0 0 0
Total " Managers " 0 (1 0
Men 0 1 0
Women 0 0 0
0 1 0

Men NC NC 11
Workers
Women NC NC 9
Total " Workers " ‘ NC NC 20
) Men NC NC 3
Supervisors
Women NC NC 5
Total " Supervisors " ‘ NC [\ [of 8
Men NC NC 0
Managers
Women NC NC 1
Total " Managers " ‘ NC NC 1
) Men NC NC 0
Directors
Women NC NC 0
Total " Directors " ‘ NC NC 0
Total | NC | NC | 29
2020 2021 2022
Men 1 5 10
Workers
Women 5 6 5

Total " Workers "

o
[y
[
=
i

) Men 0 0 0
Supervisors
Women 0 0 0
Total " Supervisors " ‘ 0 0 0
Men 0 1 0
Managers
Women 0 1 0
Total " Managers " ‘ 0 2 0
. Men 0 0
Directors
Women 0 0
0 0

-1 O |O

(-
=
w
[y
i

Total " Directors "

Total
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Workers

Supervisors

Managers

Directors

Total " D

2020 2021 2022

Workers

Men

NC

Men NC NC 15

Women NC NC 20

Total " Workers " [\[of [\ [of 35
Men NC NC 1
Women NC NC 0
Total " Supervisors " [\ [of [\ [of 1
Men NC NC 2
Women NC NC 0
Total " Managers " 2
Men NC NC 1
Women NC NC 0
irect 1

w
©

NC

12

Women

Total " Workers "

NC

NC

NC

) Men NC 2
Supervisors
Women NC NC 1
Total " Supervisors " ‘ NC [\ [of 3
Men NC NC 1
Managers
Women NC NC 0
Total " Managers " ‘ NC NC 1
) Men NC NC 0
Directors
Women NC NC 0
Total " Directors " NC NC 0
Total NC NC 25
2020 2021 2022
Men 12 15 16
Workers
Women 8 3 7
Total " Workers " 20 18 23
) Men 1 2 2
Supervisors
Women 1 1 0
Total " Supervisors " 2 3 Y
Men 3 1 1
Managers
Women 0 0 0
Total " Managers " ‘ 3 1 1
Executives & Men 1 1 0
Directors Women 0 0 0
Total " Executives & Directors " 1 0

N
o B
N
w
N
o

Total
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2020 2021 2022

Men 20 7 50
Workers
Women 13 7 72
Total " Workers " ‘ KX] 14 122
) Men 0 0 0
Supervisors
Women 0 0 1
Total " Supervisors " ‘ 0 0 01
Men 5 0 2
Managers
Women 2 0 3
Total " Managers " 7 0 5
Executives & Men 3 1 2
Directors Women 0 0 1
3 1 3

Sustainable Procurement

RESPONSIBLE PURCHASING & SUSTAINABLE DEVELOPMENT CHARTER
AND SUPPLIERS’ CODE OF CONDUCT

Signatories

Goal 2023

Total Number of Suppliers 240 240 232 NC

Number of the Responsible Purchasing &
Sustainable Development Charter and of the 57 57 57 NC
Supplier's Code of Conduct Signatories

% of the Responsible Purchasing & Sustainable
Development Charter and of the Supplier's Code
of Conduct Signatories

solutions ‘ d'emballage

‘ Goal 2023

Total Number of Suppliers 353 322 568 NC

Number of the Responsible Purchasing &
Sustainable Development Charter and of the 353 322 568 NC
Supplier's Code of Conduct Signatories

% of the Responsible Purchasing & Sustainable

Development Charter and of the Supplier's Code
of Conduct Signatories
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Goal 2023

Total Number of Suppliers 173 218 329 NC

Number of the Responsible Purchasing &
Sustainable Development Charter and of the 142 218 329 NC
Supplier's Code of Conduct Signatories

% of the Responsible Purchasing & Sustainable
Development Charter and of the Supplier's Code
of Conduct Signatories

Goal 2023

Total Number of Suppliers 424 419 355 NC

Number of the Responsible Purchasing &
Sustainable Development Charter and of the 0 0 143 NC
Supplier's Code of Conduct Signatories

% of the Responsible Purchasing & Sustainable
Development Charter and of the Supplier's Code
of Conduct Signatories

Goal 2023

Total Number of Suppliers NC 203 264 NC

Number of the Responsible Purchasing &
Sustainable Development Charter and of the NC 64 108 NC
Supplier's Code of Conduct Signatories

% of the Responsible Purchasing & Sustainable
Development Charter and of the Supplier's Code
of Conduct Signatories

Goal 2023

Total Number of Suppliers 222 214 246 275

Number of the Responsible Purchasing &
Sustainable Development Charter and of the 136 209 237 275
Supplier's Code of Conduct Signatories

% of the Responsible Purchasing & Sustainable
Development Charter and of the Supplier's Code
of Conduct Signatories

Goal 2023

Total Number of Suppliers 379 397 400 NC

Number of the Responsible Purchasing &
Sustainable Development Charter and of the 349 367 393 NC
Supplier's Code of Conduct Signatories

% of the Responsible Purchasing & Sustainable

Development Charter and of the Supplier's Code
of Conduct Signatories
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Goal 2023

Total Number of Suppliers 163 167 199 NC

Number of the Responsible Purchasing &
Sustainable Development Charter and of the 0 0 20 NC
Supplier's Code of Conduct Signatories

% of the Responsible Purchasing & Sustainable
Development Charter and of the Supplier's Code
of Conduct Signatories

Goal 2023

Total Number of Suppliers 194 224 230 NC

Number of the Responsible Purchasing &
Sustainable Development Charter and of the 194 224 230 NC
Supplier's Code of Conduct Signatories

% of the Responsible Purchasing & Sustainable
Development Charter and of the Supplier's Code
of Conduct Signatories

Goal 2023

Total Number of Suppliers 149 139 221 227

Number of the Responsible Purchasing &
Sustainable Development Charter and of the 149 139 221 227
Supplier's Code of Conduct Signatories

% of the Responsible Purchasing & Sustainable
Development Charter and of the Supplier's Code
of Conduct Signatories

Goal 2023

Total Number of Suppliers NC NC 126 NC

Number of the Responsible Purchasing &
Sustainable Development Charter and of the NC NC 126 NC
Supplier's Code of Conduct Signatories

% of the Responsible Purchasing & Sustainable
Development Charter and of the Supplier's Code
of Conduct Signatories

Goal 2023

Total Number of Suppliers 205 200 212 213

Number of the Responsible Purchasing &
Sustainable Development Charter and of the 205 200 212 213
Supplier's Code of Conduct Signatories

% of the Responsible Purchasing & Sustainable

Development Charter and of the Supplier's Code
of Conduct Signatories
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Goal 2023

Total Number of Suppliers NC NC NC 401

Number of the Responsible Purchasing &
Sustainable Development Charter and of the NC NC NC 175
Supplier's Code of Conduct Signatories

% of the Responsible Purchasing & Sustainable
Development Charter and of the Supplier's Code
of Conduct Signatories

Supplier Referencing Framework Agreement

Goal 2023

Total Number of Suppliers 240 240 232 NC

Number of Suppliers who have signed a Framework
Referencing Contract containing Clauses on
Environmental, Labour & Human Rights
Requirements

0 0 118 NC

% of Suppliers who have signed a Framework
Referencing Contract containing Clauses on
Environmental, Labour & Human Rights
Requirements

cenpac

solutions

Goal 2023

Total Number of Suppliers 353 322 568 NC

Number of Suppliers who have signed a Framework
Referencing Contract containing Clauses on
Environmental, Labour & Human Rights
Requirements

353 322 NC NC

% of Suppliers who have signed a Framework
Referencing Contract containing Clauses on
Environmental, Labour & Human Rights
Requirements

Goal 2023

Total Number of Suppliers N/A N/A N/A N/A

Number of Suppliers who have signed a Framework
Referencing Contract containing Clauses on
Environmental, Labour & Human Rights
Requirements

N/A N/A N/A N/A

% of Suppliers who have signed a Framework
Referencing Contract containing Clauses on

Environmental, Labour & Human Rights
Requirements
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Goal 2023
Total Number of Suppliers 424 419 355 315

Number of Suppliers who have signed a Framework
Referencing Contract containing Clauses on
Environmental, Labour & Human Rights
Requirements

0 0 143 200

% of Suppliers who have signed a Framework
Referencing Contract containing Clauses on
Environmental, Labour & Human Rights
Requirements

£ Goal 2023
Total Number of Suppliers NC 203 264 NC

Number of Suppliers who have signed a Framework
Referencing Contract containing Clauses on
Environmental, Labour & Human Rights
Requirements

NC 64 108 NC

% of Suppliers who have signed a Framework
Referencing Contract containing Clauses on
Environmental, Labour & Human Rights
Requirements

Goal 2023
Total Number of Suppliers 222 214 246 275

Number of Suppliers who have signed a Framework
Referencing Contract containing Clauses on
Environmental, Labour & Human Rights
Requirements

136 209 237 275

% of Suppliers who have signed a Framework
Referencing Contract containing Clauses on
Environmental, Labour & Human Rights
Requirements

Goal 2023
Total Number of Suppliers 222 214 246 275

Number of Suppliers who have signed a Framework
Referencing Contract containing Clauses on
Environmental, Labour & Human Rights
Requirements

136 209 237 275

% of Suppliers who have signed a Framework
Referencing Contract containing Clauses on

Environmental, Labour & Human Rights
Requirements
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Goal 2023
Total Number of Suppliers 163 167 199 NC

Number of Suppliers who have signed a Framework
Referencing Contract containing Clauses on
Environmental, Labour & Human Rights
Requirements

% of Suppliers who have signed a Framework
Referencing Contract containing Clauses on
Environmental, Labour & Human Rights
Requirements

£ Goal 2023
Total Number of Suppliers 194 224 230 NC

Number of Suppliers who have signed a Framework
Referencing Contract containing Clauses on
Environmental, Labour & Human Rights
Requirements

194 224 142 NC

% of Suppliers who have signed a Framework
Referencing Contract containing Clauses on
Environmental, Labour & Human Rights
Requirements

Goal 2023
Total Number of Suppliers 149 139 221 227

Number of Suppliers who have signed a Framework
Referencing Contract containing Clauses on
Environmental, Labour & Human Rights
Requirements

149 139 221 227

% of Suppliers who have signed a Framework
Referencing Contract containing Clauses on
Environmental, Labour & Human Rights
Requirements

Goal 2023
Total Number of Suppliers NC NC 126 NC

Number of Suppliers who have signed a Framework
Referencing Contract containing Clauses on
Environmental, Labour & Human Rights
Requirements

NC NC 126 NC

% of Suppliers who have signed a Framework
Referencing Contract containing Clauses on

Environmental, Labour & Human Rights
Requirements
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Goal 2023

Total Number of Suppliers 205 200 212 213
Number of Suppliers who have signed a Framework
Referencing Contract containing Clauses on 184 200 212 213

Environmental, Labour & Human Rights
Requirements

% of Suppliers who have signed a Framework
Referencing Contract containing Clauses on
Environmental, Labour & Human Rights
Requirements

Goal 2023

Total Number of Suppliers NC NC NC NC
Number of Suppliers who have signed a Framework
Referencing Contract containing Clauses on NC NC NC NC

Environmental, Labour & Human Rights
Requirements

% of Suppliers who have signed a Framework
Referencing Contract containing Clauses on
Environmental, Labour & Human Rights

Requirements

SUPPLIERS’ ASSESSMENTS

2022 Goal2023
Total Number of Suppliers 240 240 232 NC
Number of Suppliers' Assessment Completed 0 0 0 NC
N f liers A hei R
umber of Suppliers Assessed on their CS 0 0 0 NC
Performance
N f li ho h h j f
umber of Suppliers w 9 ave peent e subject o 0 0 0 NC
an on-site audit

% of suppliers assessed on their CSR Performance

% of suppliers who have been the subject of an
on-site audit

solutions ‘ d'emballage

‘ Goal 2023
Total Number of Suppliers 353 322 568 NC
Number of Suppliers' Assessment Completed 314 70 84 NC
Number of Suppliers Assessed on their CSR 314 70 84 NC
Performance
Number of Suppliers whg have t?een the subject of 0 0 0 52
an on-site audit

% of suppliers assessed on their CSR Performance

% of suppliers who have been the subject of an

on-site audit
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2020 2021 2022 (cLE1 17k}
173 218 329 NC

Total Number of Suppliers
Number of Suppliers’ Assessment Completed 0 0 56 NC
Number of liers A d on their CSR

umber of Suppliers Assessed on their C 0 0 0 NC

Performance

Number of Suppli ho h b th bject of

umber of Suppliers who have been the subject o 0 0 0 NC

an on-site audit

% of suppliers assessed on their CSR Performance

% of suppliers who have been the subject of an
on-site audit

2022 ‘ Goal 2023

Total Number of Suppliers 424 419 355 315

Number of Suppliers’ Assessment Completed 187 194 134 200
Number of Suppliers Assessed on their CSR 0 0 134 200

Performance
Number of Suppliers who have been the subject of
. . 0 0 0 0
an on-site audit

% of suppliers assessed on their CSR Performance

% of suppliers who have been the subject of an
on-site audit

2020 2021 2022 ‘ Goal 2023
NC 203 264 NC

Total Number of Suppliers
Number of Suppliers' Assessment Completed NC 162 164 NC
Number of Suppliers Assessed on their CSR NC 36 78 NC
Performance
Number of Suppliers whq have I?een the subject of NC 0 0 NC
an on-site audit

% of suppliers assessed on their CSR Performance

% of suppliers who have been the subject of an
on-site audit

Goal 2023

Total Number of Suppliers 222 214 246 324
Number of Suppliers’ Assessment Completed 0 0 0 50
Number of Suppliers A d on their CSR
umber of Suppliers Assessed on their 0 0 0 50
Performance
Number of Suppliers who have been the subject of 0 0 5
an on-site audit

% of suppliers assessed on their CSR Performance

% of suppliers who have been the subject of an
on-site audit
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2020 2021 2022 (cLE1 17k}
379 397 400 NC

Total Number of Suppliers
Number of Suppliers’ Assessment Completed 349 367 393 NC
Number of Suppliers Assessed on their CSR 349 367 303 NC
Performance
Number of Suppli ho have been the subject of
umber of Suppliers who have been the subject o 0 0 0 NC
an on-site audit

% of suppliers assessed on their CSR Performance

% of suppliers who have been the subject of an
on-site audit

2022 ‘ Goal 2023
Total Number of Suppliers 163 167 199 NC
Number of Suppliers' Assessment Completed 0 0 4 NC
Number of Suppliers Assessed on their CSR 0 0 20 NC
Performance
Number of Suppliers whg have l?een the subject of 0 0 6 NC
an on-site audit

% of suppliers assessed on their CSR Performance

% of suppliers who have been the subject of an
on-site audit

2020 2021 2022 ‘ Goal 2023
194 224 230 NC

Total Number of Suppliers
Number of Suppliers' Assessment Completed 0 0 0 NC
N f liers A hei R
umber of Suppliers Assessed on their CS 0 0 0 NC
Performance
N f li ho h h j f
umber of Suppliers w 9 ave peent e subject o 0 0 0 NC
an on-site audit

% of suppliers assessed on their CSR Performance

% of suppliers who have been the subject of an
on-site audit

Goal 2023

Total Number of Suppliers 149 139 221 NC
Number of Suppliers’ Assessment Completed 132 0 0 NC
Number of Suppliers Assessed on their CSR 197 0 0 NC
Performance
Number of Suppliers who have been the subject of
. - 0 0 NC
an on-site audit

% of suppliers assessed on their CSR Performance

% of suppliers who have been the subject of an
on-site audit
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2020 2021 2022 Goal 2023
Total Number of Suppliers NC NC 126 NC
Number of Suppliers’ Assessment Completed NC NC 126 NC
Number of Suppliers Assessed on their CSR NC NC 111 NC
Performance
Number of Suppliers whg have I?een the subject of NC NC 17 NC
an on-site audit

% of suppliers assessed on their CSR Performance

% of suppliers who have been the subject of an
on-site audit

2022 ‘ Goal 2023

Total Number of Suppliers 205 200 212 213

Number of Suppliers’ Assessment Completed 192 200 212 213
Number of Suppliers Assessed on their CSR 192 200 212 213

Performance
Number of Suppliers who have been the subject of
. . 0 0 0 0
an on-site audit

% of suppliers assessed on their CSR Performance

% of suppliers who have been the subject of an
on-site audit

2020 2021 2022 ‘ Goal 2023
Total Number of Suppliers NC NC 58 NC
Number of Suppliers' Assessment Completed NC NC 0 NC
Number of Suppliers Assessed on their CSR NC NC 39 NC
Performance
Number of Suppliers whg have Peen the subject of NC NC 36 NC
an on-site audit

% of suppliers assessed on their CSR Performance

% of suppliers who have been the subject of an

on-site audit

REDUCTION OF THE ENVIRONMENTAL OF OUR PRODUCTS

2020 2021 2022 ‘ Goal 2023
% of suppliers who have signed the Responsible 0 0 G
Purchasing & Sustainable Development Charter 24% 24% e NC
% of eco-friendly references NC NC 5% NC
% of products purchased in Europe 100% 100% 100% NC
% of European Suppliers 100% 100% 100% NC
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solutions
2020 2021 2022 ‘ Goal 2023
% of suppliers who have signed the Responsible 0 0 v
Purchasing & Sustainable Development Charter 100% 100% s NC
% of eco-friendly references NC NC 53% NC
% of products purchased in Europe 88% 88% 86% NC
% of European Suppliers 95% 97% 97% NC
2020 2021 2022 | Goal 2023
% of suppliers who have signed the Responsible 0 0 o
Purchasing & Sustainable Development Charter 82% 100% LDk NC
% of eco-friendly references 10% 10% 24% NC
% of products purchased in Europe NC NC NC NC
% of European Suppliers NC NC NC NC
2020 2021 2022 ‘ Goal 2023
% of suppliers who have signed the Responsible 0 0 o o
Purchasing & Sustainable Development Charter 0% 0% S 100%
% of eco-friendly references 6% 7% 12% 20%
% of products purchased in Europe 100% 100% 100% 100%
% of European Suppliers 100% 100% 100% 100%
2020 2021 2022 ‘ Goal 2023
% of suppliers who have signed the Responsible 0 0 o
Purchasing & Sustainable Development Charter 32% 32% ) NC
% of eco-friendly references 7% 11% 42% NC
% of products purchased in Europe NC NC 99% NC
% of European Suppliers NC 77% 99% NC
2020 2021 2022 ‘ Goal 2023
% of suppliers who have signed the Responsible 0 0 s
Purchasing & Sustainable Development Charter 61% o8% e NC
% of eco-friendly references NC 60% NC NC
% of products purchased in Europe 99% 98% NC NC
% of European Suppliers 95% 99% NC NC
2020 2021 2022 | Goal 2023
% of suppliers who have signed the Responsible 0 0 0
Purchasing & Sustainable Development Charter 92% 92% e NC
% of eco-friendly references 33% 34% 44% NC
% of products purchased in Europe 86% 86% 86% NC
% of European Suppliers 95% 97% 97% NC
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2020 2021 2022 ‘ Goal 2023
% of suppliers who have signed the Responsible 0 0 .
Purchasing & Sustainable Development Charter 0% 0% e NC
% of eco-friendly references NC NC 28% NC
% of products purchased in Europe 100% 100% 100% NC
% of European Suppliers 100% 100% 100% NC
2020 2021 2022 | Goal 2023
% of suppliers who have signed the Responsible 0 0 o o
Purchasing & Sustainable Development Charter 100% 100% Bl 100%
% of eco-friendly references 45% 44% 55% 56%
% of products purchased in Europe 100% 100% 100% 100%
% of European Suppliers 99% 99% 100% 100%
2020 2021 2022 | Goal 2023
% of suppliers who have signed the Responsible 0 0 o
Purchasing & Sustainable Development Charter 100% 100% L NC
% of eco-friendly references 33% 38% NC NC
% of products purchased in Europe 99% 99% NC NC
% of European Suppliers 99% 99% NC NC
2020 2021 2022 ‘ Goal 2023
% of suppliers who have signed the Responsible o
Purchasing & Sustainable Development Charter NC NC LDLk NC
% of eco-friendly references NC NC NC NC
% of products purchased in Europe NC NC 100% NC
% of European Suppliers NC NC 100% NC
2020 2021 2022 ‘ Goal 2023
% of suppliers who have signed the Responsible 0 0 G
Purchasing & Sustainable Development Charter 6% o8% s NC
% of eco-friendly references NC NC NC NC
% of products purchased in Europe 100% 100% 100% NC
% of European Suppliers 100% 100% 100% NC
2020 2021 2022 ‘ Goal 2023
% of suppliers who have signed the Responsible o
Purchasing & Sustainable Development Charter NC NC e 44%
% of eco-friendly references NC NC 8% 9%
% of products purchased in Europe NC NC NC 98%
% of European Suppliers NC NC NC 93%
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BUYERS’ TRAINING ON ENVIRONMENTAL ISSUES

Buyers’ Awareness

Number of Buyers 4 4 4 NC

Number of Buyers trained in Sustainable
Procurement

% of Buyers trained

cenpac

solutions 'emballage

Number of Buyers NC NC NC NC

Number of Buyers trained in Sustainable
Procurement

|« |we | w

% of Buyers trained

Goal 2023

Number of Buyers 6 7 7 NC

Number of Buyers trained in Sustainable
Procurement

% of Buyers trained

Goal 2023

Number of Buyers 5 5 5 NC

Number of Buyers trained in Sustainable
Procurement

% of Buyers trained

Goal 2023

Number of Buyers NC 8 8 NC

Number of Buyers trained in Sustainable

NC 8 8 NC
Procurement

% of Buyers trained

Goal 2023

Number of Buyers NC NC 0 4

Number of Buyers trained in Sustainable

NC NC 0 2
Procurement

% of Buyers trained
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2022 ‘ Goal 2023

Number of Buyers 8 12 12 NC

Number of Buyers trained in Sustainable

NC NC 0 NC
Procurement

% of Buyers trained

Number of Buyers NC NC 3 NC
Number of Buyers trained in Sustainable NC NC | 3 | NC
Procurement

% of Buyers trained

Number of Buyers 4,5 5,5 6 NC
Number of Buyers trained in Sustainable 1 5 | 6 | NC
Procurement

% of Buyers trained

Number of Buyers NC NC 6 6

Number of Buyers trained in Sustainable
Procurement

% of Buyers trained

‘ Goal 2023

Number of Buyers NC NC 9 NC

Number of Buyers trained in Sustainable

NC NC 9 NC
Procurement

% of Buyers trained

‘ Goal 2023

Number of Buyers NC NC NC NC

Number of Buyers trained in Sustainable

NC NC NC NC
Procurement

% of Buyers trained
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2022 ‘ Goal 2023

Number of Buyers NC NC 12 NC

Number of Buyers trained in Sustainable

NC NC 10 NC
Procurement

% of Buyers trained

Sustainable Procurement Objective

2022 ‘ Goal 2023

Part of Sustainable Procurement Objective in Buyer

. 0% 0% 0% 0%
Evaluations

ceENPAC

2022 ‘ Goal 2023

Part of Sustainable Procurement Objective in Buyer

. 0% 0% 15% 15%
Evaluations

Goal 2023

Part of Sustainable Procurement Objective in Buyer

. 0% 0% 0% 0%
Evaluations

Goal 2023

Part of Sustainable Procurement Objective in Buyer
Evaluations

Goal 2023

Part of Sustainable Procurement Objective in Buyer

. NC 80% 80% NC
Evaluations

Goal 2023

Part of Sustainable Procurement Objective in Buyer

. 0% 0% 0% 0%
Evaluations

Goal 2023

Part of Sustainable Procurement Objective in Buyer

. 0% 0% 0% 0%
Evaluations
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Goal 2023

Part of Sustainable Procurement Objective in Buyer

. 0% 0% 0% 0%
Evaluations

Goal 2023

Part of Sustainable Procurement Objective in Buyer

. 0% 0% 0% 0%
Evaluations

Goal 2023

Part of Sustainable Procurement Objective in Buyer
Evaluations

Goal 2023

Part of Sustainable Procurement Objective in Buyer

. 0% 0% 0% 0%
Evaluations

Goal 2023

Part of Sustainable Procurement Objective in Buyer

. 0% 0% 0% 0%
Evaluations

Goal 2023

Part of Sustainable Procurement Objective in Buyer

. 0% 0% 0% 0%
Evaluations

297



Environment

WASTE MANAGEMENT

Tonnage of Waste

Goal 2023

NON-HAZARDOUS WASTE
5 Flows Waste

Paper / Cardboard 46.00 37.10 36.70
Scrap 7.90 2.32 15.75
Plastics (Films & Bottles) 0.00 2.26 1.78 NC
Glass 0.00 0.00 0.00
Wood 0.00 0.00 0.00
Other (Cans, Cigarettes’ Butts, Coffee Capsules, 0.00 0.00 0.00 NC
etc.)
Sub-Total Non-Hazardous Waste
HAZARDOUS WASTE
Waste Electrical and Electronic Equipment (WEEE) 1.25 0.12 2.06
Battery 0.30 1.25 0.00 NC
Other (Packaging / Soiled Wipes, etc) 0.24 0.92 0.538

Sub-Total Hazardous Waste NC

NC
cenpac

solutions 'emballage

2020 2021 2022 ‘ Goal 2023

NON-HAZARDOUS WASTE
5 Flows Waste

Paper / Cardboard 101.35 83.90 96.70
Scrap 0.00 0.00 9.44
Plastics (Films & Bottles) 0.03 0.07 0.05 NC
Glass 0.00 0.00 0.00
Wood 0.00 0.00 0.00
Ordinary Industrial Waste (DIB) 237.37 162.92 159.42
Other (Cans, Cigarettii’cl?;utts, Coffee Capsules, 188 0.03 2.22 NC

Sub-Total Non-Hazardous Waste

HAZARDOUS WASTE
Waste Electrical and Electronic Equipment (WEEE) 0.00 0.00 0.02
Battery 0.03 0.03 0.00 NC
Other (Packaging / Soiled Wipes, etc) 0.03 0.08 0.03

Sub-Total Hazardous Waste
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Goal 2023

NON-HAZARDOUS WASTE
5 Flows Waste

Paper / Cardboard 229.00 295.00 331.00
Scrap 0.00 0.00 3.30
Plastics (Films & Bottles) 0.00 0.00 0.04 NC
Glass 0.00 0.00 0.00
Wood 203.00 248.00 211.00
Ordinary Industrial Waste (DIB) 329.00 359.00 311.00
Other (Cans, Cigarett.es’ Butts, Coffee Capsules, 38.00 15.00 16.00 NC
Furniture, etc.)
Sub-Total Non-Hazardous Waste
HAZARDOUS WASTE
Waste Electrical and Electronic Equipment (WEEE) 3.65 10.58 7.55
Battery 0.11 0.00 1.17 NC
Other (Packaging / Soiled Wipes, etc) 7.35 7.56 7.00

Sub-Total Hazardous Waste 15.72

2020 2021 2022 ‘ Goal 2023

NON-HAZARDOUS WASTE
5 Flows Waste

Paper / Cardboard 79.04 39.55 60.70
Scrap 12.28 591 4.68
Plastics (Films & Bottles) 0.49 3.79 1.03 NC
Glass 0.00 0.00 0.00
Wood 16.26 14.64 4.68
Ordinary Industrial Waste (DIB) 0.00 0.00 0.00
Other (Cans, Cigarett:’c?utts, Coffee Capsules, 0.00 0.00 0.00 NC

Sub-Total Non-Hazardous Waste

HAZARDOUS WASTE
Waste Electrical and Electronic Equipment (WEEE) 0.88 0.80 0,62
Battery 0.00 0.00 0.00 NC
Other (Packaging / Soiled Wipes, etc) 0.00 0.00 0.00

Sub-Total Hazardous Waste
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Goal 2023

NON-HAZARDOUS WASTE
5 Flows Waste

Paper / Cardboard 316.00 312.00 258.00
Scrap 18.00 13.00 17.00
Plastics (Films & Bottles) 35.00 36.00 34.00 NC
Glass 0.00 0.00 0.00
Wood 182.00 236.00 128.00
Ordinary Industrial Waste (DIB) 190.00 138.00 168.00
Other (Cans, Cigarettes’ Butts, Coffee Capsules, 0.00 0.00 0.00 NC
etc.)
Sub-Total Non-Hazardous Waste 741,00 735,00 NC
HAZARDOUS WASTE
Waste Electrical and Electronic Equipment (WEEE) 6.00 12.00 3.00
Battery 0.00 0.00 0.00 NC
Other (Packaging / Soiled Wipes, etc) 0,00 2,00 0.00

Sub-Total Hazardous Waste

2020 2021 2022 ‘ Goal 2023

NON-HAZARDOUS WASTE
5 Flows Waste

Paper / Cardboard NC NC 11.20
Scrap NC NC 1.00
Plastics (Films & Bottles) NC NC 6.30 -10%
Glass NC NC 0.00
Wood NC NC 0.90
Ordinary Industrial Waste (DIB) NC NC 13.00
Other (Cans, Cigarettes’ Butts, Coffee Capsules, NC NC 0.00 -5%
etc.)
Sub-Total Non-Hazardous Waste ‘ NC ‘ NC 32,4
HAZARDOUS WASTE
Waste Electrical and Electronic Equipment (WEEE) NC NC 0.70
Battery NC NC 0.02 0%
Other (Packaging / Soiled Wipes, etc) NC NC 0,00

Sub-Total Hazardous Waste
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Goal 2023

NON-HAZARDOUS WASTE
5 Flows Waste

Paper / Cardboard 279.00 278.00 241.00
Scrap 2.00 22.00 17.00
Plastics (Films & Bottles) 22.00 16.00 18.00 -3%
Glass 0.00 0.00 0.70
Wood 300.00 357.00 329.00
Ordinary Industrial Waste (DIB) 55.00 94.00 60.00
Other (Cans, Cigarettes’ Butts, Coffee Capsules, 0.00 0.00 0.00 -3%
etc.)
Sub-Total Non-Hazardous Waste 658.00 767.00 645.73
HAZARDOUS WASTE
Waste Electrical and Electronic Equipment (WEEE) 0.30 0.05 0.00
Battery 0.00 0.00 0.00 -3%
Other (Packaging / Soiled Wipes, etc) 0.04 0.41 0.26

Sub-Total Hazardous Waste

2020 2021 2022 ‘ Goal 2023

NON-HAZARDOUS WASTE
5 Flows Waste

Paper / Cardboard NC NC 24.80
Scrap NC NC 0.00
Plastics (Films & Bottles) NC NC 12.80 NC
Glass NC NC 0.00
Wood NC NC 0.00
Ordinary Industrial Waste (DIB) NC NC 15.30
Other (Cans, Cigarett:’c?utts, Coffee Capsules, NC NC 0.00 NC

Sub-Total Non-Hazardous Waste

HAZARDOUS WASTE
Waste Electrical and Electronic Equipment (WEEE) NC NC 0.00
Battery NC NC 0.00 NC
Other (Packaging / Soiled Wipes, etc) NC NC 0.00

Sub-Total Hazardous Waste
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Goal 2023

NON-HAZARDOUS WASTE
5 Flows Waste

Paper / Cardboard 47.86 30.07 23.88
Scrap 0.00 0.00 0.00
Plastics (Films & Bottles) 0,00 1.20 8.63 NC
Glass 0.00 0.00 0.00
Wood 0.00 0.00 0.00
Ordinary Industrial Waste (DIB) 41.34 27.67 46.51
Other (Cans, Cigarettes’ Butts, Coffee Capsules, 0.00 0.00 0.00 NC
etc.)
Sub-Total Non-Hazardous Waste 89,20 60,16 NC
HAZARDOUS WASTE
Waste Electrical and Electronic Equipment (WEEE) 0.00 0.00 0.00
Battery 0.00 0.00 0.00 NC
Other (Packaging / Soiled Wipes, etc) 0.00 0.00 0.00

Sub-Total Hazardous Waste

2020 2021 2022 ‘ Goal 2023

NON-HAZARDOUS WASTE
5 Flows Waste

Paper / Cardboard 24.43 114.85 106.30
Scrap 0.00 0.00 0.00
Plastics (Films & Bottles) 1.83 2.81 28.24 NC
Glass 0.00 0.00 0.00
Wood 46.90 34.40 69.66
Ordinary Industrial Waste (DIB) 49.48 119.96 54.66
Other (Cans, Cigarett:’c?utts, Coffee Capsules, 0.00 0.00 0.00 NC

Sub-Total Non-Hazardous Waste

HAZARDOUS WASTE
Waste Electrical and Electronic Equipment (WEEE) 0,00 0.31 0.24
Battery 0.00 0.00 0.00 NC
Other (Packaging / Soiled Wipes, etc) 0.00 0.00 0.00

Sub-Total Hazardous Waste

259.10
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Goal 2023

NON-HAZARDOUS WASTE
5 Flows Waste

Paper / Cardboard NC NC 20.55
Scrap NC NC 0.40
Plastics (Films & Bottles) NC NC 21.37 NC
Glass NC NC 0.12
Wood NC NC 5.82
Ordinary Industrial Waste (DIB) NC NC 5.50
Other (Cans, Cigarettes’ Butts, Coffee Capsules, NC NC 0.02 NC
etc.)
Sub-Total Non-Hazardous Waste
HAZARDOUS WASTE
Waste Electrical and Electronic Equipment (WEEE) NC NC 0.00
Battery NC NC 0.00 NC
Other (Packaging / Soiled Wipes, etc) NC NC 15.28

Sub-Total Hazardous Waste

2020 2021 2022 ‘ Goal 2023

NON-HAZARDOUS WASTE
5 Flows Waste

Paper / Cardboard NC NC NC
Scrap NC NC NC
Plastics (Films & Bottles) NC NC NC NC
Glass NC NC NC
Wood NC NC NC
Ordinary Industrial Waste (DIB) NC NC NC
Other (Cans, Cigarett:’c?utts, Coffee Capsules, NC NC NC NC

Sub-Total Non-Hazardous Waste

HAZARDOUS WASTE
Waste Electrical and Electronic Equipment (WEEE) NC NC NC
Battery NC NC NC NC
Other (Packaging / Soiled Wipes, etc) NC NC NC

Sub-Total Hazardous Waste
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Goal 2023

NON-HAZARDOUS WASTE
5 Flows Waste

Paper / Cardboard NC NC 867.48
Scrap NC NC 87.20
Plastics (Films & Bottles) NC NC 104.25 NC
Glass NC NC 0.00
Wood NC NC 606.20
Ordinary Industrial Waste (DIB) NC NC 88.01
Other (Cans, Cigarettz’cgutts, Coffee Capsules, NC NC 0.00 NC

Sub-Total Non-Hazardous Waste

HAZARDOUS WASTE
Waste Electrical and Electronic Equipment (WEEE) NC NC 5.56
Battery NC NC 0.00 NC
Other (Packaging / Soiled Wipes, etc) NC NC 4.42

Sub-Total Hazardous Waste

Recovery Rate of our Waste

New Indicator in 2022
2022
Tonnage Recovery Rate % of Waste Tonnage Goal20zs

Paper / Cardboard 36.70 NC 39%
Scrap 15.75 NC 17%
Plastics (Films & Bottles) 1.78 NC 2%
Glass 0.00 NC 0%

Wood 0.00 NC 0% NC
Ordinary Industrial Waste (DIB) 36.24 NC 39%
o re i is | o ne
Hazardous Waste 2.60 NC 3%

Total 93.07 NC | 100% NC
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2022
Tonnage Recovery Rate % of Waste Tonnage
Paper / Cardboard 96.70 79,2% 36%
Scrap 9.44 100% 4%
Plastics (Films & Bottles) 0.05 100% 0%
Glass 0.00 - 0%
Wood 0.00 - 0%
Ordinary Industrial Waste (DIB) 159.42 99,2% 59%
Hazardous Waste 0.05 100% 0%
Total 267.88 94% 100%
2022
Tonnage Recovery Rate % of Waste Tonnage
Paper / Cardboard 331.00 NC 37%
Scrap 3.30 NC 0%
Plastics (Films & Bottles) 0.04 NC 0%
Glass 0.00 NC 0%
Wood 211.00 NC 24%
Ordinary Industrial Waste (DIB) 311.00 NC 35%
Others (Cans, Cigarettes ‘butts, 16.00 NC 2%
Coffee Capsules, etc.)
Hazardous Waste 15.72 NC 2%
Total 888.06 \[o 100%
2022
Tonnage Recovery Rate % of Waste Tonnage
Paper / Cardboard 60.70 100% 85%
Scrap 4.68 100% 7%
Plastics (Films & Bottles) 1.03 100% 1%
Glass 0.00 = 0%
Wood 4.68 100% 6%
Ordinary Industrial Waste (DIB) 0.00 - 0%
e Comastuts | o0 :
Hazardous Waste 0.62 - 1%
Total 71.71 75% 100%

solutions M d'emballage

Goal 2023

NC

NC

Goal 2023

NC

NC

Goal 2023

NC

NC
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2022

Tonnage Recovery Rate % of Waste Tonnage
Paper / Cardboard 258.00 NC 42%
Scrap 17.00 NC 3%
Plastics (Films & Bottles) 34.00 NC 6u
Glass 0.00 NC 0%
Wood 128.00 NC 21%
Ordinary Industrial Waste (DIB) 168.00 NC 28%
el B ne
Hazardous Waste 3.00 NC 0%
Total 608.00 [\ [o 100%
2022
Tonnage Recovery Rate % of Waste Tonnage
Paper / Cardboard 11.20 100% 34%
Scrap 1.00 100% 3%
Plastics (Films & Bottles) 6.30 80% 19%
Glass 0.00 100% 0%
Wood 0.90 100% 3%
Ordinary Industrial Waste (DIB) 13.00 75% 39%
Rl
Hazardous Waste 0.72 NC 2%
Total 33.12 \[o | 100%
2022
Tonnage Recovery Rate % of Waste Tonnage
Paper / Cardboard 241.00 100% 36%
Scrap 17.00 100% 3%
Plastics (Films & Bottles) 18.00 100% 3%
Glass 0.70 100% 0%
Wood 329.00 100% 49%
Ordinary Industrial Waste (DIB) 60.00 59% 9%
e G Covens s | oo :
Hazardous Waste 0.26 68% 0%
Total 665.96 96% | 100%

Goal 2023

NC

NC

Goal 2023

90% of
Recovery of
Waste

90%

Goal 2023

96% of
Recovery of
Waste

96%
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2022

Tonnage Recovery Rate % of Waste Tonnage
Paper / Cardboard 24.80 NC 47%
Scrap 0.00 NC 0%
Plastics (Films & Bottles) 12.80 NC 24%
Glass 0.00 NC 0%
Wood 0.00 NC 0%
Ordinary Industrial Waste (DIB) 15.30 NC 29%
el ne
Hazardous Waste 0.00 NC 0%
Total 52.90 [\ [o 100%
2022
Tonnage Recovery Rate % of Waste Tonnage
Paper / Cardboard 23.88 100% 30%
Scrap 0.00 = 0%
Plastics (Films & Bottles) 8.63 100% 11%
Glass 0.00 - 0%
Wood 0.00 - 0%
Ordinary Industrial Waste (DIB) 46.51 - 59%
el -
Hazardous Waste 0.00 - 0%
Total 79.02 33% | 100%
2022
Tonnage Recovery Rate % of Waste Tonnage
Paper / Cardboard 106.30 100% 41%
Scrap 0.00 - 0%
Plastics (Films & Bottles) 28.24 100% 11%
Glass 0.00 - 0%
Wood 69.66 100% 27%
Ordinary Industrial Waste (DIB) 54.66 98% 21%
o s Smetestuts | oan -
Hazardous Waste 0.24 - 0%
Total 259.10 99.6% | 100%

Goal 2023

NC

NC

Goal 2023

NC

NC

Goal 2023

NC

NC
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2022

Tonnage Recovery Rate % of Waste Tonnage
Paper / Cardboard 20.55 100% 30%
Scrap 0.40 66% 1%
Plastics (Films & Bottles) 21.37 100% 31%
Glass 0.12 100% 0%
Wood 5.82 100% 8%
Ordinary Industrial Waste (DIB) 5.50 77% 8%
Hazardous Waste 15.28 - 22%
Total 69.06 NC 100%

2022
Tonnage Recovery Rate % of Waste Tonnage
Paper / Cardboard NC NC NC
Scrap NC NC NC
Plastics (Films & Bottles) NC NC NC
Glass NC NC NC
Wood NC NC NC
Ordinary Industrial Waste (DIB) NC NC NC
O Cotfee Capaem ety e - Ne
Hazardous Waste NC NC NC
Total NC [\ [o [\ [o
2022
Tonnage Recovery Rate % of Waste Tonnage

Paper / Cardboard 867.48 100% 49%
Scrap 87.20 100% 5%
Plastics (Films & Bottles) 104.25 100% 6%
Glass 0.00 - 0%

Wood 606.20 100% 34%
Ordinary Industrial Waste (DIB) 88.01 9% 5%
o s Smetestuts | oan -
Hazardous Waste 9.98 - 1%

Total 1,763.11 92% 100%

Goal 2023

NC

NC

Goal 2023

NC

NC

Goal 2023

NC

NC
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Catalogues Tonnage Reduction

2020 2021 2022 ‘ Goal 2023

Tonnage of paper for printing catalogues 551 496 431 NC

% of catalogues printed on recycled paper 100% 100% 100% 100%

cenpac

2020 2021 2022 ‘ Goal 2023

Tonnage of paper for printing catalogues 84 123 85 NC

% of catalogues printed on recycled paper 100% 100% 100% 100%
2020 2021 2022 Goal 2023

Tonnage of paper for printing catalogues 1,135 1,013 753 NC

% of catalogues printed on recycled paper 100% 100% 100% 100%
2020 2021 2022 Goal 2023

Tonnage of paper for printing catalogues 403 330 323 -30%

% of catalogues printed on recycled paper 100% 100% 100% 100%
2020 2021 2022 ‘ Goal 2023

Tonnage of paper for printing catalogues 1,514 1,486 1,326 1,198

% of catalogues printed on recycled paper 100% 100% 100% 100%
2020 2021 2022 Goal 2023

Tonnage of paper for printing catalogues NC NC NC NC

% of catalogues printed on recycled paper 100% 100% 100% 100%
2020 2021 2022 ‘ Goal 2023

Tonnage of paper for printing catalogues 205 179 190 186

% of catalogues printed on recycled paper 100% 100% 100% 100%
2020 2021 2022 Goal 2023

Tonnage of paper for printing catalogues NC NC 63 NC

% of catalogues printed on recycled paper 100% 100% 100% 100%
2020 2021 2022 ‘ Goal 2023

Tonnage of paper for printing catalogues 52 49 58 47

% of catalogues printed on recycled paper 100% 100% 100% 100%
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2020 2021 2022 ‘ Goal 2023
Tonnage of paper for printing catalogues 104 108 132 NC
% of catalogues printed on recycled paper 100% 100% 100% 100%
2020 2021 2022 ‘ Goal 2023
Tonnage of paper for printing catalogues NC NC 259 NC
% of catalogues printed on recycled paper 100% 100% 100% 100%
2020 2021 2022 Goal 2023
Tonnage of paper for printing catalogues NC NC 155 122
% of catalogues printed on recycled paper 100% 100% 100% 100%
2020 2021 2022 Goal 2023
Tonnage of paper for printing catalogues NC NC 1.5 NC
% of catalogues printed on recycled paper NC NC 90% NC
ENERGY CONSUMPTION MONITORING
Gas & Electricity
2020 2021 2022 ‘ Goal 2023
Total Headcount 127 124 123 c
N
Number of Business Days 253 254 253

Gas Consumption (in kWh)

1,031

976

1,165

Number of KWh / Person / days
ELECTRICITY
Electricity Consumption (in kWh)

0.03

474

0.03

291

0.04

458

-15%

Number of KWh / Person / days
CUMULATIVE ENERGY (GAS & ELECTRICITY)

Cumulative Gas & Electricity Energy Consumption
(in kWh)

0.02

1,505

0.01

1,267

0.01

1,623

-15%

-15%

Number of KWh / Person / days

0,05

0.05
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solutions ‘ d'emballage

Gas Consumption (in kWh)

2,711,301

3,041,312

1,255,424

2020 2021 2022 ‘ Goal 2023
Total Headcount 349 339 362
NC
Number of Business Days 253 254 253

Number of KWh / Person / days
ELECTRICITY
Electricity Consumption (in kWh)

31.39

1,492,112

35.32

1,588,900

13.71

1,039,049

-15%

Number of KWh / Person / days
CUMULATIVE ENERGY (GAS & ELECTRICITY)

Cumulative Gas & Electricity Energy Consumption

16.90

18.45

11.35

-15%

FUEL
Fuel Consumption (in kWh)

2,827,283

1,808,688

1,480,950

(in kWh) 4,263,413 4,630,212 2,294,473 -15%
Number of KWh / Person / days 48.28 53.77 25.05
2020 2021 2022 Goal2023
Total Headcount 338 401 397
NC
Number of Business Days 253 254 253

Number of KWh / Person / days
ELECTRICITY
Electricity Consumption (in kWh)

33.06

1,676,000

17.76

1,685,000

14.74

1,585,599

-15%

Number of KWh / Person / days
CUMULATIVE ENERGY (FUEL & ELECTRICITY)

Cumulative Gas & Electricity Energy Consumption

19.60

16.54

15.79

-15%

Gas Consumption (in kWh)

0

0

0

(in kWh) 4,503,283 3,493,688 3,066,549 -15%
Number of KWh / Person / days 52.86 34.30 30.53
2020 2021 2022 Goal2023
Total Headcount 166 153 139
NC
Number of Business Days 253 254 253

Number of KWh / Person / days
ELECTRICITY
Electricity Consumption (in kWh)

0.00

470,917

0.00

488,863

0.00

476,274

-15%

Number of KWh / Person / days
CUMULATIVE ENERGY (GAS & ELECTRICITY)

Cumulative Gas & Electricity Energy Consumption
(in kWh)

11.21

470,917

12.58

488,863

13.54

476,274

-15%

-15%

Number of KWh / Person / days

11.21

12.58

13.54
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Gas Consumption (in kWh)

1,839,760

2,384,960

1,231,549

2020 2021 2022 ‘ Goal 2023
Total Headcount 334 332 314
NC
Number of Business Days 253 254 253

Number of KWh / Person / days
ELECTRICITY
Electricity Consumption (in kWh)

21.77

1,412,880

28.28

1,432,600

15.50

1,364,008

-15%

Number of KWh / Person / days
CUMULATIVE ENERGY (GAS & ELECTRICITY)

Cumulative Gas & Electricity Energy Consumption

16.72

16.99

17.17

-15%

Gas Consumption (in kWh)

0

(in kwh) 3,252,640 3,817,560 2,595,557 -15%
Number of KWh / Person / days 38.49 45.27 32.67
2020 2021 2022 Goal2023
Total Headcount 111 129 140
NC
Number of Business Days 253 254 253

Number of KWh / Person / days
ELECTRICITY
Electricity Consumption (in kWh)

0.00

298,200

-15%

Number of KWh / Person / days
CUMULATIVE ENERGY (GAS & ELECTRICITY)

Cumulative Gas & Electricity Energy Consumption

8.42

-15%

Gas Consumption (in kWh)

4,435,841

5,381,010

4,182,986

(in kwh) NC NC 298,200 _15%
Number of KWh / Person / days NC NC 8.42
2020 2021 2022 Goal2023
Total Headcount 217 236 247
NC
Number of Business Days 253 254 253

Number of KWh / Person / days
ELECTRICITY
Electricity Consumption (in kWh)

80.80

1,564,127

89.77

1,641,676

66.94

1,287,421

-15%

Number of KWh / Person / days
CUMULATIVE ENERGY (GAS & ELECTRICITY)

Cumulative Gas & Electricity Energy Consumption
(in kWh)

28.49

5,999,968

27.39

7,022,686

20.60

5,470,407

-15%

-15%

Number of KWh / Person / days

109.29

117.15

87.54
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‘ Goal 2023

Gas Consumption (in kWh)

2020 2021 2022
Total Headcount NC NC 90
Number of Business Days 253 254 253

0.00

NC

Number of KWh / Person / days
ELECTRICITY
Electricity Consumption (in kWh)

0.00

215,622

-15%

Number of KWh / Person / days
CUMULATIVE ENERGY (GAS & ELECTRICITY)

Cumulative Gas & Electricity Energy Consumption

9.47

-15%

Gas Consumption (in kWh)

15,354

10,467

8,624

(in lWh) NC NC 215,622 15%
Number of KWh / Person / days NC NC 9.47
2020 2021 2022 Goal2023
Total Headcount 59 72 82
NC
Number of Business Days 253 254 253

Number of KWh / Person / days
ELECTRICITY
Electricity Consumption (in kWh)

1.03

321,523

0.57

349,283

0.42

273,676

-15%

Number of KWh / Person / days
CUMULATIVE ENERGY (GAS & ELECTRICITY)

Cumulative Gas & Electricity Energy Consumption

21.54

19.10

13.19

-15%

Gas Consumption (in kWh)

349,000

815,000

479,445

(in kwh) 336,877 359,750 282,300 -15%
Number of KWh / Person / days 22.57 19.67 13.61
2020 2021 2022 Goal2023
Total Headcount 125 187 185
NC
Number of Business Days 253 254 253

Number of KWh / Person / days
ELECTRICITY
Electricity Consumption (in kWh)

11.04

505,000

17.16

643,000

10.24

394,143

-15%

Number of KWh / Person / days
CUMULATIVE ENERGY (GAS & ELECTRICITY)

Cumulative Gas & Electricity Energy Consumption
(in kWh)

15.97

854,000

13.54

1,458,000

8.42

873,588

-15%

-15%

Number of KWh / Person / days

27.00

30.70

18.66
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Gas Consumption (in kWh)

52,009

2020 2021 2022 ‘ Goal 2023
Total Headcount NC NC 80
NC
Number of Business Days 253 254 253

Number of KWh / Person / days
ELECTRICITY
Electricity Consumption (in kWh)

2.57

314,859

-15%

Number of KWh / Person / days
CUMULATIVE ENERGY (GAS & ELECTRICITY)

Cumulative Gas & Electricity Energy Consumption

15.56

-15%

Gas Consumption (in kWh)

43,900

46,400

34,000

(in lWh) NC NC 366,868 15%
Number of KWh / Person / days NC NC 18.13
2020 2021 2022 Goal2023
Total Headcount 119 115 110
NC
Number of Business Days 253 254 253

Number of KWh / Person / days
ELECTRICITY
Electricity Consumption (in kWh)

1.46

129,800

1.59

127,100

1.22

123,100

-15%

Number of KWh / Person / days
CUMULATIVE ENERGY (GAS & ELECTRICITY)

Cumulative Gas & Electricity Energy Consumption

431

4.35

4.42

-15%

Gas Consumption (in kWh)

4,413,960

(in kWh) 173,700 173,500 157,100 -15%
Number of KWh / Person / days 5.77 5.94 5.64
2020 2021 2022 Goal2023
Total Headcount 998 910 1,517
NC
Number of Business Days 253 254 253

Number of KWh / Person / days
ELECTRICITY
Electricity Consumption (in kWh)

11.50

8,159,336

-15%

Number of KWh / Person / days
CUMULATIVE ENERGY (GAS & ELECTRICITY)

Cumulative Gas & Electricity Energy Consumption
(in kWh)

21.26

12,573,296

-15%

-15%

Number of KWh / Person / days

32.76
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Water

SANITARY WATER

2020 2021 2022 ‘ Goal 2023
Total Headcount 127 124 123
NC
Number of Business Days 253 254 253

Sanitary water consumption (in m®) 653 568 89 50
Number of m?/ Person / days 0.02 0.02 0.003
cenpac
2020 2021 2022 ‘ Goal 2023
Total Headcount 349 339 362
Number of Business Days 253 254 253 Ne

SANITARY WATER

SANITARY WATER

Sanitary water consumption (in m?) NC NC 1,591 506
- (1]
Number of m?/ Person / days NC NC 0.02
2020 2021 2022 Goal 2023
Total Headcount 338 401 397
NC
Number of Business Days 253 254 253

SANITARY WATER

Sanitary water consumption (in m?) 3,212 2,574 5,493 506
-5%
Number of m?/ Person / days 0.04 0.03 0.05
2020 2021 2022 ‘ Goal 2023
Total Headcount 166 153 139
NC
Number of Business Days 253 254 253

SANITARY WATER

Sanitary water consumption (in m?)

2,897

3,769

2,490

Sanitary water consumption (in m?) 489 629 634 506
- 0
Number of m3/ Person / days 0.01 0.02 0.02
2020 2021 2022 | Goal2023
Total Headcount 334 332 314
NC
Number of Business Days 253 254 253

Number of m?/ Person / days

0.03

0.04

0.03
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SANITARY WATER

2020 2021 2022 ‘ Goal 2023
Total Headcount 111 129 140
NC
Number of Business Days 253 254 253

SANITARY WATER

Sanitary water consumption (in m®) NC NC 990 506
-5%
Number of m?/ Person / days NC NC 0.03
2020 2021 2022 ‘ Goal 2023
Total Headcount 217 236 247 c
N
Number of Business Days 253 254 253

SANITARY WATER

Sanitary water consumption (in m?) 629 730 1,173 5%
Number of m?/ Person / days 0.01 0.01 0.02
2020 2021 2022 Goal 2023
Total Headcount NC NC 920
Number of Business Days 253 254 253 Ne
Sanitary water consumption (in m?) NC NC 305 5%
Number of m?/ Person / days NC NC 0.01
2020 2021 2022 ‘ Goal 2023
Total Headcount 59 72 82
Number of Business Days 253 254 253 Ne

SANITARY WATER

Sanitary water consumption (in m®)

NC

NC

419

Sanitary water consumption (in m?) 3,339 3,538 2,170 506
- 0
Number of m3/ Person / days 0.22 0.19 0.10
2020 2021 2022 ‘ Goal 2023
Total Headcount 125 187 185
NC
Number of Business Days 253 254 253

Number of m?/ Person / days

NC

NC

0.01
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SANITARY WATER

2020 2021 2022 ‘ Goal 2023
Total Headcount NC NC 80
NC
Number of Business Days 253 254 253

SANITARY WATER

Sanitary water consumption (in m®) NC NC 496 506
- (1]
Number of m?/ Person / days NC NC 0.02
2020 2021 2022 ‘ Goal 2023
Total Headcount 119 115 110 c
N
Number of Business Days 253 254 253

SANITARY WATER

Sanitary water consumption (in m?) 607 526 654 506
- 0
Number of m?/ Person / days 0.02 0.02 0.02
2020 2021 2022 Goal 2023
Total Headcount 998 910 1,517
NC
Number of Business Days 253 254 253

Sanitary water consumption (in m?) NC NC 10,966 506
-5%
Number of m?/ Person / days NC NC 0.03
Greenhouse Gas Emissions
2020 2021 2022 ‘ Goal 2023
Total Grec.anhous'e Gas Emissions - Scope 1 NC NC NC
(in metric tonnes of CO2)
Total Greenhouse Gas Emissions - Scope 2
(in metric tonnes of COy) NC NC sl NC
Total Gregnhousg Gas Emissions - Scope 3 NC NC NC
(in metric tonnes of CO2)
Total ‘ NC [\ o NC NC
cenpac
2020 2021 y\\y ¥} ‘ Goal 2023
Total Gre.enhous.e Gas Emissions - Scope 1 NC NC 505
(in metric tonnes of CO,)
Total Greenhouse Gas Emissions - Scope 2
(in metric tonnes of CO2) NC NC Lt NC
Total Greenhouse Gas Emissions - Scope 3
(in metric tonnes of CO») NC NC Lo
Total ‘ NC NC 145,365 NC
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2020 2021 2022 Goal 2023
O et toes of GO Ne " -
o et tomee o Q0 Ne " o e
O et toes o GO Ne e -
Total ’ NC NC NC e
2020 2021 2022 Goal 2023
T metnc ronmes ot oy e & e -«
il ida it 2 " ’ e
et ronmes o coy %7 NC 20994 i
Total 56 210,062 NC
2020 2021 2022 Goal 2023
T metnc ronmes o oy e 3% > o
O et tonren ot 00 T Ne " - ne
O metri tonres of 00 NC e 0
Total | 355 435 21,653 NC
2020 2021 2022 | Goal2023
e eicnesofco) Ne " =
T ot commee ot coy Pe Ne " = N
T et e ot €O Ne - -
Total ‘ NC NC 1,468 NE
2020 2021 2022 Goal 2023
O O e metre tonnes of GO Ne e *
T ot commen ot Coy Pe* Ne N 275 N
T et o €O NC e =
Total | Nc NC 16,729 NC
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2020 2021 2022 ‘ (cLE1 17k}

o et tonnes ot €O 1+ e " -
et tommesaf CO9 e " - "
o et tonnes of CO N - =

Total ’ NC ‘ N NC nC

2020 2021 2022 Goal 2023

O metic tommes ot €0 1 * . -
O et tomnes ot €09 - N . - "
o et tonnes o €0 - N " -

e = w1 = =

2020 2021 2022 Goal 2023
Total Greenhouse Gas Emissions - Scope 1
(in metric tonnes of CO») NC NC 187
Total Greenhouse Gas Emissions - Scope 2
(in metric tonnes of CO,) NC NC 118 NC
Total Greenhouse Gas Emissions - Scope 3
(in metric tonnes of CO,) NC NC 749
Total ‘ NC ‘ ) [of 1,054 NC
2020 2021 2022 ‘ Goal 2023
Total Gregnhousg Gas Emissions - Scope 1 NC NC 142
(in metric tonnes of CO2)
Total Greenhouse Gas Emissions - Scope 2
(in metric tonnes of COy) NC NC 0 NC
Total Greenhouse Gas Emissions - Scope 3
(in metric tonnes of CO2) NC NC 1,057
Total ‘ NC ‘ NC 1,199 NC
2020 2021 2022 ‘ Goal 2023
Total Greenhouse Gas Emissions - Scope 1
(in metric tonnes of CO,) NC NC 121
Total Greenhouse Gas Emissions - Scope 2
(in metric tonnes of COy) NC NC 26 NC
Total Greenhouse Gas Emissions - Scope 3
(in metric tonnes of CO2) NC NC 2,533
Total ‘ NC ‘ NC 2,680 NC
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ENVIRONMENTAL MANAGEMENT SYSTEM (EMS)

2020 2021 2022 ‘ Goal 2023
Rt L L
Rt T L B
et s | e | v | so
Total ‘ NC ‘ NC 10,831 NC

GROSS RISK RESIDUAL RISK
Number of
e Risk to be Risk to be - I:i(;?c-ant Risk to be Risk to be 5 I:i(:‘?c-ant
Risks Controlled Monitored g . Controlled Monitored . .
Risk Risk
2020 75 / / / 7 4 64
2021 75 / / / 7 4 64
2022 75 / / / 7 4 64
cenpac
GROSS RISK RESIDUAL RISK
Number of
Assessed pisktobe  Risktobe . ':i‘;;:ant Risktobe  Risktobe . ':i‘;:'c'ant
Risks Controlled Monitored g . Controlled Monitored g .
Risk Risk
2020 91 9 30 52 2 15 74
2021 91 9 28 54 1 5 85
2022 91 9 28 54 1 4 86

GROSS RISK RESIDUAL RISK
Number of
Ass‘essed Risk to be Risk to be Si I:i:?c-ant Risk to be Risk to be si I:i:?c-ant
Risks Controlled Monitored g . Controlled Monitored g .
Risk Risk

2020 89 / / / 6 10 73
2021 89 / / / 7 9 73
2022 90 / / / 7 9 74

GROSS RISK RESIDUAL RISK
Number of
Ass‘essed Risk to be Risk to be Si I:;;?c-ant Risk to be Risk to be si I:i:?c-ant
Risks Controlled Monitored g . Controlled Monitored g .
Risk Risk

2020 1 0 0 0 0 0 1
2021 2 0 0 0 0 0 2
2022 3 0 0 0 1 1 1
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2020
2021

2022

2020
2021

2022

2020
2021
2022

2020
2021

2022

2020
2021
2022

GROSS RISK

RESIDUAL RISK

Number of
Assessed Risk to be Risk to be Si :i:?c-ant Risk to be Risk to be si I:i(;?c-ant
Risks Controlled Monitored g . Controlled Monitored g .
Risk Risk
NC NC NC NC NC NC NC
NC NC NC NC NC NC NC
NC NC NC NC NC NC NC

GROSS RISK RESIDUAL RISK
Number of
Assessed Risk to be Risk to be . I:i:?c-ant Risk to be Risk to be q I:i(;?c-ant
Risks Controlled Monitored g . Controlled Monitored g .
Risk Risk
NC NC NC NC NC NC NC
NC NC NC NC NC NC NC
NC NC NC NC NC NC NC

GROSS RISK RESIDUAL RISK
Number of
Assessed Risk to be Risk to be . I:i:?c-ant Risk to be Risk to be Si I:i::lc-ant
Risks Controlled Monitored gnt Controlled Monitored gnt
Risk Risk
NC NC NC NC NC NC NC
104 0 0 104 0 0 0
138 31 30 77 0 13 125

GROSS RISK RESIDUAL RISK
Number of
Ass‘essed Risk to be Risk to be Si I:i‘;?c-ant Risk to be Risk to be si I:i(:‘?c-ant
Risks Controlled Monitored g ) Controlled Monitored g .
Risk Risk
NC NC NC NC NC NC NC
NC NC NC NC NC NC NC
2 0 0 2 0 0 2

GROSS RISK RESIDUAL RISK
Number of
Ass‘essed Risk to be Risk to be Si :i(;?c-ant Risk to be Risk to be si I:i(;:‘c-ant
Risks Controlled Monitored gnt Controlled Monitored gnt
Risk Risk
NC NC NC NC NC NC NC
NC NC NC NC NC NC NC
1 0 0 1 0 0 0
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2020
2021

2022

2020
2021

2022

2020
2021
2022

2020
2021

2022

GROSS RISK

RESIDUAL RISK

Number of
Assessed Risk to be Risk to be Si :it;?c-ant Risk to be Risk to be si I:i(;?c-ant
Risks Controlled Monitored g . Controlled Monitored g .
Risk Risk
46 0 46 14 0 31 14
46 0 46 14 0 31 14
50 0 34 16 0 34 16

GROSS RISK RESIDUAL RISK
Number of
Assessed Risk to be Risk to be . :i(:’?c-ant Risk to be Risk to be q I:i(;?c-ant
Risks Controlled Monitored g . Controlled Monitored g .
Risk Risk
NC NC NC NC NC NC NC
NC NC NC NC NC NC NC
5 0 0 0 0 5 0

GROSS RISK RESIDUAL RISK
Number of
Assessed Risk to be Risk to be . :i:?c-ant Risk to be Risk to be Si I:i::lc-ant
Risks Controlled Monitored gnt Controlled Monitored gnt
Risk Risk

NC NC NC NC NC NC NC

NC NC NC NC NC NC NC

NC NC NC NC NC NC NC

GROSS RISK RESIDUAL RISK
Number of
Ass‘essed Risk to be Risk to be Si I:i‘;?(:-ant Risk to be Risk to be si I:i(:‘?c-ant
Risks Controlled Monitored g ) Controlled Monitored g .
Risk Risk
NC NC NC NC NC NC NC
NC NC NC NC NC NC NC
NC NC NC NC NC NC NC
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Ethics

FoLLOW-UP OF REPORTS THROUGH THE WHISTLEBLOWING
PROCEDURE

2020 2021 2022

Number of Reports 0 0 0

Number of Confirmed Corruption Incidents 0 0 0

Number of Data Security Incidents 0 0 0

cenpac

2020 2021 2022

Number of Reports 0 0 0

Number of Confirmed Corruption Incidents 0 0 0

Number of Data Security Incidents 0 0 0
2020 2021 2022

Number of Reports 0 0 0

Number of Confirmed Corruption Incidents 0 0 0

Number of Data Security Incidents 0 0 0
2020 2021 2022

Number of Reports 0 0 0

Number of Confirmed Corruption Incidents 0 0 0

Number of Data Security Incidents 0 0 0
2020 2021 2022

Number of Reports 0 0 0

Number of Confirmed Corruption Incidents 0 0 0

Number of Data Security Incidents 0 0 0
2020 2021 2022

Number of Reports 0 0 0

Number of Confirmed Corruption Incidents 0 0 0

Number of Data Security Incidents 0 0 0
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2020 2021 2022

Number of Reports 0 0 0

Number of Confirmed Corruption Incidents 0 0 0

Number of Data Security Incidents 0 0 0
2020 2021 2022

Number of Reports 0 0 0

Number of Confirmed Corruption Incidents 0 0 0

Number of Data Security Incidents 0 0 0
2020 2021 2022

Number of Reports 0 0 0

Number of Confirmed Corruption Incidents 0 0 0

Number of Data Security Incidents 0 0 0
2020 2021 2022

Number of Reports 0 0 0

Number of Confirmed Corruption Incidents 0 0 0

Number of Data Security Incidents 0 0 0
2020 2021 2022

Number of Reports 0 0 0

Number of Confirmed Corruption Incidents 0 0 0

Number of Data Security Incidents 0 0 0
2020 2021 2022

Number of Reports 0 0 0

Number of Confirmed Corruption Incidents 0 0 0

Number of Data Security Incidents 0 0 0
2020 2021 2022

Number of Reports 0 0 0

Number of Confirmed Corruption Incidents 0 0 0

Number of Data Security Incidents 0 0 0
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APPENDIX 1 - ISO CERTIFICATIONS

RAJA Group Subsidiaries’ Certifications

Most of the RAJA Group’s subsidiaries of have obtained ISO 9001 and ISO 14001 certifications for the
control of their Quality and Environment management system. As part of these certifications, each of
the entities has drawn up a Quality Policy and an Environmental Policy in which the objectives set by
the Executive Committee of the RAJA Group have been set out.

Group’s Entities
RAJA France ® ) - - -
BERNARD ° ° - - -
CENPAC ° ° - °® -
JPG ° ° - - -
WELCOME OFFICE Not Certified
RAJA Germany ® ] - - -
UDO BAR ° - - - -
VIKING Germany ® ] [ - -
RAJA Austria ) ) - - -
RAJA Benelux ) ) - _ -
VIKING Benelux ) - - - -
RAJA Denmark ) - - _ -
RAJA Spain ® ® - )
KALAMAZOO o - ° -
- RAJA Hungary Not Certified
RAJA Italy ° ° - - -
MONDOFFICE ® o ) - -
RAJA Norway Not Certified
RAJA Poland ° o [ - -
RAJA Portugal ° ® ) - -
RAJA Sweden ) o - - -
RAJA Switzerland ) ) - - -
RAJA Slovakia ° ) - - -
RAJA Czech Rep. ® ) - - -
A : : : -
MORPLAN Not Certified
g . . . : :
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RAJA France ISO 9001 & 14001 Certificate
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BERNARD ISO 9001 Certificate
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BERNARD ISO 14001 Certificate
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CENPAC ISO 9001 Certificate
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CENPAC ISO 14001 Certificate
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CENPAC ISO 50001 Certificate
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JPG ISO 9001 Certificate

334



JPG ISO 14001 Certificate
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KALAMAZOO ISO 9001 Certificate
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KALAMAZOO ISO 14001 Certificate
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KALAMAZOO ISO 50001 Certificate
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MONDOFFICE ISO 9001 Certificate
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MONDOFFICE ISO 14001 Certificate
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MONDOFFICE ISO 45001 Certificate
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RAJA Germany, Austria & Switzerland ISO 9001
Certificate

345
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RAJA Germany, Austria & Switzerland ISO
14001 Certificate

347
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RAJA Benelux ISO 9001 Certificate
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RAJA Benelux ISO 14001 Certificate
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RAJA Denmark ISO 9001 Certificate
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RAJA Spain ISO 9001 Certificate
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RAJA Spain ISO 14001 Certificate
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RAJA Spain ISO 45001 Certificate
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RAJA Spain ISO 26000 Certificate
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RAJA Italy ISO 9001 Certificate
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RAJA Italy ISO 14001 Certificate
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RAJA Poland ISO 9001 & ISO 14001 Certificate
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RAJA Poland ISO 45001 Certificate
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RAJA Portugal ISO 9001 Certificate
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RAJA Portugal ISO 14001 Certificate
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RAJA Portugal ISO 45001 Certificate
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RAJA Slovakia ISO 9001 Certificate
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RAJA Slovakia ISO 14001 Certificate
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RAJA Czech Republic ISO 9001 Certificate
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RAJA Czech Republic ISO 14001 Certificate
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RAJA Sweden ISO 9001 Certificate
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RAJA Sweden ISO 14001 Certificate
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RAJA United-Kingdom ISO 9001 Certificate
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RAJA United-Kingdom ISO 14001 Certificate
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RAJA United-Kingdom ISO 45001 Certificate
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UDO BAR Germany, Austria & France 1SO 9001
Certificate
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VIKING United-Kingdom ISO 9001, 14001 &
45001 Certificate
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VIKING The Netherlands ISO 9001 Certificate
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VIKING Germany & Austria ISO 9001 Certificate
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VIKING Germany ISO 14001 Certificate
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VIKING Germany ISO 45001 Certificate
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APPENDIX 2 - QSE POLICIES
RAJA France Quality Policy
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RAJA France Environmental Policy
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Annex to the RAJA France Environmental Policy
(Indicators)
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Communication of RAJA France Environmental
Indicators
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387
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RAJA France Occupational Health & Safety
Policy
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Annex to the RAJA France Occupational Health
& Safety Policy (Indicators)
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Communication of RAJA France Occupational
Health & Safety Indicators
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RAJA France Energy Performance Policy
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Annex to the RAJA France Energy Performance
Policy (Indicators)
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Communication of RAJA France Energy
Performance Indicators
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BERNARD Quality, Safety & Environment Policy
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CENPAC Quality Policy
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CENPAC Environmental Policy
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CENPAC Energy Performance Policy
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CENPAC Occupational Health & Safety Policy
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JPG Quality, Safety & Environment Policy
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KALAMAZOO Quality, Environment & Energy
Performance Policy
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Communication of KALAMAZOO Environmental
Indicators
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Communication of KALAMAZOO Energy
Peformance Indicators

406



407



KALAMAZOO Occupational Health & Safety
Policy
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MONDOFFICE Quality, Environment, Health &
Safety Policy
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RAJA Germany Quality & Environment Policy
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RAJA Benelux Quality & Environment Policy
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RAJA Spain Quality Policy
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RAJA Spain Environmental Policy
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RAJA Spain Occupational Health & Safety
Policy
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RAJA Italy Quality & Environment Policy
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RAJA Poland Quality Policy

Nasza Polityka Jakosci

e

Naszym niezmiennym pragnieniem jest
zapewnienie pelnej satysfakcji naszych
Klientow i wypeilnianie naszych
zobowiazan: jakosci, ceny i ustug.

Zobowiazujemy sie skutecznie reagowac
na oczekiwania naszych Klientow
poprzez:

+ Pelng game produktow wysokiej
jakosci,

+ Stale doskonalenie naszych ustug,

+ Wiedze i doswiadczenie naszych
pracownikow,

+ Utrzymanie najwyzszego poziomu
konkurencyjnosci.

Zatwierdzam 0272019

RAJA

MR 1 W EURGPIE W OPAKOWAMNIACH
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RAJA Poland Environmental Policy
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RAJA Slovakia & Czech Republic Quality &
Environment Policy
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RAJA United-Kingdom Quality Policy

Date: 24™ October 2022
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RAJA United-Kingdom Environmental Policy

Date: 24t October 2022
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RAJA United-Kingdom Occupational Health &
Sagety Policy

Date: 24t October 2022
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RAJA Sweden Quality Policy
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RAJA Sweden Environmental Policy
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UDO BAR Quality & Environment Policy
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VIKING Quality, Environment, Health & Safety
Policy (All Entities)
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APPENDIX 3 - CSR POLICIES
RAJA Group CSR Policy
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KALAMAZOO CSR Policy
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RAJA Spain CSR Policy
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RAJA United-Kingdom CSR Policy

RAJA

Corporate Social and Ethical Responsibility Policy

Intreduction
The policy of Rajapack is that we will act as good corporate citizens, in order to achieve this we will
observe the following detailed policies.

General
We will observe the laws and requlations of the country in which we operate, in addition we will:

« Contribute to economic, social and environmental progress to achieve sustainable

development

Respect the human rights of those affected by our activities

Encourage human capital formation by providing training opporiunities for employees

Apply good corporate governance practices

Promoie employee awareness of and compliance with Rajapack policies

Refrain from discriminatory or disciplinary action against employees, who act as “whistle

blowers™ in good faith

* Encourage business partners including suppliers and sub-contractors to apply principles of
corporate conduct compatible with Rajapack guidelines

+  Abstain from any improper involvement in political activities

Disclosure

Rajapack are committed to disclosing information on our activities in accordance with the Listing
Rules of the Financial Services Authority. All disclosed information of both a financial and non-
financial nature will be accurate and disclosure will be made on a timely basis.

Employment and Industrial Relations
We will:

+ Respect the right of employees to be represented by trade unions or other representative
organizations and engage in constructive negotiation to reach agreement on employment
conditions

+ Mot discriminate between employees or potential employees with disabilities or on grounds
of age, race, colour, sex, religion, political belief, national extraction or social origin and to
offer the same employment opportunities, training, career development and promotion
prospects to all

* Promote consultation and co-operation between employers and employees and their
representatives on matters of mutual concem

+ Provide information to employees and their representatives on issues relevant to them as
well as information on the performance of the company and the Group as a whole

+ Take adequate steps to ensure occupational health and safety in our operations

Uncontrolled when printed Page lof 3
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RAJA

We will take account of the need to protect the environment and promote public health and safety,
and we will conduct our activities in order to promote sustainable development, in addition we will:

Environment

« Establish and maintain a system of environmental management, which collects and
evaluates information on environmental and health and safety impacts of activities and
then set and monitor targets for continuous improvement

« Maintain contingency plans for preventing, mitigating, and controlling environmental and
health damage including accidents and emergencies

« Recycle or re-use wherever possible waste from operations. If this is not possible then
waste will be disposed of safely
Ensure that the consumption of energy and other resources are minimised
Develop products that have no undue environmental impact, are safe to use, are efficient
in their consumption of energy and natural resources and can be reused, recycled, or
disposed of safely
Ensure that products conform to the relevant legislative requirements
Provide training to employees in environmental and health and safety matters including
the handling of hazardous materials and the prevention of environmental accidents

Conflict Minerals Statement
Rajapack undertakes due diligence to atiempt to determine if "conflict minerals’ are used in our
products.

Conflict minerals are described as Gold (Au), Tantalum (Ta), Tungsten (W) and Tin {Sn) that are
sourced from the Democratic Republic of Congo or adjoining countries from mines controlled by
non-governmental military groups.

As part of the Rajapack process for the implementation of new suppliers, our approval
questionnaires request direct confirmation that products we purchase do not contain conflict
minerals and a self-declaration is also required that the full supply chain process of the suppliers
has been examined to confirm this.

In addition, we have also reviewed our supply base, and in particular suppliers of materials that
contain the above named minerals. We can confirm that there is no indication that any products
supplied by Rajapack contain conflict minerals.

Bribery
Mo employee should directly or indirectly offer, promise, give or demand a bribe or other undue
advantage to obtain or retain business or other improper advantage. All offers of bribes from third

parties must be reported to the Rajapack senior management.

Consumers
Rajapack will act in accordance with fair business, marketing, and advertising practices and ensure
the safety and quality of goods provided to consumers, in addition we will:

« Ensure that products meet all agreed and legally required standards for consumer health
and safety

« Provide accurate and clear information on content, safe use, maintenance, storage and
disposal

*  Address and resolve consumer complaints

Uncontrolled when printed Page 20f 3
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RAJA
Anti-Slavery Statement

This statement, made pursuant to section 54(1) of the Modern Slavery Act 2015, sets out the
approach taken by Rajapack to understand all potential modern slavery risks related to our
husiness, and the actions undertaken to mitigate any such risks.

Our supply chain consists of UK suppliers of packaging products and equipment.

Rajapack is commiited to delivering high standards of corporate govermance and a key element of
this is managing in a socially responsible way, we aim to employ the highest ethical and
professional standards and always to comply with all local laws and regulations applicable to our
husiness.

We are committed to preventing slavery and human trafficking in our business activities and our
supply chains and this commitment is emphasised in our employees training programmes and
company policies.

We also expect the same high standards which we set for ourselves from those parties with whom
we engage, such as our suppliers and customers.

Due to the nature of our business and our approach to govermance, we assess that there is very low
risk of slavery and human frafficking in our business and supply chains, however we periodically
review the effectiveness of the relevant policies and procedures that we have in place.

We do not employ key perfformance indicators in relation to slavery or human trafficking as any

instance would be expected to be a breach of law, our supplier standards, and our company
palicies.

Signed on behalf of Rajapack Ltd

A% /(/W Date: 24" October 2022

Tom Rodda - Managing Director
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APPENDIX 4 - CSR PERFORMANCE
ASSESSMENT

RAJA Group EcoVadis Scorecard
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RAJA Group EcoVadis Rating Certificate
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RAJA France EcoVadis Scorecard
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RAJA France EcoVadis Rating Certificate
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APPENDIX 5 - UNITED NATIONS GLOBAL
COMPACT

United Nations Global Compact Membership
Renewal Letter




Attestation d’Adhésion au Global Compact des
Nations Unies RAJA France
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APPENDIX 6 - SUSTAINABLE
DEVELOPMENT GOALS

RAJA Germany Socio-Ecological Impact
Certificate
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RAJA Benelux Winner of the Sustainable
Entrepreneurship Charter Certificate
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APPENDIX 7 - HUMAN RESOURCES

RAJA Group Human Resources Policy
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Entrer chez RAJA, ¢'est saisir I'opportunité d'un véritable tremplin de développemeant et de se réaliser &
lomg terme au fravers de missions évolutives et de projefs ambitieux, dans un univers de challenge,
d'exigence ol chacun est & la recherche de toujours plus de performance pour misux répondre aux
attentes de nos clients.

Entrer chezr RAJA. c'est surfout rejoindre une organisation qui & su conserver sa faille humaine et son
esprit entreprenewrial. Un Groupe dans lequel lNinitiative, 'engagement, I'enthousiasme et Nesprit d"égquipe
sont encouragés et récompensés. Une entreprise ol les rapports humains sont authentigues, fraduisent
un profond sens du service et sont reconnus comme créateurs de valewr ajoutés. Des 2quipes encadrées
par des managers de proximité qui sont attachés au développement de chacune et chacun et formés
pour permetira Féclosion et le développemeant das talants.

Entrer chez RAJA, c'est fravailler dans une enfreprise leader convaincue que pour continuer & croitre,
partout en Europe, il est nécessaire d'antficiper les évolutions de nos métiers, de nos méthodes, de nos
organisations et de nos outils et de permetire aux collaboratrices et collaborateurs de confinuer & grandir
pour réussir & relever, ensemble, les deéfis d'aujourd’hui et de demain.

3. UNE ORGANISATION EVOLUTIVE

Depuis =a création en 1854, l2 Groupe RAJA n'a cessé de se développer, par croissance intarne ou par
acquisitions, gréce aux femmes et aux hommes qui ont ceuvrs depuis toutes ces années, ou ayant rejoint
le Groupe plus récemment.

Ainsi, il est tout naturel chezr RAJA de toujours poursuivre ke frawvail sur le design organisationnel et
d'identifier les opporfunités de gain d'efficacité et productivité.

Les égquipes en place se sont développeésas, renforcées, et continueront & se renforcar, notamment avec
la mise en ceuvre de pratigues de référence, visant & opfimiser les synergies fonctionnelles et réfléchir
aux opportunités de modéliser des organisations cibles salon les pays ou les business, tout en renforcant
et responsabilizant toujours et davantage les Equipes locales.

4. L'AMELIORATION CONTINUE DES PROCESS ET DES OUTILS

Mos cerfifications et labels obtenus chaque année dans toutes les filisles du Groupe nous conduisent &
toujours wiser des pratigues d'excellence, que ce soit au service de nos clients, partenzires, mais
également au profit de nos collaboratrices et collaborateurs.

Qu'il s'agisse de mettre en place des nouveaux process de travail, ou encore de former les equipes en
favorizant les outils digitaws, les éguipes ressources humszines, et les managers s mcbilisent pour
favorizer le dépluiement de méthodes et outils modemes, at agiles, en constante évolution.

5. LE DEVEH OPPEMENT DES TALENTS: DEVELOPPEMENT, FORMATION,
MOBILITE, PROMOTION, EGALITE DES CHANCES ET REMUNERATION

Le développement : Pour réveler les potentiels, misusx répondre & nos enjeux d'aujourd'hui et se préparer
aux évolutions de demain, nous avons & coeur de faire progresser nos collaboratrices et collaborateurs
pour les préparer aux évolutions de nos méfiers et & coux de demain et leur permetire de trouver
I'épanouissement professionnel.

La formation : Motre poliique de développement et de formation est donc centrée sur I'sccompagnement
de nos managers. les évolutions prévisibles de nos organisations et 'accélération de la digitalization de
I'enfreprise. Mous sidons également & faire évoluer nos pratigues managénales et organizafionnelles en
formant nos managers au management & distance, au leadership et sux méthodes agiles.
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La mobilité des collaborafrices et des collaborateurs, qu'il 5'agisse d'apporter son savoir-faire & une autre
sociaté du Groupe ou de prendre davantage de responsabilités au sein d'un métier, est dans FADN de
RAJA.

L'histoire du Groupe est celle d'une entreprise qui n'a cessé de se développer avec ses collaboratrices
et collaborateurs et ol las talents engagés et performants accédent pricrtairement a des missions et des
responsabilités qui les font grandir svec nos organizations.

Mous sommes persuadés gue la richesse de nos équipes s'acoroit avec le temps. raison pour laguelle
nous faisons de la promotion interne un levier essentiel et prioritaire de nofre polifique de Ressources
Humaines. Elle nous permet de fidéliser nos talents, de développer leurs compétences ot leur
employabilité, et, d'assurer la pérennisaticn et le transfert de nos savoir-faire.

Les promictions se font sur les compétences, le niveau d'engagement et de potentiel dans le strict respect
de la diversité et de légalitéd des chances. L'entreprise se veut exemplaire dans l'accés & l'emploi, la
promaotion et la politique salariale.

L'égalité des chances professionnelles : A linstar de Danigle Kapel-Marcovici, Présidente Direcirice
Genérale du Groupe RAJA, personnellement frés engagée pour les droits des femmes, l'ensemble des
équipes de Direction sont mobilisées sur I'égalité des chances professionnelles dans toutes les sociétés
du Groupe. Sur les 4500 collaboratrices et collaborateurs du Groupe, plus de 50 % de 'effectif est faminin.

La rémunération : Désirews de récompensar aves eguité la performance, notre politigue de rémunération
prend en compie la performance individuelle comme la performance colleclive avec des systémes
attractifs de redisfribution de nos bénéfices, et d'organization du trawvail.

Mos systémes reconnaissent également Massiduité et la fidélité de nos collaboratrices ot collaborateurs
et des régles sont en place pour lutter contre ka discrimination salariale et garantir Féquité salariale.

La plupart des sociétés du Groupe ont organisé le don solidsire da joumées de congés pour soutenir des
collégues dans des moments difficiles.

6. RENFORCER LES CAPACITES RH

Les ressources humaines sont placées au coeur de la sfratégie de développement et de la croissance
européenne du Groupe RAJA

Aussi, dans nos filiales et au Siége du Groupe, une communauté RH européenne interagit et partage les
meilleures pratiques afin de garantir & toutes les collaborafrices et collaborateurs un sccompagnement
au méme niveau de service que celui porté & nos clhients.

L'excellence de service ne sa décline pas gu'en externe, elle est portée au quotidien par des dquipes RH
pluridisciplinaires et mobilisées pour faire de I'expérience collaborateur une expérance unigue.

7. PROMOTION DE LA CULTURE RSE ET DU DEVELOPPEMENT DURABILE

Motre volonté est d'étre ke partenaire responsable et privilégié des enfreprises pour tous lewrs achats en
emballages. fournitures et équipements, partout en Europe. et notre ambition est d'agir comme un acteur
majeur de Ia transition £cologigue sur nos marchés. Mous plagons la satisfaction de nos clients, la qualité
de nos produits et l'excellence de nos services, ainsi gua notre engagement sociétal et en faveur du
développement durable au coeur de nos valeurs, de nos enjeux et de notre développemeant.

En tant gue distributaur, nous apportons & nos clients des solutions gui répondent & leurs besoins et leur
permettent d’améliorer leur efficacité opérationnelle et de réduire leurs codts, tout en imitant lewr impact
sur environnement. Mous collsborons svec nos parensires industriels pour frouwer des solutions
inmovantes, efficaces et dcologiquas.
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Mous développons notre Sroupe en privilégiant le management par la confiance et la proximité, le respect
de la diversité, et la fransmission & nos collaboratrices et collaborateurs de nos valeurs d'excellence, de
solidarite et d'ethique. Mous veillons au bien-eire et a la sécurité de nos collaboratrices et collaborateurs,
nous donnons du sens & leurs missions quotidiennes en les impliquant dans les engagements pris par
l'entreprise.

En tant gu'acteur de raférence dans son secteur d'activité, conscient depuis sa création de sa
responsabilité sociétale ef environnementale et doté d'une culfure Ethigue forte, le Groupe RAJA a
formalisé szes engagements RSE (Responsabilite Sociétale des Entreprizes). Ces engagements
concement les collaboratrices et collaborateurs, les clients, les fournisseurs et 'environnement social de
RAJA et sarticulant sutour de 8 gxes -

F  Promouvaoir les initiatives RSE & les Objectifs de Développement Durable
B Garantir l'excellence 3 nos clients
= Conforter motre politique sociale axée sur le respect des droits humains et de I'organisation

internationzle du travail

hJ

Poursuivre notre démarche d'achats responssbles
Préserver les ressources naturellas

hJ

B Garantir I'ethigue a toutes nos parties prenantes.

8. PROMOUVOIR LE BIEN ETRE AU TRAVAIL

Pour favoriser 'épanouissement parsonnel, véritable levier de réussite et de performance professionnelle,
de nombreux services, ou activités sont proposés aux collaboratrices et aux collaborateurs du Groupe.

L'association RAJAsport, créés en 2000 & linitiative de Daniéle Kapel-Marcovici, Présidente Directrice
Genérale du Groupe RAJA, basée au sigge social du Groupe & Tremblay-en-France propose plus de 15
activités sportives et de bien étre telles gque : une salle de sport et de musculation, des cours de fitness,
de course & pied, de boxe anglsise. de Filates, de danse mais sussi du yoga. de |a sophrologie, du chant
ou du dessin.

Un =zalon de bien-étre installé dans les locaux permet &8 chacun de prendre rendez-vous avec une
esthéticienne, une énergéticienne, un ostéopathe ou I'une de nos deux coiffeuses. Un relais est organisé
dans les filiales, a |z libre initistive des equipes locales, et chaque année une équipe de marathoniennes
et de marathoniens venant de toutes nos sociétés en Europe participe & 'un des ‘grands marathons’
EUropesans.

Des moments de convivialité et de partages sont également organisés tout au long de 'année et rythmeés
par lz calendriar événementiel de l'enfreprise : pefits marchés proposés par des partenaires agricultaurs
biclogigues, offre sur site de restaurstion équilibrés et de qualité, fétes événementielles de saison, etc.
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RAJA France Human Resources Policy
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CENPAC Human Resources Policy
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KALAMAZOO Human Resources Policy
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RAJA Benelux Human Resources Policy
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RAJA Benelux Human Rights & Non-
Discrimination Policy
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RAJA United-Kingdom Human Resources Policy
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RAJA France Diversity Charter
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RAJA France Label Company Committed to
Diversity Certificate
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APPENDIX 8 - SUSTAINABLE
PROCUREMENT

RAJA Group Responsible Purchasing and
Sustainable Development Charter & Supplier
Code of Conduct
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3. Environmental dimension

The Supplier shall comply with the applicable environmental laws and regulations in all countries in
which it operates as well as the applicable European regulations (regulations or directives).

The Supplier shall also commit its own suppliers and/or subcontractors to comply with applicable
environmental legislation and regulations and the principles listed in this Charter.

More specifically, the Supplier undertakes to comply with all applicable environmental laws and
regulations. A non-exhaustive list of European environmental regulations is attached hereto. It is the
responsibility of the supplier to follow and apply legislative and regulatory developments on a regular
basis.

It retains and updates all required legislative and regulatory approvals related to environmental
preservation.

The Supplier shall strive to achieve the highest standards of environmental protection for both its
products and its management system, especially regarding nature protection, waste management and
toxic substances. In particular, the company will ensure that the basic principles of environmental law
are respected, including

- The polluter pays principle,

- The principle of preventive action,

- The principle of information and participation for all,
- The precautionary principle,

- The principle of continuous improvement of environmental protection (or the principle of
non-regression).

The Supplier incorporates these principles of respect for the environment in its activities and for the
health and safety of its employees in the design of its products, in order to eliminate or reduce the
negative impacts of its products throughout their life cycle, while at the same time maintaining and/or
improving their guality.

Conflict Minerals

The Supplier is required to ensure that products supplied to RAJA involving the acquisition and/or use
of conflict minerals (tin, tungsten, tantalum and gold) from conflict or high-risk areas comply with the
provisions of Regulation (EU) 2017 /821 of the European Parliament and of the Council of 17 May 2017
(known as the "3TG Regulation”). Furthermore, Supplier should establish policies, due diligence
frameworks and management systems consistent with the QECD Due Diligence Guidance for
Responsible Supply Chains of Minerals from Conflict-Affected and High-Risk Areas to help meet this
expectation. If our Suppliers do not cooperate with our requirement to source conflict-free products
or our requests for information concerning the Supplier's sourcing activities, RAIA may demand
corrective action or terminate its business relationship with the Supplier.

AAlA GROUP - Responsible Purchasing and Sustainable Development Charter — May 2023
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RAJA France FSC License
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RAJA France PEFC License
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RAJA Italy FSC Compliance Certificate
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RAJA Italy PEFC Compliance Certificate
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APPENDIX 9 - WASTE MANAGEMENT

Attestations & Certificates for the Recovery of
Waste Generated by RAJA France

496



497



498



499



500






N

w

HAJA Grolp
Flead Office
16 Rue de |'Etang

Z| Paris Nord 2

93290 Trernblay en France

TEl: 014817 30 00

WW WYL Ea-Zroup.con



