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LETTER TO
STAKEHOLDERS

In the past year, marked by the instability of
the financial markets and the tragic conse-
guences of the protracted Russian-Ukrainian
conflict and the new conflict in the Middle
East, we have continued to face with deter-
mination and a sense of responsibility the
challenges that have emerged in the econo-
mic and social context in which we are living.

Our company is continuing the integration
process as part of the One NTT DATA project,
as of April 1st, in fact, all the activities of NTT
DATA and NTT Ltd. have integrated to merge
under a single brand: NTT DATA Inc.

As NTT DATA, we are now one of the largest
IT services companies in the world, with re-
venues more than $30 billion and more than
190,000 employees worldwide. We are pre-
sent in more than 50 countries, invest over
$3.6 billion annually in R&D, and support
75% of the companies on the Fortune Global
100 list of the world's largest companies.

We are a financially sound company, built on
meeting our commitments to our people,
our customers and the country. Our focus on
using technology for a positive impact on so-
ciety and people, and continued investment
in infrastructure and innovation, ensure our
success and sustainability as a company.

NTT DATA Italia sees this integration as an
opportunity that will allow our people to be
more recognized and have global relevance.

In this sense, we are convinced that a new
leadership is of vital importance to succes-

sfully face the challenges of the future: com-
panies, and the people who animate them,
need a new balance based on strong values
in which to recognize themselves, a grea-
ter responsibility that balances the need for
flexibility and that inspires and guides them
with determination towards the future.

Therefore, we promote the new inspiring
principles of our regionally defined culture:
Collaboration, Engagement and Curiosity.
This cultural change means, first, recogni-
zing the importance of the contribution of
each of us: taking on this awareness and in-
tegrating itinto the way we think, and act can
be a great source of motivation and stimulus
for personal and professional development.

We continueto strongly believe that Southern
Italy, young people, and women are a great
driver of growth, which is why we are pursu-
ing our expansion and hiring projects, crea-
ting opportunities for the new generations
and the communities of the more than ten
territories in which we are present.

In addition, we continue to promote initiati-
ves such as NTT DATA WOMEN RELOADED to
expand the presence of women in leadership
roles and combat gender bias in the com-
pany. To confirm our commitment, we have
started the procedure for obtaining certifica-
tion according to the UNI/PdR 125:2022 refe-
rence practice on Gender Equality.

For our constant interaction with local com-
munities and our commitment to raising
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awareness of digitalization, we have been
awarded the Volontari@work prize by the
Terzjus Foundation, at the Chamber of Depu-
ties, which aims to recognize, enhance and
increase volunteer skills such as our initiative
"INTERNATIONAL OLYMPICS OF TECHNOLOGY".

We believe in the uniqueness of people and
the value that each of us can bring to so-
ciety, which is why we have defined the new
growth model as an integral part of our on-
going commitment to sustainability and the
development of our employees.

From an environmental point of view, than-
ks to our ability to be innovative and revo-
lutionary, we are constantly working to find
solutions for our customers that reflect the
highest quality standards and at the same
time go towards sustainable applications to
support people and the restoration of our
natural environment, an Italian heritage of
inestimable value, as evidenced by the CO-
2Sink project in collaboration with the Cala-
bria Region, a Smart Forestry and Agrofo-
restry solution designed by NTT DATA Italia
which, in its current implementation, allows
you to measure and monitor the main forest
CO2 absorption KPIs.

Now in its third version, the solution has won
the President Award at the NTT DATA Awards
2023, an award dedicated to the highest va-
lue projects for the group.

In addition, CO2Sink is among the four Ita-
lian projects, together with WELL-MI healthy,
the Green IT framework and Sustainability
for Public Transportation that won the NTT
Sustainability Conference.

We want to be an integral part in building a
sustainable and inclusive future, determined
to contribute with our support for innovative
services and products and reducing the im-
pacts of our activities.

We have embraced the SBTI Standard for
Corporate Sustainability, highlighting our

Letter to Stakeholders

commitment to climate change. We prioritize
responsible actions to mitigate environmen-
tal impacts, this step reflects our determina-
tion to support the health of the planet and
ensure a sustainable future for generations
to come.

This year, the Company was the winner in the
large companies’ category at the Assolom-
barda Awards 2024 with the project to set up
and manage the Milan headquarters inaugu-
rated in 2021, conducted virtuously to limit
CO2 production and optimize environmental
impacts on the territory.

We are committed, with everyone's contri-
bution, to achieving our Manifesto Road to
2023 goals, with the next challenges in mind
to set ourselves to go beyond expectations,
as per our tradition.

I would like to take this opportunity to thank
all our stakeholders for their collaboration
and participation in everyday activities to
achieve our goals.

Happy reading
The Chief Executive Officer

Carlo Diaz

Conl Diogy



METHODOLOGICAL

NOTE

This document constitutes the fourth edition
of the Sustainability Report of NTT DATA Ita-
lia S.p.A. ("NTT DATA Italia") and describes
the results achieved in the field of sustaina-
bility to the extent necessary to ensure an
understanding of the company's activities,
their performance, their results and the im-
pacts produced by them.

The definition of the contents took place
through a materiality analysis process that
considered industry best practices and NTT
DATA Italia's expectations, as described in
the paragraph "The materiality of NTT DATA
Italia".

The document reports the performance for
the 2023 Fiscal Year, i.e. from 1 April 2023 to
31 March 2024 ("Fiscal Year") and the data re-
lating to the previous Fiscal Year, for compa-
rative purposes only. The Sustainability Re-
port has been prepared in accordance with
the GRI Sustainability Reporting Standards,
defined by the Global Reporting Initiative,
according to the "in accordance" option.

The scope of economic, financial, social and
environmental data and information corre-
sponds to that of NTT DATA Italia's Financial
Statements as of 31 March 2024. Any peri-
meter restrictions are specified in the indivi-
dual chapters.

It should be noted that during the year there
were no significant changes in the size, or-
ganizational structure, ownership structure
and supply chain of NTT DATA Italia.

In the event of a restatement of information,
these changes have been appropriately indi-
cated in the GRItable and in the GRI Content
Index.

To ensure the reliability of the data, the use
of estimates has been limited as much as
possible, which, if present, are appropriately
reported and based on the best available
methodologies.

An integral part of this document is the "At-
tachments" section, which contains detailed
information and tables, to give complete evi-
dence of the coverage of the GRI indicators
associated with each topic that emerged as
material.

The Sustainability Report, prepared annual-
ly, is subject to a limited assurance engage-
ment in accordance with the criteria set out
in ISAE 3000 Revised) by KPMG S.p.A..

For information on this document, please
write to: ESG_NTTDATAITALIA@EMEAL.NTT-
DATA.COM
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1. COMPANY

PROFILE

NTT DATA Italia operates in the IT consul-
ting sector in Italy and abroad mainly throu-
gh the activity of "IT Consulting & Solution",
development of integrated IT solutions for
large and medium-sized companies and con-
sultancy on technological and architectural
issues, with a focus on high-impact platfor-
ms such as, for example, Security, Customer
Relationship Management and Application
Management.

NTT DATA Italia belongs to the NTT DATA
Group, whose parent company NTT DATA
Corporation was founded in Tokyo in 1967
and listed on the Tokyo Stock Exchange in
1995. To date, the NTT DATA Group has over
190,000 professionals, with offices in more
than 50 countries, including Italy.

NTT DATA Italia is a joint-stock company,
with registered office in Milan at Via Erne-
sto Calindri 4, owned, as of March 31, 2024,
80.81% by NTT DATA EMEA Ltd and 19.19%
by NTT DATA Spain S.L.U., both part of the
Japanese NTT group. The management and
coordination activities are conducted by the
parent company NTT DATA EMEA Ltd (herei-
nafter also referred to as "EMEA").

As of March 31, 2024, NTT DATA Italia opera-
tes in Milan, Rome, Turin, Treviso, Pisa, Ge-
noa, Naples, Cosenza, Bari, Bologna and at
the Salerno office and employs over 5,700
people.
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11NTT DATA ITALIA'S
BUSINESS MODEL

NTT DATA Italia is a global company that
through Information Technology realizes
new paradigms and values to contribute
to the construction of a more harmonious
and prosperous society, supporting its cu-
stomers in facing the challenges of digital
transformation through a complete portfo-
lio of consulting services, applications, in-
frastructures and business processes and
an in-depth knowledge of different markets
and applied innovations in digital, cloud and
automation that can drive tangible business
results. NTT DATA Italia aims to build a new
model for the development of a sustainable
society by continuously dedicating itself to
the development and improvement of inno-
vative ideas to meet the changing needs of
customers and collaborating with startups
and new businesses.

At the beginning of the year, NTT DATA Italia
took a further step forward in the ONE NTT
DATA project by completing the integration
with its wholly owned subsidiary everis Ita-
lia S.p.A., which took place both at the pro-
cess and go-to-market model levels, thus al-
lowing it to increase the offer of integrated
solutions and better meet the needs of its
customers. The integration between the two
companies culminated in the deed of merger
by incorporation of everis Italia S.p.A. into
NTT DATA Italia signed in March 2023 with
effect from 1 April 2023, the first day of the
reporting scope of this Financial Statements.
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The next step in the ONE NTT DATA project
aims to join forces and thus unite brands.

Operationally, the project envisages the uni-
fication of the Group's companies outside Ja-
pan under a single major brand: NTT DATA
Inc. This is not just a change, but an opportu-
nity to promote the globalization of local re-
alities by creating a single global power with
a recognized role in technological progress
by pooling customers and regional partner-
ships. This is not only a step forward, but a
leap towards global relevance, which posi-
tions NTT DATA among the best in the indu-
stry, as already evidenced by leading market
analysts.

On November 25, 2022, NTT DATA Italia Gov
& Tech S.r.l. was incorporated., a 100% subsi-
diary of NTT DATA Italia S.p.A., with the aim
of providing specialized advice and innova-

tive solutions capable of supporting and ac-
celerating the digitalization of our country,
supporting the transformation of the Public
Administration and fostering technological
innovation as a response to specific business
needs in different sectors. It also promotes
the development of specialist skills for young
people and the inclusion of women in STEM
careers, with a particular focus on the South.
To help the country meet the objectives of
the National Recovery and Resilience Plan
(PNRR), NTT DATA Italia Gov & Tech supports
the creation of innovative full digital & mobi-
le services based on technological evolution
and process automation such as the develop-
ment of cloud-native applications, the imple-
mentation of artificial intelligence solutions
and the experimentation of extended reality
(XR) features and metaverse.

NTT DATA Gov & Tech’s goal is to transform the Public
Administration and successfully address the most important
challenges to make the country more technologically safer,
innovative, inclusive and sustainable.”

NADIA GOVERNO
CEO OF NTT DATA GOV & TECH

Company profile
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The NTT DATA Corporate Values are:

CLIENTS FIRST

knowledge of clients’ needs and resolution

of any factors of concern for their success.

FORESIGHT

predicting the challenges of the future of
Information Technology and the ability to
adapt to a constantly evolving scenario.

TEAMWORK

team collaboration and knowledge sharing
to achieve better results.

NTT DATA Italia's Vision envisages the use
of technology as a tool capable of creating
new business opportunities, but not only.
NTT DATA Italia aims to achieve its goals and
those of its customers - whose needs are
always first - by putting people at the center,
respecting different cultures and encoura-
ging inclusion and respect for diversity at all
levels.

Since 2019, NTT DATA Italia's Country Le-
adership Team, inspired by the Vision and
NTT DATA Corporate Values, has created and
signed the Road to 2023 Manifesto ("Mani-
festo"), a document that identifies the key
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elements of the five-year strategic plan and
includes a description of the main challen-
ges and objectives to be pursued in order
to improve long-term profitability while
promoting sustainable growth. The Mani-
festo expresses an employee-centered and
eco-sustainable vision, a clear desire to in-
crease the presence of young people and
staff in Southern Italy and to increase the
percentage of women in decision-making ro-
les. The main objectives and their progress
during the year are set out below.
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The main objectives of the Road to 2023 Manifesto and the results
achieved in FY23

o

@ 20% OF THE STAFF IN THE
( —: \_\— ) SOUTHERN ITALY OFFICES
19.4% of employees in the
southern Italy offices

80% OF EMPLOYEES ARE ZERO
WOMEN AND YOUNG PEOPLE EMISSIONS
+28% of employees under 30

and +19.57% of female staff
compared to FY 2022

Use of electricity from renewable
sources in all locations, adherence
to the SBTI (Science-Based Targets

Initiative) Standard

VAN O

PLASTIC 30% OF WOMEN IN
FREE DECISION-MAKING ROLES

- Distribution of water bottles +18% increase in women executives
to all employees compared to the previous year
- Elimination of plastic cups
and stirrers from beverage
dispensers
- Paper or bioplastic wrappers
for lunch boxes
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1.2 THE MATERIALITY
OF NTT DATA ITALIA

1.2.1 Stakeholder Engagement

One of the strengths of NTT DATA Italia's
action is represented by the constant inte-
raction with internal and external stakehol-
ders, based on a transparent and constructi-
ve relationship; this interaction is achieved

through different methods of dialogue ai-
med at acquiring greater awareness of the
needs of stakeholders and improving their
overall knowledge.

CATEGORIES OF STAKEHOLDERS MAIN DIALOGUE AND ENGAGEMENT INITIATIVES

Fairs and events

Customers

Dependents
department

Customer Satisfaction Surveys
Support services and help desk

Direct communication channels with customers (website, social media, newsletters)
Client engagement activities and organized meetings

Structured one-to-one contacts with the People & Culture Function and the heads of each

Moments of training and evaluation of personnel

Cyber Academy: remote classes for junior employees to promote skills development, collabo-
ration and integration, and to introduce them to the company culture.

Whistleblowing system

Internal communication channels

Discussions with trade unions

Academics and schools
courses

Collaborations for training, research and development and provision of advanced training

Talent recruiting, career days and collaborations for the job placement of young people

Suppliers Daily report from NTT DATA Italia sales offices
Supplier selection and performance evaluation in terms of quality, sustainability and cost of
service

Local Communities
and Institutions

Convention

Institutional Communications

For the previous reporting, the Country Le-
adership Team ("CLT") and the CEO of NTT
DATA Italia, during the workshop aimed at
defining and updating the materiality analy-
sis, also updated the mapping of the cate-
gories of the main stakeholders with which
it dialogues and identified the stakeholders
considered to be priorities. Starting from the

Sponsorship and donation of contributions aimed at the socio-economic development of the
territories in which NTT DATA Italia operates.

complex landscape of stakeholders also in-
cluded in the Global Code of Business Con-
duct ("Code of Conduct"), NTT DATA Italia has
identified the priority stakeholder categories
represented by Employees, Customers, Sup-
pliers, academia and education, and local
communities and institutions.




1.2.2 Materiality analysis

The materiality analysis was updated in Fe-
bruary 2023, for the previous reporting pe-
riod, through an assessment process by the
CLT, the CEO and a representative sample
of stakeholders of the significant economic,
environmental and social impacts that NTT
DATA Italia generates as part of its activities
and business relationships. The representa-
tive sample, made up of about one hundred
stakeholders, was selected with reference to
customers, employees, suppliers and part-
ner universities of NTT DATA Italia. The upda-
te was conducted with the aim of identifying
and allowing stakeholders to offer their con-
tribution in defining the impacts and conse-
quently the material issues.

The analysis was carried out through the fol-
lowing methodological approach.

» Understanding of the contextin which NTT
DATA Italia operates, with internal review
of the categories of stakeholders previou-
sly identified to update the subjects who
influence or are most influenced by NTT
DATA Italia

» Identification of the current and potential
positive and negative impacts that NTT
DATA Italia, through its activities, could ge-
nerate on the economy, the environment
and people
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» Assessment of the significance of the im-
pacts, carried out by the Country Leader-
ship Team and the CEO during a dedicated
workshop and, subsequently, voted by a
sample of selected stakeholders (employe-
es, customers, suppliers and universities)
through the sharing of a questionnaire

> Prioritization of impacts considering the
votes provided by the Country Leadership
Team, the CEO and stakeholders

» Aggregation of impacts in material issues

At the end of the impact prioritization pro-
cess, those found to be significant, i.e. above
the materiality threshold set at 3 on a scale
of 1 to 5, were aggregated into material the-
mes. These issues were also identified throu-
gh an analysis of sector benchmarks that
made it possible to identify the main trends
in the reference market in terms of sustai-
nability and the related priority issues, also
resulting in line with the themes reported in
the 2023 Sustainability Report of NTT DATA
EMEAL and in the 2022 Sustainability Report
prepared by the parent company NTT DATA
Corporation.

Below is a list of NTT DATA Italia's 16 mate-
rial issues that express the impacts, current
and potential, positive and negative, relating
to environmental, social and governance
aspects, in the context of its activities and
business relationships.
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Legend:

> Nature of the current impact: impact already verified

> Nature of potential impact: Impact that may occur but has not yet occurred

> Organizational involvement: An organization 'causes' an impact if the impact resulted from its own activities or

contributes to generating a negative impact if its activities lead, facilitate, or incentivize another entity to cause

the impact
MATERIAL IMPACT? DESCRIPTION OF THE IMPACT NATURE WHEREIT INVOLVEMENT
THEME' OF THE HAPPENS BY NTT DATA
IMPACT THE IMPACT ITALIA
Future of Employee Promotion of employee satisfaction Positive, -
Work satisfaction and and well-being through the imple- Current
well-being mentation of well-being activities
and dedicated benefits
Worker training Improvement of workers' skills Positive, -
and develop- through training and professional Current
ment development activities, also linked
to growth objectives and personali-
zed evaluation
Human Inadequate wor- Non-compliance of working condi- Negative, NTT DATA Ita- Generated
Rights, king conditions tions through inadequate remune- Potential lia Employees by NTT DATA
Diversity and and remunera- ration of employees and workers Italia
Inclusion tion
Discrimination Negative impacts on employee Negative, NTT DATA Ita- Generated
and non-inclu- satisfaction and motivation due Potential lia Employees by NTT DATA
sive practices in to discrimination (e.g., related to Italia
the workplace gender, age, ethnicity, etc.) or other
non-inclusive practices including the
exclusion of women in top roles in
the company
Negative social Human rights violations along the Negative, NTT DATA Ita- Generated
impacts related value chain and within the company Potential lia Employees by NTT DATA
to suppliers (e.g. right to freedom of association Italia
and collective bargaining, child la-
bour, forced or compulsory labour)
Business Unethical Busi- Negative impacts on people and Negative, NTT DATA Generated
Ethics, An- ness Conduct economic systems generated by Potential Italia by NTT DATA
ti-Corruption unethical business conduct (e.g. Italia
and Reputa- corruption)
tion
Non-complian- Non-compliance with applicable Negative, NTT DATA Generated
ce with laws, laws, regulations, internal and Potential Italia by NTT DATA
regulations and external standards with indirect Italia
standards economic impacts on employees,
customers and suppliers
Anti-competitive Anti-competitive behaviour and Negative, NTT DATA Generated
behaviour and monopolistic practices with nega- Potential Italia by NTT DATA
monopolistic tive impacts on the economy and Italia

practices

markets

1 Themes that represent the organization's impacts on the economy, the environment, and people, including those on
their human rights.
2 An effect that the organization has or could have on the economy, the environment and people, including their human

rights, which in turn may indicate its contribution (negative or positive) to sustainable development.

Company profile
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MATERIAL IMPACT? DESCRIPTION OF THE IMPACT NATURE WHEREIT INVOLVEMENT
THEME!' OF THE HAPPENS BY NTT DATA
IMPACT THE IMPACT ITALIA
Customer Customer sati- Full customer satisfaction in terms Positive, - -
Relationship sfaction of the quality of the service provi- Potential
and Sati- ded
sfaction
Cybersecuri- Violation of pri- Violations of applicable legislation Negative, NTT DATA Generated
ty and Data vacy and loss of and failure to apply data manage- Potential Italia by NTT DATA
Protection customer data ment best practices at the expense Italia
of stakeholder privacy
Long-term Generation and Generation of economic value and Positive, - -
Value Cre- distribution of balanced distribution to stakehol- Current
ation for economic value ders (e.g. employees, suppliers,
Business customers)
Continuity
IT Solutions Design and deve- Supporting customers in the design Positive, - -
and Smart lopment of inno- and development of products and Current
Co-creation vative products services that can contribute positi-
and services with vely to society (e.g. applications in
positive implica- the medical field, etc.)
tions for the fight
against climate
change
Design and Supporting customers in the design Positive, - -
development of and development of products and Current
products and services that can contribute positi-
services for the vely to society (e.g. applications in
benefit of society the medical field, etc.)
Support for the Managing relationships with star- Positive, - -
development of tups, offering support to help them Current
startups accelerate their growth
Business Technological Positive impacts on people and Positive, - -
Model Inno- innovation of economic systems generated by Current
vation and processes and technological process and product
Digital Tran- products innovations linked to research and
sformation development activities
Support for Promoting value creation through Positive, - -
projects to pro- co-creation with different client Potential
mote innovation companies to realize an intelligent
and innovative society through IT
technology
Green IT Organization of Promotion of awareness-raising Positive, - -
initiatives for em- activities provided for by environ- Current
ployees aimed mental policies through raising
at protecting the awareness, educating employees
environment and temporary staff through social
and environmental contribution
activities
Community Local develop- Support for local development Positive, - -
Engagement ment and com- through contributions and dona- Potential
munity relations tions to local associations where the
company is most present
Hiring workers Hiring workers from the local commu- Positive, - -
from the local nities in which the company opera- Potential
community tes, with positive impacts on local
economies, including the hiring of
young people and a greater presence
in Southern Italy through the opening
of new offices and hiring plans in
Southern Italy
20 O nTTDaTa

MATERIAL IMPACT? DESCRIPTION OF THE IMPACT NATURE WHEREIT INVOLVEMENT
THEME' OF THE HAPPENS BY NTT DATA
IMPACT THE IMPACT ITALIA
Circular Promotion of a Reduce waste and create a society Positive, - -
Economy circular economy where the value of products and Potential
for customers services continues to circulate
and society
through the
development of
green technolo-
gies
Product Reduction in the Reduction of the ability to take Negative, NTT DATA Generated
and Service quality of the appropriate measures to ensure the Potential Italia by NTT DATA
Safety and services provi- quality of services with consequent Italia
Quality ded risks of negative impacts for custo-
mers and users
Climate Energy consump- Energy consumption, resulting Negative, NTT DATA Ita- Generated by
Change Risks tion in negative impacts on the envi- Current lia, Electricity NTT Data Ita-
& Manage- ronment and reduction of energy Suppliers lia and related
ment stocks to the Com-
pany through
its business
relationships
Occupational Accidents in the Accidents or other accidents in the Negative, NTT DATA Ita- Generated
Health and workplace workplace, with negative conse- Potential lia Employees by NTT DATA
Safety quences for the health of direct Italia
workers or external collaborators
Digital Contribution to Improve people's quality of life Positive, - -
Accessibility access to infor- by providing services that allow Potential
mation everyone to have equal access to
basic needs and to understand the
issues and needs for the develop-
ment of local communities
Supporting the Creating positive impacts for so- Positive, - -
development of ciety through the development of Potential
telecommuni- telecommunications that connect
cations vital to people
connectivity
Efficient Direct and indi- Contribution to climate change Negative, NTT DATA Ita- Generated by
energy rect GHG emis- through direct and indirect energy Current lia, Electricity NTT DATA Ita-
consumption sion generations GHG emissions, linked to the activi- Suppliers lia and related
and climate (Scope 1 and 2) ties carried out to the Com-
change pany through
its business

relationships

Company profile
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The Board of Statutory Auditors of NTT DATA
Italia, the body responsible for supervising
the management of the Company in accor-
dance with the terms provided for by law and

the Articles of Association, was appointed by
the Shareholders' Meeting on 22 July 2022
and remains in office until the approval of
the financial statements as of 31 March 2025.

BOARD OF STATUTORY AUDITORS

Nicola Pietro Broggi

CHAIRMAN

Barbara Ferri

STATUTORY AUDITOR

Stefano Poretti

STATUTORY AUDITOR

On a monthly basis, the CEO addresses stra-
tegic issues such as the development of bu-
siness activities, the definition of commercial
priorities and economic performance in the
light of the objectives defined in the short
and medium-long term with the Country Le-
adership Team, which is made up of the Lea-
ders of NTT DATA Italia.

With regard to the control and management
of the impacts that NTT DATA Italia has or
could have on the economy, the environ-
ment and people, including human rights, as
described in paragraph 1.2.2, these are as-
sessed, prioritized and subsequently appro-
ved by the Country Leadership Team and the
CEO, during the materiality analysis phase.
The Board of Directors, in the last instance,
approves the Sustainability Report for the
publication and sharing of the document.

The responsibility for the management of

Governance and ethics

impacts is entrusted by the CEO to the Legal,
Compliance, Risk, QMS Function under the
supervision of the Vice President, Head of
Legal, Compliance, Risk, QMS, reporting, at
least annually, to the Board of Directors the
results on the management of the impacts
on the economy, the environment and peo-
ple of NTT DATA Italia.

In September 2023, with a view to harmo-
nization and with the coordination of EME-
AL, the "ESG and Sustainability Committee"
was established, with the participation of
the delegated ESG representatives for each
country with the aim of sharing ESG policies
and initiatives, best practices and projects,
as well as defining unified guidelines and ad-
dressing common sustainability challenges.

An example of the projects promoted by the
committee is the Sustainability Month, whi-
ch is discussed in detail in paragraph 2.1.




The Legal, Compliance, Risk, QMS Function
also organizes periodic update sessions on in-
dustry trends and the most recent legislative
changes in the field of sustainability, in order
to improve the experience, capacity and col-
lective knowledge of the CEO and the Coun-
try Leadership Team and is also planning the
appropriate updates to be shared with the
Board of Directors in relation to the sustai-
nable development strategy in line with the
Group's strategy.

On Sustainability Month, discussed in more
detail in the following paragraph, the Chief
Sustainability Business Officer EMEAL

100% of employees’
Qg sustainability engagement

“acting today”
209
People Positive

Shape a better world for all, applying our digital
capabilities to improve livelihoods and contribute to
a diverse, equitable and inclusive society.

presented the new NTT DATA EMEAL sustai-
nability strategy to all EMEAL countries, whi-
ch is based on three fundamental principles:

> Positive prosperity: promoting sustainable
growth through the provision of 100% su-
stainable services and solutions, involving
the entire end-to-end value chain

» Planet positive: innovating services and
solutions to regenerate our planet

> People positive: helping to shape a better
world for all, using digital skills to improve
living conditions and contribute to a diver-
se, equitable and inclusive society

pr__\rQ. 100% sustainable-by-design

( @ ) services and products by 2035

Prosperity Positive

Transform businesses and society for successful
growth with 100% sustainable services and
solutions involving our end-to-end value chain.

Net zero emissions across our
data centres by 2030, offices
2035 and value chain by 2040

Planet Positive

Lead by example to disrupt industries for good
innovating services and solutions to regenerate

our planet.

As of the date of this document, the Board
of Directors is not subject to performance
evaluation procedures in controlling the ma-
nagement of impacts on the economy, the
environment and people. During the 2023

3 Vice President and Senior Vice President
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fiscal year, part of the variable component
of the remuneration of Top Executives: was
linked to the achievement of ESG objectives
following guidelines defined by EMEAL.
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21 ETHICS, INTEGRITY
AND TRANSPARENCY

For NTT DATA Italia it is essential to gain
and maintain the trust of its interlocutors
not only by complying with the laws, regu-
lations and agreements signed, but also by
complying with national and international
legislation, acting with integrity and in an
ethically correct manner, and carrying out
its business activities in a fair and transpa-
rent manner. To this end, NTT DATA Italia
has adopted a Code of Conduct, which defi-
nes the main ethical values, the standards of
conduct that all employees and collaborators
must follow, as well as a series of commit-
ments relating to the execution of activities
aimed at the main stakeholders: customers,
shareholders, competitors, suppliers, public
administration, employees and collabora-
tors, society and the environment.

NTT DATA Italia's culture is one of integrity
and respect. The Company is guided by the
following values:

» Foresight: NTT DATA Italia is never sati-
sfied with the status quo; anticipates the
challenges that lie ahead. It considers the
future of IT and its business, working to
enhance its ability to imagine the future

» Teamwork: NTT DATA Italia places signifi-
cant importance on empowering its em-
ployees to express themselves at their
best through their work with each other.
He believes that when a group of diver-
se individuals bring together their unique
worldviews, share their wisdom, and work
toward a common goal, the results are ex-
traordinary and go far beyond what one
alone can achieve

The following are the fundamental principles
that are at the heart of the Code of Conduct:

» Compliance with applicable laws and speci-
fic local policies

Governance and ethics

» Zero tolerance against corruption (in any
form), including bribes, money laundering
and tax evasion

» Promotion of ethical relationships with
suppliers, committing them to respect
their fundamental principles

» Correct and responsible management of
gifts, forms of hospitality and entertain-
ment, in full compliance with applicable
laws and company policies in force from
time to time

» Interaction with public administrations in
full compliance with the law and ethics Con-
tributions to political organizations, spon-
sorships, philanthropic donations in com-
pliance with the law and company policies

» Fairness in the management of situations
of conflicts of interest

» Respect and management of personal
data and privacy

» Protection of company assets
» Prevention of insider trading

» Complete and transparent financial repor-
ting

» Information and awareness of reports of
violations

In addition to the provisions of the Code of
Conduct, NTT DATA Italia, as a subsidiary of
the Japanese parent company NTT DATA Cor-
poration, is required to implement the J-SOX
(Japan's Financial Instruments and Exchange
Law) regulations, which oblige companies li-
sted on the stock exchange in Japan and their
subsidiaries to strengthen their governance
in order to ensure accurate and complete
disclosure of financial information. Internal
audits are therefore carried out within the
NTT DATA Group to verify compliance with
the aforementioned legislation.

NTT DATA Italia adopts a Management, Or-
ganization and Control Model pursuant to
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Legislative Decree 231/2001 ("Model 231"),
approved by the Board of Directors and
constantly updated, as better indicated be-
low (last updated in June 2023) and which is
maintained and updated by the Legal, Com-
pliance, Risk, QMS Function. Model 231 is
updated according to the evolution of NTT
DATA Italia's legislation and organization,
to ensure its adequacy and completeness
over time. The basic principles described in
the General Part of Model 231 apply to NTT
DATA Italia and must be respected in all
business activities carried out both in Italy
and abroad in order to build and maintain a
structured and organic system of procedu-
res and control activities, aimed at preven-
ting the commission of the various types of
crimes contemplated by Legislative Decree
231/2001.

The Model 231 is intended for all those who
interact in various capacities with NTT DATA
Italia, in particular: members of corporate
bodies and governance bodies, employees,
external consultants, suppliers, customers
and in general all third parties with whom
NTT DATA Italia has relationships related to
its corporate activities.

During the year, NTT DATA Italia, following
the update of Model 231 and the introduction
of some legislative innovations, made avai-
lable a new mandatory training course for
all employees in which the Model 231 is il-
lustrated (regulatory context and offences
provided for by Legislative Decree 231/2001,
characteristics and functioning of Model 231
and the Supervisory Body) and the Anti-Cor-
ruption Management System (certified in ac-
cordance with Legislative Decree 231/2001).
ISO 37001"). 86% of employees attended this
course.

With regard to the processes concerning
the identification of conflicts of interest, it
should be noted that, as of the date of this
document, there are no formalized proces-
ses and that the issuance by NTT DATA EME-
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AL of a policy on conflicts of interest is being
finalized for the 2024 financial year.

To ensure compliance with corporate values
and culture, NTT DATA Italia has long had a
whistleblowing system in place that allows
reports to be reported, even anonymously,
of behaviour that is not in line with appli-
cable regulations or internal procedures.

Following the issuance of Directive (EU)
2019/1937 and the entry into force of the Ita-
lian transposition law (Legislative Decree no.
24 of 10 March 2023), with effect from 15 July
2023, NTT DATA Italia has made available a
whistleblowing management system that
complies with the new regulatory require-
ments. This system guarantees the receipt,
analysis, feedback and processing of reports
submitted by all stakeholders (employees,
self-employed workers, collaborators, free-
lancers, consultants, volunteers and trainees
and people with management, administra-
tion and control functions), even anony-
mously. Reports may relate to violations of
national and European Union regulatory
provisions that harm the public interest or
the integrity of the public administration or
private entity, of which the reporting parties
have become aware in a public or private
work context. NTT DATA Italia, in accordance
with the regulations, has set up an ad hoc
committee, called the "Whistleblowing Com-
mittee", which is entrusted with the verifica-
tion and analysis of reports.

A specific procedure, updated following the
entry into force of the new whistleblowing
rules and made available to the entire com-
pany population through publication on the
company intranet, encourages employees to
report misconduct, ensuring confidentiality
about the identity of the whistleblower, the
person involved (or reported), the person in
any case mentioned in the report and the
content of the latter, with the main purpo-
se of protecting the whistleblower in good
faith from intimidation, harassment, dama-
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ge to reputation, unfavourable treatment,
discrimination and retaliation. Reports can

be submitted through a specially set up pla-
tform, managed by an external provider.

— During 2023, following the request submitted by NTT DATA Italia,
= the Italian Competition Authority (AGCM) renewed the Legality Ra-
ting and, based on the declarations made and the evidence provided

THE LEGALITY
RATING

to the Authority, because of the evaluations carried out, resolved to
confirm the score of three stars out of a maximum of three that can

be awarded. This Rating has a duration of two years from the date
of issue and, therefore, expires in June 2025.

The Legality Rating is a synthetic indicator of compliance with high
standards of legality by companies that have requested it and is re-
cognized to companies that operate according to the criteria of le-
gality, transparency and social responsibility, with a duration of two
years from issue and renewable.

As evidence of the great attention to tran-
sparency and quality, as well as the continuo-
us improvement of company performance,
NTT DATA Italia is ISO 9001 certified - Qua-
lity Management System. To ensure high
quality standards for all business processes,
NTT DATA Italia adopts an Integrated Mana-
gement System (IMS), defined as the set of
organizational structure, procedures, pro-
cesses, controls and resources of NTT DATA
Italia to guide and keep the organization un-

Governance and ethics

der control with reference to quality and cor-
ruption prevention. NTT DATA Italia's IMS is
applied to all the company's processes and
services and is currently implemented accor-
ding to ISO 9001 and ISO 37001 standards,
as well as with respect to the environmental
requirements according to ISO 14001.

For more details on the complete list of certi-
fications held by NTT DATA Italia S.p.A., plea-
se refer to the "Attachments - Certifications"
section.
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NTT DATA
ITALIA JOINS
THE UNITED
NATIONS
GLOBAL
COMPACT
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In line with the other companies in the Group and with the NTT DATA
EMEAL Group Sustainability and ESG Policy to promote the achie-
vement of the United Nations 2030 Agenda for Sustainable Deve-
lopment, in 2023, NTT DATA Italia joined the United Nations Global
Compact. It is a voluntary initiative to adhere to a set of principles
that promote the values of sustainability in the long term through
political actions, business practices, social and civil behaviors that
are responsible and consider future generations.

As part of this initiative, NTT DATA Italia has made a commitment
to the United Nations to contribute to a new phase of globalization
characterized by sustainability, international cooperation and part-
nerships in a multi-stakeholder perspective.

The initiative pursues two aims:

> integrate the ten principles of the UN Global Compact into strate-
gy, culture and day-to-day operations

» contribute to the achievement of the SDGs

WE SUPPORT

O nTTDaTa

SUSTAINABILITY
MONTH
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Among the main initiatives promoted by the ESG Sustainability Com-
mittee during the year, it was decided, given the increasing internal
and external relevance of ESG issues, to dedicate an ad hoc period to
sustainability in all EMEAL countries. This year, November was cho-
sen as a pilot project to present to all EMEAL employees the new
sustainability strategy, better described in the Governance and Ethi-
cs section, as well as our best sustainability projects carried out for
customers and to present the many initiatives that the various coun-
tries implement to generate a positive impact on our planet and its
local communities.

The objectives of this project are the following:

» Awareness: helping to spread the relevance of being sustainable

» Training: sharing skills and good practices to become more sustai-
nable

» Action and dissemination: identify what we can do to spread the
culture of sustainability

NTT DATA Italia has joined this project by organizing some trainings
and activities, in particular:

» Talk expert: a round table with sustainability experts to promo-
te the development of new skills through Education in which fa-
ce-to-face and remote work coexist in a hybrid model, in which to
promote well-being in the company, enhancing the contribution
of everyone to create a community of sustainable managers

» Sustainable IT Education: a webinar to provide EMEAL country colle-
agues, in particular developers, engineers, IT professionals but also
anyone interested in sustainability, with the fundamentals of the
Green Software Foundation and how to design and develop softwa-
re applications according to eco-friendly principles

» Sustainable Behaviors: a webinar for NTT DATA Italia colleagues
with the aim of sharing and promoting sustainable daily behaviors

» Security Ninja and Tech Innovation: initiatives dedicated to young
people as better described in paragraph 4.4

» "wellBE" podcast: a series of podcasts to talk about sustainability,
digital ecology and inclusive technology with customers and part-
ners better described in section 4.2.4
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2.2 FIGHT AGAINST
CORRUPTION

The prevention of unsuitable conduct and
acting transparently and ethically are priori-
ty issues for NTT DATA Italia.

With particular reference to corruption, in
addition to what is reported in Model 231, it
should be noted that the fight against cor-
ruption and crimes is one of the pillars of the
Code of Conduct, made explicit in a concise
but effective way through the principle "Zero
tolerance against corruption (in any form),
including the payment of bribes".

The fight against corruption has always been
at the centre of various interventions by the
Legal, Compliance, Risk and QMS Depart-
ment, which implements the principles and
commitments defined.

NTT DATA Italia has identified the riskiest
areas in terms of corruption such as, among
others, the qualification of suppliers, spon-
sorships, relations with institutions and cha-
ritable donations. Particular attention is paid
to the different forms of donation that the
company can implement, to this end the sa-
fequards for the management of gifts, hospi-
tality and donations have been strengthened.

The issue of the fight against corruption is the
subject of a specific certification: NTT DATA Ita-
lia is in fact ISO 37001 certified; this certifica-
tion is based on the Integrated Management
System compliant, as already mentioned, with
ISO 9001, ISO 14001, ISO 14006 and ISO 37001
standards. NTT DATA Italia therefore works
with the aim of maintaining a constant update
of the processes and controls introduced for
the management of the Integrated Manage-
ment System, providing for monitoring over
time based on the cases that have occurred
and an annual management review to which
an internal audit plan is linked.

In addition, with a view to maximum colla-
boration and interconnection with EMEAL,
NTT DATA Italia adopts formalized policies on
anti-corruption and whistleblowing, making
them operational at the local level with ap-
propriate customizations, where appropriate.

Internal auditing activities are carried out by
independent and specially trained personnel
who belong to the Internal Audit function of
the EMEAL region to which NTT DATA Italia
belongs. The NTT DATA Italia functions (Le-
gal, Compliance, Risk, QMS and Business
Support & CFO) integrate the control activi-
ties of the Internal Audit of the EMEAL region
also through interviews and annual audits,
managed locally according to the programs
and methodologies indicated by the NTT
DATA Group procedures.

NTT DATA Italia, in coordination with EMEAL,
periodically analyses opportunities for im-
provement on Environment, Social and Go-
vernance issues and implements, drafts and
implements a series of best practices and
policies.

Among the most relevant, NTT DATA Italia
has shared the following policies with its sta-
keholders:

> Anti-corruption Policy

» Data Protection Policy

» Transfer Impact Assessment Policy

» Information Security Policy

> NTT DATA Italia Social Responsibility Policy

» NTT DATA Italia's Integrated Quality, An-
ti-Corruption and Environment Policy

» Gender Equality Management System+
» EMEAL Diversity & Inclusion Policy
» EMEAL Group Sustainability and ESG Policy

4 Refer to the Attachments - Certificates section for details on the system and UNI/PdR 125:2022 certification.
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» NTT DATA Group Guidelines for Sustainabi-
lity in Supply Chain

Policies are regularly communicated to em-
ployees and uploaded to the Company's
intranet. In addition, with regard to some
of the Company's commitments, suppliers
are required to share and comply with NTT
DATA TItalia's values and processes in terms
of ethics, integrity, anti-corruption and data
protection (Code of Conduct, Model 231 and

Anti-corruption Policy, SA8000) and the main
requirements of the SA8000:2014 standard
indicated in the NTT DATA Italia Policy for So-
cial Responsibility, as well as the principles
set outin the NTT DATA Group Guidelines for
Sustainability in Supply Chain, which can be
consulted online on the website and on the
Supplier Portal. For further information, ple-
ase refer to the section "Attachments - Mo-
dels and policies".

NTT DATA Italia has joined the international EcoVadis platform to

— measure its sustainability performance with respect to industry
practices and define areas for improvement.

ECOVADIS 2024
- BRONZE

EcoVadis is one of the most important international eco-sustainabi-

lity ratings platforms and assigns a score that allows the visibility of
your company to an audience of potential customers, who are incre-
asingly interested in the sustainability levels of their supply chains.
By filling out a questionnaire, the platform makes it possible to as-
sess performance in relation to four macro-areas: environment, la-
bor and human rights, ethics and sustainable procurement.

At the beginning of 2024, through the completion of the question-
naire, NTT DATA Italia renewed the assessment reaching the Bronze
Medal (thanks to these results, the company is among the 35% of
companies evaluated by EcoVadis that have obtained the best scores
in the last 12 months, 65th percentile or higher).

o

&

Sustainability Rating

FEB 2024

BRONZE | Top 35%

ecovadis

In view of our clients' growing attention to
sustainability and the enhancement of ESG
criteria in the context of public and private

Governance and ethics

tenders, NTT DATA Italia has achieved, in ad-
dition to Ecovadis, two others important ESG
ratings that it updates annually with a view
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to continuous improvement: Cris - Cribis and
Rating of Open-es ENL.

This is an important milestone that testifies
to the continuous commitment in the envi-
ronmental, social and governance fields. As
part of the IT world, NTT DATA Italia works
every day to make technology the enabler
of a more sustainable and inclusive world,
through a path of sustainable and lasting
economic growth increasingly oriented
towards the social and environmental chal-
lenges that the world is facing.

2.3 CYBERSECURITY
AND DATA PROTECTION

Data protection is a fundamental activity for
NTT DATA Italia, given the essential reper-
cussions in terms of system security, regula-
tory compliance and reputation (both of the
company and of customers). For this reason,
NTT DATA Italia commits various resources
with the aim of managing and responding
adequately to the need for data protection
through a balanced set of organizational,
logical (implementation of appropriate har-
dware and software tools) and physical me-
asures, which together constitute the Infor-
mation Security Management System.

NTT DATA Italia has defined and implemen-
ted specific organizational and technical me-
asures for data protection.

The reference regulations can be identified
in EU Regulation 679/2016 (GDPR) and Le-
gislative Decree no. 196 of 30 June 2003, in-
tegrated with the provisions of Legislative
Decree no. 101 of 10 August 2018. In accor-
dance with these provisions, NTT DATA Italia
has adopted an articulated Data Protection
Policy, for the processing of data, broken
down in separate annexes and guidelines
relating to various elements necessary for a
correct management of information securi-
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ty, such as privacy by design and by defau-
It aspects, impact assessment, or supplier
management. The Company has also adop-
ted a specific data breach policy, providing
for an internal process that involves various
functions. An internal IT dashboard has also
been developed to monitor various aspects
of NTT DATA Italia's privacy compliance, the
evidence of which is shared with the Coun-
try Leadership Team on a quarterly basis.
Software development guidelines have been
created with privacy and data protection by
default.

In line with all other entities of the Group,
NTT DATA Italia has adopted the Transfer
Impact Assessment policy, which establi-
shes the criteria and solutions for the ma-
nagement of personal data in the event of
transfer to countries outside the European
Economic Area that are not among those for
which an adequacy decision has been issued
by the European Commission.

With specific reference to the protection
of personal data, considering the relevan-
ce and delicacy of the issue for a company
whose business is, among others, the provi-
sion of data protection services, NTT DATA
Italia has structured an internal team dedi-
cated to supporting the various functions in
the activities required for compliance with
GDPR regulations. and appointed a Data
Protection Officer (hereinafter also refer-
red to as "DPQ"), who, since 2022, has been
outsourced to accentuate the character of
independence. The organization of privacy
governance also provides for the designa-
tion of process owners, who guarantee the
management of privacy-related issues in the
individual business areas to which they be-
long.

Finally, the Italian team coordinates and col-
laborates with the EMEAL Data Protection
Office and with the privacy teams and DPOs
of the other EMEAL countries, sharing ini-
tiatives and discussing best practices to
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be implemented in a coordinated manner
throughout the EMEAL region. With the aim
of ensuring homogeneity at the EMAL level,
starting from 2022, KPIs have been introdu-
ced that measure, among others, the trai-
ning and compliance of treatment records.

Thanks to the services offered by the tools
implemented, NTT DATA Italia has automa-
ted a series of activities related to third-party
security and risk management. The system
makes it possible to measure the maturity
of an organization with respect to the evo-
lution of the regulatory framework in terms
of privacy and security, identifying any risks
and creating a compliance plan based on any
gaps that have emerged.

The annual privacy compliance program
provides for the activation of new initiatives
with a view to constant improvement and ac-
countability.

As part of the qualification of the supplier
register, NTT DATA Italia also has a specific
section relating to the fulfilment and mana-
gement of privacy-related aspects with an
automatic scoring system of its suppliers
in relation to compliance with GDPR regula-
tions. Depending on the scoring achieved,
NTT DATA Italia proceeds with the involve-
ment of suppliers in the development of
targeted actions aimed at filling any gaps
identified. Annual audit campaigns are also
activated on samples of suppliers selected
based on the scoring obtained, the level of
involvement in the processing of personal
data or the relevance of the activities provi-
ded in the life cycle of the projects.

The topic of data protection also plays a funda-
mental role in employee training: in addition
to general training on GDPR compliance, trai-
ning on specific topics is provided. Every year,
the privacy team provides training sessions or
other initiatives aimed at specific professional
or business areas, with the aim of constantly
improving the level of awareness on privacy
aspects at all levels of the company.

Governance and ethics

DATA PROTECTION DAY 2024

On January 28, 2024, NTT DATA Italia joined
Data Protection Day, an international day
established by the European Union to raise
awareness among individuals and compa-
nies to comply with the legislation on the
protection of personal data.

NTT DATA Italia contributed to the initiative
by providing its employees with innovative
training aimed at illustrating how eXplai-
nable Artificial Intelligence ("XAI") can be a
GDPR-compliant approach to transparency,
accountability, fairness and privacy design &
by default obligations in systems that make
use of artificial intelligence.

The training carried out by the Legal, Risk,
Compliance, QMS team was created by a vir-
tual avatar in the form of a natural person
(so-called "virtual person"), able to expose
the training contents with the help of ad-
vanced computer graphics, animated back-
grounds and lip-synching technology and
to create an engaging and disruptive expe-
rience for the viewer in which an AI-powered
avatar illustrates the impacts that systems
that make use of artificial intelligence have in
the privacy area.

The training was provided in on-demand
mode, through the creation of a video made
available to employees within the company
intranet and was also projected on the ma-
xi-display located at the entrance of the NTT
DATA Italia offices in Milan for the duration of
the week of Data Protection Day 2024.

vacy Training

Fivacy Day-2024

NTT DATA Italia S.p.A
Legal, Compliance, Risk & QMS Team

It is a priority of NTT DATA Italia that the cir-
culation of confidential information takes
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place in compliance with quality standards
on security and reliability issues, providing
for the imposition of prohibitions on the di-
sclosure or use for private purposes of in-
formation obtained for official reasons. To
this end, the correct storage of confiden-
tial information is guaranteed by the appli-
cation of the specific Information Security
policy borrowed from the NTT DATA Group
(EMEAL Information Security Policy) regu-
lations, depending on the classification of
the information. During the year, this policy
underwent a major revision aimed at simpli-
fying its applicability. The classification levels
provided have been made more intuitive and
congruous with the business needs and the
market context. The use of the Traffic Light
Protocol (TLP) standard of the FIRST (Forum
of Incident Response and Security Teams)
has also been introduced, which came into
force in August 2022, which provides for the
adoption of four different labels depending
on the level of information sharing.

About the Information Security Manage-
ment System, it should also be noted that it
is certified according to the ISO/IEC 27001
"Information Security Management Systems
- Requirements" standard. The -certifica-
tion, which has evolved over time, concerns
the main activities of NTT DATA Italia, with
a particular focus on specific areas such as
NTT DATA Italia's outsourcing services, SOC
(Security Operation Center) services. Work
is underway to update the Management Sy-
stem with respect to the new version of the
ISO/IEC 27001 standard, published at the
end of 2022 with the aim of improving the
catalogue of security controls and alignment
with the GDPR.

In October 2023, the certification was suc-
cessfully renewed and without relevant re-
mediation recommendations.

As of December 1, 2022, the role of Chief In-
formation Security Officer (CISO) has been
established in NTT DATA Italia, reporting di-

rectly to the Chief Operating Officer (COO)
Italy and reporting functionally to CISO EME-
AL. The CISO's main responsibility is to defi-
ne the company's security strategy, outline
and implement programs for the protection
and security of information assets, and ensu-
re the governance of processes and the dis-
semination of best practices to manage the
risks associated with the adoption of digital
technologies. The CISO monitors the parti-
cipation rates and the success of cybersecu-
rity training events: in the year, in NTT DATA
Italia, about 88% of participation in periodic
training events on information security was
recorded for all employees, an audience of
over 5,800 users.

In addition, the CISO is responsible for plan-
ning an awareness-raising and training acti-
vity in the field of data protection by sending
all NTT DATA Italia employees informative
and training e-mails focused on the beha-
viours to be followed to avoid the risk of phi-
shing and consequent data leakage. To this
end, an additional online training tool was
adopted during the Exercise, which allows
the delivery of training pills on vertical topi-
cs. Each intervention, which is usually delive-
red every two months, includes a final pass
test and the issue of a certificate of passing.

Finally, a further initiative, which took place
during the year, concerned the issuance of a
new policy at EMEAL level with positive impli-
cations on individual countries that defines
the Vulnerability Management process in the
company, i.e. the set of activities whose ulti-
mate objective is to identify and manage, in
terms of remediation, the vulnerabilities that
can occur in the life cycle of a corporate IT
asset, from design to release into operation
and maintenance. The policy also establishes
the timing for the effective elimination of the
vulnerability according to time ranges that
depend on the criticality of the vulnerability
found.
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ECONOMIC

RESPONSIBI



ECONOMIC VALUE DISTRIBUTED AND RETAINED AS OF 31 MARCH 2024

6,30% 1,60%
RETAINED '\ ,/ OTHER
ECONOMIC VALUE 55.70%
/ REMUNERATION
STAFF

36,40%

RECLASSIFIED
OPERATING
EXPENSES

Retained economic value 38.386€ 34.174€ 11,0%

Economic responsibility




Risk management is also carried out in ac-
cordance with the policies and procedures
defined at Group level.

In addition, NTT DATA Italia provides a de-
scription of the risks to which it is most expo-
sed in the Annual Report, declining them into
the following types:

» operational risks

» Financial risks: credit, liquidity, exchange

rate and interest rate

For more information, please refer to NTT

DATA Italia's 2024 Annual Report.
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4. SOCIAL

RESPONSIBILITY

In the constant commitment that for years
has seen us focused on building a new mo-
del of society 5.0, capable of balancing eco-
nomic progress with the resolution of social
problems and that puts women and men
back at the center of every process that go-
verns society by using technology to face

global challenges, NTT DATA Italia believes
that in this model of society, technology re-
presents the lever capable of guaranteeing a
new centrality to the individual and that te-
chnological transformations, if grasped and
exploited correctly, can offer unique poten-
tial for the generation of sustainable value.

“The Sustainability Report recounts all the initiatives that have had

a positive impact from an economic, environmental and social point
of view in the past year and this year reaches its fourth edition. It
represents a step in a journey undertaken by NTT DATA several
years ago towards the ecological transition and towards a growing
sensitivity to issues related to the environment and society.”

ROSY CINEFRA
HEAD OF LEGAL, COMPLIANCE, RISK, QMS

4.1 CUSTOMERS
AND SERVICES

NTT DATA's new Mid-term Management Plan
(2022-2025) emphasizes the importance of
growing together with customers by addres-
sing societal challenges and contributing to
a better environment.

Globally, the company pursues this goal
through two complementary approaches:
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» Business (by IT): Leveraging technology to
develop solutions that help customers be-
come more sustainable

» Corporate (of IT): making your IT opera-
tions more sustainable

In both contexts, the concept of "Sustainable
IT", which we also consider under the name
"Green IT", plays a key role. The energy con-
sumption of information and communica-
tion technologies is increasing exponentially
every year, reaching more than 6% of global
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greenhouse gas (GHG) emissionss . Reducing
this impact is therefore essential for all com-
panies, both for those that use IT intensively
and for those for which it is a less relevant
percentage but equally essential to achieve
corporate and global sustainability goals.

It's not just about using technology to help
customers, it's also about applying it inter-
nally to reduce the environmental impact of
IT activities themselves.

NTT DATA Italia is working on several fronts
to achieve this goal, including:

» Sustainable software development: Desi-
gning and developing software that requi-
res fewer resources and is more energy
efficient

» Intelligent monitoring and management of
IT infrastructure: implementation of moni-
toring and analysis tools to assess the im-
pact in terms of emissions and efficiency,
to highlight the points where the use of
hardware and software resources can be
optimized

» More efficient data centers: Investments
in state-of-the-art data centers that consu-
me less energy and use renewable sources

The adoption of Sustainable IT practices
brings benefits to both NTT DATA Italia and
its customers, such as the reduction of envi-
ronmental impact and energy consumption,
based on the principles of carbon efficiency
and energy efficiency, and a consequent re-
duction in costs. For several years we have
been developing projects and assets in this
field, starting with the creation of our first
Green IT framework as a holistic approach to
IT sustainability, we continue with strategic
and innovative methods in identifying and
developing new, more sustainable solutions.

GREEN BUSINESS ONE TEAM

During 2023, NTT DATA Italia was involved
by the Headquarters to set up the activities
of the Sustainable Business One Team, made
up of NTT DATA resources from various sub-
sidiaries that deal with sustainability at na-
tional level.

The activities were divided into two streams:

» Strategy Working Group, led by NTT DATA
Spain, NTT DATA Italia and NTT DATA Busi-
ness Solutions

» Expansion Working Group, led by NTT
DATA Italia

The activities for the Strategy Working Group
are aimed at understanding what has been
done so far and defining the capabilities pre-
sent among the different national realities,
to also define the priority areas for the short
and long term.

The objective of the Expansion Working
Group is to define processes and tools to
support the dissemination of NTT DATA's ca-
pabilities and experiences in the field of su-
stainability within all subsidiaries.

During the reporting period, a collaborative
work was also finalized for the collection of
all sustainability projects from all countries.
Once the projects were collected, a reference
sheet was prepared and subsequently uplo-
aded to the Knowledge Base Tool, an online
repository that can be used by employees in
all countries, in order to make the most of
all the opportunities offered by the market
in the short term by reconciling Business and
Sustainability.

5 Pazienza, A., Baselli, G., Vinci, D. C., & Trussoni, M. V. (2024). A holistic approach to environmentally sustainable compu-

ting. Innovations in Systems and Software Engineering, 1-25.

Freitag, C., Berners-Lee, M., Widdicks, K., Knowles, B., Blair, G. S., & Friday, A. (2021). The real climate and transformative

impact of ICT: A critique of estimates, trends, and regulations. Patterns, 2(9).
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NTT DATA INNOVATION CENTER IN MILAN

The Innovation Centers are a global initiative
of NTT DATA that takes shape at a local level,
allowing the transformation of emerging te-
chnologies into growth technologies, throu-
gh interaction and connection between the
different centers, the sharing of knowledge,
study and research, development and pro-
posal on the markets of the tech themselves.
They act as accelerators in the phases that
allow the transformation of disruptive inno-
vation into real implementations useful to
the market with a pragmatic innovation ap-
proach.

The goal of the Innovation Centers is to ge-
nerate new business through joint research
and development initiatives with customers,
leading companies, technology partners,
universities and startups, focusing on ad-
vanced emerging technologies to set future
technological strategies.

Currently, the countries where the Innova-
tion Centers are present are Japan, the Uni-
ted States, Italy, Germany, China and India
with about one hundred experts including
researchers, consultants and engineers.

In August 2022, the Innovation Center in Mi-
lan was presented, led by the Vice President,
Head of Advanced Technologies at NTT DATA
Italia. It is not just a hyper-technological cen-
ter but a place of contamination where tech-
nology, design, creativity and culture coexist.
The Innovation Center in Milan is one of NTT
DATA's six global centers and in Europe will
lead the German center and focus on emer-
ging technologies of quantum computing
and industrial metaverse.

The activity carried out by the Innovation
Centers includes, in addition to research
and development and co-creation activities
with customers, researchers and startups
and collaboration with universities and other
centers of excellence, an analysis of the im-
pact in terms of sustainability that the initia-
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tives may have, with the aim of achieving a
model that is tech - sustainable by design.

Among the initiatives of the Innovation Cen-
ter in Milan, the creation of the Digital Twin
of a Data Center of an important Italian com-
pany in the field of television platforms is
particularly significant. This project has al-
lowed the optimization of the environmen-
tal impacts of the Data Center through the
remote control with Virtual TOC and through
holograms.

Particularly significant are also the Web3
Support projects with the Vatican Library
and CO2Sink. For more details on the two
projects, please refer to the chapter "4.1.1
Research and Innovation".

The Innovation Center is also home to seve-
ral Fabriques, factories of ideas. In particular,
the Fabrique of Sustainability & Green Tech
is an example of how the passion for a gi-
ven topic, specifically the study and research
of sustainable solutions and tools, stimula-
tes collaboration. These assumptions, whi-
ch fuel Fabrique's continuous activity, have
made it possible to create 13 tables that in
2023 achieved the set objectives by produ-
cing real added value. to which, in 2024, a
further 8 will be added. To date, Le Fabrique
boasts over 80 professionals from 18 diffe-
rent business areas, each of whom brings
together their vertical skills, able to under-
take projects and activities that transversally
embrace sustainability, creating positive and
complementary synergies for the develop-
ment of increasingly sustainable and green
services.
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The Green Tips newsletters were created thanks to the collabora-

— tion and study of the participants at the Fabrique table for social
initiatives and disseminated by the Marketing Function in the "All

GREEN TIPS in One" Newsletter. Green Tips are published monthly to increase
employees' awareness of the impact of the actions they take daily.
In addition to the first four tips of last year, many others have been
added, always highly appreciated by employees

THE GREEN IT common practices to make IT more sustai-

Founded in May 2021 on the initiative of the
Linux Foundation, the Green Software Foun-
dation (GSF) has set itself an ambitious goal
of reducing the CO2 equivalent emissions
generated by software. The foundation aims
to develop standards and best practices for
the creation of Green Software, promoting
the dissemination of these principles and to-
ols in the IT industry.

Aware of the key role of software in the fight
against climate change, NTT DATA has joined
the Green Software Foundation as a mem-
ber of the steering committee since Septem-
ber 16, 2021, sharing its mission: to reduce
greenhouse gas emissions in the ICT indu-
stry by 45% by 2030, in line with the goals of
the Paris Agreement.

This commitment is part of the broader "NTT
DATA NET-ZERO Vision 2040" to achieve GHG
neutrality by 2040, anticipating the stated
goal in 2021 of carbon neutrality by 2050. In
this regard, it should be noted that in Mar-
ch 2024 the Science Based Targets Initiative
(SBTi) approved the Group's targets and NTT
DATA Italia also adhered to the SBTi standard
as detailed in more detail in paragraph 5.3.

Since the beginning of its membership, NTT
DATA has strongly contributed to the con-
struction of GSF's principles, practices and
standards and continues to participate in the
working groups shared with its members to
stay aligned on trends, common goals and
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nable.

It is also thanks to these collaborations that
it has been possible to evolve our solutions;
the principles of the Green Software Foun-
dation, in fact, are the basis of our solutions
starting from the Green IT framework itself,
up to essential solutions such as the CO2 &
SCI Calculator for the monitoring of business
applications, the EcoDev Tool for the static
analysis of code with sustainability rules,
the Green Cloud, Green-Aware Al and many
others.

During the year, the Green IT framework was
awarded at the annual NTT SUSTAINABILITY
CONFERENCE 2023 together with 2 other
NTT DATA Italia projects as reported in pa-
ragraph 5.1.

Green Software Foundation's SCI (Softwa-
re Carbon Intensity) metric becomes ISO
21031:2024 international standard.

As a result of NTT DATA's participation in
the Green Software Foundation's working
groups, the adoption of the Software Carbon
Intensity (SCI) metricis also an important de-
velopment in the assessment of the environ-
mental footprint of software, achieved than-
ks to the collaboration in the definition of the
standard as members of the Standards Wor-
king Group, and then implemented in a so-
lution for monitoring business applications.
both internal to NTT DATA and customers.
This tool uses two main metrics that allow
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you to assess the impact of IT: the GHG Pro-
tocol, which is used worldwide for accoun-
ting for CO2 emissions and in kgCO2e, and
the SCl itself to measure the emission rate of
software.

Since March 22, 2024, the SCI metric has
been officially recognized as an international
ISO standard, specifically with the ISO/IEC
21031:2024 standard. The latter confirms the
effectiveness and robustness of NTT DATA's
metrics and monitoring tool, thus represen-
ting a significant step towards the adaptation
and widespread adoption of methodologies
to assess the carbon emissions associated
with the software industry.

Monitoring and optimizing IT infrastiueft
and carbon efficiency
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The SCI metric enables a quantitative asses-
sment of the carbon emissions from energy
usage during software execution and asso-
ciated with the hardware lifecycle. Such an
approach not only raises awareness of the
environmental implications of software, but
also supports industry professionals in deve-
loping more sustainable software solutions.
Integrating this metric into IT through the
CO2 & SCI Calculator allows you to provide
more accurate and reliable results to custo-
mers, allowing them to assess how much
their business applications are impacting
the environment, consumption and costs,
and understand how to act to reduce their
impact.
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— The Green Software Foundation is a non-profit organization foun-
= ded in May 2021 by the Linux Foundation in collaboration with se-
veral steering members, including NTT DATA. This organization has

THE GREEN
SOFTWARE
FOUNDATION

set as its goal "a 45% reduction in greenhouse gas emissions in the
ICT industry by 2030", a benchmark established through the Paris
Agreement, and its mission is to establish the standards and tools

for the development of the best practices necessary to reduce CO2
emissions caused by software (development of green software) and
disseminate these standards and tools across the sector.

ESC FRAMEWORK: AN EVOLUTION OF
THE GREEN IT FRAMEWORK

During the reporting period, a new scienti-
fic paper entitled "A holistic approach to en-
vironmentally sustainable computing” was
published online in Innovations in Systems
and Software Engineering, an international
journal published by Springer Nature, which
proposes a holistic approach to sustainable
computing, promising a greener digital futu-
re. The scientific paper, drafted by NTT DATA
Italia's IT Sustainability experts, has been
peer-reviewed according to academic practi-
ces and published in Open Access mode.

The computer industry, with its continuous
expansion of data centers, cloud computing,
and electronic devices, has a significant envi-
ronmental impact. Energy consumption and
greenhouse gas emissions related to infor-
mation technologies are increasing, putting
the future of our planet at risk.

The new ESC (Environmentally Sustainable
Computing) framework proposes an innova-
tive solution to transform sustainability practi
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ces in various IT sectors, addressing diffe-
rent aspects of IT.

The ESC Framework is not just a theoreti-
cal model, but a concrete and applicable
solution. In this regard, the paper provides
real-world examples of how the ESC Fra-
mework has been successfully implemented
at a major Italian bank and in the manage-
ment of Kubernetes clusters, demonstrating
its effectiveness in reducing the environ-
mental impact of IT.

Governance plays a key role in ensuring wi-
despread and lasting adoption of the ESC
Framework. Reliable accounting and repor-
ting of environmental impact are essential
to ensure transparency and accountability.
Regulations provide the necessary structu-
re for compliance and alignment with envi-
ronmental standards. Finally, innovation and
a change of mind-set are crucial to create a
culture of sustainability within organizations.
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4.1.1 Research and innovation

NTT DATA Italia's goal is to support its custo-
mers in the digital transformation process,
which is of fundamental importance to en-
sure the sustainability of the business, hel-
ping them to govern the trends of change,
whether they are of a social, environmental
or business nature.

The Vision, "Trusted Global Innovator", takes
up the centrality of the relationship with its
customers and the importance of innovation
in the reality of NTT DATA Italia.

We try to govern the new scenarios by stu-
dying the most suitable technology for our
customers' business, adopting an approach

to innovation that always combines econo-
mic growth with the desire to pursue a mo-
del of sustainable development that places
the human being at the center of the design
of new technologies. For us, innovation also
means fostering open collaboration and the
sharing of knowledge, ideas and resources.

This iswhy, in a logic of open innovation, NTT
DATA Italia collaborates with the academic
world and with startups to translate innova-
tive proposals into concrete solutions, able
to meet the needs of customers. The push
of the market and NTT DATA Italia's passion
for sustainability in all its forms, has led to
the implementation of several high-tech
projects.

“Inclusion means creating the cultural, regulatory, technological
environment that allows people to express their potential, realize
themselves and, consequently, create value for society.”

PAOLO ZANOTTI

HEAD OF MARKETING & COMMUNICATION

The following are the main initiatives that
were launched, updated or developed du-
ring the year under reporting.

CcO, SINK

Emission reduction and balancing obligations
are a complex challenge for every type of
company in view of the 2030 and 2050 agen-
das. Part of the solution is and increasingly
will be the voluntary carbon credit market. A
carbon credit is a financial unit that represen-
ts the removal of one tonne of CO2 from the
atmosphere. It can be achieved through the
implementation of projects that avoid, redu-
ce, or sequester CO2, and can be purchased
by companies to offset their emissions.
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CO2Sink is NTT DATA Italia's solution capable
of monitoring a forest area and assessing
its CO2 absorption capacity. The calculation
of the tonnes of CO2 absorbed can be done
through the collection and processing of dif-
ferent data sets. Thanks to the implementa-
tion of advanced monitoring technologies,
such as satellite imagery, IoT sensors and
Al-based data analysis, CO2Sink can provi-
de accurate and publicly accessible data on
emissions and offsetting activities. The ac-
curacy and transparency of the data build
trust among stakeholders and investors, en-
suring the quality and credibility of the real
socio-environmental impact of the forestry
projects in which the solution is used.
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From 2021 to date, three different CO2Sink
modules have been created that exploit
three different technologies (Eddy Covarian-
ce, LIDAR and satellite images) to meet the
different design and market needs on CO2
estimation and the generation of high-qua-
lity carbon credits.

The first CO2Sink module was created in 2021
and makes it possible to estimate the amount
of CO2 absorbed by a forest area through the
integration by means of artificial intelligence
algorithms of the data collected following
the installation of an Eddy Covariance sta-
tion with satellite images. In particular, the
combination of the two data sources allows
to extend the direct measurements obtained
through the Eddy Covariance tower to much
larger areas than that covered by the tower
itself, thus allowing an upscaling of the mea-
surements. The Eddy Covariance method on
which this module is based is a recognized
scientific approach that allows you to accu-
rately measure greenhouse gas exchanges
between ecosystems and the atmosphere.

To complement the first module, a second
module was developed in 2022 that allows
the CO2 absorbed by a forest area to be cal-
culated using data from LiDAR scans combi-
ned with satellite images.

In detail, this second module of CO2Sink
uses an alternative method to measure car-
bon absorption, based on the estimation of
living forest biomass at the surface (ALFB)
with LiDAR technology.

Forest biomass plays a significant role in ba-
lancing the carbon cycle, as it accounts for
45% of the terrestrial carbon pool and 31%
of the total carbon sinks. Above-ground bio-

mass (AGB) accounts for 70% to 90% of total
forest biomass, thus absorbing about 30% of
terrestrial carbon’. AGB is defined as the dry
mass at the surface of living or dead matter
of tree or shrub (woody) life forms, expres-
sed as mass per unit areac.

AGB is traditionally measured directly only
with destructive harvesting, an expensive
and time-consuming approach that preclu-
des a new measurement and is rarely practi-
cal for a larger number of trees. For these
reasons, AGB is often inferred using allome-
tric equations that associate more easily me-
asurable parameters, such as sine diameter
and DBH height (usually measured at 1.3 m
above the ground). To scale AGB estimates
beyond the tree level, inventory techniques
are applied in traditional forestry in which a
representative sample of trees is measured.

The second module of CO2Sink leverages Li-
DAR technology to obtain an advanced esti-
mate of living forest biomass at the surface
(ALFB), ensuring a lower measurement un-
certainty than that currently characterized
by traditional biomass estimation methods.

To ensure maximum scalability of the solution
and reduce implementation costs, the third
CO2Sink module was developed in 2023. This
does not require the use of sensors or LiDAR
scans but is able to produce a precise esti-
mate of CO2 using only open-source satellite
data and data collected in the field directly
from farmers or forest managers. The data
collected from the two different sources are
combined with artificial intelligence techni-
ques to produce maps of the distribution of
biomass in the forest area, thus allowing to
estimate the CO2 absorbed by the area.

6 Corinne Le Quéré, Robbie M Andrew, Pierre Friedlingstein, Stephen Sitch, Julia Pongratz, Andrew C Manning, Jan Ivar
Korsbakken, Glen P Peters, Josep G Canadell, Robert B Jackson, et al. Global carbon budget 2017. Earth System Science

Data, 10(1):405-448, 2018

7 H.S. Eggleston, Leandro Buendia, Kyoko Miwa, Todd Ngara, and Kiyoto Tanabe. 2006 IPCC Guidelines for National Gre-
enhouse Gas Inventories. National Greenhouse Gas Inventories Programme, 2006.

8 Michael A Lefsky, Warren B Cohen, David ) Harding, Geoffrey G Parker, Steven A Acker, and S Thomas Gower. Lidar remo-
te sensing of above-ground biomass in three biomes. Global ecology and biogeography, 11(5):393-399, 2002
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The method thus structured guarantees
transparency and high accuracy in measure-
ment, ensuring the production of high-qua-
lity Carbon Credits, and makes the solution
potentially scalable globally, breaking down
the limits generated by any territorial, mor-
phological or economic constraints.

In 2023, this third module of CO2Sink found
immediate application in the implementa-
tion of the Selva Project, promoted in coo-
peration with the Benefit company ZeroCO?2,
an expert in reforestation and afforestation
projects. The Selva project finds its technolo-
gical core in the CO2Sink solution, applying
the latter to real reforestation and affore-
station projects in the Guatemala region, an
area where ZeroCO2 has already been active
for some time with environmental protection
projects.

The Selva Project represents a concrete
opportunity to implement and support su-
stainability and environmental protection
projects thanks to the incentive from the sale
of the carbon credits generated. In addition,
those carried out are exclusively projects
with a strong and recognized environmental
and social impact, which aim not only to re-
generate local vegetation but also to resto-
re richness and solidity to the soil, recreate
habitats for animals, conserve biodiversity
and contribute to the economic well-being of
local communities, democratizing access to
the carbon credit market thanks to the direct
involvement of local farmers in reforestation
and afforestation projects.
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During the Exercise, CO2Sink was also awar-
ded at the annual NTT SUSTAINABILITY
CONFERENCE 2023 together with 2 other
NTT DATA Italia projects, as reported in pa-
ragraph 5.1.
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CO2SINK FOR
THE CALABRIA
PROJECT
FOREST

During 2022, the Calabria Verde company, which manages the forest
heritage of the Calabria Region, started a collaboration with NTT
DATA Italia for the application of a technological solution that would
improve the protection of forests and support their redevelopment.
Thanks to the application of the CO2Sink solution, it was possible to
start accurately measuring the exchange of CO2 between vegetation
and the atmosphere, cross-referencing satellite data with those ex-
tracted from ground-based sensors. The first installation took place
in the forest called Parco Lardone and makes it possible to measure
the real absorption of CO2 on a forest area of about 5,600 hectares.

Calabria is the ideal region for this experiment because, with its 650
thousand hectares of forest, it has one of the largest forest heritages
in Italy as a percentage of the territory. The results obtained were
encouraging and make this model replicable not only in other forest
areas in Calabria, but in other regions with extensive forest areas.

During the year, the Calabria Forest project won the President
Award at the NTT DATA Awards 2023, an award dedicated to the
most high-value projects for the company. The Head of Sustaina-
bility & Green Tech and the Innovation Expert in NTT DATA Italia,
participated in the award ceremony of the program that annually
identifies and rewards the most significant projects in terms of bu-
siness creation, collaboration between different countries and social
impact was held in Tokyo.

WEBS3 SUPPORT - VATICAN LIBRARY

NTT DATAItalia, in collaboration with NTT DATA
‘s AMLAD (Advanced Metadata Library and Di-
gital Archive for Museums and Libraries) team,
has developed the Vatican Library's Web3 Sup-
port project. This initiative uses blockchain te-
chnology to connect the library with suppor-
ters around the world. Through the project,
the library aims to preserve precious pieces of
human history by making them more accessi-
ble to the public.

The library's collection is extensive: it includes
1.6 million printed books, 80,000 manuscripts,
300,000 coins and medals, and 150,000 prints
and drawings.

Social responsibility

The Web3 project offers supporters access to
high-resolution images of 15 cultural proper-
ties owned by the Vatican Library as a reward
for sharing the initiative on social media or
showing their support for the Vatican Library.
Along with the images, explanatory texts crea-
ted specifically for the project are also included.

This project is an excellent example of how
blockchain technology can help preserve hi-
story and make it more accessible to a global
audience. With the Vatican Library's Web3 sup-
port project, supporters can contribute to that
goal and earn Non-fungible Tokens (NFTs) as a
reward for their support. The project is also a
testament to the potential of NFTs beyond the
art and collectibles market.
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VIRTUAL DRIVE TEST FOR MOBILE
NETWORK QUALITY MONITORING

NTT DATA Italia has developed and managed
an innovative service for virtual monitoring
of the quality of the mobile network, on Ita-
lian road and rail sections, for an important
player in the Telco market. This approach,
in addition to bringing benefits in terms of
reducing time and costs for monitoring, ma-
kes it possible to achieve a reduction in CO2
emissions into the environment.

The technology uses - in compliance with
confidentiality and security requirements -
real network traffic data, reducing the need
to have teams moving around the area to
carry out measurements and making it pos-
sible to identify on a large scale the priorities
of engineering interventions for the impro-
vement of the service.

Thanks to the Virtual Drive Test service,
NTT DATA Italia analyzed the data collected
over 14 days, on 143,471 km of road and
rail network, including over 600 million data
connections and over 9 million telephone
calls for a total of 135,258 hours of voice and
data traffic (assuming 3 simultaneous calls,
61 seconds with a 10-second interval betwe-
en calls).

This service saved 140 hours of a traditional
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drive test by considering the same time fra-
me and the same volume of voice and data
traffic (assuming 10 hours of drive tests per
day, including weekends). Therefore, from
an environmental point of view thanks to the
use of the virtual drive test, the emission of
about 15 tons of CO2 into the atmosphere
was avoided (assuming the use of Euro 6 pe-
trol cars with a CO2 emission of 100g/km for
physical test drives).

HUMAN ENVIRONMENT HARMONIOUS
LIVING: SILAB 3

NTT DATA Italia is one of the promoters of the
SILAB 3 consortium, a local development mo-
del based on a new alliance between forests
and villages, between agriculture and digital,
aimed at addressing the complex problems
of the inland areas of Calabria and the who-
le of Italy. SILAB3, in fact, is the abbreviation
of "Innovative System for the Advanced Local
Enhancement of Woods, Villages and Bio-su-
stainability". It aims to support the manage-
ment of forest assets through digital tech-
nologies, in the dual dimension of forests as
the "lungs of the planet", given their ability
to absorb carbon dioxide, and as a basin of
woody materials, increasingly in demand as
a valuable raw material for green building or
for derived products for pharmaceuticals or
cosmetics, or as biomass for the production
of green energy. Digital forest monitoring
technologies make it possible to plan main-
tenance interventions, increasing both the
carbon absorption capacity and the quality
of the raw material, thus creating a virtuous
circle that supports a harmonious and pro-
ductive local ecosystem in which the use of
resources does not mean "exploiting" them
but promoting their value and growth.

The project is innovative and involves a
growing group of public and private landow-
ners on the Sila plateau that aims to create a
complex path that from the care of the woods
arrives at the creation of a system of compo-
nents for certified green building and aimed
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at restoring the traditional and productive re-
lationship between woods and villages.

TECH4YOU

NTT DATA Italia contributes to the PNRR-fun-
ded project, Tech4You, which aims to stren-
gthen the innovative potential of two of
Italy's least developed regions: Basilicata
and Calabria, which are currently classified
as transition regions.

Through the involvement of numerous Ca-
labrian and Lucanian academic institutions
and other public bodies and research cen-
ters, Tech4You aims to enhance territorial
resources with a view to sustainability to ad-
dress the specific problems of the territory
(for example, hydrogeological instability, the
promotion of cultural and social aspects and
the enhancement of coasts).

In this context, NTT DATA Italia contributes
to the promotion of the security of urban
areas and forests through the creation of di-
gital twins, thanks to which it is possible to
understand the specific dynamics of the ter-
ritories in relation to the management of the
characteristic risks that characterize them
and offer effective help in choosing the most
appropriate strategies and solutions.

Furthermore, during 2023, in line with the
objective of enhancing the territory, NTT
DATA Italia also signed an agreement with
the Puglia Region ("Program Contract"). This
agreement provides for an important co-in-
vestment by NTT DATA Italia and the regio-
nal body for the rooting of production chains
in the Apulian territory, which will lead to the
implementation of assets for the resolution
of specific territorial problems such as, for
example, the safety of workplaces and city
districts, urban and extra-urban mobility,
the efficient management of natural resour-
ces and the respectful use of the territory,
optimized energy management, strengthe-
ning of the care system, planning of urban
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areas with particular attention to improving
the citizens' experience in accessing services
and social inclusion.

During the year, the Tech4You program saw
the implementation of two research projects,
both in partnership with the University of
Calabria.

The first project concerns the development
of a risk management model (that of theft
and damage to public and/or personal as-
sets) in urban territorial areas based on the
application of the probabilistic concept of
"Bayesian network".

The second project deals with forest fire risk
management. NTT DATA Italia contributes
with a technology capable of accurately esti-
mating, starting from satellite data and ap-
plying artificial intelligence techniques, the
overall value of the biomass involved and
the type of plant species present. These ele-
ments are extremely important to assess the
evolution and expected impact of a fire in a
certain area, thus allowing both the imple-
mentation of preventive actions and the con-
tainment of the damage caused by the fire.
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41.2 NTT DATA Italia and the
world of startups

At NTT DATA Italia there is an essential corre-
lation between innovation and open collabo-
ration and the sharing of knowledge, ideas
and resources.

For this reason, in a logic of open innovation,
NTT DATA Italia's business model is based on
a strong collaboration with the world of star-
tups and new companies with the aim of pro-
posing ideas and implementing innovative
solutions that can respond to the changing
needs of customers.

DISCOVERY

NTT DATA Italia has created an innovati-
ve platform called Discovery, thanks to the
financial support of the parent company
NTT DATA, which allows it to manage rela-
tions with the world of startups, in need of
a showcase that helps them accelerate their
growth. The platform has been made avai-
lable to all companies belonging to the NTT
DATA Group and, currently, has about 600
startups registered and benefiting from the
benefits of the platform.

Discovery creates value for all parties invol-
ved: startups, customers and NTT DATA Ita-
lia itself; in fact:

» It offers startups the opportunity to intro-
duce themselves by telling their story and
their mission also through the inclusion of
information material. In this way, the star-
tups will be visible to NTT DATA Italia and
to their customers, thus increasing their
ability to create business

» offers the possibility for NTT DATA Italia
and companies to launch specific challen-
ges and startups to be automatically aler-
ted, thus being able to send the applica-
tion of their ideas
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» It allows, using artificial intelligence, to
identify the best startups capable of desi-
gning technological solutions adapted to
the specific needs of customers

During the year under review, a new version
of Discovery was also released, which has
become the reference platform at EMEAL le-
vel for interaction with startups.

Within the new version of the platform, the
eAwards, an international award for the most
capable startups in terms of sustainability,
and the Open Innovation Contest, a chal-
lenge to identify startups that give effective
answers to the challenges of NTT DATA Italia
customers, have also been established.

EAWARDS

The eAwards, or Entrepreneurship Award, is
an international competition inherited from
the merger with everis Italia, which rewards
the most innovative and sustainable tech-
nological entrepreneurship solutions that
can contribute to the improvement of lives
or promote solutions to environmental pro-
blems through digital business models or
using technology.

NTT DATA Italia's eAwards have become a
point of reference for the Italian startup
ecosystem, and more and more companies
are joining the challenge. The medical field,
as well as the energy and environmental
protection fields, are increasingly in need of
innovative ideas to overcome the challenges
we are experiencing.

During the ninth Italian edition, the startup
FidelioMed, which develops diagnostic and
digital technologies to manage anaemia and
iron deficiency in doctors' offices and phar-
macies, was awarded. Starting from the fact
that 1 in 4 people suffer from anaemia, but
less than 30% receive a timely diagnosis,
the developed product combines real-time
testing and specific digital assistance, ensu-
ring profitability for health services.
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4.1.3 Client First

The continuous evolution, technological and
otherwise, that characterizes today's world
inevitably generates uncertainty and com-
plexity, with significant impacts on the way
we work and on our lives. Companies are
therefore called upon to know how to tran-
sform themselves, quickly, to respond to the
priorities of their stakeholders. For this rea-
son, the needs of customers come first, wor-
king to get to know their business and solve
every factor of concern for their satisfaction.
NTT DATA Italia feels a responsibility for the
success of its customers and strives to ensu-
re that this commitment shapes its direction
of work and guides its actions.

As already mentioned, as evidence of the at-
tention to customer satisfaction, NTT DATA
Italia is ISO 9001 certified - Quality Manage-
ment System and has developed initiatives
dedicated to understanding customer ne-
eds, with a view to increasing customer sa-
tisfaction.

TANGITY: WE HUMANIZE COMPLEXITY

Tangity, part of NTT DATA, is the name that
distinguishes the studios that have been
born since 2020 to solve complex business
challenges through design, helping clients
seize new opportunities. This is possible be-
cause Tangity is a reality developed within
NTT DATA and, therefore, benefits from a
global vision combined with the local one of
each country, making the most of the tech-
nologies available. Tangity's global and lo-
cal vision is always expanding. Recently, the
network of studios, present in Europe and
Japan, also includes Barcelona, Madrid and
Lisbon and reaches South America with the
opening in Mexico City. New studies for new
capabilities available to customers, who can
ask Tangity to solve design, marketing and
communication challenges with a strong te-
chnological and innovation component. At
the heart of all the challenges to which Tan-
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gity responds are always people, society,
the world and the Planet. Tangity approa-
ches each project through different lenses to
meet the needs of all stakeholders, including
those who cannot express themselves, such
as the Earth. A sensitivity that is necessary
in a world that changes even too quickly.
Tangity studios devote a lot of attention to
these issues. Proof of this is the annual "Di-
rections" event, a talk format where experts
from different fields and countries intervene
to talk about issues dear to people. In 2024,
the theme of Directions was the value of time
and the importance for people to renegotia-
te theirs.

Tangity .

“We are a global network of design studios,
enabling change through tangible and intui-
tive solutions.”

EGO SMART: THE INNOVATIVE PLAQUE
THAT IGNITES SUSTAINABILITY IN THE
HOME

Working for the common good is one of
the goals of Tangity studios and this is also
reflected in projects that safeguard the futu-
re. Proof of this is the Ego Smart work carri-
ed out for a leading company in the electro-
technical sector. We are talking about the
home environment, home switches, home
automation and specifically a very innovative
plate that makes sustainability its fulcrum.

Ego Smart was born from the update of an
existing product, subverting the concept of
planned obsolescence, to become a plate
with integrated lighting and graphic display.
Connected, manageable and programmable
from an app, the Ego Smart plate is an in-
telligent object that integrates into the home
ecosystem and monitors consumption, con-
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stantly communicating with people, in a di-
screet way. All you must do is get close to
the plate for it to activate and to receive in-
formation from the display. If something is
wrong, Ego Smart provides sustainability by,
for example, unplugging the appliance that
is causing an energy spike at that moment,
or provides safety by signalling the applian-
ce that is having a breakdown, such as a wa-
shing machine leaking water. Sustainabili-
ty is inside this product, but also around it.
The Ego Smart packaging is made of 100%
recycled paper, with acrylic inkwell paint
that makes it 100% recyclable. This project is
another proof for NTT DATA Italia which, also
thanks to its design approach, is increasingly
playing a leading role in the creation of inno-
vative services and products - including phy-
sical ones - capable of improving the lives of
people today and tomorrow.

ECODESIGN

Every product or service has an impact on
the environment during all stages of its life
cycle, from the extraction of raw materials to
end-of-life treatment.

The aim of eco-design is to integrate envi-
ronmental aspects into the design and deve-
lopment phases of products and services, to
reduce their negative environmental impact
and improve environmental performance
throughout their life cycle. The result: clea-
ner products and services, a greener planet.

Internationally, ISO has published a 14000-fa-
mily guideline, intended to help organiza-
tions reduce the negative environmental
effects of their products and services. ISO
14006 covers "Environmental Management
Systems - Guidelines for the Integration of
Eco-design" and therefore provides support
to help organizations establish, document,
implement, maintain and continuously im-
prove eco-design management as part of
the environmental management system.
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NTT DATA Italia has therefore decided to in-
tegrate its requirements into its ISO 14001
environmental system, applying the ISO
14006 guidelines in a timely manner to
projects and customers in which specific
engineering, design and development ser-
vices of electrical and electronic equipment
are carried out, thus improving its approa-
ches regarding the quantitative assessment
of environmental aspects in the design and
development of engineering products (or
part of the of them) carried out, with a view
to sustainability, along the life cycle of the
product (from the evaluation of the concept
to disposal). NTT DATA Italia has also chosen
to submit this practice to the verification of
a third-party certification body which, at the
same time as the ISO 14001 certificate, has
maintained the appropriate supplementary
declaration of compliance with ISO 14006 is-
sued since 2021.

CUSTOMER SATISFACTION

To help the company identify its strengths
and the aspects of business and products
that need to be improved, NTT DATA Italia
has designed a system to measure the de-
gree of customer satisfaction through speci-
fic processes. Customers' perceptions of the
services provided are collected through an
annual questionnaire, divided into thematic
areas. The process is managed with the sup-
port of an in-house web tool. The process
of identifying the recipients of the surveys
involves the creation of the reference sam-
ple, based on appropriate requirements. The
sample to which the questionnaire is sent is
defined starting from the data and informa-
tion on the projects present in its IT system;
The duration of the survey campaign and the
time to respond are about one month and
the average response rate is around 25%.
Customer evaluations were also very positi-
ve in the last financial year, with an average
overall satisfaction score of 4.80, with most
responses being higher than 4, conside-
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ring the rating scale from 1 to 6. Once the
results of the questionnaires have been col-
lected, a report is produced and shared with
the Country Leadership Team, the CEO and
the client managers of the industries invol-
ved, also for the definition of any corrective
actions and new improvement actions. In the
next survey campaigns, in order to improve
the analysis of perceptions on its services, a
new KPI "Net Promoter Score (NPS)" will be
introduced, in particular we will ask custo-
mers how likely they are to recommend our
services to others to measure the loyalty and
satisfaction of NTT DATA Italia customers.

Social responsibility
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4.2 OUR PEOPLE

The centrality of the person is the basis of
NTT DATA Italia's personnel management
policies, which is why it has decided, in a pe-
riod of epochal changes in the world of work,
to experiment with new approaches looking
to the future. In particular, the Company li-
stens to and involves a variety of stakehol-
ders to create fertile ground for co-creation
between the various corporate stakeholders.

During the year, intense work was done on
an overall redesign of the corporate culture,
the leadership model, the skills development
system, and the role of executives in change
management.

In close connection with the business strate-
gy, the principles underlying the criteria for
the growth of people have been redefined in
a context that ensures the transparency of
processes and the enhancement of the ta-
lent of each person.

During the reporting period, the new career
model, called Evolving Talent, was presen-
ted as an integral part of the Company's on-
going commitment to the development of its
employees. Evolving Talent represents a si-
gnificant turning point in the way NTT DATA
Italia conceives and promotes professional
growth within the company.

In contrast to traditional career models that
follow fixed and standardized paths, Evol-
ving Talent takes an innovative and flexible
approach. In fact, this model, starting from
the bottom, places the individual at the cen-
ter, allowing him to actively guide his or her
own growth path based on his or her skills,
aspirations and opportunities offered by the
company.

To facilitate this path of personalized growth,
the Company provides employees with de-
velopment paths, called Talent Maps, which
allow employees to explore development op-
portunities and imagine their professional
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future in a clear and concrete way.

In line with the Evolving Talent growth mo-
del, NTT DATA Italia presented during the
reporting period the new evaluation model
called Performance & Growth, designed to
provide a clear and accurate view of everyo-
ne’'s contribution to the company's growth
and support the continuous development of
employees.

This innovative, seven-step process aims to
encourage individual growth, enhancing the
peculiarities of each employee and facilita-
ting the acquisition of new skills and know-
ledge.

The new career model has also included the
implementation of the Mentoring program,
which aims to build structured and colla-
borative relationships between two indivi-
duals, the mentor and the mentee, within a
professional context. This relationship, whi-
ch represents a path based on esteem and
trust, is beneficial for both parties and aims
to foster personal and professional growth,
as well as improve job satisfaction. The pro-
gram involved more than 300 people who
applied for the role of mentor, who benefi-
ted from a specific training course aimed at
encouraging the development of dialogue,
trust and mutual respect with mentees.

Finally, the survey "Would you like to work
again with..." was launched, in which all em-
ployees were invited to give feedback to the
people they had worked with directly, inclu-
ding their managers. In NTT DATA Italia's vi-
sion, this constructive feedback contributes
to people's professional development, al-
lowing them to have a greater awareness of
each employee's behaviours and abilities.
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MISSION
L To)You

NTT DATA Italia cares about the well-being
of all employees and is, therefore, daily com-
mitted to the creation of the so-called Smile
Working Company based on the creation of
a serene, inclusive and collaboration-orien-
ted work environment. The concept of Smile
Working is not a mere slogan, but represents
the way of working, designed to face future
challenges and which is based on solid prin-
ciples and behaviours such as those defined
in the Code of Conduct, towards employees:

» respect everyone's individuality and per-
sonality

» respect human rights and not discriminate
against people based on sex, nationality,
belief or religion

» avoid harassment in any form

» always treat employees fairly and correctly
and offer professional opportunities based
on meritocratic criteria, in a safe, healthy,
non-violent, drug-free work environment
and where child labour is not used

Technological evolution, the inclusion of
many young people with a different mind-
set, the company's constant commitment to
issues of inclusion and attention to the terri-
tory, and the commitment shown by people,
have favoured the consolidation of new ways
of working and contributed to accelerating
the transition towards a culture increasingly
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oriented towards the sense of responsibility
of individuals. The latter is the key element
for a correct balance between business and
personal needs and, of environmental re-
sponsibility, through less use of means of
transport and maximum awareness in adop-
ting sustainable behaviours in company spa-
ces.

This is the context of 'smart working', which
represents the new way of working in NTT
DATA Italia, based on everyone's sense of
responsibility with the aim of achieving bu-
siness objectives and at the same time pro-
moting environmental sustainability and
well-being.

The goal is to promote a hybrid way of wor-
king, which favours the right balance betwe-
en smart working and smile living, understo-
od as the sharing of physical spaces in which
to continue to nurture the sense of commu-
nity, constructive and creative exchange. Itis
a flexible smart working policy based on an
approach to work based on objectives and
principles of trust and sense of responsibili-
ty, which allows each work team to organize
itself according to the specific needs of the
project and individual.

After a testing phase of the Smart Working
agreement signed on 25 November 2021
and following constant listening and dialo-
gue with employees and RSUs, NTT DATA Ita-
lia and the company RSUs defined the new
smart working agreement on 27 March 2024
which takes effect from 1 April 2024.

The new agreement incorporates what emer-
ged and was discussed in the periodic mee-
tings that were held to monitor the progress
of the smart working program and which
were evaluated with a view to improvement.

63



TOP EMPLOYER
CERTIFICATION
2023
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Also, this year, for the third time in a row, NTT DATA Italia has recei-
ved the Top Employers Italia 2024 Certification, which represents
the official recognition of NTT DATA Italia's commitment to taking
care of its people through excellent HR practices and processes. In
addition, for the first time at Group level, NTT DATA is positioned as
one of the 17 Global Top Employers.

NTT DATA Italia thus reconfirms itself as one of the best companies
to work for thanks to the implementation of work policies designed
to meet the needs of each person, the commitment to diversity and
inclusion, the models to attract and retain talent, the support for
new hires, the alignment of the People strategy with the corporate
one.

The excellent score was achieved thanks to the numerous initiati-

ves of employer branding, talent acquisition, purpose and values,
employee listening, leadership and investments in training and de-
velopment, policies focused on professional and personal growth
and Diversity & Inclusion policies.

. ®
o ITALIA
ITALY

EMPLOYER |} 2023

CERTIFIED EXCELLENCE IN EMPLOYEE CONDITIONS
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“The recognition as a Top Employer certifies our commitment

to creating the best conditions to promote the enhancement of
everyone’s talent through a new model of professional development
and a people caring approach based on listening, trust and
empathy. And it is precisely on listening that our latest wellbeing
initiative for psycho-emotional well-being is also based, alongside
other initiatives aimed at promoting physical well-being and work-

life balance.”

ANNA AMODIO
HEAD OF PEOPLE AND CULTURE

Lo
N
+693

HIRE IN
FY23

With respect to the composition of the wor-
kforce, NTT DATA Italia had 5,722 employees
as of March 31, 2024, up 21% compared to
the previous year. This demonstrates a trend
of great development in recent years. Du-
ring the reporting period, in fact, 693 people
were hired with an incoming turnover rate of
12%, while the outgoing turnover rate sto-

9 Only0.16% of employees have a fixed term contract.
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od at 11%. Almost all> employees are hired
on permanent contracts or apprenticeships,
and 98% of employees have a full-time con-
tract. In addition to employees, NTT DATA
Italia had 78 active internships as of March
31, 2023, a decrease of 50% compared to the
previous year.
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EMPLOYEES BY AGE

17% 28%
> 50 YEARS \

30 - 50 YEARS

NTT DATA Italia has announced the launch
of an ambitious recruitment plan in Italy by
2025. In the two-year period 2022 - 2023,
NTT DATA Italia has announced the opening
of offices in Bari, Salerno and Bologna. NTT
DATA Italia's confidence in the wealth of the
South of Italy is therefore consolidated and
the company's commitment to the South
continues, also evidenced by the significant
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EMPLOYEES BY GENDER

29%
WOMAN "\

M%

MAN

growth of the offices in Cosenza - a centre of
excellence in emerging technologies such as
Artificial Intelligence and IOT - and Naples a
research centre on cybersecurity and softwa-
re development - both deeply rooted in the
territory and deeply rooted in the territory
connected to the research and training cen-
tres of the Calabria and Campania regions.
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”For us, investing in the South means many things: it means hiring,
creating job opportunities in the area and above all supporting

the protagonists of the socio-economic and educational fabric,
first and foremost universities, in their training activities. Only by
investing in local human capital is it possible to enhance the talents
and the many virtuous realities that exist in the South, activating
those synergistic spirals between opportunities, work and growth
that make it possible to strengthen the development of the territory
and support the transformation of our country.”

LUCA ISETTA
CHIEF OPERATING OFFICIER

4.2.1 Corporate welfare

In the provision of benefits to employees,
there is no distinction between part-time and
full-time or fixed-term or permanent staff.

e
N

LIFE
INSURANCE*

INSURANCE COVERAGE IN THE

EVENT OF DISABILITY AND DISABILITY
RESULTING FROM ACCIDENTS.

©

PENSION CONTRIBUTIONS

In addition to the provisions of the National
Collective Bargaining Agreement, NTT DATA
Italia provides employees with additional
guarantees and benefits, in particular:

S—

L
BN

EMPLOYEE AND FAMILY
HEALTH COVERAGE

PARENTAL
LEAVE

MEAL TICKET

*Intended for middle managers and employees of NTT DATA Italia S.p.A.

Social responsibility
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Specific information on the NTT DATA Italia
employee health policy is available on the
company intranet and coverage is provided
for all employees and their households.

In addition, the fringe benefit portal allows
employees in the middle management and
white-collar categories to be able to purcha-
se products and services (e.g. shopping vou-
chers and vouchers) or adhere to the various
company agreements signed by NTT DATA
Italia with some partners.

Work Life Balance is a goal that NTT DATA
Italia seeks to achieve together with its em-
ployees. For this reason, during the Exercise,
two initiatives were promoted to promote
the psycho-physical well-being of employe-
es, with the support of specialized external
suppliers.

The first is a practical, flexible and cost-ef-
fective service that allows access to the lar-
gest network of sports facilities in the world
(over 53,000), but also a wide range of digi-
tal solutions that can also be easily used at
home: fitness, mindfulness, nutrition and
personalized workouts.

The second is a wellbeing service that aims
to facilitate the psycho-emotional well-being
of employees. The solution identified and of-
fered free of charge to employees is psycho-
logical support accessible in total anonymity
and available 24 hours a day.

4.2.2 Diversity and Inclusion

The commitment to greater inclusion is one
of the hallmarks of NTT DATA Italia, which
has always been convinced that the enhan-
cement of the individual is a source of wealth
for the entire organization.

NTT DATA Italia is committed to equal oppor-
tunities, inclusion and respect for individuals
regardless of their gender, sexual orienta-
tion, religion, culture, nationality, disability,
age or other personal and social characteristics.
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Uniqueness

This commitment is concretely reflected in
the Manifesto, which envisages having 80%
of the workforce made up of women and
young people and 30% of managerial roles
held by women by 2025.

NTT DATA Italia strives every day to achieve
the following goals:

» encourage greater involvement of peo-
ple in corporate life, fostering a climate of
trust and reciprocal and open communica-
tion, in which there is naturally room for
continuous learning and the enhancement
of the identity of each individual person

» understand any psychological, cultural and
organizational obstacles so that they can
be removed to promote Gender Equality

> map the macro-trends related to the issue
of women's empowerment to create more
and more opportunities for female profes-
sionals within the organization

» define the correct ways to overcome beha-
vioural biases, stereotypes and gaps, also
in order to attract and retain talent and fo-
ster the growth of STEM (Science, Technolo-
gy, Engineering, and Mathematics) profiles

To reinforce the commitment to the pro-
tection of diversity and inclusion, in full sy-
nergy with development and training, the Di-
versity & Inclusion function, created in 2021,
merged in September 2023 into the broader
area of Learning, Talent Growth and DE&],
again within the People & Culture Function.
The function constantly monitors some im-
portant indicators, such as the pay gap, the
percentage of women in the company, the
percentage of women in management po-
sitions, parental leave, parenting support to
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define related improvement actions.

Uniqueness NTTDaTa

Policy su Diversita,
Equita e Inclusione

NTT DATA EMEAL

The EMEAL Diversity & Inclusion (DE&I) Po-
licy sets out guidelines to ensure diversity,
equity and inclusion within all Group compa-
nies. In addition, it aims to align the organi-
zation with the United Nations Sustainable
Development Goals, generating a positive
impact on the lives of NTT DATA professio-
nals and society.

In line with the EMALA policy, NTT DATA Ita-
lia's Diversity & Inclusion strategy was fur-
ther strengthened in 2023, as a development
factor, enabling model, key to success and
driver of innovation.

Each person is unique and valuable, and to
this end, the strategy pursues the following
objectives:

» continue to develop an increasingly inclu-
sive, creative and innovative environment,
thanks to the confrontation with a multipli-
city of different ideas and stimuli

Social responsibility

» continue to attract and retain talent, who
are increasingly eager to live their ideals in
the company, enhancing its uniqueness

» support and increase the ability to resist
change and encourage proactivity towards
one's own growth and that of the organi-
zation

» promote initiatives aimed at supporting
the growth of women in STEM, young peo-
ple and the South

HOSTILE WORDS

In line with the national strategy and EMEAL,
and in close collaboration with Parole Ostili, an
association that works with schools, univer-
sities, businesses, national and local institu-
tions to spread the virtuous practices of online
communication, NTT DATA Italia has organized
the Diversity & Inclusion weeks which, also in
2023, has been divided into a 4-month path
dedicated to events, Speeches and talks to rai-
se awareness and involve the entire company
population on some priority issues (gender, ge-
nerations and abilities). The initiative involved
more than 2,000 participants.

NTT DATA Italia has signed the Hostile Words
Manifesto, which consists of ten simple rules to
establish a transparent environment and sin-
cere dialogue between companies, customers
and stakeholders. It is a social project aimed
at raising awareness against the violence of
words.

Overcoming the gender gap is a principle on
which to build a more solid world of work and
a fairer society.

The gender gap is normally associated with the
gap between men and women that occurs in
different areas, including education, equal pay
at work (gender pay gap) and access to econo-
mic activities.
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On Equal Pay Day, established by the European Union to raise awa-
— reness of the problem of gender pay inequality, NTT DATA Italia once

again confirms its commitment to full equal pay.

A ZERO PAY
GAP COMPANY

The objectives that have always guided the work of NTT DATA Ita-

lia are the desire to encourage social inclusion and promote gender

equality.

Even today, according to data from the European Union, an hour of
work for awoman is worth on average 12.7% less than that of a man.
In Italy this gap is 5%, but if we look at the overall pay gap, which
considers not only hourly earnings, but also paid hours and employ-
ment rate, the value rises to 37%v.

The theme of women's empowerment, con-
ducted through various initiatives, is a rele-
vant theme for NTT DATA Italia. To this end,
several initiatives were implemented during
the reporting period to concretely ensure
women's equality in terms of equal opportu-
nities and professional growth.

The analysis as of March 31, 2024, shows that
NTT DATA Italia's workforce is made up of
29% women, with an increase compared to

10 Report of the European Parliament
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the previous year in the category of executi-
ves (18%), middle managers (25%) and office
workers (18%).

WOMEN INSPIRE NTT DATA
Women Inspire NTT DATA is a project crea-
ted to highlight the value of female leader-

ship and combat gender bias and prejudice,
through the organization of cycles of perio-
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dic role modeling meetings. The idea is to
tell everyday stories of women that inspire
other women and encourage young girls to
take up a STEM path.

NTT WOMEN RELOAD

On December 15, 2023, the story of "NTT
DONNA RELOAD" was told to the entire com-
pany population, to spread and work to-
gether for an increasingly inclusive environ-
ment. "NTT DONNA RELOAD" is the relaunch
of the "NTT DONNA" project, launched in
2015 to support women's empowerment
through specific initiatives:

» Unique as you are: storytelling that, throu-
gh theatrical metaphors, allows you to sha-
re biases and non-inclusive behaviours on
gender equality and generational issues to
identify actions to counter them

» Herpowerment: a training course on fema-
le public speaking in which the emotional
component becomes a tool for the effecti-
veness of public conversations

» Teamcoaching: assessment to better un-
derstand the strengths and areas of im-
provement of the professionals involved,
to provide concrete tools for self-develop-
ment

D-VALUE

Since 2019, NTT DATA Italia has been a sup-
porter of Valore D, the first business asso-
ciation in Italy that since 2009 has been a
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pioneer in addressing the issue of gender
balance and the dissemination of a culture
of inclusion to support innovation, progress
and growth of organizations in Italy.

In collaboration with Valore D, the company
has promoted the WANTER project, an initia-
tive that guides young talents towards the
study paths suitable for their inclinations.
Through a free digital platform, more than
150 professions are presented, with video
testimonials, to guide students, parents and
teachers to discover new professional op-
portunities, especially in the STEM field. The
company participates with testimonials from
colleagues in the STEM field and training pills
on Al and Robotics in schools in Milan, Rome,
Bologna, Cosenza, Turin, Bari and Naples.

YOUNG WOMEN NETWORK

During the year of reference, the partner-
ship with Young Women Network continued,
which involves the involvement of young and
senior professionals in networking, mento-
ring and empowerment meetings to support
their personal growth path and encourage
the creation of a network to exchange ideas,
experiences, and design common paths.

IMPRINT GROUP

In addition to gender diversity, NTT DATA
Italia strongly believes in the inclusion of
the most vulnerable categories. For this re-
ason, in October 2019 the collaboration with
the Impronta Group was born, a set of four
non-profit organizations that are committed
to the inclusion of people with disabilities in
the world of work. Thanks to this agreement,
NTT DATA Italia builds ad hoc projects to
employ people with severe disabilities who
would otherwise find it difficult to access the
world of work.
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MISSION CARING

In line with the ongoing initiatives to promo-
te diversity and inclusion, NTT DATA Italia is
committed to supporting caring projects in
which parenting or caring experiences are a
real opportunity for growth for employees
and for the entire company.

It is from this conviction that the pilot project
"Mission Caring" was born taking care of so-
meone is a master's degree, a digital training
path for learning soft skills.

The aim of the initiative is to promote a com-
mon culture of parenting and care experien-
ces in the company, enhancing new energies
and skills, a testimony to the company's deep
desire to listen to and support its people.

These initiatives promote an innovative vi-
sion of ageing and a new culture of care.

N,
R

4.2.3 Training and talent deve-
lopment

Training is a strategic element for the growth
and maintenance of the company's compe-
titiveness. For some time now, at NTT DATA
Italia, training has not been understood as
training, but as continuous learning in which
there is an active involvement in learning.
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NTT DATA Italia the Company attaches pri-
mary value to training and dedicates ade-
quate resources and tools to achieving the
defined objectives. As of March 31, 2024, it
provided its employees with more than 162
thousand hours of training, an increase of 2%
compared to the previous year. At the same
time, however, during the year, the number
of hours of training per capita decreased to
28.4 hours of training per capita compared
to the previous period where 33.7 hours of
training per capita were recorded.

NTT DATA Italia boasts its own training
structure, the Human Academy, managed by
a committee of people partly from the Peo-
ple & Culture Function and partly from the
business structures: service line managers,
function managers and experts. For over ten
years, it has been a hub of skills and expe-
rience in the world of human skills, Informa-
tion Technology and Digital Transformation.

The Human Academy pursues three main
objectives:

» enable the growth of internal staff

> contribute to the dissemination of know-
how and best practices to its customers
through the provision of training by certi-
fied and experienced personnel

» share skills and experience through social
projects aimed at schools of all levels and
universities

The Human Academy provides internal trai-
ning and training for the entry of new peo-
ple into the company (see below Excellence
School), through learning-by-doing LABs
and online courses accessible via any device.

The type of courses provided is constantly
expanding and concerns technical courses,
methodological courses, human or power
skills (soft skills), courses to deepen manage-
rial skills, language courses, coaching, team
building.
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Thanks to the Human Academy, 1,271 certifi-
cations were achieved during the year, brin-
ging a total of 3,346 certified employees in
the last 3 years.

During the year, with a view to fostering the
personal and professional growth of its em-
ployees and ensuring greater international
experiences for its people, the Human Aca-
demy was particularly committed to the pro-
vision of foreign language courses through
the All You Can Speak program, launched in
June 2022, which offers the opportunity to

study up to 14 foreign languages with maxi-
mum flexibility. both in self-learning mode
(e-learning) and through individual lessons
with mother-tongue teachers (classroom).

In addition, at the request of several collea-
gues and service line managers working with
NTT DATA, in collaboration with the Japanese
Culture Center in Milan, the Human Academy
in the reporting year renewed the delivery of
a basic course in Japanese language and cul-
ture, which began in November 2021.

To meet the ever-growing professional and personal needs to

— expand the range of foreign languages to be known, NTT DATA Ita-
lia in June 2022 promoted a language study program: All You Can

ALL YOU CAN
SPEAK

Speak. Through an innovative self-learning platform, the program
allows you to study up to 14 languages, all available through study

units, games, and challenges that can also be accessed from smar-

tphones.

There are two important new features in the program:

» the international community of users, with over thirty thousand
students from all over the world who interact with each other, gi-
ving and receiving corrections and suggestions to other students
from other countries, thus encouraging the logic of sharing know-
ledge and mutual exchange

> One-to-one lessons, available in six different languages (including
Italian), allow NTT DATA's foreign employees or staff working on
international projects to speed up their language learning with a
more targeted and personalized approach

All You Can Speak is a voluntary enrollment program and over a
thousand people from NTT DATA Italia participated in the year, pro-
viding 32,000 hours of training.

To overcome the problem of the scarcity of
technical skills on the market, especially in
the STEM field, talent camps and training
schools have been organized over the years.
In 2021, the Excellence School was created,
with the aim of giving undergraduates and

Social responsibility

graduates in STEM subjects with the excep-
tion of computer science, the opportunity to
access a professionalizing training course,
consisting of technical, methodological and
human skills paths, and two months of on-
the-job training, with the aim of becoming
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part of the world of work. Since 2021, the
Excellence School has allowed about 200 pe-

ople, who did not have an ICT background,
to join NTT DATA Italia.

NTT DATA
EXCELLENCE
SCHOOL

The goal of the Excellence School is to train and empower young
people in STEM subjects (Science, Technology, Engineering and Ma-
thematics) by guaranteeing them a safe entry into the world of work.

Created in the context of NTT DATA Italia's Human Academy, it aims
to offer a training course that creates professionalism to be inclu-
ded in technological sectors with great development prospects (pro-
gramming, data intelligence, cloud architectures, cybersecurity). In
each edition, approximately 15 talents are selected, for which NTT
DATA supports the coverage of the costs of the internships, the enti-
re training course, software licenses and the assignment of a PC for
business use and vouchers to take the certification exam.

The program, through a unique learning experience lasting a total of
five months, includes three months of classroom training, including
basic programming courses, the learning of human skills and edu-
cation in NTT DATA culture, and two months of professional training
alongside the most experienced employees of the company areas
most like the path carried out.

During the year, six editions of Excellence Schools were launched,
the most recent of which were dedicated to Java and Cybersecurity.
At the end of the course, more than 80% of the participants are hired
by NTT DATA Italy.

Thanks to the Excellence School, NTT DATA Italia won the "Company
for Generation Z" award, ranking first in the "activated intern-
ships" category.

The "Company for Generation Z" award, awarded annually, is ai-
med at companies that invest in younger talents and enhance them
and is promoted by Radar Academy, the Business School of Radar
Consulting Italia, a recruiting and talent acquisition company.

In addition, among the external training ini-
tiatives, NTT DATA Italia:

> it is sponsor of the Master's degree at the
Politecnico di Milano on the completion of
a course on cybersecurity, of the Master's
degree at the Luigi Bocconi University of
Milan, with a particular focus on the topic
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of Security Governance, and of the Master
in Law, the Digital Innovation and Sustai-
nability course at LUISS University (Libera
Universita Internazionale degli Studi Socia-
li Guido Carli), focused on the current digi-
tal and ecological transitions in society and
the economy
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it has partnerships with the Politecnico di
Milano, the Politecnico di Bari, the Univer-
sity of Salento, MIP, Talent Garden, as well
as numerous minor partnerships

» it has active agreements with all Italian
universities for project work and theses

» it is a partner with SIAM (Society for the
Encouragement of Arts and Crafts) of the
IFTS (Internet of Robotic Things)

» provides scholarships for ICT training to
the ELIS Consortium

» is a partner of the inTEC cooperative, a so-
cial enterprise that operates in informa-
tion technology with the aim of integrating
disabled and fragile people into IT work
contexts

ELIS SMART ALLIANCE: A PROJECT TO
FIND THE THIRD WAY BETWEEN WOR-
KING FROM HOME AND THE OFFICE

The Elis Smart Alliance project, launched in
2021, continues successfully. The initiative
involves over one hundred CEOs of large
Italian companies committed to charting
together the course for the rebirth of the
country starting from school, business and
work. It allows the sharing of spaces, crea-
ting zero-kilometre offices, to encourage the
construction of relationships that go beyond
generational and sectoral boundaries.

Starting from January 2023, NTT DATA Italia's
Rome office has become a relational gym,
with a space also dedicated to people from
other companies to promote well-being,
productivity, creativity, of all the people in-
volved.

WELFARE

harmonious state of a person in terms
of physycal and mental health

PRODUCTIVITY

ratio between resources used and results obtained
over a given time horizon

CREATIVITY

ability to absorb and/or generate unexpected elements
in one’s own cognitive and action space, both in positive
and negative declination

The initiative had a positive response from
the participants regarding the possibility of
having the workplace closest to one's home
and the possibility of comparison with people

Social responsibility

from other companies, creating a network
that goes beyond the profession and that le-
ads to work in an open context of sharing.
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4.2.4 Communication and Com-
parison Initiatives

At NTT DATA Italia, workspaces are real pla-
ces of exchange, designed with the aim of

maximizing the expressive freedom of em-
ployees. An example of this commitment is
the NTT DATA Library, in Milan, a place whe-
re you can consult books and magazines or
borrow them.

NTT DATA
SMILERS -
AMBASSADOR

The Ambassador project was carried out by a pilot group of 35 pe-
ople, which expanded to 53 Brand Ambassadors, with different se-
niority, based on different offices and cities, starting from the idea
of giving internal and external voice to NTT DATA Italia in a more
widespread way throughout the territory.

It is a means of communication with the aim of circulating content to
the outside world, but also a tool for sharing positive and negative
ideas circulating within society.

The name NTT DATA Smilers was created in line with the principles of
equity, meritocracy and inclusiveness of the Smile Working Company.

The aim of the initiative is to highlight that at NTT DATA it is the smile
that represents the employees: we want the enthusiasm that distin-
guishes us, inside and outside the company, to reach everyone throu-
gh the voices of the Smilers. Employee engagement culminated in the
drafting by the Brand Ambassadors of the Manifesto which, during
the year, was updated to identify the characteristics associated with
the values that best represent it, the objectives it sets itself, and the
actions to be implemented to create the company of the future.
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During the year, NTT DATA Italia fostered in-
teraction and exchange among the company
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population with a series of engaging and sti-
mulating initiatives.
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NTT DATA CLUB

The NTT DATA CLUBS are an internal initia-
tive aimed at all NTT DATA Italia employees
to share their passions in their free time.
Everyone can find and manage their own
NTT DATA CLUB or join existing ones. The
Clubs are self-managed by the Founder and
made available to anyone who wants to par-
ticipate. The goal is to promote team building
and networking, thus allowing everyone to
get to know each other better even outside
of work hours. The company provides the te-
chnological tools to network: an internal cor-
porate community to stay informed about
new Clubs and to encourage new registra-
tions, official merchandising and promotes
internal events dedicated to the initiative, to
create moments of aggregation and sharing.

There are more than 1200 Club members
and over 130 active Clubs of different types.

Benvenutl nella Cf)rpoi"a'té gommunlty
e e

NTT DATA-CEUB
a

NTT DATA & FRIENDS

The NTT DATA & Friends allow you to create
moments of dialogue that encourage discus-
sion, and that culturally enrich people by sti-
mulating debate on the most varied topics,
listening to the stories of many guests who
can be inspiring.

(4
\

NICE TO
'YOU HwellBE
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LINK & DRINK

With Link & Drinks, the aperitifs at the end of
the working day, the staff of NTT DATA Italia
come together to spend time together with
good music and a bit of fun, stimulating in-
tegration and a sense of belonging to a cor-
porate culture consistent with the goal of a
5.0 society.

NTT DATA VOICES

NTT DATA Voices is the app developed by NTT
DATA for its employees, which offers the op-
portunity to listen to podcasts with exclusive
content for the employees themselves: inter-
views, insights, curiosities and news related
to the company's performance, projects car-
ried out and much more. But also, Japanese
philosophical principles to help you live your
working day better. And then there are the
new technological trends, sustainability and
entertainment. Some formats created for
NTT DATA Voices have also been published
on the main platforms, the case of "Nice to
Tech You", the series dedicated to those who
want to know the latest news in the technolo-
gical field and told by those who have made
innovation their profession.

Still in the field of sustainability, in order to
raise awareness among its corporate po-
pulation, NTT DATA Italia has also created
another series, entitled wellBE: a podcast
created to reflect together on how techno-
logy is transforming daily life and the society
in which we live, opening new paths towards
a better and more responsible future. The
guest of all the episodes is the Head of Su-
stainability & Green Tech who interacts with
some customers on topics such as energy
transition, sustainable IT, energy efficiency
and the fight against the climate crisis.
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WEBINARS

Webinars are events planned and organized
to spread knowledge and awareness on dif-
ferent areas. In the first webinar, in collabo-
ration with CarbonSink, the theme of Green
Tech & Digital Sustainability was presented,
emphasizing the impact on the environment
of digital technology which, according to
forecasts, will account for 9% of GHG emis-
sions in 2025, equal to the global impact of
light vehicles.

Among the main topics addressed are NTT
DATA's methods of approach to sustainabili-
ty, including the establishment in November
2020 of a Climate Action Committee to achie-
ve the goal of carbon neutrality by 2040. In
addition, the collaboration with ZeroCO2 was
presented, born from the sharing of common
objectives in the field of carbon emission re-
duction and management and the creation
of carbon credits, as well as the CO2Sink and
Floow projects - universal platform for a su-
stainable lifestyle.

READY, SET, IDEA CONTEST

During the month of January 2024, the " Re-
ady, Set, Idea!" in partnership with Startup-
Geeks.

The project consists of a training program
provided to employees on methodologies
and entrepreneurial mindset with the aim of
developing new business ideas, to be brou-
ght to the market, in a bottom-up logic.

There will be 6 projects incubated during
2024 while the units involved will be 8 for a
total of 30 participants.
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4.2.5 Health and safety at work

Safety in the workplace has always been of
great importance to NTT DATA Italia, even
more so with the health emergency that has
occurred since 2020, the Environment and
Health & Safety Function oversees activities
in the field of occupational safety, preparing
appropriate policies and related documenta-
tion and training.

To this end, an Occupational Health and Sa-
fety Management System has been defined
with the aim of minimizing the potential ri-
sks associated with the activities carried out
at all NTT DATA Italia offices and/or in smart
working.

The risk assessment process is carried out
through a series of interlinked phases, aimed
at highlighting the main risk factors present
in the activity carried out by NTT DATA Ita-
lia, taking into consideration all its Operating
Units (offices). In the first instance, the wor-
kplaces were examined, and a survey was
carried out on the way in which the activities
were carried out.

Checks were also carried out on:

» the existence and correctness of the man-
datory documentation according to the re-
gulations in force

> to the content of the Accident Register, to
obtain any useful information for the pur-
poses of prevention and protection that
can be implemented, based on the com-
pany's work activities subject to the risk
assessment

Each employee of NTT DATA Italia is requi-
red to report any dangerous situations to
the person in charge and/or to the company
Prevention and Protection Service (SPP) and
in the event of serious, immediate danger
that cannot be avoided, must stop work
and move away from the workplace and the
danger zone. Following the examination of
workplaces, equipment and workplaces, re-
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levant considerations and observations are
collected, based on which appropriate pre-
vention and protection measures are identi-
fied, as well as any personal protective equi-
pment to be adopted, and the programme
to ensure the improvement of safety levels
is defined.

In addition, during the previous year, an ad
hoc procedure was introduced at the Milan
Calindri headquarters and subsequently at
all the offices to ensure that people with di-
sabilities have optimal access and safe stay
within the NTT DATA Italia offices. To this
end, the Company has identified the figure of
the Health & Safety tutor, i.e. the emergency
person in charge of supporting employees
with disabilities in the event of an emergen-
cy and evacuation of the premises.

Regarding occupational health services, a
health protocol has been established for
NTT DATA Italia staff drawn up and mana-
ged by the competent doctor, which ensures
that the health records of all workers subject
to health surveillance are kept in compliance
with current regulations on the protection
of personal data. In addition to the mana-
gement of medical examinations for the is-
suance of the qualification for the job, the
protocol provides, at least annually, for the
visit/inspection of the workplace by the Com-
petent Doctor, together with the Prevention
and Protection Service Officer (ASPP) and
Workers' Safety Representatives (RLS) of the
headquarters.

The involvement of workers on occupational
health and safety issues takes place through
the respective RLS, formally identified in ac-
cordance with current legislation.

Also, during the year, NTT DATA Italia conti-
nued to manage critical issues related to the
Covid-19 pandemic, maintaining both pre-
cautions against the spread of the virus until
the end of the emergency period, and conti-
nuing to monitor temperature measurement
at the entrance to the offices.

Social responsibility

Regarding the training of workers in the field
of Health and Safety at Work, NTT DATA Italia
operates in accordance with the provisions
of art. 37 "Training of Workers and their Re-
presentatives" of Legislative Decree 81/2008
"Consolidated Law on Health and Safety at
Work".

With reference to the reporting year exami-
ned, the Company provided courses mana-
ged by a certified external body, also using
e-learning mode. Specifically, the courses
concerned:

» General Training of Workers
» Specific Training (Low Risk) of Workers

» Updating of Specific Training (Low Risk) of
Workers

» Training and/or Refresher Courses for Wor-
kers' Safety Representatives (RLS)

> Refresher training for the Head of the Pre-
vention and Protection Service (RSPP)

» Training and/or Refresher Courses for the
Prevention and Protection Service Officers
(ASPP) of the headquarters

» Training and/or Refresher Courses for Su-
pervisors

» Training and/or Refresher Courses for
Emergency Officers (Fire and First Aid)

» Training for Health & Safety Tutors

To avoid and/or mitigate the negative im-
pacts on health and safety at work within its
commercial relationships and related to the
activities carried out, NTT DATA Italia opera-
tes in accordance with the provisions of Arti-
cle 26 of Legislative Decree 81/2008 "Conso-
lidated Law on Health and Safety at Work".
Especially:

» verifies the Technical and Professional Sui-
tability of the companies to which it entru-
sts contracted activities (Article 26, para-

graph 1)
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» provides them with detailed information
on the specific risks existing in the environ-
ment in which they are intended to opera-
te and on the prevention and emergency
measures adopted in relation to their acti-
vities (Article 26, paragraph 2)

> participates, together with the contracting
companies and suppliers, in cooperation
and coordination activities with the aim of
eliminating or, where this is not possible,
minimizing the risks due to interference
between the works of the various compa-
nies involved in the execution of the con-
tract (Article 26, paragraph 3)

Finally, it should be noted that, for the year
ended March 31, 2024, there were two cases
of non-serious injury among NTT DATA Italia
employees.

80

O nTTDaTa

4.5 SUPPLY CHAIN

The materiality analysis reported in this do-
cument in paragraph 1.1.2 confirms NTT
DATA TItalia's commitment to responsible
management of procurement processes
and dialogue with its suppliers, who exert a
significant influence on the communities in
which they operate and the surrounding en-
vironment.

In the last year, NTT DATA Italia turned to
1,371 suppliers for a total expenditure of
226,028 thousand euros, of which 76% be-
longing to the same geographical area as
NTT DATA Italia, therefore classifiable as lo-
cal". The prevailing type of suppliers is rela-
ted to the provision of professional services,
in this category NTT DATA Italia has selected
a group of partner suppliers with whom a vo-
lume discount agreement is signed annually.
The list of partner suppliers is re-evaluated
annually based on the rating acquired by the
supplier, i.e. an assessment that considers
not only the economic aspects, but also the
evaluations expressed by users and by the
Procurement Function during the procure-
ment process.

The procurement process is carried out
through a dedicated portal that allows the
qualification, evaluation and subsequent ma-
nagement of the supplier. This flow begins
with the preparation of a Purchase Requisi-
tion (RDA or PR) that is approved according
to specific workflows automatically enabled
by the system based on the value and the
requesting function. The whole process is
managed through ERP (Enterprise Resource
Planning). The purchase order is processed
by the Procurement Function, which verifies
the requests received, negotiates the prices
and issues the orders.

In the qualification phase of the NTT DATA
Italia Supplier Register, the supplier underta-
kes to share and comply with NTT DATA Ita-
lia's values and processes in terms of ethics
(SA8000), integrity, anti-corruption and data
protection (Code of Conduct, Model 231 and
Anti-corruption Policy) as well as the NTT
DATA Group Guidelines for Sustainability in
Supply Chain.

Therefore, during the reporting period,
100% of suppliers were assessed using envi-
ronmental criteria.

An important innovation related to this pro-
cess implemented during the year was the
revision and updating of the set of documen-
ts signed by suppliers. A specific annex has
been prepared containing the Cyber Secu-
rity requirements that suppliers must gua-
rantee, diversified in relation to the type of
supply offered.

This implementation has become necessary
because of the increasingly numerous and
stringent market constraints that our custo-
mers ask us to respect, related to the DORA
(Digital Operational Resilience Act) regula-
tion and the NIS-2 (Network and Information
Security) directive.

NTT DATA Italia, in the choice of its suppliers,
rewards those who are active in acquiring
environmental and social certifications, by
informing itself about the progress of ISO
9001, ISO 14001, ISO 27001, ISO 37001 and
ISO 45001 certifications.

Out of the total number of active suppliers,
there are over seventy ISO 14001 certifica-
tions (environmental management systems),
about two hundred and twenty ISO 9001
certifications (Quality Management Systems)
and one hundred and twenty ISO 27001 cer-
tifications (Information Security).

11 With reference to NTT DATA Italia S.p.A., "local" suppliers are those with registered office in Italy.

Social responsibility
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4.4 RELATIONSHIP
WITH THE LOCAL
COMMUNITY

NTT DATA Italia's goal is to build a more
sustainable society together with its custo-
mers, based on the 5.0 society model. It is an
intelligent society, which puts human well-
being at the center and integrates growth
with not only environmental but also social
sustainability. A society with less inequality,
where access to resources is guaranteed and
inclusion is fostered. Educating future gene-
rations, contributing to society, protecting
the environment: this is how NTT DATA Italia
collaborates with the communities in which
it operates to create a better tomorrow to-
gether.

Below is a summary of the main projects in
support of the communities in which NTT
DATA Italiais involved. It should be noted that
NTT DATA Italia does not generate actual or
potential negative impacts on the communi-
ties in which it operates.

NTT DATA Italia recognizes the importance
of training young people, both to provide
them with the necessary tools for a career in
the world of technology, and to use techno-
logical tools with greater awareness. In to-
morrow's world, digital and technical-scien-
tific skills will be increasingly important.
Training and enhancing young talents are a
goal of NTT DATA Italia. In fact, it is essential
that children approach technology aware of
its potential and risks and free from gender
stereotypes, which today still distance girls
from scientific careers. Helping children be-
come familiar with technology from the ear-
liest years of school is also necessary to build
a more inclusive tomorrow together. It is for
this reason that NTT DATA Italia adheres, or
proposes in first person, numerous training
initiatives for younger minds, as reported
below.
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SODALITAS: CONNECTED TO GROW

During the year in question, NTT DATA Italia,
as a partner of the Sodalitas Foundation, the
first organization in Italy to promote Corpo-
rate Social Responsibility and Sustainability,
participated in the Connected to Grow initia-
tive.

The project aims to eliminate the digital di-
vide among students that is still a problem
in Italy today: in fact, according to Istat, one
in three students does not have adequate
digital tools. NTT DATA Italia has joined the
initiative by donating its computers that are
no longer in use. Subsequently, through re-
conditioning work, more than 100 have been
recovered for now, which will be destined for
the neediest families.

CODING IN SCHOOLS

The Coding in Schools project brings video
game programming and robotics labs to
schools, helping young people develop logi-
cal skills and problem-solving skills in a cre-
ative and efficient way. By playing together
with the masters of NTT DATA Italia to pro-
gram video games, apps and robots, children
learn how the technologies we use every day
work and imagine their future uses.

The project involved over 24,000 teachers
and students from 125 schools throughout
Italy and 120 NTT DATA Italia employees with
more than 2,900 hours of lessons.

In addition to schools, workshops were also
held in summer camps and residences for
children undergoing cancer treatment (Casa
UGI in Turin and Centro Maria Letizia Verga
in Monza).

To date, coding and robotics lessons are
open to all young programmers also avai-
lable on YouTube, with live virtual labs.

O nTTDaTa

INTERNATIONAL TECHNOLOGY
OLYMPICS

The initiative, now in its second edition and
conceived by the NTT DATA Foundation, of-
fers over 2500 children aged between 7 and
16 and coming from the NTT DATA EMEAL
countries, the opportunity to learn the logic
of computational thinking, problem solving
and coding in a fun and engaging way.

The project aims to contribute to the re-
duction of the digital divide and the deve-
lopment of children's digital skills by tran-
sforming them, from simple consumers, into
creators of technology.

The 2023 course, which lasted six months,
was developed through an online platform
that included recorded video lessons and
meeting sessions with the 16 volunteer tea-
chers of NTT DATA Italia.

278 Italian boys and girls participated, of
which two won and one was classified as a
semi-finalist. A special mention was also gi-
ven to a school in Rome, the city where the
Italian award ceremony was also held, ho-
sted at the NTT DATA Italia headquarters.

For this project, at the Chamber of Deputies,
NTT DATA Italia was awarded the Volontari@
work prize by the Terzjus Foundation, which
aims to recognize, enhance and increase vo-
lunteer skills. The award has received the pa-
tronage of the Ministry of Labour and Social
Policies and Unioncamere.

The 2024 edition of the International Olym-
piad of Technology is being organized for its
third edition.

SECURITY NINJA

The Security Ninja project brings the topics of
cybersecurity and data protection to fourth
and fifth grade classes. The initiative stems
from the need to raise children's awareness
of the main risks to which they may be expo-
sed in the use of the web, social media, chats
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and online games.

The interventions - launched in 2020 - were
part of this context and, taking advantage
of the previous experiences that NTT DATA
Italia has gained in high schools with awa-
reness-raising initiatives on cybersecurity
issues, ad hoc tools have been designed for
children aged 9 to 11, providing them with
the basic, but essential, notions, about the
correct behaviour to be adopted. In fact, it
is essential that everyone, regardless of age,
education and occupation, is familiar with te-
chnology in order to be able to consciously
exploit its potential in personal and profes-
sional life.

The last lessons of the 2022-23 school year
were held in person, enriching the meetings,
which are already normally very interactive
and engaging, with the added value of phy-
sical presence in some classes in Piedmont,
Lazio and Sicily.

During the year, the project saw the delivery
of 37 lessons, involving over 720 boys and
girls, in 4 cities and 10 primary schools.

ITS

NTT DATA Italia's strong investment in ITS
confirms its commitment to training and job
orientation activities, through the consolida-
tion of partnerships between the world of
education and the world of business. The
aim is to bridge the skills gap that the IT
consulting sector is suffering so much from,
helping our country's talents to develop the
skills necessary for their future.

NTT DATA Italia participates as a founding
member in the ITS "Maria Gaetana Agnesi" in
Lazio and in the ITS "Academy Leading Gene-
ration"in Lombardy and as a partner in the ITS
"Apulia Digital Maker" and the IFTS "Leader"
in Puglia. In addition, it is continuing to forge
collaborations with other ITS and IFTS in Italy,
both contributing to teaching and offering in-
ternship opportunities aimed at recruitment.
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These include ITS ICT Piemonte, ITS Angelo
Rizzoli, Tech Talent Factory, EMIT Feltrinelli,
ITS Cadmo Cosenza and others under eva-
luation.

ITS ACADEMY LEADING GENERATION
(LOMBARDY)

NTT DATA, together with other companies,
schools and universities in Lombardy, has
become a founding member of the ITS Aca-
demy Leading Generation Foundation, with
the aim of offering training to graduates and
inserting them, at the end of the course, into
the world of work.

The ITS Foundations develop post-diploma
courses that offer highly qualified techni-
cal training to facilitate the employment of
young people and meet the emerging needs
of the labour market. In this context, NTT
DATA Italia is involved in a training course
for Digital Developers for 20 graduates and
lasting a total of 2 years. The course, which
involves face-to-face attendance in Milan, is
structured in 2000 hours, 1000 per year, of
which 600 of classroom training and 400 of
on-the-job training, directly in NTT DATA.

At the end of the course that will allow you to
acquire skills in the development of software
applications, programming languages, Big
Data, Cloud and the whole world of Digital
Developers, there will be the opportunity to
be hired in NTT DATA Italia.

ITS MARIA GAETANA AGNESI (LAZIO)

NTT DATA Italia, together with other compa-
nies, schools and universities in Lazio, has
also become a founding member of the ITS
Maria Gaetana Agnesi - Tech & Innovation
Academy foundation.

The ITS Agnesi Foundation was born from
the collaboration between universities, scho-
ols, businesses and local authorities in the
Roman territory.
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NTT DATA Italia's strong investment in ITS
confirms its commitment to training and job
orientation activities, through the consolida-
tion of partnerships between the world of
education and the world of business. The
aim is to bridge the skills gap that the IT
consulting sector is suffering so much from,
helping our country's talents to develop the
skills necessary for their future.

”MISSION TO FUTURE”: NTT DATA ITA-
LIA’S FIRST ROADSHOW

NTT DATA Italia organized the first roadshow
in Italy to open the doors of its offices and
meet and get to know students, recent gra-
duates, undergraduates from all universities
and polytechnics.

The offices of NTT DATA Italia hosted boys
and girls for a morning during which they
were able to discover information on com-
pany cultures and corporate values, attend
workshops with experts on different topi-
¢s such as: Cybersecurity, Computer Vision,
Generative Al, Data & Analytics, 5G, Cloud
Innovation and many other topics on which
they discussed and were able to see practi-
cal applications of new technologies and de-
epen topics they are studying or passionate
about.

Finally, the students met the People & Cultu-
re team and professionals in the technology
sector to whom they asked questions, sha-
red curiosities and with whom they discus-
sed growth paths, technological trends and
possibilities for inclusion in the company.

By opening the doors of the offices and li-
ving an immersive experience in close con-
tact with the professionals of NTT DATA Ita-
lia, the participants experienced first-hand
the opportunities that the IT sector can ge-
nerate in Italy and internationally.
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EDUCATION FOR DIGITALISATION OF
ENERGY - EDDIE

EDDIE is a four-year EU-funded Erasmus+
collaborative project that creates a Sector
Skill Alliance (SSA) to develop a plan for the
digitalisation of the European energy sector
through the cooperation of key stakeholders
in the Energy & Utility sector on a commu-
nity basis. The program aims to create an
international observatory on the trends that
will drive the energy transition and digitali-
zation of the sector.

By analysing the requirements that compa-
nies in the sector normally look for in new
hires in terms of school and academic trai-
ning, the project aims to draw up guidelines
to make the training courses provided by Eu-
ropean institutes as effective as possible, as
well as adhering to the demand of the Ener-
gy sector.

The Universidad Pontificia Comillas plays the
role of Project Coordinator, managing the
projects defined by a consortium of 16 com-
panies operating within the European Union,
including NTT DATA Italia. Taking part in ED-
DIE is an opportunity for NTT DATA Italia to
create networking with key players in the
Energy & Utility sector, enriching its skills on
the digitalization of the sector's value chains.

NTT DATA Italia was responsible for develo-
ping the site where it is possible to register
and become part of the EDDIE ecosystem
and studied and designed the possible busi-
ness models that identify the opportunities
for evolution of the implemented site. Work
is currently underway to develop a new mo-
dule of the website, dedicated to training
courses. The aim of this system developed is
to provide Institutions and Associations with
a tool to insert and manage training courses
on the EDDIE website, making them visible
to potential students interested in improving
their knowledge in the field of energy digita-
lization.

Social responsibility

In December 2023, a meeting was held in
Brussels, where some representatives of
the EDDIE working group of NTT DATA Italia
talked about the program: its focus was the
identification and assessment of skills gaps,
needs, policies and high-impact regulations
in the energy sector for the purpose of the
energy transition through digitalization.
Another priority objective of this event was
the construction of a partnership that conti-
nues the activities started, starting from the
"Strategy for Sectoral Skills" developed du-
ring the project.

FEMININE INGENUITY

In 2023, together with the National Council
of Engineers (CNI), NTT DATA Italia partici-
pates as an ambassador in the third edition
of the Female Ingenuity Award, an initiative,
conducted in collaboration with Cesop HR
Consulting Company, to combat the gender
gap in STEM disciplines.

The Award aims to promote goal 5 of "Gen-
der Equality" in the UN 2030 Agenda throu-
gh the awarding of the most brilliant engine-
ering theses.

It is intended to give support to female gra-
duates to give them the opportunity to enter
the world of work with the same opportuni-
ties and the same economic remuneration
as their male colleagues.

PUGLIA WOMEN CODE

From 21 to 23 April 2023, the Puglia Women
Code event was held in Bari, a bootcamp
where women of all ages have the oppor-
tunity to learn the basics of coding and try
their hand at web development, supported
by experts.

The event was organized by the Puglia Wo-
men Lead association, founded in February
2022 to promote empowerment, female en-
trepreneurship and the development of digi-
tal skills for Apulian women.
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NTT DATA Italia is the Main Sponsor of the
event: its professionals, in the Tech Industry
and not, intervened to inspire the partici-
pants to pursue a professional career in the
IT and technology sector, remaining in the
South.

The goal of the PugliaWomen Code was to bri-
dge the gender employment gap by teaching
the basics of web programming languages
through an intensive training program. The
participants, divided into groups, were fol-
lowed by a professional programmer, to try
their hand at developing a web application,
and can participate in networking moments
and inspirational talks, getting in touch with
companies looking for female talents.

At the end of the course, each group pre-
sented the work done and the three best
projects were awarded with scholarships to
continue their studies in the IT field.

TECHNOVATION GIRLS

Technovation Girls is an international
non-profit organization that offers children
between 8 and 18 years of age a free trai-
ning course in entrepreneurship and leader-
ship in the technology sector: supported by
mentors and parents, they work as a team to
create mobile apps or train Artificial Intelli-
gence models to solve real-world problems.

At the end of the course, the teams of girls
who have written the best project have ac-
cess to the international phases of the initia-
tive in which the final winners are awarded.

In 2023, NTT DATA Italia joined the NTT DATA
Foundation's proposal to spread this initiati-
ve internally, proposing to its people to beco-
me mentors or judges, or to enrol children.
In the 2023 edition, NTT DATA Italia partici-
pated with 3 mentors for 2 teams of 5 girls,
who qualified in the semifinals.

The 2024 edition is underway, and 3 NTT
DATA Italia mentors are participating, fol-
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lowing 12 teams and 33 boys and girls in all.

COLLABORATION WITH STARTUP VIOLA

NTT DATA, on the International Day for the
Elimination of Violence against Women on
November 25, 2023, has partnered with the
Startup Viola.

Viola, in fact, is an Italian start-up that tack-
les the issues of gender-based violence with
effective responses and solutions and wants
to create safe spaces for people across Euro-
pe. It was born from the Italian association
DONNEXSTRADA and aims to create a safer
society with various projects, including the
Viola App and a centralized data collection
project to address some problems through
big data.

With the campaign "It's not you, it's all of us",
the Company has underlined the importance
of collective responsibility by spreading awa-
reness that the blame for violence against
women is never with the victims, but always
with those who carry it out and the someti-
mes-mistaken culture of society.

The fight for the elimination of violence
against women is a shared responsibility,
which Society faces by working to build a
world in which every woman can live freely
and safely.

With the Startup Viola and the CEO, during
an internal webinar, NTT DATA Italia promo-
ted the discussion on security issues. Viola
and DONNEXSTRADA, in fact, have been
working for years to make the streets safer
for women through education, the promo-
tion of community networks, psychological
and legal support and technology.

NTT DATA JOINS ELIS FOR DIGITAL LITE-
RACY IN AFRICA

During the summer of 2023 NTT DATA Ita-
lia contributed to the "e-Tanzania" project
through the donation of computers and the
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availability of NTT DATA Italia people as tea-
chers.

The ELIS association, in collaboration with
Ripartiamo APS, is committed to promoting
education and training in developing coun-
tries, offering support to local schools and
devising programs to promote digital inclu-
sion and the development of new skills, with
the primary objective of providing young pe-
ople with useful tools to get out of poverty.
Material poverty is in fact one of the main
consequences of educational poverty: in par-
ticular, in a global context in which the privi-
leged learning tool that allows communica-
tion with the rest of the world is the internet
and technology increasingly permeates daily
life, digital educational poverty is one of the
first obstacles to be overcome.

In the summer of 2023, ELIS and Ripartiamo
launched the "e-Tanzania" project: for three
weeks, some employees and students of the
company and volunteers of the association

Responsabilita sociale

went to a school in Tanzania with PCs and
other technological devices. They were thus
able to teach about 250 boys and girls of
the structure to use PCs, from essential fun-
ctions to mini-coding courses, to surf the in-
ternet and to do research, thus broadening
their horizons.

NTT DATA Italia has enthusiastically welco-
med the proposal to support the ELIS initiati-
ve, because it is fully consistent with the edu-
cational activities that it has been dedicating
to young people for years to help reduce the
digital divide and because it is in continuity
with the close collaboration of recent years
with ELIS.

To this end, 15 notebooks have been dona-
ted by NTT DATA Italia to complete the clas-
srooms that have already begun to be set up
last year, thus having more advanced tech-
nological equipment available for the cour-
ses to be held next summer.

87



NTT DATA FOR
TRAINING AND
SUPPORT OF
VULNERABLE
PEOPLE FOR
REINTEGRATION
INTO THE
WORLD OF
WORKIN ITALY

Since AVSI Foundation and NTT DATA Italia joined forces in 2018, they
have created tangible and lasting support for humanitarian projects
in different parts of the world. Together, the teams of both entities
have always met to develop proposals aligned with each other's va-
lues and priorities, following the goals of the 2030 Agenda and con-
sidering the evolution of the company over time.

In 2023, this collaboration gave rise to an innovative project aimed
at supporting young NEETs in recovering in terms of motivation, trai-
ning and career, thus increasing their chances of finding work, in line
with SDG 8.6 of the 2030 Agenda.

In Italy, the number of NEETs is alarming, with more than 3 million
young people at the end of 2020, placing the country in fourth place
in the EU. These young people often come from vulnerable family
backgrounds and are concentrated in economically disadvantaged
areas, especially in southern Italy, where public interventions have
shown limits in achieving effective results.

The project aims to create tailor-made paths for one hundred young
people, giving them back motivation, curiosity and interest to over-
come apathy, loneliness, existential discomfort and addiction to vi-
deo games.

Particular attention is paid to the individual accompaniment of each
young person, encouraging them to discover their talents and in-
terests, including in the world of crafts. The practical and manual
aspects will be explored through training internships and job place-
ments in small shops and local companies.

The project aims to reactivate one hundred NEETs on a motivational,
educational and professional scale, increasing their employment op-
portunities and promoting their integration into the world of work.
Among the goals set are a 70% reduction in the inactivity rate and a
60% increase in job opportunities.

During the year in question, NTT DATA Italia raised over €12,000 to
support the project.
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5. ENVIRONMENTAL
RESPONSIBILITY

In line with the provisions of the Code of Con-
duct, NTT DATA Italia is committed to:

» propose IT systems and solutions that
contribute to the reduction of the environ-
mental burden

» seek to reduce the environmental burden
generated by its business activities

» strengthen its awareness of biodiversi-
ty and undertake activities aimed at pro-
tecting the natural environment

» comply with environmental laws and regu-
lations

O NtTDaTa

Increasing attention to environmental issues
is one of the strategic objectives of NTT DATA
Italia, which in recent years has concretely
worked in the name of sustainability throu-

gh specific projects operated on its offices
and aimed at limiting CO2 emissions and in-
creasingly configuring itself as a "paperless"
and "plastic free" company.

NTT DATA confirms its commitment to environmental sustainability
and also in the workplace: in particular, the NTT DATA lItalia
headquarters in Milan has obtained recognition of excellence

on a global scale thanks to over a hundred initiatives developed
according to the WELL protocol and a holistic approach to social
and environmental sustainability issues.”

PAOLO MARINELLI
CHIEF FINANCIAL OFFICIER

NTT DATA Italia boasts its presence on the na-
tional territory, in eleven cities distributed in dif-
ferent Italian regions and in particular:

» Milan, Rome, Turin, Villorba (TV), Pisa,
Naples and Rende (CS) with their own offices

» Genoa, Bologna, Salerno and Bari in
co-working spaces

Following the merger process with everis Italia,
it became necessary to implement a process
of rationalization and unification of the offices,
also aimed at improving consumption efficien-
cy and limiting environmental impacts. Started
in the previous year, in parallel with the finaliza-
tion of the merger by incorporation deed bet-
ter described in paragraph 1.1, the merger was
completed during the reporting period with the
transfer of everis Italia colleagues to the offices
in Rome and Milan.

Environmental responsibility

Extraordinary maintenance and set-up work
is also underway on the new headquarters in
Bari. The intervention, designed to meet the
most up-to-date environmental sustainability
criteria, involves the construction of 175 work-
stations inside a building of industrial origin re-
covered and made ready for new use.

NTT DATA Italia has also carried out a process
of technological refresh of its data centers
through the abandonment or limitation of phy-
sical facilities located at its headquarters and
the transition to cloud servers that have better
performance in terms of energy consumption
and use of renewable energy.

This migration process, which began a few ye-
ars ago, has been entirely completed in favour
of external servers hosted by leading compa-
nies in cloud services.
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9.1 INITIATIVES FOR THE
ENVIRONMENT

NTT DATA Italia has long been committed
to promoting individual behaviours that can
bring a concrete benefit to the environment
that surrounds us.

NTT DATA Italia's desire is to spread virtuous
behaviour towards the environment, there-
fore, also in the Year the organization conti-
nued to pursue the following objectives:

» paperless company with the streamlining
of the process of submitting paper receip-
ts of expense reports and the establish-

is active and distributing water bottles to
all employees instead of disposable cups

NTT DATA Italia's commitment is extended
to all Italian offices and in this context the
agreement signed with electricity suppliers
to fully supply the sites with green energy,
i.e. 100% produced from renewable sources.
A commitment in which the Company firmly
believes and which it carries out despite ha-
ving higher costs: this energy is in fact certi-
fied by the "guarantees of origin" system of
the energy services operator, based on EC
Directive 2009/28/EC.

Finally, the car policy has been revised, di-
scouraging fuel-efficient vehicles and encou-

ment of an electronic archive

» plastic free company by eliminating plastic
cups and stirrers from hot drink dispen-
sers, preferring paper or bioplastic wrap-
pers where the lunch box delivery service

raging the introduction of hybrid and electric
cars into the company fleet. This action is
also supported by the setting up of charging
stations for these new vehicles at the com-
pany's headquarters.

NTT
SUSTAINABILITY
CONFERENCE
2023
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Every year, the parent company NTT organizes the NTT Sustainabili-
ty Conference, an event aimed at highlighting and promoting the su-
stainability initiatives developed by the companies of the NTT Group.

Of the 149 projects presented at the March 2023 conference from
22 countries around the world, 56 projects, considered among the
most representative of the Group's efforts to propose solutions for a
more sustainable future, were finalists and were promoted through
the publication of content on the event's official page.

NTT DATA Italia made it to the finals with four projects. In addition
to the already mentioned CO2Sink and Green IT Framework, in pa-
ragraph 4.1 two other initiatives concerning locations and mobility
were awarded:

WELL-MI healthy and Sustainability for Public Transportation.
WELL-MI HEALTHY, HAPPY PEOPLE PERFORM BETTER.

NTT DATA Italy's Milan office has been awarded as an example of a
sustainable work environment focused on improving the well-being
and comfort felt by employees and the community.

O nTTDaTa

A hundred initiatives developed at the headquarters according to
the WELL protocol and a holistic approach to social and environmen-
tal sustainability issues have led the NTT DATA Italia headquarters in
Milan to obtain recognition of excellence on a global scale.

SUSTAINABILITY FOR PUBLIC TRANSPORTATION (IN PARTNERSHIP
WITH NTT DATA AMERICAS)

A mobility design platform that aids in the definition of better deci-
sions for changes to public transport infrastructure. The platform
offers a unified data analysis system, with an overview of the sta-
tus of specific key performance indicators (KPIs), such as passenger
numbers, CO2 emissions, and accessibility for demographics. This
platform aims to improve the accessibility and sustainability of pu-
blic transportation for the communities it serves.

ility for Public
Transportation

Environmental responsibility
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ASSOLOMBARDA AWARDS

On March 14, 2023, the second edition of
the Assolombarda Awards 2024 was held,
an event organized by Assolombarda to ce-
lebrate the excellence of know-how and
reward the best projects in various strategic
areas (sustainability, responsibility and cul-
ture, performance, design, digitalization) de-
veloped by member companies.

NTT DATA Italia participated in the Sustai-
nability Award dedicated to Giorgio Enrico
Falck aimed at enhancing investments and
projects related to company headquarters,
with positive impacts on people and the en-
vironment.

The Company was the winner in the large
company’s category with the project to set
up and manage the Milan headquarters
inaugurated in 2021 and conducted virtuou-
sly to limit CO2 production and optimize en-
vironmental impacts on the territory.

In the face of a significant expansion in em-
ployment, NTT DATA Italia had to consider
the reorganization of its headquarters in Mi-
lan and, in doing so, took into strong consi-
deration the issues of environmental sustai-
nability. The new office spaces, in fact, have
been identified in The Sign complex, COVI-
VIO's urban regeneration project that has
transformed the area of the former Vedani
Foundries into a Business District dedicated
to companies and the city. After an impor-
tant reclamation of the area, the Near Zero
Energy Buildings (NZEB) in energy class A
were built and achieved LEED Platinum cer-
tification.

NTT DATA Italia has moved its headquar-
ters here, conceiving the set-up of its offices
in line with the new logic of space manage-
ment, in terms of both liveability and use, and
implemented environmental management
policies that have led to the achievement of
ISO14001 certification. The Company, throu-
gh telephoto automation, actively manages
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the operation of the buildings, which are
powered entirely by renewable sources such
as solar energy produced by photovoltaic sy-
stems on the roof. It has also provided for
the construction of infrastructure for the
electric charging of cars and motorcycles to
promote sustainable mobility.

2023 has been a year of intense preparatory
work for the results that will be achieved in
the coming months.

WELL CERTIFICATION

The NTT DATA Italia organization is in fact
working towards obtaining the WELL Certi-
fication of the Milan office, an important re-
cognition that evaluates and guarantees the
environmental well-being of a given place
through the analysis of ten concepts (air, wa-
ter, nourishment, light, movement, thermal
comfort, sound, materials, mind, communi-
ty) with favourable impacts on both the oc-
cupants and the surrounding community.

9.2 ENERGY CONSUMP-
TION AND EMISSIONS

The main energy carriers used by NTT DATA
Italia to carry out its activities are:

ELECTRICAL ENERGY

It accounts for 67.65% of corporate consu-
mption and is used for the operation of the
offices (air conditioning, lighting systems
and equipment used in the offices), but also
for powering company electric vehicles.

All electricity supplies in the name of NTT
DATA Italia S.p.A. are 100% covered by cer-
tificates on Guarantees of Origin that certify
the origin of energy from renewable sources.

In addition, part of the electricity consumed
comes from the two photovoltaic systems
installed on the roofs of the Milan headquar-
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ters. The amount of energy produced to date
guarantees the total coverage of the energy
needs of the company's electric fleet.

DIESEL OIL

It accounts for 20% of the company's con-
sumption and is used as a fuel to power the
company fleet.

PETROL

It accounts for 9% of the company's consu-
mption and is used exclusively as a fuel to
power the company fleet.

NATURAL GAS

Natural gas consumption is negligible and li-
mited only to heating a few locations.

NTT DATA Italia has in fact pursued the choi-
ce of moving or building its headquarters
in buildings powered only by electricity to
reduce or eliminate dependence on non-re-
newable energy sources.

The "Annexes - Environment" section shows
energy consumption and emissions by type
for the three-year period 2021 - 2024.

In response to the growing global demand to accelerate measures

— to achieve net-zero carbon emissions, the NTT DATA Group has re-

vised its previous plan - formulated in 2021 - bringing forward the

SCIENCE- Net-Zero target to 2040 compared to 2050, with the new "NTT DATA
BASED NET-ZERO Vision 2040" plan.

TARGETS

INITIATIVES In line with this project, NTT DATA Italia has joined the SBTI (Scien-

ce-Based Targets Initiative) Standard by signing a Letter of Com-
mitment in January 2024 as an integral part of its commitment to
environmental sustainability. The SBTI Standard, promoted by
world-leading organizations such as CDP, the United Nations Glo-
bal Compact, the World Resources Institute (WRI) and the Worldwi-
de Fund for Nature (WWF), is a clear and rigorous guide in setting
science-based targets to reduce greenhouse gas emissions. In this
context, in May 2024, the Company defined three ambitious targets,
pending validation by the SBTI, which represent the fundamental pil-
lars of our commitment to meaningful and timely decarbonization:

» 68% reduction in our Scope 1 and 2 GHG emissions and 42% re-
duction in Scope 3 GHG emissions by 2030 compared to 2022

> 90% reduction in all absolute GHG emissions by 2035, still based

on 2022 data

» neutrality in GHG emissions by 2040

thus, demonstrating commitment not only to reduce emissions, but
also to offset residual emissions, actively contributing to the mitiga-
tion of the overall environmental impact.

These goals are not only challenges for us, but also promises to fu-

ture generations.

Environmental responsibility
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2.5 WASTE MANAGE-
MENT

NTT DATA Italia operates separate waste col-
lection within its offices and has therefore
set up "ecological islands" at its offices with
bins for the collection of different types of
waste which are then sent for recycling or
recovery through the local reference service.

In addition to what is generated by ordinary
office activities, NTT DATA Italia also produ-
ces, albeit in limited quantities, other types
of waste such as those relating to electrical
or electronic equipment that have reached
the end of their life cycle (e.g. old PCs, no-
tebooks, smartphones) in technical jargon
called WEEE.

In addition, on the transfer of everis Italia
colleagues to the Rome office, there was the
production of packaging, bulky items and
demolition and construction waste.

COMPOSITION OF WASTE PRODUCED BY NTT DATA ITALIA (IN TONNES)

WEEE and waste generated by the set-up or
dismantling of the premises are disposed of
through special specialized and authorized
companies. During the year, to optimize the
service and control over operators and ope-
rations in the various cities where NTT DATA
Italia is based, a framework contract was for-
malized with an Intermediary that covers the
entire national territory and treats all types
of waste.

All the waste produced was sent to the re-
covery cycle. Compared to the previous year,
there was a significant decrease in the quan-
tities disposed of, which can be associated
with the end of the merger of the company
offices.

The values relating to the waste generated
by NTT DATA Italia in the reference reporting
period are shown below, divided by catego-
ries (hazardous and non-hazardous).

31.03.2024 31.03.2023

Total hazardous waste 1,58 1
Total non-hazardous waste 64,20 138
Total waste generated 65,78 139
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AT TACHMENTS

CERTIFICATIONS

YEAR OF FIRST CERTIFICATION DESCRIPTION CERTIFIED LOCATIONS
RELEASE
18/08/2003 ISO 9001:2015 Quality Management System Milan
Rome
16/12/2019 ISO 37001:2016 Anti-Corruption Management System Milan
Rome
Turin
Treviso
Genoa
Pisa
Naples
Cosenza
Bari
10/12/2010 ISO/IEC 27001:2022 Cyber Security Management System Milan
Rome (only for SOC services)
Naples (only for SOC services)
10/12/2010 ISO/IEC 27017:2015 Security Control Management System for Milan
(guideline) Cloud Services
10/12/2010 ISO/IEC 27018:2019 Information Security Management Sy- Milan
(guideline) stems
16/07/2021 ISO/IEC 27001:2013 Information Security Management Sy- Milan
(2017) stems Rome
Naples
11/11/2021 ISO 45001:2018 Health and Safety Management Systems Milan
Rome
Naples
30/09/2021 SA8000:2014 Social Responsibility Management System Milan
Rome
Naples
Pisa
Turin
Treviso
11/10/2021 ISO 14001:2015 Environmental Management System Milan
11/10/2021 ISO 14006:2020 (decla- Environmental Management Systems - Gui- Milan
ration) delines for the Integration of Eco-design
03/05/2019 FSC-STD-40-004® v3.1 FSC® Forest Stewardship Council ® Mana- Milan
gement System - Chain of Custody (COC)
License Code: FSC-C14832
100 O NtTDaTa

YEAR OF FIRST CERTIFICATION DESCRIPTION CERTIFIED LOCATIONS
RELEASE
31/05/2022 ISO/IEC 20000-1:2018 Quality Management System in the Provi- Milan
sion of IT Services Rome
Naples
05/07/2022 ISO 14064-1:2018 Management system for the quantification Milan
(Statement) and reporting of greenhouse gas emis-
sions and their removal
29/04/2022 Capability Maturity Model applied to make improvements in Naples
Model Integration processes and develop behaviours that re- Cosenza
Development V2.0 duce risks in the development of services,
(CMMI-DEV) without products and software
SAM -
Maturity Level 3
22/03/2023 ISO 30415:2021 Management system for the definition of Milan
guidelines for a Diversity and Inclusion Rome
framework.
26/05/2023 ISO/IEC 27701:2019 Privacy Information Management System Milan
Rome
Naples
16/05/2023 ISO/IEC 27005:2022 Information Security Risk Management Milan
(guideline) Rome
26/05/2023 ISO/IEC 25010:2011 System and software quality models Milan
(Statement) (SQuaRE) Rome
Naples

During Q1 of FY2024-25, NTT DATA Italia
S.p.A. is expected to obtain certification ac-
cording to the UNI/PdR 125:2022 reference
practice on Gender Equality. The certifica-
tion project was launched at the end of 2023;
the Gender Equality Management System
has been implemented and the initial asses-
sment has been completed. NTT DATA Italia
S.p.A. has fully achieved the overall summary
score of more than 60%, as required by the
standard, and is therefore able to present it-
self to the certification body for the process
of obtaining the certificate.

As part of this process, a number of activities
have been completed, including:

» NTT DATA Italia's Gender Equality Policy
has been defined and formalized, made
available to all interested parties via intra-
net, website and supplier portal

Attachments

» the Head of Gender Equality, who has been
involved in these issues for some time, has
been appointed

> the Steering Committee for Gender Equa-
lity has been appointed with the task of
actively working to create and support the
necessary conditions for a working envi-
ronment that is as attentive as possible to
the issue of gender equality

» the three-year Strategic Plan for gender
equality has been prepared

With this organization and the new system,
NTT DATA Italia intends to further deve-
lop and implement the principles related to
"gender equality", implementing activities
and actions that foster the dissemination of
a culture of equality and improvement, as
well as internal and external awareness on
the issue.
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MODELS AND POLICIES

MODELS AND POLICIES SCOPE OBUJECTIVES AND CONTENT APPLICATION MODELS AND POLICIES SCOPE OBUECTIVES AND CONTENT APPLICATION
Modello 231 Management, Organization and Control Model pursuant Corporate bodies EMEAL Diversity & Guidelines to ensure diversity, equity, and inclusion Corporate bodies
él@ to Legislative Decree 231/2001 Dependents Inclusion Policy é:l:é (DE&I) within all companies. Dependents
External Consultants that are part of NTT DATA
Suppliers o EMEAL.
Customers TN
Code of Conduct @ Ié;:%?;gfi;g?;ﬂ?gng;za;SV:LudezbfgiZg?gfsrﬂfug E;%Tgf:ensts NTT DATA Italia's: feos) Spcial Responsibility Managemgnt System (SGRS) certi- Corporate bodies
follow, as well as a series of commitments relating to Suppliers SA8000:2014 Social S fiable by and complies with the international standard Deper_idents
o the execution of activities aimed at the main stakehol- Responsibility Policy SA8000. suppliers
NN ders: customers, shareholders, competitors, suppliers,
governments, employees and collaborators, society,
environment. NTT DATA Italia's Integrated Quality, Corruption Prevention and Environ- Dependents
Integrated Quality, é:l:é ment Management System in line with NTT DATA Italia's Suppliers
. . _ ] . o . Anti-Corruption and strong environmental sensitivity and constant commit-
Anti-corruption The policy defines EMEAL's commitment to prohibiting Suppliers . X a0 ment to ensuring actions and conduct based on criteria
Policy él@ and preventing. Environment Policy 72N of transparency, fairness and moral integrity, which
corruption, to ensure compliance with Anti-Corruption prevent any attempt at corruption.
a0 Laws and identifies the principles for identifying and @
N preventing any corruption. \%
Master Data Pro- It defines the data processing methods for the correct Employees NTT DATA Group Definition of the NTT DATA Group Guidelines for its com- Suppliers
tection Policy management of information security, such as privacy by Guidelines for Su- é:l:é mitment to creating value for its stakeholders through
design and by default, impact assessment, or supplier stainability in Supply sincere and highly ethical sourcing activities, in accor-
oo management. Chain dance with the Group's Procurement Policies.
N an.
NTT DATA EMEAL Definition of the NTT DATA Group's Guidelines for its Corporate bodies
Transfer Impact As- o Defines the impact generated by an entity of the EMEAL Employees Group Sustainability é:l:é environmental, social, economic and governance per- Dependents
sessment Policy D Group in the event of a transfer of personal data. and ESG Policy formance and create shared value, respecting the needs Employees
s and expectations of all stakeholders. Suppliers
Information Security o It defines the procedures for the proper storage of con- Employees
Policy N fidential information. In fact, the policy guarantees that @
their circulation takes place in compliance with quality N
standards on security and reliability issues, providing for
the imposition of prohibitions on the disclosure or use
for private purposes of information obtained for official
reasons.
Legend
® Environment < Human Resources il Governance
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HUMAN RESOURCES

GRI 2-7 EMPLOYEES AND GRI 2-8 WORKERS WHO ARE NOT EMPLOYEES

TYPOLOGY TO MARCH 31, 2024 TO MARCH 31, 2023 TO MARCH 31, 2022
MEN WOMEN TOTAL MEN WOMEN TOTAL MEN WOMEN TOTAL
Total employees 4.036 1.686 5.722 3.308 1.410 4.718 3.021 1.252 4.273
Of which for an indefinite 3.474 1.478 4.952 2.793 1.222 4.015 2.605 1.117 3.722
period
Of which for a given time 3 5 8 10 6 16 7 5 12
Of which at hours not gua- 0 0 0 0 0 0 0 0 0
ranteed
Of which apprenticeship 559 203 762 505 182 687 409 130 539
Of which Full-time 4.023 1.582 5.605 3.297 1.308 4.605 3.008 1141 4149
Of which part-time 13 104 117 11 102 113 13 111 124
Of which managers 241 46 287 193 39 232 179 34 213
Of which paintings 688 257 945 515 205 720 496 187 683
Of which employees 3.107 1.383 4.490 2.600 1.166 3.766 2.346 1.031 3.377
Total personnel 4.085 1.715 5.800 3.412 1.449 4.861 3.142 1.306 4.448
Of which are administered 14 8 22 0 0 0 33 6 39
or other types of contracts
Of which interns 59 29 78 104 39 143 88 48 136
TYPOLOGY TO MARCH 31, 2024
NORTH CENTER SOUTH & TOTAL
ISLANDS
Total employees 2.828 1.784 1.110 5.722
Of which for an indefinite period 2.824 1.783 1.107 5.714
Of which for a given time 4 1 3 8
Of which at hours not guaranteed 0 0 0 0
Of which Full-time 2.763 1.742 1.110 5.605
Of which part-time 65 42 10 117
GRI 2-30 COLLECTIVE AGREEMENTS
TYPOLOGY TO MARCH 31, TO MARCH 31, TO MARCH 31,
2024 2023 2022
Percentage of total employees covered by collective bargaining 100% 100% 100%
agreements
104 O NtTDaTa

GRI 401-1 NEW EMPLOYEE HIRES AND EMPLOYEE TURNOVER

TYPOLO- TO MARCH 31,2024 TO MARCH 31,2023 TO MARCH 31, 2022
& CATE- <30 30-50 >50 TOTAL <30 30-50 >50 TOTAL <30 30-50 >50 TOTAL
GORY YEARS VYEARS YEARS YEARS YEARS YEARS YEARS YEARS YEARS
New hires Men 381 117 15 513 526 228 15 769 381 229 14 624
Women 139 39 2 180 191 107 4 302 136 79 4 219
Total 520 156 17 693 717 335 19 1.071 517 308 18 843
Inbound Men 9% 3% 0% 13% 16% 7% 0% 23% 13% 8% 0,4% 21%
Turnover
Rate Women 8% 2% 0% 1% 14% 8% 0% 21% 11% 6% 0,3% 17%
Total 9% 3% 0% 12% 15% 7% 0% 23% 12% 7% 0,42% 20%
Outputs Men 193 231 29 453 189 265 28 482 145 285 24 454
Women 62 13 6 181 51 86 7 144 67 104 4 175
Total 255 344 35 634 240 351 35 626 212 389 28 629
Outgoing Men 5% 6% 1% 1% 6% 8% 1% 15% 5% 9% 1% 15%
Turnover
Rate Women 4% 7% 0% 1% 4% 6% 0% 10% 5% 8% 0,3% 14%
Total 4% 6% 1% 11% 5% 7% 1% 13% 5% 9% 1% 15%
GRI 403-9 WORK-RELATED INJURIES®
ACCIDENTS AT THE WORK OF EMPLOYEES TOMARCH31, | TOMARCH31, | TO MARCH 31,
2024 2023 2022
Number of accidents at work that can be recorded 2 1 1
of which, the number of deaths caused by accidents at work 0 0 0
of which, accidents at work with serious consequences (excluding deaths) 0 0 0
Hours worked 9.766.963 7.865.409 7.322.839
Multiplier 1.000.000 1.000.000 1.000.000
Rate of accidents at work adjustable 0,26 0,13 0,13
Death rate due to accidents at work 0 0 0
Rate of serious accidents at work 0 0 0
12 The following GRI refers only to employees.
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GRI 404-1 AVERAGE HOURS OF TRAINING PER YEAR PER EMPLOYEE

GRI 405-1 DIVERSITY OF GOVERNANCE BODIES AND EMPLOYEES

CATEGORIES TO MARCH 31,2024
HOURS AVERAGE HOURS AVERAGE HOURS AVERAGE

MEN HOURS MEN MEN HOURS WOMEN MEN TOTALHOURS

Executives 3.517 15 728 16 4.245 15
Middle Management 16.220 24 6.725 26 22.945 24
Employees 96.358 31 39.224 28 135.582 30
Total 116.095 29 46.677 28 162.772 28
CATEGORIES TO MARCH 31,2023
HOURS AVERAGE HOURS AVERAGE HOURS AVERAGE

MEN HOURS MEN MEN HOURS WOMEN MEN TOTALHOURS

Executives 3.084 16 895 23 3.979 17
Middle Management 15.081 29 5.691 28 20.772 29
Employees 90.383 35 43.911 38 134.294 36
Total 108.548 33 50.497 36 159.045 34
CATEGORIES TO MARCH 31, 2022
HOURS AVERAGE HOURS AVERAGE HOURS AVERAGE

MEN HOURS MEN MEN HOURS WOMEN MEN TOTALHOURS

Executives 2.333 13 378 11 271 13
Middle Management 18.923 38 8.086 43 27.009 40
Employees 104.725 45 48.513 47 153.238 45
Total 125.981 42 56.977 46 182.958 43

GRI 405-2 RATIO OF BASIC SALARY AND REMUNERATION OF WOMEN TO MEN

MEN WOMEN WOMAN/MAN RATIO

Basic salary Executives 90.588€ 85.144€ 0,94
Middle Management 52.452¢€ 50.866€ 0,97

Employees 32.858€ 33.363€ 1,02

Average pay Executives 140.769€ 123.120€ 0,87
Middle Management 60.791€ 58.789€ 0,97

Employees 36.910€ 37.363€ 1,01
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BOARD OF DIRECTORS TO MARCH 31, 2024 TO MARCH 31,2023 TO MARCH 31, 2022
MEMEERS AGE GROUPS AGE GROUPS AGE GROUPS
<30 30-50 >50 TOTAL <30 30-50 >50 TOTAL <30 30-50 >50 TOTAL
YEARS VEARS YEARS YEARS VEARS VYEARS YEARS VYEARS YEARS

Women 0% 33% 0% 33% 0% 33% 0% 33% 0% 0% 0% 0,0%
Men 0% 0% 67% 67% 0% 0% 67% 67% 0% 0% 100% 100%
Total 0% 33% 67% 100% 0% 33% 67% 100% 0% 0% 100% 100%
CATEGORIES TO MARCH 31, 2024
GENDER AGE GROUPS OTHER DIVERSITY INDICATORS
MEN WOMEN TOTAL <30 30-50 >50 TOTAL PROTECTED DISABILITY TOTAL

YEARS YEARS YEARS CATEGORIES
Executives (%) 84% 16% 5% 0% 44% 56% 5% 25% 75% 2%
Middle Management (%) 73% 27% 17% 0% 61% 39% 17% 14% 86% 11%
Employees (%) 69% 31% 78% 36% 55% 9% 78% 5% 95% 87%
Total (%) 71% 29% 100% 28% 55% 17% 100% 7% 93% 100%
CATEGORIES TO MARCH 31,2023
GENDER AGE GROUPS OTHER DIVERSITY INDICATORS
MEN WOMEN TOTAL <30 30-50 >50 TOTAL PROTECTED DISABILITY TOTAL

YEARS YEARS YEARS CATEGORIES
Executives (%) 83% 17% 5% 0% 36% 64% 5% 33% 67% 2%
Middle Management (%) 72% 28% 15% 0% 53% 47% 15% 11% 89% 11%
Employees (%) 69% 31% 80% 36% 53% 12% 80% 4% 96% 87%
Total (%) 70% 30% 100% 29% 52% 20% 100% 5% 95% 100%
CATEGORIES TO MARCH 31, 2022
GENDER AGE GROUPS OTHER DIVERSITY INDICATORS
MEN WOMEN TOTAL <30 30-50 >50 TOTAL PROTECTED DISABILITY TOTAL

YEARS YEARS YEARS CATEGORIES
Executives (%) 84% 16% 5% 0% 38% 62% 5% 33% 67% 2%
Middle Management (%) 73% 27% 16% 0% 56% 44% 16% 8% 92% 8%
Employees (%) 69 % 31% 79% 32% 56% 11% 79% 5% 95% 90%
Total (%) 71% 29% 100% 26% 55% 19% 100% 6% 94% 100%
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ENVIRONMENT"

GRI 305-1 DIRECT GHG EMISSIONS (SCOPE 1)

DIRECT EMISSIONS (SCOPE 1)'S TOMARCH 31, | TOMARCH 31, | TO MARCH 31,
2024 2023 2022
GRI 302-1 ENERGY CONSUMED WITHIN THE ORGANIZATION
Natural gas 40 45 159
ENERGY CONSUMPTION BY SOURCE (GJ)M TOMARCH31, | TOMARCH31, | TOMARCH 31, Diesel oil 419 313 268
2024 2023 2022
- Petrol 168 95 59
Total non-renewable fuel consumption 9.234 6.349 7.272
Total Scope 1 tCO2eq emissions 627 453 486
Natural gas 708 807 2.823
Diesel fuel 5.935 4.243 3.645
Petrol 2.591 1.299 803
GRI 305-2 INDIRECT GHG EMISSIONS FROM ENERGY CONSUMPTION (SCOPE 2)
Total electricity 19.316 19.898 18.050
ici INDIRECT EMISSIONS (SCOPE 2)'¢ TOMARCH 31, | TOMARCH 31, | TO MARCH 31,
Electricity purchased 18.787 19.486 18.013 ( ) 020 2023 2022
-of which from renewable sources 18.787 19.486 18.013 Purchased Electricity - Location Based (tCO,eq) 1.729 1.406 1.300
Self-produced electricity from renewable sources 210 228 37 Purchased Electricity - Market Based (tCO,eq) 524 69417 381
Total energy for district heating 319 183 0
Total energy consumption 28.550 26.247 25.321
-of which from renewable sources 19.316 19.898 18.050
TOTAL EMISSIONS TOMARCH31, | TOMARCH31, | TOMARCH 31,
2024 2023 2022
TOTAL EMISSIONS (SCOPE 1 + SCOPE 2 - Location based) (tCO2eq) 2.356 1.859 1.786
GR' 302_3 ENERGY INTENSITY TOTAL EMISSIONS (SCOPE 1 + SCOPE 2 - Market based) (tCO2eq) 1.151 1.147 867
ENERGY INTENSITY TOMARCH31, | TOMARCH31, | TOMARCH 31,
2024 2023 2022
Parameter (No. of Employees) 5.722 4,718 4,273
Energy Consumed 28.550 26.247 25.321
Intensity 4,99 5,56 5,93

15 The emission factors used to calculate Scope 1 emissions for the reported year are:

> Natural Gas: 2.037 tC0O2/1000*Sm3 (Source: DEFRA Fuels - Natural Gas)

> Diesel: 3.0156 tCO2/t (DEFRA (Source: Fuels - Diesel - Average Biofuel Blend)
> Gasoline: 2.806 tCO2/t (Source: DEFRA Fuels - Petrol - Average Biofuel Blend)

16 For the calculation of Scope 2 emissions, in line with the GRI Sustainability Reporting Standards, both calculation metho-
dologies were used. Market-based is based on the CO2 emissions emitted by the energy suppliers from which the orga-
nization purchases, through a contract, electricity and can be calculated by considering: Energy Guarantee of Origin cer-
tificates and direct contracts with suppliers, supplier-specific emission factors, emission factors related to the "residual

13 It should be noted that, starting from this year, NTT DATA Italia reports the emissions related to Scope 3 in line with what
is presented in the EMEAL Sustainability Report.
In particular, the selected categories, the conversion factors and the methodology for calculating Scope 3 emissions are
in line with those of EMEAL.
With reference to the Scope 1 and Scope 2 data, NTT DATA Italia, in continuity with previous years, has maintained its
methodology and reporting criteria.

14 For the calculation of energy consumption in GJ, the following conversion factors were used for the reported year:
> Natural gas: 36.189 GJ/1000*Sm3 (source: DEFRA Fuel Properties - Natural gas)
> Diesel: 42.73 GJ/t (DEFRA Fuel Properties - Diesel - Average Biofuel Blend)

mix", i.e. energy and emissions that are not monitored or unclaimed (methodology used, with an Italy 2023 emission
factor of 457 g CO2/kWh, source: AIB - European Residual Mixes).

The Location-based method is based on average emission factors related to energy generation for well-defined geo-
graphical boundaries, including local, subnational or national boundaries (methodology used, with Italy 2023 emission
factor of 331 g CO2/kWh, source: AIB - European Residual Mixes).

Scope 1 and Scope 2 emissions are expressed in tons of CO2, as the source used does not report the emission factors
of other gases other than CO2. In addition, Scope 2 emissions are expressed in tons of CO2; however, the percentage of
methane and nitrous oxide has a negligible effect on total greenhouse gas emissions (CO2 equivalents) as indicated in
the ISPRA report "Atmospheric emission factors of CO2 and other greenhouse gases in the electricity sector".

> Gasoline: 43.184 GJ/t, (DEFRA (Fuel Properties - Petrol - Average Biofuel Blend) 17 About Scope 2 - Market Based emissions, for the years 2023 and 2022, an updated figure has been included compared

> Electricity: constant of 0.0036 GJ/kWh to what is presented in the sustainability report as of 31 March 2023, to consider additional information collected after
publication.
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GRI 305-3 OTHER INDIRECT GREENHOUSE GAS (GHG) EMISSIONS (SCOPE 3)

INDIRECT EMISSIONS (SCOPE 3)'®

TO MARCH 31, 2024

Goods and services purchased (tCO2eq) 353
Waste generated during operations (tCO2eq) 589
Corporate Travel by Air (tCO2eq) 507
Corporate travel by train (tCO2eq) 140
Corporate travel via motorway (tCO2eq) 107
Corporate travel overnight stays (tCO2eq) 103
Total Corporate Travel (tCO2eq) 857
Employee commuting (tCO2eq) 1.483
Other upstream categories (tCO2eq)'® 45
Total Scope 3 emissions (tCO2eq) 3.327

GRI 305-4 GREENHOUSE GAS (GHG) EMISSION INTENSITY

INDIRECT EMISSIONS (SCOPE 3) TO MARCH 31, 2024
Total Contract Employees 5.722
Total Scope 1 + Scope 2 + Scope 3 (location-based) emissions (tCO2eq) 5.683
Emission intensity - Scope 1 + Scope 2 + Scope 3 (location-based) 0,99
Total Scope 1 + Scope 2 + Scope 3 (market-based) emissions (tCO2eq) 4.477
Emission intensity - Scope 1 + Scope 2 + Scope 3 (market-based) 0,78

18 The emission factors used to calculate Scope 3 emissions for the reported year are:

>

>

>

Goods and Services purchased: 270 kgCO2 /unit for Laptops (source: DELL Laptop 4 Latitude 5440 Procesador, exclu-
ding Manufacturing. Dell Product Carbon Footprint (PCF), 730.47 kgCO2/t for paper (source: DEFRA - Paper and bo-
ard: paper - Closed-loop source - Material use)

Waste generated in operations: 0.18, kgCO2e/m3 for water consumption, 0.20 kgCO2e/m3 for water treatment (Sour-
ce: DEFRA 2023)

Corporate travel by air (on average): 0.12 kgCO2e/km (Source: DEFRA 2023)

Corporate travel by train: 0.03 kgCO2e/km (Source: DEFRA 2023)

Corporate travel via motorway (on average): 0.27 kgCO2e/km (Source: DEFRA 2023)

Corporate travel overnight stays: 14.3 kgCO2e/night (Source: DEFRA 2023)

Other upstream categories: 0.25 kgCO2eq/kWh (source: IAE - Emissions Factors 2023)

19 Inthe "other upstream categories", emissions for smart working are considered.
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GRI CONTENT INDEX

DECLARATION OF USE NTT DATA ITALIA S.P.A. HAS SUBMITTED A REPORT IN ACCORDANCE WITH THE GRI STANDARDS FOR
THE PERIOD FROM 1 APRIL 2023 TO 31 MARCH 2024

Used GRI 1 GRI 1 - Foundation - Version 2021

Relevant GRI Industry Standards N/A

GENERAL DISCLOSURES

ration

GRISTANDARDS INFORMATIVE LOCATION OMISSION
REQUI- REASON EXPLANATION
REMENTS
OMITTED
GRI 2: General In- | 2-1 Organizational Details pag. 12
formation 2021
2-2 Entities included in the organiza- pag. 8
tion’s sustainability reporting
2-3 Reporting Period, Frequency pag. 8
and contact point
2-4 Restatement of information pag. 8, 109
2-5 External Assurance pag. 116
2-6 Activities, value chain and other  pag. 81
business relationships
2-7 Employees pag. 104
2-8 Workers who are not employees  pag. 104
2-9 Governance structure and pag. 24, 25
composition
2-10 Nomination and selection of the pag. 24
highest governance body
2-11 Chair of the highest governance pag. 24
body
2-12 Role of the highest governance  pag. 25
body in overseeing the management
of impacts
2-13 Delegation of responsibility for ~ pag. 25
managing impacts
2-14 Role of the highest governance  pag. 25
body in sustainability reporting
2-15 Conflicts of interest pag. 28
2-16 Communication of critical issues pag. 28
2-17 Collective knowledge of the pag. 26
highest governing body
2-18 Evaluation of the performance pag. 25, 26
of the highest governance body
2-19 Remuneration policies pag. 25, 26
2-20 Process to determine remune- pag. 25, 26

GRI Content Index
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GENERAL DISCLOSURES

GRISTANDARDS | INFORMATIVE LOCATION OMISSION
REQUI- REASON EXPLANATION
REMENTS
OMITTED
GRI 2: General In- | 2-21 Annual total compensation 2-21.a Confidentiality =~ The indicator
formation 2021 report 2-21.b Constraints in question
2-21.c could not be
reported for
reasons of
confidentiality
of the information
requested by it.
2-22 Statement on sustainable pag. 6,7

development strategy

2-23 Policy Commitments

pag. 32,33, 102, 103

2-24 Embedding policy commitments

pag. 32, 33,102, 103

2-25 Processes to remediate pag. 102, 103
negative impacts
2-26 Mechanisms for seeking advice  pag. 28

and raising concerns

2-27 Compliance with Laws and
Regulations

There were no significant
instances of non-com-
pliance with laws and
regulations during the
reporting period.

2-28 Membership associations

Valore D, Elis, Sodalitas
Assoconsultant, Assolom-
barda, Confindustria, The
House Ambrosetti

2-29 Approach to stakeholder pag. 16
engagement
2-30 Collective bargaining pag. 104
agreements
GRI 3: Material 3-1 Process to determine material pag. 18
Topics 2021 topics
3-2 List of material topics pag. 19 - 21
FUTURE OF WORK
GRI 3: Material 3-3 Management of material topics pag.62-68,72-75
Topics 2021
GRI401: 401-1 New employee hires and pag. 105
Employment employee turnover
GRI401: 401-2 Benefits provided to full-time  pag. 67 - 68
Employment employees that are not provided to
temporary part-time employees
GRI404: Training | 404-1 Average hours of training per  pag. 106
and Education year per employee
HUMAN RIGHTS, DIVERSITY AND INCLUSION
GRI 3: Material 3-3 Material Theme Management pag. 69 -71
Topics 2021
GRI 405: Diver- 405-1 Diversity of governance pag. 107
sity and Equal bodies and employees
Opportunities
GRI 405: Diver- 405-2 Ratio of basic wage to wo- pag. 106
sity and Equal men's pay compared to men's
Opportunities
GRI406: Non-di- | 406-1 Incidents of discrimination No incidents
scrimination and remedial measures taken of discrimination
occurred
during the
reporting
period.
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GENERAL DISCLOSURES

GRI STANDARDS

INFORMATIVE

LOCATION

OMISSION
REQUI- REASON EXPLANATION
REMENTS
OMITTED

GRI 414:
Supplier social
assessment

GRI414-1 - New suppliers that were
screened using social criteria

In the reporting period,
100% of the new suppliers
of NTT DATA Italia S.p.A.
were evaluated using
social criteria

BUSINESS ETHICS, ANTI-CORRUPTION AND REPUTATION

GRI 3: Material 3-3 Management of material topics pag.27-34

Topics 2021

GRI 205: An- 205-3 Confirmed incidents of There were no known cor-
ti-Corruption corruption and actions take ruption incidents during
2016 the reporting period

GRI 206: An- 206-1 Legal actions for anti-com- There were no legal actions

ti-Competitive
Behaviour 2016

petitive behaviour, anti-trust and
monopoly practices

for anti-competitive beha-
viour during the reporting
period. Antitrust and
monopoly practices

CUSTOMER RELATIONSHIP AND SATISFACTION

GRI 3: Material 3-3 Management of material topics pag. 59 - 61
Topics 2021

CYBERSECURITY AND DATA PROTECTION

GRI 3: Material 3-3 Management of material topics pag.34-36

Topics 2021

GRI 418: Custo-
mer Privacy

418-1 Substantiated complaints
concerning breaches of costumer
privacy and losses of customer data

During the reporting
period, there were no
significant financial
penalties and non-mo-
netary penalties for
non-compliance with
laws and/or regulations
regarding client privacy
violations and data loss.

LONG-TERM VALUE

CREATION FOR BUSINESS CONTINUITY

GRI 3: Material 3-3 Management of material topics pag.40-42
Topics 2021

GRI 201: Econo- 201-1 Direct economic value genera- pag. 40 -42
mic performance | ted and distributed

GRI 204: Procure- | 204-1 Proportion of spending on pag. 81
ment Practices local suppliers

GRI 308: En- 308-1 New suppliers who have pag. 81
vironmental been selected using environmental

Assessment of criteria

Suppliers

IT SOLUTIONS AND SMART CO-CREATION

GRI 3: Material 3-3 Management of material topics pag. 52 -57

Topics 2021

BUSINESS MODEL INNOVATION AND DIGITAL TRANSFORMATION

GRI 3: Material 3-3 Management of material topics pag. 46 -48
Topics 2021

GREENIT

GRI 3: Material 3-3 Management of material topics pag. 49, 50
Topics 2021

COMMUNITY ENGAGEMENT

GRI 3: Material 3-3 Management of material topics pag. 82-88

Topics 2021

GRI Content Index
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GENERAL DISCLOSURES

GRI STANDARDS INFORMATIVE LOCATION OMISSION
REQUI- REASON EXPLANATION
REMENTS
OMITTED
GRI 413: Local 413-2 activities with significant nega- pag.82-88
Communities tive, potential and current impacts
on local communities
CIRCULAR ECONOMY
GRI 3: Material 3-3 Management of material topics pag. 98
Topics 2021
GRI 306: Waste 306-1 Waste generation and signifi-  pag. 98
2020 cant waste-related impacts
GRI 306: Waste 306-2 Management of significant pag. 98
2020 waste-related impacts
GRI 306: Waste GRI 306: Waste 2020 pag. 98
2020
PRODUCT AND SERVICE SAFETY AND QUALITY
GRI 3: Material 3-3 Management of material topics pag. 59
Topics 2021
GRI 416: Custo- GRI 416-2 Incidents of non-complian- Please note that there
mer Health and ce concerning the health and safety ~ were no instances of
Safety of products and services non-compliance with the
regulations and/or self-re-
gulatory codes during the
reporting period concer-
ning the health and safety
impacts of products and
services
CLIMATE CHANGE RISKS & MANAGEMENT
GRI 3: Material 3-3 Management of material topics pag. 96
Topics 2021
GRI 302: Energy 302-1 Energy consumption within pag. 96, 108
2016 the organization
GRI302: Energy | 302-2 Energy Consumption Outside 302-2.a Informazioni I'organizzazione
2016 the Organization 302-2.b  mancantie/o non ha visibilita,
302-2.c non disponibili  sia a monte che
avalle, dei con-
sumi esterni.
GRI302: Energy | 302-3 Energy intensity pag. 108
2016
OCCUPATIONAL HEALTH AND SAFETY
GRI 3: Material 3-3 Management of material topics pag. 78 - 80
Topics 2021
GRI403: Occupa- | 403-1 Occupational health system pag.78-80
tional Health and | and safety management system
Safety 2018
GRI403: Occupa- | 403-2 Hazard identification, risk pag.78-80
tional Health and | assessment and incident investiga-
Safety 2018 tion
GRI403: Occupa- | 403-3 Occupational health services pag.78-80
tional Health and
Safety 2018
GRI403: Occupa- | 403-4 Worker's participation, con- pag. 78 - 80
tional Health and | sultation, and communication on
Safety 2018 occupational health and safety
GRI403: Occupa- | 403-5 Worker training on occupatio- pag.78-80
tional Health and | nal health and safety
Safety 2018
GRI403: Occupa- | 403-6 Promotion of worker health pag. 78 - 80

tional Health and
Safety 2018
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GRISTANDARDS INFORMATIVE LOCATION OMISSION
REQUI- REASON EXPLANATION
REMENTS
OMITTED

GRI 403: Occupa- | 403-7 Prevention and mitigation of pag.78-80

tional Health and | occupational health and safety

Safety 2018 impacts directly linked by business

relationships

GRI 403: Occupa- | 403-9 Work-related injuries pag. 105

tional Health and

Safety 2018

DIGITAL ACCESSIBILITY

GRI 3: Material 3-3 Management of material topics pag. 46-51

Topics 2021

EFFICIENT ENERGY CONSUMPTION AND CLIMATE CHANGE MITIGATION

GRI 3: Material 3-3 Management of material topics pag. 96, 97

Topics 2021

GRI 305: Emis- 305-1 Direct GHG emissions (Scope 1)  pag. 109

sions

GRI 305: Emis- 305-2 Indirect GHG emissions from Pag. 109

sions energy consumption (Scope 2) It should be noted that an
updated figure has been
included with respect to
what is presented in the
sustainability report as
of 31 March 2023, to take
into account additional in-
formation collected after
publication.

GRI 305: Emis- 305-3 Other indirect greenhouse gas pag. 110

sions (GHG) emissions (Scope 3)

GRI 305: Emis- 305-4 Intensity of greenhouse gas pag. 110
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Independent auditors’ report on the sustainability report

To the board of directors of
NTT DATA Italia S.p.A.

We have been engaged to perform a limited assurance engagement on the 2024 Sustainability report
(the “sustainability report”) of NTT DATA ltalia S.p.A. (the “company”).

Directors’ responsibility for the sustainability report

The company’s directors are responsible for the preparation of a sustainability report in accordance with
the “Global Reporting Initiative Sustainability Reporting Standards” issued by GRI - Global Reporting
Initiative (the “GRI Standards”).

The directors are also responsible for such internal control as they determine is necessary to enable the
preparation of a sustainability report that is free from material misstatement, whether due to fraud or
error.

They are also responsible for defining the company’s objectives regarding its sustainability performance
and the identification of the stakeholders and the significant aspects to report.

Auditors’ independence and quality management

We are independent in compliance with the independence and all other ethical requirements of the
International Code of Ethics for Professional Accountants (including International Independence
Standards) issued by the International Ethics Standards Board for Accountants (the IESBA Code), which
is founded on fundamental principles of integrity, objectivity, professional competence and due care,
confidentiality and professional behaviour.

Our company applies International Standard on Quality Management 1 (ISQM ltalia 1) and, accordingly,
is required to design, implement and operate a system of quality management including policies or
procedures regarding compliance with ethical requirements, professional standards and applicable legal
and regulatory requirements.
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Auditors’ responsibility

Our responsibility is to express a conclusion, based on the procedures performed, about the compliance
of the sustainability report with the requirements of the GRI Standards. We carried out our work in
accordance with the criteria established by “International Standard on Assurance Engagements 3000
(revised) - Assurance Engagements other than Audits or Reviews of Historical Financial Information”
(“ISAE 3000 revised”), issued by the International Auditing and Assurance Standards Board (IAASB)
applicable to limited assurance engagements. This standard requires that we plan and perform the
engagement to obtain limited assurance about whether the sustainability report is free from material
misstatement.

A limited assurance engagement is less in scope than a reasonable assurance engagement carried out
in accordance with ISAE 3000 revised, and consequently does not enable us to obtain assurance that we
would become aware of all significant matters and events that might be identified in a reasonable
assurance engagement.

The procedures we performed on the sustainability report are based on our professional judgement and
include inquiries, primarily of the company’s personnel responsible for the preparation of the information
presented in the sustainability report, documental analyses, recalculations and other evidence gathering
procedures, as appropriate.

Specifically, we performed the following procedures:

1 analysing the reporting of material aspects process, specifically how the reference environment is
analysed and understood, how the actual and potential impacts are identified, assessed and
prioritised and how the process outcome is validated internally;

2 comparing the financial disclosures presented in the “Economic responsibility” section of the
sustainability report with those included in the company’s financial statements;

3 understanding the processes underlying the generation, recording and management of the significant
qualitative and quantitative information disclosed in the sustainability report.

Specifically, we held interviews and discussions with the company’s management personnel. We
also performed selected procedures on documentation to gather information on the processes and
procedures used to gather, combine, process and transmit non-financial data and information to the
office that prepares the sustainability report.

Furthermore, with respect to significant information, considering the foundation’s activities and
characteristics:

e atcompany level:

a) we held interviews and obtained supporting documentation to check the qualitative information
presented in the sustainability report;

b) we carried out analytical and limited procedures to check, on a sample basis, the correct
aggregation of data in the quantitative information;

* we visited the Milan offices at via Ernesto Calindri, which we have selected on the basis of their
business, contribution to the key performance indicators and location, to meet management and
obtain documentary evidence, on a sample basis, supporting the correct application of the
procedures and methods used to calculate the indicators.
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Conclusion

Based on the procedures performed, nothing has come to our attention that causes us to believe that the
2024 sustainability report of NTT DATA ltalia S.p.A. has not been prepared, in all material respects, in
accordance with the requirements of the GRI Standards.

Milano, 2 July 2024

KPMG S.p.A.
(signed on the original)

Andrea Balestri
Director of Audit
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